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DucH, Lluis (Monestir de Montserrat)
Antropologia de la comunicacid. Analisi, 2002, ndm. 29, p. 21-40.

Larticle defensa el plantejament que la comunicacié construeix el centre cabdal de
I'antropologia: qualsevol forma de presencia de I'ésser huma en el mén instaura un
procés comunicatiu. El temps, U'espai, el sexe i les condicions psicologiques dels
individus, entre d’altres, sén variables historiques, condicionants i determinants
alhora, de la comunicacié humana. En néixer, I'ésser es troba totalment immergit
en la natura i, alhora, separat de la cultura (i de lalteritat). Mitjancant la comuni-
cacié que li posaran a I'abast de la ma les «estructures d’acollida», emprendra la
llarga marxa de distanciament respecte de la natura i d’apropament respecte de
la cultura. Afirmar que 'esser huma és la seva cultura equival a dir que, per a bé o
per a mal, la comunicacié relacional és el seu constitutiu essencial.

Paraules clau: antropologia, comunicacié, cultura, representacid, identitat, narra-
cié, espai, temps. mediacié.

The anthropology of communication

The article puts forward the argument that communication is the real centre of
anthropology: any form of human presence in the world initiates a2 communica-
tive process. Time, space, the sex and psychological condition of the individuals,
among others, are historical variables, which both condition and determine human
communication. At birth, a human being is totally immersed in nature and, at the
same time, separated from culture (and otherness). Via the communication which
puts at his disposal the «welcoming structures», he will being the long journey that
distances him from nature and bring him closer to culture. To say that human beings
are their own culture, is to say that, for better or for worse, relational communica-
tion constitutes their essence.

Key words: anthropology, communication, culture, portrayal, identity, narration,
space, time, mediation.

DucH, Lluis (Monestir de Montserrat)
Breu bibliografia comentada. Analisi, 2002, num. 29, p. 41-43.
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45-62

63-79

MARTIN-BARBERO, Jestis (ITESO. Guadalajara, México)
Desencuentros de la socialidad y reencantamientos de la identidad.
Analisi, 2002, ndm. 29, p. 45-62.

El articulo plantea la cuestién de la identidad en un entorno multicultural y glo-
balizado y la consecuente desmitificacién de las tradiciones, que desmorona la ética
colectiva. El lugar de la cultura, que se transforma con la globalizacién, va sustitu-
yendo las costumbres por estilos de vida conformados desde la publicidad y el consumo.
La globalizacién propone un proceso de exclusién/inclusién a escala planetaria que
estd convirtiendo la cultura en espacio estratégico de emergencia de las tensiones
que desgarran y recomponen el «estar juntos», los nuevos sentidos que adquiere el
lazo social. En su sentido mds denso y desafiante, la idea de multiculturalidad apun-
ta a la configuracién de sociedades en las que las dindmicas de la economia y la
cultura movilizan no sélo la heterogeneidad de los grupos y su readecuacién a las pre-
siones de lo global, sino la coexistencia al interior de una misma sociedad de cédi-
gos y narrativas muy diversas, conmocionando, asi, la experiencia que hasta ahora
tenfamos de la identidad. El individuo puede asimilar con facilidad los instrumentos
tecnoldgicos y revestir las imdgenes de la modernizacién, pero sélo muy lenta y
dolorosamente recomponer su sistema de valores.

Paraules clau: tradicién, costumbre, identidad, cultura, modernidad, seculariza-
cién, tecnologfa, globalizacién, multiculturalidad.

Deconstructing society and rediscovering identity

The article puts forward the question of identify in a multicultural, globalised envi-
ronment and the consequent demystification of traditions, which undermines col-
lective ethics. The place of culture, which is transformed with globalisation, replaces
customs with ways of life fashioned by publicity and consumerism. Globalisation
proposes an process of exclusion/inclusion on a planetary scale which is turning
culture into an emergency strategic space for the tensions which tear apart and
recompose «being together», the new meanings social ties acquire. At its deepest,
most challenging level, the idea of multiculturalism points towards a configuration
of societies in which the dynamics of the economy and culture mobilize not just
the heterogeneity of groups and their realignment with global pressures but also the
coexistence within a single society of very different codes and narratives, thus turning
on its end the experience which until now was our identity. The individual can
assimilate technological instruments with ease and take in the images of moderniza-
tion but can only very slowly and somewhat painfully reset his value system.

Key words: tradition, custom, identity, culture, modernity, secularisation, tech-
nology, globalisation, multiculturalism.

REGUILLO, Rossana (ITESO. Departamento de Estudios Sociocul-
turales)

El otro antropoldgico. Poder y representacién en una contempora-
neidad sobresaltada. Analisi, 2002, nim. 29, p. 63-79, 21 ref.

El articulo problematiza los procesos de representacién y clasificacion del otro entre
dos tradiciones de pensamiento: antropologia y comunicacién. La autora argumen-
ta que para pensarse a s{ mismas, las culturas poderosas requieren de la presencia de
otro diferente y diferenciado. La diferencia es siempre situada, lo que quiere decir
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que adquiere sentido desde el lugar en que se establecen las fronteras de lo que
significa esta diferencia. La alteridad, pues, ha sido pensada, en términos generales,
como «desviacién», y esa es una tendencia que hoy se intensifica. El paisaje medidtico
reconfigura (y descentra) el lugar para pensar al otro, pero se esfuerza en mantener
la estabilidad simbélica que le otorga la certeza de un nosotros (expandido) frente a
los o#ros (localizado), dispositivo antropoldgico del alma antigua.

Palabras clave: antropologfa, comunicacién, alteridad, otro antropoldgico, repre-
sentacién, etnograffa, colonizacién, el salvaje, poder.

An anthropological other. Power and portrayal in a state of upheaval

The article looks at the question of the processes of representing and classifying
the other in two traditions of thought: anthropology and communication. The
author argues that in order to think of themselves, powerful cultures need the pres-
ence of a distinct, different other. The difference is one that is situated, which means
that it acquires meaning from the place where the frontiers making for the differ-
ence are drawn. Otherness has thus been thought of; in general terms, as a «devia-
tion» and it is a tendency that today is becoming stronger. The media panorama
reconfigures (and decentralizes) the place for thinking of the other, but continues
to maintain the symbolic stability provided by the certainty of an (expanded) us as
opposed to (localized) others, an anthropological device of the old soul.

Key words: anthropology, communication, otherness, anthropological other, por-
trayal, ethnography, colonisation, the savage, power.

ORTI1Z, Renato
Anotagoes sobre religido e globalizacio. Analisi, 2002, nam. 29,
p. 81-102.

Lautor planteja com a focus de la seva reflexié la relacié entre religié i globalitzacié
prenent com a marc disciplinari l'antropologia i la sociologia. El debat entre reli-
gi6 i modernitat serveix de punt de partida per establir en quina mesura el procés
de globalitzacié modifica la posicié i configuracid de la religié en el mén contem-
porani. Per tal d’articular i desenvolupar aquest vencill religié-globalitzacié, I'au-
tor es veu obligat a analitzar el vincle entre religié i altres conceptes rellevants, com
sén poder politic i &tica; i a suscitar, també, en quina mesura els mitjans de comu-
nicacid i les noves tecnologies impulsen I'educacié teologica.

Paraules clau: religié, globalitzacié, antropologia de la religié, etica, poder, estat,
teologia.

Notes on religion and globalisation

The author uses the relationship between religion and globalisation as a focus for
his ideas, taking anthropology and sociology as its disciplinary setting. The debate
between religion and modernity serves as a starting point to establish to what extent
the process of globalisation alters the position and configuration of religion in today’s
world. In order to articulate and develop this link between religion and globalisa-
tion, the author sees it necessary to analyse the link between religious and other rel-
evant concepts, such as political and ethical power; and also to raise the question of
to what extent the media and new technology are driving theological education.

Key words: religion, globalisation, anthropology of religion, ethics, power, state,
theology.
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103-118

119-127

TRESSERRAS, Miquel (Universitat Ramon Llull. Facultat de Ciencies
de la Comunicacié Blanquerna)

Processos d’identificacié de I'individu dins del grup en la societat de la
comunicacid. Analisi, 2002, nim. 29, p. 103-118, 16 ref.

Les tecnologies de la comunicacié probablement han canviat la nostra manera
d’explicar histories, d’interpretar els fets del mén i d’argumentar, perque la tec-
nologia imposa un pensament distret, fragmentari i desmemoriat, que separa els
individus de la cultura de proximitat. De tota manera, no sembla que la presen-
cia englobant dels mitjans de comunicacié de massa pugui arribar a canviar la
naturalesa social de ’home, a fer-li desapartixer els problemes fonamentals i a
esborrar-li el desig irrefrenable de construir-se un projecte de vida. Es cert que la
substitucié dels espais de relacié interpersonal i de presa de decisions per U'espai
mediatic comportaria un afebliment de la imaginacié, del pensament critic i del
sentit de responsabilitat envers els altres. Perd aquesta substitucié no és inevitable.
Aquest assaig sosté que el reforcament dels espais de risc, on els individus han de
prendre decisions, transforma els efectes trivialitzadors de 'audiovisual i els con-
verteix en un agent inesperat d’humanisme tolerant i atent a la complexitat del
moén.

Paraules clau: imaginacié, narracid, espais de risc, cultura de proximitat.

Processes of Identifying the Individual within the Group in the
Communication Society

Communication technologies have probably changed our way of telling stories,
of interpreting the events of our world and of reasoning. This is because tech-
nology imposes a type of thought that is, in a sense, vague, fragmentary and for-
getful, separating individuals from the culture of proximity. Nevertheless, it would
seem that the enveloping presence of the media of mass communication cannot
change the social nature of humankind, or make problems of a fundamental char-
acter simply disappear, or yet erase in us the irrepressible desire to construct a
lifetime project. It is true that the substitution of spaces both for interpersonal
relationships and for decision taking by those of the media is likely to produce
a weakening of the imagination, of critical thought and of a sense of responsi-
bility towards others. But this substitution is not inevitable. This essay argues
that the reinforcing of spaces of risk, those in which individuals must take deci-
sions, transforms the trivialising effects of the audiovisual and converts such spaces
into an unexpected agent of humanism that is at once tolerant of and attentive
towards the complexity of the world.

Key words: imagination, narration, spaces of risk, the culture of proximity.

TUSON, Jests (Universitat de Barcelona. Departament de Lingiiistica
General)
Imatges i paraules. Analisi, 2002, ndm. 29, p. 119-127.

La idea que vivim en l'era de les imatges és posada en qiiestié en aquest escrit, en
que es planteja una continuitat entre etapes molt antigues del desenvolupament
huma, on ja existia una harmonia entre la dimensié visual i la sonora o lingiifstica.
Lincrement de les imatges, a més, no sembla que posi en perill la capacitat huma-
na, essencial i distintiva, d’adquisicié i ds de les llengiies. Si de cas, I'allau de les
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imatges deixara empremtes en el lexic; perd no influiran en els nivells pregons de
les llengiies, sotmesos, és clar, al canvi lingiifstic ordinari.

Paraules clau: visual/oral, sintaxi de la imatge/sintaxi de la llengua, evolucié
humana.

Words and Images

This article casts doubt over the idea that we live in an era of images, and puts for-
ward a continuity between the far-distant periods of human development, where
there was harmony between the visual dimension and that of the sonorous or lin-
guistic ambit. Furthermore, the increase in images does not appear to have threat-
ened the essential and distinctive human capacity for the acquisition and use of
languages. It may well be that the veritable avalanche of images will leave its mark
on the lexis; but this will not influence the deepest levels of language, which are
submitted, naturally, to ordinary linguistic change.

Key words: visual/oral, the syntax of the image/ the syntax of the language, human
evolution.

RoMaA, Josefina (Universitat de Barcelopa. Departament d’Antro-
pologia Cultural i Historia d’América i Africa)
Aparicions i comunicacid. Analisi, 2002, nim. 29, p. 129-141, 8 ref.

En el fenomen aparicionisa religiés actual es manifesten dos eixos: ['eix vertical,
format per la visié que comunica un missatge al vident, la historia del qual pot aju-
dar-nos a comprendre el procés de recerca espiritual. El missatge, nus de la comu-
nicacié entre vident i visié, ens fa entendre a més, certes motivacions
psicolingiiistiques en els grups bilingiies. Leix horitzontal ens mostra les relacions
del vident amb el o els guies protectors, que s'interposen entre el vident i els fidels,
els quals desenvolupen una estratificacié basada en la intensitat de la comunicacié
i la seva proximitat al missatge. La comunicacié d’un secret no és la negacié de la
comunicacié, siné la penyora de continuitat de la relacié entre la visié, el vident i

els fidels.

Paraules clau: aparicions, visié, vident, missatge, estratificacid, comunicacié, terri-
torialitat, mistica.

Apparitions and Communication

In the current religious apparitionist phenomena, two central ideas, or hubs, are
present: the Vertical hub, formed by the Vision that communicates a message to
the clairvoyant, the history of which may help us to understand the process of
spiritual research. The message, the crux of the communication between clair-
voyant and vision, additionally helps us to understand certain psycholinguistic
motivations in bilingual groups. The horizontal hub shows us the relationship
of the clairvoyant with the protecting guide or guides, who interpose between
the clairvoyant and the faithful, the latter developing a stratification based on the
intensity of the communication and on their proximity to the message.
Communication of a secret is not the negation of communication but is rather the
token of continuity in the relationship between the Vision, the clairvoyant and

the faithful.

Key words: Apparitions, Vision, clairvoyant, message, stratification, communica-
tion, territoriality, mystic.
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143-158

159-173

VICENS, Antoni (Universitat Autonoma de Barcelona. Departament
de Filosofia)
Defensar-nos de 'impossible. Analisi, 2002, nim. 29, p. 143-158.

Larticle parteix de la lectura dels dos primers capitols de I'obra de Sigmund Freud
El malestar en la cultura, publicada el 1930, i n’examina la vigencia. El que Freud hi
ensenya és que, partint de la contingencia de I'existencia, tant de 'un com de l'altre
(jo i el proisme), no es troba fonament necessari per a cap &tica regulada exclusi-
vament pel principi de plaer. La realitat no és adequada a 'ésser huma, i aix0 per-
que ella mateixa prové de les obres de defensa fetes per les generacions anteriors
contra la pulsié. Aquesta és definida per Freud com el desacord fonamental de
Pésser que parla, que tendeix a expulsar-lo constantment fora de si mateix i de tota
obra civilitzada. Limperatiu &tic és aleshores el de, amb aquest impossible inte-
riot, fer-nos un estil de vida. La civilitzacid, és a dir, el que podem tenir en comt
amb els altres que porten a terme la mateixa lluita, prové de la necessitat de domes-
ticar la pulsié amb el treball, la creacid, I'establiment de lligams socials, sense que
cap valor suprem, ni cap nom absolut no ens alliberi de 'opressié ni de la des-
truccio.

Paraules clau: pulsié, civilitzacid, plaer, amor, sublimacid, poder.

Defending Ourselves against the Impossible

The starting point of this article is a reading of the first two chapters of Sigmund
Freud’s Civilisation and Its Discontents, published in 1930, and an assessment of
their validity. What Freud indicates in these chapters is that, starting from the
contingency of existence, both of the one and of the other (I and my fellow), nei-
ther finds any fundamental necessity for an ethics regulated exclusively by the
principle of pleasure. Reality is not suitable to the human being, because it derives
directly from the defence work carried out by earlier generations against the drive.
This is defined by Freud as the fundamental disagreement of the speaking being,
who tends to expel it constantly outwith itself and outwith all civilised works.
Thus, the imperative ethic is, with this impossible interior, that of creating a style
of life for ourselves. Civilisation, that is, the things we may have in common with
others who are carrying out the same struggle, comes from the need to domesti-
cate this drive with work, creation, the establishment of social connections, with-
out any supreme value or absolute Name guaranteeing us from oppression or
destruction.

Key words: drive, civilisation, pleasure, love, sublimation, power.

VILAR, Gerard (Universitat Autdnoma de Barcelona. Departament
de Filosofia)

La comunicacié en I'art contemporani. Nous i vells problemes de
Pestetica filosofica. Analisi, 2002, ndm. 29, p. 159-173.

Lart contemporani planteja nous problemes a I'estetica filosofica perque princi-
palment és un tipus de comunicacié de significats. Perod aquests significats es presenten
de manera diferent que en els altres sistemes simbolics. A diferencia de l'art tradi-
cional, I'art ens obre a la pluralitat de significacions i d’interpretacions i, per tant,
de mons. Lart contemporani no pretén ser bell, reeixit ni harmonic, siné que, abans
que res, vol obrir-nos a les possibilitats de I'experi¢ncia, a un enriquiment del mén.
La tasca de I'estetica filosofica i de la critica d’art avui és la de renovar el seu voca-
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bulari per ajudar-nos a entendre millor les noves formes de comunicacié que ens
proposen els artistes actuals.

Paraules clau: art contemporani, comprensié, comunicacid, intel-ligibilitat, ober-
tura de mén, critica.

Communication in Contemporary Art: Problems Old and New in
Philosophical Aesthetics

Contemporary art raises new problems in philosophical aesthetics because it is
mainly a form for the communication of meanings. But these meanings are pre-
sented in a way that is different from that of other symbolic systems. Unlike tra-
ditional art, contemporary art opens us up to the plurality of meanings and
interpretations and, therefore, to a plurality of worlds. Contemporary art makes
no claims to beauty, suitable and harmonic, but rather it aims, above all, to unfold
for us the possibilities of experience, to reveal an enriching of the world. The task
facing philosophical aesthetics and the art critic today is that of renovating their
vocabulary as a means of helping us to better understand the new forms of com-
munication that contemporary artists present us with.

Key words: Contemporary art, understanding, communication, intelligibility, open-
ing up the world, critic.

Encontres i semblances/Encuentros y semblanzas

177-188 «Yo sélo me conozco de oidas»: un reencuentro con José Maria

Valverde (Albert Chillén). Analisi, 2002, ndm. 29, p. 177-188.

Miscel-lania/Misceldnea

191-212 CASTELLANOS I VILA, Josep Anton (Universitat Autdbnoma de

Barcelona. Departament de Filologia Catalana)

Les entrevistes cientifiques del diari Avui: analisi de la terminologia
i prova de comprensibilitat. Analisi, 2002, ndm. 29, p. 191-212,
15 ref., 5 tab.

Lentrevista cientifica constitueix un dels mitjans més idonis per a la difusié de la cien-
cia i la tecnica. Lobjectiu d’aquest treball és I'analisi del procés de mediacié que
constitueix I'entrevista cientifica entre el mén de 'especialitat i el public. Per aixo,
es fa una analisi lingiiistica de cent entrevistes cientifiques i es presenta una prova
pilot sobre el grau de llegibilitat i comprensibilitat d’'una de les entrevistes analit-
zades. A més, es presenten els resultats del buidatge de la terminologia més freqiient
utilitzada i de les arees tematiques més divulgades.

Paraules clau: entrevista, ciéncia, divulgacid, terminologia, comprensibilitat.

Scientific Interview

The scientific interview is seen as the most suitable way to diffuse scientific and
technical concepts to society. The aim of this article is to analyse the mediation
process of the scientific interview between areas of scientific specialisation and the
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213-226

general public. To this end, one hundred scientifics interviews are analysed and the
results of a pilot test concerning readibility and comprehensibility of one of
the analysed interviews are presented. An analysis of the most frequently used ter-
minology and of the thematic areas most widely dealt with is also presented.

Key words: interview, science, spreading, terminology, comprehensibility.

MARTINEZ VALLVEY, Fernando (Universitat Pontificia de Salamanca)

Nuevos caminos para la ensefianza del periodismo argumentativo.
Analisi, 2002, ndm. 29, p. 213-226, 29 ref.

Este articulo analiza c6mo ha sido la reflexion tedrica y la docencia en los géneros
periodisticos de opinidn segin se desprende de los temarios de las asignaturas
de periodismo de opinién y de los manuales de redaccién periodistica: una ense-
fianza que se ha centrado mds en aspectos externos y estructurales que en la elabo-
racién de argumentos con los que persuadir. El autor defiende y propone que una
buena base tedrica sobre argumentacién —principal elemento de la retdrica cldsica—
puede ayudar a potenciar la docencia de la redaccién periodistica en aquellos aspec-
tos vinculados al contenido de los textos.

Palabras clave: géneros de opinidén, argumentacidn, retdrica, persuasién, redaccién
periodistica, docencia.

New directions for teaching opinion journalism

This article analyses theoretical thinking on, and the teaching of, opinion-based
journalistic genres as discerned from the curricula of opinion journalism subjects and
writing guides for journalism: teaching which has been based more on external
and structural aspects than on producing persuasive arguments. The author
believes and proposes that a sound theoretical grasp of argumentation —the key
element of classical rhetoric— can help empower the teaching of journalistic writ-
ing in those aspects linked to the content of texts.

Key words: opinion genres, argumentation, rhetoric, persuasion, journalistic writ-
ing, teaching.
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