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DucH, Lluis (Monestir de Montserrat)
El context actual del mite. Anralisi, 2000, nim. 24, p. 27-54.

Larticle proposa una introduccié al paper crucial que el mite té en la cultura actual,
a la llum de les investigacions antropologiques més rellevants de la contempora-
neitat. Per satisfer aquest proposit, I'autor s’aproxima a la comprensié del mite en
el context contemporani, caracteritzat, entre altres coses, per la crisi de la raé i del
pensament historiografic il-lustrats. I aixi mateix planteja, a manera d’idea clau de
tot el raonament, la inevitabilitat del didleg entre mythos i logos, considerats tots
dos com les dues facetes constitutives de 'ésser huma i la seva historia.

Paraules clau: mythos, logos, antropologia, crisi de la rad, mitologia.

The Present Context of Myth

The article puts forward an introduction to the crucial part that myths play in
today’s culture, in the light of the present day’s most relevant anthropological inves-
tigations. In order to achieve this aim, the author approaches the understanding
of myths in the contemporary context, characterized, among other things, by the cri-
sis of the Age of Enlightenment’s historiography and reason. That’s how, the text
that follows proposes, as the key idea for the whole reasoning, the inevitability of dia-
logue between mythos and logos, both considered the constituent elements of the
human being and its history.

Key words: Mythos, logos, anthropology, crisis of reason, mythology.

CATALA DOMENECH, Josep M. (Universitat Autdbnoma de Barcelona.
Departament de Comunicacié Audiovisual i Publicitat)

La mirada difusa: formaciones y deformaciones del espacio mitico
contemporéneo. Analisi, 2000, nim. 24, p. 55-69.

El espacio del mito es el lugar donde la subjetividad humana entra en relacién con
los fendmenos objetivos estudiados hasta ahora por la ciencia, no para anularlos

sino para enriquecerlos. La tarea bdsica de la ciencia ya no reside, de ahora en ade-
lante, en rechazar y anular este espacio subjetivo, como ha venido haciendo hasta el
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71-78

79-92

momento, sino en incorporarlo a sus investigaciones, en desarrollar un método
capaz de gestionar su bdsica diversidad.

Palabras clave: espacio mitico, ciencia, complejidad, nuevas tecnologfas, globalidad.

The Diffused Glance

The space of myth is where human subjectivity comes to terms with the objective
events studied up to now by science, with the aim to enrich instead of cancelling
them. From now on, science’s basic task no longer lies in rejecting and cance-
lling this subjective space, as done up to now, but involving it in its investigation
and developing a method able to manage its essential diversity.

Key words: Mythic space, science, complexity, new technologies, globality.

BARTRA, Roger (Universidad Nacional Auténoma de México.
Instituto de Investigaciones Sociales)
El método en la jaula: ;cémo escapar del circulo hermenéutico?

Analisi, 2000, nim. 24, p. 71-78.

La reflexién, de propésito metodolégico, se propone reflexionar sobre el cardcter
esencialmente mitoldgico de la cultura politica. A juicio del autor, las funciones
legitimadoras del orden politico se explican culturalmente, es decir, en términos
de un conjunto de simbolos, y no s6lo como ideologias expresas. En particular, el
texto explora, partiendo del caso mexicano, el cardcter mitolégico inherente a la
formacién de las llamadas «identidades nacionales».

Palabras clave: cultura politica, identidad nacional, mitologfa, antropologfa, ideologia.

The Method in the Cage: How to Escape from the Hermeneutic
Circle?

The text that follows has a methodological purpose and intends to consider just
how political culture is essentially mythological. According to the author, the legi-
timating funtions of political order aren’t only explained in terms of explicit ideo-
logies: they have a cultural dimension as a group of symbols. Starting from de
Mexican case, the text particularly explores the mythology inherent in the forma-
tion of the so called «national identities».

Key words: political culture, national identity, mythology, anthropology, ideology.

LACALLE ZALDUENDO, Charo (Universitat Autdbnoma de Barcelona.
Departament de Periodisme i de Ciéncies de la Comunicacié)
Mitologias cotidianas y pequenos rituales televisivos. Los zlk shows.

Analisi, 2000, nim. 24, p. 79-92, 39 ref.

La reflexién sobre los zalk shows que se realiza en este articulo tiene como objeto
definir las caracteristicas de uno de los géneros més representativos del papel de
interface entre el individuo y las instituciones que desempenia la television actual;
un papel que ha terminado por convertir la recepcién televisiva en una verdadera acti-
vidad ritual de los mitos que gobiernan la relacién del yo con los otros. La autora
realiza un breve recorrido por la historia del género en Estados Unidos y en Espaiia,
dirigido a determinar los factores que han convertido el acto de la recepcién en una
pragmatica.

Palabras clave: talk shows, reality shows, género, televisién, mito, ritual, recepcién,
interaccién.
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93-105

107-119

Daily Mythologies and Small Television Rituals. The talk shows

The reflection on talk shows made in this article attempts to define the characteristics
of one of the most representative genres of the interface role between individuals and
the institutions undertaken by today’s television: a role which has ended up tur-
ning television reception into a ritual activity of the myths which rule the relations
of ourselves with others. The author carries out a brief run through this genre’s
history in the United States and Spain, guided to determine the factors which have
turned the act of reception into pragmatism.

Key words: Talk shows, reality shows, genres, television, myth, ritual, reception,
interaction.

BERRIO, Jordi (Universitat Autdnoma de Barcelona. Departament
de Periodisme i de Ciéncies de la Comunicacid)

La vigencia del mite en la cultura contemporania. Analisi, 2000,
ndm. 24, p. 93-105, 28 ref.

El mite es pren com una manera d’explicar el mén i de donar sentit a la vida,
manera paral-lela a les que sé6n propies de la filosofia i la ciéncia. S’argumenta
que no és una manera de pensar que correspongui necessariament a les societats
primitives, siné que continua vigent actualment. Les industries culturals sén els
agents principals a 'hora de generar les noves fabulacions i de convertir en famo-
sos els artistes, politics, reis i princeses, tot fabricant una mena de star-system. La
mitica contemporania és abocada al present i també al futur mitjancant la cien-
cia-ficcié.

Paraules clau: mite, fabulacid, religié, ciéncia, filosofia, cinema, televisié, literatu-
ra, supersticio.

The Presence of Myths in Contemporary Cultures

Myths are seen as a way to explain the world and give sense to life, a parallel maner
proper to science and phylosophy. The article argues that this type of thought isn’t
necessarily exclusive to primitive societies and just how it’s still currently valid.
Cultural industries are the main agents in the creation of new fables and the pro-
cess of turning artists, politicians, kings and princesses into celebrities, in the manu-
facturing of the star system. Contemporary myth is bound to the present but also
to the future by means of science fiction.

Key words: Myth, fable, religion, phylosophy, cinema, television, literature, supers-
tition.

SAPERE CHAVIT, Gustavo (Psicélogo clinico)
Mito y autobiografia en la sociedad medidtica. Analisi, 2000,
ndm. 24, p. 107-119, 35 ref.

Se propone la relacién entre el mito, las narraciones y el contexto social como un sis-
tema complejo en transformacién. En el presente, se verifica el auge del género auto-
biogréfico, canalizado en un tipo de programacién televisiva. Se extraen ejemplos de
la television espafola para identificar: 1) un tipo de mito referido al ordenamiento
de la intimidad; 2) estilos narrativos asimilables a diversas estructuras dramdticas; 3)
un debilitamiento de la funcién social y personal de la responsabilidad biogrifica.

Palabras clave: mito, narrativa autobiogréfica, sistemas complejos, tragedia, res-

ponsabilidad, reality-show.
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121-159

Myth and Autobiography in the Media Society

The text that follows suggests conceiving the relation between myth, narration and
social context, as a complex system in transformation. At present, the thrive of the
autobiographic genre has been proved, mainly channelled through certain televi-
sion programmes. Some examples taken from Spanish television have been used
to identify: 1) a type of myth refered to the arranging of privacy; 2) narrative sty-
les readily assimilated to different dramatic structures; 3) a weakening of the social
and personal function related to biographic responsability.

Key words: Myth, autobiographic narrative, complex systems, tragedy, responsability,
reality show.

CHILLON, Albert (Universitat Autdonoma de Barcelona. Departament
de Periodisme i de Ciéncies de la Comunicacié)

La urdimbre mitopoética de la cultura medidtica. Analisi, 2000,
ndm. 24, p. 121-159.

El texto, de cardcter meramente propedéutico, se propone elucidar la naturaleza
mitopoética de la cultura medidtica contempordnea, a partir de una perspectiva
culturoldgica que vindica el papel crucial que las humanidades han de jugar en los
estudios sobre comunicacién. A tal fin, explora tentativamente la urdimbre mito-
poética de la imaginacién individual y del imaginario colectivo, asi como las dos
fuentes primordiales que los nutren: generacion espontdnea y transmisién. Por ulti-
mo, a modo de corolario, el articulo discute cémo se compone el acervo temdtico
caracteristico de la cultura medidtica: sus temas, motivos, argumentos, loci, figu-
ras, personajes y géneros.

Palabras clave: cultura medidtica, mitopoiesis, imaginario colectivo, imaginacién,
arquetipo, tematologfa.

The Mythopoetic Warp of Media Culture

The text, of mere introductory intentions, attempts to elucidate the mithopoetic
nature of the contemporary media culture, starting from a culturalogic perspecti-
ve which vindicates the crucial role humanities must play in communication stu-
dies. With such aim, it tentatively explores the mithopoetic warp of individual’s
imagination and collective imagery, as well as both of the fundamental sources
which nourish them: spontancous creation and transmission. Finally, as a coro-
llary, the article discusses what composes the immens stock of topics, so characte-
ristic to media culture: its themes, motives, arguments, /oci, figures, characters and
genres.

Key words: Media culture, myth, collective imagery, imagination, archetype, the-
matology.

Encontres i semblances/Encuentros y semblanzas

163-181

Romidn Gubern. Un ldcido exegeta de la cultura medidtica. Analisi,
2000, ndm. 24, p. 163-181.
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185-200

DucH, Lluis (Monestir de Montserrat)
El mite del «bon salvatge» i I'antropologia. Analisi, 2000, nim. 24,
p. 185-200.

L’autor explora la preséncia del mite del bon salvatge en la historia d’Occident,
aixi com la seva vigencia en la cultura contemporania. En particular, el text revi-
sa diferents expressions historiques de la figura del bon salvatge, claus en la cons-
titucié de I'imaginari cultural occidental. Per dltim, raona sobre 'important
preséncia que aquesta figura mitica ha tingut en el pensament antropologic del
segle XX.

Paraules clau: bon salvatge, tradicid, historia, antropologia.

The Myth of the «Good Savage» and Anthropology

The author explores the presence of the myth of the good savage in Western history,
as well as its validity in the contemporary culture. The article particularly looks
over the different historical expressions concerning the figure of the good savage,
essential in the forming of Western culture’s imagery. Finally, it talks about the
important presence this mythical figure has had in anthropological studies through-
out the 20th century.

Key words: Good savage, tradition, history, anthropology.
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I Simposi de literatura autobiografica. Historia, memoria, cons-
truccié del subjecte (Francesc Espinet i Burunat).

La UAB, capital mundial de TAIERI/TAMCR (Bernat Lépez).

Herb Schiller, in memoriam (Manuel Pares i Maicas).
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Francesc Espinet i Burunat. Noticia, imatge, simulacre. La recepcid
de la societat de comunicacié de masses a Catalunya, de 1888 a 1939
(Joan Manuel Tresserras).

Josep L. G6mez Mompart; Enric Marin Otto (eds.). Historia del
periodismo universal (Frances Espinet i Burunat).

Lluis Duch. Mito, interpretacion y cultura (Albert Chillén).
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