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Abstract

Success of food products trying to reach new foreign markets depends on how these
items are presented in the target culture. There are different factors to be taken into account
and translation is without any doubt among the most important ones. As it was explained in
Fox (1995) “competent translation ensures the successful entry of a company’s goods into
a foreign market; incompetent translation spells disaster”. This paper analyzes the
translations of the labeling of Chinese foodstuffs, new in the Barcelona market. Our aim is
to describe the translation method as well as to explain the framework of circumstances
and purposes in relation with product underlying the choice of a particular translation
method. We depart from the hypothesis that the translation methods applied are based on
two fundamental axes: one is the linguistic policy of the target country (Catalonia in this

case) and the other is the target customer.

Keywords: culinary translation, dynamism in translation, intercultural communication,

linguistic policy, cultural references
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*Club Gourmet4dik : http:/aptcsupermercado.elcorteingles.es/elmundo/club-del-gourmet/recetas-selectas
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 HAEEAR
BRGNS BB IE RV SRR R RIS B Ay R IR AR R =
12 0 HIE > BEEDERVRF MR AG B AR (HEZRA IR ] e S

) o 1 EE S RSO PR B RGPS - BHEEOREE - AR T BRGE
EEANCEA R - N A EE G o R R PRI RS - AR
RIRYRR SR AT i e - BISBTT RIS o] DUE BRI G G e PR
MFFE A - B MRS TR B CE T BUNYEEE - (Hurtado
Albir : 1996 : 8) ) °

BTk YRR R #2482 FiMolinaBi Hurtado (2002 @ 509) FrfgtHHY - i
WAL (F & a8 R BlsE sy E2A NIRRT« (1) SERENER . (2) RS

NEHIANE Ry bERE

(3) B CERRY/NEQ - (4) BaHismit MRS

(5) HATIREN » LUN R E& A tHAvERERDS (2002 @ 511) -

[£1] BRE07HRE

Adaptation Baseball ( ¥ ) = Futbol ()

Fr oA

Amplification seoRls (FTHIAS) =

fif Rk Ramadan, the Muslim month of fasting ( 3% )

Borrowing PRFFFESZ @ Lobby (3£ ) =Lobby (75)

EXRWZS B H#ERESS & ¢ Meeting (3%) =Mitin (75)

Calque Ecole Normale (%) = Normal School (%)

TGRS

Compensation I was seeking thee, Flathead (3t) =

HEE En vérité, c’est bien toi que je cherche, O Téte-Plate (£ )

Description Panettone () =The traditional Italian cake eaten on
i New Year’s Eve (%)

® Hurtado Albir, A. (1996). La cuestion del método traductor. Método, estrategia y técnica de traduccion.

Sendebar, 7, 39-57.
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Discursive creation

HralA

Rumble fish (3%) =Laleydelacalle (7§)

Established equivalent
HEL

They are as like as two peas (3L ) =
Se parecen como dos gotas de agua ()

Generalization

EEL

Guichet, fenétre, devanture (%) =>Window (3%)

Linguistic amplification

i

Noway (3% ) =Deninguna de las maneras (7§)

Linguistic compression
BR 4%

Yes, sowhat? (F£) =;Y? (7§)

Literal translation

She isreading (3% ) = Ellaestaleyendo (7§ )

(linguistic,paralinguistic )
BUA (GBS~ IRES

Hitk

Modulation wspacs ) B (PITHI{ESZ ) = You are going to have a child ()
E AL

Particularization Window (3% ) = Guichet, fenétre, devanture (%)
ek

Reduction Ramadan, the Muslim month of fasting (3t ) =

JEEA B SNQIEEIRERS,

Substitution Put your hand on your heart ( fa[fi{HF24) =

Thank you (%)

Transposition He will soon be back (&%) = No tardard en venir (75 )
EHEEREE
Variation Introduction or change of dialectal indicators, changes of
B AR R A tone, etc.

V9 ~ BFCAE R SR

BT TR BEIERE 2 — > BTN TR SR & A HY#E 7 5 Club Gourmet >

e

R BB P IR B DU S e @ A - TSR B TR Y BB 2 Gn

eIy - A G SR R R o B R an R B - IR ST B EL
NG IR SR BIERET T A > DU T AR S e (E R (E RRR A A o T eR LAYl

E= Pabrayidia LitG
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b -
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SRy T REAE B bR S — BB R B LT R R E R 5 DHE LR -
It FEEE NGRS RERA TS AR S LB B LA A A & AR A
2> DUERES A AR (22 B RSB R & - RIS EIIEIERAE RARE » K
MR R B B A HEE — M R EH ALK Sz » ZE S5 [t I = Hh A o
YRR -

[E2]) Salsa de Chile Lee Kum Kee —Z=$F 50 BF IS
"k AR S NiEEWEARSSEENEEES » WAL -
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Djan ;- FRIEIZE S/ ELAS 53 BT DL R SEAS HIT B J7 48k AU ZE 44 7% T Salsa de Chile
Lee Kum Kee | 2RE » " R0 H IS | ARSI E A S EIE DS
& Hrp— (2D E SR E R 0 i TS HHE | 25 T Salsa de chile ; >
SR RS - S (ARSI R Z SR PFE " Toban Djan ;>
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Blsg ) - (ELCPE ISR D AT AGAYIE] G B AR 1 s S R A Sl 5 B (E &
ARt AL > (HEEE BRI AR—EH RT3 o 1 BAMEE Ry is L S Y
SR EEERNA S ARSI SR - NAHEE r LEREBIE R 2K

TR > WIREEERE -
BeAPIRe Ao e Y BRSBTS T HYRAR
[%2] A &mB=REITRE

HERR | HEREEA JFEX =L ]
1| FARSIHTEE | £ Ik AR A Kung-Fu HrelE
Club Gourmet
B2 SOSVIMTEE | B ME | AHSiCHCHIE Salsa de chile] BEE R L
Club Gourmet Lee Kum Kee
(Toban Djan)
3| BARSIETE B—H A ORIENTAL | Ffifbik K fgfi
& fideos chinos
con aceite
B4 EEEEETTWHL| 55 k=] Tonghong (EXAwES
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E=H AR EHE
B8 FEEfE T WHL| 55 M R ZE i WEESD [BFAUE (IFRES
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FEE ik AR FER SO G iR R - 555 18 Ll Sy BIEE T A 1 B T A W (i
ol b - B EAEE S BURRBER SR - #ENS M (E Lol R E R AL
ATy A e BN EE - (HE M A DAREE Y » 1838 70 M e o B3 4 R BN
BE NG  HEREFERNZARANEZET - MR AREREEAE
fEE B RN E B R RS A R ERHYEE M 46 A — TR S IR ED
FLA[E Club Gourmetf i 5 HYZE i » PR TN EHAEAY/EAE ([E[1) - FhEmEEE RS
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SKHE R T E PR BT 27 7] S Bl X AR IR LI 2 o S DA R XE B VB E D B R AR
AAPHLE > N R KRERAEEAMAL T SRMBIZARE & - 1 LR H B Bt st 2 3
FserifEdny 2 Fl e b B oE B A BB EEERE - NI TR R AR H
BB HREA R A T R DR TS -

S {EIRE A AR SR A R S e A RIIEE SRR A - B
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st i e e EE ZE R E T S E A PR S I M2 A SR & Y
R SDAEIE T i 5] S hn Rl EE - BRI E A anBlEE - AU BEE R E R
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