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Introduction.

Investment in the future of society and the company.

We are currently in a transition phase. Innovation cycles are getting shorter all the time. Communications 
and know-how are increasingly becoming competitive factors for companies and locations. Companies 
that demonstrate they are a responsible part of a society undergoing radical change will be able to 
acquire long-term strategic advantages as a result.

Deutsche Telekom has already undergone major changes, transforming itself from the former state-
owned company into a competitive commercial business. Today, Deutsche Telekom is one of the 
world’s leading telecommunications companies, offering its customers the whole range of state-of-the-
art ICT services from a single source and generating revenue of EUR 61.3 billion in 2006 from its 
250,000-strong workforce. A technology company of this size is crucially important to the sustainable 
development of society and shoulders a great deal of responsibility.

The financial markets in particular are now increasingly willing to reward responsible corporate behavior. 
They rate commitment to corporate responsibility as an indicator of a company’s long-term viability. 
More than 180 major investors and asset managers with a total managed capital of USD 8,000 billion 
have signed up to the UN “Principles for Responsible Investment” (PRI). These institutions are committed 
to factoring environmental, social and corporate governance issues – the so-called ESG criteria – into 
their analyses, investment decisions and as part of their dialog with companies. 

Realignment of the Corporate Responsibility  
organization.
To keep pace with the increasing importance of corporate responsibility, we started to pool all our  
activities relating to sustainability and social commitment in the fourth quarter of 2007 under the concept 
of Corporate Responsibility (CR). The aim is to incorporate CR more firmly within the Chairman’s 
responsibilities. We aim to achieve this by creating a new position of the Representative of the Board of 
Management for Sustainability and Climate Protection. And in addition, we aim to bundle numerous  
CR tasks within Corporate Communications, which is assigned to the Chairman of the Board of Manage-
ment. To support these efforts, we have implemented a comprehensive strategy process. We will initially 
analyze the company and business from various CR perspectives and then develop a CR strategy, 
which takes into account the needs of society, the market and our stakeholders in equal measure.  
In 2008 we will present our initial results.

In 2007 we started to  
bundle all our activities  
relating to sustainability  
and social commitment  
under the concept of  
Corporate Responsibility. 
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CR – Management concept and more besides.

CR as a management concept is already an integral part of Deutsche Telekom’s responsible corporate 
policy. CR can help us save resources, cut costs and minimize the unknown risks within our value chain. 
CR also helps us safeguard and bolster our reputation. Ultimately we will be able to perform better and 
better and satisfy our customers’ needs for high-quality products and excellent service.

However, CR means much more to us. We have been leveraging our financial strength and innovativeness 
to develop a more sustainable, fairer society. And in doing so, we focus our CR commitment on our core 
competencies. After all, our technology know-how and customer proximity puts us in an ideal position  
to take over important tasks in areas such as education, infrastructure and environmental protection and 
thus ensure society develops sustainably.

We are providing, for instance, nationwide support for schools in Germany with our ICT technology, 
helping them to implement groundbreaking learning and teaching methods. We enable many people to 
use state-of-the-art communication technologies and contribute substantially to developing infrastructure. 
In Germany, for instance, Deutsche Telekom aims to connect 50 major cities to new high-speed fiber-optic 
networks by 2008. 

With our cutting-edge T-City project we are driving forward the digital development of the city of  
Friedrichshafen with the likes of broadband fixed-network and mobile technology. And we are helping 
local residents transform their ideas for exemplary communications solutions into reality. A wide range 
of electronic services will be available, ranging from a mobile information and ticketing system through 
mobile access to corporate networks to the Mayor’s blog. In the field of health, with the Mobile Visits 
and Telecare project, patients’ vital data such as pulse, blood pressure and weight can be transmitted 
from their homes via a mobile measuring device to a medical care center. Patients and physicians both 
save time and, of course, the journey for the same quality of care.

We are investing in the future of society and our company in a variety of ways through these kinds  
of initiatives.
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CR – The Facts & Figures in a nutshell.

CR reporting is a key element in our CR communications, enabling us to develop a clear profile  
for our internal and external publics and encourage our stakeholders to engage in dialog with us.  
Since 1996 we have been reporting on our commitment to socially relevant areas. In the early days,  
this essentially involved environmental issues. More recently we have been publishing our annual  
joint Human Resources and Sustainability Report in the fall. However, our stakeholders’ expectations  
in terms of transparency, completeness and the inclusion of existing stakeholder dialogs means we  
constantly need to fine-tune this medium.

We intend to change the publication date of our annual CR report from the fall to summer in line with 
our stakeholders’ wishes. We have therefore published this “Facts & Figures” on the Internet as an 
interim report for 2007. In addition to the key performance indicators and our sustainability indicators, 
we also look at certain topical issues. These focus topics are those topics that aroused the most  
interest among our stakeholders over the reporting period from September 2006 through September 
2007. For instance, under the keyword “Employment” we will be looking at collective bargaining used  
to set up three service companies under the umbrella of Telekom Service, involving 50,000 staff within 
the Group. These negotiations have also generated a great deal of interest among the public. Or the 
issue of “Climate protection” where we are among the forerunners, a topic that has been dominating the 
political arena for some time. Over the past few months the public debate surrounding climate protection 
has also moved onto an entirely new level. And corporate responsibility for a sustainable supply chain  
is becoming increasingly important among stakeholder groups. Deutsche Telekom has performed 
outstandingly in this area, something we feel deserves to be communicated. The need to reform German 
schools has also attracted a huge amount of public attention during the reporting period. Deutsche 
Telekom continues to drive innovation in the area of education. The huge success of T@School and 
Schools online has been followed by international projects such as eSlovakia in Slovakia. Our long-term 
aim is to reduce the digital divide, which segregates society into those with and those without access  
to digital media. As a major company we want to play our part in promoting Germany as a cradle of 
innovation. Another topic steeped in controversy is our continued cycling sponsorship. We believe it is 
important to explain to our stakeholders the reasons behind this decision.

 Employment. Agreement in 
the collective labor dispute on 
Telekom Service. 

 Climate protection. The  
financial markets recognize our 
achievements. 

 Supplier management. Our 
responsibility for a sustainable 
supply chain.

 Education. The long-term aim 
is to reduce the digital divide. 

 Sport. Continued cycling 
sponsorship.
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Focus: Employment.

Perspectives for more quality.

Viable jobs and training and development programs represent vital success 
factors for our company. They are the basis for the customer-centric quality 
that will enable us to maintain an edge on our competitors in the toughly 
contested telecommunications market. During this period, we therefore  
bundled our service units across the company and made sure to train highly 
qualified young professional staff as Germany’s biggest vocational training 
provider.

Customer-centric service.
In mid-year, new collective agreements came into force for numerous 
employees at Deutsche Telekom, governing the transfer of employees from 
call centers, Technical Customer Service and Network Infrastructure  
Production and Operation into three new service companies under the name 
Telekom Service. The agreements also contain new employment conditions 
that have been brought into line more closely with current market conditions. 
We have taken this step to establish one of the key prerequisites for greater 
customer-centricity in service. 

Following a six-week labor dispute, Deutsche Telekom and the German  
United Services Union ver.di finally settled a total package on June 20, 2007. 
Prior to this, the first strike in Deutsche Telekom’s history had received high 
media coverage. Employees were alarmed, customers confused, and the 
two sides entered negotiations from positions that were miles apart. None-
theless, together we finally succeeded in reaching a compromise that was 
acceptable to both sides. It allows the company to improve its position in the 
telecommunications market over the long term thanks to more competitive 
cost structures and promotion of a service culture.

Protecting 50,000 jobs within  
the Group.
The collective agreement offers advantages all round: our customers can 
expect better service thanks to longer service hours, and attractive prices 
thanks to improved cost structures, 50,000 employees will find themselves in 
sustainable jobs thanks to the future-oriented Human Resources (HR) Policy. 
A key role here will be played by new qualification offers, above all in service.

At the same time, the collective agreement enables the company to take a 
vital step towards maintaining the Group’s competitive standing in Germany. 
The increasing competitive pressure in telecommunications markets is  
forcing Deutsche Telekom to make continual adjustments to its personnel 
and cost structures in order to bring them into line with business and  
customer volumes. Other important factors are the speed of technological 
development and a regulatory policy that aims to distribute part of Deutsche 
Telekom’s market share among its competitors. 

The collective agreement offers 
advantages all round. 
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Deutsche Telekom has accepted this challenge and is ready to face the  
competition. This is the incentive driving us to offer even better products and 
provide best-in-class service, with the aim of satisfying our customers. We 
are well on the way to improving our processes, rolling out more powerful IT 
systems and enhancing our quality and service culture. As we do so, we are 
bringing our wages more closely into line with those of our competitors.  
We are grateful that the employer and employee representatives secured 
these conditions for success.

Cornerstones of  
the collective agreement.
The main aspect of the agreement involves extending working hours from  
3� to 38 hours per week without a raise in salary, and adjusting the salary 
structure by introducing a greater number of performance-related elements. 
0.5 working hours of the weekly increase will be spent on improving service 
skills for staff from 2008. Employees who excel with outstanding performance, 
personal commitment and expertise will find new “service careers” opening up 
to them. We will support their career development with a series of measures 
tailored to their individual needs. The measures taken to guarantee greater 
flexibility in working hours in order to improve service include making Saturday 
a regular working day in future. In reducing salaries by 6.5 percent, a measure 
that will be cushioned with various measures over a period of �2 months to 
reflect our social responsibility, salaries will be brought to a more competitive 
level. During the first 18 months, the company will compensate the 6.5 percent 
lower salaries by making them up to 100 percent. For another 12 months, 
the compensation pay will still represent 66 percent of the salary difference 
and, for the following 12 months, 33 percent. The compensation payments 
will end on December 31, 2010. The labor union ver.di also has the chance of 
addressing the subject of salaries again with a proactive collective bargaining 
policy from the year 2009. This arrangement was one of the components  
in the collective agreement that provoked intense discussions. 

In return, Deutsche Telekom grants service employees two attractive job  
protection packages: no sell-off up to the end of 2010 and an extended  
protection against dismissal – originally due to expire on December 31, 2008 – 
for the three service companies up until the end of 2012. This guarantees 
jobs for employees in the service companies for a period that is unusually 
long in Germany, a viable compromise that will enable the company to cut 
costs and increase productivity, thereby vastly improving its competitiveness 
and protecting jobs in the long term. 

The agreement includes changes for employees working in Deutsche 
Telekom’s Fixed Network segment and at Headquarters: their pay will  
be frozen in 2008. In return, Deutsche Telekom agrees to pursue its policy  
of abstaining from compulsory redundancies until the end of 2009.  
We document our special responsibility towards our junior staff with the 
“employment bridge” that was agreed as part of the Telekom Service  
negotiations. In future, the lower but, in a market comparison, attractive  
starting salaries in Service will enable Deutsche Telekom to take on over 
�,000 new recruits by the end of 2009 (see also page 8). Again, thanks  
to the terms of the collective agreement, most of these new recruits will be 
employed in our service units. 

We have already shown how successful this model can be with the T-Punkt 
Vertriebsgesellschaft. Here again, following the move to become an  
independent company in 200�, agreement was reached on lower starting 
salaries, longer customer-oriented working hours and a higher variable pay 
component. Coupled with the right strategic management and control 
model, this was the basis for making T-Punkt Vertriebsgesellschaft a success 
story in the Deutsche Telekom Group. Prior to establishment of the new  
company, T-Punkt outlets (now known as Telekom Shops) were having  
to close – since then there has been a continual rise in new outlets that 
enhance the company’s presence. The 500th shop opening in July 2006  
was followed by the 600th in March 2007 and the 700th in July 2007.  
Plans envisage a base of 786 Telekom Shops by the end of 2007. Employee 
figures are also rising: having started out with �,500 employees, almost 
6,000 people were already working in the company by mid 2007. In 2007 
alone, some 1,500 new recruits have been and are being taken on board. 
Today, the company is also one of the Group’s biggest training providers.

Through the collective agreement in the service units, we offer our employees 
a greater chance than ever before to influence their own income levels by 
offering them performance-related, variable salary components. The annual 
target salary in all three companies will consist of a fixed and a variable  
salary component. Employees and their superiors will set individual or team 
targets. The actual payout level for the variable component depends on  
the target achievement level. This instrument helps us to remunerate our  
employees more fairly for their personal commitment and team successes.
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Deutsche Telekom continues to offer its employees a range of special  
benefits: social facilities and financial benefits such as the company pension 
scheme, the social fund, sick pay and special grants continue to surpass  
the standard offered in our industry.

To inform the workforce about the collective agreement and enable us to 
tackle the redesign process together, we launched an extensive commu-
nication campaign inside the company. At internal road shows, for example, 
Board members answered critical questions from employees affected by  
the changes, discussed the results of collective bargaining and explained 
the new service strategy. 

With the total collective agreement package and scenarios resulting from  
it such as reduced order placement outside the company, Deutsche Telekom 
is aiming to achieve long-term savings in the region of EUR 0.7 billion each  
year starting in 2010. 

Better chances in future  
for career starters.
With trainees numbering around 12,000, Deutsche Telekom has been  
Germany’s biggest training provider for many years. The figure puts Deutsche 
Telekom far ahead of the industry average – a position it will maintain in  
the future. In fact, it reached an agreement with the German United Services 
Union ver.di in March on another �,000 trainee places for the current year 
and an above-average figure in the years 2008 to 2010. The present annual 
figure is 2.9 percent of permanent employees in Germany, and thus way 
above the average for other companies and industries. Spread over three 
years, this adds up to a trainee ratio of almost 9 percent for Deutsche Telekom. 

Additionally, Deutsche Telekom has a public reputation as an excellent  
training provider and a responsible, attractive employer. Year for year, Deutsche 
Telekom trainees are among the best of their age-group.

Moreover, we are in a position to give more trainees permanent employment 
once they have completed their courses, thanks to the lower starting salaries 
that were a component of the collective agreement. In June, Deutsche 
Telekom agreed with ver.di to provide permanent jobs for over �,000 trainees 
up to the end of 2009. Over 1,000 trainees will be taken on as permanent 
employees at Deutsche Telekom in 2007.

Alongside the twelve different professions that young people can learn at 
Deutsche Telekom, we set qualification highlights with our own graduate 
courses with integrated practical phases: Deutsche Telekom employees can 
gain a Bachelor of Arts degree in Business Administration or a Bachelor of 
Engineering in Communications and Information.

These offers from Deutsche Telekom enable numerous young people to get 
off to a good start in their careers. School leavers can train at Deutsche 
Telekom and subsequently have the chance to get an attractive job within 
the company.
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Focus: Climate Protection.

Climate protection  
with widespread impact.

At the start of 2007, the United Nations’ International Panel on Climate 
Change (IPCC) published its fourth report. Since then, climate change has 
been a topic of heated discussion in the public sphere as well. There remain 
few who question the fact that those who use fossil fuels and thereby release 
CO2 emissions into the air bear responsibility for increased atmospheric 
warming and its already evident effects. Climate protection has long been an 
important issue for Deutsche Telekom. While the risks of climate change are 
clear to us, they also represent a market opportunity for us – our involvement 
not only benefits our environment, it also helps us to minimize our consump-
tion of resources and thus our costs. We have every reason to believe that  
as the discussion on climate change grows, customer demand for ecological 
products and manufacturing conditions will rise as well. For this reason, the 
time has now come for us to promote energy efficiency, the potential for CO2 
savings and compensation measures more intensively and to bring more 
and more of these new products to market.

In past years we have been very successful in our efforts to keep our  
emissions of greenhouse gases as low as possible. Since 1995, Deutsche 
Telekom has been committed to consistent energy management for the  
sake of protecting the environment and the climate. By adopting the climate  
protection principles and giving it Group-wide validity, Deutsche Telekom’s 
Board of Management explicitly committed itself to active climate protection 
and to the Kyoto Protocol in 2005. Moreover, we have established mandatory 
objectives for reducing greenhouse gas emissions. 

For example, our digital products and services can make an important  
contribution to environmental protection. However, they too consume a large 
amount of energy and release a corresponding amount of CO2 emissions. 
For that reason, our climate protection strategy has two thrusts. On one hand, 
by increasing energy efficiency and using renewable energy sources we 
ensure that the CO2 emissions we are responsible for are as low as possible. 
On the other hand, we offer products and services that help our customers 
save CO2 on their own. 

Environmentally friendly products:
the wave of the future.
To at least mitigate the effects of climate change, it is necessary today to 
reduce emissions of greenhouse gases (such as CO2) as much as possible, 
and to compensate elsewhere for unavoidable emissions. That is why we 
began in 2006 to offset the CO2 emissions of certain products and services 
with a special procedure. 

The Sinus series of cordless fixed-line phones, which were presented at IFA 
2007 and are being launched this fall, are the first of their kind worldwide. 
While elegant in their design and generous in their scope of features, these 
phones will exert zero impact on the environment for five years of use through 
the purchase of emissions reduction certificates. To achieve this, the CO2 
emitted during operation over the phones’ average useful life was calculated 

Deutsche Telekom  
launched the first 
climate-neutral phone. 
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and offset with certificates for 53,100 metric tons of CO2. With their new  
electronic switched-mode power supply, which uses less energy, the Sinus 
phones are truly forward-looking. Emissions are 30 to 60 percent lower than 
with comparable current models powered by transformers. When the phone 
is put back on the recharger, power consumption is reduced to a minimum. 
The transmission power between the mobile device and the base station 
also adjusts to requirements, in part automatically, depending on the distance 
between the two, and even drops by 99.9 percent when the mobile compo-
nent is inactive on the base.

We are also selling phone cards for which CO2 emissions are offset using 
this procedure. In 2007, as part of our “We care about climate” campaign, 
we brought 300,000 phone cards made of recycled materials to market. 
Independent climate protection experts commissioned by Deutsche Telekom 
estimated that producing the phone cards and using them to make phone 
calls generated 150 metric tons of CO2. Deutsche Telekom made this amount 
of CO2 climate-neutral with emissions reduction certificates.

Our aim: low-CO2 business processes.
We are now taking organizational and functional measures to respond to  
the ever-increasing importance of protecting the climate by creating a new 
position: the Representative of the Board of Management for Sustainability 
and Climate Protection. Filling those shoes is Dr. Ignacio Campino, who is in 
charge of environmentally friendly products and services and lowering the 
energy requirements of our business processes. Dr. Campino also represents 
Deutsche Telekom on numerous national and international bodies. 

PASM Power and Air Condition Solution Management GmbH & Co. KG 
(Power & Air Solutions), Deutsche Telekom’s internal energy subsidiary, is 
systematically searching for other opportunities to reduce CO2 emissions. 
Increasing energy efficiency and using renewable energies are major focuses 
of this effort. By 2009, all of the Group’s electrical power consumption  
within Germany should be covered by regenerative energies. To this end, we 
started purchasing Renewable Energy Certificate System (RECS) certificates 
as early as 2006. These help to ensure that our energy consumption is virtu-
ally climate-neutral. Power & Air Solutions is also exploring other possible 
uses of regenerative energies in various pilot projects. Fuel cells are being 
tested at several locations. We are also using biogas, whose CO2 emissions 
are equivalent in amount to the CO2 absorbed from the biomass during 
growth. Other projects deal with geothermy, which uses the heat stored in 
the earth’s crust to harvest energy. For Deutsche Telekom’s distributed 
switching centers, such local solutions are not only ecological, they are also 
becoming more attractive from an economic point of view.

More efficient facilities and air conditioning for telecommunications  
equipment and data centers, the use of vehicles fueled by natural gas, and 
subsidized season tickets for our employees are other examples of ways  
in which emissions can be reduced – drastically in some cases.

Our firm commitment is recognized.
Outside its day-to-day business operations as well, Deutsche Telekom works 
for more active climate protection through intensive work on panels and in 
partnerships. In February of 2007 we joined 100 global companies, public 
authorities, research institutes and NGOs in signing the joint statement of the 
Global Roundtable on Climate Change (GROCC) on the reduction of green-
house gases. Together with seven other German corporate heads, our CEO 
René Obermann in March 2007 launched the “2°- German entrepreneurs for 
climate protection” initiative dedicated to a decisive global climate protection 
policy. In July of 2007 Deutsche Telekom joined approximately 100 other 
global corporate groups in signing the “Caring for Climate” declaration. This 
document, officially presented at the Global Compact Summit 2007 on July 5 
and 6 in Geneva, proclaims the groups’ voluntary commitment to reducing 
CO2 emissions. Moreover, we participate actively in numerous panels and 
working groups such as the Climate Change Working Group of the Global  
e-Sustainability Initiative, and we support scientific institutes dedicated to  
climate protection. Deutsche Telekom has also been an active member of the 
European Business Council for Sustainable Energy (e5) for many years. 

The financial markets have recognized not only our potential but also what we 
have achieved in the past. In the most recent survey conducted as part of the 
Carbon Disclosure Project, Deutsche Telekom took fourth place, scoring 95 
out of a possible 100 points and achieving a top mark of an AAA rating. Since 
then Deutsche Telekom AG has been listed as the best German company 
and the world’s best telecommunications company in the Carbon Disclosure 
Leaders Index (CDLI) (http://www.cdproject.net/climateleaders2007.asp).
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Focus: Supplier management.

Zurich-based rating agency Sustainable Asset Management (SAM) awarded 
Deutsche Telekom the No. 1 slot in the area of “Standards for Suppliers,” 
beating off all the other telecommunications companies in the Dow Jones 
World Index and the Dow Jones STOXXSM 600 Index (www.sustainability-
indexes.com). 

Responsibility for the entire
supply chain.

Social and environmental minimum standards for staff and suppliers  
were already enshrined in Deutsche Telekom’s Social Charter back in 2003.  
This voluntary commitment is based not only on the values of the Global 
Compact but on the internationally recognized conventions, guidelines and 
standards of the International Labor Organization (ILO) and the Organization 
for Economic Cooperation and Development (OECD). Our Social Charter 
therefore governs how we deal with issues such as human rights, equal 
opportunities, health and safety at work as well as cooperation with unions. 

Sustainable supplier management.

As a multinational company, Deutsche Telekom sources goods and services 
from over 50 countries and has a suitably extensive supplier network.  
This includes both suppliers with which Deutsche Telekom maintains direct  
business relationships, and sub-suppliers that in turn supply the Group’s 
suppliers. Investors and other socially relevant groups are now increasingly 
demanding corporate responsibility throughout the entire value chain. 

We are aware of the huge scope of our responsibility and the large number of 
stakeholders we need to take into account. We have therefore incorporated 
the entire supply chain into our sustainability management. The complexity 
of that supply chain demands a systematic approach first and foremost.  
As a result, we have rolled out the electronic industry information tool E-TASC  
during the reporting period, an innovative tool which helps us ensure trans-
parency regarding the social and environmental aspects of our supply chains. 
We have also been continually working on optimizing our supply chain  
management and were rewarded for our efforts in 2007. Analysts from the 

The complexity of
our supply chain demands  
a systematic approach. 
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To ensure our suppliers comply with these standards, we carry out local  
supplier audits to deal with discernable risks. During the audit, which may take 
several days, the auditors conduct interviews with those involved and look 
closely at employment and environmental protection conditions. The Self-
Assessment Questionnaire developed by the Global e-Sustainability Initiative 
(GeSI) is essentially used as the basis for conducting supplier audits and is 
sent out beforehand to our top suppliers. The analysis of this questionnaire 
provides insights into the particular supplier’s ethical, social and environ-
mental performance. In 2006 we assessed our 25 largest suppliers in terms 
of the potential risks relating to compliance with environmental and social 
standards; by 2007 the figure had already risen to �0. Together, these suppliers 
account for 52 percent of our purchasing volume.

In addition to checking our suppliers’ social and environmental standards, 
we are increasingly trying to actively involve our suppliers. Sustainable  
economic principles will turn out to be a recipe for long-term success for 
them, too. We firmly believe that constructive collaboration is better than 
forcing companies to toe the line by imposing standards and regulation.

One shining example of this form of collaboration is reflected in our relation-
ship with one of our largest suppliers in the mobile communications sector,  
a relationship that stretches back to October 2006. Fair employment conditions 
and compliance with labor and environmental protection conditions in the 
supply chain of this leading global mobile communications company are  
a core element in this firm relationship. Deutsche Telekom together with its 
partner decided during the coordination meetings to promote and support 
the company’s direct and indirect suppliers in relation to their employment 
and environmental protection conditions. In future, both companies intend to 
conduct joint supplier audits, assessments and evaluations. Another area  
of cooperation is the joint approach toward reducing CO2 emissions in the 
supply chain. And we also aim to promote a mutual exchange in our dialog 
with joint stakeholders. 

Sustainable criteria for procurement.
The introduction of a sustainable procurement strategy now means we can 
manage opportunities and threats even more precisely and communicate 
the value added of sustainable procurement decisions. One important  
element of the procurement strategy involves promoting those suppliers that 
collaborate with us to optimize complete value chains across the company 
on the basis of shared values. 

To ensure a sustainable, universal procurement strategy is implemented, we 
set up a cross-Group body in 2007: the Sustainable Procurement Working 
Group (SPWG). The Working Group is the central point of contact for all issues 
and problems relating to sustainable procurement. The SPWG’s primary 
aims include clearly mapping out a suitable procurement profile, devising 
exacting social and environmental standards as well as monitoring the pro-
curement process in accordance with these standards. The Working Group 
has defined a range of key performance indicators (KPIs) to measure to  
what extent these objectives have been met. These KPIs cover internal and 
external communications, workshops with suppliers, dialog sessions with 
relevant stakeholders and positive developments in relevant sustainability 
rankings. In the event of non-compliance, the Working Group initiates  
a standardized escalation process to ensure the relevant supplier complies 
with the sustainable standards.

New information platform.
The Electronic Tool for Accountable Supply Chains (E-TASC) is an important 
tool that provides greater transparency in the supplier relationship. It was 
developed as part of an initiative from the two ICT industry associations Global 
e-Sustainability Initiative (GeSI) and Electronic Industry Code of Conduct 
(EICC) and went live in mid-2007. It is an online supplier information system, 
which was essentially developed in close collaboration with experts from 
Deutsche Telekom. ICT business customers and suppliers can use the tool 
to quickly and easily exchange information on social and environmental 
aspects of the supplier relationship and assess the supplier’s performance 
even more effectively. Supplier relationship risks can be assessed more 
accurately and, where necessary, remedial action taken as part of an ongo-
ing dialog with those involved. E-TASC provides Deutsche Telekom with  
a suitable tool so it can ensure responsible conduct throughout the entire 
value chain. 

If we take stock of where we are now, the picture is positive, especially if you 
look at the way values have developed within our supply chain management: 
The supply chain is increasingly open to sharing best practice. Innovative 
ideas are being embraced. All of which helps to minimize risks and increase 
customer satisfaction – not to mention encouraging investment in the T-Share 
by sustainability-driven funds.
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Focus: Selected educational sponsoring projects.

28,000 of these schools already have broadband T-DSL connections. 
Deutsche Telekom will continue to provide these lines free of charge in future, 
and will upgrade them at no cost to the schools. In the age of broadband  
networks and high-speed Internet, T@School enables modern e-learning at 
school and makes it possible to organize school work and learning processes 
efficiently and to gear them to the future. One clear aim of these activities is 
to give all children at school the chance to learn how to use digital media. 
This is an ongoing contribution to the pioneering development of the German 
education system, in which Deutsche Telekom has invested hundreds of  
millions since 1996.

eSlovakia – blazing a trail to  
the information society.
One example of Deutsche Telekom’s international commitment is the digital 
development program eSlovakia, which our subsidiary Slovak Telekom initi-
ated in 2002 together with the government of the Slovak Republic. eSlovakia 
can now look back on numerous successful projects. In the course of the 
program, for example, all primary and secondary schools in the country were 
equipped with PC classrooms with high-speed Internet. One of the eSlovakia 
focuses is on promoting digital classroom education. In order to exploit 
teachers’ creative potential to reach this goal, we set up the Slovak Telekom 

Education means the future.

Germany’s future as a center of innovation depends to a high degree on  
giving our children and young people a high-quality education. It is already 
apparent that the business world’s demand for qualified employees cannot 
be met, above all in the areas of technology and science.

As a partner to politics, business and civil society players, Deutsche Telekom 
is in many ways an “investor” in society’s social capital, and has undertaken 
numerous commitments in schools over recent years. When it comes to 
choosing projects and initiatives to support, we prefer those that benefit 
most from the innovative power of our core business areas. This generates 
credibility and guarantees that resources will be used efficiently. Education  
projects often depend on a broad range of state-of-the-art information and 
communication technologies. We are therefore in a position to play a highly 
effective role, above all with backing in the education sector.

T@School networks schools  
across the country.
Since the year 2000, Deutsche Telekom has provided all 3�,000 general 
education and vocational training schools across the country with free  
Internet access in the infrastructure project T@School, which establishes the 
basis for forward-looking learning with digital media. 

The kits are designed  
to provide suitable  
support for teachers  
trying to convey physical 
phenomena to school 
children. 
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Award (Cena Slovak Telekom). By fall of 2006 we had received 186 appli-
cations, some with highly original ideas for use of computers and the Internet  
in school. The suggestions formed the basis for a virtual library, and can be 
viewed at www.cenast.sk. 

JUMP in MINT – springboard to  
a successful career. 
 “JUMP in MINT” stands for a youth mentoring program in mathematics,  
information technology, science, technology, energy and trades. In this  
program, Deutsche Telekom joins with cooperation partners to support 
school students in their choice of the right career. Above all, they intend to 
motivate and encourage young girls to devote time and to achieve in these 
subjects during their school careers. The Mentoring Program includes a  
one-year collaboration for female school students (mentees) and experienced 
mentors in what are known as ‘tandems.’ A program that supports personal 
development guides mentees and gives them suggestions for suitable 
careers. In addition to face-to-face training, all participants (female mentees 
and mentors) can use a specially configured Internet portal to communicate 
and obtain additional career information. A second leg of the project has 
been under way since October 2006 and makes a valuable contribution 
to eliminating inequality and discrimination in the employment market.

Welcome to the Telekom StudentClub.
The Telekom StudentClub has been an outstanding element of our student 
support program since fall 2002. Membership is open to all students who 
develop exceptionally well during their job experience period or internship in 
the company, or who are recipients of one of our student grants. The Student-
Club gives them exclusive opportunities for communication and develop-
ment, including international job experience, free seminars and valuable 
contacts with company employees. All the trainee posts that we advertise  
are preferentially offered to StudentClub members. Free subscriptions to  
the Telekom Career Newsletter and two Group publications provide regular  
information on current developments as well as on career chances in the 
Group. In 2007 alone, over 70 students were admitted to the StudentClub. 
This adds up to a present total of 300 members.

The diverse commitments of the  
Deutsche Telekom Foundation.

One major highlight in Deutsche Telekom’s education support program was 
the establishment of the Deutsche Telekom Foundation in 2003. The non-profit 
foundation is dedicated to improving the educational system in the areas of 
mathematics, science and technology and, with its capital of EUR 100 million, 
is one of the biggest corporate foundations in Germany. The Foundation is 
active nationwide and cooperates closely on projects with day care centers, 
schools, universities and other establishments from the areas of education, 
research and science.
 

At the start of 2007, the Deutsche Telekom Foundation presented itself  
for the first time at the didacta fair in Cologne. Its exhibit focused above all 
on foundation projects that dealt with the subject of “learning by research.”  
In addition, the Foundation staged daily symposia, where it invited fair visitors 
to discuss a selection of topics with experts. These concentrated on early 
education and the quality of teacher training, as well as media skills and  
getting students interested in mathematics, science and technology in school. 
 

In summer 2007, the successful “Klasse(n)kisten” foundation project entered 
its second phase: at a total of 600 primary schools throughout the country, 
the Foundation distributed experimental kits for general science lessons  
free of charge. The kits are designed to provide suitable support for teachers  
trying to convey physical phenomena to these age groups, and thus to  
effectively promote children’s natural interest in nature and science.

In order to get young people interested in engineering and science careers 
at an early age and thus to combat the lack of skilled employees in Germany, 
the Foundation has backed Junior Engineer Academies since 2005. This 
Academy offers students in the 9th and 10th grades the chance to take part  
in special events and placements at universities and in business. Here they 
learn how engineers and scientists work. With the start of the 2007/2008 
school year, the Foundation has extended its backing to support Student 
Engineer Academies. This offer addresses 12th and 13th grade school  
students. So far, funding has been granted for six projects throughout the  
country, others are being set up. By the end of 2007, the Telekom Foundation 
plans to publish a guide that will help schools that are interested in devel-
oping and establishing Engineer Academies.
 

With the Engineer Academies and their other activities, the Foundation 
addresses topics that play a vital role in Germany, now and in the future  
– in national as well as European and international dimensions. In view of the 
growing pressure to innovate, we need greater commitment to education, 
research and technology if Germany is to have a future as a center of business.
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Anti-doping campaign with
T-Mobile Team.
 

Sport needs committed sponsors. As Germany’s largest sports sponsor, 
Deutsche Telekom faces up to its responsibility, does not shy away from 
problems and is committed to long-term partnerships. Together with Team 
management, T-Mobile has kick-started the most stringent, most prominent 
anti-doping program in the world, while also promoting external checks by 
coming up with ideas and the financial resources. However, the T-Mobile 

Focus: Sport.

As a cycling sponsor
we are committed 
to promoting clean, 
fair sport.  

Team is in no way immune to individual team members getting involved with 
doping. And as such, the control network needs to be tightened even further. 
The T-Mobile Team has risen to this challenge and will continue to be sup-
ported by the sponsor in this respect. As a cycling sponsor we feel obliged to 
do our utmost to promote clean, fair sport. The discussions, which are now 
also going on around the world, show that the opportunity to bring about 
long-term change has never been greater.

The Group will vehemently push forward with the urgently needed restructur-
ing in world cycling and keep a critical, attentive eye on developments.

Support in the face of a crisis.
We firmly believe that together with our partners in professional cycling we 
can bring about the necessary change in attitudes. We have full confidence 
in the Team management program built around Bob Stapleton. The Team has 
clear rules and requirements. We regard the uncovering of internal doping 
as indicative of more efficient checks and, as such, the initial success of  
a more consistent approach to anti-doping checks. They show that athletes 
that use unfair means can be caught, thanks to the increased number of 
checks, and the intelligent training checks in particular. 
 

We have risen to the challenge and stand by our declared commitment of 
sponsoring the team through 2010. But conditions are also attached which 
entail monitoring along with an efficient approach, deterrents and consis-
tency in equal measure. In this way, Deutsche Telekom will come across  
as a responsible, reliable partner to those looking for clean sport, and also  
communicate the power of its brands. We also firmly support the idea of 
adopting a clear line and see the need to accompany change processes  
critically and courageously.
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Consistently championing clean sport.

Since 2006 we have increasingly focused on the doping issue. Together  
with the new Team management, Deutsche Telekom radically restructured its 
sponsorship concept after October 2006. We have set up the world’s most 
stringent internal anti-doping program and already provided EUR 200,000 in 
funding for the National Anti-Doping Agency (Nada). Our contracts envisage 
serious repercussions, including financial ones, for riders that break the rules.

After Patrik Sinkewitz admitted to doping in July 2007, we revisited the  
issue of our sponsorship. On August 9, 2007, Deutsche Telekom announced,  
after thorough internal audits and discussions with the media, politicians 
and associations, that it would continue to sponsor the Team to the tune of 
EUR 12 to15 million, depending on how successful the Team is, with the  
following conditions:

Payments made by Deutsche Telekom to Nada will be increased further.  
For the first time in the history of the sport, riders and management will  
themselves be contributing financially to the fight against doping by paying  
a fixed percentage of their salary. T-Mobile will top up the payments to  
EUR 1 million. Above and beyond the current checks undertaken on our  
own initiative, the Team will be available for additional tests and studies 
under the guidance of external experts in a bid to improve testing methods. 
We ultimately reserve the right to terminate our sponsorship forthwith  
should further cases of doping come to light.

In this way, Deutsche Telekom can also demonstrate its responsibility to  
the next generation of athletes, the all-round athletes and anyone for whom 
performance is still the benchmark, adding fresh impetus to the social 
debate surrounding sport, performance and morals. To achieve this we need 
to create a viable framework and, as long as we believe in the sporting ideal, 
will continue to play our part.
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Indicators.

SE-KPI “Customer perception of corporate responsibility.”

 2005  2006

Customer perception on a scale from 2 to 10,  
with 10 being the highest possible rating 6.� 6.8

The first SE-KPI shows how customers perceive Deutsche Telekom’s corpo-
rate responsibility. This figure was gathered from 1,000 consumers and 600 
business customers by an external market research institute. In 2006 it stood 
at 6.8 on a scale ranging from 2 to 10 and thus was slightly better than the 
previous year.

Customer perception of corporate responsibility is surveyed at the end of 
each year.

The publication of our sustainability indicators and key economic, environ-
mental and employment figures is intended to provide information about our 
corporate responsible record.  

In a departure from the 2006 Human Resources and Sustainability Report, 
no roadmap is published in the present CR Facts & Figures. This is owing  
to the fact that the current strategic realignment of our CR management  
also extends to CR goal-setting. We prefer not to anticipate the results of this 
realignment. However, in summer 2008 we will report in detail on our CR 
objectives and their implementation at that point. At that time we will tie the 
CR roadmap of the previous year in with the report.

To allow a better comparison of the key figures presented on the pages 
that follow, we have included information from 200� to 2006 whenever it is 
available. Those gathered more frequently than merely once a year are also 
reported as of June 30, 2007. Important developments are explained in 
comments alongside the figures. 

Sustainability indicators.

We have been publishing the “Sustainability Excellence Key Performance 
Indicators” (SE-KPIs) since 2006 to clearly illustrate the external perception 
of our sustainability performance. These core indicators are based on inde-
pendent assessments of customers and non-customers and on ratings by 
experts, thus describing the development and success of our sustainability 
activities.

In 2006 we succeeded in reinforcing or even slightly improving on the good 
results obtained in 2005.
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Rating institute 
 

Ratings 
 

Deutsche  
Telekom’s 2005  
ratings

Deutsche  
Telekom’s 2006  
ratings

Additional information 
 

Rating focus 
 

oekom 
www.oekom-research.de  

A+ to D–, with  
A+ being the best  
possible rating

3rd place 
Grade B 

2005 result 
remains 

Basis for sustainable investment  
in Europe 

Socio-cultural performance  
and environmental protection 

SAM 
www.sam-group.com  

in % 
 

6th place 
72 % 

5th place 
73 % 

Basis for Dow Jones Sustainability  
Index World and Dow Jones  
Sustainability Index Stoxx

All aspects of sustainability 
 

Sarasin 
www.sarasin.ch 

in % 
 

2nd place 
61 % 

2005 result 
remains 

Swiss bank, environmental  
and social analysis for own  
sustainable mutual funds

Creation of environmental  
and social profile 

Dr. Höller/ INVERA 
www.hoeller.ch 

5 grades in  
each of 6 criteria 

second-best  
grade on average 
79 %

2005 result 
remains 

Zurich asset management  
company, research for  
the Prime Value ethical fund

Employees, environment,  
customers, general public,  
suppliers, investors

scoris (SiRi) 
http://scoris.de/scoris_siri_company.htm 

in % 
 

7� % 
 

76.3 % 
 

SiRi database, basis for numerous  
investors’ investment decisions 

Business ethics, community,  
corporate governance, customers,  
employees, environment

Zürcher Kantonalbank 
www.zkb.ch  

in % 
 

77.5 % 
 

2005 result 
remains 

Basis for the Swissca Green  
Invest portfolio fund,  
launched by Swissca and WWF

Corporate policy, management  
processes, production, products, 
employees, stakeholders

Equinet 
www.equinet-ag.de/ 

in % 88 % no rating Frankfurt investment bank,  
analysis of DAX companies

Societal, economic 
and environmental aspects

SNS 
www.snsbank.nl 

in % 
 

76 % 
 

2005 result 
remains 

Dutch bank, focused on  
institutional investment 

Evaluation of societal, economic  
and environmental aspects  
by positive and negative criteria

Carbon Disclosure Project 
www.cdproject.net 
 

in % 
 
 

1st place in  
telecommuni- 
cations industry 
100 %

1st place in  
telecommuni- 
cations industry 
95 % 

Ranking of companies from the  
perspective of climate protection 
 

Evaluation of risks and opportunities 
of the industry as well as policy  
and strategies at companies  
with respect to climate protection

imug (EIRIS) 
www.imug.de 
 
 
 
 
 
 
 

scale from 1 to 5  
with 5 being the  
best possible rating 
 
 
 
 
 
 

listed 
no further  
information 
 
 
 
 
 
 

listed 
Grade 5  
Best Practice 
 
 
 
 
 
 
 

Research institute focused on  
private and institutional investment 
Requalification for the FTSE�Good 
index and qualification for the new 
FTSE�Good Environmental Leaders 
Europe �0 Index, UK, on the basis of 
corporate ratings by EIRIS and imug 
Ethical Portfolio Manager (EPS)  
database, whose sole marketing 
partner is imug

Corporate Governance,  
socio-cultural aspects  
(incl. human rights) and  
environment 
 
 
 
 
 

SE-KPI “Assessment of Deutsche Telekom Group’s sustainability performance in sustainability ratings.“ 

As a second SE-KPI we use the quantifiable results of sustainability  
ratings. From them we can find out what Deutsche Telekom’s sustainability  
performance is from the perspective of external rating agencies. 

The results underscore how well received our sustainability activities are 
among experts, making the T-Share attractive to sustainability-oriented inves-
tors as well. The Munich-based rating agency oekom research recommends 
the T-Share to these investors as a prime investment.
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Rating institute 
 

Ratings 
 

Deutsche  
Telekom’s 2005  
ratings

Deutsche  
Telekom’s 2006  
ratings

Additional information 
 

Rating focus 
 

Innovest 
www.global100.org  
 
 

details undisclosed 
 
 
 

listed 
no further  
information 
 

listed 
(2nd place in  
telecommuni- 
cations industry) 

Launch of Global 100, in which the 
world’s 100 most sustainable  
companies are listed based on the  
MSCI World Index, which includes  
1800 corporate groups worldwide

Stakeholder capital,  
strategic governance,  
human capital, environment 
 

Inrate 
www.inrate.ch  
 
 
 

2 areas of  
investigation with  
3 grades each 
 
 

 no rating 
 
 
 
 

approx. 93 % 
 
 
 
 

Creation of investment universes  
in cooperation with Swiss  
Raiffeisenbanken which act as  
a basis for the creation of  
sustainable, broadly diversified  
investment products

Rating of companies with  
respect to ecological and  
social performance 
 
 

Vigeo 
www.vigeo.com 
 
 
 
 
 

assignment of  
points with 100  
being the highest  
possible number  
of points 
 
 

no rating  
in 2005 
 
 
 
 
 

�9 points 
 
 
 
 
 
 

Launch of Advanced Sustainability 
Performance Index (ASPI)  
in cooperation with Stoxx Ltd.  
The ASPI comprises the top  
120 sustainability performers  
of DJ EURO STOXX. The Ethibel  
Pioneer Index (ESI) is also based  
on Vigeo’s ratings

Social commitment, corporate  
leadership, relationships with  
customers and suppliers, health,  
safety and environment,  
HR and international labor law 
 
 

Euro Studie 
 

in % 
 

no rating  
in 2005 

1st place 
72.8 % 

Sustainability ranking of  
DAX 30 companies on the basis  
of scoris data

Corporate governance, ecology,  
social aspects 

KLD Research & Analytics 
www.kld.com 

details undisclosed 
 

no rating 
 

no information 
 

Publication of Global Climate 100  
Index (GC 100), advising  
institutional investors worldwide

Listing based on activities  
to reduce CO2 emissions 
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Financial indicators.
EBITDA (adjusted for special factors), net profit and net revenue.

€ billion 200� 2005 2006
June 30, 

2007  
Sept. 30, 

2007 

EBITDA * 19.6 20.7 19.� 9.6 1�.7
Net profit 1.6 5.6 3.2 1.1  1.3
Net revenue 57.3 59.6 61.3 31.0 �6.7 

*  Deutsche Telekom defines EBITDA as profit/loss from operations before depreciation, amortization and impairment losses. For a detailed 
explanation of the special factors affecting EBITDA, adjusted EBITDA, and the adjusted EBITDA margin, please refer to the “Development 
of business” section in the Group management report of the 2006 Annual Report, p. 83 f.

Stock held by sustainable investors in Europe.

As a result of divestments made by UK investors, the proportion of the  
T-Share held by sustainable investors again fell below two percent in 2006.

Space usage.

The data for space usage in the Deutsche Telekom Group in Germany was 
included for the first time in the 2006 Human Resources and Sustainability 
Report. Only minor changes occurred between the end of 2005 and the end 
of 2006.

 

a All data as of December 31, calculated by the Sustainable Business Institute (SBI).
b  The conservative SBI estimate of 1.5 % on the deadline for the 2006 Human Resources and  

Sustainability Report was updated with the subsequent 2.3� % calculated on the basis of the  
SBI and Eurosif for 2005.

% a

2.6

2.�

2.2

2.0

1.8

1.6

1.�

1.2

1.0

0.8

0.6

Dec. 31, 
2006

Dec. 31,  
200�

Dec. 31, 
2005 

1.03

 2.3� b

1.31

Of which storage space  
(Type � space – Storage,  
distribution, sales)

Of which technical facilities 
(Type 3 space – Production)

Of which office space  
(Type 2 space – Offices)

Of which other space  
(collective areas such as  
hallways, reception areas etc.)

866,569

2,951,285

2,779,516

2,375,097

8,972,467

as of Dec. 31, 2006 m2 of space 

33

31

26

10 

% * 

A detailed explanation of these key  
financial indicators can be found at  
www.telekom.com/investorrelations.  

* Individual percentages published have been rounded.
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Environment indicators.
Energy consumption of the Deutsche Telekom Group. 

Power consumption Heating consumption

MWh 200� 2005 2006 200� 2005 2006

Germany 2,973,000 2,956,769 2,927,002 745,000 717,143 758,708
Great Britain 325,993 2�2,8�3 233,�7� 1��,302 8,609 10,6��
Netherlands 2�,000 �6,287 51,536 2,670 2,670 n.a.
Austria 6,902 9,002 65,780 a n.a. �,618 �,539
Slovakia 95,350 100,515 103,2�9 82,352 77,973 57,012 c

Czech Republic 88,932 88,827 8�,782 11,�32 n.a. 7,092
Hungary 221,855 233,115 296,205 121,5�� 112,026 120,96�
Croatia 92,3�3 101,928 96,�11 35,078 �2,500 36,13�
Montenegro n.a. n.a. 10,9�2 b n.a. n.a. 3,810 b

Macedonia n.a. 3,626 36,839 a n.a. 50 1�,532 a

Poland n.a. n.a. 12,322 b n.a. n.a. 123 b

USA 560,785 7�8,856 1,17�,379 a n.a. 75,�23 ��,301a

Total excl. Germany 1,416,160 1,575,000 2,165,919 397,378 323,870 299,153
Total 4,389,160 4,531,769 5,092,921 1,142,378 1,041,012 1,057,861

n.a. = not available

Individual amounts published have been rounded. This can result in slight deviations from the published totals when they are added. 
a The figures for 2006 are not comparable with those of previous years because their respective data entry systems were installed at that time.
b There are no comparable figures from previous years because the subsidiary in question was not yet a majority holding of Deutsche Telekom and thus was not subject to reporting requirements. 
c The clear and continuous drop in heating energy consumption is the result of a sustained, extensive staff adjustment at Slovak Telekom. 

Deutsche Telekom’s energy consumption is calculated in the middle of every 
year for the previous year. The increase in electrical power consumption 
worldwide from 2005 to 2006 was in line with industry trends. In Germany, 
the measures implemented to save energy and increase efficiency com-
pensated fully for this rise, thereby lowering electrical power consumption. 
These measures made it possible to save a total of 126 GWh in electrical 
energy during 2006.

The generally upwards trend in consumption is due to technical develop-
ment and expansion of the networks. Other reasons for the rise in energy 
consumption internationally are a significant expansion of infrastructure and 
activity in the USA and the inclusion of several new national companies in 
Eastern Europe in the data.
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Deutsche Telekom Group emissions.

from power consumption from heating consumption

metric tons CO2eq 200� 2005 2006 200� 2005 2006

Germany  1,577,924  1,896,162 1,198,230  184,282  179,228 199,646
Great Britain  180,772  13�,663 130,668  36,688  2,202  2,699
Netherlands  1,200  5,769  32,3�8  679  677  n.a.
Austria  1,672  2,181  15,581 a n.a.  93�  1,000
Slovakia  83,878  88,�23  38,7�5  21,980  20,767  13,601
Czech Republic  78,233  78,1�1  78,�76  2,608 n.a.  1,776
Hungary  195,16�  205,070 19�,8��  35,18�  32,012  31,933
Croatia  81,23�  89,666  37,522  10,29�  12,317  9,5�0
Montenegro n.a. n.a.  �,259 b n.a. n.a.  1,222 b

Macedonia n.a.  3,190  1�,337 a n.a.  19  �,536 a

Poland n.a. n.a.  12,572 b n.a. n.a.  53 b

USA  �15,797  555,2�� 8�9,557 a n.a.  19,127  12,17� a

Total excl. Germany  1,037,950  1,162,344 1,408,909  107,432  88,055  78,532
Total  2,615,875  3,058,506 2,607,140  291,714  267,283 278,178 

n.a. = not available

Individual amounts published have been rounded. This can result in slight deviations from the published totals when they are added. 
a The figures for 2006 are not comparable with those of previous years because their respective data entry systems were installed at that time.
b There are no comparable figures from previous years because the subsidiary in question was not yet a majority holding of Deutsche Telekom and thus was not subject to reporting requirements.

The calculation of Deutsche Telekom’s greenhouse gas emissions (given in 
CO2 equivalents) is based on the consumption of electrical power, district 
heating and fossil fuels and is done with the help of the Global Emission Model 
for Integrated Systems (GEMIS, http://www.oeko.de/service/gemis/en/). 
Unlike the commonly used IEA data or the GHG Protocol Calculation Tools, 
this calculation also includes emissions that occur in the stages preceding 
generation of energy (entire lifecycle, without waste disposal). This raises  
the specific emission rates and the emissions calculated from them about 
one-third above what they would be if the IEA or GHG protocol data had 
been used.

The clear changes in emissions in Croatia and Slovakia from the established 
energy consumption are due to the new specific national emission rates 
used (update to GEMIS �.�). 

Following a rise from 2002 to 2005, Deutsche Telekom in 2006 was able  
to lower harmfull indirect CO2 emissions from power generation from their 
level the previous year. A multitude of measures, particularly in Germany,  
significantly reduced CO2 pollution. Even so, they were not enough to achieve 
the goal for 2006 of reducing CO2 emissions internationally to 2.3 million 
metric tons. The reason for this was an increase in energy consumption  
outside Germany. 

On the other hand, we were able to reduce the attributable emissions in  
Germany by purchasing certificates of the Renewable Energy Certificate  
System for 1.08 TWh of electrical power. Whereas the energy mix in Germany 
includes about 12 percent renewable energy, at Deutsche Telekom  
this number equaled about �8 percent during 2006. In 2007 we expect to  
purchase RECS certificates for another third of our electrical energy  
consumption in Germany. 
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Specific Deutsche Telekom Group emissions.

from power consumption from heating consumption

g CO2eq  /kWh 200� 2005 2006 200� 2005 2006

Germany 531 6�1 �09 2�7 250 263
International 733 738 650 270 272 263
Total 596 675 512 255 257 263

The specific emissions are a measure of the emissions intensity of the energy 
sources used. They provide information about the results of our efforts to 
reduce CO2 emissions produced by energy consumption. The chart below 
also shows this.

Severing the link between power consumption and CO2 emissions
of the Deutsche Telekom Group in Germany.
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Deutsche Telekom has already implemented various measures to reduce 
CO2 emissions generated by its business operations, a strategy that it will 
consistently pursue in the future. If we continue to pursue this course,  
we will compensate fully for CO2 emissions from our energy consumption  
in Germany with RECS certificates by 2009. This will far outreach our  
objective of previous years, to halve the CO2 emissions resulting from power 
consumption in Germany in 1995 by 2010.
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1  Increased purchasing of cogenerated power
2   Rise in energy consumption for technical reasons for subsequent years 
3   Power utilities no longer provide data on share of energy  

obtained from cogeneration
4   Power utilities no longer provide data on their electricity mix  

–> calculation based on electricity mix for Germany
5   RECS-certified power for 1.08 TWh purchased
6   Purchasing larger shares of RECS-certified power  

and measures to increase energy efficiency
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Fleet services, consumption and mobility at Deutsche Telekom Group in Germany.

 200� 2005 2006
June 30, 

2007

Vehicles (total number) 40,342 41,978 42,260 41,881
Service vehicles 31,166 31,1�8 29,�2� 28,�76
Company cars 9,176 10,830 12,836 13,�05
Mileage (in million km) 730.5 803.1 905.9 445.7
Service vehicles 396.3 �25.� ��6.0 198.�
Company cars 33�.2 377.7 �59.9 2�7.3
Consumption  
(in million liters) 56.2 62.0 68.9 33.2
Service vehicles 29.6 31.6 33.2 1�.7
Company cars 26.6 30.� 35.7 18.5

Deutsche Telekom’s mobility needs have increased steadily in Germany over 
the past few years. The strategic realignment of the Group and the resulting 
organizational changes have resulted in heavier vehicle use.

Average annual mileage of the Deutsche Telekom Group in Germany.

km  per year 200� 2005 2006
June 30, 

2007

Service vehicles   a 12,716 13,657 15,158 6,967
Company cars b 36,�23 3�,873 35,829 18,��8
Total 18,109 19,131 21,436 10,642

a Including pool vehicles.
b Including service vehicles with private use permitted.

The lower rate of vehicle use during the first half of 2007 is mainly a seasonal 
phenomenon. In our experience, mileage rises again in the second half of 
the year.

Average annual fleet consumption of the Deutsche Telekom Group in Germany.

liters per 100 km 200� 2005 2006
June 30, 

2007

Service vehicles   a 7.�6 7.�� 7.�� 7.�1
Company cars b 7.97 8.0� 7.76 7.�8
Total 7.70 7.72 7.61 7.45

a Including pool vehicles.
b Including service vehicles with private use permitted.

Average consumption by the vehicle fleet dropped further during the first half 
of 2007. Lowering consumption is a clearly defined objective of DeTeFleet-
Services, one that is achieved by purchasing more energy-efficient vehicles 
with the most up-to-date technology and by using alternative fuels and  
drive systems. Efforts by DeTeFleetServices to lower the fleet’s overall fuel 
consumption were helped by eco-driving training, conducted primarily  
by T-Com. 
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CO2 emissions of the Deutsche Telekom Group fleet in Germany.

metric tons 200� 2005 2006
June 30, 

2007

Service vehicles   a 76,900 82,100 86,90� 38,�02
Company cars b 66,200 77,�00 92,607 �8,33�
Total 143,100 159,500 179,511 86,736

a Including pool vehicles.
b Including service vehicles with private use permitted.

The rise in CO2 emissions is a direct consequence of the increased mobility 
needs of recent years. The drop during the first half of 2007 is seasonal  
in nature. Mileages, fuel consumption and associated CO2 emissions will 
increase once again during the second half of the year.

Vehicles and mileage of the Deutsche Telekom Group.

 
 

2006 reporting period
Number of 

vehicles
Service 

vehicles
Company 

cars

Percentage 
gasoline 

engine 
%

Percentage 
diesel engine 

%

Annual 
mileage 

in million km

Fuel consumption

Gasoline 
in thousand 

liters

Diesel 
in thousand 

liters

Great Britain  806 379 �27 18 82 29.7 508.8  1,9�6.2 
Croatia 1,762  n.a.  n.a. n.a. n.a. 36.0 �91.2 2,316.6
Macedonia 8� 50 3� 60 �0 1.� 12.3 121.3
Macedonia (Hu.)  n.a.  n.a.  n.a.  n.a.  n.a.  n.a.  n.a.  n.a. 
Netherlands 318 57 261 18 82 n.a.  n.a.  n.a.
Austria 307 n.a. n.a. n.a. n.a. 11.3 25.� 773.5
Slovakia 2,238 1,713 525 77 23 �0.9 2,370.0 1,�6�.9
Czech Republic 633 500 133 79 21 19.0 837.2 �71.9
Hungary 635 298 337 �7 53 1�.3 1,�16.8 161.5
USA 1,710 1,710 0 100 0 68.� 9,262.1 �.�
Montenegro 115 97 18 8� 16 1.3 7.2 77.8
Poland 1,017 n.a. n.a.  n.a. n.a. n.a. �02.8 1,�60.0

n.a. = not available 

In several countries increased mobility needs in 2006 caused annual  
mileage to rise from last year. However, average consumption of the Group’s 
vehicle fleets dropped during the same period.
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Waste volume generated by the Deutsche Telekom Group.

Total waste Technical waste Hazardous waste

metric tons (t) 200� 2005 2006 200� 2005 2006 200� 2005 2006

Germany 58,322 52,891 53,596 12,291 11,841 10,948 1,245 1,191 895
Great Britain n.a. 1,699 2,000 n.a. n.a. n.a. n.a. n.a. n.a.

Croatia 3,753 3,�03 1,297 a 2,170 2,973 6�9 a 119 9 320 a 

Macedonia n.a. 1�2 2,688 b n.a. 29 317 b n.a. n.a. 8 

Netherlands n.a. 272 277 n.a. n.a. 92 n.a. n.a. 1

Austria 168 135 63� 12 �2 n.a. 1 1 n.a.

Slovakia �,712 7,951 n.a. 2,305 �,650 n.a. 597 7�6 n.a.

Czech Republic 591 �2� 586 29 76 231 3 35 11

Hungary 7,9�7 7,802 8,2�7 2,233 2,098 1,892 �73 6�9 5�1

USA 10,100 9,857 12,572 n.a. 9,126 12,572 n.a. n.a. n.a.

Montenegro n.a. 1,996 225 n.a. 17 25 n.a. n.a. n.a.

International 27,271 33,681 28,526 6,749 19,011 15,778 1,193 1,440 881
Total 85,593 86,572 82,122 19,040 30,852 26,726 2,438 2,631 1,776

n.a. = not available

Notes: There are two entry errors in the 2005 Human Resources and Sustainability Report: Poland was not listed, but was included in calculations, and the total included TMO Slovakia but did not include it  
under Slovakia.
a  The clear reductions in overall waste and technical waste are the result of the largely complete clean-up of polluted sites; the increase in hazardous waste was caused by the removal of contaminated soil started  

in 2006. Croatia is currently in the process of setting up an EU-compliant waste management system. 
b The figures for 2006 are not comparable with those of previous years because their respective data entry systems were installed at that time. 

Deutsche Telekom’s waste volume is calculated at the end of each year. In 
2006 we lowered our waste volume from that of the previous year. Efficient 
resource and waste management is a major focus of Deutsche Telekom’s 

sustainability policy. The possible reuse of dismantled equipment or 
returned terminal equipment, along with responsible waste disposal policies 
and a high rate of recycling, are important issues for us.

Deutsche Telekom Group water consumption.

m3 200� 2005  2006

Germany 3,900,035 3,703,466 3,780,000
Great Britain �8�,2�3 �8�,2�3 500,000
Croatia 2�1,000 179,030 171,367
Macedonia n.a. 18,000 17,000
Netherlands n.a. 30,632 �0,299
Austria n.a. 11,036 10,2�0
Slovakia 52�,870 261,2�0 251,629
Czech Republic 26,863 n.a. 31,299
Hungary 629,000 668,000 672,200
USA n.a. 812,032 n.a.
Montenegro n.a. n.a. 19,000
International 1,905,976 2,464,213 1,713,034 
Total 5,806,011 6,167,679 5,493,034

n.a. = not available

The Group’s water consumption, calculated at the end of each year,  
dropped from its 2005 level during 2006. Deutsche Telekom applies the  
latest technical standards to its buildings and equipment, enabling water  
to be saved. Water consumption is not dependent on the provision of  
service to the customer and arises mostly from the use of sanitary facilities 
and watering of outdoor areas. For this reason, we keep our data collection 
efforts in this area to a minimum.
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Annual recycling rate for Deutsche Telekom Group waste in Germany.

The recycling rate for waste in Germany in the Deutsche Telekom Group is 
calculated at the end of every year. In 2006 it reached a rate of almost 
100 percent. It must be noted at this point that legally required recycling 
rates in Germany are also rising steadily.

Suppliers documented as complying with environmental and social standards.

Because of an improved and sustainable supply chain management system, 
Deutsche Telekom has been able to document its compliance with environ-
mental and social standards at its top �0 suppliers since June 30, 2007. 
Those suppliers cover more than half of overall purchasing volume. 

Customers using online billing method (T-Com and T-Mobile Deutschland).

As of the end of June 2007, the use of online billing had increased  
significantly from the previous year. The paperless billing method is more 
environmentally friendly than the hard copies. One of the ways in which  
we promote its use is to grant one-off credits for switching to online billing.  
A clear increase in the number of users has been noticeable since  
September of 2006.
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Human Resources indicators.

Health rate at the Deutsche Telekom Group in Germany.

% 200� 2005 2006
June 30, 

2007

Mobile Communications 95.5 9�.8 95.2 9�.8
Broadband/ 
Fixed Network 9�.� 9�.� 93.5 93.2
Business Customers 97.5 96.7 96.5 95.8
Group Headquarters & 
Shared Services 92.9 91.2 92.2 93.1
Total 94.7 94.6 94.3 94.0

Despite the ongoing personnel restructuring process within the company, 
the health rate of our employees has remained at a constant high level.  
Key factors in achieving this result are the activities launched by the company’s 
health management unit.

Employee commitment.

 200� 2005 2006

Employee commitment on  
a scale from 2 to 10, with 10 being  
the highest possible rating 7.0 a 7.2 b 7.0 c

a Deutsche Telekom AG in Germany.
b Deutsche Telekom Group (by comparison: figure for Deutsche Telekom AG: 7.1).
c Deutsche Telekom Group.

The employee commitment rating is one of the results from the employee 
survey. It represents an average of the employee response to five commitment 
questions. The scale ranges from 2 to 10. 

The 2006 survey was held in the third quarter of the year. At 7.0 points, the 
result coincides with the benchmark level for large international enterprises. 
Among the concrete topics included in the survey, employees saw above  
all an urgent need to improve the quality of service.

Deutsche Telekom takes regular polls to ascertain how employees assess 
the current change process taking place within the Group. To this end,  
we added regular “pulse surveys” addressing individual target groups to the 
employee survey instrument in 2007. In the future, the complete employee 
survey will only be held every two years, the next in 2008. The results of  
the pulse surveys do not supply representative data for the whole Group. 
Management simply uses it to determine the current mood and need for 
action in individual areas and projects.
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Company pension schemes at the Deutsche Telekom Group in Germany.

 200� 2005 2006
June 30, 

2007

Telekom Pension Fund 
contracts  
(figures rounded) 29,900 33,600 39,�00 39,500
Telekom Pension Fund  
assets Deutsche Telekom 
pension fund (€ million) 53.5 120.1 158.2 176.7
Capital account  
obligations  
(Deutsche Telekom’s  
employer-financed  
pension scheme) 125,626 126,1�3 115,690 n.a.

n.a. = not available 

The number of employees participating in the national Telekom Pension 
Fund (TPF) continued to rise during this period. At the same time, the Fund’s 
financial position underwent a positive development. In Deutsche Telekom’s 
employer-financed pension scheme, the number of capital account obligations 
has fallen. One reason for this is the decrease in headcount in Germany.

Accident development at Deutsche Telekom AG in Germany.

The number of accidents subject to a reporting obligation rose slightly in 
2006. However, the accident rate remains at a lower level than in comparable 
enterprises. This trend confirms that the processes and actions introduced  
by the company’s occupational health and safety unit have been successful. 
The accident development figures are determined on an annual basis at  
the end of each year.

Ideas management.

 200� 2005 2006
June 30, 

2007

Suggestions  
for improvement 7,737 7,821 8,600 3,�7�
Savings in € million 87 98 7� �7
Patent applications * 37� �12 557 n.a.

n.a. = not available

* The number of patent applications is determined at the end of each year.

Although the number of suggestions for improvement rose between 2005 
and 2006, it had fallen below the previous year’s figure by June 30, 2007 
(�,626 on June 30, 2006). Deutsche Telekom concludes that ideas manage-
ment does not do enough to reveal the potential of our employees. It is there-
fore launching a bigger and therefore longer project to validate the ideas 
management system. Deutsche Telekom is aiming at increasing the number 
of ideas, improving idea quality, streamlining and simplifying the processes 
involved in ideas management, making them transparent and eliminating 
bureaucracy. In addition, we launched our special “Ideas for Service” compe-
tition in September 2007 in order to improve service orientation.

1,195 a
1,297

1,182

606

691

558

62�

58� b

611b

2006200� 2005 

 Accidents at work subject to reporting obligations
 Accidents on the journey to work subject to reporting obligations 

a  The total number of accidents is no longer presented since accidents involving up to 3 days off work 
are no longer recorded.

b In 2006 there were no fatal accidents at work or on the journey to work.
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Workforce development in the Deutsche Telekom Group.

Full-time employees 2005 2006
June 30, 

2007

Total employees 243,695 248,800 242,703
Of these: Deutsche Telekom AG 106,60� 92,575 59,996
Mobile Communications 51,�10 60,�29 61,715
Broadband/Fixed Network a 109,256 101,59� 98,�59
Business Customers a 52,827 57,538 56,178
Group Headquarters & Shared Services a 30,202 29,239 26,351
Germany  b 168,015 159,992 153,822
International 75,680 88,808 88,881

a  Since January 1, 2007, reporting of Magyar Telekom has included a further breakdown of results into 
the business areas Business Customers and Group Headquarters & Shared Services. In previous 
periods, these results were reported under Broadband/Fixed Network. Prior-year figures have been 
adjusted accordingly.

b Complete Scout Group in Germany (restatement up to 2005).

Deutsche Telekom now faces huge challenges, first and foremost in Germany. 
These stem from high competitive pressure in the telecommunications  
markets, rapid technology development and a regulatory policy that aims  
to distribute Deutsche Telekom market share among our competitors. Our  
company is therefore compelled to continually adapt to real business and  
customer volumes, and to develop and exploit new competitive advantages.

The workforce figures reflect the fact that most of the Group’s personnel 
reductions are taking place in Germany. In most places in the international 
arena, and in particular at T-Mobile USA, we are expanding our workforce.

Workforce structure at the Deutsche Telekom Group in Germany.

Due to historical developments, the employment structure at Deutsche 
Telekom in Germany features a large number of staff with non-terminable 
employment contracts. Of these, the percentage of civil servants had risen  
at the end of 2006 (ratio to total headcount had shifted due to the personnel 
cutbacks in Germany). This is largely accounted for by the fact that the law 
passed to improve the staff structure of the successor companies to the former 
Deutsche Bundespost came into force in November 2006. With this law, the 
legislator enabled civil servants of the Bundespost successor companies to 
take early retirement in certain circumstances. The law will not actually result 
in staff reductions among the civil servant base until 2007.

The employment structure is determined on an annual basis at the end of 
the year and projected on the basis of data from the Group units.

  Senior executives and 
employees not covered 
by collective agreements

  Terminable and  
temporary non-terminable  
contracts

  Non-terminable  
contracts

 Civil servants
Dec. 31,  
2005 * 

Dec. 31, 
2006 

*  Changed reporting structure, therefore slight divergences from the data published in the 2006  
Human Resources and Sustainability Report.
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a Figures rounded; including Vivento Management.
b Including approximately 600 employees at Vivento Management.

Age structure in the Deutsche Telekom Group in Germany.

The demographic structure at Deutsche Telekom peaks with today’s �0 to  
50 year-old age group. This spread has arisen over time, with birth rates  
as one of its main influence factors. Other impacts were felt as a result of the 
restrictive recruitment policy in recent years and staff cutbacks avoiding 
compulsory redundancies, many of which were based on human resources 
instruments such as partial retirement and therefore involved the older age 
groups. In 2006, Deutsche Telekom successfully launched human resources 
adjustment instruments that targeted specific groups and slowed down the 
continuing rise in the age of the workforce: the average age of employees 
rose only from �3.3 years at the end of 2005 to �3.5 years at the end of 2006. 
If the natural aging process had been left to its own devices and no human 
resources instruments used, the average age would have increased to  
��.3 years. 

Vivento.

Vivento is an internal service provider that handles staff surplus and place-
ment management, with responsibilities that include developing business 
models and creating its own new jobs. 

At the end of June 2007 Vivento had 11,100 employees, 600 of them in 
Vivento Management, 5,500 in the Vivento Business Lines (call centers  
and Technical Services) and 5,000 transfer employees. Of these, around 
3,100 were working on a temporary basis on the above date.

In the first half of 2007 around 3,600 staff left Vivento. All told, some  
26,900 employees have left Vivento since the company was founded, 
16,�00 of them have found jobs outside the Group. Since 2002, Vivento has 
taken over a total of 38,000 employees from the Group, 1,200 in the first half 
of 2007. The rate of employees (excluding permanent and management 
staff) in employment or training during this period was 8� percent and thus 
at a constant high level.
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* All data as of December 31.
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as of June 30, 2007 number a

Business Lines 5,500

Remaining Vivento employees 1,800

Temporary assignments, projects 3,100

Left Vivento 26,900

Employees transferred to Vivento 38,000

Employees in Vivento 11,100 b



Training and development data.

 200� 2005 2006
June 30, 

2007

Seminars 13,001 12,826 16,100 7,9�9
Participants 116,837 122,379 150,500 5�,828
Participant days 332,588 �03,178 393,962 16�,892
Access to  
Global Teach * 7��,299 555,696 707,7�3 226,2�3

* Global Teach is an in-house e-learning platform.

The first half of 2007 saw a major decline in the number of seminars, semi-
nar days and participant figures in the area of training and development.  
The main reason for this was the labor dispute on Telekom Service. Deutsche 
Telekom succeeded in reaching a collective agreement with the employee 
representatives in June 2007. Now that the service companies have gained 
their legal independence, we can expect a massive increase in demand-
based training measures in the second half of the year.

Trainees and training occupations.

Total of all three trainee years 2005
of these  

female 2006
of these  

female
Oct. 1, 

2007 *
of these 

female

IT occupations     
Systems electronics technician 2,990 1�9 2,809 126 2,625 92
IT technician/applications development 271 32 271 23 291 15
IT technician/system integration 1,539 103 1,��6 70 1,�26 80
Systems business administrator 2,029 60� 1,833 515 1,623 �93
 6,829 888 6,359 734 5,965 680
Industrial/technical occupations     
Electronics technician for building and infrastructure installations 11� 7 128 7 1�� 8

 114 7 128 7 144 8
Commercial occupations     
Office communications administrator and office communications administrator  
with supplementary qualification as foreign language correspondent (Engl.) 3,360 2,63� 2,570 2,021 2,181 1,896
Industrial business administrator 260 159 328 189 393 180
Retail sales assistant �89 2�8 1,�08 789 1,877 1,277
Dialog marketing assistant – – 500 365 909 758
Real-estate administrator 73 �8 71 52 80 38

 4,182 3,089 4,877 3,416 5,440 4,149
Degree courses with integrated practical phases     
incl. universities of applied science in Paderborn, Leipzig,  
Bergisch Gladbach, Darmstadt 300 88 350 99 371 9�

300 88 350 99 371 94
       
Total number of trainees 11,425 4,072 11,714 4,256 11,920 4,931

* Figures were projected for 2007.

On September 1, �,000 young people started their vocational training with 
Deutsche Telekom. We are therefore again the biggest training provider  
in Germany this year. At the same time, trainees’ prospects for transfer to  
permanent employment at the end of their courses are now excellent.  

In June 2007, we reached an agreement with the German United Services 
Union ver.di to transfer over �,000 trainees to full employment up to the end  
of 2009. Over 1,000 trainees will be given permanent jobs in 2007.
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Trainee ratio in the Deutsche Telekom Group in Germany.

Deutsche Telekom currently employs a total of 12,000 trainees in Germany. 
This means that we achieve a trainee ratio of around 8 percent. Around  
96 percent of each year’s trainees complete their training successfully.

Since the Deutsche Telekom training year starts in September, the trainee 
ratio is always determined on an annual basis at the end of the year.

a Reference factor: headcount in Germany without Vivento staff. 
b Figures rounded, comparable with Annual Report 2006, page 100.

Percentage of women employed at Deutsche Telekom AG in Germany.

% 200� 2005 2006
June 30, 

2007

Percentage  
of overall workforce 33.8 32.� 31.6 * 31.5
Percentage  
in senior management 10.2 * 11.3 * 11.� * 12.3
Percentage in middle  
and senior management 17.3 * 19.3 * 15.2 * 15.8

* Figures as of June 30.

In a comparison with the previous year, the percentage of women employed 
at Deutsche Telekom AG in Germany remained virtually constant. However, 
the number of female staff who work in the company’s top management has 
risen slightly. 

% a

10

9

8

7

6

5

�

3

2

1

0

2006200� 2005 

7.� 7.1
8.0 b

33
Indicators
Sustainability indicators
Financial indicators
Environment indicators
HR indicators



Percentage of severely disabled persons employed in the Deutsche Telekom Group in Germany.

Germany’s Disabled Persons Act obliges private and public employers with  
a minimum of 20 workplaces to reserve a minimum of 5 percent of these jobs 
for severely disabled persons. Disabled women must be given preferential 
consideration.

Deutsche Telekom is committed to fulfilling its social responsibility and pro-
moting the employment of severely disabled persons. This is demonstrated  
in the fact that it does more than simply meet its legal obligation each year. 
On June 30, 2007 the number of severely disabled employees employed  
in the company remained at the constantly high level that it had reached in  
previous years.

Percentage of part-time employees. 
 

The part-time employee rate lies at around 10 percent. This figure has largely 
remained constant in recent years.

The number of part-time employees is determined on an annual basis at the 
end of each year. 

a Deutsche Telekom AG in Germany.
b Deutsche Telekom Group in Germany.
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