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1 Concept



1 Concept KReporters D6.2 Brand Toolkit

The graphic identity of the K-Reporters project The use of vibrant colours will symbolize
aspires to be a dynamic and visually engaging the creativity. This will be combined with
representation of researching assemblages on llustrations and icons that represent diverse
children's cultures and rights from intersectional childhood experiences and cultures, emphasizing
and decolonial approaches. The graphic design children's subjectivities and relationalities.
embraces multiplicity with the aim to include the Additionally, interdisciplinary symlbols can be
interdisciplinary, intersectoral and internationa iNntegrated, representing various fields of study and
dimensions of the project. disciplines which will highlight the need to
dialogue. This reflects the project's dedication to

Central to this identity is a child-centric design merging different academic disciplines in the study

that focuses on children's perspectives and of children's cultures.
experiences, utllizing fonts, shapes, and layouts that
are engaging and accessipble to both children The graphic identity will also incorporate elements

and adults. This approach underscores the project's  that signify global diversity, mapping children's
commitment to legitimizing children’s discourses as  cultures and the connections between different
valuable scientific knowledge. communities.




1 Concept KReporters D6.2 Brand Toolkit

ne following keywords are the core themes
f KReporters project: children’s cultures,

These visuals metaphorically represent the
oroject’'s goal of forging global alliances and
oromoting social change. Imagery will be nildren’s politics, intersectional pedagogies,
Inclusive and respectful of all backgrounds, nildhood studies, children’s agencies, children’s
aligning with the project's aim to transform adult- well-being, creative assemblages, social justice.
centric, gendered, classist and colonial thinking

by showing a diverse range of children’s

experiences and identities.

QO O O -

A modern and clear aesthetic will be
maintained to ensure that the graphic identity
'S professional and appealing. This will facilitate
the transfer and scaling of intersectional
nDedagogies to different fields and inform

the development of new educational innovations.
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social, racial

children’s politics and gender justice

R S children’s cultures |
o N creative
assemblages

intersectional pedagogies

children’s rights

children’s
agencies

children’s well-being
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2 Graphic elements

Below are the main elements that are part of KReporters visual identity.
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2.7 Logotype



KReporters D6.2 Brand Toolkit

K REPORTERS

The KR logo in colour. The magenta and white version, or a single ink
version, can also be used if necessary.
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K REPORTERS

The KR logo in colour. The magenta and white version, or a single ink
version, can also be used if necessary.



2.1 Logotype KReporters Do6.2 Brand Toolkit

ORTERS .

The KR logo in colour. The magenta and white version, or a single ink
version, can also be used if necessary.
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2.2 1Sotype



KReporters D6.2 Brand Toolkit

The isotype can be used separately or together. It is primarily
used for social media. It can be used in all colours.



KReporters D6.2 Brand Toolkit

The isotype can be used separately or together. It is primarily
used for social media. It can be used in all colours.
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2.3 lypograpny
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2.3.1 Main lypography



2.3.1 Main Typography KReporters D6.2 Brand Toolkit

DRUK
FONT

Restricted use typography. Used for the construction of the logotype.
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2.3.2 Secondary Typography



2.3.2 Secondary Typography KReporters D6.2 Brand Toolkit

DM SANS

Typography recommended. DMSans is a Google Fonts font that can be downloaded for free and easily installed
by any user through the following link: https://fonts.google.com/specimen/DM+Sans

You can also download the typography from KR Teams.
KREPORTERS / WP6 / Files / Brand Toolkit / BT DOWNLOAD DOCUMENTS / Secondary Typography


https://fonts.google.com/specimen/DM+Sans
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2.4 Colour palette
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2.4.1 Main Colour Palette



2.4.1 Main Colour Palette KReporters

D6.2 Brand Toolkit

CMYK: 0, 91, 56, 0 CMYK: 0, 91, 56, 0

RGB: 255, 21, 66 RGB: 255, 21, 66

HEX: FF1542 HEX: FF1542
CMYK: 87, 46, 0, 0 CMYK: 0, 0, 0, 0
RGB: 0, 129, 255 RGB: 255, 255, 255
HEX: 0081FF HEX: FFFFFF

The main colour palette is the one that must be used to communicate something regarding K-Reporters media.
The colour palette stands out for its vivid and vibrant hues, where the primary brand colour is magenta,

with others (yellow, red, green, blue and white) serving as complementary secondary colours.

Orange is used sparingly, reserved for specific design needs.

CMYK: 66, 0, 95, 0
RGB: 137, 255, 108
HEX: 89FF6C

CMYK: 0O, 56, 90, 0
RGB: 255, 140, 26
HEX: FFBC1A
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2.4.2 Secondary Colour Palette



2.4.2 Secondary Colour Palette KReporters

The main colour palette is the one that must be used to communicate something regarding K-Reporters
supports and KReporters micro-events. (see sections 4).

For K-Reporters, the predominant colour is pink, with other colours used to a secondaries.
However, for specific events, one of the secondary colours becomes the main one, accompanied
by 1 to 3 secondary colours, prioritizing magenta whenever possible since it is the corporate colour.

D6.2 Brand Toolkit
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3 Graphic system
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3.7 For KReporters supports
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3.1.1 Web



— K REPORTERS
LOREM IPSUMICUMIEAUDE BLAB

Lorem ipsum dolor sit emet, conszctetur adipiscing elit.

Donec vel egestas dolor, nec dignissim metus.

Banec augue elit, thoncus ac sodaes id, porttitor vitae est.

Banec laoreet rutrum libero sed pheretra.

CIlA

Lorem ipsum title

CTA >

Quote: Lorem ipsum
dolor sit amet, con-
sectetur adipiscing
elit.

(imatge o videc)

Title Lorem ipsum

Loremn ipsum dalor sit amet, consectetur adipis-
cing elil. Donec vel egeslas dolor, nec dignissirm
melus.

Donec augue elit, rhoncus ac sodales id, porttitor

vitae est. Dorec laoreet rutrum libero sed pharetra.

LOREM IPSUM

Lorem ipsum dclor sit amet, consectetur adipis
cing clit. Donce vel egestas dolor, nec dignissim
metus.

CTA =

Home —
Title1l =
Title 2 =
Title 3 =
Title 1 =
Title 6 =

Title 6 =

(imatge o vicen)
(imatge o vicec)

Lorem ipsum dolor sit amet, consectatur adip s-
cing elir. Nonec vel egesras doiar, nec dgrissim
merus.

Donec augue eliz, rhoncus ac scceles id, porttitor
vilge esl. Donec laoreel rutruim libero sed pharelra.

(imatge o vicec)

Title Lorem ipsum

Cones vo egestas dokor,nec di
10, POTTHToF it €St Lones ko

CTA =

Title Loremipsum Title Lorem ipsum

LOREM IPSUM

Lorem ipsunr dolor sit emet, consectetur adipis
cing clit. Doncc vel cgestos dolor, nee dignissim
metus

KReporters

= K REPORTERS
LOREM IPSU

Lorem ipsum dolor st emet, conszsctetur adipiscing elit.
Conrec vel egestas dolor, nec dignissim metus.

Carec augue elit, rhoncus ac sodaes id, porttitor vitae est.
Caorec laoreet rutrum libero sed pharetra.

ClA

Lorem ipsum title

CTA &

Quote: Lorem ipsum
dolor sit amet, con-
sectetur adipiscing
elit.

(imatge o vicec)

(imatge o vicen)

(imatge o vicec)

Lorem ipsum dolor sit amet, con Ir adip s-
cing elir. Nonec vel egesras dolor, nec d grissim
METUs.

Donec augue €lit, rhoncus ac scdeles id, porttitor
vilge esl. Donzc laoreel rulruim liberu sed pharelra.

(imatge o viceo)

Title Lorem ipsum

Conec vel ezestas dolor, nec digriasim metus. Dorec augue olit. rhonous ec sodales
> 2 C
14, POTHIOr MAE 51 LOrec adreatnudrum IDErc S pnaretra

TITLE

Lorem ipsurm dclor sit amet, consectetur adipis-
cing elil. Donec vel egeslas dolor, nec dignissirn
imelus.,

Donec augue elit. rhoncus ac sodales id, porttitcr
vitae est. Darec laoreet rutrum libero sed pharetra.

LOREM IPSUM

Lorem ipsum dclor sit amet, consectetur adipis
cing clit. Doncce vl cgestas dolor, nec dignissim
mctus.

CTA =

Home —
Title1 =
Title 2 =
Title 3 =
Title 1 =
Title 5 =

Title 6 =

LM D Laem paure Loem paam

D6.2 Brand Toolkit

Title Lorem ipsum

Cone: ve egestas dolor, nec digrizsirn metus. Danec augue elit, rhanous ec sodsles
K, POCTRTCY YItAE €51, LONGS ROESTnUIrum MErC SAC POSretra,

CTA = CTA =

Title Lorem ipsum Title Lorem ipsum

LOREM IPSUM

Lorem ipsumr dolor sit emet, consectetur adipis
cing clit Donce vel cgestas dolor, nec dignissim
metus

CTA =

S foe our emil foe upxdatess anthe
wEanizaion, events, future opportunitie:, and Mare

Fiet Name | ast Mame
Cmail

Join =
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3.1.2 Social Networks



Avatar KReporters Do.2 Brand Toolkit

Three avatar options have been created for Instagram and Facebook.



Layouts KReporters

D6.2 Brand Toolkit

KR Workshop featuring

Corporate Post by KR a speaker (with picture)

REPORTERS

REASSEMBLING
POLITICS ACROSS

KR Workshop
!

WORKSHOP
LOREM IPSUM

NTERSECTIONAL Dates and location
PEDAGOGIES
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ANTHROPOLOGIST

In the layouts, one can observe the various design
combinations available according to our needs.
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KR Contraction with picture
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Corporate post
by KR with message Webinar KR book announcement Collaboration with artist

Lorem psum

SEEKING
SAFETY

IN INSECURE
IN UKRAINE NUSSCHOOLSOF ooy

“Seeking safety
IN INSecure environment

of war in Ukraine”

Lorem ipsum

LAST DAYS
LAST DAYS
LAST DAYS
LAST DAYS
LAST DAYS




Webinar KReporters D6.2 Brand Toolkit

“International comparative

children’s politics participation “Critical archives

on childhood studies
and intersectionality”

“Seeking safety
IN INsecure enywonment
of war in Ukraine”

and children’s well — being

policies” .

4

Webinar posts can feature any of these three layouts.



KR book announcement

KReporters

D6.2 Brand Toolkit

The funambulist
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Politics of Spaces and Bodies

When announcing a publication or book, a central design is adopted,

What Design Can't Do

Silvao Lopusso

Set Margins' 837

Silvio Lorusso

playing with only one background colour and the colour of the book spine.

Who can afford

WHO CAN AFFORD
TO BE CRITICAL?
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Collaboration with an artist KReporters Do.2 Brand Toolkit

b
X
5
s
s
5
e
P
0

If you want to collaborate with an artist, you can use this layout and change the colours
according to your needs. In this case, we used illustrations by Delborah Roberts.
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3.1.3 lemplates

Below are the paths to download the templates that must be used
to prepare documents, reports, presentations and posts to social
media from KReporters.




VWora



Word KReporters Do.2 Brand Toolkit

K REPORTERS

INSERT THE SUBTITLE: SCHOLARSHIP OR THE NAME OF THE WORKSHOP

K REPORTERS

INSERT THE SUBTITLE: SCHOLARSHIP OR THE NAME OF THE WORKSHOP

__ KREPORTERS =

INSERT THE SUBTITLE: SCHOLARSHIP OR THE NAME OF THE WORKSHOP

In creating a header for Word, three allowed designs, exclusive to K Reporters, range from colorful to monochromatic.

You can also download the Word template from KR Teams:
KREPORTERS / WP6 / Files / Brand Toolkit / BT DOWNLOAD DOCUMENTS / Templates / Word



Word KReporters

D6.2 Brand Toolkit

1 K REPORTERS

INSERT THE SUBTITLE: SCHOLARSHIP OR THE NAME OF THE WORKSHOP

Z DM SANS

4 Corresponding logos

When creating the document, certain rules must be followed:
1 Insert the designed header. / 2 Use the secondary typography (DM Sans).
3 Employ colours from the KR palette. / 4 Use the corresponding logos at the end of the document.



Power Point



Power Point KReporters Do.2 Brand Toolkit

wpo nTEns . Participants

. Views

Picture

| . Goals
ss children's cultures . Methods

Reassemblin

to scale interse _ Structure

. Mobilities
Ethics

A PowerPoint template has been created, emphasizing the use of secondary typography (DM Sans),
the KR colour palette, and a design that is simple yet structured. The colour pill set is used only on the cover
and in the thank you section. Below are some example slides.

You can also download the PPT template from KR Teams:
KREPORTERS / WP6 / Files / Brand Toolkit / BT DOWNLOAD DOCUMENTS / Templates / Ppt



Power Point KReporters Do.2 Brand Toolkit

17 institutions Children’s culture
12 countries Education, politics and wellbeing

Playing and experimenting

Intersectionality

Beneficiaries (7) Narrative inquiry
- EU/AC: sending and receiving
3 £S, IFR, 1BE, INL, 1NO

Picture

Associated Partners (10)
— Third countries, sending (5)
ICOICUISVIET IMA

- Orlly recei\/ing ':5) 3ES,IUAIIT Datalls o1 plcture

A PowerPoint template has been created, emphasizing the use of secondary typography (DM Sans),
the KR colour palette, and a design that is simple yet structured. The colour pill set is used only on the cover
and in the thank you section. Below are some example slides.

You can also download the PPT template from KR Teams:
KREPORTERS / WP6 / Files / Brand Toolkit / BT DOWNLOAD DOCUMENTS / Templates / Ppt



Power Point KReporters Do.2 Brand Toolkit

The following strands reflect Reassembling

the tensions, ensembles
and orientaticns of the project
and the scientific breakthroughs:

KReporters conceptualizes
“reassembling” as the framework

where all the methads will interact
a. Childhood studizs

For global education ' i R e : and comolement each other:

» Ethnography Picture

» Art based educational research
* Decolonial ana participatory methoas
» Intersectional pedagogies

f Intersectionalizy in
education (witha focus g- Decolonized

d. Children's experiences on age, race, gender, . professionsl <nowlecge

of well- being social class disahility, and idertities

arxd place).

Dsatalls o1 plcture

A PowerPoint template has been created, emphasizing the use of secondary typography (DM Sans),
the KR colour palette, and a design that is simple yet structured. The colour pill set is used only on the cover
and in the thank you section. Below are some example slides.

You can also download the PPT template from KR Teams:
KREPORTERS / WP6 / Files / Brand Toolkit / BT DOWNLOAD DOCUMENTS / Templates / Ppt
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Map Of ZO n.es Work Package title Lead beneficiary ?g;;tcgg;nu
and countries
WP :

Chidhcoc studies, ethics, NTNU
and chi'cren’s rights

(Post-)conflict zones Non-EU countries Local Soreida carrity, | L

- based support and social

: o R nlerventions
Bondering territories Morocco

Poorest districts Colombia Ethnogragchy and ABER Picture
Militarized zones Cuba —

Refugee camps El Salvador and well- being

Migratory settlements Ethiopia

Nomadic |andscapes Intersectional pedagogies

Vulnerable spaces WPS | Training and communication | UAB
Rural areas

Chidren’s politics

WpP7 ‘ Management and networking | UAB

Dsatalls o1 plcture

A PowerPoint template has been created, emphasizing the use of secondary typography (DM Sans),
the KR colour palette, and a design that is simple yet structured. The colour pill set is used only on the cover
and in the thank you section. Below are some example slides.

You can also download the PPT template from KR Teams:
KREPORTERS / WP6 / Files / Brand Toolkit / BT DOWNLOAD DOCUMENTS / Templates / Ppt



Power Point KReporters Do.2 Brand Toolkit

K REPORTERS

THANK

A PowerPoint template has been created, emphasizing the use of secondary typography (DM Sans),
the KR colour palette, and a design that is simple yet structured. The colour pill set is used only on the cover
and in the thank you section. Below are some example slides.

You can also download the PPT template from KR Teams:
KREPORTERS 7/ WP6 / Files / Brand Toolkit / BT DOWNLOAD DOCUMENTS / Templates / Ppt
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Posts KReporters D6.2 Brand Toolkit

/ ' /
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| I
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l

For Instagram posts, some PNGs with the KR are provided to overlay on the photos, helping to build the brand. Here are some examples.

You can also download the posts from KR Teams:
KREPORTERS / WP6 / Files / Brand Toolkit / BT DOWNLOAD DOCUMENTS / Templates / Posts
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3.2 Special Events
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3.2.1 Backbone events

In these examples, two upcoming events are shown as models to follow:
the international workshop linked to Work Package 1 and the international
workshop linked to Work Package 2.



3.2.1 Backbone events: WP 1 International workshop D6.2 Brand Toolkit

For the WP1 international workshop, blue has been chosen as the
primary colour, with magenta, green, and white as secondary colours.



3.2.1 Backbone events: WP 1 International workshop Do.2 Brand Toolkit

To distinguish whether a talk is free or exclusive for researchers,
a specific seal has been created for identification.



3.2.1 Backbone events: WP 1 International workshop D6.2 Brand Toolkit

K REPORTERS

NAME OF THE WORKSHOP

Dates and location

Banners for Evenbrite



3.2.1 Backbone events: WP 1 International workshop D6.2 Brand Toolkit

NAME AND SURNAME

NAME AND SURNAME

.—“ v

DATES: DAY OF THE WEEK

Banners for Evenbrite



3.2.1 Backbone events: WP 1 International workshop D6.2 Brand Toolkit

TALK TITLE: PARTICIPATORY
CREATIVE ASSEMBLAGES

Dates and location

Banners for Evenbrite



3.2.1 Backbone events: WP 1 International workshop D6.2 Brand Toolkit

REPORTERS

NAME OF

THE WORKSHOP

June 5th-/th, NTNU, Trondheim

Posts for Instagram



3.2.1 Backbone events: WP 1 International workshop D6.2 Brand Toolkit

NAME AND SURNAME

Subtitle

TALK TITLE:
DESCRIPTION
LOREM IPSUM

Dates and location

Posts for Instagram



3.2.1 Backbone events: WP 1 International workshop D6.2 Brand Toolkit

NAME AND SURNAME
oA MLN"S \};’;’ _

Subtitle

TALK TITLE:

DESCRIPTION
LOREM IPSUM

~ y{l; ' 58\ - Dates and location
PR e D e

-

DATES: DAY OF THE WEEK

Posts for Instagram



3.2.1 Backbone events: WP 1 International workshop D6.2 Brand Toolkit

TALK TITLE:
CREATIVE

ASSEMBLAGES

Dates and location

Posts for Instagram



3.2.1 Backbone events: WP 2 International workshop D6.2 Brand Toolkit

For the WP2 international workshop, a warm palette could lbeen used with red as
the primary colour and magenta, white, and yellow as the secondary colours.




3.2.1 Backbone events: WP 2 International workshop Do.2 Brand Toolkit

To distinguish whether a talk is free or exclusive for researchers,
a specific seal has been created for identification.



3.2.1 Backbone events: WP 2 International workshop D6.2 Brand Toolkit

K REPORTERS

NAME OF THE WORKSHOP

Dates and location

Banners for Evenbrite



3.2.1 Backbone events: WP 2 International workshop D6.2 Brand Toolkit

NAME AND SURNAME

DATES: DAY OF THE WEEK

Banners for Evenbrite



3.2.1 Backbone events: WP 2 International workshop D6.2 Brand Toolkit

TALK TITLE: PARTICIPATORY
CREATIVE ASSEMBLAGES

Dates and location

Banners for Evenbrite



3.2.1 Backbone events: WP 2 International workshop D6.2 Brand Toolkit

REPORTERS

NAME OF

THE WORKSHOP

Dates, institution and location

Posts for Instagram



3.2.1 Backbone events: WP 2 International workshop D6.2 Brand Toolkit

NAME AND SURNAME

Subtitle

TALK TITLE:
DESCRIPTION
LOREM IPSUN

b,/ % N }-'.".';;.-;.;. | Dates and location
rfth '

%
Y4

DATES: DAY OF THE WEEK W

Posts for Instagram



3.2.1 Backbone events: WP 2 International workshop D6.2 Brand Toolkit

ME
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Subtitle

TALK TITLE:

DESCRIPTION
LOREM IPSUM

Dates and location
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DATES: DAY OF THE WEEK

Posts for Instagram



3.2.1 Backbone events: WP 2 International workshop D6.2 Brand Toolkit

TALK TITLE:
CREATIVE

ASSEMBLAGES

Dates and location

Posts for Instagram
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3.2.2 Micro events

In these examples, two upcoming events are shown as models to follow:
the webinar on the situation of childhoods in Ukraine, and a seminar
on the situation of childhoods in Palestine.



Micro events: Webinar KReporters Do6.2 Brand Toolkit

For this palette, yellow has been chosen as the primary colour,
with black and magenta as secondary colours.



Micro events: Webinar KReporters Do6.2 Brand Toolkit

NAME AND SURNAME

'\
REPORTER 'SEEKING SAFETY

NAME OF IN INSECURE
v ENVIRONMENT O

(4

THE WORKSHOP

»yi

- AYm

\ \

Dates and location Dates and location

y

Posts for Instagram



Micro events: Webinar KReporters Do6.2 Brand Toolkit

seeking safety
Ininsecure
environment

of war in Ukraine

Dates and location

This is an example of the poster created for the micro event on Ukraine.



Micro events: Seminar KReporters Do6.2 Brand Toolkit

For the palette, magenta, black, and white have been used. This is an exception because it was required by the
micro event, but as explained in the colour section, for specific events, a secondary colour is used as the
primary, accompanied by 1 to 3 colours (if possible, use magenta as one of the secondary colours).



Micro events: Seminar KReporters Do6.2 Brand Toolkit

-

ORTER

—— ALINA ACHENBACH, ENCY
RESISTAN CHARVI AROR =\
FOR PALES AND ANTONIO FABIO

June 26, Noordamzaal

ﬂ d

Posts for Instagram



Micro events: Seminar KReporters Do6.2 Brand Toolkit

June 26, 1600 - 18:00

Noordamzaal, Faculty ol Behaviaural and Social Sciences
(Grote Kruisstraat 2 - Munting building)

University of Groningen

SEMINAR

Portraits of Yout
Resistance in an
for Palestine

SPEAKERS CHAIRED BY

Opening seminar: An introduction of Palestine children Mijntje ten Brummelaar, Assistant
context, Nadia Harhash, Journglist. Philosopher Prcfessor atthe Uriversity of

and PhD cand datzs. Unrvarsitat Auténoma de Barcelona. Groninger.

From dispasable time to revolutionary play: Challenging Mdnica Lopez Lapez, Assaaiale
colonial-capitalist childhoods. Mirela Foradada, Azcistant Profassor atthe Uriversity of
Professor Universitat Autonoma de Barcelona, Graninger.,

Palestinian childhoaods: The notien of innocance and the

realities in a long-running violent conflict. Doris Bahler-

Niederberger, Cmeritus Frofessc:, Univa-sity cf Wuppertal,

Youth agency and student activism. Alina Achenbach,

Charvi Arora and Antania Fabio Romano, Slodenls at the To Krow more:
Groningen Studert Encampmert of Scliderity with Geza htips://linkwee/kreporters
OCroanized by
% university of U AB Universitat Autbnoma
%' / groningen de Barcelona
Marie Skacoaskn Cutin Aoters lasmaech tran Equity saad Socinl dustics ldammath ann atas crtical imarsactions
FZRIZCNMSCA. 2002.SE-D 1. in Chid and Family Weiltare. in education.

Funded by
- the Eursgean Union Registraticn:

funcec bv tha Luropean Lron Visas and operinne
FTPIRASAS APA REVARVA” IRAA & Tha athes | &)
crivand donot necessanty retlect thoss of toe
Curapans Unins or [ama of tha gracsac ausher tv]
Naithar tha Furnpssan Linion nae tha granting
authonty con ba 8ic resporsidls fo- tham

This is an example of the poster created for the micro event on Palestine.
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4 EU rules about
communication,
dissemination and visibility

In the following path you will find the regulations on communication,
dissemination, open science and visibility dictated by the EU in article 17
and annex 5 of the Grant Agreement.

You can also download the EU rules about communicaction from KR Teams:

KREPORTERS / WP6 / Files / Brand Toolkit / BT DOWNLOAD DOCUMENTS /
EU rules about communication
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S5 Logotypes

Below are the logos of the institutions that are part of KReporters so that they can be
used appropriately. Some of them are also subject to regulations to follow, detailed in
each case for the relevant institution.
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0.1 KReporters logotype

You can also download the KR logotypes from KR Teams:

KREPORTERS / WP6 / Files / Brand Toolkit / BT DOWNLOAD DOCUMENTS /
Logotypes / From KReporters
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5.2 From EU



5.2 From EU

KReporters Do6.2 Brand Toolkit

According to point 17.2 of the Article 17 of

Grant Agreement & Visibility —

and funding statement: communicatior

activities of the beneficliaries re

action (including media relation
seminars, iInformation material,

—uropean flag

ated to the
S, conferences,
such as

orochures, leaflets, posters, presentations, etc.,
N electronic form, via traditional or social media,

etc.), dissemination activities and any
INnfrastructure, equipment, vehicles, supplies

or major result funded by the grant must
acknowledge EU support and display the
—uropean flag (emblem) and funding statement
(translated into local languages, where
appropriate). The emblem must remain distinct
and separate and cannot be modified by adding

other visual marks, brands or text.

Apart from the emblem, no other visual identity
or logo may be used to highlight the EU
support. When displayed in association with
other logos (e.g. of beneficiaries or sponsors),
the emblem must be displayed at least as
orominently and visibly as the other logos.

The beneficiaries may use the emblem without
first obtaining approval from the granting
authority. This does not, however, give them
the right to exclusive use. Moreover, they may
not appropriate the emblem or any similar
trademark or logo, either by registration

or by any other means.

https://ec.europa.eu/regional_policy/Information-

sources/logo-adownload-



https://ec.europa.eu/regional_policy/information-sources/logo-download-
https://ec.europa.eu/regional_policy/information-sources/logo-download-
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5.3 From partners

You can also download the partners logotypes from KR Teams:

KREPORTERS / WPG6 / Files / Brand Toolkit / BT DOWNLOAD DOCUMENTS /
Logotypes / From Partners
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RSN Funded by
K the European Union



