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TOMORROW’
MOBILITY IS
ALREADY IN MOTION.

We are working to that end, not simply by passionately building safe, attractive and high-
performance cars for motorists around the world, but also by creating a new world of services.
Today, we are looking further ahead. With our Drive the Future strategic plan, and as part

of the largest automotive Alliance in the world, we are freeing up all the potential of our talents
toinvent the future.
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READY?

Ready for new driving and in-car experiences.
Ready for a more peaceful, connected and
socially-mindful mobility. Your curiosity

and expectations are what drive us.
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LIFE
ON THE MOVE

“SUSTAINABLE MOBILITY FOR ALL,
TODAY AND TOMORROW”



Groupe Renault set a new record in 2017 with sales
of 3.76 million vehicles. All Regions increased both
volume and market share. The Alliance is now the
number one carmaker worldwide in terms of sales
volumes.

THE FUTURE

Our new six-year strategic plan, Drive the Future, will
harness these record results to build profitable and
sustainable growth. By the end of the plan, we aim
to top €70 billion in revenue, increase our operating
margin to over 7% —a 50% increase in value on 2016
—and launch 21 new vehicles, including 3 concept
cars. We are planning €4.2 billion in Monozukuri
savings over six years and €18 billion in research and
development investments, increased through our
belonging to the Alliance. The fundamentals are all
there: financial discipline, innovation and a diversified
product and geographic mix. United through the
objectives set out in Drive the Future, our focus is
sustainable mobility for all, today and tomorrow.

WORLD

Our growth will be global, profitable and sustainable.
To that end, we are strengthening our presence in
emerging markets. In Russia first of all, where we
have maintained our investments despite the crisis.
AVTOVAZ,whose LADA brand leads the Russian mar-
ket, returned to operational profitability in 2017.
Groupe Renault also claimed almost one third of the
marketin2017.1n China, we are stepping up our devel-
opment through new strategic joint ventures in the
electricand light commercial vehicle segments. Brazil,
Indiaand Iran also represent potential growth for us.
The Alliance will turbo-charge growth and perfor-
mance for Groupe Renault. By 2022, 80% of Groupe
Renault vehicles will be built on common Alliance
platforms, generating significant cost savings.
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Our objective is to double Alliance synergies from
over €5 billion in 2016 to over €10 billion by 2022.
By taking advantage of the technological resources
of the Alliance, we are targeting 100% connected
vehicles in our key markets, the launch of 15 autono-
mous cars and a range of new mobility services
(including on-demand mobility and robo-vehicles).
In2017, we also launched a light commercial vehicles
business unit bringing together Renault, Nissan and
Mitsubishi. Groupe Renault’s objective in this seg-
ment is to advance from European leader to world
leader by doubling our market coverage. Lastly,
in electric vehicles, the Alliance is the world leader,
having sold over 500,000 vehicles thus far. And we will
continue to lead. Groupe Renault's objective is to
produce 8 all-electric vehicles, equivalent to 20% of
our range, by the end of the Drive the Future plan.

PASSION

The success of the Drive the Change plan relied on
the people at Renault. To meet the objectives of
Drive the Future, we need the commitment and
passion of each one of our employees. Numerous
challenges are in front of us, including quality.
The priorities of Drive the Future also include attract-
ing the best professionals, developing talent, and
training staff in new business areas to prepare for
tomorrow's mobility. Passion is our signature, and we
are using it to develop sustainable mobility for every-
one. Together we will shape the mobility of the future
- electric, connected and autonomous — as we showed
this year with our EZ-GO and SYMBIOZ concept cars.
Faithful to the pioneering spirit that has driven us for
120 years, we are innovating life on the move.

Carlos Ghosn, Chairman and Chief Executive Officer

o@ https:/www.linkedin.com/in/carlosghosn
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Passion first

The number one
French brand
worldwide, sold in
134 countries,
Renault has been

making its customers’

lives easier for
120 years. With its
sensualand warm
design, leading
positioninthe
European electric-
vehicle market,
and motorsport
commitment, the
brand is driven by
passioninallits
projects.

o S

RENAULT SAMSUNG MOTORS

Elegance and quality

Created in 2000,
the brand ranksin
the top five carmakers =
in South Korea with =
arange of seven
sedansand SUVs.
Highly reputed for

its service quality,
the brand was voted
numberonein
customer satisfaction
in salesand
after-salesin 2017
for the fifteenth
consecutive year.

1 GROUP

5 BRANDS
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DACIA

Pleasure, simply

Presentin 44 countries
in Europeandin

the Mediterranean
Basin, Dacia has won
over nearly 5 million
customers since 2004
with simple, reliable
and affordable
vehicles. Through its
emblematic Sandero
and Duster models,

it has successfully
created a community
and areal sense

of attachment.

https://group.renault.com/en/
our-company/our-brands

ALPINE

Competitive DNA

Foundedin 1955

by motorsport
enthusiast Jean
Rédélé, the legendary
brand made its
comebackin 2017

. withthe Alpine A110

Premiére Edition.

£ The graceful, compact
' and agile new model

is faithful to the

brand’'s DNA and
promise: driving
pleasure.

@ LabA

A new era

A Groupe Renault
brand since

January 2017, LADA
isthe long-standing
leader in the Russian
market. It boasts the
country's largest
dealership network
with 300 points of
sale. Armed with

' energetic design,

arenewed range and

E fast-transforming

network, LADA is
enteringanew era.
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REVENUES

at December 31,2017

Americas  Asia-Pacific

0,
Africa, 6.9% 2.5%
Middle East, e L Europe
7.7% 39.8%

7.7%
26.3%

Eurasia
43.2%
of which
AVTOVAZ
27.4%

WORKFORCE

at December 31,2017

r
KEY
FIGURES
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.€58,770

million

of which France

— 181,344

employees

https://group.renault.com/en/finance-2/
financial-information/key-figures
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Africa,
Middle East,
India
532,391

4

Americas
389,419

Eurasia
732,786

g

Asia-Pacific
195,869

SALES
BY REGION

Europe
1,911,169
of which France
673,852

3,761,634

passenger cars + light commercial vehicles

in2017
France s 673,852 Clio
7 26.44% 403,319
IR o 448,270
7 28.02%
Germany 228,046
6.14% e
Italy égane
215,901
. 215,90 330,988
SRl 185,760
12.95%
1T 57 178,646
! 18.68%
Brazil 167,147
7.69%
e 162,079
— 10.81%
United Kingdom 115,262
3.96% -
i andero
Argentina 115,243 291067
13.34%

GROUPE RENAULT

10 MAIN
MARKETS

Groupe Renault sales
and market share in 2017

TOP FIVE
SELLERS

at December 31,2017



THEROAD
TO THE

What will the city of the future look like?
Smarter, more connected and more collaborative,
it will be home to clean, silent and shared
vehicles. Personal vehicles will share the road
and the city with new, use-based services such
as carpooling, carsharing and robo-vehicles.
Owning a car, maintaining it and driving it

in the city will become a choice rather than

a necessity. And that future is not so far

away. Renault is preparing for it already by
combining personal and shared mobility. With
the SYMBIOZ concept car revealed at the 2017

14



both agile and sustainable. ——>

Frankfurt Motor Show, the Group created a
hatchback functioning as an extension of the
home. SYMBIOZ is electric, autonomous and
connected. The exterior and interior design

are informed by these technologies. The big
winners here are the driver, who can choose

to delegate driving to the autonomous system,
and the passengers, who benefit from free time
and an all-new traveling experience. Several

months later, at the 2018 Geneva Motor Show,
Groupe Renault unveiled another side of future
mobility — shared, on-demand and driverless —

GROUPE RENAULT

/

with Renault EZ-GO. A urban robo-vehicle,
EZ-GO is at ease at all times in the smart city
and embodies more perfectly than ever the
Renault brand’s philosophy and promise: Easy
Life. It is equally easy to use alone, as a family,
with a group of friends or carpooling with other
people, for safe and pleasant journeys.

A mere future-looking exercise? Not entirely.
By the end of its Drive the Future strategic
planin 2022, Renault plans to launch
commercial services in autonomous robo-
vehicles in collaboration with the Alliance.




A VISION
OF THE FUTURE

THE ELECTRIC,
CONNECTED
AND AUTONOMOUS SYMBIOZ

Revealed at the 2017 Frankfurt Motor
Show, the SYMBIOZ concept car is a
singular take on the future. Blurring the
boundaries between means of transport and
living space, effectively merging vehicle and
dwelling, the attractive concept car finally
lends physical form to the idea of a nomadic
house. Imagined as an extension of the home,
SYMBIOZ fully plays on the continuity of
form, material and functionalities with the
domestic home and takes over the controls
to transport occupants in complete peace

of mind. Manual driving is no longer required
but remains possible, for pleasure’s sake.

In lounge mode, the front seats pivot

180° for an original traveling experience.
SYMBIOZ is now a demonstration vehicle
that can be used to trial tomorrow's
technologies on the road.

TOMORROW IS
ALREADY HERE
-



— 100% connected
vehicles in key markets

— 15 models equipped
with autonomous driving
capacities

— New mobility services
— On-demand mobility/

ride hailing, robo-vehicle
services

https://group.renault.com/actualites/blog-renault/
iaa2017-concept-renaultsymbioz-3-questions-a-stephane-janin

GROUPE RENAULT




A CONNECTED

>

FUTURE

Renault EASY CONNECT

ve are creating dia etween vehic
~and their environment, intownand out
on the open road.

r T
PAINTING
A PICTURE
L -
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MOTORSPORT
AS AN INNOVATION DRIVER

More than a simple car

In Madeira, to make Port Santo
a“smartisland”, Renault, in
partnership with the electricity
producer and supplier EEM,
is transforming its electric vehicles
into “power stockers” contributing
to theisland’s energy autonomy.
In France, the Group is taking part
alongside other publicand private
operators in a wide-ranging testin
campaign as part of the iEuropean
SCOOP project. The objective is to test
tomorrow’s connectivity, whereby
tk “with each other”
ure.

GROUPE RENAULT 1 9



ELECTRIC

... AND MORE

With a broadly affordable, ever more
efficient and complete range, Renault
isthe European leader in all-electric
vehicles. Nearly one in four electric vehicles
sold in Europe is a Renault. Harnessing

its nine-year experience in the field,
Groupe Renault is pushing back the
boundaries in its business and forming
partnerships with a view to going beyond
the simple development of the production
and marketing of products. To foster the
wide-scale roll-out of electric mobility
solutions, it is investing in the development
of the electric ecosystem, including
infrastructure, the second life of batteries,

by chargingyour
electricvehicle
duringasurplus
inrenewable
energy
production
orduring
hourswhen

the electricity
priceisatits
lowest, usinga
smartcharging

app.

and smart charging.

by offering by combining
themasecond  carsharing
lifeas storage servicesand
unitsforsolar smartcharging
powerproduced stations

by buildings powered
equippedwith  exclusively by
photovoltaic locally produced
panels. solarenergy.

https://group.renault.com/en/innovation-2/
electric-vehicle

r q
AMBITION
L -/
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AUTONOMY AND SHARING ARE AT THE HEART
OF NEW MOBILITY

By KARINE HURE-NAVARRO

Project Manager, Autonomous Mobility Department,
Research Division. The Rouen Normandy Autono-
mous Lab launchedin late 2017 marks thefirsttime
that an on-demand mobility service on the open
road has been tested in Europe, with autonomous
electric vehicles accessible to the public. We are
immensely proud to be taking part in this project
alongside Transdev, the Matmut insurance group,
the Caisse des Dépots group, the Rouen Normandy
Metropolitan Authority and the Normandy Region.
Theideaatthe 35-hectare “Technopole du Madril-
let” site is to provide the inhabitants, employees
andstudentswith asupplementary service starting
from the tramway terminal, currently the sole pub-
lic transport available at the site. Using an app,
people willbe ableto orderanautonomouselectric
ZOE totravelto the stop of their choice. We will be

GROUPE RENAULT

trialingthe service gradually inthree loops, serving
the engineering school, the shopping malland the
residential area.

NEW QUESTIONS

The projectisfascinating. Firstof all, becauseit meets
therealneed of acommunity thatis highly commit-
ted to these issues. And also because it poses
new questions. Some people willwant to continue
their phone callor listen to music, while others will
want to talk with other users. What about safety?
How to continuously supervise the inside of the
car? TheinitialZOE models willtake to the road this
summer, but this is just the start of a new era.
Inaregionwithalong-standingattachmenttothe
automotive industry, further tests are lined up.
Ruralareas, like smartcities, also need new services.

21



Driven by the renewal of its range, Groupe Renault
posted growth in all world regions in 2017. In Europe,
the Group considerably outperformed the market,
setting sales records in a number of countries.
Renault confirmed its ranking as the number two
European brand with flagship models such as Captur,
the leading crossover in its category, and Clio,

the second best-selling car in Europe. With ZOE,
Renault is also confirming its leadership in the electric-
vehicle market in Europe. Dacia set a sales record for
the thirteenth consecutive year in 2017, boosted by

WORLD OF

lan, the Group is further stepping

22




the performances of Sandero, the number one model
in sales to consumers in Europe. Outside Europe,
all the regions continued to grow, while the Group
strengthened its positions with the success of its
new range: Renault Kaptur, LADA Vesta and LADA
XRAY in Russia, Koleos in China, Mégane Sedan in
Turkey, and Duster Oroch and Kwid in the Americas
Region. As part of its Drive the Future strategic
plan, the Group intends to further accelerate this
international expansion. It is stepping up its
presence in Russia and ramping up at a brisk pace

in several key countries, including China (through
strategic joint ventures), Brazil, India and Iran.

The Group is supporting this growth through
Alliance technologies and scale effects and with

its own assets. The Group aims to: globalize its light
commercial vehicle range to become a worldwide
player in the market; extend its Global Access range,
with its proven success; reinforce its leadership in
electric vehicles; and develop, with RCI Bank and
Services, customer loyalty and the range

of services available to them.
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LCVs too

Koleosisnowa
confirmed success in
China. In addition, the
Group, which already
owns a company and
aplant together with
the Dongfeng group,
4R EREY

joint venture with
Brilliance Automotive
in 2017 to manufacture

=

A QUESTION
OF BALANCE
-

and market light
commercial vehicles
under the Renault,
Jinbei and Huasong
brands. The objective
of the two partners
for2022isto sell
150,000 units a year
and step up the
electrification

of vehicles.

EVERYWHERE

AND FOR EVERYONE




RUSSIA

Tomorrow's,
number one market

The extremely dynamic
Russian market today
ranks as Renault’s -
number two market,
the Group having

sold twice as many
vehicles in the country
asin Germanyin 2017.
In a recovering car
market, the LADA
brand increased its
sales 16.9%in 2017
through the renewal
of the range. Renault
is now the majority
shareholderinthe
Russian carmaker
AVTOVAZ, owner

of the legendary
LADA brand.

GROUPE RENAULT 25



ALLIANCE

FASTER AND FURTHER

In 2017, the Alliance formed by Renault,

Nissan and Mitsubishi Motors became

the world leader in sales of passenger cars

and light commercial vehicles with over The Alliance The Alliance team
10.6 million units. It entered a new phase with ~ aimsto remain responsible for

the announcement of the mid-term strategic ~ the leading connected
. N : manufacturer vehicles and
plan, “Alliance 2022". Over the next six years, of broadly mobility services
the plan targets a twofold increase in annual affordable is working on the
. icingf £5 billion in 2016 to electric vehicles development of

synergiles, risingfrom worldwide. new mobility
€10 billionin 2022, and combined annualsales  Between now services and new

A ; ; and 2022, partnerships.
of over.1 4 m.|ll|on ver‘1‘|cl¢s, compar(?’d with the Alliance The launch of the
10.6 millionin 2017. “Alliance 2022" plans for partners will Connected Cloud
the production of over 9 million vehicles marketfa Wigecrt platfortnﬁ in2018

. . range or proaucts opensthe way
on4comm9n platforms, an increase in coveringall to these future
the proportion of shared engines — from the segments solutions.
one third to three quarters of the total - in their main
. . marketsin

and the unlocking of new synergies through Japan, the JL\
the pooling of technologies in electrification, United States,
connectivity and autonomous driving. Eﬂ'rgap:_”d RENAULT NISSAN MITSUBISHI

By 2022, the Alliance will also propose 12 pure-
electric models with shared platforms and
components, develop 40 new vehicles with
autonomous driving technology, and become
an operator of robo-vehicles ride-hailing
services.

O@ https://www.alliance-2022.com

r a1
COMPETITIVITY
L -
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RENAULT IS THE MOST FRENCH
OF RUSSIAN BRANDS

Renault posted
an excellent 2017 in Russia. This high-potential
market has been through a number of ups and
downs in the past few years.

MEETING NEW EXPECTATIONS

A Spaniard married to a French woman, | studied
inthe United Statesand Europe before beginning
ahighlyinternational career fifteenyears ago at
Renault, in South Korea, thenin Poland, and now
in Russia, where the marketis changing. Renault
initially won over Russian consumers with vehicles
based on Daciamodels, particularly Loganand Duster.
Theirrobustness and reliability corresponded to
the expectations of customers buying their first
modern European cars. Today, the Russian market

GROUPE RENAULT

is more mature and expectations more sophisticated.
In late 2016, we took a new step forward with
Renault Kaptur, whose interior and exterior design
is close to that of the European Renault Captur.
This positioning and the appetite of Russian cus-
tomersfor SUVs open up excellent prospects for us.

LOCAL PRODUCTION — A MAJOR ADVANTAGE

But Renault possesses robust strengths for seizing
new opportunities when the economy is trending
positively. The brand has been present here for
twenty years. Itis no longer considered as a foreign
brand, especially since it produces cars at Russian
plants. This is a key advantage in terms of com-
petitiveness as the Russian market today is increas-
ingly closed off to imported cars.
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Groupe Renault today.
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Groupe Renault and its teams have been driven
by passion fora hundred and twenty years.

To cultivate this unique culture, the company
endeavors to bring each one of its employees a
fulfilling experience. Foreach employee, joining
Renaultisan opportunity not simply to use their
skills but also to become part of a group that
cultivates the commitment of its employees by
offering them numerous career advancement
and mobility possibilities. As a learning
company, Renault supports their career and skills
development by enabling them to successively
learn, know and train. The size of the Group and

GROUPE RENAULT

its belongingto the Alliance create a particularly
stimulating multicultural environment offering
numerous rewarding challenges to employees.
Growingtogether, in respect of each person'’s
diversity, is the focus of Groupe Renault today.
The company recognizes individual performance
as wellas the value of team work. Groupe Renault
isaligningits social and societal responsibility
commitments with this philosophy of empowerment
and respect. Mobilize fostersina concrete
manner the construction of a more inclusive
company and the emergence of sustainable

and responsible mobility accessible to everyone.

29



The people at a company are central

to its success. To attract the finest
talents and rally all energies, in 2017

the Group formally defined its employer
value proposition based on a promise:
“Move our world forward". It offers its
current and future employees the chance
to reinvent sustainable mobility for all

by enhancing the diversity of an alliance
that is unique to the automotive sector.
Mindful of the expectations of new
generations, it brings them the opportunity
to grow with their company and have

a real impact on the world around them.

L
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—>
Aworld
of opportunities

With the digital
transformation,
the Group is
now competing
worldwide with
new playersin
the "talent
market”. It now
recruits far
beyond the
automotive
sector.
Attractingand
keeping the
most talented
individualsis
thus one of the
pillars of the
Drive the Future
strategic plan.
The Group aims
to become one
of the most
attractive

employers by
featuringin
the Ranking
Universum

Top 50 by 2022.
This listis
established by
theinternational
firm Universum
based on the
attractiveness
of employers
toyoung
graduates.



THE WORLD

IS AVILLAGE

Fostering inclusion, both at the company
and in society. Promoting sustainable
mobility for all around the world. These
commitments are now underpinned by
the Mobilize signature, embodying Groupe
Renault's response to current and future
social, societal and environmentalissues.
Inthe global village that today's world has
become, these commitments shape a culture
of solidarity and respect expressed in all
aspects of life at the company. Inclusion is
about encouraging diversity and quality

of life in the workplace. It also involves
supporting social entrepreneurship and
committing to training and education.
Making sustainable mobility broadly
accessible is about working to protect the
environment as well asimproving road
safety, this last by upgrading vehicles

and changing driver behavior.

Disability-
adapted plant
The Oyak-
Renault plant at
Bursa hired still
more staff with
disabilities this
year, above and
beyond the legal
requirement,
notably through
awareness-
raising initiatives
led with
organizations
and Bursa City
Hall. These
initiatives won
two awards
in2017.

Training
firefighters on
electric vehicles

Toenablethe
emergency
servicesto
intervene more
rapidly and safely,
Renault works
with firefighters
right fromthe
initial phases

of vehicle design.
This collaborative
effort has notably
led tothe
installation

of “firefighter
access”to
batteries.

Contributing
to schooling

In Tangiers,
Renaultis
fighting against
school dropout
by providing
people living
inruralareas
orisolated
peri-urban areas
with an effective
and safe
transport
program. Every
day, this system
enables over
1,400 middle-
and high-school
students to get
to school.

https://group.renault.com/en/our-commitments/
our-corporate-and-social-responsibility

L
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BRAZIL,
FERTILE GROUND FOR SOCIAL BUSINESS
By FRANCOIS ROUVIER and SILVIA BARCIK

Francois Rouvier, Director of the Renault Institute in Brazil.
The social entrepreneurship initiative began at the
Groupin Francein 2012, theidea being to do business
without losing money while maximizing socialimpact.
In Brazil, the Renault Institute has since 2003 supported
Borda Viva, awomen's organization that notably makes
accessories out of recycled materials from our pro-
duction lines. We proposed that these products be
made into a range that could be sold in the retail
networks of our brands, with the proceeds going to
the organization. This was aninitial step ahead of the
integration of goods produced in other countries into
therange. Renault will thus become the first carmaker
to sell arange of fair-trade accessories.

GROUPE RENAULT

Silvia Barcik, Director of Social Entrepreneurship.

At the same time, the decision was made to shift
the focus of the Renault Expérience, an entrepreneu-
rial innovation contest created by Renault do Brasil
in 2008, towards entrepreneurship. The first such
competition in 2017 proved a huge success, with
1,000 participants on the digital platform and three
winning start-ups. We are currently being called on
extensively by other companies looking to replicate
this initiative. And we are taking things further this
year by integrating social business into the 2018 contest,
with the aim of fostering the emergence of social-
impact businesses focused on sustainable mobility.

33
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BOARD OF
DIRECTORS
L At February 15,2018 _I
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—Chairman and CEO, Renault SA

—Chairman of the Board of
Directors, Nissan Motor Co., Ltd
—Chairman of the Board of
Directors, Mitsubishi Motors
Corporation

(since December 2016)

Currentterm expires: Annual General
Meeting 2018

—Independent Director

—Chairwoman of CB Group
(SAS, France)

—Member of the Supervisory
Board, ETAM (France)
—Member of the Appointments
and Governance Committee

Currentterm expires: Annual General
Meeting 2018

—Director elected

by employees

—Supervisorin planning and
processes, special requirements
(Renault)

—Member of the International
and Industrial Strategy
Committee

Currenttermexpires: November 2020

—Independent Director
—Vice-President and CEO,
Les Eaux Minérales d'Oulmes
(Morocco)

—Director, Suez (France)

—Member of the International
and Industrial Strategy
Committee

Currentterm expires: Annual General
Meeting 2021

—Independent Director

—Founder of the Cherie Blair
Foundation for Women (United
Kingdom)

—Founder and Chair of Omnia
Strategy LLP

—Member of the Audit, Risks
and Ethics Committee

Currentterm expires: Annual General
Meeting 2019

—Independent Director
—Vice-President CSR, Vivendi

—Permanent Representative
of Financiere V on the Board
of Bolloré (France)

—Permanent Representative
of Financiére V on the Board of
Financiére de 'Odet (France)

—Permanent Representative
of Socfrance on the Board of
Société Industrielle et
Financiére de l'Artois (France)

—Permanent Representative of
the Société des Chemins de fers
& Tramways du Var et du Gard
on the Board of Financiere
Moncey (France)

—Member of the Appointments
and Governance Committee
—Member of the Compensation
Committee

Currentterm expires: Annual General
Meeting 2021

—Director appointed upon
proposal of the French State
—Directeur Général des
Entreprises

—Member of the International
and Industrial Strategy
Committee

Currentterm expires: Annual General
Meeting 2021

—Director elected

by employees

—Technician, hydraulicand
mechanical maintenance
methods, and gas foundry
(Renault)

—Member of the International
and Industrial Strategy
Committee

Currentterm expires: November 2020

—Independent Director

—Chairman and CEO, Fimalac
(France)

—Chairman of the
Appointments and Governance
Committee

—Member of the Compensation
Committee

Currentterm expires: Annual General
Meeting 2018

—Lead Independent Director
—Chairman of PL Conseils
(France)

—Director, Fimalac (France)
—Chairman of the Audit,
Risks and Ethics Committee

—Member of the Compensation
Committee

Currentterm expires: Annual General
Meeting 2019

—Director elected upon proposal
of the employee shareholders
—Quality process leader,
Quality department (Renault)
—Member of the Audit, Risks
and Ethics Committee
—Member of the International
and Industrial Strategy
Committee

Currentterm expires:Annualgeneral
Meeting 2021



—Director elected

by employees

—Head of Commercial and
Quality Reporting, Renault
Retail Group (RRG)

—Member of the Compensation
Committee

—Member of the Audit, Risks
and Ethics Committee

Currentterm expires: November 2020

—Independent Director
—Chief Innovation Officer,
Philips Lighting

—Director, Saint-Gobain SA
(France)

—Member of the Audit,
Risks and Ethics Committee

Currentterm expires: Annual General
Meeting 2020

—Director appointed upon
proposal of Nissan

—President and CEO, Forma
Corporation (Japan)

—Advisor to the President of
Mori Building Company Limited
(Japan)

Currentterm expires: Annual General
Meeting 2021

—Independent Director

—Senior Executive Vice-
President, International
Development, Thales Group
—Member of the Audit, Risks
and Ethics Committee

Currentterm expires: Annual General
Meeting 2018

GROUPE RENAULT

—Independent Director

—Vice-Chairman of the
Supervisory Board and
Chairman of the Compensation
Committee, Laurent Perrier
(France)

—Chairman of the
Compensation Committee

—Member of the Appointments
and Governance Committee

—Member of the Audit, Risks
and Ethics Committee

Currentterm expires: Annual General
Meeting 2018

—Director designated
by the French State

—Commissioner of government
shareholdings under the
supervision of the French
Ministry of Finance and Public
Accounts and the French
Ministry of the Economy,
Industry and the Digital Sector

—Member of the Audit, Risks
and Ethics Committee

—Member of the Appointments
and Governance Committee

Currentterm expires: N/A

—Director appointed upon
proposal of Nissan

—Chief Competitive Officer,
Nissan Motor Co., Ltd

—Director, Renault Nissan B.V.

—Member of the International
and Industrial Strategy
Committee

Currentterm expires: Annual General
Meeting 2018

FOUR SPECIALIZED
COMMITTEES

This Committee has eight members,
five of whom areindependent. It met
five timesin 2017, notably reviewing
the accountsand the related financial
pressreleases, the accountingand
financialimpacts of certain Group
partnerships, the monitoring
ofinternaland external audit

plans, and theindependence

of the statutory auditors.

This Committee has five independent
directorsand an employee director.
ltmettwicein2017, notably addressing
the compensation of the Chairman
and CEO, including the performance
criteria for his variable compensation
inrespectof FY 2016.

This Committee has fourindependent
directorsandonedirector
representing the State. It met four
timesin 2017, its main business
concerning the composition of

the Board of Directors and Board
Committees, the renewal of directors,
with particular emphasis on Board
feminisation objectives, the Board's
evaluationandtheindependencerate.

This Committee hastwo independent
directors, two directors representing
employees, one director representing
employee shareholdersand one
directorrepresenting the French
State. It met fivetimesin 2017,
notably to focus onthe Drive the
Future strategic plan (2017-2022),
Renault's operationsin India, China
and Iran, and strategy developments
inthese countries.
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SHARE PRICE

Share price trend in the last three years

2017 RESULTS

Groupe Renault recorded the

best yearinits history and set

20 anew record on sales, revenues,
operating margin and net

180 income.

160 REVENUES
€58,770 million, up 14.7%

L20 (+9.4% excl. impact of AVTOVAZ
consolidation)

120
GROUP OPERATING MARGIN

100 €3,854 million, or 6.6% of

o0 revenues. Excluding AVTOVAZ,
operating margin rose 15.8%,

2014 totaling €3,799 million (6.8%

of revenues, compared with 6.4%

At12/31/2014 At12/31/2015 At12/31/2016 At12/31/2017 in 2016)

Renault = €60.53 Renault = €92.63 Renault = €84.51 Renault = €83.91 NET INCOME

CAC 40 = CAC 40 = CAC 40 = CAC 40 =

4,272.75 points 4,637.06 points 4,862.31 points

OWNERSHIP STRUCTURE

at Decembre 31,2017

SHARE CAPITAL

€1,126,701,902.04

Public
62.69%

Employees” 295,722,284
203% g shares
Daimler AG
3.10% S
Nissan J §e1lf-3wned
15% French %
State
15.01%

*The employee-owned shares (present and former employees)
included in this category are those held in company savings
schemes.

r
FINANCE
At December 31,2017

30

5,312.56 points

€5,210 million (+47.1%),
compared with €3,543 million.
Excluding non-recurring items
for Nissan, net income comes out
at €4,189 million (+18.2%)
REGISTRATIONS

3.76 million units

(incl. LADA), up 8.5%
AUTOMOTIVE OPERATING MARGIN
€2,749 million, up 15.2%

(excl. AVTOVAZ)

GROUP OPERATING INCOME

€3,806 million (+15.9%),
compared with €3,283 million
in 2016

FREE CASH-FLOW
€945 million

O<8 https://group.renault.com/finance
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@ linkedin.com/company/renault
£ twitter.com/Groupe_Renault
3 facebook.com/grouperenault
B youtube.com/user/renault
instagram.com/grouperenault
pinterest.fr/grouperenault

B} snapchat.com/add/renaultlive

Our latest news on:
groupe.renault.com/en/news
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