


Key Figures

Daimler Group

2017 2016 17/16
€ amounts in millions % change
Revenue 164,330 153,261 +71
Investment in property, plant and equipment 6,744 5,889 +15
Research and development expenditure 8,711 7,572 +15
Free cash flow of the industrial business 2,005 3,874 -48
EBIT 14,682 12,902 +14
Net profit 10,864 8,784 +24
Earnings per share (in €) 9.84 7.97 +23
Dividend per share (in €) 3.65 3.25 +12
Employees (December 31) 289,321 282,488 +2

1 Adjusted for the effects of currency translation, revenue increased by 8%.

Cover photo

The Concept EQA is the first fully electric

EQ concept car from Mercedes-Benz in the
compact segment. Excellent driving dynamics

are ensured by permanent all-wheel drive and

two electric motors, whose system output can

be increased to over 200 kW thanks to scalable
battery components. In combination with the
intelligent Mercedes-Benz operating strategy, the
Concept EQA offers a range of up to 400 kilometers,
depending on the battery capacity installed. The
highly efficient lithium-ion battery with pouch cells
is supplied by the Daimler subsidiary Deutsche
ACCUMOTIVE. The Concept EQA can be charged
via induction or wallbox and is also prepared for
rapid charging. Daimler’s Divisions >




The Divisions and Brands

2017 2016 2015 17/16
€ amounts in millions % change
Mercedes-Benz Cars
Revenue 94,695 89,284 83,809 +6
EBIT 9,207 8,112 7,926 +13
Return on sales (in %) CLr/ 9.1 9.5 5
Investment in property, plant and equipment 4,843 4,147 3,629 +17
Research and development expenditure 6,642 5,671 4,711 +17

thereof capitalized 2,388 2,008 1,612 +19
Unit sales 2,373,527 2,197,956 2,001,438 +8
Employees (December 31) 142,666 139,947 136,941 +2
Daimler Trucks
Revenue 35,707 33,187 37,578 +8
EBIT 2,380 1,948 2,576 +22
Return on sales (in %) 6.7 5.9 6.9 .
Investment in property, plant and equipment 1,028 1,243 1,110 -17
Research and development expenditure 1,322 1,265 1,293 )
thereof capitalized 45 57 26 -21
Unit sales 470,705 415,108 502,478 +13
Employees (December 31) 79,483 78,642 86,391 +1
Mercedes-Benz Vans
Revenue 13,164 12,835 11,473 +3
EBIT 1,181 1,170 880 +1
Return on sales (in %) 9.0 9.1 7.7 o
Investment in property, plant and equipment 710 373 202 +90
Research and development expenditure 565 442 384 +28
thereof capitalized 310 238 153 +30
Unit sales 401,025 359,096 321,017 +12
Employees (December 31) 25,255 24,029 22,639 +5
Daimler Buses
Revenue 4,351 4,176 4,113 +4
EBIT 243 249 214 -2
Return on sales (in %) 5.6 6.0 8.2 5
Investment in property, plant and equipment 94 97 104 -3
Research and development expenditure 194 202 184 -4
thereof capitalized 30 11 13 +173
Unit sales 28,676 26,226 28,081 +9
Employees (December 31) 18,292 17,899 18,147 +2
Daimler Financial Services
Revenue 23,775 20,660 18,962 +15
EBIT 1,970 1,739 1,619 +13
New business 70,721 61,810 57,891 +14
Contract volume 139,907 132,565 116,727 +6
Investment in property, plant and equipment 43 37 30 +16

Employees (December 31) 13,012 12,062 OSO5) +8




Daimler AG is one of the world‘s most successful automobile companies. With its
divisions Mercedes-Benz Cars, Daimler Trucks, Mercedes-Benz Vans, Daimler Buses
and Daimler Financial Services, the vehicle manufacturer is one of the biggest
suppliers of premium cars and is the largest producer of commercial vehicles with a
global reach. Daimler Financial Services provides financing, leasing, fleet management,
insurance, investment products and brokerage of credit cards, as well as innovative
mobility services. For more information: @ daimler.com
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Daimler is writing the next chapter of its success story. As a leading automo-
bile manufacturer, we continue to set the pace and shape the future. That’s P
because the mobility of tomorrow will be fundamentally different — because
our customers’ expectations are becoming more diverse and more challeng-
ing in increasingly dynamic markets. To make sure Daimler stays in the lead,
we are focusing our activities in four strategic areas. That’s how we aim to
strengthen our economic base through profitable growth in our global core
business: CORE. We are using our earning power to shape the radical trans-
formation of the automobile industry. To this end, we’re investing in the
future-oriented CASE fields — Connected, Autonomous, Shared & Services
and Electric — in order to strengthen our core business over the long term. To
support this transformation effectively, we are renewing our corporate culture
in cooperation with our employees: CULTURE. Through the new structure
that we envisage, we aim to make even better use of our opportunities in the

market: COMPANY. As a result of our activities in these four strategic areas,

99 ..WEWANTTO

SHAPE THE FUTURE
OF MOBILITY.
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The updated Mercedes-Benz S-Class defines milestones

on the road to autonomous driving thanks to its innovative
assistance systems, and thrills customers with its luxurious
driving comfort.
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CORE

Strengthening the base

Sustainable earning power in our automotive
core business is our economic foundation —
and the basis for the investments we need to
make in the future. That’s why Daimler plans
to systematically expand its global strategy for
success in all of its divisions. Our fascinating
premium cars and our successful trucks, vans
and buses are all shaping our course of prof-
itable growth. The customized financing and
leasing products of Daimler Financial Services
support our successful core business all over
the world. In addition to our traditional markets,
the Asia region and China in particular will
continue to play a key role. Thanks to our glob-
ally organized, flexible production network and
our optimal customer orientation, we continue

along our successful path.
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$l‘éh¥bﬂ¥ vehicles from Mercedes-Benz thrill our customers worldwide — unstoppably. Premium
automobiles form the basis of our core business. That’s why Mercedes-Benz now has a larger and more
diverse model portfolio than ever before. With their pioneering design and innovative technologies,
Mercedes-Benz vehicles fascinate customers all over the world. The cars with the star are setting sales
records and leading the worldwide premium segment. The new E-Class and the upgraded S-Class from
Mercedes-Benz are playing a key role in this success. Daimler is operating from a position of strength
and is stepping up its pace. Until the end of this decade, it will launch numerous new car models on the
market. Many of them have no predecessor in the Group'é current product range. We are expanding our
international production network and our flexible modular strategy in order to-achieve our long-term goal
of efficient manufacturing for sustainable growth.

@ daimler.com/products
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The new edition of the Mercedes-Benz G-Class
represents the biggest transformation in the
success story of this off-road legend — and yet
it remains true to itself.

CONFIDENT
ON EVERY
TERRAIN

The special qualities of Mercedes-Benz SUVs impress
customers, both on and off the road. With seven models
in all classes, Mercedes-Benz is extremely well positioned
all over the world in the growing market for off-road vehicles.
Our model offensive is paying off: Customers are thrilled

by these vehicles’ superb SUV aesthetics and outstanding
technology. We’re delivering more GLA, GLC, GLC Coupe,
GLE, GLE Coupe, GLS and G-Class vehicles than ever before.
The SUVs with the star are posting double-digit sales
growth that puts them in a top spot in this global growth
segment. These are good reasons to continue closely
watching our off-road vehicles — because they’re setting
the pace for Daimler.
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i A _The dynamic GLC Coupe, which delights

il ._..'--‘--"""""'J e buyers all over the world, is an especially
Y - Tt popular product.

The GLA became an overnight success
in the compact SUV segment, which it
shaped and redefined.
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The minimalistic styling of the sporty
and elegant E-Class coupe typifies the
sophistication of Mercedes-Benz design.

DREAM CAR
WITH A STAR

Roadsters, convertibles and coupes from Mercedes-Benz make customers’ hearts
beat faster. Dream cars such as the legendary gullwing model are part of the myth of the
Mercedes-Benz brand. Today, we offer dream cars that meet a wide range of expectations
and are available in all classes. Now more than ever before, the Mercedes-Benz star stands
for state-of-the-art luxury and outstanding diversity. It symbolizes success: Mercedes-Benz
roadsters, convertibles and coupes are coveted all over the world. The dream car family
includes the SL, the SLC and the C-Class convertible as an entry-level model from the world
of Mercedes-Benz convertibles, as well as the luxurious S-Class four-seat open convertible.
The special highlights of our portfolio also include the Mercedes-Maybach convertible and
the E-Class coupe.



The breathtaking coupes and roadsters from the
Mercedes-AMG GT model series are manufactured
in the hand-finishing section of the Mercedes-Benz
plant in Sindelfingen.

Through its sensual and emotional design and
technical innovations, the Vision Mercedes-Maybach 6
convertible defines the luxury of the future.
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HIGH SPEED
IN CHINA'S
GROWTH MARKET

Mercedes-Benz is breaking sales records in the booming markets of Asia. The brand
with the star is the most frequently registered premium brand in many countries all over

the globe. Especially in the Asia-Pacific region, Mercedes-Benz vehicles are bestsellers. The
Group delivered more cars in this region last year than ever before. As the world’s biggest
market and a source of considerable growth, China has played a key role in this outstanding
result. Our coveted premium vehicles are also very popular in South Korea and India and

are setting new sales records there. We are already producing many vehicles locally in this
region. For example, we’ve produced more than one million vehicles to date at our plant in
Beijing. We’ve more than tripled our sales in China in just four years. Many new models are
now celebrating their premieres in Asia. That’s yet another way Daimler recognizes the major
role played by its successful markets in Asia, where it remains on course in the passing lane.

Strong demand: Between 2013 and 2017,
sales of Mercedes-Benz cars in China more
than doubled.
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More and more satisfied customers:
Half of all the new vehicles we sell today
are either financed or leased through
Daimler Financial Services.

WORLD-
CLASS
FINANCIAL
SERVICES

Customized financing and leasing products accelerate
our automotive business. One of the most important factors
behind our success is our attractive and innovative range

of services around vehicle financing and insurance. Daimler
Financial Services has posted record figures for many years.
We aim to systematically pursue our strategy of profitable
growth at high speed in the future. Daimler Financial Services
finances or leases half of all the new vehicles sold worldwide
by the Daimler Group — and our international portfolio contin-
ues to grow. In 2017 DFS increased the number of its new
leasing and financing contracts by 14 percent, once again
setting a new record. It’s clear that in the future, Daimler’s
automotive core business will stay in the fast lane.

@ daimler-financialservices.com/en



Ever since the truck was invented 120 years ago,
Daimler Trucks has been the pioneer in the sector —
and it continues to gain ground. As the world’s
number one company in the truck business, we focus
our strengths for our customers’ benefit — with the
optimal experience, know-how and positioning for
providing attractive products and services. Our success
is based on six strong vehicle brands under the roof of
Daimler Trucks. We aim to continue shaping the logistics
business with these brands in the future. We offer
customized applications and pioneering truck technolo-
gies all over the world. For example, since early 2017,
we have been offering the new Freightliner Cascadia in
the North American market and the new FUSO Super
Great to customers in Japan. At the beginning of 2017, we
launched production of the new Freightliner Cascadia,
which is equipped with our integrated powertrain.
Components of the global Daimler Trucks platform
strategy are installed in all of our new heavy-duty
trucks from Mercedes-Benz, Freightliner and FUSO.
Our standardized architecture for electric and electronic
systems is yet another success factor that makes us
the leader in the global truck market.

@ daimler.com/products/trucks

' 'uith the new generation of the FUSO flagship

truck, the Super Great, Daimler Trucks aims to
further expand its market position in Japan.
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Thanks to the ongoing optimization of its
powertrain and aerodynamics, the Actros is
posting ever better fuel economy.

The 75th anniversary of Freightlin
of Western Star: Two significant birth
e Daimler s’ S




" VEHICLES FOR
EVERY MARKET



As a world market leader with a global pres-
ence, Daimler Trucks is close to its customers.
We identify customer needs quickly and respond
to them with tailor-made solutions. That’s why

we aim to expand our strong position in our core
markets and enter new markets as well. For exam-
ple, in 2012 Daimler Trucks launched BharatBenz,
its first brand specially tailored to the needs of

a specific market. Modern BharatBenz trucks

in weight classes between nine and 49 tons are
manufactured locally for the Indian market. At
our production plant in Wanaherang, Indonesia,
Mercedes-Benz trucks have been rolling off the
assembly line since 2017. In addition to FUSO
vehicles, Daimler Trucks will produce heavy-duty
trucks with the star for the Indonesian market

at this plant in the future. Daimler Trucks’ FUSO
brand has occupied a very strong position in
Indonesia for more than 40 years. In China, the
world’s biggest truck market, Daimler is also
stepping on the gas through Beijing Foton Daimler
Automotive (BFDA), its joint venture with Beiqi
Foton Motor. All in all, these are the ideal precondi-
tions for keeping Daimler Trucks in the forefront of
the international truck markets in the future.

@ daimler.com/company/business-units/
daimler-trucks
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In another milestone, Daimler Trucks has put more than 60,000 BharatBenz
trucks on the road in India in the five years since the brand’s market launch.

In 2017, Daimler and its partner Beiqi
Foton Motor produced more than
112,000 Auman brand mid-size and
heavy-duty trucks in China.
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A STRONG
VAN PORTF

A comprehensive product range is the engine of our
“Mercedes-Benz Vans goes global” strategy. Thanks to its

complete range of vans for private and commercial use,

Daimler is ideally positioned in the growing global van market.

The mid-size pickups, commercial vehicles, full-size MPVs and

travel and recreational vehicles from Mercedes-Benz stand

for reliability, quality and value retention all over the world. The

portfolio ranges from the X-Class to the Citan urban delivery van,

the mid-size Vito (“Metris” in the United States) and V-Class vans

including the Marco Polo models, and the large Sprinter van.

Mercedes-Benz is the world’s first premium automaker in
the promising segment of mid-size pickups, represented

by the X-Class. The mid-size pickup segment is global in scope,
high-volume and set for further growth. Thanks to its typical
pickup strengths and Mercedes-Benz standards of design, com-
fort, safety and connectivity, the X-Class forms a bridge between
commercial and private use and between rural and urban appli-
cations. That makes it not only a commercial vehicle but also a
lifestyle and family vehicle. So the X-Class is adding a fourth
category to the Mercedes-Benz Vans portfolio — at the interface
between cars and commercial vehicles, where we’re already

The new Marco Polo HORIZON combines
functionality with high quality design —
and it’s thrilling new customer groups.

OLIO

enjoying success with the Vito and the V-Class. The X-Class
appeals to pickup owners who would like their vehicles to have
more of the qualities typical of cars. It also attracts customers
who have previously driven a car, a van or an SUV.

@ daimler.com/products/vans

Mid-size vans with the star are a major pillar of Mercedes-Benz
Vans’ success. The V-Class full-size MPV is a standout vehicle
for family, sports and recreational activities. It combines the func-
tionalities of traditional vans with the strengths of Mercedes-Benz
sedans. The new V-Class RISE was added to the line in 2017.

The Marco Polo travel and camper vans, which are based on the
V-Class and the Vito, have been especially successful. For the first
time, they are now also offered with right-hand drive in Australia
and the United Kingdom. Following the Marco Polo and the Marco
Polo ACTIVITY, the product family has been supplemented by the
compact Marco Polo HORIZON camper van since 2017.

@ daimler.com/products/camper-vans




Stylish and robust: Mercedes-Benz has
created the X-Class for a wide range of
customer groups all over the world.




The Mercedes-Benz Sprinter established the market for large vans — and has broken recorc

ever since. More than 3.4 million units have been delivered to customers in over 130 countries to da
That makes the Sprinter one of the most successful commercial vehicles of all time and a bestseller

in the Daimler product portfolio. In addition to its commercial applications, the Sprinter is playing an
increasingly important role in the growing market for camper vans. With the introduction of the fully
connected new Sprinter, Mercedes-Benz Vans is ushering in the age of the digital van and once again
reinventing the worldwide van segment. Through numerous innovations and.even greater versatility, our
new large van offers customized solutions to a wide range of customers and sectors. In addition, the

new model generation equipped with new drive variations offers tailo-made solutionsdfor the diverse =

requirements of the growing camper van market. -
B

@ daimler.com/company/business-units/mercedes-benz-vans
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a delivery van, a hlgh-capacl y taxi an
emergency vehicle — a real all-rounder on
course for success in many sectors all over
the world.

RECORD
BREAKERS
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The Vito and the V-Class full-size MPV are also
pacesetters for the global growth strategy

of Mercedes-Benz Vans. The mid-size vans with
the star are exciting and impressing our customers
all over the world. The Mercedes-Benz Vito and the
V-Class are proving to be strong sales drivers with
sustained high growth rates. Their attractive design
and diverse variants are setting the benchmarks in
their respective segments. The versatile Vito mid-size
van combines spaciousness with high quality and
stands out through its great adaptability. For its part,
the V-Class combines the high-quality design of a
Mercedes-Benz car with the strengths of a mid-size
van. Mercedes-Benz Vans has been delivering Vito
and V-Class models in China, the world’s largest auto-
mobile market, since 2016. Both vehicles are “Made
in China for China” and manufactured by our local
joint venture Fujian Benz Automotive Co., Ltd. (FBAC)
in Fuzhou.

21




22 DAIMLER ANNUAL REPORT 2017 | #1 | CORE

WORLDWIDE ¢
SUCCESS
ON THE ROAD =

1=

@
o

The Mercedes-Benz Citaro, our best-selling
city bus, is now also on the market in
a future-oriented hybrid variant.

Daimler Buses is still on the upswing, thanks to its pioneering
city buses and coaches with over eight tons gross vehicle
weight, its global positioning and its innovative mobility solu-
tions. Our full line of vehicles from the Mercedes-Benz, Setra
and BharatBenz brands covers a wide range of requirements. In
addition, our products impress customers through their safety,
efficiency and environmental friendliness. Our portfolio is rounded
out by the OMNIplus and BusStore service brands, our worldwide
workshop network and our comprehensive range of services —
everything that keeps Daimler’s bus segment on the move.

@ daimler.com/company/business-units/daimler-buses

Our city buses are also scoring points with their innovations.
For example, the hybrid drive of the Mercedes-Benz Citaro,
combined with its new electrohydraulic steering system, is further
reducing its fuel consumption. And our sales offensive in the
emerging markets is in full swing. Daimler Buses has launched two
new bus models on the market in Kenya, Cameroon and the Ivory
Coast. This is how Daimler Buses is responding in eastern and
central Africa to the growing demand for comfortable and safe
buses for passenger transportation. Our global production net-
work is also part of this campaign: The chassis for local assembly
come from our bus production plants in India and Brazil.



Two coaches celebrate world premieres in the booming intercity
bus market. The year 2017 was a special one for Daimler Buses.

The new Setra S 531 DT double-decker bus and the Setra TopClass 500
impress with their efficiency, versatility, comfort and safety. The
Mercedes-Benz Tourismo RHD high-decker coach also celebrated its
premiere in 2017. It’s impressing transportation companies, passengers
and drivers alike through its cost-effectiveness, safety, functionality
and high level of comfort.

@ daimler.com/products/buses/setra
@ daimler.com/products/buses/mercedes-benz

The new Setra S 531 DT double-decker bus
and the Setra TopClass 500 are now rounding
out our successful portfolio.
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CASE

Driving transformation

Connected, Autonomous, Shared & Services, Electric —
by connecting all the future-oriented CASE fields,
Daimler is transforming itself from an automaker to

a provider of mobility services. It’s shaping “intuitive
mobility” with comfortable, user-friendly products
and services that are making our customers’ mobility
and daily lives easier. For one thing, we are electri-
fying our cars, trucks, vans and buses. In the car
division alone, we intend to launch at least ten fully
electric models, ranging from the smart to the SUV,
by 2022. Connected vehicles and digital services are
already sales clinchers today. Through Mercedes me,
Mercedes PRO and Uptime, we offer our customers
comprehensive access to a wide range of brands and
services. Mobility services such as car2go, moovel,
mytaxi and the piloted on-demand ride-sharing service
ViaVan are becoming increasingly important. We're
also developing additional impetus through innova-
tion platforms such as the STARTUP AUTOBAHN
and Lab1886. The smart vision EQ fortwo is fully-
automated, customizable, communicative and
electric. In this concept vehicle, we have combined
all the CASE areas for the first time and exploited

the tremendous potential of this intelligent mix.

@ daimler.com/case/en
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Connected

Connected automobiles
support drivers and
communicate with their
surroundings.

A

Autonomous

Smoothly flowing traffic,
flexible logistics processes
and stress-free travel in
self-driving vehicles.




Shared & Services

Reaching destinations
quickly and flexibly using
your own car and other
transportation options.

Electric

Electric vehicles plus
a service infrastructure
will shape the future.

CASE — these four letters are radically changing
mobility. Our new interactive website shows how
Daimler is reshaping the mobility of the future by

combining these four future fields.

@ daimler.com/case/en
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EQ: ELECTRIC
INTELLIGENCE

Our electric offensive is taking off with the Concept EQA. The modular basic
architecture of our EQ technology and product brand can be individually varied to

suit SUVs, sedans and other lines. With its Concept EQA, Mercedes-Benz is now show-
ing what a compact EQ could look like. This concept vehicle has two electric motors
with a system performance of up to 200 kilowatts. Permanent all-wheel drive ensures
great handling. The battery-electric Concept EQA study achieves a range of about
400 kilometers thanks to its intelligent operating-mode strategy, and offers a techno-
logical vision of the electrified future. Its lithium-ion battery comes from the Daimler
subsidiary Accumotive. The Concept EQA can be charged by means of induction or a
wall box. It can also be used with fast-charging systems. As a result, the Concept EQA
from Daimler, the inventor of the automobile, embodies all the essentials of state-of-
the-art electric mobility.

@ mercedes-benz.com/EQ/en

The EQ ecosystem is a trailblazer for comprehensive customer-oriented
electric mobility. EQ stands for “electric intelligence” and is derived from the

/ , Mercedes-Benz brand values of emotion and intelligence. In 2019, we will launch
H/ ,/H the first series-produced EQ model, the EQC. And in addition to electric vehicles,
M we will also be offering much more: charging services and products ranging
@ from wall boxes to home energy-storage units. Seamless Charging is one vision
@ of how to recharge electric vehicles at public charging stations in the future. This

Mercedes me-based service would enable drivers to recharge their vehicles and
pay for this service anywhere. Through strategic partnerships with companies such
as the leading global charging solution provider ChargePoint, we are forging ahead
with the expansion of our intelligent EQ ecosystem. A further important step is
the founding of the IONITY joint venture for creating a public high-power charging
station infrastructure along the main traffic arteries of Europe.




The Concept EQA combines electrifying
aesthetic appeal, driving pleasure, suitability
for daily use and safety.




imedia system

IN DIALOGUESSS.
WITH YOUR CAR

Mercedes me transforms vehicles into mobile assistants.
Our personalized digital services in the areas of connectivity,
service, financing and mobility have been expanded further.
The “Digital Anticipation” service, which has been honored with
the German Award for Online Communication, supports our
customers from the time they buy a car until their new vehicle
is delivered. In Germany, customers can track the production
status of their new car in real time. It’s an exclusive interactive
service that provides a completely new kind of brand experi-
ence. To make sure customers stay mobile even without their
Mercedes-Benz vehicle, the Mercedes me app is integrated
with moovel, mytaxi and car2go to provide mobility services
across the board. The Mercedes me connect service “In-Car
Office” enables customers to use certain office functions as
well as their own telephone and calendar data while they’re on
the road. The “In Score” feature offers discounts of up to 20
percent on insurance premiums, depending on the customer’s The digital service portal Mercedes me is now actively
personal driving style. And coming soon is the “Ask Mercedes” used and appreciated by well over 1.5 million Mercedes me
.. s . . . customers in 36 countries.
app, a digital users’ manual with an augmented reality function
and additional online services that will make our customers’
daily lives noticeably easier.

k

@ mercedes-benz.com/en/mercedes-me

Women in focus. Through the community and inspiration platforms of “She’s Mercedes”, we are emphasizing
our claim to be totally responsive to the wishes and needs of women customers — in areas ranging from sales

to communication and aftersales services. Through these platforms, Mercedes-Benz is engaging in a more

intensive dialogue with women and offering an even more impressive premium brand experience.

@ mercedes-benz.com/en/mercedes-me/inspiration/she
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URBAN MOBILITY?
OUR CONCEPT
OF THE FUTURE!

The smart vision EQ fortwo is flipping the switch to bring more flexibility and individuality to
local public transportation. Thanks to swarm intelligence and demand prediction, the fully automated
driving electric smart vision EQ fortwo picks up its customers wherever they wish. This concept car is
operated entirely via smartphone. Through the black panel grill at the front and the projection surfaces
along the sides, the smart vision EQ fortwo offers previously undreamed-of options for individualized car
sharing. Relieved of driving obligations, people inside the car can relax or chat with their fellow passen-
gers. The smart vision EQ fortwo is the first concept vehicle from Daimler to dispense with the steering
wheel and the gas and brake pedals. It’s also the first vehicle in which we have installed all the future-
oriented features of CASE. This approach offers huge advantages to our customers: urban mobility with
the highest level of comfort, more individuality and a whole new form of communication.

No steering wheel, pedals or driving tasks: The
smart vision EQ fortwo offers customers innovative
options for urban mobility in the future.
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The fully electric E-FUSO Vision One is a
future-oriented solution for the transportation
of heavy cargo in inner-city traffic.

ELECTRIFYING
IDEAS

The new E-FUSO brand from Daimler is electrifying the entire FUSO product range.
People are increasingly calling for clean and quiet urban delivery traffic. In response, our
commercial vehicle subsidiary Mitsubishi Fuso Truck and Bus Corporation (MFTBC) is
putting the FUSO eCanter on the road. This light-duty eCanter is enviro