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ABOUT THIS REPORT

ABOUT THIS REPORT.

Telekom has provided extensive information to the general public about
its objectives, its activities and the progress made in the relevant econo-
mic, ecological and social areas as part of corporate responsibility (CR)
reporting since 1996.

The title ,We take responsibility” is used for the fifth consecutive time
since it is an expression of Telekom‘s long-term commitment to CR. It is
our intention to become a leader in our industry as a responsible com-
pany. In this undertaking, the report is a central communication tool that
informs our internal as well as external stakeholders of the progress we
have made on this path between March 2012 and February 2013, and
of the goals we are setting for the future.

Additional sources for CR-relevant content.

In addition to this online 2012 CR Report, we also provide information
on our corporate responsibility activities in our Annual Report, in our
Human Resources Report and in our Data Privacy Report. We report on
Telekom's current CR activities on the Telekom Group's website under
the heading ,Responsibility“. The international subsidiaries provide
information about their CR commitment on their Internet portals and in
their own publications.

In order to reduce the complexity of our report, we have often provided
links to other internal and external websites. For example, the informa-
tion provided by the international subsidiaries is available through the

subsidiaries’ profile pages in the 2012 CR Report.

REPORTING PERIOD, SCOPE OF APPLICATION AND

TARGET GROUPS.

The 2012 CR Report is a Group report that includes many international
subsidiaries in which Telekom holds a majority stake. Any deviations are
marked accordingly. This report ties in with the 2011 CR Report. The
reporting period for the various topics spans from March 01, 2012 to
February 28, 2013. All quantitative data and indicators refer to the 2012
calendar year. Any deviations are marked accordingly. This CR report is
aimed at our stakeholders. These include analysts and investors, CR
ranking and rating agencies as well as non-governmental organizations.
However, it also addresses other stakeholders such as clients, emplo-
yees, and representatives from the worlds of science, research, educa-
tion and politics.

LOOKING BACK ON DEUTSCHE TELEKOM’S CR REPORTING.
Deutsche Telekom has been reporting on its sustainability activities in
various publications since 1996. From 2003 through 2006 we publis-
hed a combined annual HR and Sustainability Report. An interim report

issued in 2007 formed the transition to our current CR reporting. Since
2008 the Telekom Group has been publishing a comprehensive CR
Report each year, which enabled us to satisfy our stakeholders‘ increa-
sed need for information on economic, ecological and social issues.

ONLINE REPORTING SINCE 2010.

We have been publishing our CR Report exclusively online since the
2010/2011 reporting year to meet the increasing requirements and
changing user preferences of our stakeholders. The online 2012 CR
Report has been available since June 19, 2013 in German and English.
We give readers who are not familiar with the concept of CR an effective
introduction to the report on the start page. Service functions such as
the download section, search and dialog functions as well as interactive
indicator views facilitate individual use. The ,Find out more* button can
be used to call up background information on many topics that go bey-
ond the presentation of the current developments.

Together with this online report we are also publishing an e-paper with a
summary of selected developments in the reporting period. The e-paper
is entitled, ,We take responsibility. An overview of corporate responsibi-
lity in 2012.“ The international subsidiaries can use an online tool to add
information on their respective CR activities to the report and then use
the report for their own CR communication.

The next CR report will be published in Q2 of 2014.

»WE CARE“ CR APP.

We released the ,We Care” CR application in 2012 as a supplement to
Telekom's online CR report. The app is available as a free download for
the smartphone operating systems Android and Apple iOS as well as for
tablets. This innovative presentation of our CR commitment provides an
introduction to this complex topic—in a simple and entertaining, yet also
self-critical way. Some of the content from the CR report has been integ-
rated under its own section in the app and is updated every year. Our
goal in providing the ,We Care“ app is to get a broad target group exci-
ted about the topic of corporate responsibility and encourage them to
participate.

SELECTION OF THE MAIN TOPICS FOR THE CR REPORT 2012.
We conducted a multiple-phase materiality process in Q1 of 2013 to
help us select our reporting topics. This is an integral part of our annual
CR reporting. The process is a tool to help identify the topics with maxi-
mum relevance for our internal and external stakeholders .
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STRUCTURE OF THE CURRENT ONLINE REPORT.

The online 2012 CR Report has been designed as a progress report
that focuses on the key developments of the reporting period. The rea-
der can access the six main sections of the report by using the naviga-
tion bar;

Networks

Customers

Society

Employees

Suppliers

Climate & environment

The six sections mentioned above are supplemented by three others:

®m  The Strategy and management section describes the management
of CR processes and the Group-wide integration of Telekom'‘s CR
strategy.

®  The majority of the subsidiaries whose CR activities are described in
this report are presented on profile pages. These can be found
below the National companies menu item.

B |nthe Facts and figures section, consolidated and commented
indicators provide information about our progress in the past few
years.

ASSURANCE ENGAGEMENT.

Selected KPIs in the 2012 CR Report from Germany as well as from our
international subsidiaries T-HT Hrvatski Telekom (Croatia), Magyar Tele-
kom (Hungary), OTE and Cosmote (Greece) and T-Mobile USA were
audited by the auditing firm PricewaterhouseCoopers (PwC) as part of
an assurance engagement.

The following sections were also audited:
®  Strategy and management
m Suppliers

B Facts and figures

The independent assurance report can be found under the assurance
report menu item.

All reviewed content of this report are marked with " and will remain
effective until the next CR report is published. Individual sections of the
report that were subject to the audit of our 2012 Annual Report have
been labeled accordingly.

IMPLEMENTATION OF HIGH INTERNATIONAL REPORTING
STANDARDS.

Telekom's 2012 CR Report fully complies with the guidelines (G3) of the
Global Reporting Initiative (GRI). This also applies to the GRI Telecom-
munications Sector Supplement in the 2003 pilot version that is appli-
cable to companies in the telecommunication industry. Compliance
with both catalogs of requirements was reviewed by the GRI, which
awarded the highest application level, ,A+".

This CR Report also serves as a COP (communication on progress)
from Telekom as part of the United Nations Global Compact . The Glo-
bal Compact COP provides an overview of specific measures used to
put the Global Compact principles into practice.

WE SUPPORT
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STATEMENT BY THE CHAIRMAN OF THE
BOARD OF MANAGEMENT.

DEAR READERS,

Deutsche Telekom recognizes its responsibility for the environment and
society. That is why we have been reporting on our corporate responsi-
bility activities for years now in a comprehensive, transparent format. We
have been doing this voluntarily and not as the result of legal reporting
requirements, such as the legislation currently being prepared by the
EU.

As this report impressively illustrates, we assume responsibility in many
areas. | would like to discuss two of these areas in more detail because
of their considerable importance for society and for us as a company:
climate protection and access to high-speed networks.

Information and communications technology (ICT) is not necessarily the
first thing that comes to mind when you think about climate protection.
However, digital life and work contribute significantly to creating a
low-carbon society. The SMARTer2020 study, which was presented in
Dohain 2012 and in which Telekom played a key role, shows that ICT
has the potential to reduce CO, emissions worldwide by 16.5 percent.
That is around ten times the total amount of greenhouse gas emissions
in Germany.

We develop innovative applications and technologies to tap this poten-
tial, helping our customers reduce their carbon footprint. Video confe-
rencing, to name just one small example, can replace many of our
customers' business trips. Smart energy management helps our custo-
mers reduce their electricity consumption.

We are pursuing our own ambitious climate protection goals as well.
We are switching our networks over to the more energy-efficient Internet
Protocol, initiating a generational shift in mobile communications tech-
nology and improving the energy efficiency of our data centers. We are
also pointing the way when it comes to mobility with our company fleet.
The average CO, emissions produced by all new Telekom cars in
Germany have been reduced from 125 g/km in 2011 to 120 g/km.

That means that we have already achieved the levels that the European
Union has set for 2015 as part of its climate protection goals.

Our involvement in climate protection is not an isolated effort but rather
a central component of a comprehensive strategy. With this strategy, we
resolutely put the principles of the United Nations' Global Compact into
practice. We made an official commitment to these principles in 2000,
the year the Global Compact was introduced. Our efforts are focused on
those areas where we feel we can contribute the most to the sustainable
development of our society. These include climate protection as well as
our action areas ,Connected life and work ,, and ,Connecting the
unconnected.”

To achieve progress in these areas we need to provide high-speed net-
work access to as many people as possible with innovative, energy-
efficient technologies for more sustainable products and services. To
do this, we continue to increase our investment in the expansion of
state-of-the-art broadband networks, even when the market trend points
the other way. Our investment over the next three years will total at
almost EUR 30 billion.

With our new vision ,Deutsche Telekom — My first choice for connected
life and work,“ we plan to put customer experience in the limelight even
more than before. Not only do we want to provide our customers with
transparent information, we also want to engage in dialog with them.
We listen. And not only when talking about new devices and technolo-
gies but also, and more importantly, when it comes to issues that affect
our communities.

But find out for yourself. Form your own opinions about our efforts to
promote climate protection, sustainable ways of living and working,
online safety and social cohesion.

| hope you will find this report both informative and inspiring.

Sincerely,

René Obermann
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STATEMENT BY THE CHIEF HUMAN

RESOURCES OFFICER.

DEAR READERS,

Dynamic markets are offering new business opportunities all over the
world. The technological shift and increasingly individualistic lifestyles
are triggering new customer needs — constant change is the only con-
stant.

It is up to Telekom to find effective solutions to these challenges and to
help design the transformation process. Our human resources depart-
ments make an important contribution to our efforts. The focal point of
the work they do is shifting — from cultural transformation to supporting
a transformation culture. We provide a framework that inspires and moti-
vates our employees, gives them the space they need and provides
them with opportunities to develop their individual skills and potential.
We promote an environment in which people experience constant
change as a chance instead of a threat — and where they have the cou-
rage to assume responsibility for our company's success. But we do not
lose sight of long-term challenges, making the Deutsche Telekom Group
one of the leading forces in the sustainable development of the environ-
ment, our society and the world of business.

Our new Human Resources Strategy, which we approved in early 2013,
was designed to help us meet these challenges. Based on our vision,
,HR accelerates the success of the company and its employees,” we
contribute significantly in this area so that our employees and organiza-
tional units are able to do their best for our company in a constantly
changing environment. One key pillar in putting our new HR strategy
into practice was to set up the Group Transformational Change & Corpo-
rate Responsibility unit. The purpose of this new unit is to advance our
corporate culture in terms of innovation, transformation, entrepreneur-
ship and social responsibility. By interweaving these topics, we are able
to strengthen our employees’ capacity to think and act responsibly and
independently.

Our employees* sense of responsibility can already be seen in the fact
that they are heavily involved in their communities. They volunteer at day
care centers and schools, give courses on Internet and cell-phone use
to seniors and participate in activities to protect the environment. One
excellent example of our employees' involvement is our ,Responsibility
wins" trainee competition, in which 700 apprentices and cooperative
university students submitted more than 80 community and environ-
mental projects. The abundance and quality of this year's submissions
shows that our trainees are interested in more than just professional
advancement. The entire company benefits from their enthusiasm and
from their creativity.

However, as the Board Member responsible for Human Resources,

| also believe it is important to maintain fair working conditions and to
guarantee basic human rights beyond our corporate borders. We
adopted social, community-based values and principles in our Social
Charter in 2003. This charter demands compliance with internationally
recognized social standards, which our business partners are also
required to observe. The objective behind our sustainable procurement
strategy is to make sure that the companies involved in our supply chain
are in compliance with our defined social and environmental minimum
standards. We ask suppliers about their commitment and involvement in
sustainability topics before entering into a business relationship with
them. When necessary, we request additional, specific information over
the course of the business relationship.

We also conduct regular audits in the form of ,social audits* at our
suppliers on site to monitor compliance with our sustainability criteria.
We work together with our suppliers as a reliable partner during these
audits and provide them with support when needed. There are several
escalation phases that go into effect if discrepancies arise. Our primary
objective is to collaborate closely with our suppliers in order to come
up with solutions that are in line with our sustainability standards.

We take responsibility” is more than just the title of our CR Report.

To us, ,We take responsibility” is an expression of our comprehensive
CR approach that goes beyond short-term goals and that includes every
single Deutsche Telekom employee.

Marion Schick
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GROUP PROFILE.

Deutsche Telekom is one of the world's leading integrated telecommuni-
cations companies, with approximately 132 million mobile customers,
32 million fixed-network lines and almost 17 million broadband lines in
around 50 countries. We offer consumers as well as corporate and busi-
ness customers a comprehensive portfolio of products and services in
the areas of fixed-line/broadband, mobile communications, Internet and
Internet TV as well as other innovative solutions for connected life and
work. We were able to generate revenues of EUR 58.2 billion with a staff
of some 230,000 employees worldwide in the financial year 2012.

The Group is expressly committed to its corporate responsibility and
bases its actions on economic as well as social and ecological criteria.
In line with our goal of becoming a global leader in connected life and
work, we plan to lead the way in corporate responsibility (CR) too.

GROUP STRUCTURE AND OPERATING SEGMENTS.

Telekom's organizational and management structure comprises the
operating segments Germany, Europe, United States, Systems Solutions
as well as Group Headquarters & Shared Services.

m  Germany: The Germany operating segment comprises all fixed-
network and mobile activities in Germany. In addition, it provides
wholesale telecommunications services for the Group's other opera-
ting segments. Continued demand for broadband products in the
fixed network and mobile communications has driven revenues in
these fields. We have held our own well in the market in the face of
regulatory interventions and intense competition by focusing on
value in the fixed-line sector. Our mobile customer base developed

positively despite intense competition. Revenue at the operating
segment in 2012 was 2 percent lower than the previous year, with
the decrease being only half as much as that for 2011.

®  Europe: The Europe operating segment comprises all fixed-network
and mobile operations of the international subsidiaries in Greece,
Romania, Hungary, Poland, the Czech Republic, Croatia, the Nether-
lands, Slovakia, Austria, Bulgaria, Albania, the F.Y.R.O. Macedonia,
and Montenegro, as well as the Everything Everywhere joint venture
in the UK. In addition, various international subsidiaries also offer
ICT solutions to business customers. The Europe operating segment
also includes the International Carrier Sales & Solutions unit, which
mainly provides wholesale telecommunications services for the
Group's other operating segments. In 2012, our Europe operating
segment showed robust development in terms of the customer base
despite intense competition and the still strained economic situation
in most of the countries in this segment. Our Europe operating seg-
ment generated total revenue of EUR 14.4 million in 2012, down 4.7
percent compared with the prior-year level.

m  USA: The United States operating segment combines all mobile
activities in the U.S. market. Total revenue for the United States
operating segment was EUR 15.4 billion in the financial year 2012,
an increase of 3.8 percent compared to EUR 14.8 billion in 2011,
which was due to fluctuations in the currency exchange rate. In U.S.
dollars, total revenue declined by 4.1 percent year-on-year due
primarily to a decrease in service revenues partially offset by an
increase in equipment revenues associated with T-Mobile USA's
Value plans. The business combination of T-Mobile USA and compe-
titor MetroPCS was announced on October 3, 2012. The transaction
was completed on April 30, 2013. The new company, in which
Deutsche Telekom holds a 74 percent share, has been listed on the
New York Stock Exchange under the name T-Mobile US since
May 1,2013.

®m  Systems Solutions: The Systems Solutions operating segment
bundles business with ICT products and solutions for large multina-
tional corporations under the T-Systems brand. In the financial year
2012, order entry at the segment increased substantially year-on-
year by 18 percent. This was due to the conclusion of major new
deals, such as those with the Catalan government, Shell, Clariant,
BP, Daimler, British American Tobacco and the Swiss industrial
group Georg Fischer.

Group Headquarters & Shared Services .

Group Headquarters & Shared Services comprises all Group units that
cannot be allocated directly to one of the operating segments. Group
Headquarters is responsible for strategic and cross-segment manage-
ment functions. The Shared Services unit, which provides services pri-
marily in Germany, is responsible for all other operating functions not
directly related to the operating segments* core business activities. In
addition to typical services such as financial accounting, human resour-
ces services, and operational procurement, Shared Services also inclu-
des Vivento, which is responsible for providing employees with new
employment opportunities as part of the workforce restructuring pro-
gram, Real Estate Services, and the Mobility Solutions unit, a full-service
provider of fleet management and mobility services.

BUSINESS DEVELOPMENT IN 2012.

Net revenue in the 2012 financial year was EUR 58.2 billion, slightly
down by 0.8 percent compared with the prior year. Intense competition,
price changes imposed by regulatory authorities, and the strained eco-
nomic situation in most countries in our Europe operating segment had
a negative effect. Net exchange rate effects of around EUR 1.1 billion on
the proportion of net revenue generated internationally, especially from
the translation of U.S. dollars into euros, had a positive impact on net
revenue.
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Our United States and Systems Solutions operating segments both
increased their revenue on a euro basis, whereas our Europe and Ger-
many operating segments recorded a decrease in revenue.

Adjusted EBITDA.

The adjusted EBITDA of EUR 18 billion achieved in fiscal year 2012
means a decrease of 3.8 percent compared to the prior year. Net
exchange rate effects of EUR 0.3 billion, especially from the translation
of U.S. dollars into euros, had a positive effect on the development of
adjusted EBITDA. With these results, we achieved the target we origi-
nally communicated for the year.

Net profit/loss.

We recorded a net loss of around EUR 5.3 billion, primarily due to the
recognition of an impairment loss in connection with the agreed busi-
ness combination of T-Mobile USA and MetroPCS. Tax income for the
financial year amounted to EUR 1.5 billion.

Free cash flow and net debt.
Free cash flow of the Group amounted to EUR 6.2 billion, EUR 0.2 bil-
lion less than in the prior year.

Net debt decreased by EUR 3.3 billion or 8.1 percent compared with the
end of 2011 to EUR 36.9 billion.

For detailed information about the Group's performance and Telekom's
financial data, please refer to the 2012 Annual Report.

11
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INDEPENDENT ASSURANCE REPORT.

To Deutsche Telekom AG, Bonn, Germany.

We have been engaged to perform a moderate assurance engagement
[i] in respect of observing the AA1000 AccountAbility Principles (Type 2
engagement) and in respect of selected sustainability information in the
2012 Corporate Responsibility Report (the ,CR Report*) of Deutsche
Telekom AG, Bonn (the ,Company*). Our assurance engagement rela-
ted to selected individual disclosures and selected complete German
pages from the Group‘s 2012 Corporate Responsibility Report website
with information from the reporting year 2012. In cases where our
review covers the entire content of the pages, as in the Suppliers and
Strategy sections, these pages are marked with the symbol & . Indivi-
dual disclosures reviewed by us, such as information under the heading
JFacts and figures* or individual qualitative information in the Climate
and Environment, Society, Customers and Employees sections are mar-
ked directly with the symbol . Any unmarked pages or disclosures
referred or linked to from the web pages were not the subject of the
assurance engagement.

Management's responsibility.
It is the responsibility of the Company‘s management

| to comply with the principles of inclusivity, materiality and responsi-
veness as defined in the AccountAbility Principles Standard (2008)
(the ,AA1000 AccountAbility Principles*), and

B to prepare the sustainability information in the CR Report in
accordance with the criteria set out in the Sustainability Reporting
Guidelines Vol. 3.1 (pp. 7 to 17) of the Global Reporting Initiative
(GRI).

This responsibility includes the conception, implementation and main-
tenance of systems and processes for ensuring compliance with the
AA1000 AccountAbility Principles and preparation of the CR Report
using assumptions and estimations for individual CR disclosures that
are appropriate under the given circumstances.

Practitioner‘s responsibility.

Our responsibility is to express an opinion, based on our assurance pro-
cedures, as to whether any matters have come to our attention that
cause us to believe that, in all material respects,

B the systems and processes set up by the Company are not suitable
for compliance with the AA1000 AccountAbility Principles of inclu-
sivity, materiality and responsiveness, or

m the disclosures and pages of the CR Report marked with the symbol
i€ have not been prepared in compliance with the criteria of the
Sustainability Reporting Guidelines Vol. 3.1 (pp. 7 to 17) of the GRI.
These selected disclosures can be found in the sections ,Strategy
and management,” ,Suppliers” and ,Facts and figures” in the CR
Report.

We have also been commissioned to make recommendations on the
further development of sustainability management and CR reporting.
We conducted our independent assurance engagement in accordance
with the AA1000 Assurance Standard (AA1000AS) 2008, as well as in
accordance with the International Standard on Assurance Engagements
(ISAE) 3000.

These standards require that we comply with ethical requirements and
that we plan and perform the assurance engagement with due regard
for the principle of materiality so as to allow us to express our conclu-
sion with moderate assurancei, the level of assurance requested by
Deutsche Telekom. We are independent within the meaning of section
3.2 of AATO00AS (2008). As a result of our specialist knowledge and
experience of non-financial assurance engagements, sustainability
management and social and environmental topics, we have the neces-
sary expertise to carry out this assurance engagement.

In a moderate assurance engagementi the evidence-gathering procedu-
res are more limited than in a high assurance engagement]i], and there-
fore less assurance is obtained than in a high assurance engagement.

The procedures selected depend on the practitioner's judgment. We
conducted our work at Group Headquarters level in Bonn and at the
level of selected subsidiaries, particularly at T-Mobile USA Inc., Belle-
vue, Washington (U.S.), OTE A.E, Athens, Greece, Cosmote Mobile Tele-
communications S.A, Athens, Greece, Magyar Telekom Plc., Budapest,
Hungary, and Croatian Telekom Inc. Zagreb, Croatia.

The procedures we carried out in terms of adherence to the AA1000
AccountAbility Principles included:

B |nquiries of the relevant contacts in the Stakeholder Engagement &
Stakeholder Dialog and Corporate Responsibility areas;

m  Examination of the relevant documentation regarding stakeholder
dialog, further communication with stakeholders and participative
formats at Group Headquarters level and at the level of selected
international subsidiaries;
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B Examination of the relevant documentation regarding pinpointing
and prioritization of sustainability topics, CR categories and identi
fied stakeholder expectations at Group Headquarters level and at
the level of selected international subsidiaries;

| |nquiries of selected departments with a focus on the employees
and suppliers stakeholders and acquisition of sample evidence from
selected projects relating to sustainability and stakeholder manage-
ment that serves as additional proof that the AA1000 AccountAbility
Principles are being observed in the organization.

In connection with the sustainability information in the CR Report
marked with €, we have conducted, among others, the following
review procedures:

B |nquiries of the management and of employees responsible for
reporting CR information and charged with the creation of the CR
Report;

B Examination of the relevant documentation on the implementation
and working of the relevant systems and processes for the collection
and analysis of the disclosures in the CR Report marked with i ;

B Analytical assessment of selected CR disclosures;

B |nspection of selected sites and performance of site-specific
inquiries as well as data and plausibility checks;

B Review of the presentation and investigation as regards the
coverage of the RECS certificates for the electricity requirements of

the Telekom Group in Germany;

m  Obtaining random samples as evidence for the accuracy of the

details marked with the symbol i€, e.g., by inspecting internal docu-

ments, contracts, invoices/reports from external service providers,
and by analyzing data based on IT system reports.

Key findings and conclusions.
Findings with regard to the AA1000 AccountAbility Principle of
inclusivity:

m  Stakeholder management is controlled at Group level by the central
CR Communication & Stakeholder Management function within the
Corporate Responsibility department. This department has also
been driving the Stakeholder Engagement Strategy project. The
project aims to design focused relationships between the company
and its stakeholders and to systematically implement a stakeholder
management system and stakeholder engagement throughout the
Group.

®m  The principles of stakeholder engagement at Deutsche Telekom AG
have been defined in accordance with the AA1000 AccountAbility
Principles.

| |t was found that Deutsche Telekom has established processes that
facilitate exchange with stakeholders and support the involvement
of stakeholders in decision-making processes. At the level of selec
ted departments, stakeholders are actively involved in projects.

B Atinternational level, the involvement of stakeholders is organized at
subsidiary level. Central functions at Group level regularly exchange
information with the international subsidiaries. It was found that
stakeholders are regularly involved (e.g., through inquiries, work-
shops or dialog formats) at the level of selected subsidiaries. The
international roll-out of the Stakeholder Engagement Strategy was
initiated during the reporting period (workshop of the international
CR Manager Network in April 2012).

Findings with regard to the AA1000 AccountAbility Principle of
materiality:

B As part of the materiality process, key CR topics are systematically
identified with the input of internal and external stakeholders and
shown in the materiality matrices within Deutsche Telekom AG‘s CR
Report. Issues relating to Deutsche Telekom AG's three CR action
areas were evaluated as part of the materiality process. The three
action areas are key pillars of the CR strategy with direct relevance
to Deutsche Telekom's core business.

®  As part of central stakeholder involvement, the expectations of
individual stakeholder groups are determined in a targeted way and
evaluated, and can then be taken into account in CR reporting,
further CR communication, and the strategic alignment of the CR
department.

B |nternationalizing the materiality process was Deutsche Telekom
AG's first step in harmonizing the identification of key CR issues in
the various international subsidiaries. A manual was created for this
which provides guidance to the international subsidiaries.

Findings with regard to the AA1000 AccountAbility Principle of
responsiveness:

®  QOur random sample inquiries and the evidence we have acquired
show that the processes for responding to stakeholder queries are
running correctly.
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B |t was found that the principles of the GRI were being used, which
are suitable for CR reporting.

®  Communication with stakeholder groups is carried out via various
channels, with a good balance of topics.

Based on our moderate assurance engagement, nothing has come to

our attention that causes us to believe that, in all material respects, the
systems and processes established by the Company are unsuitable for
fulfilling the AA1000 AccountAbility Principles of inclusivity, materiality
and responsiveness.

Furthermore, nothing has come to our attention that causes us to
believe that, in all material respects, the disclosures and pages of the
CR Report for calendar year 2012 marked with the symbol " have not
been prepared in accordance with the criteria of the Sustainability
Reporting Guidelines Vol. 3.1 (pp. 7 to 17) of the GRI.

Additional information-Recommendations.

Without qualifying the conclusions of our engagement set out above,
we make the following recommendations for the further development of
sustainability management and CR reporting:

®  Further development of stakeholder management, in particular:

m  Continuation of the systematic implementation of the central stake-
holder management approach at international level and in the area
of supply chain management.

®  Further harmonization and standardization of the materiality analysis
to further increase the level of comparability.

B Expansion of the Group-wide management function for
sustainability, e.g.:

B There should be increased standardization and documentation
of processes for recording and determining CR data upstream of
centralized data recording.

| Definition of internal control processes for all key indicators in a
documented format.

Dusseldorf, May 24, 2013

PricewaterhouseCoopers
Aktiengesellschaft
Wirtschaftspriifungsgesellschaft

Hendrik Fink Aissata Touré
Wirtschaftsprifer (German Public Auditors)

[1] sModerate assurance"” as defined by AAT000AS (2008) is the same
as ,limited assurance” as defined by ISAE 3000 .

[ ,High assurance® as defined by AAT000AS (2008) is the same as
,reasonable assurance” as defined by ISAE 3000 .
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STRATEGY & MANAGEMENT.

Deutsche Telekom's strategic goal is to become a global leader in con-
nected life and work. For us, this means taking on a leading role when
it comes to assuming social responsibility as well. We intend to assume
aleading role in the industry in terms of corporate responsibility and to
lay the foundation for long-term corporate success now with our CR
strategy. In order to illustrate and monitor our progress throughout the
entire Group, we have been integrating our international subsidiaries in
our consolidated CR KPI data collection process since 2011. We also
systematically involve our stakeholder groups in our CR activities and
developed a strategy for stakeholder involvement in 201 1. We regularly
ask them about their expectations as part of a multiple phase materiality
process. In 2012, Telekom introduced new, effective stakeholder
management tools based on the internationally-recognized AA1000
standard. These tools instruct our employees on how to work with
stakeholders at different levels and motivate them to take stakeholder
concerns into consideration in their activities in order to benefit our
company.
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VISION.

Our CRvision is based on the motto ,We take responsibility.” It expres-
ses a philosophy that goes beyond short and medium-term goals and
calls for the alignment of all our business activities with sustainability
principles. The CR vision provides a long-term, Group-wide orientation
framework and emphasizes our commitment to promoting sustainable
development. Based on the CR strategy, our vision includes all action
areas that are at the core of our commitment.

Our CR-Vision:

,Deutsche Telekom is a driving force internationally for sustainable
action, it sets the standard for connected life and work, it sets an
example in integrating people into the information society, and it is
a leader on the way to climate-friendly society."

16
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VALUES & GUIDING PRINCIPLES.

Deutsche Telekom is continually working on establishing a value-orien-
ted corporate culture throughout the Group that is characterized by
responsible and sustainable behavior. Our Guiding Principles and our
Code of Conduct, which are based on these values, form the foundation
of our corporate activities — both in our cooperation with external target
groups as well as within the company itself. Campaigns like our Guiding
Principles Day help us establish and further develop a value-oriented
corporate culture.

GUIDING PRINCIPLES FOR THE ENTIRE GROUP.

Our corporate culture is based on the Guiding Principles that were intro-
duced Group-wide in January 2009. These principles represent our
values and convictions and guide our actions, which are driven by our
sense of responsibility.

Tekekom's five Guiding Principles:

Customer delight and simplicity drive our action.
Respect and integrity guide our behavior.

Team together—Team apart

Best place to perform and grow

[ am T-count on me.

In 2010, we began establishing the Guiding Principles throughout

the Group at all Deutsche Telekom Group subsidiaries in four phases.
The Guiding Principles are now available in 19 languages and apply

in 34 countries and at 50 international subsidiaries.

Our Guiding Principles are a component of our HR work and are very
important when it comes to reliable collaboration and the ability to
delight our customers. That is why it is important for us to know how
well our Guiding Principles are established with our employees. We con-
duct regular employee surveys to find out how our employees apply our
Guiding Principles every day at work. We also conduct pulse checks to
assess employee satisfaction and how well they understand our corpo-
rate strategy. We asked employees to answer a special question about
the Guiding Principles during each of the four implementation phases.
In 2012, we conducted our fourth pulse check survey after completing
the implementation process in the T-Systems market areas as well as in
Germany and most of the EU countries. We asked employees to res-
pond with yes or no to the statement , | feel that the Guiding Principles
are an integral part of the daily work routing.” In April 2012, 61 percent
of the employees surveyed responded positively to the statement. This
result had increased to 63 percent by the following October.

Initial results met our target expectations. However, it was also apparent
that there is still room for improvement in how we communicate the
Guiding Principles to our employees. Because of this, an entire array

of measures have been scheduled for 2013:

®  The Guiding Principles will be discussed in greater depth in areas
with survey results of less than 60 percent.

® We are planning to conduct discussion panels with managers
focusing on our corporate strategy and values, e.g., in the ,Talking
straight” format, which is well established at T-Systems.

®  The Chairman of the Board of Management as well as the board
members for Human Resources and Finance will address video
messages to our employees about the Guiding Principles.

®m  All business topics will be communicated in connection with the
Guiding Principles.As to our first Guiding Principle, we focus on the
aspect of simplicity, which we want to communicate more actively.

®  We are planning to celebrate the fifth anniversary of the Guiding
Principles Group-wide in late 2013.

GUIDING PRINCIPLES DAY TO PROMOTE CORPORATE VALUES.
In order to make practicing the Guiding Principles a matter of course,

a Guiding Principles Day is held every year at all Group units. Every
employee in the company is called upon to think about the Guiding
Principles and come up with ideas on how to implement them in day-
to-day work.

Deutsche Telekom held its third Guiding Principles Day on September
26, 2012. Employees were asked to contribute to this day with their own
ideas and all our Board of Management members played an active part.
Reinhard Clemens, Board member for Business Customers / T-Systems,
discussed the project status and progress to date with the cross-area
De-Mail team, for example. Claudia Nemat, Board member for Europe
and Technology, discussed corporate culture in a blog. Chairman of the
Board of Management, René Obermann, also discussed the Guiding
Principles with our employees in a blog.

Marion Schick, Telekom AG Board member for Human Resources,
addressed a video message to our employees, talking about her expec-
tations for the Guiding Principles and summarizing the experiences
from the past two years since we first introduced the Guiding Principles.
She participated in a discussion on the Guiding Principles with René
Obermann and other employees in the Telekom Social Network. Marion
Schick welcomed employees from Telekom Laboratories and T-Systems
at a get-together at the Berlin Representative Office. The purpose of the
get-together was to discuss the Guiding Principles openly and honestly.
Participants addressed challenges such as handling complex, non-stan-
dardized processes with confidence. Model solutions were also presen-
ted at the event, such as how to structure conferences more effectively.
The day began throughout the Group with countless activities that
showed how the Guiding Principles can be lived every day at Telekom.
Our employees presented creative ideas for implementing the Guiding
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Principles as well as examples of their volunteer activities at many loca-
tions in Germany and abroad. Proceeds from sales campaigns went to
support the ,Yes, | can!® Telekom initiative or were donated to support
other social projects. Employees from the Macedonian, Polish and
Montenegrin subsidiaries participated in different art and photography
activities. Employees at T-Mobile held a ,looking-over-your-shoulder"
campaign to increase awareness of how others work.

As usual, many trainees also participated in the Guiding Principles Day.
In Munich, they worked together to design a flyer on the Guiding Prin-
ciples in six languages. Trainees in Erfurt put on a play based on Snow
White called ,T-White.” Our young colleagues in Magdeburg took time
during their vocational training to tell their classmates about the signifi-
cance of the Guiding Principles Day. Employees in Hamburg released
balloons into the world with postcards attached to them containing the
Guiding Principles and personal messages to ring out their Guiding
Principles Day.

Guiding Principles Day is a permanent feature at Telekom throughout
the Group. We will hold our next Guiding Principles Day on September
25,2013.

GROUP-WIDE IMPLEMENTATION OF THE CODE OF CONDUCT.
Our Code of Conduct has served as a reference for clear rules of con-
duct for our daily work since 2006. The Code of Conduct applies to all
Telekom employees worldwide. It connects compliance with laws and
regulations with our requirements for ethical behavior and the Guiding
Principles.

Due to the increased aspiration of society for compliant and legally
unimpeachable behavior and the launch of the Guiding Principles at
the beginning of 2009, we revised our Code of Conduct in 2010. In June
2011, we successfully completed the implementation of the revised
Code of Conduct in Germany. We help our employees comply with the
Code of Conduct by offering a multimedia training package for mana-
gers and the Code of Conduct Interactive online tool. We also continued
the implementation process at our international units. All of our fully
consolidated Group subsidiaries had successfully introduced the Code
of Conduct by the end of 2012. We monitored the implementation pro-
cess until the end of 2012 via the pulse check.
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CR STRATEGY.

Deutsche Telekom aims to position itself as a global leader for con-
nected life and work. At the same time, we are striving to become an
leader in our industry when it comes to assuming social and ecological
responsibility.

With our Group-wide CR strategy, we have committed ourselves to
following a sustainable corporate policy. The CR strategy is based on
our Group strategy and also provides a framework for international
subsidiaries when it comes to implementing CR in their areas of respon-
sibility. We use CR key performance indicators (CR KPIs) to regularly
measure our CR performance. This lets us assess how effectively the
strategy is being implemented and whether or not we are achieving our
goal of becoming a leader in this area.

»LEADING THE WAY“ PROJECT INCORPORATED INTO
SYSTEMATIC GAP ANALYSES.

In 2010, our central CR department developed a list of criteria for inte-
grating CR into central business processes within the scope of its ,Lea-
ding the way" project. The criteria catalog takes the challenges specific
to the ICT industry into account and is in line with existing corporate
goals and the CR strategy. It significantly contributes to permanently
entrenching CR in our core business and establishing the sustainability
principles throughout the entire Group.

The ,Leading the way" project will be incorporated into systematic GAP
analyses in 2013. We use these analyses to review our progress in terms
of assuming a leading role in the industry. During the analyses, we iden-
tify problem areas within the scope of dialog with our stakeholders and
our membership in Global Compact Lead as well as based on an analy-
sis of our rating results.
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ACTION AREAS.

Technological progress as well as time and location-independent com-
munication are fundamentally changing our lives. Deutsche Telekom is
working to facilitate connected life and work, connecting the uncon-
nected, and achieving a low carbon society with sustainable products,
solutions and initiatives, e.g., initiatives on climate protection. Our custo-
mers and employees, suppliers, investors, our environment and society
are just some of the stakeholders that benefit from Telekom's involve-
ment in these three CR action areas, all of which are directly connected
to our core business.

... FOR CONNECTED LIFE AND WORK.

We are helping shape the change in the increasingly digitalized work
and living environment. Deutsche Telekom supports cultural change
with innovative products and solutions toward greater self-determination
and quality of life both in our professional and personal lives. Our goal is
to be a driving force for sustainable life and work.

... FOR CONNECTING THE UNCONNECTED.

Irrespective of their social or economic opportunities, we try to get as
many people as possible involved in the development of the society they
live in. With this in mind, we promote numerous community initiatives
and support projects for media skills development.

... FOR A LOW CARBON SOCIETY.

Global warming and its consequences are one of the greatest challen-
ges facing mankind. We have launched large-scale initiatives to reduce
our own emissions for the long term. At the same time we are also
empowering our customers and partners to make their contribution to
climate protection with our solutions.

20



STRATEGY & MANAGEMENT
CR STRATEGY
CR key performance indicators

21

CR KEY PERFORMANCE INDICATORS.

In order to manage its CR performance, Telekom uses seven key perfor-
mance indicators (CR KPIs) that apply throughout the Group. These
help us to systematically and transparently optimize our services on an
ongoing basis. We are currently involved in international discussions
with the aim of defining targets for our CR KPIs.

The CR KPIs are divided into two categories:

m  KPls with targets standardized Group-wide, and
m  KPls with specific targets per international subsidiary.

CR KPIS MANDATORY AS OF 2012.

Since January 1, 2012 all international subsidiaries have been obliged
to determine their CR KPIs. The indicators that were still ,voluntary” in
the previous year are now mandatory.

The CR KPIs have a role similar to the financial KPIs that are used in the
Annual Report. Among other things, they lay the foundation for us to be
able to integrate our financial and CR reporting processes in the future.
At the same time, they document our will to embed CR more firmly in
Deutsche Telekom's core business. Telekom recorded the following CR
KPIsin 2012:

Socially Responsible Investment (SRI) CR KPI
CR Employee Satisfaction CR KP!I
Sustainable Procurement CR KPI

CO, Emissions CR KP!

Energy Consumption CR KPI

Social Commitment CR KPI

Used Cell-Phone Collection CR KPI

We made the recording process for essential CR KPI data more syste-
matic during the reporting period. We generally only record the Sustai-
nable Investment and Sustainable Procurement indicators centrally; we
use the employee survey to collect data for the CR Employee Satisfac-
tion KPI. We used our central CR data collection system to calculate the
values of the other four CR KPIs in 2012, We included all of our interna-
tional subsidiaries in this process. However, we were not able to record
comprehensive data for the Used Cell-Phone Collection and Social
Commitment CR KPIs because not all of our international subsidiaries
have begun conducting cell-phone collection campaigns and some of
them have a different, country-specific definition of social commitment.
However, we were able to considerably expand the data collection for
both KPIs compared to the previous year. In 2012, we included three
new international subsidiaries in data collection for our Used Cell-Phone
Collection CR KPI and two new international subsidiaries for our Social
Commitment CR KPI.

In view of our future plans to integrate our CR and annual reporting pro-
cesses, we will be increasing the number of integrated processes used
to record our CR and financial data and increasingly collaborate with
the financial department when collecting CR KPI data. We published
the Sustainable Procurement CR KPI for the first time in our 2012
Annual Report during this integration process.

CR KPIS WITH GROUP-WIDE TARGETS.
We collect consolidated data for the entire Group for the following three
CRKPIs:

®  We use our Sustainable Investment (SRI) CR KPI to measure our
progress when it comes to sustainable investment. This KPI
indicates the share of Deutsche Telekom AG stock that is owned by
investors who show concern for environmental, social and gover-
nance criteria in their investment strategies.

®  The CR Employee Satisfaction CR KPI reflects our employees’
satisfaction with Telekom‘s CR commitment. It is based on the
employee survey, which we conduct every two years for each
individual company.

®  The Sustainable Procurement CR KPI measures the share of
procurement volume we obtain from suppliers where one or several
companies of the corporate group have been audited for compli-
ance with our social and environmental standards. This also inclu-
des audits carried out with upstream suppliers. The CR KPI indica-
tes the share of the total procurement volume that was subject to
self-assessments, pre-qualification and/or audits.

We will not be using the Green Products CR KPI, which we announced
in 2011, to measure the sustainability of our product portfolio for the
time being due to the restructuring activities taking place at Group
Headquarters. When it comes to green products, Group Headquarters
will focus on strategic guidance and providing information on local
implementation at the Group subsidiaries.
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CR KPIS WITH COUNTRY-SPECIFIC TARGETS.

Individual targets at the regional level apply to four of the seven CR
KPls. We take local as-is situations and the specific developments of
each international subsidiary into consideration when planning targets.

® We use the CO, Emissions CR KPI to record the reduction in CO,
emissions compared to 2008. Our goal is to reduce our CO,
emissions by 30 percent compared to the levels recorded in 2008
by 2020.

®  The Energy Consumption CR KPI, which we use to measure our
power consumption, is based on the Monetary Power Efficiency
Indicator (MPEI). It shows the amount of electricity consumed
compared to net revenue.

m  \We use the Social Commitment CR KPI to measure the success of
our social commitment based on how Telekom's CR activities are
perceived by the public.

®  The Used Cell-Phone Collection CR KPI compares the mobile
devices that were collected, measured in piece numbers, with the
number of customers that Group company has.

Although recording the four CR KPIs mentioned above is mandatory

for all international subsidiaries, not all of them were able to provide the
information we needed to calculate the Used Cell-Phone Collection and
Social Commitment KPls. Some of our international subsidiaries have
not yet set up a cell-phone recycling program or have a country-specific
definition of ,social commitment.” However, we were able to record data
for these two KPIs from a greater number of subsidiaries during the
reporting period.
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SOCIALLY RESPONSIBLE INVESTMENT.

As a global player, Deutsche Telekom focuses on generating sustaina-
ble added value. It is our general goal to keep our medium and long-
term capital costs at as low as possible. Sustainable investments play
an especially important role in this.

In 2012, 12 percent of our T-Shares were held by investors who take
SRl criteria into account, at least partially in their investment decisions.
Two percent of T-Shares were held by investors who give priority to SRI
aspects when managing their funds.

We plan to steadily increase the number of shares held by investors
who at least partially take sustainability criteria into account in their
investment decisions, which is why we use the Socially Responsible
Investment (SRI) CR KPI.

POSITION IN RANKINGS AND RATINGS ASSERTED.

Just like in preceding years, the quantity, scope and depth of detail of
existing rating requests increased in 2012. Deutsche Telekom delibera-
tely decides to take part in ratings that are relevant to sustainability-
oriented stakeholders, especially investors.

As in previous years, during the reporting period our T-Shares were
listed in the most important indices and rankings for socially respon-
sible investment (SRI). These include the Dow Jones sustainability
indices, World and Europe, the FTSE4Good Index and the Stoxx-
GlobalESG Leaders Index. As another bonus, we improved our
company's results in several ratings. For instance, we were once again
commended as a Prime Company by rating agency Oekom in the
reporting year, and climbed within the Swiss SAM agency rating by
another three points to 82 points (of a maximum of 100). The following
table provides an overview of T-Share listings in the leading sustain-
ability indexes.

Rating agency Indexesiratingsfranking Successfully listed in index
2012 2011 2010 2009
SAM D=1 viar v "4 "4 "4
[nlsl Europe v v v v
Cekom "Pritme" v "4 "4 "4
WIGED AP v "4 "4 "4
E=l X "4 "4 "4
imugEIRIS FTSEdZ0od v v "4 "4
Dax Global Sarasin
v "4 "4 "4
Sarasin Sustainakility
Carbon Disclosure
CDP Leadership X X X X
Carbon Perfarmance
Leaderzhip X X v
[resny since 20107 n.a.
msCP? MZC] Global Climate "4 "4 v
Memesweek 2012 Rank Germany #5, Global 7 7 7
Green Rankings #41, Technology #7 n.a.
STOHR Global ESG Leaders 7 7
STOMH (new since 2011 html na. na.
g Previously v Successully
RizkMetriczmLD. listed X mot listed
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INTERNATIONALIZATION.

o
Our desire to be at the top of our industry as a responsible company
calls for all units at the Group to work together and coordinate their
activities. To help this process, we have created a strong control sys-
tem at our various subsidiaries that we use to realize our key CR tar-
gets worldwide. Three strategic CR action areas from our CR strat-
egy provide us with orientation. The majority of the some 20 interna-
tional subsidiaries currently represented in the CR Manager
Network have incorporated these action areas into their local strat-
egy in the meantime.

INTERNATIONAL COOPERATION IN THE CR MANAGER
NETWORK.

e
The CR managers from the different business areas and internatio-
nal subsidiaries are responsible for operational implementation of
the CR strategy. The international CR Manager Network was estab-
lished in 2008 to intensify Group-wide collaboration. Around 20
international subsidiaries were members of the network in 2012,

At regular meetings and teleconferences, CR managers discuss
current topics and best practice examples. The international
subsidiaries also work together in working groups focusing on
specific topics.

In 2012, the network focused primarily on developing a strategic
approach to reducing waste and increasing resource efficiency at
the Group. The network also focused on the international roll-out of
the engagement@telekom program at our international subsidiaries
and continued to work on integrating our CR and annual reports.

CR manager meetings.

Telekom held two CR manager network meetings during the
reporting period:

The ninth CR manager meeting took place in Bonn on April 23rd
and 24th. In addition to the focal points mentioned above, the mana-
gers learned more about the work being done by the international
Climate Change Working Group and the Product Carbon Footprint
project. Participants also discussed Telekom's stakeholder involve-
ment strategy at several workshops. The results of the workshops
were used to draw up a ,Guide to successful stakeholder engage-
ment.”

T-Systems Austria hosted the tenth CR manager meeting in Vienna
on November 19th and 20th. In addition to the priority topics to be
discussed by the network, there were also two guest speakers on
the agenda. A representative of the European Commission presen-
ted the new EU CSR directive. The second guest speaker gave a talk
on corporate strategies and sustainability. They compared leading
companies in terms of motivators, strategic intent, communication

o
approach and innovative thinking to better illustrate the business
benefit of sustainability.

2012 Earth Hour.

On March 31, 2012, several international subsidiaries conducted
numerous activities, participating in a symbolic act to raise aware-
ness of the needs of our planet, 2012 Earth Hour. Telekom was a
part of it on five continents when the lights were turned off for 60
minutes at numerous buildings and popular sights in the name of
climate protection. Telekom's activities included having the lights
turned off at the Fernsehturm Berlin and holding cultural events
such as the unplugged concert organized by Magyar Telekom on
the Budapest Chain Bridge. Based on time zone, T-Systems Malay-
sia was the first to turn off their lights at 8:30 p.m. MYT. T-Mobile US
was the last 16 hours later at 8:30 p.m. PST in California.

CR IS BECOMING INCREASINGLY IMPORTANT AT MANY OF
OUR INTERNATIONAL SUBSIDIARIES.

New CR Managers appointed in USA, Czech Republic and Poland.
The practical implementation of Deutsche Telekom's CR strategy is
undertaken throughout the Group by suitably qualified CR personnel.
To this end, several subsidiaries appointed new CR managers in the
course of 2012.

m  T-Mobile USA, Inc. appointed a new Program Manager for CR &
Supplier Diversity and a Senior Program Manager for Diversity and
Inclusion

m  T-Systems Slovakia brought in a new CR manager to work in the
Corporate Communications Department and manage all CR
activities.

m  The Polish subsidiary PTC created new positions in their Corporate
Communications Bureau and appointed a Corporate Responsibility
Chief Specialist and a Corporate Responsibility Senior Specialist.

New CR Boards set up in Austria, Czech Republic, Poland and
Romania.

The growing importance of CR within the Deutsche Telekom Group was
underlined by the establishment of CR Boards in several countries.

m At T-Systems Czech Republic a dedicated CR Board was set up
within the Marketing Department.

m  T-Mobile Austria has also set up a CR board. It is comprised of
representatives from all company areas.
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®m  Polish subsidiary PTC established a CR Board composed of the
heads or managers of the departments most involved in CR -
Corporate Communications, HR, Marketing & Sales, IT & Network,
Facility Management, Procurement, Finance, Legal & Compliance,
and Strategy & Regulatory - and an employees' representative.

The significance of the Internal Communications & CR Office of
Cosmote Romania has been enhanced since April 2012 in that the
Corporate Affairs Department, which includes the CR Office, now
reports directly to the CEQ of Cosmote Romania.

T-Systems Iberia: reorganization of CR Committee and

CR Masterplan.

The CR Master Plan and the CR Committee were reorganized at the
start of 2013. During the new Committee's first year in office, it is mee-
ting every two months to oversee a number of important changes in the
implementation of CR at T-Systems Iberia.

NEW CR ORGANIZATIONAL STRUCTURE AT OTE AND COSMOTE.
In Greece, OTE and Cosmote have introduced a new organizational
structure to reflect their common CR approach. In practice, this involves
the OTE Group Corporate Communications Department, which includes
the Corporate Responsibility Sub-Department as well as the Corporate
Responsibility Section and the Environmental Management Section for
Fixed and Mobile Telephony. The new organizational structure was also
strengthened through the establishment of a joint OTE-Cosmote CR
Team with 50 members acting as ambassadors across all the compa-
nies‘ operations for which a management-action plan was drawn up
based on the specific strategy of ,education-participation-amusement®.
In another important move a new OTE-Cosmote Environmental Commit-
tee was set up and work began on developing a common environmental
strategic framework for OTE and Cosmote. The OTE-Cosmote CR strat-
egy is tied in to the companies* core business strategy with the three
major business objectives linked to specific CR projects or initiatives.
Last but not least, CR KPIs have been embedded into the personnel
evaluation and personal operational targets for specific colleagues from
the interdepartmental OTE-Cosmote CR team. This particularly applies
to colleagues involved in the environmental management system.

At Romtelecom, the Romanian subsidiary of the OTE Group, a signifi-
cant start has been made in aligning CR activities with the OTE Group‘s
CR Strategy. Although Romtelecom, does not have a cross-departmen-
tal structure to formally coordinate CR activities, which mainly involve
sponsorships, they are managed centrally by the company‘s Corporate
Communications Department and in individual cases by those respon-
sible for the activity in question, e.g. HR when employees are involved.

25

FIRST I1SO 26000 CR AUDIT IN POLAND.

During the reporting period Deutsche Telekom's subsidiary PTC
became the first Polish company and also the first T-Mobile company to
be audited on the basis of ISO 26000. This involved the company‘s
internal practices being checked and evaluated by an independent
auditor. Internally and externally, 33 stakeholders and 54 employees
were interviewed in the course of this ISO 26000-based CR audit pro-
cess. As a result, it has been possible to draw up a stakeholders‘ map,
determine the expectations of employees and stakeholders, and com-
municate in no uncertain terms to the general public that CR is an
important issue for PTC.

CR PROGRAM AT T-SYSTEMS SLOVAKIA.

In the reporting period T-Systems Slovakia put the Deutsche Telekom
Group‘s CR strategy into practice in a variety of ways. The company runs
several long-term cooperation projects with educational institutions to
further develop the education of high-potential ICT talents and bring ICT
education closer to the market needs. The products implemented in
2012 included an ICT program for elementary schools and an intensifi-
cation of cooperation with secondary schools. In the volunteering field
T-Systems Slovakia endeavored to increase its employees’ involvement
in their local community by organizing three volunteering activities in
2012: participation in three initiatives:

m  The Earth Day (April) and Our City KoSice (June)

m Support for disadvantaged people through cooperation with NGOs
and

B Assistance for animals in need, again in cooperation with NGOs.

Another key CR goal is to create a healthy work-life balance for emplo-
yees and reduce the company‘s CO, emissions. To this end, T-Systems
Slovakia encouraged flexible working hours and mobile working habits,
promoted phone, data and video conferencing, parking slots for bikes,
replaced old IT equipment with more energy-efficient new devices,
improved its waste management system, reduced the number of plastic
glasses used, and enhanced printing efficiency through networking and
pin-code printing.

T-MOBILE CZECH REPUBLIC CR EVENT.

During the reporting period T-Mobile Czech was involved in a number of
CR conferences. In April 2012 the company partnered a conference
entitled ,Creating Shared Value as Corporate Strategy“, which was held
at Bayer. The participants - representatives from big companies that are
leaders in their field - discussed current social issues in the Czech
Republic and various CR-related topics. In January 2013 the company
participated in a conference on corporate social responsibility entitled
,Business's Answers to Social Issues”. Held under the auspices of the
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US Embassy in the Czech Republic, the conference was staged for the
fourth year in succession. The attendees, all top managers, discussed
business opportunities arising from social and environmental issues
and the resultant benefits for Czech society. The conference brought
together more than a hundred representatives of business and non-pro-
fit organizations.

GLOBUL PARTICIPATES IN CR FORUMS.
Globul, the OTE Group's Bulgarian subsidiary, participated in a number
of CR Forums during the reporting period:

®  Green Economy Forum in April 2012

m  Balkan Green Economy Forum in June 2012

®  Green Business Forum in July 2012

B Business with a Cause in December 2012.

T-MOBILE AUSTRIA PROVIDES INFORMATION.

T-Mobile Austria participated in the European Alpbach Forum in 2012,
making contributions on economic issues and presenting projects
sponsored by the T-Mobile environment and sustainability fund TU. The
European Alpbach Forum holds a convention each year at the Tyrolean
mountain village of Alpbach with 2,000 to 3,000 international guests
from the worlds of business, science and politics. From August 16 to
September 1, 2012, participants discussed current issues and interdis-
ciplinary approaches under the slogan, ,Future and youth."

HRVATSKI TELEKOM STAKEHOLDER DIALOG.

For the fifth year in succession, Hrvatski Telekom staged its stakeholder
dialog conference in October 2012 entitled ,Growing through know-
ledge”, this conference invites the world's leading experts, visionaries
and thinkers to share their knowledge and progressive ideas. At the
2012 conference Dr. Michio Kaku, a prominent physicist and futurolo-
gist, discussed how science would change our daily lives in future deca-
des, while Sarah Lacy, a globally renowned author on innovation and
entrepreneurship, talked about inspirational entrepreneurs all over the
world and visionaries who prioritize innovativeness. The impact of the
conference was heightened through the use of blogs and Twitter.

MAGYAR TELEKOM DIALOG.

Since 1997, Magyar Telekom has been organizing an annual Sustaina-
bility Roundtable Discussion for domestic governmental and non-
governmental organisations, scientific institutes, Group member compa-
nies, etc. The Sustainability Roundtable Discussion organized in June
2012 aimed to conduct an open dialogue with Magyar Telekom stake-
holders to promote an understanding of the demands made on the
Magyar Telekom Group, discuss the problems arising, and provide a sui-
table background for thinking together and co-operating in building a
sustainable future.
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Fifth Sustainability Day in Hungary.

The 5th Sustainability Day organized in September 2012 by Magyar
Telekom was attended by 1,200 people. Its aim was to present new and
unorthodox ideas and solutions relating to sustainable development
that had evolved over the past year. The panel discussions focused
active citizens in a societal context, sustainable settlements in environ-
ment terms, the green economy and green festivals. One of the special
features of the event was that a slammer improvised some rhymes about
the above topics. Besides panel discussions, there were many exciting
programs, exhibitions, break-up sessions and concerts for those atten-
ding - young and old. The most eye-catching symbol of the event was a
monumental 1.5-ton Green Wall, five meters square, which was decora-
ted by the visitors on the spot. The Day finished with an after-event party,
the proceeds of which were spent on planting trees.

BULGARIA AND CROATIA: CR REPORTING PIONEERS.

Most of Deutsche Telekom's subsidiaries publish their own sustainabi-
lity reports. In many cases these companies are playing a pioneering
role in sustainability reporting in their respective country.

Croatia: decisive step forward in CR reporting.

For the very first time, Hrvatski Telekom (T-HT), Deutsche Telekom®s
Croatian subsidiary, had its Sustainability Report 2011 approved by the
Global Reporting Initiative (GRI). The Report was prepared by applying
the GRI guidelines and audited by PriceWaterhouseCoopers. GRI sub-
sequently confirmed the B+ reporting level.

Globul: The only Bulgarian company to publish a CR report.

Under the Globul brand, the Bulgarian mobile communications
provider, Cosmo Bulgaria Mobile EAD (a wholly owned subsidiary of
Cosmote), is the only company in Bulgaria to publish an annual CR
report that has been approved by the Global Reporting Initiative (GRI).
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CR GOVERNANCE.

Telekom has created an integrated governance structure for CR in order
to closely link strategic management and operational implementation
throughout the Group. The Deutsche Telekom Board of Management
carries general responsibility for CR. The Group has developed this
structure to make sure that all subsidiaries integrate sustainability into
their business activities, emphasizing its commitment to society.

CR-Governance.

Deutsche Telekom began establishing a new unit known as Transforma-
tional Change & Corporate Responsibility, which will report to the
CHRO, in January 2013. Its job within the new management structure is
to further develop our existing corporate culture, placing a special focus

on innovation, individual autonomy, entrepreneurship and social
responsibility. The CR area was integrated into this unit in January 2013.
Telekom plans to use its new Group Transformational Change & Corpo-
rate Responsibility unit to face the challenges of a rapidly changing
society. It's aim is to take advantage of the opportunities that come with
this transformation, e.g., in terms of demography, and to get Telekom
ready for future challenges such as sustainable innovation. To this end,
Telekom continues to expand its role as a driving force for change and
renewal. The company is relying on the courage to change, on new
forms of connected collaboration and on business initiatives and has
committed itself to being accountable to its stakeholders.

The HR Leadership Team (HR LT) was added to the corporate gover-

THE GROUP BOARD OF MANAGEMENT

THE BOARD MEMBERS
m Consider cross-area CR policies before a final decision is made
u Help the international subsidiaries/business areas put these
policies into practice (,mentoring®)

THE CRDEPARTMENT (GCR)

m Develops CR strategy, CR policy and CR program (in the form
of strategic policies)

m Prepares the decisions to be made by the HR Leadership Team
or Group Board of Management

u Coordinates and monitors implementation of CR policies,
develops indicators and monitors target achievement

m Supports the CR Manager Network and the CR Board

THE ENTIRE BOARD OF MANAGEMENT

m Adopts Group-wide CR policies and, when applicable, strategic
projects and positions unless these have been approved by the HR
Leadership Team and/or Board of Management resolution is needed

THEHR LEADERSHIP TEAM (HR LT)

m Approves Group-wide CR policies/position papers/strategic
projects, etc.

m Makes decisions regarding the necessity for approval by the
Group Board of Management

THE MANAGING BOARDS

m Approve the adoption of Group-wide CR policies, positions,
strategic projects
W Are responsible for measures to implement CR policies/CR strategy

THE CRBOARD

Advises the HR LT and GCR - Helps the GCR coordinate implementation of the CR policy and target achievement - Is kept up-to-date by GCR

CR-MANAGER

-NETZWERK

Exchanges Group-wide expertise - Facilitates communication between international subsidiaries/business areas - Works to coordinate content and processes
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nance structure at the start of 2013. The Leadership Team is a consul-
ting and decision-making committee for the Human Resources Board of
Management area that, due to our current business structure, addresses
topics including relevant aspects of corporate responsibility. The com-
mittee is responsible for engaging in dialog with the Group Board of
Management and determines whether or not a Board of Management
resolution needs to be made regarding selected topics. This does not
replace the Group Board of Management's responsibilities but comple-
ments them. The HR LT makes decisions regarding Group-wide poli-
cies, guidelines and significant CR activity-related matters as well as the
department's strategic direction. The committee is comprised of mana-
gers from the level directly below the Chief Human Resources Officer
and meets every two months. The meetings are chaired by the Chief
Human Resources Officer (CHRO).

CR BOARD: GROUP-WIDE MANAGEMENT OF THE CR STRATEGY.
The members of the CR Board met twice in 2012 to discuss the latest
developments at the Group, in society at large and in the markets in
which Telekom is active. The CR Board addressed a number of topics at
the meetings. In April, members discussed topics such as Telekom's cli-
mate protection strategy, sustainable procurement, the engagement@
telekom program and questions concerning HSE management.
December's agenda focused on online protection of minors and CR
challenges in the supply chain.

THE CR DEPARTMENT AS A CENTRAL UNIT.

The CR department is responsible for strategic CR management and
CR communication. During the reporting period, the CR department
coordinated and managed implementation of the CR strategy in all busi-
ness areas and at the international subsidiaries. At Group level, the CR
department has an integrating role in collaboration with all relevant
departments. The department plans and implements projects and pro-
cesses dealing with climate and environment, supply chain manage-
ment, social commitment and stakeholder involvement.

In 2012, Telekom began reorganizing the Group‘s administration to
make it more flexible and efficient. We are planning to cut back our pre-
vious, heterogeneous structure, parts of which have grown organically
over time, and organize it into three, clearly separate functional areas:
Group headquarters as a creative motivator, Group service as a service
provider and finance and HR management. Many responsibilities will be
handed over to the local German and international service units or to
newly-created cross-country units in other European countries.

One of the departments affected by this new structure is the CR depart-
ment. In the future, the department will be able to focus more on its core
competences in strategically steering CR, and the Group and will prima-
rily address the revision, communication and implementation of policies
and guidelines.
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DEVELOPMENT OF GROUP-WIDE CR CONTROLLING.

We continued the CR KPI target determination process during the
reporting period. In doing so, we laid the foundation for central CR cont-
rolling processes. These processes are based on the CR data collection
system, which we have been using since 2009, and serve as a tool in
reporting activities and in managing CR activities throughout the Group.

With the help of our central CR data collection system, we plan to gua-
rantee a transparent CR reporting process throughout the entire Group.
The system supports standardized, mandatory processes at the Group
and subsidiary levels. All CR data and CR KPlIs are validated in a multi-
ple-phase process and consolidated centrally. This gives us a better
understanding of the quantitative developments of strategic and opera-
tional CR topics and makes it easier to monitor deviations from set tar-
gets. The software also enables Group-internal benchmarks. We hold
regular feedback sessions in the CR Manager Network to help us conti-
nue to improve our CR data collection system. At the CR manager mee-
ting in Vienna in November 2012, members discussed goals and indica-
tor targets. We also regularly inform the Telekom management of any
new developments in our data collection process.

In Q2 2012, we started collecting data for the Energy Consumption and
CO, Emissions CR KPIs each quarter in order to provide us with a better
overview of the development of important indicators. This will help us
control processes more reliably and more effectively steer our energy
management and our climate protection measures. In view of our future
plans to integrate our CR and annual reporting processes, we will also
be increasing the number of integrated processes used to record our
CR and financial data and increasingly collaborate with the financial
department in our CR controlling activities.

INTERNATIONAL CR MANAGER NETWORK.

We continued the CR KPI target determination process during the
reporting period. In doing so, we laid the foundation for central CR cont-
rolling processes. These processes are based on the CR data collection
system, which we have been using since 2009, and serve as a tool in
reporting activities and in managing CR activities throughout the Group.

With the help of our central CR data collection system, we plan to gua-
rantee a transparent CR reporting process throughout the entire Group.
The system supports standardized, mandatory processes at the Group
and subsidiary levels. All CR data and CR KPlIs are validated in a multi-
ple-phase process and consolidated centrally. This gives us a better
understanding of the quantitative developments of strategic and opera-
tional CR topics and makes it easier to monitor deviations from set tar-
gets. The software also enables Group-internal benchmarks. We hold
regular feedback sessions in the CR Manager Network to help us conti-
nue to improve our CR data collection system. At the CR manager mee-
ting in Vienna in November 2012, members discussed goals and indica-
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tor targets. We also regularly inform the Telekom management of any
new developments in our data collection process.

In Q2 2012, we started collecting data for the Energy Consumption and
CO, Emissions CR KPIs each quarter in order to provide us with a better
overview of the development of important indicators. This will help us
control processes more reliably and more effectively steer our energy
management and our climate protection measures. In view of our future
plans to integrate our CR and annual reporting processes, we will also
be increasing the number of integrated processes used to record our
CR and financial data and increasingly collaborate with the financial
department in our CR controlling activities.

CLIMATE CHANGE GROUP.

Telekom founded the Climate Change Group in order to contribute to an
environmentally friendly society. The group is comprised of internal
energy and climate experts and consults with external specialists as the
occasion demands. The purpose of the Climate Change Group is to
work to effectively minimize energy consumption and CO, emissions at
Telekom. To do this, the group acts as an ambassador throughout the
Group, raising awareness of ambitious climate protection goals and
measures. It is also responsible for developing a Group-wide climate
protection target and presenting it to the Board of Management for
approval. The Climate Change Group also develops tools for centrally
managing, monitoring and communicating climate protection projects
and provides the framework for planning and conducting climate pro-
tection measures. The group is headed by the Board Representative for
Climate Protection and Sustainability.

The Climate Change Group holds regular meetings where it addresses
the implementation of the Group's climate protection goals in Germany
and incorporating the global Group subsidiaries into the Climate
Change Group Internationalization project. The goal of the project is to
implement the climate protection strategy at our international subsidia-
ries. Although we have not yet fully completed this process at our Euro-
pean subsidiaries, we began introducing the project on other continents
in 2012. Nine T-Systems offices including the ones in Brazil, North Ame-
rica, Mexico, South Africa and China participated. The first step was to
collect reference values from 2008 for all areas, just like we did in
Europe. The next step will be to identify specific measures and create a
prognosis for target values in 2020. By participating in the project, our
international subsidiaries are laying the foundation to be able to share
experiences, permanently improve their energy efficiency and create a
Group-wide climate protection target, one of the key focal points on the
Climate Change Group's agenda for 2013.
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The group is also planning to address influential factors that could play
arole in our ability to achieve our climate protection goals. These
include:

®  New business areas with green products and solutions that have
the potential to reduce our customers’ CO, emissions

B Asustainable value-added chain structure

B Technological and energy policy developments in our market
segments
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CR PROGRAM.

In its CR program, Telekom specifies mandatory targets to be implemen-
ted throughout the Group in the relevant processes of its core business.
In this program we define specific measures and a timeline for imple-
mentation. We also provide information on the implementation status in
the CR program.

Detailed information on the CR key performance indicators, which we
use to quantify our performance in each area, is provided in the CR
Report.

HIGHLIGHTS IN THE REPORTING PERIOD:

B Ranked at the top among the DAX companies with around 9,300
trainee position offers

®  |ntroduction of the We Care corporate responsibility app

m Successful pilot of our internal product carbon footprint calculation
policy tested on our top product, Entertain

B Active participation in the pioneering SMARTER2020 study, which
identifies key areas in the ICT industry where CO, emissions can
be reduced
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CR program 2012/2013.

Strategy and management.

Goals Scheduled Measures Status
completion date

"Leading the way" in the 2014 = Devyelop a list of criteria for integrating CR into our central = |ncorporate the "Leading the way" project into systernat
industry husiness processes GAP analyses, which we use to review our progress.
See"Integration of guidelines and principles"

Further development of CR Deadling = Developa Group corporate responsibility policy to be = Group policy developed
governance extended from approved by the Group Board of Management as well as by )
) . - = Management structures adjusted to new HR Board of
2012102014 the international subsidiaries. i o X
Management department and its decision-making
committees
Further developing kP = [Develop a list = Regularly review all KPls for their applicability, make them = Regular reviews introduced
structure and content of criteria for mandatory throughout the Group with target values . .
. ) = Focusing on the development of target values started it
integrating CR
) 2013
into aur
central
husiness
processes
Integration of guidelines Dieadline = |ntegrate UM Global Compact @ principles in all Board of = Repositioning due to personnel changes at Board leve
and principles extended from Management departments and monitar progress completed and deadline for starting the implementation
201310 2015 process set
Integrate CR into the 2013 = |ntegrate CR in the standard reporting structures used for = Rigk cockpit developed
Group's risk management Group risk management
processes
Stakeholder ©involvement.
Goals Scheduled Measures Status
completion date
Systermatic stakeholder ongoing = |mplement a stakeholder management strateoy in = A4 000 ifirst level) certification obtained
involverment compliance with the AA1000 © standard . "
= Annual review conducted within the scope of the
2012 CR reporting type 2 audit
Establish a materiality ongoing = Conduct annual materiality analysis {(materiality processes) = hiateriality analysis conducted for 2013

process
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CR program 2012/2013.

Climate protection.
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Goals

Reduce CO; emissions by
30 percent compared to
2008

{Climate mitigation)

Adaptation to climate
change
(Clirmate adaptation)

Establizh comprehensive
carhon accounting
practices

ldentify business potential
based an implementation
ofthe SMART 2020 and
SMARTer-2020 studies

Resource management.

Scheduled Measures
completion date
2020 = (GetBoard of Management to approve Group climate

protection target

= Roll-out climate protection strategy internationally

2020 = Provide support for measures designed to prepare the
company for climate change

2018 = Develop methods for company and product-related carban
footprint and integrate these into the reporing process

2020 = |dentify potential growth areas and significantly increase

their share ofthe Group's sales compared to 2011

Status

= Target for Germany approved by Board of Management

= |nternationalization of Climate Change Group started

= |nternational Telecormmunications Union (TUY
comissioned to conduct study

= Methods for calculating productrelated carbon footprin
intraduced

= [Draft of an internal guideline for calculating company-
related carbaon footprint completed

= Preparation of a climate strategy to identify business
potentials started by Climate Change Group

= Smart agriculture identified as a potential low-emissior
sector

Goals

Optimizing waste
management

Scheduled Measures
completion date
20148 = Develop and implement international waste management

strategy (prevention, re-use, recycling

Status

= [Draftforinternational waste management submitted fo
company-internal approval

= [Draft of mandatory Group KPS completed

Increasing energy 2020 = |dentify and tap energy efiiciency potential = Telekom 2020 energy concept developed.
efficiency
Management systems.
Goals Scheduled Measures Status
completion date
Implement a Group-wide 2018 = Commission 150 14001 Dumbrella cedification for all = Implementation at 23 units completed by early 2013

environmental
management system
compliant with 150 14001
8]

Implement a health, safety
and environmental (HSE)
management system
according to 1S 14001 &
and OHSAS 18001 @

relevant companies within the Group

20148 = |mplement an integrated management system hased on
hoth standards and adjust itto the different management
process levels atthe international subsidiaries throughout

the Group

= |mplementation at 30 out of 59 units by late
2012 completed

= Adjustment process completed
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CR program 2012/2013.

Sustainable consumption and lifestyle.
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Goals Scheduled
completion date

Evaluate products and 2015
solutions regarding their
contribution to

sustainability

Stakeholder @ involvement 2015
and custamer infarmation

Integration of life cycle 2020
assessment and usage

behavior (sustainahle
consumption)

Sustainable entrepreneurship.

Measures

Develop criteria and indicators together with external and
internal stakeholders and integrate them into processes

Integrate product-related sustainahility control measures in
husiness processes

Adjustthese throughout the Group

Conduct regular stakeholder dialog an specific topics
Develop sustainability-related customer arientation policies

Crive international standardization, e.q., via seals of quality
or certification in the |CT sectar

Tap develap efiiciency potential in the product life cycle and
further dewvelop products and solutions in view of
sustainability criteria

Status

= Criteria and indicators developed
= Evaluation tool developed
= Evaluation of products and solutions tested successful

= Operational evaluation criteria revised due to
reorganization of Group Headguarters

= Focus on strategic guidance and providing infarmation
on local implementation atthe Group subsidiaries

= Conduct regular stakehalder dialog on specific topics

= Standard seals (e.g., Blue Angely and individual labelin
approaches introduced

= Paricipated in international labeling harmonization
initiative

= Being prapared

Goals Scheduled
completion date

Develop innovative, 2020
sustainable business
models

Measures

Establish general reguirements to promote innovation in the
sustainability field and identify and evaluate young
companies and star-ups (partnering)

Status

= hubcraum project to promote start-ups launched
= |deas Garden for employee ideas founded

= |deas involving sustainahbility atthe Group (e.q.,
neighhorhood exchandge portal) and partnering (e.g.,
cell-phone recycling) promoted
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CR program 2012/2013.

Socially responsible investment.
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Goals

Increase share of socially
responsible investors in
freely tradahle stock

Sustainable supply chain.

Scheduled Measures
completion date

2015 = Further enhance rating resulis

Status

Share of green investors in freely-tradable shares fell
from 1% percentto 14 percent in 2012

Goals

Increase share of risk-
evaluated purchasing
valume (first supply level)
to at least ¥4 percent

Take sustainahility criteria
into consideration in
pracurement process

Goals

Develop innovative,
sustainable business
models

Scheduled Measures
completion date

20148 = E-TASC {risk selfassessment)
= Supplier audits

= Pregualification guestionnaire

= Supply chain transparency (2nd and 3rd level)

20113 = Defing sustainability criteria

= Defing weighting of the criteria

= Integrate weighting of criteria into standard processes and

policies
Scheduled Measures
completion date
2020 = Establizh general reguirements to promote innovation in the

sustainability field and identify and evaluate young
companies and star-ups (partnering)

Status

Up to 54 percent of procurement valume covered in
2012

Tatal Cost of Cwnership (TCOY project completed
Sustainability criteria developed

10 percent base weighting appraved for sustainahility
criteria and tested in a pilot project at T-Maohile
Metherlands

Status

hubcraum project to promote start-ups launched
ldeas Garden for employee ideas founded

ldeas involving sustainahility atthe Group (e.g.,
neighhorhood exchandge portal) and partnering (e.g.,
cell-phone recycling) promoted
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CR program 2012/2013.

Social invelvement.
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Goals

Integrate people into the
knowledge and
infarmation society

Scheduled Measures
completion date
2015 = Continue to expand "Yes, | canl” initiative as a flagship

project

= Euxpand internal framewaork to strengthen social
respangibility (e.o., donation policy)

= Increase external perception of Telekom as a socially
responsible company

= |ntroduce a method to measure the effectiveness of aur
social commitment

= Expand Group-wide program and the
engagement@telekom brand

Status

340 projects and institutions ofthe lch kann was! —
Initiative fr Kinder und Jugendliche e, (Yes, | can—
initative for children and young people) sponsared by
February 2013

Expansion and internationalization phase for
engagement@telekam completed

Conation policy approved by Group Board of
mManagement, implementation started at Group
campanies

Networks.
Goals Scheduled Measures Status
completion date
Providing fiber-optic 2016 = FTTH expansion = FTTH connections already set-up in 20 cities

netwark coverage to
approx. 65 percent of all
households

Providing LTE coverage to
84 percent of the
population

2016 = Setup additional hase stations

= Setupthe LTE 1800 and LTE&DD networks

LTE expansion obligations metin all 16 German states

= TE1800 launched in maore than 100 major German citie
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CR program 2012/2013.

Employees.
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Goals Scheduled Measures Status

completion date

Hurmman resources policies  ongaing = |mprove work-life balance L]
adjusted to different life

.
phases

.

.

= Sponsor parttime study programs (Bologna@Telekorm) L]

First DAX-30 campany to 2014 = Guaranteeing equal opportunity, freedom from L]
introduce a guota of digctimination and competitiveness

30 percent for warmen in
middle and upper
managernent = |nitiate gender collaboration training

= Introduce target guotas along the entire talent pipeling

Define and use 201352014 and = Launch Demography as a Chance HR initiative L]
demographic development  ongaing

. = Conduct Group-wide assessment of age structure and
as an opporunity

demography-related action areas

= [Deyelop demography-related human resources measures

Foom for development ongoing = Setup new Group Transformational Change department L]
and advancement (activities previously conducted under: Telekam School of
Transformation)

= Mew forms of internal and external collabaration, agile wark
models, more service orientation and promaoting
entrepreneurial thinking and action

= Structured padicipation of Telekom in societal discourse on
relevant topics

Mumber of managers working part-time increased

The concept and financing of family care leave have
heen extended to other spheres of life, such as time of
for education or social commitment.

Day care expanded to more than 850 spaces, seven
new parent-child offices setup, another ten offices
scheduled to open in 2013

International hest practices on work-life measures beir
shared by international subsidiaries like T-Systems Lic
and T-Systems China

Study grants approved for a total of 600 employees in
14 hachelors and 14 masters programs for 201252013

Fercentage ofwaomen in managerial positions
throughout the Group increased from 19 percent
(Fehruary 2012 to 24 percent (December 2012)

Mumber of women on the Business Leader Team
increased from two (Fehruary 2010) to nine (Decembe)
2013)

More than 3600 executives paricipated in gender
collaboration trainings ('Leading mixed-gender teams"

Gender collaboration trainings initiated

Filoting of strategically important demographic
measures started, especially in the field of health and
safety, warking conditions and HR development

Location chosen and concept developed

First pilot projects conducted
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STAKEHOLDER INVOLVEMENT.

By using targeted measures to get our stakeholders involved, we can
build long-term, trust-based relationships and increase understanding
for our concerns and activities. Last but not least, dialog with our stake-
holders is also a source of inspiration for innovation processes and a
basis for new cooperations or strategic partnerships. This is especially
important with regard to our sustainability goals, which we will only be
able to achieve together with partners from politics, society, science and
industry.

IMPLEMENTATION OF STAKEHOLDER INVOLVEMENT STRATEGY.
To be successful, it is vital that we intensify stakeholder involvement.
The only way to tackle many of the challenges we face is to work
together, e.g., managing a sustainable supply chain. We therefore set
great store by lasting and trusting relationships with our stakeholders.
With this in mind, we developed a new strategy in 2011. Our aim is to
take the issues put forward by our stakeholders seriously and to ensure
that top quality standards are applied in our stakeholder involvement
approach. In this, we are guided first and foremost by the three AA1000
principles developed by the non-governmental AccountAbility organiza-
tion: materiality, inclusivity and responsiveness. Our activities in 2012
included drawing up a guideline for our staff. This ,Guide to successful
stakeholder engagement* contains valuable practical advice, recom-
mendations and tools. After conducting an audit, the Pricewaterhouse-
Coopers auditing firm confirmed during the reporting period that there
is moderate assurance that our systems and processes are suitable for
the involvement of interest groups in compliance with AA1000 .

Network meeting to share best practices in 2012.

An important pillar in our stakeholder involvement strategy is our semi-
annual, internal network meetings. These meetings give all interested
employees from different departments a platform where they can share
experiences dealing with stakeholders and discuss best practice
examples as well as plan and conduct joint activities.

The views and expectations voiced by our internal and external stake-
holders had a considerable influence on the design of the strategy.

As a result, the strategy adopted by Deutsche Telekom in December
2011 is based on the following three pillars:

1. Our strategic profile: The strategic profile designates relevant stake-
holder groups and defines how the Group wants to fashion its relation-
ship to these stakeholders. In addition to providing information and
engaging in dialog, we are increasingly focused on participatory for-
mats which customers, employees, NGOs and other stakeholders can
use to get involved and make contributions. To this end, we are offering
options to participate in discussing topics and finding solutions in the
different action areas of our CR strategy.

2. Internal skills development and service: We are developing an
infrastructure that will help our employees implement the strategy in
practice. Internal network meetings help to exchange experiences in
dealing with stakeholders, to discuss practical examples and to plan
and implement joint activities. We offer a guide to provide our emplo-
yees with orientation when implementing stakeholder formats.

3. Development of a stakeholder management system: We are
creating transparency in all corporate processes relevant to stakeholder
relationships. In this vein, we are documenting our stakeholder activities
and monitoring the development of relevant stakeholder topics. In addi-
tion, we have been testing our materiality process designed to handle
our stakeholders' feedback since 2011 and will gradually integrate it
into the evaluation process.

PRINCIPLES FOR WORKING WITH STAKEHOLDERS.

Deutsche Telekom came up with six principles for working with stake-
holders and communicated them internally in 2012 to help our emplo-
yees better implement our stakeholder involvement strategy. The first
principle with top priority requires our employees to pay respect to the
interests of our stakeholders and take these into consideration when
making company business decisions. Employees are also required to
actively include interest groups using participative formats, to focus on
key stakeholder topics and to take a balanced approach to dealing with
different stakeholder interests. Moreover, stakeholders are to be provi-
ded with extensive information on all relevant activities.

The principles were developed during a participative process involving
internal and external stakeholders. After conducting an audit, the Price-
waterhouseCoopers auditing firm confirmed during the reporting period
that there is moderate assurance that our policies are suitable for the
involvement of interest groups in compliance with AA1000 .

In addition to publishing our principles for working with stakeholders,
we drafted a concise statement when developing our strategy. This
statement was designed to help our employees implement the princip-
les:

®  Valuing our stakeholders: We listen to our stakeholders and
provide them with transparent information about our activities.

B Getting our stakeholders involved: We address relevant topics
and engage in dialog and collaborations with our stakeholders.

®  Understanding our stakeholders: We take the concerns of stake-
holders seriously and take appropriate steps in response to them.
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AA1000 AS A GUIDANCE.

We consulted the AA1000 standard when developing our stakeholder
involvement strategy. This is an internationally recognized body of rules
and regulations for auditing sustainability management and CR
reporting. At the end of 2011, accounting firm PricewaterhouseCoopers
(PwC) issued a moderate assurance report, which confirms that Deut-

sche Telekom heeds the AA1000 AccountAbility principles in its CR pro-

cesses and systems (,Type 1 audit”). The assurance engagement also
took into account the stakeholder involvement strategy. The 2011 CR
Report, which was published in 2012, was also the subject of a mode-
rate assurance engagement by PwC based on the AA1000 principles.
This means that we achieved our target of having a type 2 audit conduc-
ted in 2012.

GUIDE FOR SUCCESSFUL STAKEHOLDER INVOLVEMENT.

We developed a guide for successful stakeholder involvement in 2012
to provide our employees with orientation on how to best work with our
stakeholders. The guide provides answers to numerous questions on
how to implement our principles in every-day-work and shows our
employees how they can use these to benefit our company and to
achieve their own project goals.

The guide is structured into five steps ranging from setting a goal to
selecting a suitable participative format, providing readers with instruc-
tions on how to get the relevant stakeholders involved successfully. The
guide contains tips on how to determine the appropriate extent of stake-
holder involvement and how to select the relevant stakeholder groups.
Employees can use the guide as a reference when developing their pro-
ject agenda. It also introduces several formats for getting stakeholders
involved in detail including crowd sourcing and establishing a strategic
partnership. In addition, the guide provides numerous tips for working
with stakeholders and lists contacts that our employees can turn to for
support in their stakeholder involvement activities.

Recognition for stakeholder involvement.

Telekom received a very high ranking in the stakeholder involvement
category in key CR rankings in 2012, The Swiss agency SAM even gave
Telekom the highest score. We consider this a confirmation that our
efforts are paying off and will keep following the charted course.
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STAKEHOLDER EXPECTATIONS.

Precise knowledge of our stakeholders' interests and views is a basic
prerequisite for an informed design of stakeholder relationships. This
concerns the topics that our stakeholders consider important on the
one hand, and their expectations of successful communication with us
on the other hand.

Analysts, Customers, prospective
investors and their customers and their
representatives representatives
Suppliers Business and its
representatives
Deutsche Telekom®s
Emplms’ stakeholders Science, research and
prospective employees and Sl
their representatives
it NGOs and
G interest groups

Media

CR COMMITMENT RECOGNIZED BY EXPERTS AND

THE GENERAL PUBLIC.

To be able to effectively structure our CR activities, it is important to
determine how these are perceived and assessed by our stakeholders.
We conduct regular reviews to help us do this.

In 2012, we conducted a study in the summer and one in the fall within
the scope of our CR market research activities. We used computer-
aided phone interviews to ask 1,000 randomly selected, German-spea-
king individuals about responsible behavior and social involvement in
general as well as at Telekom. We conducted an additional 301 inter-
views with CR experts in the summer as well.

In general, the results showed that the general public places less impor-
tance on social commitment than they did the year before. Results
decreased from 58 to 50 percent. Both rounds of the survey, however,
confirmed that both the general public and CR experts consider Tele-
kom to be the leader when it comes to CR. The results of the CR leader-
ship indicator on responsible behavior increased significantly compared

to 2011 and continued the positive trend between the summer and fall
of 2012. The results exceeded our targets for 2012. Our analysis of the
trend showed that the environmentally-friendly disposal of cell phones,
the provision of training measures, the expansion of our high-speed net-
works as well as data privacy and security are important topics for
Telekom's reputation.

The results provided us with valuable information on how to structure
the content of our CR activities and further develop our CR communica-
tion and CR KPIs.

THE TOPICS OF OUR STAKEHOLDERS.

We used a graded materiality process to identify the focal topics of our
stakeholders at the start of 2013. Participants were initially asked to rate
a series of topics for each of our three CR action areas based on their
importance for the specified goals. We provided them with six possible
responses ranging from ,extremely important® to ,not important* or ,no
response.” We expanded our list of topics in 2013 to include the demo-
graphic shift. We did not make any changes to our action areas or goals
from 2012. This made it easier to compare the results with those from
the previous year. We also asked the participants to rate Telekom'‘s com-
munication activities. We gave them five of Telekom's central statements
on sustainability. We asked them to select those that they associated
with Telekom. They were then asked to evaluate what meaning that mes-
sage had in terms of Telekom®s social commitment. Participants were
also asked to rate stakeholder satisfaction with information provided by
Deutsche Telekom and the sources used by the company to provide that
information.

Top topics.

Most employees and external stakeholders identified the same five most
important topics. There were only small differences as to the classifica-
tion of the topics:

Inthe ,Connected life and work ,, action area, employee results were the
same as in 2012. They gave first place to ,Work-life balance* and
second and third place went to ,Data privacy and data security“ and
,Network and infrastructure expansion.” Our external stakeholder
groups gave a similar rating. However, they put ,Data privacy and data
security” in first place. Second and third place went to ,Work-life
balance” and ,Network and infrastructure expansion.” Just like the previ-
ous year, employees rated the topics ,Educational commitment for
children and young people®, ,Network and infrastructure development
in rural regions” and ,Responsible employer* in first, second and third
place in the ,Connect the unconnected” action area. External stakehol-
ders gave ,Educational commitment for children and young people,”
,Network and infrastructure development in rural regions,” and ,Protec-
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tion of children and young people* the top three ratings. However,
unlike our employees, our external stakeholders rated ,Protection of
children and young people* as being more important than the ,Respon-
sible employer” topic.Our employees also gave the topics in the ,Cli-
mate-friendly society” action area the same rating as in the previous
year. ,Use of renewable energy” came in first, ,Environmentally and cli-
mate-friendly network infrastructure in second and ,Recycling and dis-
posal in third place. Our external stakeholders also gave first place to
LEnvironmentally and climate-friendly network infrastructure” just like
they did in 2012, followed by ,Use of renewable energy“ and ,Recycling
and disposal,“ which moved up to third place from its fourth place ran-
king in the previous year.

Evaluating our communication activities.

As to Telekom‘s communication activities the same weightings were
identified internally as well as externally. Both stakeholder groups most
strongly identified Telekom with the statements ,Deutsche Telekom pro-
ducts support mobile work anytime and anywhere* and ,Deutsche Tele-
kom provides people with modern and secure communication technolo-
gies.” The two groups gave third place to the statement, ,Deutsche Tele-
kom is steadily reducing its CO, emissions.” Both stakeholder groups
rated ,Mobile work anytime and anywhere“ and ,Secure communica-
tion technologies” as the most important focal points for Telekom'‘s CR
commitment.

Sources of information.

According to the stakeholders surveyed, the three most important sour-
ces of information are our intranet and online websites, the CR Report
and contact to employees at the Group. More than a fourth of our exter-
nal stakeholders also emphasized the importance of Telekom's stake-
holder dialog activities.

The following matrices illustrate the results for the different topics:

Connected life and work

Rubovanca for employens

Relevance lor employees

Connect the unconnected
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Next steps.

The results of the survey will be used to identify focal points for the
reporting process and to structure Telekom's stakeholder involvement
strategy around the expectations of our stakeholders. Because the sur-
vey showed that there was little change in the most important topics for
Telekom compared to last year, we consider a process revision for the
year to come.

In general, the results showed that 51.5 percent of our employees and
42.3 percent of our external stakeholders feel that we meet all or most
of their communication expectations. We feel that this confirms the
effectiveness of our efforts but also see this feedback as motivation to
be even better in the future.

STAKEHOLDER EXPECTATIONS REGARDING DIALOG WITH US.
Within the scope of developing our strategy, we asked our target groups
about their expectations regarding our dialog activities to help us better
structure our stakeholder relationships for all parties involved. The
results clearly showed that we need to methodically include our stake-
holders in our efforts to achieve the ,quality leadership® to which we
aspire. The majority of our stakeholders expect

Mandatory rules

Practical opportunities to help co-design our activities

Goals that are clearly defined at the start of each dialog process
Information on how the results are being implemented

The evaluation also showed that our involvement principles largely fulfill
our stakeholders' expectations. We particularly feel that our stakehol-
ders agree with our conviction that stakeholder involvement requires
dialog on an equal footing.

Low carbon society

Relevance lor employees

Rebgvance for extemal stakeholders FRgovanc

o for extemal stakeholders Relovance for extemnal stakoholdars
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SYSTEMATIC TOPIC MONITORING.

Within the scope of our CR management activities, we carefully track
the development of the topics that our interest groups rate highly. We
continued to expand our CR topic monitoring activities in 2012 within
the scope of our stakeholder involvement strategy and developed new
survey tools to help us systematically identify stakeholder positions.
We constantly screen the activities, research projects, publications and
statements made by relevant NGOs as part of our CR topic monitoring
activities. We summarize the results every two months in our internal
newsletter, the NGO Radar. This new tool enables compliance with a key
requirement in the AA1000 standard.

The employee surveys, which are conducted every two years, form ano-
ther pillar of our CR topic monitoring activities. In 2012, as in previous
years, we included CR-related aspects in the survey as well.
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FORMATS OF INVOLVEMENT.

The type and extent of our stakeholder involvement is based on the
results of a case-related relevance analysis. The more relevant a stake-
holder group is to the topic or project concerned, the more intense the
stakeholder involvement will be. Depending on the intensity, we make a
distinction between three types of involvement: information, dialog and
participation.

Degree of stakeholder involvement

Information

Observe

Inform

B v telekom. comicarp
orate-responsihility

B snnual CR reporting
Bl CR repart on the app

B cF activities atthe
shareholders' meeting

B CR media information

B sustainability drive

Dialog

Listen

Discuss

B 012 Stakeholder
Dialog Day in Bonn

H code of Responsible
Conduct for Business

B clobal Compact LEAD
B Telekom Barcamp

B Telekom Social
Mletwork

Participation

<@

Participate

Collaborate

B Telekom expert circle
a0+

[ | Cooperatian with
Deutsche Lrmwelthilfe

B custainable product
management

B custainable supplier
development
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www.telekom.com/corporate-responsibility.

Stakeholder [ group: All groups

Cescription: Ceutsche Telekom AZ website on sustainability and corpaorate
respansihility

Mare information: With ourwehsite, hitp iy telekom. comicorporate-responsibility

we hope to share more about Telekom's CR activities not anly with
CR experts hutwith the general public as well. A clearer illustration of
CR topics aswell as simple, clear messages canvey aur approach
and our intentions in the following areas:

= R strategy and management
= Climate and environment

= Corporate social responsibility
= Sustainahle products

= Data privacy and data security

Annual CR reporting.

Stakeholder @ group: All groups

Diescription: Infarmation ahout Deutsche Telekom's progress regarding CR topics
during the relevant reparing period

More informatian: The CR report will be exclusively available on the Internet this year far
the third time. The same applies to the introductory "Executive
summary” Wwe have incorporated an excerpt of our CR repart in our
Wie Care app in order to rmake our CR report available to a broader
public. The report content on the app will be updated each year when
the new report is published.

With our successful cross-media concept for the CR repoart, we are
able to address different target groups and, at the same time, use
internationally recognized reporting standards. That is why we have
decided to continue using this approach.

Crvarview of all Deutsche Telekom CR reporis
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CR report on the app.

Stakeholder @ group:

Description:

More infarmatian:

Customers, prospective custormers and their representatives,
employees, potential employees and their representatives, NGOs
and interest groups

We Care app for a playful look at Telekom's CR activities

In addition to the online CR repart by Telekam we developed the "We
Care" CR app in 2011 farthe smarphone operating systems Google
Android G and Apple 1035 G Wyith an interactive presentation of aur
CR commitment the app provides an introduction to this complesx
topic—in a simple and entertaining, vet also sel-critical way. Hosts
katrin Bauerfeind and Christian Mrau take users through four
sections entitled "Climate protection,” "Saocial responsibility”
Connected life and work " and "Deutsche Telekom as an
employver” The app includes an excerpt from our CR report, which is
Updated every yearwhen the new report is published. With this
innovative addition we intend to raise awareness among a hroad
target audience for the topic of corporate respansibility.

The'Wwe Care app has wan several awards. Among others, the app
received the 2012 Gald Econ Award for corporate communication in
the "digital applications" category. Other prizes included a special
innovation award as part ofthe German CSR Award caompetition, and
the German "Goldener Funke® 2012 business communication sward
for the hest CSR communication approach. The app was one of the
finalists for the 2012 Kress Media Award.

CR activities at the shareholders' meeting.

Stakeholder @ group:

Diescription:

More infarmatian:

Analysts, investars and their representatives

Presentation of aur CR activities far paticipants ofthe sharehalders'
meeting

The CR department set up an information haooth at Deutzche
Telekom's shareholders' meeting an May 24, 2012, in Calagne.
There, the depatment provided extensive infarmation on the Group's
CR activities ta the stakeholders and their representatives wha
attended the meeting.

Ciur "Wye Care" CR app played a central rale as an information hab for
stakeholders. Visitors had the chance to try the app out for
themselves on site - a wery popular feature.
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CR media information.

Stakeholder @ group:

Diescription:

More infarmatian:

Media

Infarmation on current developments in aur CR activities

Warious regional and national PR programs were used to distribute
media information about our CR cammitment. These include the
following press conferences, far example:

May 3, 2012 Telekom "WWe Care” app presented social responsibility
in an entertaining format. The We Care application was offered as a
free dovenload for the iPad, for Android tablets and for smarphones.

January 12, 2012: Mew Deutsche Telekom corporate wehsite went
online; wany telekom.com corporate wehsite completely redesigned.
The Group's corparate responsibility activities were presented under
the menu item "Respansibility."

Sustainability drive.

Stakehalder @ grougp:

Description:

More information:

Customers, prospective custarmers and their representatives

Customers, prospective custormers and their representatives

We put out a call for submissions on media skills at the start of

2012 for our "Internet—it's not a guestion of age” competition, which
was held within the scope of our sustainahility

campaign. 150 projects addressing many original concepts were
submitted. The jury selected seven of these projects, and the winners
received prize money of up to EUR 5,000,

We launched our new Digital Woarld carparate campaian in
Septermber 2012, The campaign takes a broad approach to
presenting Deutsche Telekom's innovative products and semices.
YWe once again focused an products with additional sustainability
henefits far the erwviranment and society. Topics included salutions
such as smart metering as pant of a low-emissions, resodrce-frigndly
energy supply, e-health as the basis of tomorrow's cost-efficient
healthcare and using virtual newspapers, books and music, which
SAVES resources.
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2012 Stakeholder Dia

Stakeholder @ group:

Diescription:

More infarmatian:

og Day in Bonn.
Suppliers
Annual multi-stakehaolder event on supply chain management

‘WWie held aur fifth Sustainable Procurement Stakehalder Dialag Day in
Bonn on Movember 8, 2012, Employvees from different Telekarm
departments continued the open dialog hegun in previous years with
selected suppliers and representatives fram NGE0s as well as from
the woarlds of politics and science.

Focus was placed on how to best pursue sustainahle procurement
policies at Telekom. The some 80 participants also discussed
"Sustainability as a driving force for business success," "Challenges
and opporunities along the ICT supply chain® and "Tools for
incorporating sustainability into procurement processes” in three
warkshops, The padicipants agreed that sustainable procurement is
key to success antoday's ICT market. They alsao found that this
requires campanies to cooperate more intensively and that executive
management needs to make a clear commitment to sustainability,
Feedback showed that 91 percent ofthe padicipants thought the
eventwas a success. 96 percent said the event was "wery useful”

Code of Responsible Conduct for Business.

Stakehalder @ grougp:

Description:

More information:

Business and its representatives

Initiative launched by German entrepreneurs, who have developed a
code in cooperation with the Wittenberg Center for Global Ethics. The
signatories are cammitted to both success and value-ariented
leadership in the spirit of a social market econormy,

Telekom has committed itselfto the Code of Responsible Sonduct
for Business and participates actively in discussions revalving
araund the code. In March 2012, far example, we arganized a pilot
eventto discuss various aspects ofthe code. The two-day warkshaop
far managers was entitted "Do campanies deserve people's trust?™
Praf. Andreas Suchanek from the Wittenherg Center for Glahal Ethics,
which collaharated on developing the code, presented the central
conhcerns ofthe initiatars and discussed progress inimplementing
the code of conduct in his presentation.

Telekorn has supported the code of conduct right from the start. In the
meantime, the code as hecome a joint project for membhers of the
German business world, with 43 companies and four other
organizations having made an official commitment to comply with it
Rena Ohermann, Chairman of the Board of Management, and
Thomas Sattelberger, former Member of the Board of Management
for Human Resaurces at Deutzche Telekam AG, were amaong the
firstto sign the Code of Respansible Conduct far Business, which
was presented to the public in Naovember 2010,
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Globa

Compact LEAD.

Stakeholder @ group: MGOs and interest groups, politics and regulatory authorities,
husinesses and husiness representatives

Description: Activities to implement the ten principles of the Global CompactGin
the context of the Global Compact G LEAD leadership platform

Maore infarmatian: Ceutsche Telekam is not anly a co-initiator of Glohal Compact @
LEAD, hutwas also the anly German company representad in the
initiative's steering board in 2012, Padicipants meet twice a year at
symposia atvarious locations. Deutsche Telekam attended the
steering board's first symposium via web canferencing. The Board
Representative for Climate Protection and Sustainahbility represented
Telekorn atthe second symposium, which was held in New York in
late Movernber. Topics included future trends in reporting, particularly
with a wieww to increasingly integrated financial and CR reparting
activities. On the second day, symposium padicipants focused on the
"nost2015 process”

Deutsche Telekam alzo collahorated with other German LEAD
campanies to further dewelop the statutes for the Glohal Compact @
LEAD steering board. Within the scope ofthe working group,
Strategic Social Investment and Philanthropy, Deutsche Telekom
was also involved in developing the "Mew Paths to Performance:
Strategic Social Investment and Philanthropy” brochure, which was
published for the Rio+20 conference.

Telekorn participated in an evaluation phase atthe end of 2012 {0
assess progress after two years of Glohal Compact G LEAD. The
results were puhlished on the initiative's website in January 2013,

Telekom BarCamp.

Stakeholder @ group: Employees
Diescription: Cialog eventwith ermplovees on the issue of "warking differanthy”
Maore infarmatian: Cn September 26th—Guiding Principles Day—we held the eighth

Telekarm BarZamp at aur headguarters in Bonn, a warkshop where
padicipants determine the agenda and content at the event itself.
Araund 330 padicipants discussed the topic of "working differenthy” in
dialog sessions and workshops. For around three years, Telekom
Deutschland has been giving its employees the chance to participate
in bar camps where they can talk about and develop current topics
and company projects. The BarCamps are one of the Group's most
successful event formats with a satisfaction rate of over 90 percent.
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Telekom Social Network.

Stakeholder @ group: Employees

Diescription: Internal social netwark

Maore infarmatian: Social networking is a must at Telekom. Employees and managers

hawve heen using internal hlogs, netwarks and wikis since 2007 1o
arganize their tearmwark, discuss topics with their colleagues and
collaborate across departments. In arder to make our internal
communication even mare efficient and compile and share
knowledge at the Group at a central location, we have integrated our
separate social media channels into our comprehensive Telekom
Social Metwork (TSM). This includes our "Direct channel to
Ohermann," which was incorporated into the TS in 2012,

Cwer 40,000 colleagues (last updated: January 2013 have already
signed up, including all members ofthe Group Board of
Management, same ofwhorm are very active. They use TSR ta reach
employees, to share infarmation with them and to give employees an
idea of what they do. We signed the Enterprise 2.0 Group Waoarks
Adgreament in late 2011 to create a framewark far working with sacial
media.

Setting up TSM has tremendously changed our internal corporate
communication processes, since mare and maore emphasis is heing
placed on dialog and employees are increasingly deciding which
infarmation is relevant. Qur social media platform gives employees
the opportunity to put their own topics an the central agenda and
discuss themn there, which means they play a key role in shaping our
carparate communication processes.
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Telekom expert circle 50+,

Stakeholder @ group: Customers, prospective custormers and their representatives

Diescription: Irvalverment of custamers ower 50 in evaluating offers for the 50+
target group

Maore infarmatian: People averthe age of 50 are an impoartant target group whaose

needs we wantto understand better. For this reason, we founded the
Telekarm expert circle 50+ in Movember 2011, which is comprised of
ahout 60 independent, volunteering padicipants. This customer
forum meets twice a year to evaluate offers that we have developed
for the over-a0 target group. Wye incorporate the new ideas and
results into product development as recommendations.

Atthe second expert circle meeting in May 2012, padicipants elected
a chairrman to represent the group. An online forum was set up =0
that padicipants can initiate discussions an cedain topics outside of
the meetings as well.

The exper circle's 2012 agenda focused on testing the Entertain
Premium product as well as a prototype ofthe successorto the
Sinus A 201 phone. In cooperation with BAGSC, the German
association of arganizations for seniars, the expents conducted
various product tests to assess acceptance and the guality of user
guidance. They submitted their test results and comments to the
developers of the prototype, who then evaluated feasibility of the
suggestions.

Az inthe previous year, the expert circle is planning two meetings
and will continue to use the online farum in 2013 as well.
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Cooperation with Deutsche Umwelthilfe.

Stakeholder @ group: MGOs and interest groups
Description: Cooperation with Deutsche Umwelthilfe (DUH)
More infarmatian: The collaboration between Telekom Deutschland GmhbH and the

German erviranmental aid organization Deutsche Unmaelthilfe
(DOUH3, which has been in place for the past twelve yvears and is
regulated by contract, is an example ofthe lang-term facus of aur
cooperative ventures. The central focus of the partnership are the
challenges posed by the concept of sustainable consumption in the
telecommunications sector, including the development of
sustainable telecommunications products, the impact of raw
materials extraction and optimizing collection systerm for used cell
phones. Our joint efforts focus on the following issues:

Dialog with expert network: Cnce again in 2012, DUH and Telekom
Ceutschland cooperated to hald regular expert discussions with
scientists and representatives of MGOs, companies and
environmental agencies on the requirements invalved in sustainahle
communication products. One ofthe discussions was held in May
2012 and addressed the issue of raw materials in ICT. Expers fram
the Federal Institute for Geosciences and Matural Resources (BGR)
and cell-phone manufacturer, Mokia, gave presentations. Another
expert dialog was held in September with experts from the world of
ervironmental politics and environmental associations. Topics
included models for the wvoluntary and mandatory collection of used
cell phones.

Used cell-phone collection: Since 2003 we have heen able, together
with DUH, to develop & successful used cell-phone callection system
hased an high sustainability standards far consumers,
environmental initiatives and school classes. Since then, the
praceeds fram the joint cell-phone collection drives have made it
passible to support mare than 779 environmental and nature
conservation projects.

Living Forests nature consenvation fund: Together with DUH and
with the help of our Living Forests nature conservation fund we have
supported five outstanding projects aimed at preserving biodiversity
in Germany since 2009, All of the five original projects have already
heen campleted. Two new projects have heen added in the
meantimea. The projects are presented to the puhlic on DUH's
wehsite,

Prize for ervironmental journalism: Decermnber 11, 2012 marked the
17th time that DUH presented its environmental media prize for
excellent ervironmental journalism and the effective presentation of
nature-related and environmental topics in the media. Telekom's
Technology unit has been sponsaring the prize for ten years.
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Sustainable product management.

Stakeholder @ group: MGOE, consumers and consumer organizations, internal
stakeholders from marketing, product development and innowation
(P&, procurement and sales

Description: Developing a managerment model for making the entire 1ICT value-
added chain sustainable inthe context of a dialog process with
internal and external stakeholders

More informatian: In 2011, a group of experts from the CR department launched a multi-
stakeholder process together with the Oko-Institut e . ervironmental
institute to create a management model for the development of
sustainable ICT products. Eight NGOs, a market research institute
and numerous other Telekom departments participated as well. One
unigue aspect ofthe model is that it involves critical stakeholders ina
seties of related workshops as away to objectively pramaote the
sustainahility of products. This multiple-phase process guarantees
that the sustainahility criteria heing used can stand up to external
reviews and that they can he usedto label ICT products as
sustainahle in a future, second development stage.

The model, which was campleted in 2012, comprises a set of

25 criteria. These criteria are used to rate each product, again
invalving critical stakeholders. The same criteria are used to assess
customer satisfaction and customer willingness to recommend that
product to others. This tells us which impact certain sustainability
criteria have on cansumer behavior. A matrix is then used to clarify
relationships between objective sustainability criteria and customer
assessments. Based on their placement on an interactive
dashboard, the madel generates recommendations far each ofthe
criteria, focusing on marketing, product development and innovation
(P&, procurement and sales.

Simplifying complex relationships.

WWith the number of different criteria and indicatars involved in the
process, what is particularly effective about this model is that it
reduces the complexity of the situation to simple, decizsion-relevant
assessments and recommendations.

During @1 2013, the project tearm prepared a hrochure that describes



STRATEGY & MANAGEMENT
STAKEHOLDER INVOLVEMENT
Formats of involvement

Sustainable supplier development.

Stakehalder @ grougp: Suppliers

Description: Cialog praject for callaborative supplier development focusing on
sustainahility

More informatian: We maintain a trusting dialog with our suppliers ahout ways to make

our supply chain even more sustainable. For example, we launched
a pilot project on carbon management together with some of our top
suppliers. Carhon management invalves 3 variety of activities. These
range fram identifying CO5 sources (energy production, construction

activities, travel, etc.) and measuring and reparting an the CO5

emissions these generate to conducting programs to reduce or
compensate for emissions.

The main focus here is placed an calculating carban footprints for
companies and their products. In this process, the company's C0s

emissions generated by the different processes they use are usually
calculated according to the internationally recognized Greenhouse
Gas Protocol (GHG) and then classified into different categories
called Scopes. We wark together with the supplier to determine how
much 05 ina category can be attributed to 5 cettain production

yalume sathatwe can provide our custamers with information on
hiow much CO5 is caused by a padicular product. We also need ta

take the pre-supplier chain into consideration, starting atthe point
where natural resources were extracted.
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Formats of involvement

RAISING EMPLOYEE AWARENESS.

After focusing our dialog approach on the topic of Green ICT in 2011,
we decided to focus on our employees in our dialog activities in 2012.
Because the only way to make sure that we really take responsibility
throughout the Group is to get our employees excited about the CR pro-
gram and encourage them to practice CR every day. We conducted the
following measures to encourage this development:

»Sustainability for breakfast.“ In order to inspire our staff for the idea
of sustainability and to show them how, by taking small steps, they can
make their own contribution toward sustainability, we launched a ,Sus-
tainability for breakfast” action campaign in 2012. A CR team has regu-
larly distributed breakfast boxes to staff at our sites in Germany since
late October 2012. These boxes contain not only a tasty breakfast but
also ,easily digestible* information about our main sustainability the-
mes—from the engagement@telekom platform to environmental protec-
tion at the workplace, climate protection and finally the ,Yes, | can!” initi-
ative. We reached more than 7,000 employees in six cities with our cam-
paign in the fall of 2012 alone.

CR group in internal social network.

In 2012, we set up a CR group in our Telekom Social Network (TSN)
whose task is to position the topic of CR more effectively in the
company's internal communication activities. On Volunteer Day, we
used the network to inform our employees about the company's activi-
ties and to get more employees involved.

Guide for successful stakeholder involvement. In 2012, we published
material containing practical tips, recommendations and tools to help
encourage our employees to get stakeholders involved in their areas.

In addition to our reporting activities, this decision was another step in
implementing the AA1000 requirements regarding stakeholder involve-
ment.

BROAD-BASED INVOLVEMENT: MEMBERSHIPS AND
COLLABORATIONS.

Business and industry associations

®  American Chamber of Commerce Germany

®  Bundesvereinigung der Deutschen Arbeitgeberverbande (BDA,
Confederation of German Employers' Associations)

m  B|TKOM industry association

®  Deutscher Industrie- und Handelskammertag (DIHK, Association
of German Chambers of Industry and Commerce)

®  European Telecommunications Network Operators Association
(ETNO)
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®  Forum Nachhaltige Entwicklung der Deutschen Wirtschaft e. V.

(Econsense, Forum for Sustainable Development of German

Business)

GSM Association (GSMA)

® International Chamber of Commerce (ICC)

®  Bundesverband der Deutschen Industrie (BDI) e. V.
(Federation of German Industry)

Climate protection and environmental organizations
m BA.UMe.V. (German environmental management association)

B Global e-Sustainability Initiative (GeSl)

m  2°—German CEOs for Climate Protection initiative.

®  European Round Table of Industrialists (ERT)

m  Furopean School of Management and Technology (Sustainability
Roundtable)

m  Global Compact

m  Global Compact LEAD

®  Caring for Climate

m  Joint Audit Cooperation (JAC)

Selected collaborations with humanitarian and social aid

organizations

B Bundesnetzwerk biirgerschaftliches Engagement (BBE, German
National Network for Civil Society) (membership and Demography
working group)

m  CCCD - WIE (Corporate Volunteering working group, Evaluation
working group)

®m  Aktion Deutschland Hilft e.V. (alliance of German aid organizations)

DRK (German Red Cross)

DKMS Deutsche Knochenmarkspenderdatei gemeinnlitzige

Gesellschaft mbH (German Bone Marrow Donor Center)

Bundesverband Deutsche Tafel e.V. (German Food Bank Federation)

Lebenshilfe e.V. aid organization

SOS-Kinderdorf e.V. (SOS Children's Villages)

Nummer gegen Kummer youth counseling line

Telefonseelsorge (Crisis counseling helpline)

Deutsche Telekom Foundation

Yes, | can!l* initiative

Bundesarbeitsgemeinschaft der Seniorenorganisationen

(BAGSO, German association of organizations for seniors)

m  Deutschland Stiftung Integration (German Foundation for
Integration)

B FEin Herz fur Kinder children’s charity

B TeachToday

m  Code of Responsible Conduct for Business
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COMPLIANCE.

Telekom's business is based on the principles of integrity and respect.
Compliance, which is understood as the lawfulness of corporate activi-
ties, therefore plays a significant role in the Group's business activities.
Telekom is clearly committed to the ethical principles set out in the Gui-
ding Principles and in the Code of Conduct.

All compliance management activities are in line with legal regulations
and with Telekom's Privacy Code of Conduct, a policy on handling per-
sonal data at the Deutsche Telekom Group.

COMPLIANCE MANAGEMENT CERTIFIED.

The key elements of the compliance management system are as

follows:

B Establishment of a compliance organization in all major Group units

B Risk-based derivation of a compliance program and its consistent
implementation through policies, training and consulting offers, and
communication measures

®  Conducting compliance controls and compliance due diligence

B Appropriate response to breaches of compliance

The Group‘s compliance organization was certified by independent
auditors on December 31, 2010 in terms of adequate implementation of
specified minimum requirements and implementation specifications.
Recertification is planned by 2013.

RESPONSIBILITY FOR COMPLIANCE ORGANIZATION AT THE
TOP MANAGEMENT LEVEL.

Responsibility for the compliance management system lies with the top
management level at Telekom. In line with the high relevance of the
topic, a separate Board of Management department for Data Privacy,
Legal Affairs and Compliance was created in 2008.

Group-wide structures for efficient compliance management have been
in place since 2005. The compliance organization is comprised of the
Chief Compliance Officer, the Compliance Committee and central as
well as local compliance organizations The Group Compliance Manage-
ment department holds central responsibility. It develops Group-wide
standards, tools and processes to guarantee compliant conduct at the
company.

Compliance Committee provides internal consulting.
The Compliance Committee consists of executives from the following
areas:
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Compliance

Legal affairs

Data protection
Internal Audit
Human Resources
Security

The Compliance Committee helps the compliance organization design
and conduct a compliance program. It also encourages company
departments that deal with compliance topics to share experiences and
information with each other.

Compliance Officer plays key role in compliance management.

The Chief Compliance Officer reports to the Group Board of Manage-
ment member for Data Privacy, Legal Affairs and Compliance. He plays
a key role in setting up the compliance management system and main-
taining it over the long term. The Compliance Officer reports directly to
the Board Member for Data Privacy, Legal Affairs and Compliance and
has the right, in consultation with said Board member, to send reports to
Deutsche Telekom AG's Board of Management as well as the Audit
Committee. According to the German Corporate Governance Code, the
Audit Committee is responsible for compliance issues.

INTERNATIONAL COLLABORATION IMPROVED.

Different legal practices and cultural values in the various countries
where Deutsche Telekom is active represent a significant compliance
challenge. In line with the Group's international structure, strategic
issues are discussed with an International Compliance Advisory Team
and a shared vision is defined. The team is a ,trend-setter” of sorts, as it
provides incentives for designing and implementing balanced compli-
ance structures at the Deutsche Telekom Group.

We have been promoting Group-wide cooperation for years with the
International Compliance Days, an annual meeting of the representati-
ves of all compliance organizations of the international subsidiaries. On
April 25 and 26, 2012, around 120 representatives from 26 countries
came to Bonn at the invitation of the central Compliance department to
attend the eighth annual meeting. There, they discussed new initiatives
to advance the compliance management system. Participants also dis-
cussed how the systems' rules and policies can be integrated even bet-
ter in daily work routine. Telekom is preparing another International
Compliance Day in Bonn in April 2013 to continue the successful colla-
boration.
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COMPLIANCE POLICIES REVISED AND IMPLEMENTED.
The Group Policy on Avoiding Corruption and Other Conflicts of Interest
(or Anti-Corruption Policy) and the Group Policy on the Acceptance and
Granting of Benefits (or Benefits Policy) were revised in 2011.

The Anti-Corruption Policy serves as an overarching policy and a link
between the Code of Conduct and the detailed rules of the more speci-
fic policies which regulate the acceptance and granting of undue bene-
fits, sponsoring, donations, benefits extended in the political sphere,
dealing with consultants, the ban on insider trading and anti-competitive
agreements. In addition, it defines the organizational obligations and
measures to prevent corruption and other conflicts of interest. The
Benefits Policy governs how to handle gifts, entertainment and invita-
tions to events in business relationships.

This policy are now in effect and mandatory throughout the Group. It
was approved by all German Group units and announced in 2012. At
the international level, the process will involved greater outlay because
we first had to check whether the policies complied with relevant natio-
nal laws. Still, almost all international units introduced the policy in
2012. The process will be completed in 2013. The introduction is being
accompanied by communication and training campaigns.

EMPLOYEE TRAINING FOR STRENGTHENING COMPLIANCE.
During the reporting period, Telekom in Germany conducted various
training and awareness programs to communicate our key anti-corrup-
tion topics:

More than 1,700 managers and experts in Germany, from the Board of
Management, top management and employees from other selected
areas, completed custom anti-corruption training programs in 2012.
These face-to-face events, which will continue in 2013, cover the main
anti-corruption regulations, using case studies to deepen understan-
ding. The compliance team worked with the various areas in advance to
develop specialist case studies so that training courses could be
tailored to the specific needs of each area.

Telekom addresses other employee groups with its anti-corruption
e-learning module. The module is designed in particular to familiarize
them with the content of the Anti-Corruption and Benefits Policies, help
them recognize typical corruption risks in day-to-day work, and provide
guidance on how to deal with them correctly. Alimost 16,000 employees
in Germany received this risk group-specific training between Septem-
ber and December 2012, The e-learning course will subsequently be
adapted as necessary and introduced at the international subsidiaries.
The face-to-face training courses and e-learning sessions are scheduled
to be completed over the course of 2013.
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The ,Bearing compliance in mind“ e-learning module is targeted at all
Telekom employees in Germany as an ongoing campaign. All new
employees will be required to complete the module as well. The module
communicates the most important compliance requirements and
conduct guidelines in terms of our Guiding Principles, our Code of
Conduct, current legal regulations and internal policies. Employees
learn where to report compliance breaches and where to ask for help
with questions relating to compliance or the Code of Conduct.

INTERNET PORTALS FOR PREVENTION AND ADVICE.

Ask me!

In order to prevent compliance risks, we set up the ,Ask me!“ portal in
2008. Here employees can ask compliance-relevant questions, for
example regarding the Code of Conduct or laws and internal policies.
»Ask mel“ offers reliable information that employees can apply in their
daily work routines.

Tell me!

We are dependent on the input of our employees, business partners,
customers and other stakeholders when it comes to investigating violat-
ions of internal policies, laws or codes of conduct. ,Tell me!* is a portal
that is also accessible to external parties, which can be used to report
misconduct via e-mail, phone and fax.

INVESTIGATIONS OF SUSPECTED CORRUPTION.

Telekom employs a zero tolerance policy when it comes to corruption.
Violations are systematically investigated and prosecuted in order to
create maximum transparency.

Review of irregularities in T-Systems International‘s sponsorship
activities.

An internal investigation that was triggered by an anonymous tip gave
rise to the suspicion that an arrangement violating compliance regulati-
ons had been made in the context of the business relationship between
T-Systems International GmbH and a major car manufacturer to reward
sponsorship involvement by awarding future contracts for IT services.
Due to this, T-Systems International GmbH immediately terminated
employment of the responsible sales manager and an external consul-
tant and sent the internal report to the prosecutor's office responsible
for further review. On the basis of the report, the public prosecutor initia-
ted a preliminary criminal investigation, which resulted in charges being
brought to the Regional Court in Stuttgart. The regional court gathered
additional evidence during the interim proceedings and initiated the
main proceedings in March 2013. Dates have not yet been set for the
trial.
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MAJOR ONGOING LITIGATION.

Deutsche Telekom is party to several proceedings both in and out of
court with government agencies, competitors, and other parties. The
proceedings mentioned in the 2012 Annual Report are of particular
importance from Deutsche Telekom's point of view.

RESPECT FOR HUMAN RIGHTS AS AN INGRAINED PRACTICE.
Respecting human rights is part of the fabric of Deutsche Telekom and
a principle that is entrenched at our company worldwide. Our Code of
Conduct, which applies Group-wide, stipulates our requirements for
ethical conduct. The Social Charter adopted in 2003 defines Group-
wide regulations regarding how to deal with employees and suppliers.
The Charter is based on the principles of the United Nations Global
Compact, the conventions of the International Labour Organization
(ILO) and the Organization for Economic Co-operation and Develop-
ment (OECD). The head of Group Relations Management is responsible
for all matters dealing with human rights issues at Deutsche Telekom.
This position has existed in this form since late 2012.

Telekom publishes an annual social performance report in which we
assess all of our Group companies‘ compliance with the provisions set
forth in the Social Charter . We added two special questions on the
observance of internationally recognized human rights to our annual
survey for the 2012 report. None of the responses indicated non-compli-
ance with the Social Charter .

In addition to human rights issues, we are committed to guaranteeing
official employee rights on all of our markets on the basis of our Social
Charter and are involved in developing measures that in part exceed
national legislation in the respective countries. Minimum standards for
dealing with our employees are also defined by the Telekom Diversity
Policy, whose aim is to prevent discrimination based on gender, age,
disabilities, ethnic origin, religious beliefs and sexual orientation.
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We also require our suppliers to comply with the ethical, social and envi-
ronmental standards defined in our Social Charter and to observe basic
human rights. We conduct regular social audits to determine whether
our strategic suppliers, including those that present a particularly high
risk, are in compliance with these requirements.

The European Commission is currently preparing regulations for certain
industries specifying how to address human rights. These rules will be
based on the UN Guiding Principles on Business and Human Rights.
Deutsche Telekom was involved in a committee of experts that helped
structure these rules for the ICT industry and participated in the final
draft review process in December 2012.
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RISK & OPPORTUNITIES MANAGEMENT.

Telekom's corporate environment is becoming increasingly complex
and dynamic. Technological developments, state regulation and inten-
sifying competition require a systematic, anticipatory management
approach to risks and opportunities.

The Group-wide risk and opportunities management system is a key
strategic tool in our corporate management processes. It helps us iden-
tify and evaluate negative effects and the potential of current and future
trends at an early stage and control their consequences.

Deutsche Telekom's 2012 Annual Report provides extensive informa-
tion on current opportunities and risks that are also relevant in terms
of corporate responsibility.



STRATEGY & MANAGEMENT
DATA PRIVACY

DATA PRIVACY.

Millions of customers entrust Telekom with their data. In order to live up
to this responsibility, we place the highest priority on protecting our cus-
tomers' private data. We developed an extensive catalog of measures
and created a separate Board of Management department for Data Pri-
vacy, Legal Affairs and Compliance to handle the topic at the highest
management level of our company. We undergo regular audits conduc-
ted by an external data privacy advisory council as well as independent
certification bodies.

Making our data privacy measures transparent to the public is a prin-
ciple of utmost importance for us. We are the first DAX-30 company to
publish an annual data privacy report, which documents all processes
at the Group that are relevant to data privacy. We have been publishing
an integrated report on data privacy and data security since 2011.

With an enhanced format, our new data privacy and data security report
aims to make complex topics easier for readers. The text alternates bet-
ween short statements, vibrant interviews, background reports and
commentaries, thereby meeting different informational needs. Contribu-
tors include Telekom specialists as well as external experts such as the
Chairman of the Munich Security Conference and a member of the
Chaos Computer Club.

In addition to publishing our annual report, we also report on all events
relating to data theft and data misuse that have been reported to the
relevant investigation authorities, present up-to-date measures for
improving data privacy and provide important tips for the secure hand-
ling of personal data at http://www.telekom.com/dataprotection.
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PUTTING DATA PRIVACY INTO PRACTICE - AN AWARD FOR

THE WINNER.

One of Telekom's key objectives is to raise awareness of how to handle
personal data responsibly on an ongoing basis. Telekom publishes an
annual data privacy report to gauge the level of data protection at the
Group. The report includes information on internal communication mea-
sures, internal audits and changes in the regulatory landscape.

Our employees recognize the need for data privacy measures and colla-
borate closely across departments to cover all data privacy require-
ments. The general opinion is that data privacy can only be successful
when everyone works together.

The 2012 Data Privacy Award goes to T-Systems Austria.

Telekom traditionally combines its evaluation of the basic data privacy
audit with presenting awards to the international subsidiaries with the
best results. The winner of the latest award was announced in Bonn by
the Board Member for Data Privacy, Legal Affairs and Compliance on
January 28, 2013, European Data Privacy Day, at an internal ceremony.
First place for the 2012 Data Privacy Award went to T-Systems Austria,
followed by T-Systems Poland and T-Systems Czech Republic.
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GOVERNMENT RELATIONS & REGULATORY

ISSUES.

As a globally active company with a strong presence in Europe, Deut-
sche Telekom acts as a discussion partner for governments, parlia-
ments, authorities and NGOs on all issues related to ICT and innovation.
Headquartered in Germany, we receive special attention from German
domestic institutions. We also have a representative office in Brussels,
where we engage in dialog with the institutions of the European Union
as well as with other associations and organizations. We engage in
active dialog with similar institutions in countries in which Deutsche
Telekom is active, particularly in the European markets and in the United
States.

Politicians and government authorities influence the development and
availability of the network infrastructure, technologies and services that
are required for future ICT solutions such as cloud computing. Not only
does this directly impact the competitiveness of telecommunications
companies, it also impacts business in general, which relies on having a
fast network infrastructure as well as state-of-the-art telecommunica-
tions services. In addition to economic factors, networks and services
are of considerable importance for maintaining a sense of community in
society. Decision-makers from parliaments, authorities and governments
need the exchange of ideas with representatives of society and compa-
nies to help them tackle these challenges. Communication was also key
during the preparation phase of the new Telecommunications Act,
which was approved and went into effect during the reporting period.
That is why Deutsche Telekom engages in active, ongoing dialog with
interested stakeholders from politics and the general public.

Our partners from parliaments, governments and non-profit organiza-
tions need to uphold their independence and integrity. This principle is
codified in Telekom‘s employee guidelines which were revised in early
2011. For example, they prohibit donations to political institutions in
Germany as well as non-transparent attempts to exercise influence.
These guidelines make sure that we base our political communication
on facts, expertise, credibility and integrity. Deutsche Telekom is also
registered with all the required information in the public transparency
register for lobbyists in Brussels. This is the basis for recipients to expe-
rience information provided by Telekom as authentic and trustworthy, so
that it can be assimilated in opinion-building processes in the political
arena and society.

BROADBAND NETWORK REGULATION TO ENCOURAGE
INVESTMENT.

High-speed Internet is an important growth engine. Increasing producti-
vity, sales markets for new services and new, more sustainable ways of
working and living depend on modern transmission technologies with
high data rates. That is why the lawmakers need to improve the require-

ments for investing in these broadband technologies, creating a broad
basis for long-term prosperity.

Deutsche Telekom has been making a contribution to this area for years
by investing heavily in the infrastructure for fixed-line and mobile Inter-
net. The high-speed Internet is giving rise to further expectations and
demands by society that again require further investments. For example,
we need to guarantee user security in the global networks and continue
to increase confidence in the services being offered. At Deutsche Tele-
kom, we take these challenges seriously. However, these need to be
supported by future-thinking regulatory policies that promote invest-
ment in the next generation broadband network. The only way to
achieve this is to provide stronger investment incentives and better plan-
ning security for the industry. The EU Commission is planning to
approve decisive framework conditions in this area. However, it is impor-
tant that these are also implemented by the EU member states and
incorporated into the daily activities of the regulatory authorities for tele-
communications. They include:

B [ncreasing planning and legal security for investors before network
expansion begins

®  Giving market solutions priority above regulation

®  Establishing regionally differentiated regulation that takes the
competitive situation in the various regions into account

®  Better options for allocating risk fairly among investors and
competitors looking for access to their infrastructure

m  Using synergies by facilitating the shared use of existing
infrastructure in all network sectors

PROTECTING THE OPEN INTERNET.

The topic of network neutrality continues to get a lot of attention from
the public. More specifically, people are worried that the Internet they
know today may be restricted in the future. Services that used to be
freely accessible would only be available for a fee or possibly not at all.
However, Deutsche Telekom is committed to preserving an open Inter-
net. Content and services will continue to be accessible online in the
future based on the ,best effort” principle.

Deutsche Telekom continues to expand its transmission capacities as
well as its infrastructure so that we are able to cope with our customers’
increasing data traffic and constantly upgrade our network. This is the
only way for us to meet our customers' increasing demands and live up
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to the requirements of online content and application providers to pro-
vide their services in high quality in the future as well. Telecommunica-
tions networks cannot be operated without network management.

That is why Deutsche Telekom is developing business models based on
the ,best effort” Internet principle that online businesses can use to
offer innovative services that pose specific demands on transmission
quality and quality of service. We do not monitor any of our customers'*
content but focus on managing the rapidly growing number of different
types of online data flows. Deutsche Telekom supports the freedom of
the Internet and does not influence user or provider content in any way.
Telekom will continue to take a non-discriminatory approach to marke-
ting services with different quality-of-service levels in competition with
other network operators. Differentiating quality-of-service levels also
makes an important contribution to financing broadband network
expansion in the medium and long term. It gives consumers greater
choice and guarantees a high quality level.

Deutsche Telekom supports the European obligations to provide trans-
parent information on quality of service. They give national regulatory
authorities the opportunity to define minimum quality requirements for
services and to make the provision of certain information to consumers
mandatory. Combined with general competition law, these legal provisi-
ons constitute an effective way to ensure an open Internet and give con-
sumers a choice between different quality-of-service levels provided by
one or several telecommunications providers. During the reporting
period, Deutsche Telekom collaborated intensively with other mobile
communications providers to develop measures to improve transpa-
rency regarding the bandwidths available to customers in the respective
mobile networks. The companies are also involved in an intensive
exchange with the German Federal Network agency for this purpose.
This collaboration will be continued in 2013.

ENCOURAGING CONSUMER DIALOG.

One of Deutsche Telekom's aims is to become the most highly regarded
service company in the industry. That is why we gave high priority to
consumer-related topics in 2012 as well. We further strengthened inter-
nal functions dealing with consumer relations in order to improve
exchange between Deutsche Telekom's product and service develop-
ment areas and our external stakeholders from politics and the general
public.

Central topics in legislation and in stakeholder dialog as well as efforts
to create voluntary regulations for the industry beyond legal provisions
included:
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B Improving consumer data privacy, e.g., in the online advertising
business

B |mproving extensive protection of minors, irrespective of the
technology used, at the national and EU level

B Improving customer service standards

B Improving customer privacy in telecommunications, e.g., when
switching providers for fixed-line and mobile connections

In the interest of consumers, we supported self-regulation for the online
advertising business in Germany in the area of usage-based online
advertising (targeting) in 2012. Targeting means consumers* online
behavior is analyzed and ads are specifically selected to meet their inte-
rests. In order to strengthen consumer rights in this area, we support
increased transparency and informational self-determination by enab-
ling consumers to lodge objections beyond sector boundaries. Since
2012 we have been involved in the related initiative being conducted by
DDOW, a voluntary self-control organization that promotes data privacy
in online advertising in Germany.

We also rely on self-regulation and providing information to protect the
private sphere of consumers when it comes to geodata services. To this
end, we helped set up an information platform for Selbstregulierung
Informationswirtschaft e.V., an association for self-regulation in the infor-
mation business. People can use the information and objections plat-
form, ,Data privacy code for geodata services" to directly block images
online that show their city, street or house.

Deutsche Telekom continued to make significant progress in 2012 for
consumers wishing to switch fixed-line providers in collaboration with
other network operators. The goal is to make it easier for consumers to
switch providers without any service interruptions. We were even able to
launch the new switch-over processes, which apply to all mobile net-
work providers, throughout the entire market in late 2012. These pro-
cesses now enable number portability from customers’ current mobile
communications contracts. In all these areas, Telekom stands for a con-
structive and solution-oriented approach that is geared to both the con-
sumers' interests and the interests of our company.
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REGIONAL ADDED VALUE.

As a responsible corporate citizen, Telekom considers it its obligation to
promote regional added value and social stability at our company sites.
We generated revenues of EUR 58.2 billion globally in the financial year
2012 with 232,342 employees (2012 annual average). Aimost 56 per-
cent of revenues were generated outside of Germany. We contribute sig-
nificantly to the economic development in the various regions through
salaries, taxes and procurement.

TELEKOM NET ADDED VALUE.

Telekom publishes the net added value generated for the Group each
year. These figures show how different stakeholders benefit from corpo-
rate performance. By paying wages and salaries and contributions to
pension schemes, for example, we contributed substantially to regional
purchasing power and a secure future at our locations. Our net added
value remained largely constant in 2012 at EUR 31.2 billion compared
to EUR 31.1 billion in the previous year. This figure shows that economic
development at our company sites is closely connected to long-term
business success.

CONNECT THE UNCONNECTED.

We have been focusing our investments on full-coverage expansion of
fast and stable networks over the past few years and continued to do so
during the reporting period. With our network expansion, we are laying
the foundation for everyone to be able to participate in the information
and knowledge society. Our cash CAPEX, a KPI that summarizes our
investment in equipment and systems, came to EUR 3.4 billion for Ger-
many in 2012. Of this, we invested EUR 1.0 billion in intangible assets
(without goodwill) and EUR 2.4 billion in property, plant and equipment.
We paid EUR 0.7 billion in taxes in 2012.

In the context of the ,Yes, | can! association, we also supported initiati-
ves in Germany that promote projects for children and young people in
social hotspots, increasing their confidence in their own skills. We also
offer customized solutions to provide people from disadvantaged back-
grounds with access to new communications technologies and media.
These include:

B Subsidized rates for people with low incomes or disabilities

B Extensive activities to promote media skills

®  Promoting the integration of people from disadvantaged
backgrounds

Telekom helps bridge the digital divide by supporting equal opportuni-
ties for all to participate in education, knowledge and communications.
In doing so, the Group helps to strengthen the economic standing and
quality of life as well as competitiveness at its locations and in its mar-
kets.

EDUCATION-THE FOUNDATION OF A SUSTAINABLE SOCIETY.
Telekom makes a significant contribution to promoting young people‘s
skills in the areas of technology and natural sciences through its training
activities and its own foundation.

The Deutsche Telekom Foundation, which was established by Deutsche
Telekom AG, continues to be very active in helping maintain and
improve the German educational landscape. The foundation is currently
one of the largest German corporate foundations with funding capital of
EUR 150 million. It is dedicated to improving education levels in the
STEM subjects (science, technology, engineering, and mathematics)
throughout Germany. Since 2012, the foundation has been focusing on
encouraging small children’s interest in natural science and technology.
The Deutsche Telekom Foundation and the Little Scientists' House
foundation held the ,Inquisitive minds*“ competition for day care centers
in2012.

Inthe 2012/2013 academic year, the total number of apprentices and
students came to around 9,300, including some 1,200 students on
cooperative degree courses. This makes Deutsche Telekom one of the
largest providers of vocational training programs in Germany.

RESEARCH INVESTMENTS IN GERMANY.

The development of innovative ICT solutions is a key growth driver not
only for our industry but also for many other sectors. The Telekom
Group's central research and development unit, Telekom Innovation
Laboratories (T-Labs), is an internationally important player in this area.
In addition to our German locations in Berlin, Bonn and Darmstadt, we
also run institutes in Tel Aviv and Los Altos, California. In 2012, some
400 Telekom experts and researchers studied fast, secure and sustaina-
ble communication solutions at T-Labs . The focus of their work in 2012
was on medium-term topics such as developing technologies that ena-
ble up-to-date differentiation options and identifying new business
avenues.

T-Labs also finances university chair positions and cooperates with
Berlin universities as well as with a number of other universities and
institutes worldwide. Together with other partners from the industry as
well as start-ups, T-Labs helps bring the worlds of research and busi-
ness together and secures the transfer of know-how into Telekom.
Telekom's research and development budget totaled around EUR 100
million in 2012.
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NATIONAL COMPANIES.

With companies in about 50 countries, Deutsche Telekom is one of

the world's leading telecommunications providers. Implementing and
embracing the CR strategy on a cross-border basis is key to the
Deutsche Telekom Group reaching its goal of becoming a CR leader.
The different degrees of CR maturity in the international subsidiaries,
due among other things to local conditions, represent a major challenge
in this regard.

Click on the map to access the profiles of selected subsidiaries
describing their CR activities and highlight projects.
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ALBANIA.

AMC.

Our CR highlights: “Building a dream”.

"Building a Dream” is an employees' team-building and cammunity responsibility program at
AMC, the OTE Group's Albanian subsidiary. In 2012, the employee teams involved in "Building a
Dream” were assigned to implement childcare and development projects in a number of
childeare institutions within a limited timeframe and budget. The teams had to develop a
meaningful solution to a problem identified in the chosen institutions, thus improving the lives
and contributing to the development ofthese children. The three teams were made up of

13-14 AMC emplovees and each one was assigned to work at one institution. Most of the warl,
e.g. painting, assemhbling, dissembling, building, etc., was done out ofworking hours and by the
team members themseles.

Qur award within the reporting period:

= AMCwon the Philanthrapy Award 2012 for its contribution at a national level. This initiative
is organized by Partners Albania, a local MG, and funded hy Rockefeller Brothers Fund.

Further examples of our CR activities:

B Best 3G network
B Grant program

H Ervironmental management system

Why is CR important for your company with regard to your local
market/environment?

The OTE Group is one ofthe largest companies in
Greece and South-East Europe. We see ourselves
as a sustainably positive force, cantributing to the

Wie are huilding a robust campany, an undisputed
leaderin its sector that contributes to the growth of

the Greek economy and SE Europe.

Michael Tzamaz, OTE Group Chairman and CEQ

Key facts at a glance.

growth of the national economies where we operate.

Markets, business areas OTE is the leading integrated telecommunications operatar in

and market share South-East Europe, praviding state-of-the-art vaice, mohile and
broadband services in contiguous markets with a population of
nearly 45 million. Besides Greece, the OTE Group is presentin
Romania through Romtelecom and Cosmaote Romania, Bulgaria
through Glohul and Albania through AMC,

= Greece:
= Fiked: IncumbentiLeader
= Mobile: leader

= Romania:
= Fixed: IncumbentiLeader

= Mohile: Challenger

= Bulgaria: #2 in the mobile market

= Alhania: #2 inthe mobhile market

Number of customers

NHumber of employees

Shareholding of Deutsche

Telekom AG since

Please refer to the internet
for further information

Local CR reports
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= Greece:
= Total lines:3,126,272

= ADSL subscribers: 1,204 980
= OTE TV subscribers: 119,771
= Mohile custorners: ¥ 597,322
= Romania:

= Total lines: 2,329,042

= ADSL subscribers: 1,196,561
= TV suhscribers: 1,265,325

= hohile custormers: 285,830

= Bulgaria:
= fohile custamers: 4,518,191

= Albania:
= fohile custamers: 1,874,221

Fixed line aperations, Greece: 8,750
= fohile aperations: 8,579

= Fixed line operations, Romania: 7,418

2008

iy, 0te O

iy, COSm Ote. or

OTE has puhlizhed its own annual CR Repart since 2005,

Cosmote Greece has published its own annual R repor since
2005

2013 OTE and COSMOTE publish their first common CR report
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AUSTRIA.

T-Mobile Austria.

Our CR Highlights: TUN fund and lobby. 1 6@t-mobile.

Emvironment and sustainability fund at T-Mobile Austria

Qur non-profit T-Mobile environment and sustainahility fund (TUN fund) supports projects that
make a contribution to energy efficiency and climate protection, the enviranmentally conscious
use of information and communications technology {ICT) and the protection of the environment,
nature and endangered species.

Underthe slogan "Sharing cammitment’, the TUM fund grants prize maney ta projects that use
ICT to develop creative solutions to environmental and sustainability problems. The fund
supported the following projects during the reporting period with a total of ELIR 50,000 in prize
rmaney:

= Sl Styria Climate Safety Investigation
= Smartphone & app forwww.naturbeohachtung.at

= klimalftrick], an animated film competition foryoung people onthe topic of climate change

CEl: Styria Climate Safety Investigation was selected as the best project in an online vate. The
project concept is to teach students about climate protection, such as how to reduce energy use.
The students then pass an the information to others. They tell their family ahout what they have
learned and mativate their parents to do their part. Content iz presented in media forms that are
attractive to young people sothat it can he transported from the schools and into the students’
private lives.

37 projects were submitted during the second call for submissions, which ended on
Movernber 26, 2012 The three winning projects were announced at a gala event hosted by the
TUM fund on April 24, 2013, For the firsttime, school student prajects alzo received funding
totaling EUR 3,000 at the event.

TUM fund press conference foundation)

lobby. 16@t-mobile.at—education program for young refugees

T-Mohile Austria teamed up with lobby 16 to extend the "Learning pathways" project. For the first
time the company conducted a module in 201 2 inwhich young refugees can learn the skills they
need ta attend a vocational training program. The skemonth education program includes
German, English and mathematics courses and is supplemented by sectar-specific training. At
T-Mohile Austria, this invalves producttraining, communications and sales training as well as
internship days at the stores and in custamer service. In 2012, T-Mabile helped four young
people prepare forvocational training as a retail sales assistantwith an emphasis on
telecommunications and as office administrators.

The lohby. 16 association received the Sozial Marie award on May 1, 2012 in recognition of its
dedication to the vocational and social integration of young refugees living in Austria without
relatives. Other companies have also decided to adopt the program, which was enhanced by
lobby. 16 and T-Mabile Austria.

Further examples of our CR activities:

B European Alpbach Forum B Christmas donation campaign

HE Enhanced 3G coverage B cCorporate giving
HE Expanding 4GILTE H dea Goes App Award

H Appfor diabetics H Climate-friendly mability
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Why is CR important for your company with regard to your local
market/environment?

I "To T-Mohile Austria, corporate responsibility means taking responsihility
forthe community beyond aur legal abligations, for our custamers, aur
employees, the Austrian society and the enviranment inwhich we live anc
wark, Aninternal sustainability board develops our CR strategy in
consideration of these different stakeholders. Our CEQ and managing
hoard are directly responsible forthis strateogy.

Qur role as an employeris based on the concepts of diversity and
maintaining a healthy life-wark balance. Because a variety of different
types of peaple work and come together at T-Mobile, we are alzo able to
develop varied, creative solutions ta the numeraus challenges that the company faces every day.
Equal opportunities for men and wormen, young and old, regardless of where they come fram, is
a guiding principle at T-Mohile.

Y

Thatis why we are involved in our community hased on the concept"Connect the unconnected”,
and fight against discrimination and forthe inclusion of all social groups. Our activities include
many years spansoring Life Ball events and the prajects for people with HIY that these events
support e are involved in the campaign against poverty sponsored by volkshilfe Osterreich and
support young refugees who came to Austria without their families, giving thern the opportunity to
receive vacational training and start a career at T-Mohile. VWe also spansor school projects to
pravide children and young people with extensive "connected learning” oppartunities.

e intend to permanently reduce our CO5 footprint with future-thinking technologies and
praducts. Instead of being part of the prablem, telecommunications can help solve our
environmental problems. Thatis why T-Mobile Austria's non-profit TUN fund {T-Mohile
environment and sustainability fund) grants annual prizes totaling EUJR 50,000 to projects that are
warking on innovative solutions to environmental problems. As one of the jury members, former
EL commissianer Franz Fischler, serves as a guarantee of the high quality and autonomy of
these projects”

Andreas Bierwirth, CEO of T-Mobile Austria

Key facts at a glance.

Markets, business areas
and market share

With the T-Mobile and telering brands, T-Mobile Austria provides
services to 4.1 million custormers, making it Austria's second
largest mohile provider.

Humber of customers 4,100,000

Number of employees 1,400

Shareholding of Deutsche 2,000
Telekom AG since

Please refer to our website www.t-robile.at

for further information . X -
Ware information on our CR activities: hitpwee -

mokile. athachhaltickeit

Local CR report 2010 T-mabile Austria sustainahility report {in German only)
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T-Systems Austria.

Our CR Highlight: Public Housing 3.0—connected neighborhoods help
close the digital divide.

In order to help close the digital divide, T-Systermns Austria launched the Public Housing
3.0projectin 2012 in collabaration with the Vienna Margareten district and the aperator of the
Austrian social media platform, Sankt Onlein. The Public Housing 3.0 project provides the mostly
low-income residents ofthe Karnerhof housing area and neighhoring facilities like the local youtt
center with access to state-of-the-art information and communications technology. Forthe
praject, T-Systems set up a cantainer equipped with multimedia technology, the T-Systems
Media Box, atthe housing area as a teaching and communications center. T-Systems employess
aswell as a number of callahoration partners have been valunteering there as part of aur
corporate valunteering activities, conducting training courses for residents including computer
caurses forwomen and basic Woard and Excel training. By Movember 2012, more than 250 of the
3,000 residents had attended courses, particularly women and young people. T-Systems’
partner, Sankt Onlein, launched the www kaernerhof.at information and social media platfarm to
accompany the project. Sorme 200 people have signed up on the platform so far. The platform
helps connect people in the neighborhood and provides local information like programs and
registration forms foar Media Box training courses as well as information on doctors, childeare and
events in the area.

Our awards during the reporting period:

= T-Systermns Austria received an award from Vienna's OkoBusinessPlan Yyien
environmental inititative in 2012 farits 150 14001 @ environmental management system.

= OnJune 20, 2012, T-Systems Austria received the Metipp Innavation Award for itz
innovative systerm landscape, monobloc,

Further examples of our CR activities:

B Corporate giving
H lobby 16
H Climate-friendly mability

Why is CR important for our company with regard to our local
market/environment?

"In Austria, we focus our main CR activities on environment and
education. Offering targeted suppart to voung people with talent,
especially in the technical area, and promoting IT skills for the
disadvantaged are of special importance to us. We therefore
support an Austrian student competition by aranting the T-Systems
special prize far innovative youth, the idea.goes.app Award. The
prize is awarded to innovative student prajects in the healthcare,
energy and mohility fields. We alsa help young, unaccompanied
refugees hy offering them IT courses and internships to facilitate their access to the information
society and help better integrate them into aur society.

We are also dedicated to the protection of our enviranment through pioneering achievements in
the field of Green IT and through strengthening sustainable action in our entire value chain. With
state-of-the-art technalogy and infrastructure in our data centers, we offer our customers 1T
=olutions that reduce their energy consumption and lead to an improverment of their carbon
foatprint. Areas for improvement and potential energy savings can he clearly illustrated with aur
Green Dynamics Tool.

Wie are strangly committed to promoting environmental awareness among our employees and
foster their competency in developing innaovative products for our customers and efficiently
organizing the workflow in aur campany. YWith our Green Day event, we launched corresponding
initiatives in 2010 in cooperation with T-Mobile Austria

Martin Katzer, CED of T-Systermns Austria
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Key facts at a glance.

Markets, business areas
and market share

T-Systermns Austria is number five on the Austrian ICT market. The
campany offers custormers a camplete portfolio of 12T services.
T-Systems Austria is the market leader when it comes to data
centers and dynamic services.

Number of customers approx. 300
Number of employees

approx. 600

Shareholding of Deutsche 2001
Telekom AG since

Please refer to our website www t-systerns at
for further information
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BULGARIA.

Globul. Key facts at a glance.

Our CR highlights: Volunteering at National Day of the Nature Park and

biggesl donor Markets, business areas OTE is the leading integrated telecommunications aperator in

and market share South-East Eurape, praviding state-of-the-artvoice, mobile and
In Bulgaria Glohul is particularky well known for its engagement in green projects, the most hroadhand services in contiguous markets with a population of
suecessful one being its support far the annual WWFE initiative known as The Mational Day of the neatly 45 million. Besides Greece, the OTE Group is presentin
Mature Parks. In 2012 aver 2,200 volunteers collected mare than 10 metric tons ofwaste fram Rormania through Romtelecom and Cosmote Romania, Bulgaria
nature parks inBulgariaand thus made a significant contribution ta the on-going task of thraugh Globul and Albania thraugh AMC.

presering wildlife in the country. During the reporing period, Globul's social commitment was
onece again demanstrated by its donations, which were g0 generous that Globulwon a
campetition far Bulgaria's biggest corporate donor in two categories (Largest Amount of Financia
Grants and Maost Generous Donar). Over the pastyear, Globul has invested over EUR 500,000 in
programs and initiatives in the key areas of emvironmental protection, education and social = Mobile: leader
develapment.

= Greece:
= Fixed: IncumbentLeader

= Raomania:
= Fixed: IncumbentLeader

Corporate Wolunteering G at Vitosha Mature Park

= fhabile: Challenger

= Bulgaria: #2 in the mabile market

= Alhania: #2 in the mohile market

Number of customers
= Greece:

= Total lines:3,126,272

- = ADSL subscribers: 1,204,980
Our awards and new memberships:

= QOTETY subscribers: 119,771

= |nJune 2012, Globul received a Green Business award from the Ministry of Ervironment

and Water far its long-term environment sustainability strategy Globul Green. The operato
wion second place in the Large Companies category.

= fobile customers: 7,697 322

= Raomania:
= |n Movemnber 2012, Globulwan first prize for the higgest corporate donar of 2012 in two = Total lines: 2,329,042
categories: Largest Amount of Financial Grants and The Most Generous Donor. The

= ADSL subscribers: 1,196,961
awards are organized annually by the Bulgarian Donation Forum and the prestigious prize

of Most Generous Donorwas presented by the Bulgarian President Rosen Plevnelieyv, = TV zuhscribers: 1,269,325
w0 2012 Globulwas also awarded a prize for its annual campaign for safe driving by the = fobile customers: 6,285,830

Fress Auto Club Bulgaria. Globul wion the first prize in the categary "Biggest contribution tc

improving road safety”. = Bulgaria:

= faobile customers: 4,518,191

Further examples of our CR activities: = Albania:
= Mohile customers: 1,874,221

H CR reporting B Summer program fartrainees
B Farticipating in CR farums B Grant programs
H Road safety campaion HE Renewable energy Number of employees

= Fixed line operations, Greece: 8,750
H Biood drives B Energy efiiciency measures

= Mohile operations: 8,574
B Educational programs B Ervironmental management system

B o Fixed line operations, Romania: 7,418
"Green” Qlympics

Why is CR important for your company with regard to your local

market/environment? Shareholding of Deutsche 2008
Telekom AG since

The OTE Group is one ofthe largest companies in

Greece and South-East Europe. We see ourselves

as a sustainahly positive force, contributing to the Please refer to the internet woww ote qr
growth of the national economies where wea operate. for further information W COSIOte g

Wie are huilding a robust campany, an undisputed
leaderin its sector that contributes to the growth of

the Greek economy and SE Europe. Local CRreports OTE has puhlished its own annual CR Report since 2005,
Michael Tsamaz, OTE Group Chairman and GEQ Cosmote Greece has published its own annual CR repart since
2004.

2013 OTE and COSMOTE publish their first cammaon CR report
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CROATIA.

T-HT Hrvatski Telekom.

Our CR highlight: Together we are stronger.

Hrvatski Telekom runs an annual donation project entitled "Together we are stronger”. It
encourages the company's employvees to propose ideas for donation projects. The hest anes are
selected in line with the Group's CR categories of "Connected life and work &', "Connect the
unconnected” and "Low carbon saciety® and then communicated to the public via TV infamercials
social networks, etc.

The project started at the beginning of May 2012 when all emplovees were invited to propose
suitable projects over a period of two months. A total of 125 projects were proposed and

20 selected. The TV campaign featuring these donation projects commenced in December
2012 and ran until mid January 2013,

"Togetherwe are stronger” {in Hungarian)
QOur awards and memberships:
= OnMarch 23 2012 T-HT Hrvatski Telekom was listed in the CR Index {indeks DOP-a)

issued hy the Croatian Business Council for Sustainahle Development (HRPSOR).

= On October 18 2012 T-HT Hrvatski Telekam was awarded the title of "Best Croatian
Caompany in Terms of Investor Relations" by the magazine Poslovni Dnevnik.

= T-HT Hrvatski Telekom is a UN Global Compact @ participant and publishes a
Cammunication on Progress Report (CoF).

Further examples of our CR activities:

Freiwilligentag in Kroatien

H CR reporting H Corporate volunteering

H Stakeholder dialog B Grant programs

B Terastream technolagy HE Renewable energy

HE Expanding 4GILTE B Energy eficiency measures

H Mear-field communication B Energy-eficient buildings

Why is CR important for your company with regard to your local
market/environment?

"Carporate sacial responsibility has been fully integrated into the
long-term strategy of the T-HT Group for all its stakehalders. We
also have a well-implemented policy on environmental protection,
and we have committed ourselves to the principles of the LN
Glohal Compact & initiative "

Ivica Mudrinic, CEQ of T-HT Hrvatski Telekam

Key facts at a glance.

o/

Markets, business areas
and market share

Business segments

Number of customers

Number of employees

A subsidiary of Deutsche
Telekom AG since

Please refer to the Internet
for further information

Local CRreports

T-HT Group i= the leading provider of telecommunications services
in Croatia and the sale campany to offer the full range of these
services: it comhbines the services offived and mobile telephony,
data transmission, Internet and intermational communications.
The hasic activities of Hrvatski Telekam d. d. and other subsidiary
companies comprise provision of telecammunications services,
design and construction of telecommunications neteorks in the
territory ofthe Republic of Croatia.

In addition to the provision of fixed telephany services {fixed-line
access and traffic, as well as fixed-network supplementary
services), the Group also pravides Internet services, including
IPTY, data transmission services {lease of lines, Metro-Ethernet,
IPIMPLS, ATM G0, GSM, UMTS and LTE mohile telephone
networks.

1.3 million fixed lines, 2.3 million subscribers in the mabile
netwark, 658,000 broadhand connections, 364,000 TV users

5,780

1999

ww bt b

Sustainability Report 2011
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CZECH REPUBLIC.

T-Mobile Czech Republic.

Our CR highlight: Grants for employees’ and regional projects.

In the reporting period the T-Mobile Fund for Emplovees received 141 grant applications. An
independent committee selected the 27 mostworthy projects and supported therm with grants
totaling CZK 2 million. The projects included the restaration of cultural and religious monuments
in Mrtnik and the creation of pools to suppaort amphibian populations in Strelna and Kostan. The
T-hohile Fund for the Regions received 115 grant applications and distributed a total of CZK

2 million for suitable projects in the Louny district and Hradec Kralove region.

Under the ummbrella of T-Mohbile Fund the company also staged four seminars for NG Os focusing
on public relations and human resources. Around 100 representatives of foundations and civic
aszociations learned how to communicate with journalists to facilitate the dissemination of
information about interesting projects, and how to select and motivate employees. These
seminars are offered free of charge.

QOur award during the reporting period:

= 3rd place atthe "Employer of decades” cantest in the Czech Repuhblic

Further examples of our CR activities:

H CR event B E-waste recycling
B Infarmation an enviranmental protection H Climate-friendly mability

B Educational programs

Why is CR important for your company with regard to your local
market/environment?

"Cur strategy, which goes beyand classic engagement in sacial
prablems, is based on three key priorities: connected life and wiark,
equal apporunities, and padicipation in the information society — all
with minimal impact on the environment. \We believe that our products,
semvices and technalogies have the potential to contribute ta the
solution of iszues in these fields. YWe take our long-term impact an the
local and glohal market seriously and that is why we helieve that
connecting business strategy with social needs is the right way to run
our business."

Martina Kemrova, Senior Manager, Company communications

Key facts at a glance.

Markets, business areas T-Mohile Czech Republic is the leading pravider of mobile services

and market share inthe Czech Republic, with 41% market share
Number of customers 5381 000
Number of employees 24800

A subsidiary of Deutsche 1996
Telecom AG since

Please refer to the Internet www tmobile.cz
for further information
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T-Systems Czech Republic.

Our CR highlights: Waste management renewed.

T-Systerns in the Czech Republic undertook a radical renewal of its waste management system
inthe reporing period. Hazardous waste (e.0. luorescent lamps, batteries, chemicals, etc) is
handled in a legally compliant manner by a specialistwaste management campany. Waste
respansibilities within the campany have been stringently defined with ane waste manager per
site cantralling waste management implementation. The company's logistics department is now
responsible for returning and recycling electronic waste. A specialist company deals with
cammaon waste and all waste-related infarmation is integrated and maonitared by the campany's
internal process systemn. During the reporting period the company collected 381 kg of electronic
waste and batteries, 30 kg of cartridges and 2 630 kg of waste paper

QOur award during the reporting period:

IT Project ofthe Year in the Czech Republic rewarded by the Czech Association of Chief
Infarmation Officers (CACIOY: T-Systems received the award for its cloud salutions enhancing the
energy efficiency of their business customers.

Further examples of our CR activities:

T-8ystermns emplovees planting trees invarious cities

H (nformation on green 1CT HE Cormorate giving
H =mart metering B Educational programs
B comorate giving I Energy efficiency measures

Why is CR important for your company with regard to your local
market/environment?

"T-Systems is perceived as a member of an elite aroup of high-tech
technology companies in the Czech Republic. One of the supporting
attributes is seen ta he our unmistakable abligation to the whale
spectrum of social respansibility. Qur engagement in the CSR field is
heing consistently puhlizhed in our company profile and related areas,
such as environmental effects of our portfolio, and regularly farms part of
expert discussions publizhed in the media. Cur philanthropic activities
are highly appreciated by the beneficiaries”

Ing. Michal Hatle CSc., Chairman ofthe Board and Managing Director

Key facts at a glance.

69

Markets, business areas
and market share

Number of customers

Number of employees

Shareholding of Deutsche
Telekom AG since

Please refer to the internet
for further information

Wanufacturing, automotive, public & healthcare, services, transporl
& logistics, utilities T-Systems Czech Repuhlic is ane of the
TOPSICT providers in CZ

Around 800 corporate customers and puhblic institutions

Approx 670

2004

wnne - systerns.cx
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FRANCE.

T-Systems France.

Our CR highlight: Collecting pens for recycling to support Adiflor.

A partnership with an association known as Adiflar enables equipment to he purchased for
schools in Cameraon through T-Systems France emplovees handing in their old pens far
recycling and the money heing donated to Adiflor to purchase the school equipment. T-Systems
France has huilt up a strong relationship with Adiflor, e.g. through publishing one of their
advertisements in the company's Best Practice magazine which is distributed to all its
customers.

Further examples of our CR activities:

B Charity run

Key facts at a glance.

Markets, business areas
and market share = amoang top §in automobile industry

= among top 10 in industry and assurance sector

Number of employees 1,180

Please refer to the internet www t-systems ir
for further information

70



NATIONAL COMPANIES
EUROPE
Germany

GERMANY.

T-Systems.

Key facts at a glance.

Our CR highlight: How cloud computing and virtualization reduce energy
consumplion. Markets, business areas
and market share

ICT is hecoming increasinaly impartant in the warld of business and in peaple's private lives.

That makes ICT a significant energy consumer and—as long as the majarity of our energy cames

from fossil fuels—a source of GOz emissions as well. The ICT industry can contribute
cansiderably to environmental protection by reducing its emissions.

ICT salutions can alsa make a considerable contribution to reducing energy consumption in all
areas ofthe economy. ICT can be used to optimize business processes even in areas that
ariginally seemed to have nothing to do with [T and to drastically reduce the CO5 emissions

produced along the entire process chain. That means that ICT solutions play an increasingly
important role when it comes to climate protection. This is paricularly true in view of the EU
energy reduction targets where the objective is to reduce energy cansumption by 20 percent by
2020,

40 percent of CT-related CO, emissions alone are generated by warkstation computers and

manitors, another 23 percent by servers and cooling systems. Increazed energy efficiency thanks
to cloud computing is a key factar in this process. In cloud computing, customers access 1T
infrastructures online. That makes it possible to dynamically make adjustments based on
demand. Cloud computing Mvirualization technologies can reduce energy consumption by up to
80 percent (hasic calculation using Green Dynamics simulation).

Number of customers

Number of employees

T-Systermns offers carparate customers in paricular attractive salutions by praviding infrastructure
resources such as online computing and storage services. That means they na longer need to
maintain maximum resources justto be able to cover accasional peak capacity but are instead
ahle to switch the services they need on or off based on demand. This lowers operating costs
and increases energy efficiency. Virtualization solutions also make it possible to increase server
capacity by up to 80 percent as a result of shared usage. Countless servers that used to he
operated only occasionally at capacity can now be shut down or used for other tasks.

for further information

Using desktop cloud solutions results in lower costs for provision, hardware and warkstation
maintenance. It also generates fewer CO2 emissions. Using an average deskiop computer eight
haours each day consumes around 350 Kh each year. By replacing your desktop with a thin
client, you can reduce this number to around 0.08 Kh per day perworkstation. Because the
majority of thin client hardware is operated centrally, energy consumption goes up atthe data
center. However, energy consumption at your desk decreases significantly. Altogether, it is
possible to reduce CO5 emissions by 54 percent by switching to thin clients as opposed to
average deskiop computers. A company with 1,000 warkstations that equips 74 percent ofthose
wirkstations with thin clients can reduce emissions by some 67 metric tons of CO5 a year.

Wirualizing business travel with video conferencing can reduce CO, emissions by 10 percent,

thereby helping improve the carbon footprint. Successful implementation at Deutsche Telekom's
mahile cammunications arm shows that these efforts pay off. There, around 3,000 employees
use these conferencing solutions. They reduced emissions by some 7,000 metric tons of CO5 by

cutting back on flights with some 40,000 video conferences in 24 manths

Other examples of our CR activities:

Each section of this report will pravide you with extensive infarmation on T-Systems' CR activities
in Germany,

Further examples of our CR activities:

Detailed information on T-Systems’ commitments in Germany can be found in all chapters of this
report.

Please refer to our website

T-Systermns is Deutsche Telekam's carporate customer arm. The
campany draws on a global infrastructure of data centers and
networks to operate information and communications technoloogy
aystems for multinational carporations and public institutions. Witk
offices in over 20 countries and glohal delivery capahility,
T-Systerns provides services to companies from all industries,
frorm the automaotive industry, telecommunications, the financial
sector, retail, service providers, energy companies and the
manufacturing industry to public administration offices and the
healthcare sector. As a driving force far innovation, T-Systems is
responsible within the Deutsche Telekom Group for developing
ICT solutions that connect business and saociety, especially in the
intelligent netwarks growth area. The company's focal points are
connected cars, healthcare and efficient energy management.

400

52,700

wwi - systerns.de
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Telekom Deutschland GmbH.

Our CR highlight: "Expedition” for raw materials with cell phones.

Telekom Deutschland conducted three innovative projects in 2012 to raise public awareness of
the valuable raw materials contained in cell phones and to increase recycling of strategic
resources:

During the first half of the yvear, the Bavarian State Ministry ofthe Enviranment and Puhlic Health
conducted Germany's first state-wide cell-phone collection campaign with the suppart of four
mahbile cammunications providers. kore than 2,000 schools and several companies and
government authorities in Bavaria participated in the "Smart cell-phone disposal' campaign.

In the context ofthe 2012 vear of Science, the German Federal Ministry of Education and
Research (BMBF) conducted the Germany-wide education and cell-phone collection campaign,
"The raw materials expedition—dizcover what's hidden inside your cell phane" in cooperation
with netwark operatars. 1,600 schools paricipated inthe campaign. The campaign is based on
scientifically sound teaching and warking material that teaches school students about the raw
materials in their cell phones as well as about production chaing, recycling and how used cell
phanes can be reused.

The goal ofthese initiatives is to motivate the public, padicularly young people, to take a critical
approach to using resources for cell phones and to make a contribution to the sustainable
cansumption oftelecommunications products.

Telekom Deutschland is also researching better ways to glean valuahle raw materials from
telecommunications network components in arder ta fight the ervironmental damage caused by
the extraction of raw materials as well as the scarcity of strategic raw materials. With these efforts
wie hope to contribute to the development of innovative recycling technologies that make it
pozsible to mare effectively recycle valuable and scarce raw materialzs. Telekam Deutschland
cammissioned a feasibility study on the tapic with the ohjective of increasing recyeling of nan-
ferrous and precious metals and recovering valuahle materials that have not been recycled in the
past.

wine telekom. delfrecyeling
wvny. handy-clever-entsargen.de

whnn. die-rohstofi-expedition.de

Further examples of our CR activities:

Detailed information on Telekom's commitments in Germany can be found in all chapters of this
report.

Why is CR important for our company with regard to our local
market/environment?

"Telekom Deutschland does mare than just offer its
custamers the mostinnovative, highest quality
netwarks. Ye are also very concerned with using
energy and raw materials respansibly. Ve are
canstantly updating our netwark technology in order
to optimize energy efficiency and reduce CO5

‘-

emissions. Jur extensive initiatives on recycling and
reusing products also help raise customer
awareness, thereby cantributing to the conservation

ofvaluahle resources”

Bruno Jacobfeuerbarn, Managing Director of Technalogy, Telekam Deutschland GmbH
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Key facts at a glance.

Markets, business areas
and market share

Core business: Products and services for fixed-line telephony,
broadhand Internet, mohile voice and data and IPTW

Number of customers 22,384,000 fixed lines
36,568,000 mohile custamers
1,966,000 TV custormers
12,427,000 hroadhand retail lines

{Lastupdated: Dec. 31, 2012, Source: Annual Report)

Number of employees 67 497 (Last updated: Dec. 31, 2012, Source: Annual Repart)

Please refer to our website wwwtelekom.combnwelbweit
for further information
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GREECE.

Cosmote.

Our CR highlights: “Our world is you™ program.

Cosmoate's corporate campaign in the reporting period was once again its "Our YWoarld is You"
FProgram, which serves to enhance the company's contribution to society and banding with
customers. Through this corporate campaign Cosmaoate invited its subscribers to send their
wishes "for a hetter warld" via Faceboak. In this way, Cosmote offers its custamers the chance to
inspire the company to take action in the field of social work and valunteerism.

Maore than 13,000 people sent their wizhes via Facebook with the aim of "making the warld a
better place" through Cosmote's support. The campany then selected a numhber of ideas for a
better warld that were to be realized with their help. In this context, Cosmaote launched a
graundhreaking Family Support Pragram ("Program of Solidarity with the Family" in 2012 to
provide in-kind and psychological supportto families in distress. Mare than 200 volunteers
paricipated in the reconstruction process of the three-storey building that hosts the Support
Frogram. Through the Program Cosmaote pravides food, clathing and ather necessities, toys,
books, Internet access, as well as support by psychologists and KYADA social workers to a total
of 200 families for a whale year. What's more, 40 Cosmote employees contributed to the "Cur
wotld is yau® Pragram by paricipating in the renovation of the center of the Salidarity and Support
Center of the City of Athens (KyADA) and by collecting things clothes, books, efc. kKXY ADA

and Cosmote are responsible for implementing this innovative Family Support Program.

The "CurWarld is You" Program also has an internal dimension. Cosmote employees mailed in
their ideas for making the world a better place via the intranet and several employees'wishes
have already come true. In May 2012, for example, the walls of the Customer Care huilding were
painted in bright colors and with striking designs to cheer up both employees and customers.

Qur awards and new memberships:
OTE GROUP AWARDS (OTE & Cosmote):
= Thales CEQ & CER 2012 Awards: Thales Prize for "Highest Corpaorate Sacial

Responsibility Distinction and "Third place in the categary "Most Popular Campany in
CSR"

= BRAYO 2012 Sustainable Development Awards: Distinction far OTE and COSMOTE CR
Reports inthe category of Best Sustainability Reports

= Boussias CommunicationsiPlant Management PPC Environmental Awards 201 3: Grand
Waste Management Award, including waste management reduction, waste management
recycling and hazardous waste management as well as Climate Protection — GHG
Emissions Minimization

Cosmote:

Thales CEQ & CER 2012 Awards: Secand place in the categary"Best CSR Campaign 7
Communication” for"Curworld is you" campaign

= BRAVD 2012 Sustainable Development Awards: Distinction in the categories
"Erwironment" and "Governance" within the framewaork of the «Perception Indexs.

= "European Business Awards" 2012 (EBAY: "Mational Champion" of Greece Award in the
category "Millicorm Award for Environmental & Corpaorate Sustainability”

= WY Enviranmental Management & Disclosure Index (Greece): 1stin the Telecom Sectar
for 2012

= Cosmote joined forces with the "Adolescence Health Unit' in order to promote issues of
internet safety

Why is CR important for your company with regard to your local
market/environment?

The OTE Group is one of the largest campanies in
Greece and South-East Europe. We see ourselves
as a sustainahly positive force, cantributing to the
growth of the national economies where we operate.
We are huilding a robust campany, an undisputed
leader in itz sector that contributes to the growth of
the Greek ecanomy and SE Eurape

Michael Tsamaz, OTE Group Chairman and CEO

Keyfacts at a glance.
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Markets, business areas
and market share

Number of customers

Number of employees

Shareholding of Deutsche
Telekom AG since

Please refer to the internet
for further information

Local CRreports

OTE is the leading integrated telecammunications operator in
South-East Europe, providing state-of-the-art voice, mohbile and
broadband services in contiguous markets with a population of
nearly 45 million. Besides Greece, the OTE Group is presentin
Romaniathrough Romtelecom and Cosmote Romania, Bulgaria
through Globul and Alhania through AMC.

= Greece:
= Fixed: IncumbentiLeader
= Mobile: leader

= Romania:
= Fixed: IncumbentLeader

= Mobile: Challenger

= Bulgaria: #2 in the mabile market

= Albania: #2in the mobile market

= Greece:
= Total lines:3,126,272

= ADSL subscribers: 1,204,980
= OTE TV subscribers: 118,771
= fMobile customers: 7,697 322
= Romania:

= Total lines: 2,329,042

= ADSL subscribers: 1,196,561
= TV subscribers: 1,265,325

= hiobile customers: 6,285,830

= Bulgaria:
= faobile customers: 4,518,191

= Albania:
= fhabile customers: 1,874,221

= Fixed line operations, Greece: 8,750
= hiohile operations: 8,579

= Fixed line operations, Romania: 7,418

2008

Wiy, Ote.

W, COS I Ote. or

OTE has published its own annual CR Repart since 2005,

Cosmoate Greece has published its own annual CR repor since
2004,

2013 OTE and COSMOTE publish their first cormmon CR report
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OTE.

Our CR highlight: Deeds of love for children.
Farthe tenth consecutive vear, OTE offered part of the revenues derived fram the calls made by its
subscribers during the festive season (on December 24, January 1 and January 6) to the
following associations underthe motto of "Children's joy is aur inspiration”;

= "Together far Children” {an assaociation cansisting often charitable organizations)

= "MDA Hellas" {an association that cares for people with muscular dystrophy) and

= "The Smile ofthe Child" Association.

OTE donated the total amount of 230 000 Euro.

QOur awards and new memberships:

OTE group (OTE & Cosmote)

Thales CEOQ & CER 2012 Awards: Thales Prize far "Highest Carporate Sacial
Responsibility Distinction” and Third place in the category "Most Popular GCompany in
CER"

= BRAVO 2012 Sustainahle Develapment Awards: Distinction far OTE and COSMOTE CR
Reports in the category of Best Sustainability Repoarts

= Houssias CommunicationsiPlant Management PPC Environmental Awards 2013: Grand
Waste Management Award, including waste management reduction, waste management
recycling and hazardous waste management aswell as Climate Protection — GHG
Emissions Minimization

OTE

Mational Carparate Respansibility Index {CR Index): "Gald" distinction for OTE's CR
practices and "Ernviranment” Award

= Distinction atthe CSR Reporting Forum 2012: 3rd Award fram the University of the Aegean
for"High Performance” for CR Repart 2011 (hased on the revised GRI-G3.1 standards)

"ryclimate Green Leader Aweard" for reducing greenhouse gas emissions

= OTE joined the Greek Awareness Centre (Saferinternet.or), which is under the auspices of
the European Commission

Why is CR important for your company with regard to your local
market/environment?
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Key facts at a glance.

Markets, business areas
and market share

OTE is the leading integrated telecommunications operator in
South-East Eurape, praviding state-of-the-artvoice, mobile and
broadhand services in contiguous markets with a population of
nearly 45 million. Besides Greece, the OTE Group is present in
Romania through Romtelecorm and Cosmote Romania, Bulgaria
through Glohul and Albania through AMC,

= Greece
= Fixed: IncumbentLeader
= Mohile: leader

= Raomania:
= Fixed: IncumbentLeader

= Mohile: Challenger

= Bulgaria: #2 in the mabile market

= Alhania: #2 in the mohile market

Number of customers

= Gregce:
= Total lines:3126,272
= ADSL subscribers: 1,204,980
= OTETY subscribers: 119,771
= fobile customers: 7,697 322

= Raomania:
= Total lines: 2,329,042
» ADSL subscribers: 1,196 561
= TV subscribers: 1,265,325
= fobile customers: 6,285,830

= Bulgaria:
= faobile customers: 4,518,191

= Albania:
= Mobile custormers: 1,874,221

Number of employ

The OTE Group is one ofthe largest companies in
Greece and South-East Europe. We see ourselves
as a sustainably positive force, cantributing to the
growth of the national economies where we aperate.
Wie are huilding a robust campany, an undisputed
leaderin its sector that contributes to the growth of
the Greek econormy and SE Europe.

michael Tsamaz, OTE Group Chairman and CEQ

= Fixed line operations, Greece: 8,750

= Mohile operations: 85749

Fixed line operations, Romania: 7,418

Shareholding of Deutsche 2008
Telekom AG since

Please refer to the internet wwaw.ote.gr

for further information
WL COSmote.or

Local CRreports COTE has puhlished its own annual CR Report since 2005,

Cosmote Greece has published its own annual CR repart since
2005,

2013 OTE and COSMOTE publish their first cammaon CR report
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HUNGARY.

Magyar Telekom.

Our CR highlight: Integrating sustainability into sales activities.

Magyar Telekom, Deutsche Telekom's Hungarian subsidiary, publishes a mohile device catalog
that provides information about the sustainahbility aspects of different products and labels the
mahile devices' sustainability features.

These sustainability features include:

= Wercury- and arsenic-free display

= PYC-free

free of nickel, brominated ar chlorinated elements and antimony trioxide
= Packaging made of 100% reusahle materials
= Charger more energy-efficient than even the highest standards

= Energy-saving mode

Wade of 100% reusahle materials
= Reminderto pull aut the charger

= Designed for disadvantaged people (e.0. the elderly, people with disabilities, efc)

Wihile Magyar Telekom indicates the sustainable features inits device catalogs, the sustainability
evaluation of the mabile devices comes from the supplier, who is also responsible for such
statements.

Our awards during the reporting period:

= CEERIUS Index Membership (Central and Eastern European Respansible Investment
Universe): Magyar Telekom has been included in the Central-Eastern European
responsible investment index CEERIUS (Central and Eastern European Respansible
Investment Liniverse) since its launch by the Wienna Stock Exchange in 2008, CEERIUS
inzludes the companies fram eight countries of the region that perform the best from an
environmental, sacial and economic point of view. The companies are evaluated on the
hasis oftheir responsible stakehalder relationships. The evaluation covers, among ather
things, the relationships between the companies and their own employees, custamers,
market partners, society as a whole and the enviranment.

= |n Octaber 2012, Magyar Telekam came in second inthe large corporation category and
thus wan a Best Employer title at Aon Hewitt's Best Employer Survey 2012, Hungary's
largest telecommunications company achieved secand place in the category of
companies with mare than 1,000 employees. The survey assessed employes
satisfaction hased onfeedback by emplaoyees in cloge to 100 Hungarian companies.

In October 2012, Magyar Telekom wan the 2012 Kivaldsag az Uayfélkiszaladlédshan
(Excellence in Customer Service) Award in the perzonal service categary.

= |n December 2012, Magyar Telekam won the Green Frog Award estahlizhed by Delaitte
Zrt In 201 2, 36 mid-sized and large campanies from seven countries ofthe Central-
Eastern European region competed for the award honoring the best sustainability repart.
The professional jury decided that Maoyar Telekom has published the bestreport.

Why is CR important for your company with regard to your local
market/environment?

"

Magyar Telekom, as one ofthe key players ofthe economy and society of
Hungary and a leading ICT company in the CEE region, is recognized to
he amongst the leading companies concerning sustainahility in Hungary.
Sustainability continues to be an essential strategic principle for us and,
as such, penetrates our entire operation, corparate governance and
husiness activities.

Thraugh its forward-loaking mentality, innavative and sustainable
products and services, Magyar Telekam has put the concept of
sustainability within reach for its custormers and partners for a long time.
The main objective set forth by our Sustainahility Strategy encompassing
the years 2011-2015 is to make sustainahility an inherent part of Magyar Telekom's identity by
achieving the following main goals: familiarizing emplayees and the public with the concept of
sustainability, improving Magyvar Telekom's perception in the context of sustainahility,
implementing social and environmental innovations financed from the allocated 10% of the
research and development budget, decreasing the Group's CO5 emission by 20%, establishing

11

a fully sustainable supplier chain management process, aswell as increasing the ratio of

75

senvices and products facilitating sustainability within the overall portfalio and informing our
stakehalders about their effects.

The coordination of our Sustainahbility Strategy's implementation falls within the responsibility of
the Chief HR Officer. Therefore, Magyar Telekom's People Strateay plays an important role in the
achieverment of sustainahility goals, toa. Accordingly, itis a task of primary significance to
incorporate ethical conduct, equal opportunities, diversity management and environment
consciousness into the HR processes, systems and activities. The efforts made by Magyar
Telekom as aresponsible employer have heen recognized by different forums. We are proud tha
we won the Best Employer title in 2012 and the Diverse Qrganization Top 10 title in 2011, in
recagnition of the fact that we had been the most active responsible company inthe area of equa
opportunities. One of the mostimportant success factors for Magyar Telekom Group's business
effectiveness iz aur emplovees. In course of its daily husiness, the company strives in a
dedicated, proactive and transparent manner to make sustainability a part of its identity.

Eva Somarjai, Chief HR Officer, Tap executive in charge of sustainability

Key facts at a glance.

Markets, business
areas and market
share

Magyar Telekom is Hungan's principal provider oftelecam serwvices. It
provides a full range oftelecommunications and infocommunications
{ICT) services including fixed line and mohbile telephony, data
transmisszion and non-voice aswell as IT and systems integration
services. The Hungarian business activities of Magyar Telekom are
managed by two segments: Telekom Hungary and T-Systems
Hungary.

Market shares Telekam Hungary:
Data products: Blended retail hroadhand © 36.9 percent;
Maobile: SiM 45.9 percent; broadband: 45.8 percent

Number of customers  Telekom Hungary:

Totalvoice access: 1,544 831

Total retail broadband custormers: 785,003
Total TV customers: 834,726

Mumber of mohile customers (RPC): 4,836 965

T-Systermns Hungary:

Fixed line aperations: Yoice services total lines: 171,125

Data products: Mumber of retail broadband access: 14,289 Mumhber of
mohile custamers (RPC): 483,104

Number of employees 11 653 (Magyar Telekarn Group)

Shareholding of 2000
Deutsche Telekom AG
since

Please refer to the
internet for further
information

i telekom.hu

Local CR-Report One of Magyar Telekom Group's commitments is thatit annually
puhlizhes a report about its sustainability perfarmance. Repaorts are
prepared in accordance with the GRI G3 principles ofthe Glabal
Reparting Initiative (GRI) published in 2006, thus meeting the
expectation that the reports comply with the principles of transparency
and international comparahility. Each year from 2007, Magyar Telekorr
achieved the highest compliance in accordance with the international
principles. Thus, its Sustainability repart for 2011 applied the A+ level
principles for the fith time in succession. In 2012, an independent
assurance reportwith the GRI criteria was completed and certified by
FricewaterhouseCaoopers in accardance with I1SAE 3000 E
international standard. Further detailz an the sustainability
performance of the campany can be found in the annual reports
available on the site:

http: s telekom hufsocie

and environmentisustainability reports
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MACEDONIA.

Makedonski Telekom.

Our CR highlight: Pure IP @ network technology extension.

In the reporting period Telekom Macedonia extended its IP-based network and aims to have
completed modernization of this network by the end of 2013 - at a total capital investment of

EUR 14 million. Within the first nine months of the project 100,000 customers had migrated to the
IP @ netwark and can now enjay the benefits offered by the new IP-hased multimedia platform. By
replacing the existing digital telephone exchanges, the company is simplifying the everyday lives
of its customers through the superior quality of the new converged multimedia serices. Besides,
the new IP-based technaology will significantly reduce the netwark's averall energy consumption
once the old digital equipment has been switched off. Thanks to the company's investment in this
new technology, Macedonia will be the first country in Southeast Europe to have a fully IP-based
neteark.

Further examples of our CR activities:

H Al-IP network technalogy B Electronic classrooms

H online hilling B Network etiquette

H Subsidized rates B Supply chain management systerm

B Corporate valunteering B Energy-eficient buildings

B Corporate giving B cClimate-friendly mahility

HE Early childhood development

Why is CR important for your company with regard to your local
market/environment?

Mowadays, stakeholders expect more from a company than a good
bottorn line - a responsibility beyvand the main goal of staying
profitable and functional. In Macedonia, these expectations are even
mare pronaunced when it cames to large companies that mark
high profits on their halance sheet. Hence, heing one of the most
significant players in the Macedonian business environment, itis
wery impartant for Makedonski Telekom Group to engage in
carparate respansihility activities. We mustwork an our CSR
agenda so as to setthe required courses of action. However, we
must not present our responsible role only via sponsorship and
daonation activities, as CR is mostly perceived in the lacal market,
butwe should alzo educate the public and the local environment
that CR should be related to community invalvement, fairess to
employees, ethical business operations and concern for environmental impact by applying the
practice and experience ofthe DT Group. Finally, our job is not anly to deliver the products and
semvices, hut also to deliver what aur customers demand — a high guality of life.

Daniel 5zasz, Chief Executive Officer of Makedonski Telekom

T-Mobile Macedonia is one of the pioneers in corporate
responsibility, both in an economic and environmental, as well asin
a social sense. The philanthrapic CR maodelwhich is heing
implemented through the T-tokile for Macedonia Foundation is very
important for the Macedonian society, and ithas been onthe rise in
the past two years. Atthe moment, on the market, there is an
increasing number of campanies that give their contribution, but this
growing trend still lacks strategic approach and focus. Ourrale as a
Foundation is to be a model that will direct the business sector in
the right direction in the future. Cur goal is to make a real difference
And we will achieve that only with strategically sustainable projects
that bring a long term benefit for as large target groups as possible.
The children and the improvement of their quality of life are still in
the focus of our woark, butwe will expand our cooperation with the humanitarian organizations, the
MGO and government sectar, as well as with the business sectar. In that manner, we will
cantribute to the development of the Macedonian economy. That is our plan for the years to came.

Fatkn Lukovski, Chief Executive Officer of T-Mahile Macedonia

Key facts at a glance.
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Markets, business areas
and market share

Number of customers

Number of employees

A subsidiary of Deutsche
Telecom AG since

Please refer to the Internet
for further information

hakedonski Telekom has an 73 percent market share of the fixed
netwaork and 54 percent ofthe broadband market. T-kobile
hacedonia's share ofthe mohile phone market excesds

4@ percent. This means that the Macedonian subsidiaries are
market leaders in their business areas within the former Yugoslaw
Republic of Macedania. {infarmation based on internal estimates)

Fixed network: 286,000
Broadhand services: 172,000
IPTY: 67,000

Mobile services: 1,2 milions

1623 (Makedonski Telekam: 1227, T-Maobile Macedonia: 386)

2000

ww felekorm.mk
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MALAYSIA.

T-Systems Malaysia.

Our CR highlight: T-Systems Malaysia Jumble Sale for Charity.

InJune 2012 our Communications team and Sports & Social Club committee members initiated
a charity jumble sale over three days and successfully collected RM11,124.00 (2,799 ELIR) from
the sale of home baked cookies, cakes, a variety of rice dizhes and noodles as well as items
such as hags, hooks, halloons and many more. 100% of the praceeds fram this eventwent to the
Malaysia Association Help far the Poor Terminally 1. This moneywas used to purchase
wheelchairs and other medical supplies and equipments to support the needy across hospitals
in Malaysia.

The jumhble salewas nat anly & great opportunity to help the less fortunate, it also gave
calleagues a chance to engage with colleagues from different service lines. twas greatto see
the spirt of volunteerism to support the needy in the local cammunity.

Further examples of our CR activities:

B Helping people in need B Grantprograms

Why is CR important for our company with regard to our local
market/environment?

{/’7?\

li

"Malaysiais wery proud of its diverse culture. Itis also conscious of
a strang wark-life and family balance. Itis important that T-Systemns,
as an international organization with a husiness-critical hub in
ﬁ Malaysia, respects this cultural diversity and acknowledges it within
X its wiorking practices. T-Systems have heen supported hy the
Malaysian Gavernment during its start-up years, and as part of its
carparate respansihility, itis impartant that T-Systems returns that
support with support for the local and national community.

& Since its inception in 2008, T-Systems Malaysia has encouraged
;IJ and supported staff in raising funds for the less fortunate groups in

our cormmunity. In 2010-201 2, these donations went to lacal
orphanages. YWe encourage work-life balance through many sports and social activities
organized by T-Systems Malaysia Sparts and Social Club. This contributes to team work outside
ofthe usualwork environment.”

Chriz Wilsan, MD & VP ICT Operations of T-Systemns Malaysia

Key facts at a glance.

(7

Markets, business areas
and market share

Number of customers

Number of employees

Shareholding of Deutsche
Telekom AG since

Please refer to the Internet
for further information

T-Systermns Malaysia based in Cyberjaya provides ICT salutions to
glohal customers. About 1100 staff use global production facilities
including two data centre sites in Malaysia, to deliver key suppart
semrices.

Two multinational companies (MMNCE) plus a number of Asia
Pacific customers

Approx. 1,100

2008

ww - Systerms. com. my
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MONTENEGRO.

Crnogorski Telekom.

Our CR Highlight: Disaster relief and free internet access to schools.

Free internet access via ADSL to elementary and high schools.

Deutsche Telekom's Montenegrin subsidiary, Crnogarski Telekom, is making free ADSL internet
access possible for elementary and high schools in Montenegro. The aim here is to enhance
camputer literacy, increase the level of knowledge and internet usage, raise the general level of
awareness of the importance ofthe internet, and promaote the information culture in Montenearo.
Atotal of 150 schools have paricipated inthis project and the relevant memarandum of
agreement with the Montenegrin Ministry of Edu-cation and Science has been renewed.

Disaster relief in M qro.

A zevere showstorm hit Montenegro in February 2012, Telekom Mantenegro respanded by
donating ELR 10,000 to the Montenegrin Red Cross and installed a donation line where a eura
would be donated for every call received. In all, the sum of ELIR 13,269 was callected in the
manth the donation line was in operation. Besides, some 50 ofthe company's employees helped
to clear roads in front of the Institute for Public Health in Podgorica, the main hospital and the
campany's headguarters, With many peaple cut off by the snow, mobiles were often the only
means of communicating with the outzide world. Here, the company's netwark maintenance
teams worked round the clock to ensure services functioned properly or were restored. Their
hrave efforts were recoanized by the Montenearin public and the country's media.

A
Further examples of our CR activities:

H Upagrading the mahile netwark H Blood drives

H Expanding 4GILTE H Helping people in need
H online killing B Energy efficiency measures
B Subsidized rates H cClimate-friendly mahility

Why is CR important for your company with regard to your local
market/environment?

"Being the leading telecommunications company in Montenegro, our
responsibility i= to be the country's leading partnerwhen it cames ta the
transformation into an information society. Our goal is o improve the
quality of life of as many Montenegrin citizens as possible, by providing
them access to maodern ICT services, wherever they are, whatevar they
di.

Being one of the biggest and most successful companies in
hontenegra — not anly in the telco industry — gives us even mare
respansibility. That is why Crnogarski Telekom is proactively involved in
all areas important for Montenegrin society”

Ruediger Schulz, CEQ of Crmogorski Telekom

Key facts at a glance.

/8

Markets, business areas
and market share

Number of customers

Number of employees

A subsidiary of Deutsche
Telecom AG since

Please refer to the Internet

for further information

Crnogarski Telekam is the leading telecommunications company
in the Montenegrin market. Crnogorski Telekom has a 98.14%
share in the fived-netwark market, a 82.63% share in ADSL and a
42,04% share in TV market. Crnogorski Telekam has a 34 32%
share in the mohile market.

Mahile: 340,032

Fixed netwarlk: 166,641
ADSL: 69,608

IPTV: 55,475 December 2012

72T

2005

wiwi telekarm me

Faor more information about Crnogorski Telekom's CR activities,

pleaze see the current 2012 Annual Repart (pages J6-27).
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NETHERLANDS.

T-Mobile Netherlands. Key facts at a glance.

Our highlight: T-Mobile extends collaboration with War Child to end of

2014. Markets, business areas habile telecammunications. T-Mohbile is the 3rd player in the
and market share market with approx. 25% market share.

In Movernber 2012 T-Mabile Metherlands extended its collaboration with War Child, a charity that

suppons children inwar zones, far another two years.

Number of customers 4.7 million
Faoryears T-Mohile has been the main sponsar of War Child, working with this charity to strive

towards a hetter future for children affected by war. T-Mahile offers financial support to projects in

SriLanka inwhich children participate in programs to help them deal with their difficult Number of employees 1G46FTEE
experiences. Besides this, T-Mobile enables children invarious program countries to

communicate with each other via new media. T-Mohile contributes actively in finding news ways to

use ICT & media in reaching more children. T-Mohile also sponsors all of War Child's phone Shareholding of Deutsche  100% since 2002
semvices —in The Metherlands and abroad. That means more funds can go towards this work for Telekom AG since

children and young people affected by war.

Donation handaover to the arganisation War Child Please refer to the internet v t-rmobile.nl

for further information

Local CR-Report The CER Annual Report 2011 is available an ww
mobile.nlfcorporatelvo

Further examples of our CR activities:

H Renewahle energy

Why is CR important for your company with regard to your local
market/environment?

"As atelecom company we have a major social impact. We increase this
by setting up CR projects, products and services. By doing sowe make it
possible for our customers, both husiness and consumer, to reduce their
footprint and increase their positive impact. Ve see it as our
responsihility and an opportunity to get this wheel spinning. Ye very
much enjoy taking this rale of catalyst of behavioral change upon us, in
which a personal tauch iz indispensable.

Wie Swalk the talk' by reducing the enviranmental impact of our own
operations and ahove all by delivering an life is for sharing' through
social projects on behalf of Dutch people for whormn this does not go without saying "

Erwin Zijlstra, Director Corporate Communications
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POLAND.

PTC.

Our CR highlight: Internal CR audit based on 1S0 26000.

Caring the reporting period T-Mohile Poland became the first Polish company and also the first
T-Mobile company to be audited on the basis of 130 26000, This involved the company's internal
practices heing checked and evaluated by an independent auditar. Internally and

externally, 33 stake-holders and 54 emplayees were interviewed in the course ofthis IS0 26000-
based CR audit process. As a result, it has been possible to draw up a stakeholders' map,
determine the expectations of employees and stake-holders, and communicate in no uncertain
terms to the general public that CR is an imporant izsue for T-hokile Paland.

Our awards and new memberships during the reporting period:

On March 15 2012, T-Mobile Poland PTC was awarded the title of Top Employer Poland
far the third time. The award is canferred by the International Institute of Carparate
Research Foundation. In investigating potential award winners, key drivers, practices and
policies for criteria such as primary benefits, secondary benefits and warking conditions,
training and development, career development, and company culture are thoroughly
reviewed.

= OnDecemhber 11 2012, T-Mabile Poland PTC received an award for its Christmas Charity
Auction prajectinthe 100 % Employee Volunteering Awards competition. Ofthe
17 projects submitted in the categary of Employee Walunteering Pragram, PTC was
among the bestthree. The prize is awarded by the Assaciation of Volunteer Centers.

= OnDecember 132012, T-Mobile Poland PTC received the Golden Card of the Safe Work
Leader for the fourth time. This cedificate is awarded by the Central Institute for Lahor
Protection - Mational Research Institute to companies that, among other things, conduct
gystematic prevention and achieve results in improving work safety and health.

In January 2013 PTC joined the Respansible Business Forum, which is the oldest and
higgest Polizh non-profit organization providing an in-depth focus on the concept of
corporate social responsibility. The Forum is a think-and-do-tank promoting responsible
husiness that considers its impact on society and ervironment

= |n December 2012 PTC joined the group of signataries to an international initiative known
as the Diversity Charter.

Why is CR important for your company with regard to your local
market/environment?

"Carparate Responsibility has always bheen an integral part of PTC's
strategy. We have huilt the strength of the brand not only to provide
semnvices ofthe highest quality, but also the passion and
commitment of our employvees, custormers and the trust ofthe

- public. Today PTC represents one of the strongest brands in

(' telecammunications - T-kMabile. Our brand is being developed

based on modern management principles that make up
responsible business - corporate responsibility. Qur daily woark is
hased on the Code of Conduct, the principles which determine not
] onlythe standards of conduct in the warkplace, but also in the
relationships with all the stakehalders.
Wie listen to the apinions of our stakeholders. Theirvaice is very impartant to us and inspires us
to action. Therefare last vear we conducted a CR practices audit, which was based aon the
international standard 150 26000. Internally and externally, 33 stake-holders and key employees
were interviewed in the course ofthis process. As aresult ofthe audit we received the
expectations of our stakeholders, which we will systematically implement in our everyday
husiness.
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we believe that this strategic approach to CRwill bring us not anly a competitive advantage, but
also contribute to improving the quality of life and work of our employees, customers and other
stakeholders"

Miroslay Rakowski, CEQ of PTC

Key facts at a glance.

WMarkets, business areas FTC (Polska Telefonia Cyfrowa) is one of the three leading

and market share providers in the Polish mobile market.
Number of customers 16.04 million
Number of employees 4,800

Shareholding of Deutsche 1995 — operational shareholder, since ofthe beginning of
Telekom AG since 2011,100% ownership

Please refer to the internet  wwit-rnobile pl
for further information
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ROMANIA.

Romtelecom und Cosmote Romania. Key facts at a glance.

Our CR highlights: Awareness campaign and recycling program.
Markets, business areas PTC (Polska Telefonia Cyfrowea) is one of the three leading

Romtelecom: "Words hurt, don't they? and market share providers in the Polish mobile market.

“Words hurt, don'tthey?" is a campaign that aims to draw attention to verbal violence, the
cansequences it has on young peaple's behavior, and salutions to manage the problem.
Launched on Movernber 20 2012 by Romtelecorn and the Child Helpline Association, the Number of customers 16.04 million

company's partner for over a decade in projects dedicated to young people and children, the

campaion was triggered by the increasing number of violent situations children and young

people are involved (either as victims or aggressars) and of related calls to the Child Helpline. In Number of employees 4,800

addition, Romtelecam commizsioned two studies whaose findings revealed a higher degres of

immunization to verbal violence on the part of children and young people, although it is generally

recognized as a potential cause of serious physical violence. The campaign aims to offer Shareholding of Deutsche 1955 — operational shareholder, since ofthe beginning of
instruments for managing violence situations and includes open meetings with adults and young Telekom AG since 2011, 100% ownership

peaple interested in abtaining mare information about constructive solutions to approaching
verhallyviolent situations. Atthe same time, the campaign offers a virtual center for information
and recommendations fwanai cuvinteledar ro). A free e-book containing case studies and general
recommendations was puhlizhed as part of the campaign in December 2012

Please refer to the internet wwwwtrmobile.pl
for further information

Cosmote Romania: "l love recycling” program

To mark Earth Hour in March 2012, Cosmate redirected the public's attention to its enviranmental
pragram "l love recycling”, which focuses on the impartance of collecting and recyeling old mobile
phones and accessories. Far each ofthe nearly 1,900 mobile phones and accessories collected
fram the heainning of the campaign up to the end of Septermber 2012, Cosmaote Romania
planted a tree near Ploiesti an Movermber 10. Besides the 1,800 frees resulting from the

2012 callection of ald phones and accessories, Cosmote Romania alzo had an additional

5,000 trees planted on a one-hectare site as part ofthe Adopt a Forest program. Almost

200 volunteers participated inthe planting event of the 6300 trees: Cosmote and Germanos
employees, their families, external valunteers and high schoal pupils.

Our awards within the reporting period:

Romtelecom:

= Two awards for the Dolce Sport campaign "See beyond limits" {about overcoming
digabilities inthe context of the Olympic Games) at the Internetics 2012 competition
hronze inthe Digitally Led Campaign section and the hig prize in the Digitally Led
Campaign — Art, Culture, Media and Entertainment section.

Cosmote Romania:
= Cosmote Romania ranked secaond nationwide {and firstin the ICT sector) in the Top

Green companies, a nationwide study ordered by BIZ, a husiness publication in Romania.

= Cosmote Romania was granted a Green Award at the Clean Environment Awards
arganized by Hotnews.ro, a Romanian anline news site, together with the winistry of
Ernviranment and Forests.

Why is CR important for your company with regard to your local
market/environment?

The OTE Group is one ofthe largest companies in
Greece and South-East Europe. We see ourselves
as a sustainahly positive force, cantributing ta the
graowth of the national economies where we aperate.
We are building a robust campany, an undisputed
leader in its sectar that contributes to the growth of
the Greek ecanomy and SE Europe

Michael Tzamaz, OTE Group Chalrman and CEQ
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SLOVAKIA.

Slovakia.

Slovak Telekom.

Our CR highlight: A campaign for the hearing-impaired.

During a Hearing-Impaired Week in September 2012 Slovak Telekom ran a "Love does notneed
words” campaign with the aim of raising public awareness of the presence of hearing-impaired
people in society, and to mark the tenth anniversary of the company’s support for this group of
people. On International Hearing-Impaired Day (30 September) all Slovak Telekom's
commercials were shown in sign language — the first time any company had done this in
Slovakia. "We would like people to think more about the hearing-impaired in everyday life. They
are justlike us, but simply have a few more obstacles in life,” says Andre] Garguldk, the Head of
Corporate Communications at Slovak Telekom.

During the campaign almaost 35,000 people visited a dedicated website and Slovak Telekom
undertook several activities on Facebook to bring the significance of this issue home to people.
One was a "Read my lips™ app in which people can try to guess what a person is saying by
reading his/ herlips. People could also put a badge in their profile picture saying "l love you™ in
sign language. Although sign language is not international, this I lave you™ sign is familiar to all
hearing-impaired people around the world. Slovak Telekom also posted the signin all its shops
where the basics of sign language are spoken so people can easily identify them. Last but not
least, a special mood film the company shot about a hearing-impaired girl was posted on
Facebook and Youtube.

Slovak Telekom also ran a fund-raising campaign for the hearing-impaired from 19 Septemberto
31 October 2012. A special online app enabled people to draw a picture and the company
promised to donate a euro for every drawing in order to pay for a special course for hearing-
impaired business people. Atotal of 1,066 drawings were submitted and Slovak Telekom tripled
thiz sum to enable the course to take place.

Pictures of the hearing-impaired campaign:

Qur awards during the reporting period:

= Slovak Telekom has been recognized as “Leading HR Organization™ and awarded for its
“efficient management of human potential” among 19 companies in the ICT sector atthe
Perzonnel Management Conference 2012. The Conference took place on 26th
September 2012 and was organized by Price Waterhouse Coopers in collaboration with
the Association for the development and management of human resources and Weekly
Trend.

Why is CR important for your company with regard to your local
market/environment?

| Corporate responsibility is not just about helping people affected by
financial hardship. It requires development of targeted programmes
and forms of support working on the principle of long-term
sustainability. We focus on corporate culture and perception of
Guiding Principles in managing change related to the company
transformation, make internal systems more efficient while taking
inta consideration corporate respaonsibility principles, build an
instrumenttoincrease employee engagement in corporate
volunteering, and strategically improve forms of support of selected
groups.

Miraslav Majoros, Chairman ofthe Board of Directors and CEC
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Key facts at a glance.

Markets,
business
areas and
market
share

Number of
customers

Number of
employees

Shareholding
of Deutsche
Telekom AG
since

Please refer
to the
internet for
further
information

Local CR
reports

With a market share of 39.4 percent, Slovak Telekom is the leading
telecommunications provider in Slovakia in both the business and consumer
markets.

2,311,000 mobile customers
960,000 fixed customers

3514

2000

www.telekom.sk

Slovak Telekom has published alocal annual CR report since 2005,
hitp:ifwww telekom.skienglish/corporate-responsibilitv/cr-report/

Latest CR Report:

hittociwww telekom skiswift datalsource/o nasizodpovedne podnikanie/pdfiTele
CR2011-ENG.pdf
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T-Systems Slovakia.

Our CR Highlights:Volunteering network initiated.

In 2012 T-Systermns Slovakia initiated its own volunteering network and organized a variety of
activities inwhich a total of 113 employees were involved. The activities included helping ina dog
shelterin spring 2012, padicipation in Our Town volunteering events in June 2012 {e.q. planting
trees and repairing buildings), hlood donations, rebuilding awagon for Kodice Children's
Failway, a St. Mikolaus Day for children in need, and callecting material things for families in
need in December 2012

Employees rehuilding a wagon for a Children's Railway and a dog shelter

Our awards during the reporting period:

= Family Friendly Employer Award for T-Systems Slovakia: In March 2012 the campany's
efforts to ensure its employees enjoy a healthy work-life halance were rewarded when it
received a Family Friendly Emplover Award at an international conference on warmen in
top management. The conference organizers welcomed the company's Work-Life
Balance program and their new Diversity Program, which (amaong ather things) helps
employees on maternity leave to cope with the difficulties of cambining work and
parenthood.

Further examples of our CR activities:

H CR program B Grant programs
H Blood drives B Family-friendly employer

B Fromating IT skills

Why is CR important for your company with regard to your local
market/environment?

"Mz ane ofthe higgest employers in eastern Slovakia, T-Systems
Slavakia plays animportant role in the region. Since we are aware
of our impact on Kodice and the region itself, we can utilize this
impact not only for us but also to create added value for the
enviranment we are active in.

We focus an the development of young talented peaple in the ICT
area, cooperating with several educational institutions in the region
on a long-term basis. Therefore we enable the further development
oftalents and also help to hring education closer to the market needs. YWe also create
opportunities for career development and grovwth in the region, which creates further ecanamic
henefits for the community.

Qur campany employs more than 2,500 people who are already activaly invalved in their
cammunities autside of work, Wewould like to empower therm to create even higger added value
for the cormmunity through our corporate volunteering prograrm.”

Thomas Bogdain, Managing Directar T-Svstems Slovakia

Key facts at a glance.
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Number of customers

Number of employees

Shareholding of Deutsche
Telekom AG since

Please refer to the internet
for further information

Mare than 150

hare than 2,500

2006

o tsystems. sk
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UNITED KINGDOM.

United Kingdom.

T-Systems Lid.
Our CR-Highlight: 1000 Days for Charity

Every T-Systerns emplovee is permitted one day per vear to dedicate to helping a charity of his ar
her choice. This enables employees to support their preferred charity, A simple system for
hoaking the time has been devised zo the number of days that charities have been supported
can be easily recorded.

Emplayees wha give their time to charity can voluntarily blog about their day of helping on the
T-Systermns intranet. To date, nineteen charities have heen assisted across the UK, some of
these by multiple employees.

1000 Days far Charity helps the community at large by allowing a significant number of projects to
be assisted within a year, and helps T-Systerms by improving employee engagement.

Why is CR important for your company with regard to your local
market/environment?

An emerging therme from ourwork to develop a strong and positive
culture amongst our team has heen that of Carporate Saocial
Responsibility {C5R). C5R can be defined as how a husiness aperates
within an ethical framewark, ensuring we take respaonsibility to ensure
our activities benefit our various stakehalders This is a wide ranging
tapic, onewhere we recognise our respansikilities to deliver what has
heentermed the triple bottom line; "peaple, planet, profit”. In exercising
our duties to stakeholders to improve perfarmance it is hecoming ever
mare impoartant to show our commitment to our own emplovees, those
peaple living in the communities inwhich we operate and the environment.

Mare and moare custormers expect us to have a clear CSR policy and approach that complements
their own focus on this key area as a pre-requisite to doing business together It alzo plays a vital
role in helping us to huild pride in aur business and our peaple. As this is a complex area and
there are many issues to contend with we have created a warking aroup to help drive this topic
farward.

Daniela Zuin, Head of Strategy Developrment

Key facts at a glance.

Markets, business areas T-Systems is one ofthe leading ICT service providers inthe UK.

and market share Ower the pastfour years, its revenues have increased much faster
than the market at an average of ahove 10% year an year.
Groundbreaking cantracts have been signed with BP, TUI Travel
and Everything Everywhere — contracts that are shaping the market
for cloud computing and unified communications
In the Uk, T-Systerms warks across a range of industries within the
private sector including Energy, Autamative, Manufacturing and
Logistics. Wie focus on bringing our global capahilities and
experience in ICT to multinational campanies aperating in the LIK
in order to improve their husiness perfarmance.

Number of employees 1,112 (March 2012)

Shareholding of Deutsche 2001
Telekom AG since

Please refer to the internet www.t-systems.co.uk
for further information
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SPAIN.

T-Systems lberia.

Our CR highlight: Reorganization of CR Committee and CR Masterplan.

The &R Master Plan and the CR Committee were reorganized atthe start of 2013, During the new
Committee's first year in office, it is meeting every two manths to oversee a numhber of impaortant
changes in the implementation of CR at Telekam lheria

Further examples of our CR activities:

HE Corporate volunteering

Why is CR important for your company with regard to your local
market/environment?

“yWe continue to wark on a comprehensive program to embed
Carporate Respansibility in our company. CR contributes to the
integral improvement of the quality of management in the campany,
and alzo helps to achieve a more positive role inthe eyes of all its
stakeholders and indeed society. We firmly believe that the practice
of CR can strengthen the competitiveness of the national ecanormy
and the capacity for development.

In the current context and in light of trends in the field of the
sustainahility in Spain, the integration of the CR inta the
management of the campany contributes to building a sustainable
ecanarmy, society and environment. On the other hand, the nature of
the campany's business is a clear guarantee of our cammitment to

sustainahility.

This commitment to sustainahbility is reflected, among other actions, in our solutions —for
example the cloud solutions inwhich we have over seven years of experience. These seven
vears of experience indicate that our commitments are not marked by fashion trends and are not
superficial. We did not merely take up these commitments in the recent past, but rather they are
the result of an awareness of sustainahbility that we have been putting into practice for neatrly a
decade. In this contexd, T-Systems Iberia can play an important rale in the promotion of a new
economic model based on innavation, and can thus be part of the salution”

hir Jose Manuel Desco, Managing Directar of T-Systermns lheria

Key facts at a glance.

Markets, business areas  T-Systemns |heria is the seventh largest IT service provider far
and market share buziness customers on the Spanish ICT market, with a market
share of 3.63%.

Mumber of customers 2683

Number of employees 3.786 employees atthe end of 2012

Shareholding of Deutsche 2001
Telekom AG since

Please refer to the internet www.t-systems.es
for further information
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USA.

T-Mobile USA.

Our CR highlight: Huddle up corporate volunteering program.

T-hohile Huddle Up is T-Mobile USA's national community outreach and employee volunteer
program that connects kids, primarily from single-parent families in high-need, urban
cammunities, to pasitive peaple, places and programs, especially during the after-school
timeframe. In the reporting period, ten T-Mohile Huddle Up service days were held. Between June
and September 2012, T-Mohile embarked on its annual Huddle Up community outreach
program, heautifying and donating to ten schools,community centers and Boys and Girls clubs
araund the country: Charlestan (SC), Albuguergue (W), Partland (OR), Seattle (AA), Chicago
{IL3, Baltimore (MO}, Boston (MA), Detroit (MI3, Houstan {Tx), and Tampa (FL. In all

1,650 T-Mobile employees were involved in this community wark and performed a total of
13,200 hours of community service. $40,000 was donated in grants and mare than

1,530 students benefited.

Our awards:

T-tohile USA, for the fourth time in a row, has been recagnized by the Ethisphere Institute,
a husiness ethics think-tank, as one ofthe 2012 Warld's Maost Ethical Companies.

Green Supply Chain Award 2012: Supply & Demand Chain Executive's "Green Supply
Chain Awards" spotlight the diferent sustainahle approaches that global husinesses take
to cut costs, save time, drive revenue and improve their carbon footprint in the areas of
product lifecycle management (PLA), order dermand capture, sourcing, technology &
integration infrastructure, procurement and other areas ofthe supply chain.

2012 King County BestWarkplace for YWaste Prevention and Recyeling

= Supply Chain Distinction Avward 2012 inthe Green Supply Chain category

Further examples of our CR activities:

B Dizaster ralief
B Resource-eficient printers

B Climate-friendly mohility

Key facts at a glance.

Markets, business areas T-Mohile USA is active in the U.S. market and in Puerto Rica. With

and market share an 11-percent market share, T-Mohile USA is the fourth largest
mahile pravider in the United States {in terms of revenue and
customer numhbers).

Mumber of customers 33,600,000

Number of employees ore than 40,000

Shareholding of Deutsche 2001 to 2012
Telekom AG since

Please refer to the internet www Emobile.com
for further information
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We are pursuing full-area broadband infrastructure expansion on all of
our markets with technologies like vectoring, which accelerates data
transfer in existing DSL networks. High-speed Internet and reliable
mobile communications connections are key when it comes to giving

everyone the chance to participate in society - a goal that we have com-

mitted ourselves to within the scope our CR action area, ,Connect the
unconnected.” The current megatrend of using virtualized IT infrastruc-
tures with cloud computing also requires broadband network access.
That's why we are providing more and more areas that previously had
no coverage with fourth generation mobile communications technology
(4G) as a fixed-line alternative with high data rates.

87



NETWORKS
NETWORK & INFRASTRUCTURE EXPANSION

88

NETWORK & INFRASTRUCTURE EXPANSION.

Digital networking is one of the main trends in the modern information
society. Full broadband coverage is becoming a key requirement for
participating in society. That is why we focus our efforts on using new
technologies to connect areas that previously had no coverage as part
of the CR action area ,Connect the unconnected.”

Today, as a result of high-performance standards, top data transmission
speeds are provided even in remote areas:

ADSL and ADSL2+

VDSL

GPRS/UMTS and HSDPA/HSUPA
LTE

The network infrastructure is at the heart of our business. As Germany‘s
largest provider of telecommunications services, Telekom sets up and
operates networks that meet the high demands of the gigabit society.
Telekom continues to rely on a combination of wireless and fixed-line
technologies, with an emphasis on the high-speed LTE mobile commu-
nications network and the new VDSL vectoring technology. The Group's
extensive, integrated network strategy, which was adopted in 2012,
describes the steps that Telekom is planning to take in the medium term
along the road to the network of the future. The main objectives are
growth, efficiency and quality.

NETWORK EXPANSION IN LINE WITH POLITICAL GOALS.
Telekom supports the EU Commission and the German government's
network expansion goals. We plan to provide high-speed Internet
access to as many households as possible mainly in rural areas of Ger-
many that do not yet have coverage. In this context we use VDSL as an
important starting point for even more convenient ICT solutions in the
future.

NETWORK EXPANSION STRATEGY RELIES ON BROADBAND
INVESTMENTS.

Providing high bandwidths is a key component of Telekom‘s network
expansion strategy. We once again made extensive investments in this
areain 2012, including investments in fiber-optic networks, new mobile
communications technologies and IT processes. Telekom in Germany
has been the largest investor for years now when it comes to providing
broadband access. We purchased LTE frequencies in 2010, laying the
foundation for further investment in fast, mobile Internet. These frequen-
cies, which used to be used for television and radio broadcasting, are
now available for providing full broadband coverage.

In the fixed network, the fastest transmission speeds can be achieved
with fiber-to-the-home (FTTH) technology. However, laying the cables

and providing FTTH to each household can be very costly because of
the required civil engineering works, especially in rural areas. Costs can
be reduced with fiber-to-the-curb (FTTC) technology where fiber-optic
systems are only installed up to the cable distribution boxes. With vecto-
ring millions of household in Germany can get high-performing broad-
band connections without FTTH expansion and at a reasonable costs—
provided that the German Federal Network Agency approves the use of
vectoring technology. The innovative hybrid technology, which we are
planning to introduce, will transmit data traffic via vectoring and LTE in
the future, combining the advantages of both networks. From 2014 this
will enable download speeds of up to 200 Mbit/s and upload speeds of
up to 90 Mbit/s.

Telekom is planning to invest around six billion euros in the fiber-optic
network by 2020 to support its network expansion strategy. It is also
planning to expand its fiber-optic network to cover around 65 percent of
households by 2016. Up to 85 percent of the German population should
have access to the new LTE wireless technology by 2016, with data
transmission rates of up to 150 megabits per second (Mbit/s).

MORE BROADBAND FOR GERMANY PROJECT.

Telekom also continued its cooperation with local governments in 2012,
responding to calls to bid in the context of the More Broadband for Ger-
many project. In those areas where broadband expansion may not be
economically feasible for us as a company, support from public funding
is a viable option. For example, communities could provide existing con-
duits that are not in use, perform the civil engineering work required or
make a financial contribution. More than 4,000 communities and over
one million households have been receiving broadband infrastructure
through these means since 2008. We entered into 830 cooperation pro-
jects with communities to expand the broadband infrastructure in 2012
alone, making it possible to give more than 280,000 households access
to the broadband network. We are planning to team up with communi-
ties for additional projects of similar size and scope in 2013. Since
2011, Telekom has also been building up VDSL technology with band-
widths of up to 50 Mbit/s in rural areas on the basis of such cooperation
projects.

Plans to accelerate broadband network expansion.

In view of the planned reorientation of the EU's regulatory policies,
which was announced in July 2012, Telekom is considering pushing
broadband expansion in Germany in the next few years. By increasingly
extending fiber-optic systems to the vicinity of our customers and using
vectoring as a new transmission technology, we will be able to provide
up to 24 million households (out of a total of 40 million) with state-of-the-
art high-speed connections. However, we are still waiting for the
German Federal Network Agency to approve use of this technology.
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We are also planning to equip the entire mobile network with LTE by
2015 so that we can provide even higher bandwidths throughout Ger-
many. This will enable us to create an integrated infrastructure that pro-
vides large bandwidths for both fixed-line and mobile services.

USING SYNERGY EFFECTS FOR FTTH EXPANSION.

Costs reduction potential and synergy effects can be realized and risks
can be dispersed when installing new fiber optic networks based on
network expansion collaborations. That is why we are open to collabora-
tion and are reviewing all forms of cooperation in both the fixed-line and
mobile communications areas.

For the first time, Telekom is working with energy service providers to
set up a fiber-optic network in a city. In February 2012, we signed a
cooperation agreement with network provider ,eins,” formerly the muni-
cipal utilities company in Chemnitz, Germany. ,eins“ is building a pas-
sive fiber-optic access network in Chemnitz in several stages. Telekom
Deutschland leases the network, adds the system technology necessary
for active operation and uses the network to offer users its double and
triple-play products. The fiber-optic network project in Chemnitz is
Telekom's largest project in all of Germany. Some 20,000 households in
the city located in Saxony were provided with the new broadband con-
nections between fall 2012 and January 2013. The plan is to add ano-
ther 2,000 buildings with another 20,000 households by late 2013. By
the end of 2014, the total figure should increase to 60,000. Around
1,000 kilometers of new cable will be laid over the course of this project.

MIGRATION TO ALL-IP.

We are planning to switch our entire network over to an all-IP infrastruc-
ture in the next few years. With this step, fixed network and mobile com-
munications will be integrated end-to-end in a next generation network

based on the Internet Protocol (IP ). Numerous IT systems will be simpli-
fied and updated for this purpose.

Many people already use IP-based solutions to organize their day-to-day
lives conveniently and individually. We are constantly improving our
offer of fast mobile communications and fixed-line connections to lay
the foundation for this change. The voice and data service platforms,
which are currently separate, will be integrated onto a standardized plat-
form over the course of the all-IP migration. This should help reduce
energy consumption considerably.

The all-IP migration and the demand for increasingly faster bandwidths
require the provision of new, efficient technologies for both data trans-
port and individual network access. That is why we are planning to
further expand our fixed-line network in 2013 on the basis of vectoring
technology.
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EXPANSION OF ALL-IP NETWORK TECHNOLOGY.

Makedonski Telekom (T-Home) continued to expand its IP-based net-
work during the reporting period. With a total investment volume of EUR
14 million, the network upgrade is due to be completed by the end of
2013. Within the first nine months of the project 100,000 customers
were migrated to the IP network. They can now enjoy the benefits offe-
red by the new IP-based multimedia platform. By replacing the existing
digital telephone exchanges, the company is simplifying the everyday
lives of its customers through the high quality of its new, converged mul-
timedia services. Besides, the new IP-based technology will significantly
reduce the network’s overall energy consumption once the old digital
equipment has been switched off. Thanks to the company’s investment
in this new technology, Macedonia will be the first country in Southeast
Europe to have a fully IP-based network.

TELEKOM TESTING TERASTREAM IN CROATIA.

In a pilot running in the Zagreb region of Croatia Deutsche Telekom is
testing its new TeraStream architecture. TeraStream is a network techno-
logy based on a cloud-based IP architecture. Hrvatski Telekom is thus
taking on a pioneering role within the Deutsche Telekom Group. The
new network technology significantly reduces the IT complexity of exis-
ting networks, with the cloud concept greatly facilitating network admi-
nistration and management. Deutsche Telekom has developed TeraSt-
ream to deal with the rapidly increasing volume of data traffic—now and
in the future.

AWARD FOR MOBILE COMMUNICATIONS NETWORK

IN GERMANY.

In the network test carried out by the German telecommunications
magazine ,connect” in 2012 we held top spots in both Germany and
Austria. In Austria we came first in the category of voice quality and
were given the overall rating of ,very good.“ German ,connect" readers
felt the same, rating Telekom the best and most reliable provider of both
telephony and mobile Internet. In another network test, this time carried
out by the ,CHIP Online" portal, our mobile network in Germany came
top for the third time in a row.

MOBILE NETWORK OPERATOR OF THE YEAR FOR THE
THIRTEENTH TIME.

In Germany, we were voted ,Mobile Network Operator of the Year* for
the thirteenth time running by readers of the trade magazine ,connect".
We were also named best mobile network operator by readers in
Austria.
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FIXED-LINE & BROADBAND TECHNOLOGIES.

Data transport within the Internet infrastructure and individual use of the
Internet both rely on a number of innovative technologies. Many people
already use network-based solutions to organize their day-to-day lives
conveniently and individually. That is why we are continuously striving to
improve our offer of high-speed connections, both for fixed-line and
mobile communications.

The DSL:based transmission protocols, ADSL, ADSL2+ and VDSL as
well as the expansion of the fiber-optic infrastructure into our customers
homes (fiber to the home, FTTH) will cause ever higher data transmis-
sion rates in the fixed-line sector.

We are able to achieve similar increases in performance in the mobile
communications area by switching from 2nd generation networks (2G )
with GSM and EDGE to third generation networks (3G ) with the UMTS-
based standards HSDPA/HSUPA and HSPA+. With the switch to the
Long Term Evolution (LTE) transmission standard of the future (also
referred to as ,4G"), data rates will increase many times over and reach
broadband speeds.

OVERVIEW: ACCESS TECHNOLOGIES.

Fixed-line technologies.

Upstream & Downstream &
ADSL max. 640 khit's  max. 6 Mhit's
(Asymmetric Digital Subscriber Line)
ADSLZ+ max 2.4 Mbit's  max 16 Mbit's
({latest version of Asymmetric digital subscriber line
(ADSLY
YDELE max. 10 Mbit's max 50 bMhit's

(Wery High Bit Rate Digital Subscriber Ling)

FTTH with GPON
(Fiber [to the Home)

max. 100 Mhit's  max 200 dMhit's

WLAN
MWireless Local Area Metwark)

max. 158 Mhit's max. 155 Mhit's

Mobile communications technologies.

2G D mobile communications Upstream @ * Downstream *

GSM plus EDGE
(Glabal System for Mohile Communications EDGE)

max. 220 khit's  max. 260 khit's

3G Dmobile communications UpstreamE* Downstream *
UMTS max. 384 khit's  max. 384 khit's
(Universal Mobile Telecommunications System)

HSDPAHSLUPA ma. 5.8 Mbitts  ma 14.4 Mbitls
(High Speed DownlinkiUplink Packet AccessiHigh

Speed Uplink Packet Access)

HEPA+ max. 5.8 Mhit's  max 42.2 dMhit's
(High Speed Daownlink Packet Access+)

4G mobile communications UpstreamE* Downstream *
LTE max. 50 Mbit's  max 100 Mhit's

{Lang Term Evalution)

*The maximum values listed here are hazed on theoretical assumptions. Upstream &,
downstream and data rates often fall below these values during actual use.
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ADSL2+ EXPANSION.

ADSL2+ (Asymmetric Digital Subscriber Line 2+) is the current DSL
standard being used in Deutsche Telekom's fixed-line network. 23.5 mil-
lion households had access to bandwidths of up to 16 Mbit/s based on
ADSL2+ at the end of 2012.

In 2011 we began introducing MSAN (multi service access node) to
integrate legacy systems into the all-IP network. It replaces the splitters
that were previously used for network connection to separate voice and
data and consequently enables the use of DSL lines with fully IP-based
services as well as traditional phone services without the necessity to
replace existing devices. By late 2012, 4,709 exchange areas had
MSAN service. We will continue the migration process in 2013.

EXPANSION OF FIBER-OPTIC NETWORKS IN MACEDONIA

AND MONTENEGRO.

Optical fiber offers significant advantages over copper wires in long-
distance and high-demand applications because of its much lower
attenuation and interference. That is why Deutsche Telekom is gradually
replacing copper wires with optical fibers in many of its networks—for
example at Makedonski Telekom where replacing the copper network
by a state-of-the-art fiber to the home (FTTH) network now means 14
percent of households in the country are already benefiting from the
high-performance fiber-optic network.

In 2012 Crnogorski Telekom also continued to roll out of its fiber-optic
network (fiber to the home or FTTH). By January 2013 the company had
3,777 FTTH and 181 FTTB (fiber to the basement) users.

VDSL EXPANSION.

Deutsche Telekom began expanding the high-speed DSL version, VDSL
(Very High Bit Rate Digital Subscriber Line), with hybrid networks made
of fiber optic and copper lines in 2006. The conventional copper lines
are used to bridge the last few hundred meters to the home. That means
12.6 million households already have access to bandwidths of up to 50
Mbit/s (as of December 2012). Bandwidths of up to 16 Mbit/s are availa-
ble in 7,800 out of around 7,900 exchange areas. Expansion is not pos-
sible in the remaining exchange areas due to technical or financial rea-
sons. Almost 21.5 million households in Germany can receive triple-play
products based on bandwidths of between 16 Mbit/s and 50 Mbit/s.

In early 2013, Telekom announced that it intended to include more com-
panies in its VDSL marketing activities in addition to its current sales
partners. The collaborations are based on the ,contingent model*,
which gives partner companies a volume discount for VDSL connec-
tions in return for purchasing a certain minimum amount. Telekom is
planning to expand this model to include fiber optic connections to the
home as well as vectoring connections.

With VDSL , Telekom was able to considerably increase the speed of its
DSL connections by more than three times the speed provided by ADSL
and more than twice the speed provided by ADSL2+. That required a
hybrid network with fiber-optic cables extending close to our customers’
homes. However, conventional copper lines are used to cover the last
300 to 500 meters to the customer's home. These lines set a limit on
data transmission speed. With the new VDSL vectoring technology,

we can now reach high data transmission speeds of up to 100 Mbit/s.

FTTH EXPANSION IN GERMANY.

Fiber optics is the fastest data transmission medium. One of our goals is
to connect a large number of households directly to our high-speed
fiber-optic network (FTTH). That is why Deutsche Telekom continues to
expand its fiber-optics network, laying the foundation for the gigabit
society. This network of the future will provide our customers in Ger-
many with high-speed access of 200 Mbit/s (download speed, up to
100 Mbit/s upload speed) to the Internet, to Entertain offers and to mul-
timedia applications—in one-of-a-kind quality and variety.

Investments by Telekom in new-fiber optic networks will be based on
demand. Two requirements need to be met in the expansion areas
before civil engineering works can start:

m At least 80 percent of residents need to give their permission to
have their building connected or for cables to be laid in their
building and

m At least ten percent of customers need to have preordered
the service.

If these conditions are not met, the expansion will have to be postponed.
At the same time, we are evaluating the feasibility of using other techno-
logies, for example VDSL with vectoring.

The number of cities with 80 percent owner approval and 10 percent
preorder rates increased by eight to a total of 20 in 2012. We are cur-
rently either expanding or getting ready to offer the FTTH network in
these cities. FTTH expansion is planned for additional cities in 2013.

Requirements for FTTH connections met.

Since 2010, we have met the requirements for connecting a total of
340,000 households (homes passed) to the fiber-optic network by lay-
ing fiber-optic cables in residential streets. This includes expansion pro-
jects completed in collaborations with municipal utilities companies and
other partners. More connections should be available by the end of the
year.
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Cooperation with housing businesses in North Rhine-Westphalia.
We are specifically looking to cooperate with the housing industry in our
expansion activities. Homeowners who agree to the expansion can
expect the value of their property to increase considerably as a result of
FTTH connections. Deutsche Telekom embarked on a trend-setting ICT
infrastructure collaboration with Deutsche Annington Immobilien AG
(DAIG). The two partners gave the go-ahead for a fiber-optic connection
of around 171,000 homes managed by DAIG in Germany in March
2011. In several steps, Deutsche Telekom will provide DAIG buildings at
approximately 600 locations with high-speed broadband connection at
competitive prices. During the first phase, we provided 42,000 DAIG
apartments in North Rhine-Westphalia with access to the new network.
Initially, our agreement with DAIG covers the provision of TV services via
Telekom's cable connections. An additional FTTH expansion has been
agreed for some of the properties and is scheduled to start in 2013.

MAXIMUM SPEEDS WITH VDSL VECTORING.

In addition to FTTH expansion, Telekom is also driving fiber-to-the-curb
(FTTC) expansion based on hybrid networks that use fiber-optic and
copper lines in order to be able to quickly extend broadband coverage.
Thanks to VDSL vectoring, we can already achieve speeds of 100
Mbit/s in these access networks. Vectoring is a technology that was
standardized in 2010. It considerably speeds up transmission through
the copper cables that cover the final few meters to the customer. All of
the signals being transferred in each cable bundle are controlled by a
single device. We successfully launched the first VDSL vectoring pilot
applications in 2012. However, the regulatory framework needs to be
modified before we can introduce the technology because VDSL lines
are usually used by several providers to provide their services. Control
of these lines by a single network operator is not allowed at present. In
late 2012, Telekom took the initiative and submitted an application
regarding this situation to the German Federal Network Agency. The aim
is to establish legal certainty for all market participants as soon as possi-
ble so that expansion can begin quickly. The regulatory authorities in
Austria and Belgium, supported by the EU Commission, have already
approved the use of vectoring.

Telekom has announced plans to invest several billion euros primarily in
vectoring technology in its fixed-line network should the Federal Net-
work Agency decide to approve the application. That would provide up
to 24 million households in Germany with a faster Internet connection.
We would be able to connect the first customers in 2014. The hardware
needed in the process is ready to go to market. We are currently review-
ing how to reduce the new systems* energy requirements. If everything
goes as planned, Telekom will be able to provide 65 percent of
households in Germany with VDSL vectoring via an FTTC infrastructure
by 2016.
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PUSHING AHEAD IN FIXED-LINE TECHNOLOGIES IN NATIONAL
COMPANIES.

The Deutsche Telekom Group is striving to introduce state-of-the-art
technologies for network operation. The fixed-line segment is another
area where significant progress has been made, as the following examp-
les show.

Hungary: modernizing with WASP.

Project WASP, a two-phase modernization project for Magyar Telekom's
fixed ATM-based ADSL network, got under way in Hungary during 2012.
This modernization process is being undertaken by means of broad-
band MSAN (multi-service access node) devices with VDSL?2 cards.
MSAN has been chosen because it is a future-proof technology capable
of using VDSL (with backward compatibility with ADSL and ADSL2+),
POTS cards, or even GPON cards in the future.

During the first WASP phase from 2012 to 2014, legacy DSLAM ports
are being replaced with MSAN, using VDSL cards to improve VDSL
coverage. The second phase from 2014-17 will involve the rollout of
MSAN in copper-based areas with VDSL and POTS cards for legacy
public switched telephone network (PSTN) migration in a service-driven
way.

Hungary: moving forward with IP EDGE.

Rapidly increasing fixed and mobile aggregation traffic in Hungary
necessitates an extension of the capacity of Magyar Telekom's IP net-
work. The company's IP EDGE project served to modernize the IP net-
work, meet additional capacity needs, simplify operations and enable
the introduction of new services. Moreover, this technology has enabled
Magyar Hungary to build a future-proof convergent fixed/mobile IP plat-
form and at the same time reduce energy consumption.

Greece: Upgraded infrastructure for Aegean islands.

In Greece Deutsche Telekom's subsidiary OTE now offers even faster
and steadier broadband connections to the Aegean islands. This was
achieved by increasing the capacity of the backbone network by adding
an extra 50 Gbps to specifically meet the islands' Internet needs. OTE's
1,885-km offshore network, which connects the Aegean islands to each
other as well as to the rest of the company's backbone network, is
based on state-of-the-art dense wavelength division multiplexing
(DWDM) technology and ring architecture, which ensures multiple alter-
native routings in case of damage to a cable.

OTE VDSL : Ultra-high Internet speeds of up to 50 Mbps.

In Greece OTE is pioneering the commercial launch of new ultra-high
Internet speeds of up to 50 Mbps through VDSL technology. This is
transforming the daily Internet experience by offering users options
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such as faster file downloading, uninterrupted HD video streaming, easy
connection of multiple devices and improved online gaming responsive-
ness.

INCREASED SPEED OF FIXED LINE INTERNET IN SLOVAKIA.
Slovak Telekom increased the speed of fixed-line Internet for all its cus-
tomers and stepped up the provision of copper and DSL lines by 9.4
percent. The various programs saw increases from 2 Mbps to 5 Mbps,
from 3.5-6.5 Mbps to 10 Mbps, and from 12 Mbps to 20 Mbps. Internet
speed was boosted automatically and free of charge for the customers,
who were informed immediately afterwards.

WIFI SERVICES FOR BROADBAND INTERNET ON THE GO.

We currently offer our customers in Germany and elsewhere diverse
options for broadband Internet use. We operate stationary and mobile
WLAN HotSpots, for example in public transport, for this purpose. Peo-
ple who use our HotSpotservice can conveniently access data and infor-
mation at more than 11,000 locations in Germany, for example at 1,400
McDonald's restaurants, and at some 50,000 of our partner locations
worldwide.

In 2012, Telekom in Germany also operated HotSpots at 5,100 public
telestations, the multi-faceted successor of the traditional phone booth.
We are planning to set up another 5,000 telestations by the end of 2014
to improve our WLAN coverage.

WLAN TO GO: Telekom customers will receive access to a quickly incre-
asing number of HotSpots worldwide with the WLAN TO GO service,
starting in the summer of 2013, which will include around eight million
HotSpots. This offer will be made possible thanks to our new partner-
ship with the largest WiFi network worldwide, Fon. We expect to create
up to 2.5 million additional HotSpots in Germany alone by late 2016
thanks to this collaboration. We will be using a technology mix of wirel-
ess, fixed-line and WLAN, which will enable a seamless transition bet-
ween these technologies. In terms of our integrated network expansion
strategy, this technology mix has the advantage that WLAN and Hot-
Spots enable high data traffic to be redirected to the fixed network, free-
ing up the mobile communications network.

WLAN TO GO is based on the concept of mutual sharing. As of June
2013, DSL customers will be able to share the unused capacities of
their Internet connection with others. Participating customers will
receive free access to several million WLAN HotSpots worldwide from
other DSL users who have also decided to make their Internet connec-
tions available. With WLAN TO GO, customers can also surf online at all
Telekom HotSpots in Germany free of charge. Telekom places high
importance of data privacy and security with its WLAN TO GO service.
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Customers' home connections stay protected and they assume no liabi-
lity. They can also continue to surf online at high speeds. Telekom is
planning to expand its cooperation with Fon at other international subsi-
diaries in Bulgaria, Greece, Romania, Slovakia and Hungary in 2013 as
well.

Railnet: We offer our customers WLAN HotSpots in high-speed ICE
trains on selected routes together with the German railway company
Deutsche Bahn AG as part of our Railnet cooperation. And we continue
to expand the offer. The plan is to equip all 255 of Deutsche Bahn's
high-speed ICE trains and around 5,000 kilometers of railway line with
WLAN HotSpots by late 2014. We will increasingly be using UMTS/
HSPA and LTE technologies as well as Flash-OFDM . The Munich-
Nuremburg, Wolfsburg-Berlin and Berlin-Hamburg routes were equip-
ped with LTE by the end of 2012. A mixture of LTE and HSPA is being
used between Frankfurt and Nuremberg, while HSPA is mainly be
employed on the routes between Dortmund, Hanover and Wolfsburg as
well as along the Mannheim-Basel connection.

Inflight connections: With our Inflight service, we make it possible for
our customers to go online via HotSpots on board seven different air-
lines, including Lufthansa. The service is supported by satellite and
made available in collaboration with our partner, Panasonic Avionics.
We equipped 85 percent of the 106 machines in Lufthansa’s interconti-
nental fleet with the technology by the end of 2012, which means the
airline currently has the most HotSpots on planes. Our other customers,
Gulf Air, Turkish Airlines, Transaero, Etihad and JAL only recently deci-
ded to offer the Inflight service, which means only a few of their planes
currently feature the service. We were operating 114 HotSpots by the
end of 2012 as part of the project. American Airlines, another significant
flight service provider, jumped on board in January 2013 as well. They
currently offer the service in three of their machines.
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2ND & 3RD GENERATION
MOBILE COMMUNICATIONS.

In addition to setting up state-of-the-art mobile communications net-
works, Telekom is also continuing to drive expansion of the current 2G
and 3G infrastructure. This will enable more and more people to partici-
pate in the information and knowledge society through a fast connec-
tion. We are also upgrading older systems to meet state-of-art systems
technology, which will improve their performance and energy efficiency.

HIGH-SPEED UMTS WITH HSPA+.

Customers in all of Germany‘s highly populated areas can also go
online via UMTS (Universal mobile telecommunications system), the
third generation (3G ) mobile communications technology. With the
UMTS-based protocol, High Speed Packet Access+ (HSPA+), data
transmission speeds can be increased to DSL level, i.e., up to 42.2
Mbit/s.

Telekom is recognized as the mobile communications quality leader in
Germany. We continue to expand our UMTS network as part of our tech-
nology mix in order to secure this position. By the end of 2012, we were
providing UMTS-based HSPA+ coverage to 89 percent of the German
population. We plan to continue network expansion in 2013 as well.

SIGNIFICANT IMPROVEMENTS IN MOBILE NETWORKS

(HSPA+, 3G, IP).

Improving the quality of mobile communications in 2G and 3G
networks is another strategic goal throughout the Deutsche Telekom
Group, and significant progress was made in a number of subsidiaries
during the past reporting period.

Over 70 percent of the Slovakian population is now covered by Slovak
Telekom's 3G network HSPA+ is available at 415 sites throughout the
country. By the end of the reporting period, 3G HSPA+ (21 Mbps) out-
door coverage had reached 77 percent of the country‘s population.

Crnogorski Telekom, Deutsche Telekom®s subsidiary in Montenegro,
invested EUR 2.1 million in the modernization of its radio access net-
work (RAN). With 267 2G sites 99 percent of the population is now
covered by GPRS/EDGE technology , and with 90 3G sites (all IP-
enabled) the UMTS/HSPA+ coverage has reached 72 percent of the
population. EUR 200,000 was invested in IP microwave technology,
with 32 TDM-based microwaves hops for 3G sites being replaced by IP
microwave ones. During 2012, a total of EUR 200,000 was invested in
three new 2G sites and five new 3G ones.

INCREASED 3G NETWORK COVERAGE THANKS TO NATIONAL
ROAMING AGREEMENT IN AUSTRIA.

Thanks to a long-term network partnership that T-Mobile Austria entered
into with a competitor, customers in Austria have been enjoying an
expanded 3G network since late 2012. The agreement has enabled
T-Mobile Austria to considerably improve its 3G network coverage,
particularly in rural areas, increasing national network coverage to

94 percent. The collaboration is also cost-efficient and environmentally
friendly as it eliminates the need for new 3G sites.

AMC 3G NETWORK RATED BEST IN THE MARKET.

The AMC 3G network was rated the best in the market and awarded
the 3G Business Excellence prize by the 4th Infocom Albania Forum,
which took place in Tirana on November 20, 2012. ,From Infrastructure
Evolution to Digital Revolution“ was the theme of Albania‘s only confe-
rence specializing on national and international ICT developments.
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4TH GENERATION MOBILE

COMMUNICATIONS.

Telekom is very involved in establishing 4G—next generation mobile
networks—based on LTE (Long Term Evolution) technology. The grow-
ing demand for high-speed, location-independent Internet can be met
with LTE, even in areas with weak infrastructure. That is why we focus
our efforts on connecting areas that previously had no coverage as part
of the CR action area ,Connect the unconnected.”

Telekom is intensively pursuing LTE expansion to give smartphone and
tablet computer users access to the entire range of services at as many
locations as possible.

SETTING UP THE LTE NETWORK IN GERMANY.

In 2010, Telekom began setting up the LTE infrastructure in Germany to
get its mobile communications network ready in plenty of time for the
dramatic increase in smartphone and tablet computer use and to meet
it's customers* growing demands. By the end of 2012 we had set up
more than 3,000 base stations and launched the service via LTE1800,
which we were also setting up at that time, in more than 100 of
Germany's largest cities. Hamburg, Bremen, Berlin, Munich and Colo-
gne are only some examples of cities that have been receiving LTE1800
service ever since. The expansion of LTE technology in the 800 MHz
range is quickly progressing.

Closing the gaps.

Together with the other two 800 MHz network operators, we have met
the LTE roll-out obligations in Germany in all of the 16 federal states.
The gaps have been closed—even rural regions now have access to
broadband Internet. Having satisfied the roll-out obligations, we can
now use the assigned frequencies in the 800 MHz range across Ger-
many without restrictions. This enables transmission speeds of up to
50 Mbit/s.

We had already equipped 2,200 base stations with LTE800 technology
by the end of 2012. 2,400 additional LTE base stations run in the

1,800 MHz spectrum, which is the frequency of choice in urban regions
because of the short range. Taking both technologies combined,

42 percent of the population had coverage by the end of 2012. We
plan to increase coverage to 85 percent of the population by 2016.

EXPANDING 4G/LTE MOBILE COMMUNICATIONS.

LTE technology, the fourth generation of mobile networks (4G), offers an
unparalleled experience for services requiring high wireless data rates.
Since Deutsche Telekom's strategic goal is to lead the field in connec-
ted life and work, subsidiaries throughout the Group are launching and
expanding their LTE networks.

LTE rollout in Hungary.

Thanks to the ongoing rollout of LTE base stations in Hungary, outdoor
population coverage reached 27 percent nationwide and 99 percent in
Budapest by the end of 2012. This expansion put T-Mobile Hungary
ahead of Hungary's two other mobile service providers in LTE services.

Montenegro: soft LTE launch in October 2012.

Crnogorski Telekom soft-launched LTE technology in the country with a
trial network of five eNodeB radio base stations (RBS): four 2,600 MHz
RBS in the Podgorica city center area and one 1,800 MHz RBS in Kotor
to cover the downtown area.

Cosmote breaking 4G ground in Greece.

In November 2012, Cosmote launched the first commercial 4G/LTE net-
work in Greece, covering the majority of municipalities in the Athens
and Thessaloniki regions. Cosmote‘s new 4G network is initially availa-
ble for uploading and downloading data through 4G tablets and USB
sticks to subscribing customers. There are plans to extend the 4G net-
work to other Greek cities in the near future.

Cosmote Romania: successful LTE lab and field trials.

After successfully performing LTE laboratory and field trials, Cosmote
Romania‘s network is ready for expansion into 4G/LTE technology in
the near future.

Pioneering the 4G network in Croatia.

In March 2012, Hrvatski Telekom (T-HT) launched the first commercial
4G/LTE network in Croatia, with base stations located in Zagreb, Rijeka,
Osijek and Split. This pioneering achievement will be followed by an
expansion of the LTE network to cover other urban and rural areas in the
country.

T-Mobile Austria gets ready to expand its LTE network.

T-Mobile Austria has been getting ready to expand its LTE network
throughout Austria. In preparation of the expansion, the company fini-
shed updating its entire GSM infrastructure by November 27, 2012, and
equipped it with a new transmitter technology. At the same time,
T-Mobile Austria improved voice and connection quality for more than
four million customers. Call interruptions were reduced by 28 percent
while reliability increased by 79 percent.

Connect magazine rated T-Mobile Austria‘s mobile network as ,very
good” in October 2012,
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MOBILE COMMUNICATIONS & HEALTH.

At Telekom we are convinced that mobile communications technology
can be used without health concerns if specific threshold values are
complied with. They are based on current findings of independent Ger-
man and international expert committees that continue to evaluate all
relevant studies and research results. Recognized expert organizations
such as the World Health Organization (WHO) and the International
Commission on Non-lonizing Radiation Protection (ICNIRP) have repea-
tedly verified the current limit values for mobile communications over
the past few years, thereby confirming the safe use of this technology.

Nevertheless, mobile communications continues to be a source of con-
cern among the general public when it comes to possible health risks.
We hope to ease these fears by providing scientifically sound, transpa-
rent information. We will only be able to run a successful business and
systematically drive network expansion if our technology is widely
accepted by the people. That is why Telekom engages in open dialog
with all stakeholders involved in network expansion including communi-
ties, skeptical organizations, interested residents and customers.

Our principles on how to handle mobile communications and health
responsibly are specified in Deutsche Telekom's EMF Policy.

EMF POLICY.

EMF is short for electromagnetic fields, the physical requirements for
transmitting any signals via radio. In order to ensure a responsible
approach to the topic of mobile communications and health, we have
set a clear framework for our related activities with our EMF Policy. The
policy contains minimum requirements in the area of mobile communi-
cations and health. With it, we are committing ourselves to more trans-
parency, information, participation and financial support of indepen-
dent research on mobile communications, far beyond that which is
stipulated by legal requirements.

Our international subsidiaries are following suit: the managing boards at
all of Telekom's mobile communications subsidiaries in Europe have
signed the EMF Policy. We evaluate compliance with this policy in great
depth every two to three years so that we can improve certain aspects
and develop solutions in different working groups such as the EMF Core
Team and the EMF Technical Working Group. These working groups
also work to encourage Group-wide exchange between Group Head-
quarters and mobile communications subsidiaries. New initiatives are
developed and experience gained in pursuing various strategies is dis-

cussed in this context. One of our areas of focus in 2012 was develo-
ping easily comprehensible information on DECT telephony, WLAN and
safety. Internal and external experts from the areas of health, safety and
measurement technology conducted training courses with internal spe-
cialists on the latest research findings in these areas. International Deut-
sche Telekom experts were also working to evaluate new technologies
from a technical standpoint.
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TRANSPARENCY.

Telekom has specified three focal points to promote transparency in the
area of mobile communications and health. These are reflected in three
recommendations made in the EMF Policy:

®m  Telekom requires its mobile subsidiaries to clarify and establish
internal responsibilities and processes regarding technology, safety
and health issues.

B They are encouraged to facilitate access to information on existing
electromagnetic fields by the general public. This includes conduc-
ting EMF measurement campaigns and supporting national EMF
databases.

m  Proof of compliance with the International Commission on Non-
lonizing Radiation Protection (ICNIRP) limits for each individual
mobile communications antenna must be made available upon
request.

On most markets on which Telekom is active, legally specified limit
values apply that are based on recommendations made by ICNIRP for
mobile communications in the frequency ranges between 100 kHz and
300 GHz. All of the mobile subsidiaries’ base stations have been built

in accordance with the valid regulations of that country and comply with
these recommendations. For the sake of transparency, our international
subsidiaries provide information on each individual base station on
request.

T-HT HRVATSKI TELEKOM SUPPORTS THE MINISTRY OF
HEALTH*‘S NATIONAL DATABASE FOR ALL EMF SOURCES.

The Croatian subsidiary, THT Hrvatski Telekom is actively involved in
helping the Croatian Ministry of Health create an EMF registry of all EMF
emission sources. In the reporting period, T-HT Hrvatski Telekom com-
missioned a laboratory authorized by the Ministry of Health to take mea-
surements near the company's base stations. The measurements
covered all of the company‘s mobile communications systems. The
results were submitted to the ministry in May 2012. By being published
in the EMF registry, T-HT Hrvatski Telekom is making a contribution

to more transparent information on actual EMF emission levels and to
easing public concern. With these efforts, the company is laying the
foundation for conducting open stakeholder dialog about mobile
communications and health with interested residents.

GREECE: MEASUREMENTS EVERY SIX MINUTES.

Cosmote Greece installed the Pedion24 measuring system at a total of
ten new measurement stations during the reporting period. This autono-
mous monitoring system measures the electromagnetic fields at selec-
ted sites around the clock and transmits measurement data to a central
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storage database. The information is then evaluated and immediately
published online. 2,550,000 measurements (one measurement every
six minutes) were conducted throughout the year and the results were
published on www.pedion24.gr to provide interested citizens with
seamless information about electromagnetic fields found at selected
sites.

To increase acceptance of the base stations by residents and decision-
makers and to contribute to an objective discussion, Cosmote Greece
published measurement values during the reporting period and infor-
med the critical public comprehensively about all additional aspects of
mobile communications and health. The company also pursued dialog
with customers and residents through efforts such as getting actively
involved in and organizing information events.

MEASUREMENT CAMPAIGN IN ALBANIA COMPLETED.

Since 2011, the Albanian subsidiary AMC has been supporting an
independent measurement campaign conducted by the Polytechnic
University of Tirana with the goal of creating more transparency regar-
ding actual EMF emissions in the country. Electromagnetic fields were
measured at ,sensitive” sites such as schools, hospitals and residential
areas. The scientists recorded EMF levels from a total of 50 AMC base
stations in the two largest Albanian cities. The results and the final
report will be published on the AMC and Polytechnic University of
Tirana websites in 2013.

EXTREMELY LOW IMMISSION LEVELS IN AUSTRIA.

The Austrian industry association, Forum Mobile Communications
(FMK) commissioned TUV Austria to conduct measurements of high-
frequency fields throughout Austria from 2009 to 2012 TUV Austria
recorded emissions caused by radio, TV, public safety radio channels,
mobile communications and cordless phones at 449 locations. Once
the measurements had been completed in September 2012, the levels
were published in a database on the industry association‘s website.
The measured levels were very low. In most cases they amounted to
some ten-thousandths of the levels recommended by the World Health
Organization (WHO) as well as mandatory levels in Austria. The highest
levels were not even one thousandth of the permissible level for the
900 MHz range.

By publishing the results, the industry association and T-Mobile Austria,
as an active member, contributed significantly to objectifying the
discussion revolving around mobile communications and health in
Austria.
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INFORMATION.

Another principle specified in Telekom*s EMF Policy involves active pro-
vision of information on technology and health research and requires
the mobile subsidiaries to promote communication about technology,
safety, research and health. This includes educational measures and
consumer information as well as raising employee awareness.

INDUSTRY-WIDE COMMUNICATION INITIATIVES.

Telekom's international mobile communications subsidiaries are invol-
ved in numerous national operator initiatives to improve public commu-
nication about mobile communications and health. The operator initiati-
ves act as the central go-to place for residents, the media and public
and private institutions when it comes to the topic of mobile communi-
cations. They work to promote transparency regarding all aspects of
mobile communications, in particular health and consumer protection,
network expansion and handling location conflicts.

INITIATIVES CONDUCTED BY INDUSTRY ASSOCIATION IZMF.
The industry initiative Informationszentrum Mobilfunk (IZMF) conside-
rably expanded its information offer during the reporting period. They
uploaded interactive online content and published several brochures.
They also produced several short films in 2012. The films highlight
different aspects of mobile communications and health and provide
answers to central consumer questions such as ,What is an SAR level
and how is it measured?” In November 2012, the IZMF also hosted a
stakeholder workshop of the Mobile Communications Forum.
Deutsche Telekom employees attended the workshop, which focused
on the mobile operators' voluntary commitment.

EMF COMMUNICATION AT THE INTERNATIONAL SUBSIDIARIES.
Several international subsidiaries enhanced their consumer information
on mobile communications and health during the reporting period:

T-Mobile Czech Republic redid its online portal, providing interested
parties with extensive information on base stations and health. The
online information offer now includes reports on joint activities by
Telekom and the industry association of GSM-mobile operators, GSMA,
in the area of research financing. Visitors to the site can also get in
touch with an EMF expert by sending an e-mail to bts@t-mobile.cz.
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T-Mobile Austria adopted a new communication strategy in 2012. In
this framework, the Austrian subsidiary published internal and external
brochures on using mobile communications safely, started redoing its
online mobile communications and health sites and developed a guide-
line for installing mobile communications systems in collaboration

with Forum Mobile Communications (FMK). The guideline is a practical
aid to help representatives from city and regional authorities make
decisions and to familiarize them with the technical, physical, legal and
communication-related challenges that go hand in hand with setting up
mobile communications networks.

The Albanian subsidiary, AMC, launched a campaign in 2012 to inform
the public as well as political decision-makers. The company focused
on general mobile communications topics as well as health concerns
about mobile communications antennas and distributed 3,000 brochu-
res on the topic.

The Bulgarian subsidiary, Globul, redesigned their EMF brochure in

the fall of 2012. The brochure provides extensive answers to general
questions regarding mobile communications and health. The company
revised the content including information on the latest research findings
and legal initiatives.

SUPPORT FOR GERMAN COMMUNITIES IN LTE EXPANSION.
Telekom in Germany collaborates with its competitors when it comes to
issues that are important to the general public, like providing informa-
tion on electromagnetic fields (EMF). The company works in these
industry-wide communication initiatives with public and private partners
in areas outside of institutionalized network operator associations as
well, such as the Informationszentrum Mobilfunk (IZMF). For example,
Deutsche Telekom created various information materials like basic
papers on the new LTE mobile communications technology in collabo-
ration with local authorities' associations and other network operators

in 2012. Telekom coordinated the choice of base station locations with
the affected communities as set out in an agreement concluded with
the local authorities' associations. Telekom also helped design con-
cepts for improved collaboration with the communities at its annual
meeting with local authorities' associations in 2012. The goal of this
information initiative is to inform communities about the new technology
and to develop solutions for LTE expansion.
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ONLINE INFORMATION ON MOBILE COMMUNICATIONS

AND HEALTH.

Many international mobile subsidiaries provide informative material on
mobile communications and health online in the local language.

Online information on mobile communications and health provided
by mobile subsidiaries.
Deutsche Telekom

Telekom Deutschland sales portal
T-Mobile Austria

T-Mobile Netherlands

T-HT Hrvatski Telekom

Cosmote Greece

Magyar Telekom

www.telekom.com
www.telekom.de/sar-werte
www.t-mobile.at
www.t-mobile.nl
www.t.ht.hr
www.cosmote.gr
www.telekom.hu
www.emf-portal.hu
www.cosmote.ro
www.amc.al
www.t-mobile.com.mk

Cosmote Romania
AMC
T-Mobile Macedonia

INFORMATION FOR USERS OF MOBILE COMMUNICATIONS
CONTINUOUSLY UPDATED.

In Germany, Telekom is committed to providing residents with extensive
information on all questions revolving around the topic of mobile com-
munications and health. Among other tools, the company uses the flyer
entitled ,Information on using your cell phone* for this purpose. Consu-
mers can also find out about the SAR levels of all of the end devices
sold by Telekom in Germany on its website. The levels of the devices lis-
ted there are considerably below the legal limit of two watts per kilo-
gram of body weight. We also offer interested consumers an up-to-date
SAR info service as well as a variety of background information on tech-
nological and safety aspects at our shops and in different magazines,
like ,telekom trend” magazine.

TRAINING AND RAISING EMPLOYEE AND CONTRACTOR
AWARENESS.

Telekom employees are important ,ambassadors*” to the public. They
help increase the knowledge of mobile communications and health
among the population and by doing so, enhance the acceptance of
mobile communications technology. Training programs were conducted
at several international subsidiaries during the reporting period.
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EXAMPLES OF EMF TRAINING PROGRAMS AT THE
INTERNATIONAL SUBSIDIARIES.

The international subsidiaries offer training to selected employees.
These employees are expected to work as facilitators and provide their
colleagues, suppliers, subcontractors, customers and the general pub-
lic with better, more complete information on EMF, thereby helping
make the discussion revolving around mobile communications and
health more objective. In 2012 focal topics included national and inter-
national safety standards, risk assessment procedures and how to deal
with public perception of the topic. Hungary‘s Magyar Telekom conduc-
ted two training courses with a total of 40 employees in 2012, for
example. Cosmote Romania conducted training courses with around 50
employees from different technical and business departments. Cosmote
decided to conduct this measure as a result of various omnibus surveys
that were conducted in 2011 and showed that the public tended to per-
ceive EMF topics in a negative light.

Globul, our Bulgarian subsidiary, also provided training to subcontrac-
tors who had been commissioned to acquire sites for mobile communi-
cations base stations as well as construct and equip them. In November
and December 2012, these subcontractors learned how to effectively
organize communication on EMF to the public.
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PARTICIPATION.

Active involvement of all stakeholders early on is the basis for Deutsche
Telekom being able to successfully continue its network expansion. For
this purpose, we actively seek dialog with stakeholders such as commu-
nities, residents and people who live near mobile base stations as well
as skeptical organizations and NGOs. Their constructive criticism and
comments provide us with valuable information that we take into consi-
deration during the planning phase. That is why the principle of partici-
pation is a permanent feature in our EMF Policy.

Based on this principle of participation, we require our international
subsidiaries to work closely with communities and to help them with
their expertise when it comes to answering the questions of residents
regarding network development and site selection for mobile base sta-
tions. We also encourage them to try to find solutions that are accepta-
ble to all parties when looking for a site. Assigning local contacts to
these projects as a liaison with those involved at the regional level facili-
tates this task and makes it possible to resolve conflicts or answer que-
stions quickly and easily on the basis of expert knowledge.

Our international subsidiaries have been conducting appropriate
measures to encourage participation for several years. These activities
are based in particular on voluntary commitments by mobile communi-
cations providers in Germany as well as an agreement with local autho-
rities' associations. Telekom in Germany signed both in 2001.

VOLUNTARY COMMITMENT OF MOBILE PROVIDERS

IN GERMANY.

Together with the other mobile communications providers in Germany,
Telekom Deutschland made a voluntarily commitment to the German
federal government to conduct measures to gain the public's trust when
expanding the mobile networks. The focus is on the following activities:

B Improving communication and involving stakeholders in site
selection

m  Consumer protection and information

B Providing financial backing for independent research

B Helping create an EMF database, EMF monitoring, EMF
measurement programs

Under this voluntary commitment, Telekom Deutschland and its compe-
titors announced in 2012 that they would contribute a total of EUR
600,000 to the German federal government's project for EMF risk
communication over the following two years. The money will finance
projects such as the Knowledge management and risk communication
project, which was launched in 2012. The German Federal Office for
Radiation Protection (BfS) is responsible for coordination and expert
assessment. The goal is to provide people with even more comprehen-

sive, targeted information about the possible impact of mobile commu-
nications technology on humans and the environment.

Independent auditors conduct assessments on implementation of the
voluntary measures. The results of the 2011 expert report drafted by
these independent auditors were published in late 2012. As in previous
years, the expert report confirms that Telekom in Germany is realizing
its voluntary commitments in a sustainable way. Despite the intensive
expansion of the LTE network, more than two-thirds of the communities
surveyed said that there were no conflicts during the period under
review. However, there is room for improvement when it comes to
providing information to small communities. The network operators
responded to these results by announcing that they would review and
amend their processes.

DIALOG ON NETWORK SET-UP AND EXPANSION.

When introducing new technology, it is important to inform residents
about the technology being used at an early stage. Our experience with
setting up networks shows that engaging in dialog directly with commu-
nities and the people contributes considerably to how well our techno-
logy is accepted and to easing the public's concerns. In 2012 we
focused on measures to improve communication and the distribution of
information in order to more effectively inform small communities that
had previously complained about a lack of information on base station
sites provided by network operators. Our measures included setting up
mediation centers to solve conflicts that could arise during network
expansion. Telekom also appoints regional contact persons for mobile
communications and health to help solve conflicts on site in direct con-
tact to community representatives.

Deutsche Telekom also promoted dialog with communities by actively
participating in the LTE measurement program, which was completed in
late 2012 (in collaboration with IZMF).

Together with the other German mobile network providers and the local
authorities* associations (German Association of Cities, German County
Association and German Association of Towns and Municipalities),
Deutsche Telekom also signed the ,Agreement on sharing information
and community participation in mobile communications network expan-
sion activities” as early as 2001. Its objective is to encourage cities and
communities to participate in the network expansion process. Mobile
communications companies and communities work together in coope-
rative, constructive dialog to come up with amicable solutions for new
sites for mobile base stations. As the 2011 annual expert report on com-
pliance with the voluntary commitment of mobile communications provi-
ders in Germany shows, the flow of information between communities
and network providers has permanently improved thanks to the emplo-
yed measures.
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PARTICIPATING IN EXPERT DISCUSSIONS ON EMF.

Telekom participates in various dialogs at an expert level on the topic
of mobile communications and health including the meetings of the
Electromagnetic Fields Round Table (RTEMF). Experts on health, the
environment and consumer protection as well as scientists were invited
to attend the RTEMF meetings held in May and November 2012.
Telekom experts also attended the meetings and discussed current
safety, research and technology-related mobile communications issues
as well as additional ways to get stakeholders involved. The RTEMF is
a key instrument for Telekom Deutschland when it comes to open dialog
with all stakeholders involved in the public EMF discussion.

In December 2012, experts from the international subsidiary, Globul,
attended the annual meeting of the Bulgarian National Program
Committee of the World Health Organization in Ognyanovo. In line with
the meeting’s topic, ,Recent tendencies in legislation on EMF exposure
in the work environment and in urban territories,” participants discussed
the need for regulation to protect people's health from electromagnetic
field exposure.
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RESEARCH & PARTNERSHIP.

The effects of electromagnetic fields on human beings have been

researched thoroughly over the last few decades. All recognized expert
committees confirm on the basis of sound research results that current
limit values guarantee that mobile communications can be used safely.

However, in light of new technological developments, it is important that
we continue to update the information available on possible effects of
mobile communications. That is why supporting independent scientific
research and partnerships is a key element in our EMF Policy. This is
reflected by two recommendations for interacting with the research and
scientific community:

B Asaleading mobile network provider, Telekom supports indepen-
dent scientific research on possible public health impacts of EMF
and contributes to independent research programs.

m Maximum levels for electromagnetic fields need to be defined on
the basis of sound research results and undergo constant review.

STUDY ON RISK ASSESSMENT AT THE EMF SCIENCE FORUM.
The Electromagnetic Fields Science Forum (WF-EMF) focused its varied
activities in 2012 on ,further development of evidence-based approa-
ches and tools to communicate risk regarding mobile communications
and health.”

An important focal point in 2012 for the EMF:Science Forum was to
work on advancing concepts that can be used to communicate scienti-
fic EMF:risk assessments to the population in a way that is easily under-
standable. The project included testing the communicative effectiven-
ess and comprehensibility of different evaluation systems from a
layman’s perspective. The EMF:Science Forum used the results to deve-
lop tools and recommendations to improve communication of current
risk assessments. The process included several network meetings with
experts from the areas of mobile communications research, risk com-
munication and risk assessment. The meetings were open to partici-
pants from the worlds of science, politics, NGOs, citizen initiatives and
business.

The plan is to test the suggestions, tools and approaches for improving
the communication of risk assessments in real-life situations and further
improve them in 2013.

SUPPORTING INDEPENDENT RESEARCH.

Promoting independent research projects is part of the voluntary com-
mitment made to the German federal government by German network
providers. Deutsche Telekom promotes a variety of research programs

and projects together with the other German network providers. From
2008 to 2012 Telekom supported projects conducted by the German
federal government's environmental research plan in the area of mobile
communications and health. From 2012 to 2014, Telekom will be spon-
soring a project on risk communication by the German Federal Ministry
for the Environment. The results of all of the completed projects the
company has supported so far have contributed significantly to answe-
ring open questions about mobile communications and health and to
further strengthening the protection concept for mobile communica-
tions.

Environmental research plan projects.

Together with the other German network providers, Telekom Deutsch-
land supports projects on mobile communications and health conduc-
ted by the German federal government‘s environmental research plan.
Collectively, the network providers contributed EUR 1 million. From
2008 to 2012, several projects were realized by renowned groups of
researchers within the scope of the environmental research plan. The
research projects focused on possible long-term effects of using mobile
communications technology and the possibly higher sensitivity of child-
ren to EMFs generated by mobile communications. Descriptions of the
projects and their objectives as well as interim and final reports are
available online.

Risk communication projects.

Deutsche Telekom will be collaborating with other network providers
until 2014 to support the German federal government's risk communi-
cation project in the mobile communications and health area with a total
of EUR 600,000.

Co-financing research database.

Deutsche Telekom is also providing financial support for operation of

the database run by the Research Center for Bioelectromagnetic Inter-
action (FEMU) at the RWTH Aachen University. The database already

contains more than 16,000 scientific papers and articles on the topic.

Support for long-term scientific study.

In 2012, the Ludwig-Maximilians-Universitat (LMU) in Munich continued
its research on possible connections between frequent use of cell pho-
nes and tumors in young people as part of the university‘s Mobikids
study. Telekom Deutschland provided the researchers with all the data
they needed on how often study participants used their phones in com-
pliance with data privacy regulations. This lets researchers analyze
potential diseases in relation to actual cell phone use, forms the basis
for an improved research methodology and leads to more reliable
results. Researchers from 16 countries are participating in the study by
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collecting medical data and data on cell-phone users in their countries.
The study will be completed by 2014 and will provide valuable informa-
tion on possible effects that using mobile communications technology
may have on young people‘s health.

RESEARCHING NEW MOBILE COMMUNICATIONS
TECHNOLOGIES.

Telekom and the other network providers in Germany supported the
German Federal Office for Radiation Protection (BfS) in a study on
determining the general population’s exposure levels as a result of
new mobile communications technology. The study was launched in
August 2011 and carried out by the Institute for Mobile and Satellite
Communication Technology (IMST) and EM-Institut GmbH. The goal of
the project was to add to available information on the electromagnetic
fields emitted by new mobile communications technology, such as LTE.
Telekom provided all of the necessary information on network configu-

ration to the project participants. The study was completed in late 2012.

There is an interim report available online. The German Federal Office
for Radiation Protection (BfS) will publish the final report in 2013.

In 2012, our Hungarian subsidiary, Magyar Telekom continued to work
on the EMF:measurement program launched in collaboration with the
Hungarian National Research Institute for Radiobiology and Radiohygi-
ene (OSSKI). Magyar Telekom provided three LTE transmitters to OSSKI
for a period of six weeks so that they could research the emissions and
pollution levels of LTE technology.
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ENVIRONMENTALLY FRIENDLY NETWORK

INFRASTRUCTURE.

State-of-the-art information and communications technology (ICT) incre-
asingly helps replace energy and resource-intensive products and ser-
vices with more efficient ones. At the same time, however, the amount of
data that needs to be stored and transported is growing due to ever
more sophisticated applications. According to the SMARTer 2020 study
published by the Global e-Sustainability Initiative (GeSl), the ICT indus-
try was responsible for around two percent of global emissions in 2011,
the equivalent of around 910 megatons of CO,. Compared to the earlier
study, SMART 2020, the current publication shows a flatter curve in
increasing emissions and a higher potential to reduce ICT emissions
thanks to technological advancements. As part of the ,Low carbon soci-
ety CR action area we are planning to consistently use these advances
in the interest of climate protection, to increase not only the perfor-
mance of networks and data centers but also their energy efficiency.

Outdated systems that are no longer needed are systematically swit-
ched off, replaced and recycled at Telekom in Germany. We do our best
to employ energy-efficient, environmentally friendly technology when
procuring new systems. We also support and motivate our customers
to save energy and reduce CO, emissions by offering efficient ICT
solutions.

CODE OF CONDUCT ON ENERGY CONSUMPTION OF
BROADBAND EQUIPMENT.

By signing the European Code of Conduct on Energy Consumption of
Broadband Equipment (CoCBB), Deutsche Telekom has pledged to
optimize the energy requirements of its broadband networks. In coope-
ration with its suppliers, Telekom makes sure that the new systems it
introduces do not exceed the maximum levels specified in the CoCBB.
Because the code is continually being adjusted in line with new techno-
logies and findings, we continuously have to comply with new specifica-
tions. We integrated the latest version of the CoCBB, the fourth version
of the code, during the reporting period into the environmental specifi-
cations of our procurement policies. These included technical specifica-
tions for network technology but also for our Entertain boxes. The Enter-
tain media receivers that we brought out in 2012 comply with the
CoCBB's current specifications on energy consumption. We are cur-
rently preparing for version 5 of the CoCBB to go into effect.

We conduct annual surveys at Telekom's technical areas for fixed-line
and mobile communications in Germany to help us analyze compliance
with the technical specifications set forth in the CoCBB. The results are
summarized in an annual report, which we then send to the regulatory
authority. Our approach and process is also reviewed in an audit.

LOW POWER MODE ON THE ROAD TO A GREEN DSL.

When applying the Code of Conduct on Energy Consumption of Broad-
band Equipment (CoCBB), Telekom identified opportunities to optimize
the energy requirements for its ADSL2+ network. Before then, all active
connections were always on, i.e., in full power mode (LO mode). We will
be able to save a significant amount of energy by switching the connec-
tions to the ,enhanced L2 mode while using data services with lower
bandwidth.” The technical requirements for this are next-generation
modems with optimized ADSL2+ function. We initiated a feasibility
study on the enhanced L2 mode in January 2013. The study included a
field test under real-life conditions. The results are expected by mid-
2014.
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NETWORK UPGRADING.

Generating energy is still the main cause of climate change. This makes
it all the more important to increase energy efficiency in all areas where
large amounts of energy are required, e.g., to operate ICT networks, if a
company is really concerned about protecting our climate. That's why
using energy efficiently is one of Telekom's key goals, not only when
planning new networks, but also when optimizing existing ones. In this
context, higher performance and less energy consumption go hand-in-
hand with reducing our carbon footprint. At the same time, replacing old
systems with new ones poses an unusual challenge for Telekom's engi-
neers.

REPLACING OUTDATED 2G NETWORK TECHNOLOGY.

The largest system technology swap in the history of mobile communi-
cations at Deutsche Telekom started in 2011. Old 2G/GSM technology
is scheduled to be completely upgraded to the latest technology by
October 2013. The plan is to upgrade the technology at a total of
12,000 mobile communications sites in Germany and replace more
than half of the outdated 2G/GSM systems. We are also planning to
reduce the number of controller sites for base stations from 256 to 13
as part of the swap program, which will drastically reduce energy
consumption.

We had upgraded 7,176 base stations and put 195 controllers out of
service by the end of 2012, This included a variety of activities from
switching over all stations to synchronized processes in the fiber-optic
network to issuing permits for access to the equipment and swapping
the systems at the antenna sites using cranes.

The upgrading program that we began in January 2013 as a subproject
of our swap program involved implementation of Ethernet connections
for 2G:sites, which also was a technologically challenging task and
required extensive coordination. We are planning to install Ethernet con-
nections at around 8,000 sites. The single radio access network (Single
RAN) technology makes it possible to operating different mobile com-
munications standards in a single switching unit, further reducing the
need for hardware and energy consumption.

With these measures, we are laying the foundation for a future-proof
technology platform which is not only suitable for LTE expansion, but
will also ensure that the same hardware can be used for all mobile com-
munication generations (2G, 3G:and 4G/LTE) in the long term. This is
expected to reduce future investments as well as operating costs and
will also make the 2G:network technology IP-compatible.

BEST POWER PROJECT.

The high-speed VDSL:network is based on fiber-optic cables. Individual
network components are bundled in multi-functional cabinets, recogniz-
able as the gray boxes found throughout our cities. In order to further
increase the energy efficiency of the systems contained in the cabinets
and to minimize performance loss, we initiated the Best Power project in
2011.

The focal point of the pilot project is selecting the most effective net-
work equipment and increasing the energy efficiency of our systems.
We plan to reduce our CO, emissions as well as our operating costs
thanks to the reductions in energy consumption which the project is
expected to generate. Development of the new network equipment as
well as testing and acceptance by our laboratories were completed in
2012.

Reliable results will not be available until after a field test at the end og
2013, because a subproject of Best Power is being conducted in con-
nection with the DESI project.

POWER OFF TASK FORCE.

Telekom Deutschland‘s Power Off task force analyzes which residual
modules can be removed from the network with a reasonable effort and
organizes the systematic dismantling of outdated systems. In 2012 we
were able to shut down technical systems with an overall wattage of

4.5 MW due to measures implemented by the Power Off task force.

The energy savings realized as a result are the equivalent of 17,020
metric tons of CO, per year.

We also launched the Retire project in 2012 to ensure uninterrupted
operations during transition from the old, fixed-line technology to the
all-IP network. The project also uses opportunities to reduce energy
consumption by shutting down outdated equipment. The Power Off task
force will become part of the Retire project in 2013. Retire had already
realized additional dismantling potential of 1 MW by the end of 2012.
Another 3.67 MW can be achieved in 2013.

By dismantling systems that we no longer need early on, we can consi-
derably reduce energy consumption. Dismantling activities in 2012
resulted in annual savings of around 40 GWh in electrical energy con-
sumption and costs amounting to EUR 11 million for electricity, cooling
and uninterrupted power supply for Telekom. In addition, the measures
freed up one-time investment resources in areas such as cooling and
uninterrupted power supply totaling at around EUR 9 million. These will
be used to accelerate the installation of the new networks.
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CLIMATE TECHNOLOGY & ENERGY USE.

Data centers produce a lot of heat and need to be cooled. Some 40 per-
cent of the energy used by data centers is used for cooling. Energy-effi-
cient climate technology offers considerable energy savings potential
through increased use of fresh-air cooling instead of compressor coo-
ling, which uses a lot of electricity. Within the scope of our CR action
area ,Low carbon society,“ Deutsche Telekom, and particularly T-Sys-
tems, conducts intensive research and development in order to optimize
data center infrastructures in consideration of financial and ecological
aspects. The Group subsidiary Power and Air Condition Solution
Management GmbH & Co. KG (PASM) is our partner in many of these
projects.

HEAT POWER BUSINESS PROJECT.

In December 2012, PASM (Power and Air Condition Solution Manage-
ment GmbH) launched the Heat Power Business innovation project. In
this project, we are operating ten mini-cogeneration plants with capaci-
ties of between 4.5 and 50 kW at network nodes being used by different
parties. The cogeneration plants are highly efficient and environmen-
tally friendly. For example, the waste heat they produce is used to heat
the building. That makes it possible to use more than 80 percent of the
total primary energy employed. In 2012, these local mini-cogenerators
generated around 1,500 MWh of electricity and around 2,500 MWh of
heat. Compared to the energy mix available in the power grid, that
means a reduction in CO, emissions of around 200 metric tons for
2012. In order to precisely determine the consumption and emissions
values of mobile providers that use our systems we analyzed all of the
network nodes used by them in terms of the employed cogeneration
plants as part of the project in 2012. We are using the results from the
pilot plants to plan and build more than ten additional cogeneration
plants.

Other energy-efficiency programs.

In 2012, PASM introduced other programs to increase energy efficiency
in facility management. These include upgrading inefficient air conditio-
ning in Telekom buildings. PASM also set up an additional six cogenera-
tion plants with an output of between 50 and 250 kW. As part of an
»integral planning“ approach, PASM made an agreement with the ser-
vice provider, STRABAG-PFS, in 2012 for systematic energy manage-
ment processes to provide access to innovative, efficient power solu-
tions in complex new building projects. PASM itself was certified by the
TOV technical services company in May 2012 under the 1SO 50001
standard for energy-efficient management systems.

Objectives for 2013.

PASM is planning to conduct a number of energy optimization projects
in 2013. For example, the company will adjust and optimize its energy
management structures by assigning new responsibilities, including its
service departments, and through more effective innovation manage-
ment as part of its collaboration with the service provider, STRABAG.
PASM is also planning to optimize existing split-air conditioning systems
and to switch some of these over to fresh-air cooling systems. Split-air
conditioning systems are comprised of at least two units, an external
and an internal unit, that use the temperature difference between the air
inside and outside the building to save energy.

PASM's plans also include introducing load management systems to
reduce peak loads with particularly high energy demands from consu-
mers and businesses. These peak loads put a strain on power grids and
lead to price increases on the deregulated energy market. Our goal is to
use low-priced electricity in phases of low demand instead of
purchasing power in peak-load phases when costs are high. That calls
for high-performing energy storage units as well as technology to con-
trol energy demand. In collaboration with the energy provider, Vattenfall,
PASM is planning to integrate effective storage units into virtual power
plants. With these efforts we are contributing significantly to stabilizing
future power grids and reducing our procurement costs as well.

KPI REVIEW COOPERATION WITH STRABAG.

PASM has been using different KPIs to measure and evaluate the
energy efficiency of properties since 2005. The company thoroughly
analyzed these KPIs in 2012 with the help of an external specialist
agency and STRABAG. The analyses are scheduled to continue beyond
February 2013. The goal is to increase the level of differentiation in the
KPI system. All Telekom buildings were divided up into seven different
groups, and KPIs and related processes were then aligned for each
group. The TOP 25 properties, for example, comprise all properties that
consume more than 10 GWh of electricity per year. We closely monitor
the peak loads of these properties so that we can take suitable counter-
measures. The concept, which was developed by the partners, was
approved by the PASM and STRABAG-PFS managing boards. The pro-
cesses will be made even more efficient in 2013, particularly with the
collaboration of STRABAG service units.

PASM also introduced integral planning with energy managers and ser-
vice agents as well as building owners and property developers in 2012
as an additional measure to increase efficiency. PASM was able to
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achieve considerable improvements in five pilot tests. The next step will

be to stabilize the processes and incorporate them into corporate struc-

tures. An integral concept is currently being tested at a Telekom location
in Munich.

DESI PROJECT.

Since late 2011, PASM has been testing solutions for the smart energy
systems of the future in collaboration with Telekom Innovation Laborato-
ries (T-Labs ) and Telekom Deutschland as part of the DESI project on
end-to-end, energy-sensitive ICT. The purpose of the project is to deve-
lop a system for load adaptive control and to test concepts for genera-
ting and storing energy. This is one of the key foundations for smart
grids. Different ways to manage peak loads and optimize the purchase
of electricity are also being tested.

In 2012, the project partners set up a remote control connection to con-
trol the storage behavior of an uninterrupted power supply (UPS) system
as a demonstration. At the same time, they laid the technical foundation
for a comprehensive control system. The purpose of the system is to fle-
xibly control data storage and provision of the required electricity in line
with data volumes to be stored. Electricity is either taken from the supply
network or from our own storage system, depending on availability and
price. The project team then began developing the necessary control
software. They also continued and completed studies on the required
hardware.

THE LOLA PROJECT.

We are also working on optimizing the telecommunications network
within the scope of the LOLA project (Load-adaptive Networks & LANs),
as well as in the DESI project. The DESI project focuses on smart con-
cepts for supplying and storing power in a demand-oriented, cost-effici-
ent way. The LOLA project, on the other hand, focuses on solutions for
flexible, load-adaptive usage models for the operation of ICT resources
that are used for customer and access networks. Many of today's ICT
devices and systems require a consistent power supply as long as they
are switched on, regardless of what they are actually being used for.

In the LOLA project, participants identified and studied usage case
examples in which energy consumption can be adjusted to fit actual
use both for operator networks and customer networks. The LOLA pro-
ject ran from October 2010 to December 2012. The advancement and
pilot phase of the LOLA approach of load-adaptive network operation
is scheduled to be continued in another project in 2013 as well,

We were able to save a significant amount of energy in the operation

of corporate and broadband access networks in 2012. A pilot project,
which was completed in March 2012, is the perfect example. Within the
scope of the project, Deutsche Telekom developed control mechanisms

for the load-adaptive operation of its own workstations. Results showed
that energy consumption can be reduced by up to 23 percent when IT
systems, including PCs, notebooks and phones, are only switched on
during actual working hours and automatically switched to standby
mode or completely shut off during lunch break.

In 2012, Telekom also developed and tested an ICT component control
system for home networks. The tests showed that energy savings of
20to 25 percent were feasible depending on usage behavior and com-
munications service type. Analyses on certain operator network seg-
ments even showed savings potential of up to 30 percent.

Access network.

Telekom has been using the G-PON (Gigabit-capable Passive Optical
Networks) technology since 2009 for FTTH expansion with fiber-optic
lines all the way to the users' home. By using G-PON technology it is
now possible to use the high-speed potential of fiber optic technology
to its fullest: up to 2.5 Gbit/s of download speed and up to 1 Gbit/s of
upload speed have now become feasible. In the spirit of the LOLA basic
concept, we are working on a solution that enables us to reduce G-PON
technology energy consumption by standardizing the device at the end
of the fiber-optic network on the customer's premises.

End-to-end network control.

Another goal of the LOLA project is to establish end-to-end-network
control. This will enable us to save even more energy in addition to the
already existing load-adaptive control technology, as it was used as an
island solution for DSL and G-PON networks, for example. In order to
achieve this, we need to develop solutions that enable load-adaptive
operation and high-quality data services across networks at the same
time. We have been working in collaboration with system manufacturers
since 2010 to develop the technology and to standardize load-adaptive,
cross-network systems internationally in order to create energy-efficient
global market products that anyone can purchase.

COMGREEN: LOAD-ADAPTIVE OPTIMIZATION OF RADIO
ACCESS NETWORKS.

The energy consumption in radio access networks is steadily increa-
sing. This is due to the network expansion and also to the increasing
capacity demands of mobile users. Telekom operates tens of thousands
of base stations and Wi-Fi hotspots in Germany, which have a total
annual energy consumption in the three-digit gigawatt hours range.
Until now, these networks were operated regardless of their usage;

the same amount of energy has been used no matter whether the load
is high or low.



NETWORKS
ENVIRONMENTALLY FRIENDLY NETWORK INFRASTRUCTURE
Climate technology & energy use

With the ComGreen project, Telekom wants to develop a way of adjus-
ting mobile communications network performance to demand. Every
telecommunications network user should be able to use the transmis-
sion capacity they actually need in any location instead of being provi-
ded with maximum transmission capacity, as is current practice. To
achieve this, the project team is developing a model for self-organized
adjustment of network parameters such as data rates and transmitting
power. The model takes the number of logged in users and their current
capacity needs as well as other data into consideration and makes it
possible to switch available network resources on and off accordingly,
depending on capacity requirements.

Initial results from the project, which were presented in 2012, show that
load-adaptive, intelligent network control holds a saving potential of up
to 30 percent when it comes to energy consumption and CO, emissi-
ons. Following this analysis, the project team is planning to develop
drafts for load-adaptive control standards and present these to internati-
onal standardization committees. The objective is to be able to integrate
the concepts and mechanisms developed in the project into operative
network nodes in the medium term with the help of system manufactur-
ers. The team began preparing a feasibility study to implement selected
mechanisms in 2012,
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PROGRAM FOR HYDROGEN AND FUEL CELL TECHNOLOGY

IN GERMANY.

We are currently operating five fuel cell systems. These were tested for
suitability under the German federal government's National Hydrogen
and Fuel Cell Technology Innovation Program. We focused in particular
on using fuel cells as a backup system and to manage peak loads and
on identifying ways to incorporate the fuel cells into a virtual power
plant. We were able to prove the systems* suitability for daily operation
at all five pilot sites.

PASM closed out the program with a workshop in 2012. The findings
show that the technology used can be employed efficiently at sites with
backup times of more than 24 hours. PASM continues to participate in
Clean Power Net (CPN) together with manufacturers and users of fuel
cell technologies under the patronage of the National Hydrogen and
Fuel Cell Technology Organization (NOW) in order to share our experi-
ences with these systems with all market partners.
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GREEN DATA CENTERS.

Energy efficiency is the most important instrument to effectively improve
the carbon footprint of data centers. Telekom takes an integrated
approach to improving the energy efficiency of its data centers within
the scope of its ,Low carbon society* CR action area. This approach
includes all aspects ranging from cooling and energy provision to opti-
mized utilization of hardware capacities.

DATACENTER 2020.

T-Systems has been operating the DataCenter 2020 test data center at
Euro-Industriepark in Munich since September 2009 as part of its colla-
boration with Intel. At DataCenter 2020, we are testing solutions that
enable more energy and cost-efficient data center operation to benefit
the environment and the climate.

Optimizing cooling systems.

Phase one of the collaboration project includes testing two different
architectural measures for cooling data centers efficiently, i.e. cold aisle
and hot aisle containment. One approach involves separating cold
areas from the rest of the room while the other involves separating the
warm areas to prevent air flows from mixing. Telekom has been using
cold aisle containment to cool its all-IP platform since 2011.

In 2012, we conducted tests on entire data centers to make the cooling
process even more efficient. During the tests, we compared both
approaches and looked for optimization potential. The results showed
that both methods were similar in terms of energy efficiency. However,
they also showed that there are different advantages and disadvantages
in using the two methods. That is why the decision to use either cold or
hot aisle containment depends on the relevant requirements and actual
operating conditions at each data center. The advantage of using cold
aisle containment is that it can be employed without making major
changes to the server room. The disadvantage, however, is that emplo-
yees have to walk into a room with a temperature of around 45°C. This
is not the case with hot aisle containment, which eliminates ,hot spots*
without heating up the rest of the room. We factor in these findings
when introducing the cooling methods at other data centers.

Increasing the energy efficiency of hardware.

In early 2012, a second project phase was launched in addition to coo-
ling technologyoptimization . During this phase, the partners studied
ways to increase the energy efficiency of IT hardware. They used extra-
polations to find out how much computing capacity could be achieved
per area unit with new processor technology and made forecasts with
respect to the energy demands of future processor generations. T-Sys-
tems will use these forecasts and estimates for data center upgrading
projects and new data centers in the future.

During the second phase, the project partners also researched how to
save energy by changing the settings of the servers* basic operating sys-
tem (BIOS). Significant savings potential was realized especially as a
result of these optimization efforts during project operation at DataCen-
ter 2020. Since then, the findings have been discussed with server
manufacturers and applied to the production process.

Implementing project results in real-life operations.

T-Systems is applying its experiences from the DataCenter 2020 project
in its Roll-Out DC2020 project to optimize operation and maintenance
of existing data centers. T-Systems® largest data center at Euro Industrie-
park (EIP) in Munich is playing a pioneering role in these efforts. The
start phase, for which T-Systems assigned around EUR 1.5 million,
began in September 2012 and is scheduled to be completed in March
2013.

T-Systems is also using the results from DataCenter 2020 to plan and
construct new data centers in locations such as Magdeburg/Biere in
Saxony-Anhalt.

Project topics for 2013.

The project participants defined additional focal areas for 2013. These
include testing new ways to provide energy and cooling to the data cen-
ters. One important topic in this context will be providing cooling for
liquid-cooled servers and processors.

With the DataCenter 2020 project, T-Systems is getting ready for rapidly
increasing performance demands on ICT systems, particularly in the
area of process security. For example, protecting the basic infrastructure
required for ICT services, particularly networks, servers and storage
against failure holds high potential for the future. T-Systems intends to
rely on ongoing standardization of system environments in this respect.

DATA CENTER OPTIMIZATION PROJECT.

We launched the Data Center Optimization project in collaboration with
PASM in 2011 to optimize the infrastructure of our data centers in Ger-
many. It specified around 16 measures for each data center to reduce
energy costs and was tested at 15 pilot locations. The project was
closed in late 2012 but the individual measures that were begun under
the project are being continued.

We evaluated technical feasibility at three project sites to finalize the
Data Center Optimization project. Our assessment showed that the indi-
cator of energy efficiency, the PUE value, improved on average for all
data centers.
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Following the project, we are planning the progressive closure of data
centers whose energy efficiency cannot be improved and the transfer of
their IT load to data centers with optimized energy requirements, star-
ting from 2013.

PARTICIPATING IN THE EUROPEAN CODE OF CONDUCT

ON DATA CENTERS.

T-Systems is participating in an EU Commission initiative with the aim of
cost-efficiently reducing data center energy consumption and encoura-
ging operators to share best practices. The focus of the initiative is the
European Code of Conduct on Data Centers. The Commission publis-
hed the code in late 2008 in response to the increasing need for energy
on the part of data centers. Companies can become supporters of the
code or, if they operate their own data centers, participating members of
the code. In order to participate, a company needs to report extensively
on the servers it operates and be in compliance with certain, sustaina-
ble policies. Nine T-Systems data centers successfully became mem-
bers in late March 2013. The applications of two additional data centers
are currently being processed.
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CUSTOMERS

We want to help create a beneficial digital society with innovative cli-
mate and environmentally friendly ICT solutions. With the goal of beco-
ming the market leader in connected life and work, we focus our work
around establishing long-term customer relationships. We offer our
customers attractive products and services that meet their needs and
help them make sustainable, green consumer choices. Our cloud com-
puting offer for consumers is an important innovation in this area.
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BASICS FOR PRODUCT DEVELOPMENT &

PRODUCT DESIGN.

Responsible consumer decisions can make a big difference when it
comes to protecting the climate and the environment. According to the
German Federal Environment Agency, private households are responsi-
ble for generating around 40 percent of greenhouse gas emissions in
Germany. Telekom wants to make it easier for its customers to engage in
sustainable consumption by structuring its portfolio accordingly within
the scope of our ,low carbon society” CR action area.

SUSTAINABLE PRODUCT PORTFOLIO PROGRAM

COMPLETED SUCCESSFULLY.

We work to help our customers lead a sustainable lifestyle with attrac-
tive products of high ethical and environmental quality. We also want to

increase customer satisfaction and minimize the social and environmen-

tal impact of our products. Our Sustainable Product Portfolio program,
which we completed successfully at the end of 2012, supported this
goal.

During the reporting period, we made progress in the following areas as
part of the program:

m  \We defined product sustainability criteria

®  We developed a process for evaluating and critically reviewing
products based on sustainability criteria

m  \We created a Sustainable Product Performance indicator and
Sustainable User Experience indicator

B Alabeling system for sustainable product features was developed,
tested and prepared ready for implementation within the scope of
Telekom's new packaging policy, which was approved in 2011

POLICIES FOR SUSTAINABLE PRODUCT DESIGN.

The Deutsche Telekom Design Principles have been mandatory for pro-
duct development at Telekom in line with the Group strategy since the
end 2009. The primary principle, ,Act responsibly— think globally*, was
derived from the CR strategy. In 2012, Telekom incorporated sustainabi-
lity requirements into its Design Principles, making them a permanent
feature in product design-related invitations to bid. One example of this
is our inclusion of ecological criteria in the product design of our new
Entertain boxes. Thanks to the requirements we place on our suppliers,
any harmful substances contained in the materials used in the new
boxes are below legally acceptable levels. The new boxes exclusively
feature sustainable plastic and low-pollutant varnishes. We are planning
to incorporate additional sustainability standards in the product innova-
tion area from 2013.

CONSERVING RESOURCES IN END-DEVICE PACKAGING.

After revising our end-device packaging policy in 2011, we introduced
various measures to help us considerably cut back on resources. One
example of this is the International SIM Packaging project, which we
anticipate will lead to savings in materials and also in costs worth milli-
ons of euros. We also began using environmentally friendly polyethylene
in our Telekom Shop bags as part of our Bio Bags project. Up to 80 per-
cent of the material is comprised of renewable resources (sugarcane).
The new material is better for the climate because it can be produced
with significantly lower CO, emissions than the paper bags we used to
use at our stores. We also plan to introduce a mini-bag for smaller pro-
ducts in 2013.

We are planning to revise our packaging policy in June 2013, including
further improvements in terms of material characteristics and consump-
tion as well as the ink we use in printing. We are also planning to
replace the plastic components of our latest MR 303 media receiver
with recycled materials.

MAGYAR TELEKOM: RECYCLED PACKAGING IN SHOPS

AND ONLINE STORES.

Magyar Telekom now uses recycled packaging materials for all delive-
ries of products ordered online and replaced plastic bags with recycled
paper bags for products sold in its T-Shops, where up to 800,000 bags
per year were given to customers in T-Shops in the past. Both moves sig-
nificantly reduce the impact of the waste generated on the environment.

SUSTAINABLE SERVICES FOR CUSTOMERS.

Deutsche Telekom helps its customers conserve natural resources while
reducing costs at the same time, e.g., by switching from paper mail to
e-mails and virtualizing conferences with TelePresence systems that
make business trips unnecessary.

At T-Systems, Telekom's corporate customer arm, sustainability and cor-
porate responsibility comprise one of five core beliefs that T-Systems
put together in 2010 on the basis of mega trends in the worlds of soci-
ety and business. In accordance with these principles, the company
offers a range of ICT solutions for the healthcare sector. Other examples
include a telematics application for logistics service providers and fleet
operators as well as our De-Mail service.
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»TELEKOM EXPERT CIRCLE 50+“ CUSTOMER FORUM.

In 2012, the Telekom expert circle 50+ forum once again critically revie-
wed products developed by Telekom for people over the age of 50. In
cooperation with BAGSO, the German association of organizations for
seniors, the experts conducted various product tests to assess accep-
tance and user guidance of our Entertain Premium product and a proto-
type of the successor to the Sinus A 201 phone. The new phone is desi-
gned to give users all of the advantages of a digital telephone in a
model that is very easy to use. The expert circle also helps us improve
our service for older people.
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CLIMATE AND ENVIRONMENTALLY
FRIENDLY PRODUCTS & SERVICES.

Deutsche Telekom is helping millions of consumers and business custo-
mers effectively lower their energy consumption and reduce CO, emissi-
ons within the scope of our ,low carbon society* CR action area with our
growing offer of green products and innovative ICT solutions. The com-
pany is researching innovative solutions for the energy, automotive and
healthcare industries. It is also working to improve transparency regar-
ding the CO, emissions generated throughout the entire life cycle of ICT
products for its customers. We are working to create a method for calcu-
lating the carbon footprint of ICT products and services in collaboration
with partners from the world of industry as well as NGOs.

PLATFORM FOR CLIMATE-COMPATIBLE CONSUMPTION.

The online platform, Climate Compatible Consumption in Germany,
which Telekom helped launch in 2011, provides companies from all
industries in Germany and abroad with extensive information and
recommendations on reducing emissions along the entire added-value
chain. The platform was designed as a dialog platform. During the
reporting period, activities focused on developing calculation methods
that can be used to include the use of green energy when using ICT pro-
ducts and services into the the carbon footprint. This would have a posi-
tive effect on the carbon footprint results. In pursuing this goal, Deut-
sche Telekom was involved in several activities including participation in
the ,Green Energy Balance in Carbon and Environmental Footprinting*
dialog forum.

Platform activities also focused on consolidating findings on the critical
hot spots in different product categories, which resulted from product
carbon footprinting (PCF) analyses. Knowledge of these hot spots
would then also be useful in decision-making processes, e.g., procure-
ment, doing away with the need to prepare extensive PCF analyses.

Plans for 2013 particularly include activities relating to the new EU gui-
deline for calculating the product environmental footprint and to the
development and/or review of the product category rules for the ICT
industry. The aim here is to develop methods to reduce CO, production
based on our own experiences so that we can also help other industries
and business sectors cut back on their CO, emissions.

PRODUCT CARBON FOOTPRINT CALCULATION FOR

ENTERTAIN COMPLETED.

In 2012, Telekom completed its calculation of the carbon footprint for
our triple-play Entertain offer within the scope of the Product Carbon
Footprint project. We started the calculation process in 2011. The ISO
14040/44 life cycle standard, the Greenhouse Gas Protocol and the
International Telecommunication Union (ITU) guidelines are being taken
into account in this process. In terms of the service itself and the related
components, Entertain produces around 550 kg of CO, emissions a

year. This value also includes the average emissions generated when
the customer uses their television. Although we do not have a direct
impact on these emissions, they represent a large portion of Entertain‘s
carbon footprint. We developed a new generation of the Entertain media
receiver in oder to reduce the emissions for which we are responsible.
The device will be available as of 2013 and supports the power-down
mode, which drastically reduces the amount of energy the device con-
sumes. In standby mode, the receiver also falls below the legally permit-
ted maximum energy consumption levels by 10 to 20 percent. Of
course, the product also complies with the energy specifications contai-
ned in the Code of Conduct on Energy Consumption of Broadband
Equipment.

We published an internal instruction sheet on calculated product emis-
sions at the end of 2012. It provides orientation in many matters, such
as how emissions from the telecommunications network are allocated to
the different services, and also serves as a basis for calculating the pro-
duct carbon footprint (PCF). Our goal is to increase internal competence
when it comes to comprehensively assessing the sustainability of our
product portfolio. With these efforts, Telekom is in line with current
trends in European regulation policies that also tend toward compre-
hensive reporting on the environmental impact of products and servi-
ces. An innovative model for managing the sustainability of Telekom
products and services, which was developed by Telekom, can be used
here as a basis, for example. This model uses different criteria to assess
the sustainability of ICT products and services while identifying driving
forces for customer satisfaction and their willingness to recommend our
products and services to others. That provides the Product develop-
ment, Procurement, Marketing and Sales departments with the informa-
tion they need to design even more sustainable products and use those
features to market the products effectively. We are planning to use this
internal instruction for the first time in 2013 and calculate the carbon
footprint of a product being produced by an international subsidiary.

IMPROVED CARBON FOOTPRINT FOR OUR NETWORK
INFRASTRUCTURE.

At Telekom Innovation Laboratories (T-Labs ), Deutsche Telekom's cen-
tral research and development institute, we continue to work on redu-
cing the CO, emissions generated throughout the entire life cycle of our
network infrastructure. That also includes realizing savings potential in
our customers' infrastructure. For example, we developed a load-adap-
tive operating mode to help make DSL router operation more efficient
and reduce its carbon footprint. We completed pilot projects on this
topic in 2012. We are planning to use the knowledge gained in these
projects as the basis for feasibility studies, which are scheduled to be
completed in 2013. The next step will be to standardize the load-adap-
tive mode.
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The load adaptive mode makes sure that full power is only available to
routers while they are actually being used, thereby making them more
energy efficient. This mode can be used by the customer on-site as well
as in the Telekom network infrastructure. By developing this innovation,
we are taking steps to fulfill our voluntary commitment to gradually redu-
cing network infrastructure energy consumption, which we made when
we signed the European Code of Conduct on Energy Consumption of
Broadband Equipment.

ONLINE DOCUMENT SERVICES.

Switching over to online billing helps reduce CO, emissions significantly
both in terms of paper production and mail delivery. That's why Telekom
has been offering this service to its customers since 2008 and has
made it the standard option in most new contracts. The number of cus-
tomers using online billing continues to grow. Telekom Deutschland
sent out around 16 million online bills per month by the end of 2012,
which is equivalent to more than 50 percent of all bills for the first time.
With its Mobile Communications Customer Center, Deutsche Telekom
launched a new online platform in early 2013 where mobile customers
can manage all their contract and billing issues conveniently online.
Customers can visit the center, for example, to look at their latest billing
information (updated daily) or make changes to their personal billing
data online.

Increased online billing in Macedonia, Montenegro and Poland.
Online billing helps to reduce paper consumption, and in this respect
progress was made at several Deutsche Telekom subsidiaries in the
reporting period.

B At Makedonski Telekom the number of customers using online
billing in the reporting period was twice as high as in the previous
reporting period.

m  Crnogorski Telekom saw a significant increase in the use of online
billing during 2012. Online billing for business customers rose from
11 to 16 percent and from 20 to 30 percent for residential custo-
mers.

PTC continued to advertise online billing to its customers and is also
involved in a coalition of companies set up by the Polish Confederation
of Private Employers to promote online billing through amended legisla-
tion and raising public awareness.

DE-MAIL HELPS REDUCE UP TO 50,000 METRIC TONS OF CO,
EMISSIONS PER YEAR.

Since September, consumers and business customers have been able
to use our secure electronic letter service, De-Mail. De-Mail combines
the advantages of the Internet with those of written communication: It is

as fast and convenient as e-mail and as secure and binding as a letter.
De-Mail enables companies to transfer a large proportion of their written
communication to the digital world, and enables private users to avoid
having to meet in person to sign documents. Before the De-Mail service
was launched, well over one million people had already reserved them-
selves a De-Mail address. Many well-known companies from the insu-
rance and financial services industries have now signed up too.

The environmental effects of De-Mail and the potential savings in CO,
emissions that this service offers were analyzed as part of a case study.
De-Mail could potentially lead to CO, savings of up to 50,000 metric
tons per year. To offer the customer an even better carbon footprint
during the start-up time for the service, the 8,559 metric tons of CO,
emissions produced by operating the platform were offset through CO,
reduction projects for 2012 and 2013. Our customers benefit from this
approach, because it significantly improves the carbon footprint of the
service, which is already positive in comparison with sending letters.

CLOUD COMPUTING.

Cloud services are growing increasingly important and as such are a
promising market for us. We have set ourselves the goal of enabling
constant access to data and services for all of our customers — at all
times, from anywhere and on any device, with the full range of services
and maximum security.

Our corporate customer arm, T-Systems, has been offering dynamic
SAP services since 2005. Since then, its portfolio has been growing, via
application migrations and data integration, and now includes complex
cloud services, meeting the strictest possible security standards. T-Sys-
tems runs a wide range of services and customer-specific cloud solu-
tions within the hosting environment of 90 data centers around the
world with more than 60,000 servers. 2.6 million SAP customers use our
cloud services. Last year, we won a number of big deals, including BP
and Georg Fischer AG. In order to offer our customers even easier and
faster access to cloud services, T-Systems also entered into a strategic
partnership with VMware, the world's leading provider of virtualization
and cloud solutions.

We also offer cloud services that are primarily tailored to the needs of
our 2.2 million small and medium-sized business customers in Ger-
many, e.g., virtual servers and security and application programs. This
year, the online Business Marketplace was launched, where companies
can book business applications in a flexible, affordable way.

Our consumers have long since moved into the cloud. Via the Media
Center and MyPhonebook applications, they can store their own docu-
ments, photos, videos, music and contact data in the cloud, and can
access such files at any time or place. And it all works with any Internet-
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enabled device, whether smartphone, tablet PC, computer, or TV. The
TOV technical inspection agency agrees: the online storage is secure,
as is the customer data-especially since the servers are located in Ger-
many. So far, 6.2 million customers have registered with the Telekom
Media Center.

Cloud-based video conferencing for business customers.

Video conferencing can replace business trips, making it a potential
way to significantly reduce CO, emissions. That is why Telekom decided
to expand its range of video conferencing services in 2012 by adding a
cloud application. iMeet enables web-based phone and video conferen-
cing with up to 15 participants in a personal online meeting room. Users
can also view documents and work on them together at the same time.

IMPROVING ENERGY EFFICIENCY AND COMPENSATING FOR
CO, EMISSIONS.

With our new Sinus series, Telekom Deutschland launched the first and,
currently, only generation of cordless telephones to bear the Blue Angel
environmental seal in March 2013. These DECT phones meet the high-
est environmental standards. They are particularly energy efficient and
low radiation. For the first time, our customers can determine the range
of their DECT phone themselves. Long-term availability of replacement
parts as well as a replaceable battery means that customers will be able
to use their phones for a long time. We set up the website, www.telekom.
de/der-blaue-engel, to provide our customers with more transparent
information on the environmental qualities of the first Sinus devices to
bear the Blue Angel seal.

Neutralizing the carbon footprint of download portals.

We are able to improve the carbon footprint of our products and servi-
ces by compensating for CO,, which neutralizes the carbon footprint.
Telekom compensates for the emissions produced by our download
portals at the end of every year. We were able to compensate for 592
metric tons of CO, by investing in high quality climate protection pro-
jects at the end of 2012. One project Telekom invested in was a project
to install biogas plants for families in rural southern India. In addition to
reducing CO, emissions, the project helps local development in many
other ways as well. The project meets the international, verifiable WWF
Gold Standard. According to calculations, Telekom's Load offers —
Gamesload, Musicload, Videoload and PagePlace — will generate an
estimated 670 metric tons of CO, by the end of 2013.

Professional end-device management in leasing service.

Our increasingly popular leasing service for end-devices helps reduce
electronic waste and encourage raw materials recycling, thereby indi-
rectly improving the carbon footprint. Once the leasing period has expi-
red, the devices are processed in accordance with environmental stan-
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dards or properly recycled. The number of people using our leasing
service had increased to some 5.5 million by the end of 2012.

Telekom and TUV Rheinland offer energy management.

Deutsche Telekom and TUV Rheinland have been helping companies
reduce their energy consumption with a complete package since Janu-
ary 2013. Telekom records all building technology consumption values
and constantly monitors peak loads and the energy consumption of IT
systems. In addition, Telekom's energy-efficiency management controls
larger consumers such as heating, ventilation and cooling systems. TUV
Rheinland uses the data provided by Telekom to develop energy savings
measures and helps companies to set up an energy management eligi-
ble for certification. With this offer, companies can reduce energy con-
sumption in the field of building technology by up to 15 percent and by
up to as much as 60 percent in the case of IT systems.

CARBON-NEUTRAL SHIPMENT VIA GOGREEN.

In Germany we started to use GoGreen, the carbon-neutral shipping
offering of Deutsche Post, to ship all of our standard parcels in 2008.
We were able to cut back on a total of 78 metric tons of CO, in 2012 for
the shipment of T-Online Shop parcels alone. The year-on-year decrease
in this value can be attributed to more effective logistics processes as
well as the fact that fewer packages were transported.
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BARRIER-FREE PRODUCTS & SERVICES.

State-of-the-art communications devices are important tools in our
everyday lives. To make it easier for people with age-related or physical
limitations to use new media, we develop products and services that
meet their needs and continuously work to further improve user friendli-
ness. Throughout the Group, Telekom also offers various subsidized
rates to provide low-income customers and people with disabilities with
cost-efficient phone and data rate plans. In line with our CR strategy, we
want to give as many people as possible the chance to participate in the
information society and to use the opportunities it offers.

PRODUCTS AND SERVICES FOR THE ELDERLY.

Telekom addresses the needs of older people in particular with
numerous innovative products and services. We are continually expan-
ding our range of products in this area. In 2012, for example, we intro-
duced the Sinus A 806 cordless phone with a particularly large display
and keys that is compatible with hearing aids. We launched two innova-
tive emergency call services to the market as well:

We introduced our smart home emergency call solution at German
Senior Citizens‘ Day in Hamburg in May 2012. The solution comes with
software that uses sensors to recognize an emergency situation caused
by the person falling and automatically contacts the emergency call
center. The center can talk to the person via hands-free equipment while
a graphically modified image provides them with a picture of the situa-
tion. Deutsche Telekom also launched a mobile emergency call service
to market in 2012 in collaboration with the German Red Cross and
Swiss watchmaker, Limmex. The solution is comprised of a wristwatch
with an integrated cell-phone function that allows the wearer to call up
to ten stored emergency numbers one after the other.

Another project focuses on improving home care for severely ill patients.
A network comprised of palliative practitioners, hospital physicians and
nursing staff etc. in the German Lahn-Dill district will soon be able to
monitor patient care electronically. This will help them improve care and
avoid unnecessary hospital admissions. The actual benefit of this offer
is currently being scientifically evaluated within the scope of a disserta-
tion.

SmartSenior - Smart living for seniors.

Being able to live in their own home for as long as possible is a concern
for a growing number of older people, and Telekom®s central research
and innovation area, Telekom Innovation Laboratories, is developing
SmartSenior solutions to help make this a reality within the scope of a
joint project. Under the coordination of Telekom Innovation Laborato-
ries, 28 partners from the world of research and industry are looking

into how smart living environments can help seniors within the scope of
the research project, which is being sponsored by the German Federal
Ministry for Education and Research. The project focuses on solutions
for increased security and comfort both at home and on the go. Smart-
Senior relies on an integrated overall concept with standardized, intui-
tive user interfaces that intelligently connects different technologies,
from television and smartphone to home electronics and cars. In addi-
tion to developing cooperative and integrated business models, Tele-
kom Innovation Laboratories is focusing on developing an innovative
home gateway that provides access to previously separate, age-approp-
riate assistance systems for a healthy, independent life (AAL services)
via one standardized gateway and makes those services easier to use
for older people. A field test was launched in early May 2012 in around
30 apartments in Potsdam. The largest German AAL project laid the
foundation for products and services designed specifically for older
people that can now be advanced for a broad market launch. The pro-
ject can serve as a role model for joint projects in other areas as well.

PRODUCTS AND SERVICES FOR THE HEARING IMPAIRED.
Deutsche Telekom works to create equal opportunity in telecommunica-
tions under the motto ,Connect the unconnected*. That includes our
services for people with hearing impairments. We set up a hotline espe-
cially for this target group in 2003 that is becoming increasingly popu-
lar. Users can send inquiries to trained employees via e-mail. The emplo-
yee either answers the question directly or lets the person know how to
contact them via video telephony or webcam. Up to 60 people currently
call the hotline every day to ask about special rates for the deaf or about
special media receivers for television programs with subtitles. The hot-
line in Bremen is run by two deaf Telekom employees. They are availa-
ble at the Telekom Shop in the Bremen Weserpark center once a month
as well. In addition, in the Telekom shops in Landsberg am Lech and
Munich, advisory services for deaf customers are provided every Wed-
nesday and Thursday respectively. We are planning to expand this offer
to other cities as well.

SLOVAK TELEKOM: PORTFOLIO EXTENSION FOR THE
VISUALLY IMPAIRED.

Slovak Telekom now offers a Nokia C5 mobile phone equipped with a
special application for the blind and visually impaired for the price of a
standard phone. This app talks to customers to guide them through the
menu and magnifies the screen. The company also sells a landline
phone with a larger display, an enlarged keypad, larger buttons and a
function that increases the voice and ring tone volume—again for the
price of a standard phone.



CUSTOMERS
BARRIER-FREE PRODUCTS & SERVICES

CONNECTING THE UNCONNECTED THROUGH SOCIAL TARIFFS.
Makedonski Telekom has introduced a social tariff model for vulnerable
people on welfare. For example, social welfare beneficiaries who only
need voice services can now obtain a free prepaid fixed phone line.
Moreover, both T-Home and T-Mobile in Macedonia have special offers
for elderly people and individuals with special needs.

In Montenegro Deutsche Telekom's subsidiary, Crnogorski Telekom,
also offers a special discount for disadvantaged people (25 percent for
mobile Internet users and 20 percent for ADSL). Over 300 customers
made use of the discount during the reporting period.
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CUSTOMER COMMUNICATION.

The Internet has become one of the most important sources of informa-
tion for consumers. More and more consumers are trading information
on products in blogs, forums and other networks and are addressing
sustainability-related aspects with increasing frequency. Telekom laun-
ched a new corporate campaign in 2012 to meet this demand for infor-
mation. The Digital World campaign has replaced our previous sustaina-
bility campaign but is still addressing the same topics. Numerous inter-
national subsidiaries also promoted a sustainable approach during the
reporting period.

DIGITAL WORLD CAMPAIGN REPLACES SUSTAINABILITY
CAMPAIGN.

Telekom ended its sustainability campaign and launched its Digital
World corporate campaign in September 2012. Telekom posted infor-
mation on current sustainability topics at the company on the sustaina-
bility campaign‘s website year-round, including:

®  Media skills competition: In February 2012, Telekom launched a
media skills competition as part of its sustainability campaign. The
winner of the competition was featured on the campaign website.

®  Call for donations: In October 2012, we used the campaign website
and invoice inserts to let our customers know about our continuing
support for the BILD hilft e.V. ,Ein Herz fir Kinder* charity and asked
them to participate in a virtual donation drive.

The Digital World corporate campaign presents Deutsche Telekom's
innovative products and services in a broad framework. The campaign
also focuses on topics that are important to the environment and society
beyond what they offer the individual including smart metering, e-health
and virtual newspapers, books and music.

We will be encouraging different target groups to embrace sustainability
in 2013 as well, another step in fulfilling our corporate responsibility.

WE CARE APP PLAYFULLY TEACHES PEOPLE HOW TO

LIVE GREEN.

Telekom uses various communication channels to report on its ecologi-
cal and social commitment. For example, we have been providing the
We Care app as a free download since 2012. With the app, we address
target groups that have had little exposure to the topic of corporate res-
ponsibility. The app provides answers to questions such as: How many
trees have to be planted to compensate for a 1,000 kilometer-long
flight? How would a more environmentally friendly alternative look like?
The app takes a playful approach to informing people about the areas in
which Telekom is active, gives people insight into the company‘s philo-
sophy and shows how each individual can do their part. Hosts Katrin

Bauerfeind and Christian Miirau guide users through the content and
discuss critical topics and offer different points of view as well.

The ,We Care* app provides information on climate protection, social
commitment, connected life and work and Telekom as an employer.
Complex topics are explained using multimedia and interactive content.
The app uses 3D animation to explain how the greenhouse effect works,
for example. This makes it possible to illustrate the factors involved in
global warming in a way that is simple and easy to understand. The
basic approach of the app is for users to have fun as they learn about
CR topics. That's why the app primarily features simple illustrations
complemented with games and intuitive navigation. The app also provi-
des information on the latest CR report.

The ,We Care” app received the German CSR prize in the special Inno-
vation category from the International Forum for Sustainability and
Future Viability. The app also received the ,Goldener Funke* business
communication award as the best CR communication tool as well as the
Econ Award in gold for corporate communication in the ,Digital Applica-
tions” category.

FEELGREEN.DE: SUSTAINABILITY YOU CAN ENJOY.

Deutsche Telekom's feelGreen.de online portal is targeted at people
who want to combine being green with enjoyment. The portal provides
information and tips at a glance on environmental, social and health-
related themes. Topics range from nutrition, health and fashion to
energy, the environment and travel.

CUSTOMER COMMUNICATION THROUGH SOCIAL MEDIA.

We want to give our customers and other Telekom stakeholders a variety
of options for getting in touch with us. In addition to our service offers,
we also engage in dialog with these groups on different online platforms
such as Facebook and Twitter. More and more people are following us
in these networks. Deutsche Telekom AG's Facebook page already has
around 31,100 fans (last update: December 2012) and some 36,700
people follow our Twitter profile, Deutschetelekom (last update: Decem-
ber 2012).

Customer assistance through the Feedback Community.

The www.telekom-hilft.de website has been the place to go for all of
Telekom's social media offers since June 2012. The website offers con-
tent across all media. The Telekom service team — otherwise known as
our Feedback Community — answers questions about products and ser-
vices on the site. In addition to our Facebook and Twitter pages, the web-
site also features our Telekom blog, which we started in 2010. The blog
complements the Group's traditional press activities. People can also
access a number of current reports on innovations at the Group on our
YouTube channel.
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MAGYAR TELEKOM: INTEGRATING SUSTAINABILITY INTO
SALES ACTIVITIES.

Magyar Telekom, Deutsche Telekom's Hungarian subsidiary, published
for the first time in April 2012 a mobile device catalog that provides
information about the sustainability aspects of different products and
labels the mobile devices' sustainability features.

These include:

®  Mercury and arsenic-free display

m  PVC-reeFree of nickel, brominated or chlorinated elements and
antimony trioxide

m  Packaging made of 100 percent reusable materials

®m  Charger more energy-efficient than even the highest standards

B Energy-saving mode

m  Made of 100 percent reusable materials

B Reminder to pull out the charger

m  Designed for disadvantaged people (e.g., the elderly, people with

disabilities, etc.)

Magyar Telekom indicates the sustainable features in its device cata-
logs. The sustainability evaluation of the mobile devices comes from the
supplier, however, who is also responsible for such statements.

COSMOTE - “OUR WORLD IS YOU.

Cosmote's corporate campaign in the reporting period was once again
its ,Our World is You" Program, which serves to enhance the company‘s
contribution to society and bonding with customers. Through this cor-
porate campaign Cosmote invited its subscribers to send their wishes
Lfor a better world“ via Facebook to inspire the company to take action
in the field of social work and volunteering.

More than 13,000 people responded and made suggestions via Face-
book to show Cosmote how to ,make the world a little better”. The com-
pany selected a number of ideas for a better world that were to be rea-
lized with their help. In this context, Cosmote launched a groundbrea-
king Family Support Program in 2012 in collaboration with the Solidarity
and Support Center of the City of Athens (KYADA) to provide in-kind and
psychological support to families in distress. Through the Program Cos-
mote provided food, clothing and other necessities, toys, books, Internet
access, as well as support by psychologists and KYADA social workers
to a total of 200 families for a whole year. What‘s more, 40 Cosmote
employees contributed to the ,Our world is you® program by participa-
ting in the renovation of the KYADA building and by collecting things
like clothes, books, etc.

The ,Our World is You® program also has an internal dimension. Several
of the wishes mailed by Cosmote employees have already come true. In
May 2012, for example, the walls of the Customer Care building were
painted in bright colors and with striking designs to cheer up both
employees and customers.

OTE & COSMOTE: TRACKING SURVEYS SHOW CR LEADERSHIP
IN TELECOM SECTOR.

In a mobile telephony tracking study conducted in 2012, 46 percent of
the participants—residents of Athens and Thessaloniki—mentioned
Cosmote as the most socially responsible mobile telephony company in
Greece. The mobile telephony company ranked second in this category
scored a mere 10 percent while 37 percent of the respondents did not
select any mobile telephony company in the ,Social responsibility* cate-
gory. The Cosmote score was 13 percentage points higher than the pre-
vious year, when the company also came out top.

In a tracking study for fixed telephony/Internet providers conducted in
2012, 28 percent of the participants—residents of Athens, Salonica,
urban, semi-urban and rural areas in Greece—mentioned OTE as the
most socially responsible fixed telephony company/Internet provider in
Greece. The company ranked second in this survey was chosen only by
5 percent of the participants, whereas 55 percent were unable to men-
tion any socially responsible company. In the 2012 tracking study for
2012 OTE achieved the same score as in 2011 in this category, and was
ranked first both years.

A CAMPAIGN FOR THE HEARING-IMPAIRED IN SLOVAKIA.

During a Hearing-Impaired Week in September 2012 Slovak Telekom
ran a ,Love does not need words” campaign with the aim of raising pub-
lic awareness of the presence of hearing-impaired people in society,
and to mark the tenth anniversary of the company‘s support for this
group of people. On International Hearing-Impaired Day (30 September)
all Slovak Telekom's commercials were shown in sign language — the
first time any company had done this in Slovakia. ,We would like people
to think more about the hearing-impaired in everyday life. They are just
like us, but simply have a few more obstacles in life,” says Andrej Gargu-
lak, head of Corporate Communications at Slovak Telekom.

During the campaign almost 35,000 people visited a dedicated website
and Slovak Telekom undertook several activities on Facebook to bring
the significance of this issue home to people. One was a ,Read my lips"”
app in which people can try to guess what a person is saying by reading
their lips. People could also put a badge in their profile picture saying

LI love you" in sign language. Although sign language is not internatio-
nal, this ,| love you® sign is familiar to all hearing-impaired people
around the world. Slovak Telekom also posted the sign in all its shops
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where the basics of sign language are spoken so people can easily
identify them. Last but not least, a special mood film the company shot
about a

hearing-impaired girl was posted on Facebook and YouTube.

Slovak Telekom also ran a fund-raising campaign for the hearing-
impaired from September 19 to October 31, 2012. A special online app
enabled people to draw a picture and the company promised to donate
one euro for every drawing in order to pay for a special course for hea-
ring-impaired business people. A total of 1,066 drawings were submit-
ted and Slovak Telekom tripled this sum to enable the course to take
place.

INFORMATION ON ENVIRONMENTAL PROTECTION IN

THE CZECH REPUBLIC.

T-Mobile Czech Republic: informing customers about eco-friendly
activities.

In 2012, in a customer brochure entitled ,Partner solutions” T-Mobile
Czech included a two-page article focusing on the environment, cutting
CO, emissions and reducing a customer’s environmental footprint
through telecommunication services and remote work products (e.g.,
home office, teleworking, etc.). The company regularly included in the
invoices sent to customers specific information about the need to
recycle cell phones and the possibility of switching to online billing. The
number of online bill activations is continuously increasing and has now
reached a total of around 550,000.

The company‘s environmental activities are also being communicated
on the T-Mobile Czech CSR webpage and at several conferences focu-
sing on this topic.

Green ICT in the Czech Republic.

ICT is an intrinsically energy-consuming business — and a challenge for
most companies. Green ICT , in contrast, is a win-win situation for both
business and the environment because a company’s entire ICT techno-
logy is moved to a virtual data center (,cloud computing*) with dynamic
hardware allocation and operation systems, database and web server
management. T-Systems Czech held various Green ICT presentations at
the Czech-American Chamber of Commerce for interested public and
business representatives where the focus was on green solutions and
security issues.

In the reporting period, T-Systems Czech also translated and modified
an international sustainability and ICT report in order to make it availa-
ble to a broader Czech audience.
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PHONE & CELL PHONE RECYCLING.

Deutsche Telekom is dedicated to cell-phone reuse and recycling and
has launched various campaigns to collect used devices. Together with
its customers, the company makes an important contribution to conser-
ving natural resources and protecting the climate and the environment
with these activities within the scope of its ,low carbon society” CR
action area. Using cell phones as long as possible helps conserve
resources while recycling provides us with valuable raw materials.

USED CELL-PHONE COLLECTION CR KPI.

We have been measuring the Used Cell-Phone Collection CR KPI since
the financial year 2010 in order to highlight the importance of collecting
used cell phones. This KPI compares the collected cell phones, measu-
red in piece items and the equivalent in kilograms, with the number of
customers at the respective international subsidiary.

For a detailed description of the CR KPIs, go to Strategy and manage-
ment.

CELL-PHONE COLLECTION CAMPAIGN.

In 2012, we collected a total of 207,543 used cell phones in Germany in
the course of different campaigns and either had them repaired for
reuse or recycled professionally. For each cell phone that was turned in,
Telekom donated part of the proceeds to the Deutsche Umwelthilfe e.V.
(DUH) environmental organization.

Around 25 percent of the material that makes up cell phones are valua-
ble metals, some of which are mined or extracted under problematic
working and environmental conditions. That makes recycling particu-
larly important. Telekom supported the German Federal Ministry of Edu-
cation and Research’s educational initiative, ,The raw materials expedi-
tion—discover what'‘s hidden inside your cell phone,” in 2012 to raise
consumer awareness and to encourage people to take a more sustaina-
ble approach to cell-phone use.

The initiative was launched in the context of the Science Year 2012
L,Project Earth: Our Future® to raise awareness among young people on
how to use valuable resources responsibly through scientifically foun-
ded classroom material and collecting used cell phones. Telekom hel-
ped the Federal Ministry of Education and Research run the initiative
and conducted its own ongoing cell-phone collection campaign as part
of the initiative from September to mid-November 2012, The company
also advertised for its customers and the public to join in and donated
attractive prizes for the school competition in which more than 1,600
schools participated. In addition, Telekom supported the first state-wide
cell-phone collection campaign conducted by the Bavarian Ministry of
the Environment and Public Health, ,Smart cell-phone disposal® from
April 30 to June 30, 2012, by providing organizational advice and dona-
ting prizes for schools. Around 70,000 used cell phones were collected

during this time. In cooperation with the Deutsche Umwelthilfe environ-
mental organization, Telekom sponsored a cell-phone collection cam-
paign conducted by the Odysso science program, which is broadcast by
the German SWR television broadcasting company. People sent in
3,500 used cell phones to SWR in the course of the campaign. Telekom
donated EUR 3,000 of the proceeds to Deutsche Umwelthilfe.

InJune 2012, Telekom received the internationally renowned Ethical
Cooperation Award 2012, presented by the online magazine, Ethical
Corporation, for its successful cell phone recycling campaign in 2011 to
benefit the children‘s charity organization ,Ein Herz fir Kinder*.

RECYCLING PROGRAMS IN ROMANIA AND GREECE.

Cosmote Romania: ,| love recycling” program.

To mark Earth Hour in March 2012, Cosmote redirected the public’s
attention to its environmental program ,| love recycling,” which focuses
on the importance of collecting and recycling old mobile phones and
accessories. For each of the nearly 1,900 mobile phones and accesso-
ries collected from the beginning of the campaign up to the end of Sep-
tember 2012, Cosmote Romania planted a tree near the city of Ploiesti
on November 10. Cosmote Romania also had an additional 5,000 trees
planted on a one-hectare site as part of the Adopt a Forest program.
Almost 200 volunteers participated in the planting events: Cosmote and
Germanos employees, their families, external volunteers and school stu-
dents.

COSMOTE: ,Join Us in Recycling.”

Since 2005, Cosmote has been implementing a recycling program for
mobile phones, accessories, batteries and ink cartridges in all Cosmote
and Germanos shops and Cosmote buildings. In order to raise public
awareness about this issue in 2012, Cosmote ran a campaign of print
ads, which was launched on World Environment Day.
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CONSUMER PROTECTION.

Information and communications technology (ICT) gives consumers a
lot of advantages but also comes with some risk. Protecting its custo-
mers is a key factor in Telekom's corporate responsibility, from maintai-
ning the security of personal information and offering transparent pri-
cing models to protecting children from unsuitable content. We want to
provide our customers with a secure, reliable user environment and
comply with high standards to make this happen. In our efforts to do so
we have been able to successfully market new—and sensitive—services
such as mobile payment.

We especially want to contribute to the safe use of digital media by
children and young people. To do this, we help them improve their own
media skills and also provide parents in Germany with special child pro-
tection software, an effective tool to ensure an age-appropriate online
experience. In early 2013, we became a member of the alliance for con-
sumer education established by the Federation of German Consumer
Organizations. The alliance of representatives from the worlds of busi-
ness, science and associations works to promote consumer skills
throughout Germany through activities such as making media skills part
of the curricula.

CUSTOMER-FRIENDLY DATA PRIVACY STANDARDS.

Deutsche Telekom actively participated in the ,Mobile Privacy Initiative*
(MPI) to develop customer-friendly data privacy standards again in
2012. These standards are set forth in policies such as the Mobile Pri-
vacy Design Guidelines, which were published in 2011. Just like other
European mobile communications providers, Telekom introduced this
guideline gradually at its European subsidiaries, completing the process
in2012.

Quick reference for data privacy categories.

Telekom classifies personal and confidential business data in data pro-
tection classes ranging from ,open” to ,strictly confidential®. A newly
developed data privacy disc, similar to a parking disc, shows employees
which protection measures need to be employed for the particular infor-
mation they are working with. All employees can access the online ver-
sion of the data privacy disc from their computer.

We are planning to develop a smartphone app to help employees work
with data privacy standards in 2013. Telekom has created a series of
informative flyers on the topic. The flyers provide brief, clear explana-
tions of different data privacy and security regulations, for example for
working with smartphones. Content is tailored to different target groups
such as team colleagues, managers and heads of organizational units.

TUV Nord certifies Deutsche Telekoms billing processes.

Telekom sends out around 65 million bills in its fixed-line and mobile
communications business each month. Depending on the rate plan, it is
often necessary to process thousands of traffic data items to be billed to

the exact time for a single customer. Numerous different IT systems
work together for this purpose in fixed and mobile communications. In
2012, the technical services company TUV Nord audited the entire pro-
cess chain and associated systems in terms of compliance of the billing
process with data privacy and IT security, and certified both our fixed-
line and mobile communications areas. This was the second TUV certifi-

cation for our fixed-line business.

AT A GLANCE: EXAMPLES OF VOLUNTARY COMMITMENTS
AND CODES OF CONDUCT ON CONSUMER PROTECTION.

Data privacy code for geodata services with Bitkom

Specific price cantrols inthe General Terms and
Conditions, § 13 {3

General Recommendations for the Pravisioning of Audiotesx
Services

General Rules of Provision of Premium Services (Premium
SMS, Premium s

Code of conduct for premium SMESimoabile services and
web-hased services

The GSMA's Mohile Privacy Initiative

Code of Conduct for Value Added Services Pravided through
Mohile Phones and for the Protection of Minor Users

Bill Limit Service

Code of Conduct—hkohile Premium Services

Code of Ethics for Fremium Rate Services

AntiSpam Policy

SM3 Service Provision Code of Conduct

General Rules for Praviding SMS Services for Mon-hranded
Frojects

Cellular Telecommunications & Internet Association's
(CTIA Wireless Consumer Checklist

Cellular Telecommunications & Internet Association's
(CTIAY Consumer Code for Wireless Service

Telekom Deutschland

T-Mohile Austria

T-Mabile Czech Republic

T-Mabile Czech Republic

Telekam Deutschland {maohile
cammunications)

Deutsche Telekom

Cosmote Greece

T-HT Hreatski Telekom

Magyar Telekam {mohbile
cammunications)

Magyar Telekam {mohbile
cammunications)

T-Mohile Macedania

T-Mohile Metherlands

Slavak Telekom {mohile
cammunications)

T-hohile USA

T-hohile USA
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Telekom guarantees consumer protection at the highest level for its cus-
tomers through a number of national and international voluntary com-
mitments and internal codes of conduct. Sometimes these even go far
beyond the standards required by national regulations. We have also
made a large number of voluntary commitments in the area of youth
protection.

OTE AND COSMOTE: BROAD-BASED ONLINE SAFETY
PROGRAM.

In 2012 OTE and Cosmote joined forces to inform children and parents
by releasing a new campaign—"“In the Internet fairyland, we want no vil-
lains“—about online safety and to protect children from possible dan-
gers lurking online. This program included the following:

®m  Safe Internet navigation and mobile telephony service usage:
OTE offers Connx Secure, which provides full protection for a user's
e-mails and computer (including parental control services) while
Cosmote provides a free, user-friendly parental control service
enabling subscribers to block adult categories in Cosmote's My
View portal.

® Raising public awareness: OTE and Cosmote have published a
new common information leaflet on online safety for children for
distribution at the companies' customer touchpoints (e.g., the OTE
Telecommunications Museum, and big events sponsored by the two
companies).

®m  Collaboration with recognized institutions: OTE and Cosmote
cooperate with and sponsor the Adolescent Health Unit of the
Second Department of Pediatrics at the University of Athens; P. & A.
Kyriakou Children‘s Hospital and the Greek Awareness Center
(Saferinternet.gr), which operates under the auspices of the Euro-
pean Commission; and the Cyber Crime Unit through its support for
the Awareness Conferences organized in 2012 by the Unit on safe
internet navigation. OTE and Cosmote also support the YpoSTIRIZO
800 11 800 15 helpline of the Greek Awareness Center. OTE is a
member of SAFENET (the Greek self-regulatory body for Internet
content) and along with Cosmote is a member of the Advisory Board
of Greek Awareness Center.

m  Safer Internet Day-2013 initiatives: On the occasion of the Safe
Internet Day 2013 and driven by the conviction that prevention and
proper information can ensure the safe use of the Internet and of the
mobile telephony services, OTE and Cosmote implemented an
awareness campaign for the second consecutive year. This special
event for parents, adolescents and children took place on Saturday,
2 February 2013, at the biggest shopping mall in Athens. Specialists
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from the Adolescent Health Unit informed parents and children
about the safe use of the Internet, potential risks, as well as young
people‘s addiction through interesting interactive activities.

COSMOTE ROMANIA: SAFER INTERNET CAMPAIGN.

Through a Safer Internet Campaign in the first quarter of 2012, Cosmote
Romania was involved in promoting safe Internet usage for children for
the fourth year in a row. On Safer Internet Day (February 7) the company
launched a large-scale communications campaign that made a key con-
tribution to the largest national campaign aimed at protecting children
and youngsters from unsuitable digital content.

This campaign aimed to increase parents‘ and youngsters‘ awareness
of the potential dangers encountered while surfing the Internet. 32,000
of copies of a flyer entitled ,How to protect your children from internet
dangers" were made available through Cosmote and Germanos stores
and at corporate events. In addition, Cosmote Romania implemented an
online and print campaign as part of the company‘s commitment to
improving the social and environmental dimension in which it operates
as a responsible member of the society.

GLOBUL: ROAD SAFETY CAMPAIGN IN BULGARIA.

Globul and Germanos conducted a national road safety campaign
entitled ,Drive safely—Use hands-free“ from July to December 2012.
They distributed leaflets with tips for safe driving and a list of sanctions
for road traffic offences as stipulated in the Bulgarian Road Traffic Act
as well as car stickers with the slogan of the initiative at central junctions
and boulevards in Sofia, Varna, Plovdiv and Burgas. Held for a sixth con-
secutive year, the campaign aims to encourage responsible driving and
the use of hands-free devices behind the wheel—to improve road safety
in the country.
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PROTECTING MINORS.

The Internet has become part of everyday life for children and young
people. According to a study conducted by the media research associa-
tion Medienpadagogischer Forschungsverband Stidwest in 2010,
young people spend an average of almost 140 minutes online every
day. Some young people are still naive when it comes to using the
numerous possibilities offered by the new technology.

That's why protecting children and young people and teaching them
how to use new media responsibly is of pivotal importance. Deutsche
Telekom takes a three-pillar approach:

B Providing attractive, age-appropriate offers for children:
We offer children and young people exciting, attractive content with
age-appropriate websites and content such as the fragFINN.de
search engine and our Kids Portal, which we have been offering
since 2004.

B Promoting media skills: We promote competent, confident use of
the Internet and mobile communications. This is the only way for
children and young people to learn how to recognize risks and stay
within boundaries. Telekom also collaborates with different social
groups and initiatives in this area.

m  QOffering autonomous, protective tools for users: A key element
is also offering suitable protective tools. Telekom Deutschland has
been offering a reliable solution since 2003 with its child protection
software, which was officially recognized by the Commission for the
Protection of Minors from Unsuitable Media Content (KIM) in Febru-
ary 2012. The software can be used to find out the age rating of
websites, for example.

In this context, Deutsche Telekom also supports numerous initiatives
and collaborations to protect young Internet users.

INDUSTRY-WIDE PROTECTION OF MINORS INITIATIVE.

Internet users are getting younger and younger, which makes providing
effective protection for children and young people one of the main chal-
lenges on Europe's digital agenda. At the end of 2011, 28 leading tech-
nology and media companies, including Telekom, joined forces in the
,CEO Coalition to make the internet better place for kids” initiative for
one year following an invitation by EU vice president Neelie Kroes.

DTAG is also participating in the industry‘s ,ICT Coalition for a Safer
Internet for Children and Young People.” Initiative members include tele-
communications companies, end-device manufacturers and online ser-
vice providers. For the first time, a broad range of companies from the
ICT industry along the entire Internet value-added chain teamed up for a

common, long-term goal to improve protection of minors and signed the
Principles for the Safer Use of Connected Devices and Online Services
by Children and Young People in the EU.

Telekom has promised to implement a list of measures at every subsidi-
ary in the EU by January 2014 as part of the two initiatives. The measu-
res include:

®  Designating a child safety officer as a coordinator at Telekom and
as an external contact

m  Offering a special website that provides helpful information on
keeping minors safe online

m  Simple, secure mechanisms for reporting harmful or inappropriate
content and processing these reports effectively

B Age-appropriate data privacy settings in Telekom apps, e.g., for
social networks or advertising preferences on cell phones

m  Categorizing content on Telekom websites and in Telekom services
into at least two age groups: ,for adults only“ and ,for all ages*

B A more extensive offer of services to help parents control use of the
Internet including offering child and youth protection software

| Systematic removal of child pornography-related content from
Telekom's servers

®  Measures to raise awareness among children and young people of
how to use the Internet responsibly

PROTECTED SURF ROOMS AND IMPROVING MEDIA SKILLS.
Telekom supported fragFINN.de, a protected surf room that provides
children with a protected online space without inappropriate content, in
2012 as well. Since November 2012, the fragFINN app has been offe-
ring a child-friendly browser for smartphones and tablets. We are also
involved in various collaborations, including ,Youth and cell phones,*
which promotes media skills among children and young people. We
plan to continue our support for this initiative as well.

PROTECTION OF CHILDREN AND YOUNG PEOPLE INTEGRATED
INTO PRODUCT DEVELOPMENT.

Protecting children and young people from damaging influences pre-
sented by the media is an important aspect of product development at
Deutsche Telekom. Our design principles, which are mandatory throug-
hout the Group, have been in effect since 2009. These are based on the
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,Be responsible” principle and specify that criteria for protecting child-
ren and young people have to be taken into consideration even as early
as in the product development phase.

The standards and labels of self-regulation institutions such as Freiwil-
lige Selbstkontrolle der Filmwirtschaft (FSK) and Unterhaltungssoftware
Selbstkontrolle (USK), the entertainment software self-regulation body,
are becoming increasingly important. These give guidance to children,
young people and adults. That is why Deutsche Telekom makes sure
that all of its distribution channels and Internet pages comply with the
age recommendations published by the self-monitoring institutions.

In 2012 we voluntarily labeled our web offers containing age-appropri-
ate content (e.g., Videoload.de) according to age groups in compliance
with legal requirements and with the standards set forth by Freiwillige
Selbstkontrolle Multimedia-Diensteanbieter (FSM), the voluntary self-
control of multimedia service providers (self-classification). In doing so,
we are protecting young users from content that could negatively impact
their development. We also make it possible to block such content with
appropriate child protection software.

ONLINE SAFETY WITH CHILD PROTECTION SOFTWARE.

All fixed-line customers can download Telekom's child protection soft-
ware free of charge. During the reporting period, we also started to
develop a browser that is safe for children when accessing the Internet
via a smartphone or tablet computer on the go.

As part of our involvement in the CEO Coalition to make the Internet a
better place for kids, we also address issues such as parental control
over online usage and filter tools for protecting minors. Deutsche Tele-
kom made specific commitments in the context of their involvement in
early 2013.

INITIATIVES AND COLLABORATIONS TO PROTECT YOUNG
USERS.

Close cooperation of all parties involved is crucial to pushing forward
the protection of children and young people in the media. That is why
Telekom collaborates closely in this area with partners from the worlds
of business, politics and society and supports numerous initiatives on
protecting children and young people in the media on its markets. We
have been an active participant in the federal and state administrations’
multi-stakeholder dialog on developing the system for protecting child-
ren and young people in Germany since 2009 and have already con-
ducted various projects within this context. The goal of the dialog is to
establish uniform standards and policies for the protection of minors in
the media as well as to initiate measures to communicate and raise
people‘s awareness of the topic.
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Deutsche Telekom has been participating in the child protection aware-
ness campaign ,sicher online gehen - Kinderschutz im Internet,” since
July 2012. The campaign is also being sponsored by a broad alliance
comprised of the federal and state governments and the business sec-
tor. Its objective is to raise awareness of youth protection programs and
to encourage people to take advantage of them.

We also participated in the following numerous initiatives and collabora-
tions, working for a safer environment for young people:

At a glance:
Initiatives and collaborations for the protection of minors and Internet security.

ICT Coalition for a Safer Internet for Children and Youno People Deutsche
Telekom

European Framewark for Safer Wobile Use by Younger Teenagers and Deutsche

Children {GShA Europe) Telekom

Adolescent Health Unit (4.H.LL) ofthe Second Department of Pediatrics — OTE

University of Athens (P & A Kyriakou Children's Hospital

Advisory council of the klicksafe.de project Telekom

Deutschland

CEQ Coalition to make the internet a better place for kids Deutsche
Telekom
Deutschland sicher im Metz e, Telekom

Deutschland

Telekom
Deutschland

fraF e e,

Telekom
Deutschland

Freiwilline Selbstkontrolle Multimedia-Diensteanbieter e, (FS)

Greek Awareness Centre Saferinternet.qr OTE
Cosmaote
Greece

Telekom
Deutschland

Junend und Handy (Youth and cell phones

Telekom
Deutschland

Informationszentrum Mohilfunk ..

Internet Service Providers Austria T-Mohile
Austria
Kinder sicher im Metz (Making children safe on the Met, in collaboration with Telekom

FSh e, and the police crime prevention units of German state and federal Deutschland

governmentsy
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Telekom
Deutschland

|-KiZ Center for the protection of minors online

Telekom
Deutschland

Local Safer Internet initiatives under the patronane of the European Union

T-Mohile
Czech
Repuhlic

PTC

Slovak
Telekom

Deutsche
Telekom

Mohile Alliance against Child Sexual Abuse Content (GEMMAY

NGO e-Slovensko Slovak

Telekom

Safenet OTE

Media Rakkers foundation T-Mohile

Metherlands

Telekom
Deutschland

sicher online gehen initiative

Teachtoday.eu in the Uk and Germarny Deutsche
Telekom
Support for the German federal government's Weoge ins Metz media skills Telekom

competition Deutschland

TAKING ACTION AGAINST CHILD PORNOGRAPHY.

As a responsible company, Deutsche Telekom considers it its obligation
to take rigorous action against depictions of child abuse and its docu-
mentation.

Telekom has been working with criminal prosecution authorities and
NGOs active in this area in Germany and in other countries for some
time now to ban such content from the Internet. This topic was also hea-
vily discussed in 2012 in the context of the ,CEQ Coalition to make the
Internet a better place for kids.“ Deutsche Telekom made a commitment
in early 2013 to implement measures as part of this initiative.

MAGYAR TELEKOM: ENSURING CHILD SAFETY.
A Safer Internet Conference staged in September 2012 featured three
presentations of Magyar Telekom's child safety strategy, policy and

tools. The company‘s commitments for the future include a child safety
webpage, appointment of a person responsible for child safety, tighte-
ning up the privacy of its social media, refining its reporting tool, develo-
ping standardized processes of reporting and implementing a notice
and takedown (NTD) policy.

SLOVAK TELEKOM: E-BOOK SENSITIZES PARENTS TO DANGERS
OF CHILDREN‘S INTERNET USAGE

Children and adolescents are one of the most vulnerable groups in the
virtual environment, especially as they are the ones most attracted by
these new technologies. So Slovak Telekom launched a free e-book that
makes parents aware of the dangers their children may encounter in
Internet usage. The company is the main partner in a project involving
the Ministry of Education, Science, Research and Sport and other orga-
nizations. The chapter on mobile usage was co-written by Telekom
employees. The book is available as a free Kindle download

SLOVAK TELEKOM: CHILD SAFETY SEMINARS CONTINUED.
Between May and October 2012 Slovak Telekom was involved in an
Internet child safety campaign, which involved visits to 78 schools. Over
7,000 children attended these seminars on safe Internet usage conduc-
ted by an NGO known as eSlovensko. The topics vary, but usually they
show the children cartoons and then discuss about the danger featured
in the cartoon. The seminars are interactive and sometimes the children
act out their own theater play about safety on the Internet. In addition,
339 teachers were trained in how to teach their pupils about Internet
child safety tools.

30 young people attending the special Summer University of Comenius
were invited by Endowment Fund Telekom with Pontis Foundation to
attend two seminars at Magio Beach, one on sign language and one on
safe use of the Internet. Slovak Telekom paid for the students to attend
these seminars.

INTERNATIONAL CONFERENCE ON SAFER INTERNET USAGE

IN POLAND.

The Polish subsidiary PTC co-partnered the 6th International Confe-
rence on ,Keeping Children and Young People Safe Online,” which was
held in Warsaw on September 20-21, 2012. 57 speakers and nearly 600
participants from over 20 countries attended the conference, which
attracted experts from all over Europe who are dealing with issues of
Internet usage by children and young people. The extensive conference
program comprehensively tackled the issues relating to Internet usage
by these vulnerable youngsters. Two PTC employees directly contribu-
ted to the conference by giving a talk on the operator's perspective on
children in the mobile world. In this talk they particularly stressed the
importance of education.
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CUSTOMER SATISFACTION.

As a service-oriented, responsible company, we feel obliged to respond
to our customers‘ needs and expectations. We have incorporated this
commitment in our Group-wide Guiding Principle ,Customer delight
drives our action.” In this vein, we develop sustainable products with a
high degree of reliability and easy-to-use, intuitive controls.

In order to promote dialog with our customers, our goal is to enable
them to get in touch with us in a fast, uncomplicated way through vari-
ous different communication channels. Since March 2013, we have
been the only provider that can be accessed at any time free of charge
by all fixed-line and mobile communications customers. This applies to
all service numbers for questions about fixed-line, online, wireless and
TVissues. Online inquires are becoming more and more important.
More than 40 percent of all service inquiries at Telekom Deutschland
are solved by support provided by our cross-area online platforms.
Systematically evaluating customer inquiries and complaints gives us
the chance to identify the underlying causes and introduce improve-
ments, helping us achieve our aim of significantly reducing the number
of complaints.

We evaluate customer satisfaction at all of our locations by conducting
surveys, and integrate the results into our management processes.
Systematic complaint management also provides us with valuable infor-
mation about areas that need improvement.

IMPROVED SERVICE AT THE SERVICE CENTER.

Compared to late 2011, we recorded 20 percent fewer complaints and
repeat calls in the areas of fixed-line and mobile communications at the
end of 2012.

Within the scope of our K1 program (,Customer first“), we launched the
Complaint Management 2.0 project in 2012 to improve customer ser-
vice in the fixed-line consumers area, where we frequently get calls. If
customers make repeated calls within a certain period of time, a trained
case manager takes over the service process. The case manager hand-
les the case and provides the customer with regular progress updates,
e.g., via a short phone call. Thanks to these improvements we were able
to increase customer satisfaction considerably. That also effects the
results of our customer loyalty TRI*M program. We are planning to
expand the Complaint Management 2.0 concept to include other custo-
mer contact channels such as e-mails and complaints in the technology
area.

TRI*M 2010 PROGRAM FOR INCREASING CUSTOMER LOYALTY.
We see it as our duty as one of the leading providers of telecommunica-
tions and information technology worldwide and a service-oriented, res-
ponsible enterprise to take the needs and opinions of our customers

into account. That's why an independent external service provider uses
structured surveys to assess customer loyalty (surveys at Telekom
Deutschland are conducted by the TNS-Infratest market research insti-
tute via the globally-applied TRI*M method). As part of this customer
loyalty study, we measure our customers' loyalty to our company several
times a year, primarily based on responses to the following questions:

B How our customers rate our performance,

®  Whether they intend to remain with us and would recommend us to
others,

®  Qur cutting edge over the competition.

The results are expressed in the form of a specific indicator, the TRI*M

index, and integrated into our management processes. We were able to
increase customer loyalty by 3.6 percent between 2011 and 2012 (last
update: December 2012). Our goal is to increase this value by a total of
around 10 percent by 2015.

»CUSTOMER FIRST“ PROGRAM EXPANDED TO BUSINESS
CUSTOMERS.

In 2011, Telekom expanded its contact reduction program to include
business customers, also streamlining and expanding is complaint
management processes within the K1 program (Customer first). The
goal was to improve complaint service, avoid unnecessary customer
calls and permanently improve customer satisfaction in the business
customer segment. The main focus of our activities was to increase
satisfaction among small and medium-sized enterprises. These measu-
res enabled Telekom to steadily increase customer satisfaction with the
way we handled complaints. The results were up to 10 ACCI (after call
customer interview) points higher at the start of 2013 than at the end of
2011.

However, there is still a lot of potential for improvement in the complaint
management area. That is why we introduced additional steps in 2012
as part of the initiative. For example, we launched a new market
research tool (process tracking) in January 2012, which for the first time
monitors relevant business processes in Telekom Deutschland's fixed-
line for business customer area and then evaluates the results using
standardized KPIs. Unlike the ACCI, which uses market research to mea-
sure customer satisfaction 48 hours after service contact, this value is
calculated using process tracking 14 days after service contact. Using
both the ACCl and process tracking gives us a complete picture of cus-
tomer perception along the entire process chain.
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FEEDBACK COMMUNITY SOCIAL MEDIA PLATFORM.

We have been bringing together all of our ,Telekom hilft* activities
(Telekom helps), which we publish on our Facebook and Twitter chan-
nels, on our new social media platform, ,Feedback Community*, since
May 2012. Helpful tips and problem solutions from our service channels
in the social web are now available in one place. 58 Telekom employees
initiate and moderate discussions between our customers and solve
specific service issues from the community as needed. Some 24,000
members have signed up since the platform was launched.

We sent out around 104,000 tweets providing information on Telekom-
related topics in 2012, which around 23,000 people followed. The Tele-
kom hilft Facebook fan page already has more than 36,600 fans (last
update: December 2012).

Leading the way in customer service via social media.

Telekom answers almost all customer inquiries received via social
media, making Telekom the leading German company in this area. In
the AllFacebook Stats study from 2012, Telekom came in first out of 433
German brands with its ,Telekom hilft* Facebook page. The company
came in fifth in the general international comparison.

TUV CONFIRMS TELEKOM‘S SERVICE QUALITY.

The technical services company, TUV Rheinland, has been conducting
a customer service assessment of the Telekom service hotline for twelve
years now. Telekom shops and technical service were included in the
assessment for the first time in February 2013. The survey of more than
2,500 customers on topics such as reliability, competence and friendli-
ness showed that customers give Telekom's service at all three units a
good rating. With these results, the units new to the 2012 assessment
were able to join the service hotline in its positive results from previous
years. This shows that our efforts to improve customer service are pay-
ing off.
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RESEARCH & INNOVATION.

Telekom is not content with just being state-of-the-art but wants to antici-
pate new developments and help shape the future. That is why we invest
in wide-ranging research and development activities, in particular in the
work of Telekom Innovation Laboratories. We are also committed to
financing professorships and creating pioneering ideas in cooperation
with universities.

By developing smart solutions in the areas of energy, automotive and
healthcare, Telekom has opened up new business areas. Together,
these business areas are expected to generate around one billion euros
in revenue by 2015. We intend to become the number one partner of
the healthcare industry by providing innovative health services.

EXPENDITURE IN RESEARCH AND DEVELOPMENT.

Research and development expenditure includes pre-production
research and development, such as the search for alternative products,
processes, systems, and services. By contrast, we do not class as
research and development expenditure the costs of developing system
and user software with the aim of increasing productivity and providing
more effective IT support for business processes. In 2012, research and
development expenditure in the Deutsche Telekom Group amounted to
EUR 65.9 million, which is less than in the previous year. As the parent
company, Deutsche Telekom AG bears part of the Group's research and
development expenditure. At EUR 52 million, this amount was slightly
above the prior-year figure of EUR 48 million.

However, this indicator must not be considered in isolation from the
three-pronged innovation strategy described above. We also rely on new
external innovations and plan to generate growth not only from our in-
house developments but also from our partnerships and company
shareholdings. We currently have a fund of EUR 410 million available for
such projects, for example in our T-Venture company.

Deutsche Telekom's investments in internally generated intangible
assets to be capitalized were down year-on-year at EUR 78.0 million.
These investments predominantly relate to internally developed soft-
ware, mainly for our Systems Solutions operating segment. In the
reporting year, over 2,400 employees (2011 around 2,200) were invol-
ved in projects and activities to create new products and market them
more efficiently. The majority of employees working for T-Labs , the unit
responsible for results-oriented research and innovation, are resear-
chers from a wide variety of disciplines.

TELEKOM INNOVATION LABORATORIES, OUR CENTRAL
INNOVATION UNIT.

Telekom Innovation Laboratories (T-Labs ) is the central research and
innovation unit of Deutsche Telekom. T-Labs works closely with Deut-
sche Telekom's operating units by offering new ideas and support when
it comes to developing and rolling out innovative products, services and
infrastructures for Telekom's growth areas.

Expenditure and investment in research and development.

2012 2011 2010 2009 2008

millions millions millions millions millions

of € of € of £ of £ of £

Research and development expenditure 659 1214 1456 2085 1724
Investments in internally generated intangible 8.0 1224 1622 2325 4136

assets to be capitalized
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Telekom Innovation Laboratories incorporates six innovation areas:
Internet & services

New media

Cross-domain middleware

IT & cloud

Convergent networks & infrastructure
Emerging ecosystems

T-LABS RESEARCH AREAS.

Research and development at Telekom Innovation Laboratories ranges
from developing interactive, globally available media services and virtu-
alizing the IT infrastructure as part of cloud computing development to
extensive IT infrastructure improvements. Focal topics in 2012 included
the following:

B Smart assistance systems: T-Labs coordinated the SmartSenior
research project conducted by the German Federal Ministry for
Education and Research, which was completed in 2012. The goal
of the project was to enable older people to live independently in
their own homes as long as possible with the help of smart assis-
tance systems. In the project, T-Labs developed an innovative home
gateway that provides access to previously separate, age-appropri-
ate assistance systems for a healthy, independent life (AAL services)
via one standardized gateway and makes those services easier to
use for older people.

B | oad-adaptive network operation: Load-adaptive network opera-
tion, which brings network capacities in line with current demand,
is energy-efficient and helps conserve resources. Networks that
feature smart control systems to dynamically adjust capacities to
current demand are gaining importance especially in times where
the use of renewable energy sources is on the rise. In the context of
the DESI project, Telekom Innovation Laboratories is working to
further advance load-adaptive networks, a technology originally
designed solely for use in emergency power supply.

®m |T-supported traffic management: In cooperation with the
Hamburg Port Authority, SAP and T-Systems, T-Labs is developing
an IT-supported traffic management system that can be used to
optimize the flow of goods based on constantly updated information
on freight orders and the current traffic situation as part of the Smart
Port Logistics project.

®  Communication and translation device for deaf-blind persons:
T-Labs, prototype of the Mobile Lorm Glove turns the Lorm alphabet
- ameans of communication for people with pronounced hearing
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and sight impairments—into digital text and vice versa. The Lorm
alphabet is a hand-touch alphabet where specific points of the palm
of the hand represent different letters. Words are composed by
touching the relevant points. Thanks to a glove equipped with
sensors (a Lorm glove), these messages can be transformed into text
and then transferred to mobile devices or computers. The system
signals incoming text messages to the person wearing the glove via
vibration.

In 2012 T-Labs also founded a new Telekom subsidiary, Trust2Core, that
enables highly secure mobile communications. Other start-ups are
being planned.

PIONEERING DEVELOPMENTS IN T-CITY SZOLNOK, HUNGARY.
The T-City program was launched more than three years ago in Szolnok,
Hungary. It aims to introduce new and innovative services and product
concepts to the local residential and business market. During the past
few years, numerous products and services have been launched in this
city. This opportunity to test the services in the city before the actual pro-
duct launch enables Magyar Telekom to fine-tune its service concepts to
customer expectations.

FUTURISTA.

In the two-year FUTURISTA program announced in 2012 and running
for two years from January 2013, Magyar Telekom invited 20 Szolnok
households to test its product developments before their market launch.
These households were asked to share their experiences via question-
naires or personal interviews in order to help the company fine-tune its
products and solutions.

Intelligent city card.

A sophisticated smart-card solution initiated in 2012 works on the ,one
card” philosophy, i.e., all the separately card functions previously availa-
ble are now integrated into one card. Already more than 500 test cards
are in operation. The beneficiaries come from all groups of the city's
population since the card can be used in various areas of their lives,
e.g., as school card and school ID card in cooperation with Hungary's
National Unified School Card System; at work as a card to track the
number of hours worked; or in public transport as a smart ticket solu-
tion. What is more, this smart card opens up new possibilities for future
implementation, e.g. a mobile public transport ticket payment system,
near field communication (NFC) solutions or a usage-based billing sys-
tem for public transport.

Mobile City app-enhanced version of previous virtual tour guide.
Previously implemented as a virtual guide to Szolnok, detailing all the
important and famous places in the city with useful up-to-date informa-
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tion, the enhanced version of this mobile city app now takes the users'
manifold requests into account and features upgraded functions with
useful opportunities related to everyday life in the city. The free app has
already been downloaded more than 8,500 times. Users are informed
about all the city's cultural, sport and educational programs and are
often motivated to send short messages about any activities, potholes in
roads, damage, etc. that are of importance to the city authorities. Ano-
ther interesting function is that the city's senior officials can send push
notifications to local residents. Last but not least, Facebook is also integ-
rated into the Mobile City app.

Optimizing energy management.

Energy consumption has been monitored in two secondary schools and
the Mayor's office to determine their potential for energy savings. Mag-
yar Telekom experts prepared proposals for optimizing the energy con-
sumption of the above-mentioned institutions.

Smart metering .

As part of a pilot program initiated in 2012 with a strategic partner from
the energy sector, Magyar Telekom plans to set up a comprehensive
smart metering system for meter, network and meter data management.
The pilot program involves the power company installing smart meters
in 1,000 households in Szolnok's varying rural and urban transformer
network topology. The first 500 meters had been installed in households
by the end of 2012. This equipment enables the power company to
obtain cost-benefit analyses and extensive information about the energy
usage characteristics of each household. For their part, the households
participating in the pilot are also benefiting from the chance to monitor
their energy consumption via a Magyar Telekom web interface.

Public lighting optimization program.

In 2012 Magyar Telekom launched a program to test different technolo-
gies that enable the local council to save money on energy consump-
tion.

Monitoring water quality.

In August 2012 Magyar Telekom installed a water quality monitoring
system powered entirely by renewable energy. The system, which works
24 hours a day (except in the cold winter months), examines different
water quality parameters and enables the general public to access the
results in real time via a web interface.

CityGuard.

The ENOTO system installed in a suburban area of Szolnok to monitor
the roads of the settlement is playing a key role in resolving the public's
safety concerns since it improves their security situation. The equipment
installed is capable of identifying — without human intervention — any
vehicle registration number coming from any direction 24 hours a day
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and taking photos of a vehicle. As such, it plays a key role in improving
crime detection.

Improving ICT skills for people of all ages.

In order to enhance ICT skills in Hungarian society, Magyar Telekom
offers Szolnok residents two programs free of charge: the Internet Aca-
demy, which primarily addresses senior citizens, and T-City Kids, an ICT
education program for children between the ages of 8 and 11. More
than 300 people have already taken advantage of the Internet Academy
programs and more than 1,200 children have participated in T-City Kids
so far.

CROATIA’S FIRST NFC MOBILE PAYMENTS PILOT.

Near field communication (NFC) technology is an innovative and safe
way of making fast cashless payments by mobile phone. Hrvatski Tele-
kom launched a test phase for NFC technology in 2012 in which some
200 of its employees were able to make payments at selected points of
sale using NFC-enabled mobile phones.
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Smart grids & smart metering

SMART GRIDS & SMART METERING.

The use of wind and solar energy poses a considerable challenge to
energy providers. The constantly changing intensity of wind and sun has
an impact on electricity generation while the voltage in the power grid
needs to remain stable to prevent power outages. What is more, an
increasing number of private households are producing their own elec-
tricity, for example by using small cogeneration plants or photovoltaic
systems. Energy flows need to be controlled intelligently with the help of
modern ICT so that a balance can be maintained between local genera-
tion of energy and energy consumption. This requires a smart grid.

In order for a smart grid to work properly, a huge amount of data needs
to be evaluated in real time for operators to see when and where how
much electricity is being generated and how much needs to be sup-
plied. Smart meters provide the needed transparency. We have been
working with local utilities and major energy suppliers on different pro-
jects dealing with smart metering and smart grids.

SMART GRIDS AND GREEN ICT AT T-LABS.

Telekom Laboratories is working intensively on several research and
development projects to come up with possible ways to control commu-
nications networks using flexible, load-adaptive technology. Examples
include the LOLA (Load-adaptive networks & LANs) and DESI (End-to-
end energy-sensitive ICT production) projects. Integrated storage ele-
ments make it possible to dynamically incorporate energy sources
based on demand. It is also possible to adjust the capacities of different
network areas to current demand by flexibly activating or deactivating
individual network components, which helps saving energy. We may
even be able to help keep power grids stable through ICT-supported
control of electricity supply in line with demand.

In October 2012, energy provider EnBW, the ABB technology group and
Deutsche Telekom put the first automatic local grid station into opera-
tion in the Bavarian town of Wechingen. This unit with its compact
design makes it possible to adjust the voltage in the local grid to the
amount of energy being produced by renewable energy sources. The
station automatically shuts off different production plants on the week-
ends when residents are using less electricity, for example. That helps
keep mains voltage from increasing excessively. The automatic local
grid station is an important component for low-voltage smart grids and
and reduces the need for expansion of the high-voltage grid.

SMART METERING.

During the reporting period, Telekom was commissioned by RWE to
install 15,000 smart meters in the German city of Milheim. According to
the EU's third energy market package published in 2009, at least 80
percent of customers should be able to monitor their energy consump-
tion with the help of smart meters by 2020, motivating them to reduce
energy consumption by providing up-to-date consumption data.

Telekom prepares the data from the meters and then transfers it to the
relevant energy provider via a smart metering platform in compliance
with high data security and data privacy requirements. Unlike recording
data manually, there is much less chance of error in smart metering with
a more efficient recording process and shorter processing times. The
short meter reading intervals required to control demand intelligently
can only be managed by technological means. Connecting more than
100 types of meters from around 20 different manufacturers, Telekom's
smart metering platform is highly developed as well as efficient in terms
of time and cost. The ,Metering in Milheim* project is the largest test-
bed for smart metering in Germany with a total of 100,000 meters.

SMART METERING PROJECT LAUNCHED IN THE

CZECH REPUBLIC.

The project involves new smart metering technologies, testing and data
transport straight to energy distributor's office and data processing sys-
tems. Although preparations for this smart grid/smart metering project
began in 2011, it was realized in 2012 with first installation being in
Pardubice with the major utility company CEZ, a.s. (Czech Energy
Works). An agreement with E.ON and RWE is also in progress.
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CONNECTED CARS.

Business drivers such as competitive pressure, increasing efficiency
and cost reductions in the automotive industry and in fleet operations
combined with the fact that consumers want more security and to see
their mobile lifestyle integrated into their car calls for new solutions and
business models for the connected car. Deutsche Telekom has been
actively pushing this development with a number of innovations. These
include machine-to-machine (M2M) and broadband communication for
assistance systems and cloud-based real-time services, new mobility
concepts and smart transport systems in which environmental and
security aspects play a key role.

GROUP BUSINESS AREA FOR CONNECTED CARS.

Telekom is connecting dashboard computers in cars with the cloud,
giving drivers and passengers access to the Internet and online applica-
tions on the road. Transmission channels include mobile communica-
tions technologies such as UMTS, HSDPA and GPRS.

The Deutsche Telekom Group'‘s Connected Car business area focused
on four markets during the reporting period:

Car manufacturers: Brand differentiation and customer retention in the
automotive industry increasingly depend on online services. Telekom
helps car manufacturers and dealers offer, integrate and operate cloud
services designed specifically for cars (car cloud) in areas such as pub-
lic transportation systems in major cities where people can use different
forms of public transportation and affiliated car sharing initiatives with
an electronic combo ticket. Telekom also supports the automotive
industry in processes for online customer management in marketing
and sales.

Logistics service providers: Optimizing capacity utilization and avoi-
ding empty runs require real-time tracking of vehicles and goods. Tele-
kom is integrating all the players in the logistics network on a modern

telematics platform.

Fleet operators: Using telematics in vehicle and driver management
processes gives fleet operators increased efficiency and transparency
as well as an improved carbon footprint for their commercial fleets.
Telekom provides effective telematics solutions together with efficient
customer and product processes. Telematics services in the area of
car sharing and rental fleets can make it easier to book and use cars,
increasing the attractiveness of car sharing services.

Customers: Synchronizing smartphones with the dashboard computer
lets people use private communication, social networks and personal
data from the cloud while driving without posing a danger on the road.
Seamless integration of cars into new mobility concepts such as car

sharing using telematics-based technologies also promotes green mobi-
lity. Deutsche Telekom is also active in the area of electromobility and
mobility concepts. One example of the company's activities is the Con-
nected Mobility project in the German city of Friedrichshafen, where we
are testing how to integrate electric cars in terms of traffic, communica-
tion and energy.

TELEMATICS APPLICATION FOR SHIPPING COMPANIES.
T-Systems and MAN worked together in 2010 to develop a telematics
application for logistics service providers and fleet operators. We laun-
ched the Europe-wide roll-out during the reporting period. The applica-
tion records all relevant vehicle data, evaluates it and then sends it to a
portal. Operators can use the portal to analyze their drivers’ driving
profile, determine the next maintenance date and communicate with the
drivers. Current driving and sensor data of refrigerated transports are
monitored live and drivers are notified on their smartphone when the
temperature of their freight is rising.

GREEN TELEMATICS APPLICATIONS REDUCE POLLUTANT
EMISSIONS.

Various independent studies show that fleet operators fuel costs and
CO, emissions can be reduced by around 10 percent by using different
telematics solutions. Telekom is involved in various projects in this area.
For example, Telekom developed an app in 2012 for fleet operator
Telekom MobilitySolutions called the T-Systems Mobility Manager.

The app collects electronic vehicle data and then transfers it to a central
database in the T-Systems cloud. There, the data is evaluated practically
in real time and then combined with data from the system such as infor-
mation about current prices at nearby gas stations. In addition to smart
fueling, the Mobility Manager services include smart parking and Eco-
Drive, a service that offers tips on low-emissions driving.
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E-HEALTH.

Networked services can offer major social value. One excellent example
is telemedicine, which helps reduce the cost of providing health ser-
vices. In addition, it offers a broad array of facilities for patients and
medical staff, ranging from mobile access to electronic patient records,
reliable remote diagnosis and treatment to transmission of lab results in
a matter of seconds.

MOBILE ROUNDS WITH THE IPAD.

In cooperation with the Berlin-based hospital, Charité, Telekom has
been piloting a mobile application for doctors since 2012 that can be
used for read-only access to relevant patient information on the go via
an app on your tablet PC. The app connects the tablet to the hospital’s
information system as well as other laboratory and imaging systems. Dif-
ferent administrative and technological measures, such as encrypted
data transmission, guarantee data privacy. Doctors can look at their pati-
ents' vital data at any time and from any location and use their tablet as
an aid when explaining treatment to patients at their bedside. In 2012,
doctors at the Clinic for Neurology on the Charité Mitte campus began
testing pilot operation of the mobile, electronic patient file.

Telekom continued to work on the development of numerous innovative
healthcare applications during the reporting period as well:

Digital doctor ID.

The digital doctor ID by T-Systems enables doctors and hospitals to be
connected securely without extensive investments. Doctors can use the
ID to log onto different online portals, sign documents so that they are
tamper-proof and then send them via e-mail in encrypted format.

Multimedia system for patient rooms.

Telekom launched the ,Entertain am Krankenbett" multi-feature media
system for patients at hospitals and rehabilitation centers as well as for
residents of homes for seniors in 2012. The system offers different ways
to access movies, TV series and e-Books and can also be used to make
service calls or monitor building systems. The thin client solution, where
all applications run on a central computer, also reduces electricity costs
by 80 percent compared to hardware solutions.

TELEMEDICINE APPLICATIONS FOR PATIENTS.
Telekom has developed a number of different applications for various
patient groups in the telemedicine area as well.

Prevention with e-health.

Telekom supports the prevention program, Health Watchers, which was
developed by general practitioners in Leipzig, Germany and can be
used to constantly monitor the health of patients with high blood
pressure and diabetics. Treatment for high blood pressure, for example,
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involves regularly measuring the patient‘s weight and blood pressure
and sending the information to their electronic patient file. The doctor
can then track the recovery process with visual depictions of the evalua-
ted data. The system makes it easier to motivate patients to change their
lifestyle for the long term. The seamless control of data helps diabetics
adjust their medication more effectively, reducing their risk of secondary
health issues. During the reporting period, Telekom also developed an
online platform in collaboration with Central health insurance company
that helps diabetics better understand the relationship between nutri-
tion, daily activity and higher or lower blood sugar levels. At the heart

of the platform is an electronic journal that is used to record current
patient data with the help of devices such as a pedometer or a blood
sugar monitor connected to a smartphone. The platform gives patients
feedback on the effect their behavior is having on their health, which
should ultimately encourage them to live healthier lives.

Ambulance for stroke patients.

Since 2012 and in collaboration with Deutsche Telekom, the Berlin-
based hospital, Charité and other partners have been researching the
use of an ambulance specialized in preclinical treatment of stroke pati-
ents. The ambulance features a computer tomograph and telemedical
connection technology. Radiologists and neurologists at Charité use
the data collected on site to come up with a precise diagnosis and
then tell the emergency doctors the best clinic to take the patient to.
Deutsche Telekom encrypts and sends the data with top priority status.
The service also includes video communication in HD quality.

COSMOTE: GERYON1 RESEARCH PROJECT.

In 2012, Cosmote took part in the GERYON1 research project aimed at
developing communication infrastructures which, in emergencies, will
allow an in-depth exchange of information (geographic location, photos,
video, etc.) to facilitate quicker identification and coordination of the
parties involved, as well as a more immediate response by rescue
teams.

MYSUGR-APP FOR PEOPLE WITH DIABETES.

T-Mobile Austria initiated a collaboration with Austrian start up, mySugr,
in honor of World Diabetes Day on November 14, 2012. The Austrian
company has developed an app for people with diabetes that is structu-
red like a game. Users collect points by entering the values of their
meals and certain activities and then tackle exercises. The app gives
users a quick overview of how their blood sugar is responding and
helps them improve their treatment in a playful setting. An additional
project is targeted especially at children with diabetes.
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SOCIETY.

Telekom not only provides the necessary ICT infrastructure but also
helps give as many people as possible access to the information and
knowledge society through its many different activities. Our involvement
is based on our desire to contribute to the well-being of society as an
active member of the community. We conduct all of our activities in
compliance with our CR strategy and the action areas specified therein.
Under the motto, ,We take responsibility,“ we have launched numerous
initiatives of our own and have also sponsored non-profit organizations
to live up to our responsibility to society.
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ENGAGEMENT@TELEKOM.

&
The fast technological change taking place in society offers a range
of opportunities. However, at the same time, it represents a risk for
social cohesion. As a responsible enterprise, our aims must there-
fore include enabling as many people as possible to participate in
the information and knowledge society. This is one of the goals
involved in our action area ,Connect the Unconnected,” which we
have set forth in our CR strategy. To allow us to reach people in diffe-
rent phases and situations of their lives, we have placed our social
commitment on a broad basis and focused it in our engagement@
telekom program.

The activities conducted as part of the engagement@telekom platform
during the reporting period focused on corporate giving and corporate
volunteering. Various projects to promote media skills were launched in
this context. For example, we provided school students with information
about data privacy and security, provided training on how to use cell
phones for people with disabilities and conducted campaigns for the
European Year for Active Aging and Solidarity between Generations.

The engagement@telekom platform was one of our focal points in 2012
in our collaboration with international subsidiaries. The agenda of the
CR Manager Network meetings, held in Bonn in April and in Vienna in
November, included workshops lasting several hours and an opportu-
nity to share best practices on how to conduct corporate volunteering
and corporate giving. Between the meetings, the Manager Network wor-
ked on introducing standardized relevant performance indicators.
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CORPORATE VOLUNTEERING &

CORPORATE GIVING.

Telekom supports and encourages the volunteer efforts of its employees
(corporate volunteering) and uses the positive effects of team activities
to promote human resources development. We also make corporate
donations (corporate giving) worldwide to support non-profit organiza-
tions, to recognize our employees' volunteer efforts and to provide fast
aid to the victims of disaster. We frequently give our employees the
chance to help us decide where our donations will go, as we did in
2012 when we asked them to decide where we should donate the pro-
ceeds from this year‘s Christmas campaign. This year our employees
also decided where we should donate the penalties paid by users of
high-emissions cars from our company car fleet with higher mobility
costs and higher pollution levels (see Green Car Policy).

CORPORATE VOLUNTEERING PROGRAM IN GERMANY.

o

As part of the engagement@telekom initiative, we have set up an
Internet platform to encourage our staff to do voluntary work. In
addition to providing information on current projects that employees
can participate in, the platform also gives them the chance to sug-
gest their own projects and find people who want to volunteer. They
can also apply for funding for their volunteer projects. Many emplo-
yees take advantage of this offer. By late 2012, more than 300 pro-
jects, project suggestions and requests for volunteers had been

posted on the portal. engagement@telekom supports these projects
with up to EUR 250,000 each year.

Employees can also use our volunteer mosaic intranet tool to present
their volunteer activities and talk about what motivates them to volunteer
their time. Employees had posted more than 158 entries there by the
end of 2012. The mosaic was used to spell out the word DANKE
(,THANKS*) on Volunteer Day and then used in internal communication.
We also gave the BBE organization (Bundesnetzwerk blrgerschaftli-
ches Engagement) access to the mosaic tool for their 10-year anni-
versary. The BBE is using the tool as a community involvement mosaic.

Integration into training programs.

In 2012, Deutsche Telekom continued to expand its corporate voluntee-
ring activities under the engagement@telekom program and optimized
the integration of corporate volunteering into the company’s training
programs. Many of our 9,300 trainees and students on cooperative
degree courses volunteered for a good cause this year as well. We pre-
sent an award to the most effective project each year at our Responsibi-
lity wins! competition as a way of honoring the community involvement
of our trainees. At the awards ceremony in February 2013, a team from
Rottweil received first place for coming up with suggestions for impro-
ving barrier-free access at three Telekom shops in the region.

Award for taking responsibility.

Deutsche Telekom once again received numerous awards in 2012 com-
mending the quality of its involvement in the community. In June 2012,
Deutsche Telekom received the internationally renowned Ethical Coope-
ration Award 2012, presented by the online magazine, Ethical Corpora-
tion, for its successful cell phone recycling campaign in 2011 to benefit
the children‘s charity organization, Ein Herz fiir Kinder. The German Red
Cross (DRK) blood donation service also presented the company with
the Helping Hand award for its many years of support. Deutsche Tele-
kom also received the Tafelteller award from the German Tafel food
bank (Deutsche Tafel) for the third time. The SOS Children‘s Village pro-
ject received two awards, one at the Deutsche Telekom Responsibility
wins! competition and first place in the U21 category for participants
ages 21 and under in the regional competition held by the Deutscher
Blrgerpreis organization (prize presented to German citizens for their
involvement in the community).

SPECIAL EVENTS FOR VOLUNTEERING.

Our employees were once again able to volunteer their time at
numerous special events. Deutsche Telekom supported the Community
Volunteering Week held by the BBE organization (Bundesnetzwerks
Birgerschaftliches Engagement) from September 24 through October
3,2012, as well as International Volunteer Day on December 5, 2012.

Community Volunteering Week.

This year, the third Group-wide Guiding Principles Day, which is devoted
to living out Deutsche Telekom's corporate values, took place during the
BBE's Community Volunteering Week from September 24 through Octo-
ber 3, 2012. Numerous employees throughout Germany used the
opportunity to support Deutsche Telekom partner organizations. Trai-
nees from Saarbriicken donated EUR 350 earned in a button sales cam-
paign to the German Bone Marrow Donor Center (DKMS). During Com-
munity Volunteering Week, Telekom trainees in Berlin spent a day wor-
king together with the German Federal Ministry of Family Affairs, Senior
Citizens, Women and Youth (BMFSFJ) and employees from the
Randstad temp agency in the neighborhood of Berlin-Marzahn on the
BolleKids project sponsored by the Strafienkinder e.V. organization to
help children living on the streets. In Bonn, Deutsche Telekom emplo-
yees conducted a cell phone workshop for mentally disabled residents
of the Lebenshilfe organization centers, and Telekom teams helped the
Bonn city forestry department get the Bonner Stadtwald park ready for
winter.

The joint campaign conducted by Deutsche Telekom and the BBE orga-
nization within the scope of Community Volunteering Week was presen-
ted as an example of best practice at the BBE Government and Busi-
ness stakeholder day on December 10, 2012. Deutsche Telekom has
also been supporting the BBE network development project since July
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2012 within the context of its membership in the BBE organization. The
goal of the project is to better mobilize the network’s current resources
and potential and make these easier to use.

International Volunteer Day.

Telekom used the occasion of International Volunteer Day on December
5, 2012, to motivate its employees to get involved and to recognize
those who already volunteer. Partner organizations presented their acti-
vities and their collaboration with Telekom in Germany at company
headquarters in Bonn. Representatives from the German Bone Marrow
Donor Center (DKMS), the Bonn Tafel food bank and the Deutschland
Hilft non-profit association as well as the Telekom Foundation attended
the event. Numerous employee volunteer efforts were also presented at
an exhibition. Head of Human Resources at Telekom Deutschland, Diet-
mar Welslau, recognized ten ,life savers* whose bone marrow donation
gave leukemia patients the chance at a new life in 2012. Two Deutsche
Telekom employees also got to meet the recipients of their donations
within the scope of International Volunteer Day, a four-year-old boy and
a sixty-five-year-old man.

Telekom employees also donated high-quality, non-perishable food-
stuffs to the Bonner Tafel food bank at the event. The Group had asked
its employees to contribute a donation to needy people in the region.
Donations were handed in on December 5.

14,829 VOLUNTEERING EMPLOYEES.

In the context of the engagement@telekom program, 14,829 employees
did volunteer work in 2012, e.g., as part of one of the 380 Social Days.
They volunteered at schools and day care centers, conducted initiatives
to improve media skills, participated in typing drives for DKMS, the
German bone marrow donor center, and volunteered for the environ-
ment. Such volunteering work often results in long-term involvement
and regular joint activities.

In April, for example, eight Telekom employees painted the classrooms
at a school in the German Rhein-Sieg district; in May, twelve Telekom
managers helped volunteers of the food bank in Dortmund. We also
took part in various activities as part of our partnership with the Lebens-
hilfe organization, in which we have been involved for many years. Tele-

kom employees redesigned the garden and patio at a residence for peo-

ple with mental disabilities within the scope of our Social Days, for
example. In addition, employees initiated and conducted many additio-
nal projects on their own. Employees from the international subsidiaries
volunteered in numerous projects as well.

Employees volunteer for the climate and environment.
Other activities focused on the environment and climate protection. In
May 2012, around 70 managers helped plant oak, beech and birch
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trees in a forested area near Heide, Germany and in October, Telekom
employees planted new fruit trees in the Siebengebirge area with advice
from the nature conservation organization, Rhein-Sieg Biologische Sta-
tion.

WIDESPREAD CORPORATE VOLUNTEERING WORLDWIDE.
There is a long tradition of corporate volunteering throughout the
Deutsche Telekom Group. The year under review was no exception.

Valuable contribution to society in Hungary.

InJune 2012, some 200 Magyar Telekom employees and their families
took part in Volunteering Day. By the end of December 2012, 596
employees had been involved in seven different volunteering projects.
A total of 4622 volunteer working hours were invested and their contri-
bution to society was valued at HUF 21.7 million (EUR (74,366). The
volunteering activities undertaken included renovation work in kinder-
gartens, collecting waste, and preparations for a festival (e.g. building a
locker for bicycles and building tables and chairs from reused material).

In the context of the Hungarian Digital Bridge program, whose aim is to
provide people in remote villages with the possibility of using modern
ICT technology and thus counteract the digital divide in society, Magyar
Telekom participated in the local art festival at Kapolcs, which took
place between 27 July and 5 August 2012. 23 employees of the com-
pany were involved in providing internet access and help for the guests
at the event.

Volunteering network initiated in Slovakia.

In 2012 T-Systems Slovakia initiated its own volunteering network and
organized a variety of activities in which a total of 113 employees were
involved. The activities included helping in a dog shelter in spring 2012,
participation in Our Town volunteering events in June 2012 (e.g. plan-
ting trees and repairing buildings), blood donations, rebuilding a wagon
for Kosice Children's Railway, a St. Nikolaus Day for children in need,
and collecting material things for families in need in December 2012,

During the reporting period, Slovak Telekom organized a volunteering
weekend up in the High Tatras where around 50 employees helped to
clear roads in a nature preservation area. Volunteering weekends in the
High Tatras have been a tradition at Slovak Telekom since 2004.

National Day of the Nature Parks in Bulgaria.

In Bulgaria Globul‘s annual National Day of the Nature Parks initiative
motivated over 2,200 volunteers to collect more than 10 metric tons of
waste from the country‘s natural parks.
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»Building a Dream“ in Albania.

,Building a Dream* is an employees' team-building and community res-
ponsibility program at AMC, the OTE Group's Albanian subsidiary. In
2012, the employee teams involved in ,Building a Dream* were assig-
ned to implement childcare and development projects in a number of
childcare institutions within a limited timeframe and budget. The teams
had to develop a meaningful solution to a problem identified in the cho-
sen institutions, thus improving the lives and contributing to the deve-
lopment of these children. The three teams were made up of 13-14 AMC
employees and each one was assigned to work at one institution. Most
of the work, e.g. painting, assembling, dissembling, building, etc., was
done out of working hours and by the team members themselves.

Furthermore, AMC organized a clean-up campaign on a beach in Spille,
Kavaja. 150 employees took part and some also invited their friends or
family to join in as well. A tree-planting and cleaning activity involving 50
AMC employees was staged in December 2012.

T-Mobile for Macedonia Foundation involved in humanitarian
projects.

In the reporting period the T-Mobile for Macedonia Foundation was
involved in the following humanitarian projects:

B For the tenth year in succession, T-Mobile and Makedonski Telekom
employees took part in the New Year Caravan project, organizing
plays and distributing presents - personal New Year packages they
had put together - to 1,000 needy children throughout Macedonia
during the last week of December.

® |n 2012 T-Mobile and Makedonski Telekom employees once again
took part in a Humanitarian Giant Slalom where their participation
fees were donated to an NGO known as ,Give us wings*, which
helps people with dysfunctions, handicaps, rare diseases and
special needs.

Volunteering Day in Croatia.

During the reporting period Hrvatski Telekom organized a volunteering
day involving over 80 employees, with each one working for four hours
to refurbishing the playground of a kindergarten that accommodates
some 200 children. The company donated EUR 3,500 to this project.

T-Mobile USA: Huddle Up community outreach program.

T-Mobile Huddle Up is T-Mobile USA's national community outreach
and employee volunteer program that connects kids, primarily from sin-
gle-parent families in high-need, urban communities, to positive people,
places and programs, especially during the after-school timeframe. In

the reporting period ten T-Mobile Huddle Up service days were held.
Between June and September 2012, T-Mobile embarked on its annual
Huddle Up community outreach program, beautifying and donating to
ten schools, community centers, and Boys and Girls Clubs around the
country. Inall 1,650 T-Mobile employees were involved in this commu-
nity work and performed a total of 13,200 hours of community service.
$40,000 was donated in grants.

Projects all over the Czech Republic.

T-Systems Czech supports a variety of projects in the cities it operates
in. Employees can propose and vote on which organizations are to be
supported. In the reporting period 67 employees - around 10 percent
of the company's workforce - were involved. The projects supported
included the planting of trees in all cities where the company has an
office, help for dear or elderly people and children, a charity football
cup and fund-raising campaigns in Prague, support for a children‘s
project in Brno, IT support and a fund-raising campaign in Ceské
Budéjovice, and support and IT training for elementary school teachers
in Mlada Boleslav.

625 employees from T-Mobile Czech participated in a volunteering
project known as One Day For People in Need. The project enables
employees to volunteer to work at an NGO for one day and get paid by
the company. In many cases, the employees in question share their
know-how with people from specific communities.

CR intranet site keeps employees informed.

Telekom Iberia has an intranet site that is used to publish reports on
selected employee volunteering projects, details of all solidarity activi-
ties and calls for help if some emergency or disaster occurs. During
2012 reports on two solidarity projects were published. Operacion Kilo,
a campaign that involves donating food to the needy, is organized by a
Telekom Iberia employee. Another Telekom Iberia employee is involved
in the Turkana project, which aims to improve the health and nutrition of
800 under 6-year-olds attending 12 nutritional units in the Turkana area.

Collecting pens for recycling to support Adiflor.

A partnership with an association known as Adiflor enables equipment
to be purchased for schools in Cameroon through T-Systems France
employees handing in their old pens for recycling and the money being
donated to Adiflor to purchase the school equipment. This recycling
campaign is naturally a good move in sustainability terms as well.
T-Systems France has built up a strong relationship with Adiflor, e.g.
through publishing one of their advertisements in the company's Best
Practice magazine which is distributed to all its customers.
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1,000 Days for Charity in the UK.

Every T-Systems employee is permitted one day per year to dedicate to
helping a charity of his or her choice. A simple system for booking the
time has been devised so the number of days that charities have been
supported can be easily recorded. Employees who give their time to
charity can voluntarily blog about their day of helping on the T-Systems
intranet. To date, nineteen charities have been assisted across the UK,
some of these by multiple employees.

CHRISTMAS CHARITY ACTIVITIES IN POLAND AND AUSTRIA.
Christmas is traditionally a time of giving, and Deutsche Telekom emplo-
yees are no exception, as the following examples show.

A Christmas Charity Auction organized by PTC, Deutsche Telekom's
Polish subsidiary, for the 11th time raised around EUR 35,000 for NGOs
working to help children from dysfunctional families or communities. In
October and November 2012, 90 employees and their children took
partin art and craft workshops where they designed and made 60
cuddly toys and 40 works of art or crafted items. They were auctioned
off in the first half of December 2012 at the Christmas Charity Auction
where employees could also offer ,gifts full of passion®, e.g. a free din-
ner or babysitting evening. Around 1000 employees took part in the
auction and PTC doubled the amount of money raised.

Christmas campaign in collaboration with DEBRA.

For Christmas 2012, T-Mobile decided to support the work of the
DEBRA Austria self-help organization for ,butterfly children® instead of
giving Christmas presents to business partners and employees. ,Butter-
fly children® are children whose skin is as sensitive as the wings of a but-
terfly because of a serious illness. Even the slightest friction can cause
their skin to break out in painful blisters or tear open completely.

The T-Mobile seasonal punch stand also toured through Austria for the
first time during the Christmas season, earning more than EUR 5,000
that went to help those affected. The donations are being used to help
develop a therapy for the serious skin disease, EB (Epidermolysis bull-
0sa).

NEW DONATION POLICY AND EMPLOYEE DONATIONS.

In 2011 we revised our donation policy in consideration of our CR strat-
egy. The new policy was approved by the Group Board of Management
at the end of November 2011. The policy provides guidelines for our
company‘s donation activities, laying the foundation for corporate volun-
teering and corporate giving activities in the context of engagement@
telekom. Under the engagement@telekom program, Telekom donates a
total of EUR 250,000 each year to non-profit organizations for which our
employees volunteer.
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Employees donate to people in need.

Our employees also initiate a number of their own donation campaigns.
Atotal of 27 charities in Germany were presented a donation this year
by Telekom customer service to help in their work. The management
had given employees the opportunity to support a charity of their choice
from their region. Customer service employees throughout Germany
were able to distribute a total amount of EUR 40,000. Recipients inclu-
ded the Deutsche Krebshilfe organization to fight cancer, the Bethel
hospice for children and young people, the Vestische Klinik hospital for
children and young people in Datteln, and the Kinder Hannover e.V.
organization for children with cancer.

Employees of the Telekom Shop Gesellschaft had the chance to donate
a specific amount based on revenues generated to a non-profit organi-
zation for the first time in 2012—a total of EUR 30,000. Telekom emplo-
yees also donated proceeds from a party in the amount of around EUR
6,000 to day care centers in Bonn, while other employees held a bake
sale where they earned EUR 752 that went to support the ,Yes, | can!®
initiative.

Many employee donations also went to the DKMS, the German bone
marrow donor center, with which Telekom has been working for many
years. Employees in Oldenburg donated the proceeds from an emplo-
yee party in the amount of EUR 3,030 to DKMS and apprentices in Ber-
lin donated EUR 500. One employee and his family rode their bikes on a
bike tour from Bonn, Germany to Portugal and earned EUR 3,600 in
donations for DKMS. The bike tour was sponsored by Telekom under
the engagement@telekom program.

DONATING TIME AND MONEY TO THOSE IN NEED.

Throughout the Group Deutsche Telekom subsidiaries made donations
and employees gave time or money to help the needy in their local com-
munities.

Big donations to Greek NGOs.

For the 13th consecutive year, Cosmote offered a share of the revenues
from the New Year's SMS & MMS to NGOs for children. This Custom of
Love SMS & MMS Campaign resulted in a donation of EUR 320,000 to
nine NGOs.

For the 10th consecutive year, OTE donated part of the revenues gene-
rated from voice calls on specific dates during the holiday season in
2012 and three NGOs - one of them consisting of 10 charitable non-
profit organizations - received a total sum of EUR 230,000 as a result.
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NGO donations from customers and employees in Poland.

PTC continued its cooperation with NGOs in Poland in providing a dedi-
cated text messaging service that enables its customers to donate
money to charity projects. In 2012 PTC cooperated with 20 NGOs. Last
year PTC's customers donated approx. EUR 1 million. SMS charity cam-
paigns are provided free of charge for the NGOs, and 100 percent of the
collected resources are always distributed to the beneficiary.

The company‘s ,Together for others“ campaign allows employees to
donate money to projects of their choice by having the money deducted
straight from their paycheck to the United Way Poland Foundation. In
2012, the company collected donations totaling more than EUR 20,000.
Through this initiative PTC and its employees have contributed to the
financing of over 60 different projects run by the United Way Poland
Foundation.

PC and notebooks donated in Czech Republic.

T-Systems in the Czech Republic donated three desktop PCs and one
notebook to an organization supporting the deaf; 15 desktop PCs to
Ri¢any u Prahy High School and 20 desktop PCs and 20 notebooks to
Mlada Boleslav School to promote higher educational standards
through new multimedia projects; and 12 desktop PCs to Bernartice
Basic School to open up new educational opportunities for the pupils
there.

Various donation activities in Hungary.

In December 2012 Magyar Telekom employees and members of the
Sustainability Media Club the company set up sold home-baked coo-
kies. Magyar Telekom matched the money raised in this way and gave a
total of HUF 6,037,695 (more than 20,000 EUR) to the SOS Children‘s
Village Foundation. The money raised will go towards funding a therapy
room in one of the facilities of the Foundation in the Kecskemét region.

During 2012, Magyar Telekom launched three donation campaigns
focusing on specific themes of particular relevance to life in Hungary
today: sustainable cities, the power of communities, and sustainable
education.

Furthermore, Magyar Telekom's donation line gives individuals the
means of supporting a cause that is important to them.

Globul: Bulgaria‘s biggest corporate donor.

During the reporting period, Globul‘s social commitment was once
again demonstrated by its donations, which were so generous that Glo-
bul won a competition for Bulgaria's biggest corporate donor in two
categories (Largest Amount of Financial Grants and Most Generous
Donor). Over the past year, Globul has invested over EUR 500,000 in

programs and initiatives in the key areas of environmental protection,
education and social development.

Chocolate Auction in Macedonia helps visually impaired youngsters.
Pozitivo, the T-Mobile for Macedonia Foundation and Tea Moderna orga-
nized the third Chocolate Auction in Skopje. 400 guests participated
and placed bids for unique chocolate exhibits that were made espe-
cially for this occasion. The funds from the auction were donated to the
reconstruction of the Dimitar Vlahov School for visually impaired child-
ren and young people in Skopje. The T-Mobile for Macedonia Founda-
tion donated a total of EUR 5,000 to the auction and a further EUR
3,000 for Braille machines. Another EUR 5,000 were raised through the
Chocolate Auction itself and an auction of pictures so the sum of EUR
13,000 was ultimately donated to the Dimitar Vlahov School.

»rogether we are stronger” - annual donation project in Croatia.
Hrvatski Telekom runs an annual donation project entitled ,Together we
are stronger”. It encourages the company‘s employees to propose ideas
for appropriate donation projects. The best ones are selected in line
with the Group's CR action areas of ,Connected life and work ,,, ,Con-
nect the unconnected” and ,Low carbon society” and then communica-
ted to the public via TV commercials, social networks, etc.

The project started at the beginning of May 2012 when all employees
were invited to propose suitable projects over a period of two months. A
total of 125 projects were proposed and 20 selected. The TV campaign
featuring these donation projects commenced in December 2012 and
ran until mid January 2013.

Austrian subsidiaries collect donations for AIDS LIFE and the Vienna
food bank.

T-Mobile Austria set up an Austrian donation hotline for the third time on
May 19, 2012 to benefit the AIDS LIFE organization. Profits went to sup-
port a Life Ball donation campaign for the Clinton Health Access Initia-
tive (CHAI). The organization’s goal is to reduce the number of babies
born with HIV in Uganda and Sambia as far as possible by 2015.

The Life Ball is a charity event held in Vienna to support the fight against
HIV and AIDS. T-Mobile Austria has been supporting the event as the
main sponsor for four years and plans to continue its involvement in
2013.

T-Systems Austria has been supporting the Vienna food bank Wiener
Tafel since 2010 in line with its guiding principle ,| am T—Count on me."
The organization collects consumer goods from industry and retail that
cannot be sold due to minor visual defects and brings them to people
who need them the most, to more than 9,000 socially disadvantaged
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people at 80 social facilities like homeless shelters, refugee shelters and
shelters for women and children. Up to 3 tons of high-quality food and
other ,survival goods* are delivered every day. That's five fully loaded
delivery trucks driven by volunteers.

In 2012, T-Systems Austria collected goods to sell at the largest flea
market in Vienna to benefit the Vienna food bank. They made a total of
EUR 1,323 on four different days. Wiener Tafel used the money to help
cover fuel costs for 2013.

T-Systems Malaysia Jumble Sale for Charity.

In June 2012 T-Systems Malaysia employees initiated a charity jumble
sale over three days and successfully collected RM 11,124 (EUR 2,799)
from the sale of home baked cookies, cakes, a variety of rice dishes and
noodles as well as items such as bags, books, balloons and many more.
100 percent of the proceeds from this event went to the Malaysia Asso-
ciation Help for the Poor Terminally Ill. This money was used to purchase
wheelchairs and other medical supplies and equipments to support the
needy across hospitals in Malaysia.

THE ,MILLIONEN LAUF“ CHARITY RUN AND OTHER
CAMPAIGNS TO BENEFIT EIN HERZ FUR KINDER.

Staying in shape and helping others is the idea behind the Millionen
Lauf charity run with which Deutsche Telekom generated one million
euros in donations to benefit the childrens’ charity organization, Ein
Herz fir Kinder, from October through December 2012. Anyone could
sign up to participate via a free app to support the common goal - to run
a total of one million kilometers together while the campaign was under-
way. More than 41,000 people signed up throughout Germany. That
made the Millionen Lauf the largest charity run to have ever been held in
Germany. Deutsche Telekom donated one euro to Ein Herz fir Kinder
for every kilometer run. Participants could keep track on the campaign
website of the current number of kilometers that had been run, which
helped them stay motivated. The Bundesliga Stiftung soccer league
charity foundation supported the campaign as well. They logged every
kilometer that the pros from all of the clubs ran between the 8th and the
16th game day on the Telekom initiative site. The distance totaled
around 20,000 kilometers and the Bundesliga Stiftung foundation dona-
ted an additional euro for each kilometer run by the athletes. The play-
ers from FC Bayern and the Telekom Baskets Bonn as well as boxing
world champions Vitali and Wladimir Klitschko participated in the Millio-
nen Lauf run as well.

Other campaigns to benefit Ein Herz fiir Kinder.
Deutsche Telekom supported the children‘s charity organization, Ein
Herz fir Kinder, with other campaigns in 2012 as well.

®  We donated EUR 10,000 for each goal scored by the German
national team during the 2012 European Football Championships,
a total of EUR 100,000.

m  19teams from 13 countries played each other at the international
Telekom employee tournament in Cracow, the World Cup United,
on the occasion of the 2012 European Football Championships.
Deutsche Telekom donated EUR 100 for each goal scored to Ein
Herz flr Kinder for children’s projects in Poland and Ukraine. The
teams scored a total of 169 goals and Deutsche Telekom rounded
its donation up to EUR 20,000.

B |nstead of handing out gifts to participants on Capital Markets Day
for investors and financial analysts, Deutsche Telekom made a EUR
2,000 donation to Ein Herz fir Kinder.

Deutsche Telekom donated a total of EUR 1.2 million to Ein Herz fiir Kin-
derin 2012. The money was presented to the organization at the ZDF
broadcasting network's gala charity event. Several hundred Telekom
employees also worked at the event to accept calls for more donations.

Award for the 2011 cell phone recycling campaign.

Deutsche Telekom was presented with the internationally renowned
Ethical Corporation Responsible Business Award in June 2012 for its
cell phone recycling campaign, where the company generated dona-
tions totaling EUR 1.5 million within the context of a Germany-wide com-
petition, collecting around 600,000 used cellphones. The company won
first place in the Best Consumer Engagement category. Telekom was
the only international ICT company to win an award in one of the 13
categories.

CHARITY RUNS IN EUROPE BRING BIG DONATIONS.
Charity runs are a popular fund-raising activity, combining the fitness-
enhancing fun of a run with doing something for a good cause.

B |n November 2012, 510 OTE and Cosmote employees ran the 30th
Athens Classic Marathon or the 5 or 10 km races. For every emplo-
yee kilometer run Cosmote promised to donate a specific sum to the
Athens Public Nursery. In all, this charity run resulted in a donation
of EUR 27,000, which will be used to buy 27,000 meals for children
from 600 undernourished families in 47 Athens primary schools.

B |n Hungary, Magyar Telekom organized a charity run with the
employees who took part in this Vivicitta raising money for the SOS
Children’s Village. The total amount donated was calculated by
multiplying the number of kilometers run by each employee by
100 Hungarian forints.
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In Poland, PTC employees took part in a ,T-Mobile around the world
campaign in July and August 2012. The amount of money donated
depended on the distance covered, either running or cycling. The
300 employees who took part covered 92,000 kilometers and raised
a total donation of around EUR 20,000.

Since Slovak Telekom's volunteering weekend took part during the
European Mobility Week, the company was keen for its employees
to walk a bit more and gave them the chance to take part in a prize
competition to find out who walks the most in three weeks. Depen-
ding on the distance covered by the participants, the company
promised to donate a sum of money to plant trees. Employees could
order a special pedometer or count their steps via a smartphone
app. In all, the company's employees walked 15 million steps -

a distance of 10,300 km - and the employees who walked the most
got interesting prizes. As more than 10 000 km were walked, Slovak
Telekom will be planting around 600 trees in the High Tatras in
2013.

On March 11,2012 T-Systems France supported and participated
in a charity run in Blagnac. The charity run was organized in support
of Mécénat Chirurgie Cardiaque Enfants du Monde, a humanitarian
organization that enables children suffering from heart defects and
cannot be treated in their home countries (for financial or medical
reasons) to be operated on in France.
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PARTNERSHIPS WITH NGOS.

Deutsche Telekom focuses on long-term collaboration in its involvement
in the community. We engage in partnerships that last for years with dif-
ferent organizations such as the Nummer gegen Kummer youth counse-
ling line, the Telefonseelsorge crisis hotline, Lebenshilfe (a non-profit
organization for the mentally disabled) and the German Bone Marrow
Donor Center (DKMS). Our employees play a key role in our community
involvement. They volunteer regularly for a good cause, help organize
events on site and donate money to different organizations. Many
employees are involved in mentoring programs or pass on their exper-
tise at schools. These various initiatives are concentrated at the Group
under the umbrella platform, engagement@telekom.

PARTNERSHIP WITH DKMS.

Since we first started collaborating with DKMS gGmbH, the German
bone marrow donor center, in 1994 we have conducted 197 company
typing drives and one Christmas donation campaign. 7,465 Telekom
employees have been typed so far. We have donated over EUR 410,000
for typing activities.

In 2012, another 34 typing drives were held at 29 Telekom sites in Ger-
many and one was held in Poland for the first time as well. A total of
1,293 employees registered with DKMS in 2012. The seven-thousandth
Telekom employee, from Gelsenkirchen, registered with the bone mar-
row bank in October 2012.

Thanks to the stem cells donated by 64 German employees, patients
were given a new chance at life. Each year's ,life savers” are recognized
on Volunteer Day on December 5th for their dedication.

The collaboration will celebrate its 20-year anniversary in 2014. Our
goal is to have at least 10,000 potential Telekom life savers registered by
that time.

SUCCESSFUL BLOOD DRIVES.

Deutsche Telekom has been supporting the German Red Cross (DRK)
blood drives since 1985. We have conducted more than 330 drives at
different sites in Germany since entering into the cooperation, and have
been able to collect considerably more than 18,000 blood donations.
The German Red Cross presented Telekom with the Helping Hands
plaque from the Red Cross blood drive service in December 2012 to say
thank you for decades of support for the Red Cross blood drives. We
will continue our blood drive activities in 2013.

Numerous international Telekom subsidiaries support blood
drives as well:

m  |n Greece the OTE & Cosmote blood donation program produced
atotal of 2,845 units in 2012.

B |n Romania 70 Romtelecom employees from Bucharest gave blood
in the first campaign in July 2012 and 65 employees in the second
campaign in November 2012.

B |n Bulgaria the Deutsche Telekom subsidiaries Globul and Germa
nos organized a blood donation campaign for employees in coope-
ration with the Bulgarian Blood Association and the National Center
for Hematology and Blood Transfusion.

m 50 Crnogorski Telekom employees donated blood in a campaign
organized in May 2012 in partnership with the Montenegro Institute
for Blood Donations and the Montenegrin Red Cross.

®  |n Slovakia 32 T-Systems employees also donated blood.

PARTNERSHIP WITH THE LEBENSHILFE ORGANIZATION.

Our employees breathed life into our partnership with the German asso-
ciation for people with mental disabilities, Lebenshilfe fiir Menschen mit
geistiger Behinderung e.V., during the reporting period through various
corporate volunteering activities. Other departments also supported the
Lebenshilfe aid organization once again in 2012 within the scope of our
Social Days.

The campaign launched in the fall of 2012 by the Berlin training center
is new to the initiative. The campaign will devote around 500 activity
days to the Lebenshilfe organization. One group of trainees from our
cyber team conducted computer training courses for Lebenshilfe in
October 2012, for example. The trainees also helped set up and deco-
rate the Christmas market in December 2012. More activities have been
planned, including building a raised garden bed and helping with reno-
vations. Representatives from the Lebenshilfe organization thanked the
trainees from the Berlin training center by running a juice bar for the trai-
nees at the center's Health Day event on November 13, 2012,

We plan to continue our partnership with the Lebenshilfe organization
in 2013.
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MULTIFACETED PARTNERSHIPS.

Deutsche Telekom engages in volunteer activities in collaboration with
a number of partners. These partnerships form a central pillar in our
engagement@telekom program. Our employees' volunteer activities
breathe life into these partnerships. Below you will find some examples
of partnerships, some of which have been going on for years now.

Collaboration with Nummer gegen Kummer.

Many Telekom employees in Germany traditionally support our partner-
ship with the Nummer gegen Kummer organization, which provides a
helpline for children, young people and their parents going through
difficult life situations. Our employees volunteer to man the helpline and
provide assistance to the people calling in.

Support for TelefonSeelsorge crisis hotline.

TelefonSeelsorge, the crisis counseling helpline run by the Catholic and
Protestant churches in Germany, is there to help callers in crisis situa-
tions. More than 7,000 extensively trained volunteer advisors, including
numerous Telekom employees, make sure that the hotline is available
24 hours a day. We have been supporting the hotline for people in dist-
ress since 1997 by providing free numbers and special services.

Partnership with ACHSE e.V.

We have also been involved in a partnership with the Allianz Chroni-
scher Seltener Erkrankungen (ACHSE) e. V. alliance for rare diseases for
many years now. The Eva Luise and Horst Kéhler Foundation presented
the EUR 50,000 Eva Luise Kéhler Award for research on rare diseases in
cooperation with ACHSE e.V. for the sixth time at Telekom's Berlin
Representative Office on February 28, 2013.

Christmas campaigns to benefit partner organizations.

Many international subsidiaries donated to Telekom's partner organiza-
tions or volunteered their time in other ways during the 2012 Christmas
season as well.

B Penalties for high-emissions company cars: Telekom employees
in Germany decided which organizations would receive donations
totaling at EUR 300,000 from the proceeds earned from penalties
for choosing high-emissions company cars. A total of around 6,000
employees voted for which organizations would receive the dona-
tions.

®  The Kinderzukunft foundation‘s Christmas present campaign:
T-Systems supported the Christmas present campaign organized by
the Kinderzukunft children‘s organization in 2012 and set up collec-
tion centers at the front offices of different locations throughout

Germany. Employees collected a total of 246 packages, which our
collaboration partner then sent to Romania and Bosnia-Herzegovina
where they were given to children in need at orphanages, hospitals,
schools and in poor neighborhoods. The campaign was conducted
under the patronage of German Federal Minister for Family Affairs,
Kristina Schroder.

®m  Christmas present campaign with soldiers from the German

military: Telekom apprentices from Cologne packed a total of 600
Christmas presents for seniors in need in a campaign held in colla-
boration with soldiers and civilian employees of the German military.

SUPPORTING THE GERMAN FOUNDATION FOR INTEGRATION.
Deutsche Telekom supported the grant and mentoring program, ,Go
your way," which was launched by the Deutschlandstiftung Integration
(German Foundation for Integration) in early 2012. The goal of the pro-
gram, which is being conducted under the patronage of Chancellor
Angela Merkel, is to promote the integration of young, talented people
from immigrant backgrounds. Up to 150 grants are presented each year
for a period of two years each. Every participant is assigned a mentor
who acts as a career consultant and opens doors to potential career
paths. The grant program also includes individual coaching, topic work-
shops, an internship job market and networking events. Telekom helps
the German Foundation for Integration design program content and pro-
vides assistance under a technology partnership. In addition to provi-
ding infrastructure, Telekom played a significant role in setting up the
foundation's website.

LIVING PARTNERSHIPS THROUGHOUT EUROPE.

Increasing pupils‘ awareness on environmental protection in
Greece.

An important objective for OTE and Cosmote in 2012 was to increase
pupils‘ awareness of environmental protection. To this end, OTE and
Cosmote supported educational initiatives through the establishment of
strategic partnerships with two NGOs (Callisto-Environmental Organiza-
tion for Wildlife and Nature and Philodassiki-The Union for the Protec-
tion of Forests in Athens). These partnerships relate to environmental
educational programs for school communities, particularly with regard
to forest and wild life protection.

Romtelecom supports breast cancer campaign.

As in the past ten years, Romtelecom was again involved in a health-
related project through its support for the Center for Breast Cancer Dia-
gnosis (Renasterea). In the reporting period alone, 4,631 women benefi-
ted from free consultations, mammography and ultrasound examina-
tions. 92 of the women were company employees.
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New T-Mobile Austria cooperations.

The welfare organization Volkshilfe's new campaign, which is being
sponsored by T-Mobile Austria, focuses on the topic of poverty in Austria
and addresses the issue of nutrition as well. Experts state that eight per-
cent of the Austrian population do not have enough money to buy good,
healthy food.

The new campaign was launched throughout Austria on December 1,
2012 with posters, the new TV ad and a new radio ad run on different
media in Austria. Donations will be passed on to people suffering from
severe poverty via local Volkshilfe offices in Austria (state organizations,
community and local groups, volunteer employees, social help centers).

T-Mobile Austria sponsored the 3rd Austrian Social Business Day on
March 15 and 16, 2012, and presented its sponsorship program for
refugees there. 45 companies, non-profit organizations and social entre-
preneurs presented their projects at the cooperation market, and 170
participants discussed corporate collaborations.

During the event, the school student project ,get2gether was brought
to the attention of T-Mobile Austria. The aim of the project is to host joint
activities to make it easier for young refugees to get to know Austrians in
the same age group and encourage their understanding of each other.
For example, T-Mobile Austria organized a soccer tournament as part of
the 2012 get2gether program, bringing together 32 young Austrians
and refugees.

T-Mobile extends collaboration with War Child to end of 2014.

In November 2012 T-Mobile Netherlands extended its collaboration with
War Child, a charity that supports children in war zones, for another two
years.

For years T-Mobile has been the main sponsor of War Child, working
with this charity to strive towards a better future for children affected by
war. T-Mobile offers financial support to projects in Sri Lanka in which
children participate in programs to help them deal with their difficult
experiences. Besides this, T-Mobile enables children in various program
countries to communicate with each other via new media. T-Mobile con-
tributes actively in finding new ways to use ICT and media in reaching
more children. T-Mobile also sponsors all of War Child‘s phone services
- in The Netherlands and abroad. That means more funds can go
towards this work for children and young people affected by war.

T-Systems Czech: Free marketing advice and support for NGOs.
T-Systems Czech provides 100 hours per year of free PR and marketing
advice to three NGOs it cooperates with, e.g. Ratolest Brno, a non-profit

organization responsible for social contacts and care for children from
non-functional families. In 2012-13 the company‘s Marketing Depart-
ment is also supporting one NGO in their applications for grants.

PUBLIC HOUSING 3.0 - CONNECTED NEIGHBORHOODS HELP
CLOSE THE DIGITAL DIVIDE.

In order to help close the digital divide, T-Systems Austria launched the
Public Housing 3.0 project in 2012 in collaboration with the Vienna
Margareten district and the operator of the Austrian social media plat-
form, Sankt Onlein. The Public Housing 3.0 project provides the mostly
low-income residents of the Kérnerhof housing area and neighboring
facilities like the local youth center with access to state-of-the-art infor-
mation and communications technology. For the project, T-Systems set
up a container equipped with multimedia technology, the T-Systems
Media Box, at the housing area as a teaching and communications
center. T-Systems employees have been volunteering there as part of
our corporate volunteering activities, conducting training courses for
residents including computer courses for women and basic Word and
Excel training. By November 2012, more than 250 of the 3,000 resi-
dents had attended courses, particularly women and young people.
T-Systems launched the www.koernerhof.at information and social
media platform to accompany the project. Some 200 people have sig-
ned up on the platform so far. The platform helps connect people in the
neighborhood and provides local information like programs and regist-
ration forms for Media Box training courses as well as information on
doctors, childcare and events in the area.

SPONSORSHIP PROGRAM FOR YOUNG REFUGEES IN AUSTRIA.
lobby.16@t-mobile—“Learning pathways“ project extended.
T-Mobile Austria teamed up with lobby.16 to extend the ,Learning
pathways” project. For the first time the company conducted a module
in 2012 in which young refugees can learn the skills they need to attend
a vocational training program. The six-month education program inclu-
des German, English and mathematics courses and is supplemented by
sector-specific training. At T-Mobile Austria, this involves product trai-
ning, communications and sales training as well as internship days at
the stores and in customer service. In 2012, T-Mobile helped four young
people prepare for vocational training as a retail sales assistant with an
emphasis on telecommunications and as office administrators.

The lobby.16 association received the Sozial Marie award on May 1,
2012, in recognition of its dedication to the vocational and social integ-
ration of young refugees living in Austria with-out relatives. Other com-
panies have also decided to adopt the program, which was enhanced
by lobby.16 and T-Mobile Austria.
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Basic IT skills for refugees.

As part of its collaboration with lobby.16, T-Systems Austria conducts
computer courses spanning several weeks for young refugees. Between
2010 and 2012, T-Systems taught basic IT skills to more than 70 young
refugees. In addition to IT training offers, T-Systems Austria also provi-
ded lobby.16 with laptops.

SUSTAINABILITY FUNDS IN CENTRAL EUROPE.

During the reporting period the T-Mobile companies in Austria and the
Czech Republic supported sustainability and environmental projects
with grants from their sustainability-oriented funds.

Environment and sustainability fund at T-Mobile Austria.

Our non-profit T-Mobile environment and sustainability fund (TUN fund)
supports projects that make a contribution to energy efficiency and cli-
mate protection, the environmentally conscious use of ICT technology
and the protection of the environment, nature and endangered species.

Under the slogan, ,Sharing commitment,” the TUN fund grants prize
money to projects that use ICT to develop creative solutions to environ-
mental and sustainability problems. The fund supported the following
projects during the reporting period with a total of EUR 50,000 in prize
money:

m  CSI: Styria Climate Safety Investigation

B Smartphone app for www.naturbeobachtung.

®  atklima[trick], an animated film competition for young people on the
topic of climate change

CSl: Styria Climate Safety Investigation was selected as the best project
in an online vote. The project concept is to teach students about climate
protection, such as how to reduce energy use. The students then pass
on the information to others. They tell their family about what they have
learned and motivate their parents to do their part. Content is presented
in media forms that are attractive to young people so that it can be trans-
ported from the schools and into the students’ private lives.

37 projects were submitted during the second call for submissions,
which ended on November 26, 2012. The three winning projects were
announced at a gala event hosted by the TUN fund on April 24, 2013.
For the first time, school student projects also received funding totaling
EUR 3,000 at the event.

Czech Republic: grants for employees* and regional projects.

In the reporting period the T-Mobile Fund for Employees received 141
grant applications. An independent committee selected the 27 most
worthy projects and supported them with grants totaling CZK 2 million.

The projects included the restoration of cultural and religious monu-
ments in Mrtnik and the creation of pools to support amphibian popula-
tions in Strelna and Kostan. The T-Mobile Fund for the Regions received
115 grant applications and distributed a total of CZK 2 million for suita-
ble projects in the Louny district and Hradec Kralove region.

Under the umbrella of T-Mobile Fund the company also staged four
seminars for NGOs focusing on public relations and human resources.
Around 100 representatives of foundations and civic associations lear-
ned how to communicate with journalists to facilitate the dissemination
of information about interesting projects, and how to select and moti-
vate employees. These seminars are offered free of charge.

ROMTELECOM: ,WORDS HURT, DON’T THEY?%.

,Words hurt, don't they?" is a campaign that aims to draw attention to
verbal violence, the consequences it has on young people‘s behavior,
and solutions to manage the problem. Launched on November 20 2012
by Romtelecom and the Child Helpline Association, the company‘s part-
ner for over a decade in projects dedicated to young people and child-
ren, the campaign was triggered by the increasing number of violent
situations children and young people are involved (either as victims or
aggressors) and of related calls to the Child Helpline. In addition, Rom-
telecom commissioned two studies whose findings revealed a higher
degree of immunization to verbal violence on the part of children and
young people, although it is generally recognized as a potential cause
of serious physical violence. The campaign aims to offer instruments for
managing violence situations and includes open meetings with adults
and young people interested in obtaining more information about const-
ructive solutions to approaching verbally violent situations. At the same
time, the campaign offers a virtual center for information and recom-
mendations (www.cuvinteledor.ro). A free e-book containing case stu-
dies and general recommendations was published as part of the cam-
paign in December 2012.

“EARLY CHILDHOOD DEVELOPMENT”: PARTICIPATION IN
UNICEF PROJECT.

In early 2012 T-Mobile Macedonia started a partnership with UNICEF
for an ,Early childhood development” project that aims to help all child-
ren in Macedonia to attain a more equal start in life. In Macedonia only
22 percent of 3-to 5-year-olds attend kindergarten or some other orga-
nized early childhood development program. The aim of the UNICEF
project, which T-Mobile is co-sponsoring, is to raise awareness of the
importance of stimulating cognitive and emotional development in the
first five years of life, and to raise funds for early childhood development
facilities. This is the first major UNICEF partnership with a private-sector
company in Macedonia.
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ENGAGEMENT FOR THE HEARING-IMPAIRED IN SLOVAKIA.
Supporting families with a hearing-impaired child.

The Endowment Fund Telekom with Pontis Foundation have long been
devoted to helping the Hearing-Impaired through a variety of programs.
In September 2012 a new grant program was launched for early inter-
vention in the case of the hearing-impaired children. Such a program
had not existed in Slovakia. Families with hearing-impaired children of
up to six years of age were entitled to apply for a grant, as were special-
needs teachers who know how to work with hearing-impaired children
and would be going into their homes to work with such a child. The pro-
gram, which was set up because the most important time for achieving
a positive change and improving the quality of life of the Hearing-
Impaired is at an early age, aims to promote systematic and long-term
education in families with a hearing-impaired child. Selected mobile
teachers will regularly visit the family once or twice a week and work
directly with the child at home. The advantage of such field work is that
the child specialist also works with parents and siblings and naturally
incorporates them into their work with the child. At the same time the
activity uses work devices available in the home, which can then be
used by the parents as well. All the costs are covered by the Endowment
Fund Telekom with Pontis Foundation.

Sign classes on the road.

Three sign language classes across Slovakia were offered in a roads-
how. 20 people attended each free course in which the basics of sign
language were communicated and a film shown about the Hearing-
Impaired.

Music therapy for hearing-impaired pupils.

Slovak Telekom is supporting a music therapy campaign for pupils at a
primary school for the Hearing-Impaired. Percussionist Eddy Portella
leads classes where hearing-impaired kids play the drums. Since they
can feel the vibrations, this is a great chance for them to express them-
selves.



SOCIETY
ENGAGEMENT@TELEKOM
Disaster relief

DISASTER RELIEF.

Natural disasters such as floods or earthquakes often have devastating
effects on the people affected by them. They lose everything they have
from one day to the next and are dependent on help from others.
Telekom has been working with the Aktion Deutschland hilft alliance of
German aid organizations for years in order to provide direct, fast help
to the people affected. We provide equipment and money right after
disaster strikes. Our employees are always ready to help people who
have been affected by floods or earthquakes.

COLLABORATION WITH AKTION DEUTSCHLAND HILFT AID
ORGANIZATION.

Telekom has been working together with the Aktion Deutschland Hilft
alliance of German aid organizations for years to provide aid to victims
of natural disasters. In 2012, we once again supported the organization
by donating EUR 20,000 to help with reconstruction in Haiti after the
disastrous hurricane Sandy hit the country.

Birgit Klesper, Senior Vice President for Group Transformational Change
& Corporate Responsibility (GCCR) at Deutsche Telekom, became a
member of the alliance’s board of trustees in May 2012.

DISASTER RELIEF IN MONTENEGRO AND ROMANIA.

A severe snowstorm hit Montenegro and Romania in February 2012.
Telekom Montenegro responded by donating EUR 10,000 to the Monte-
negrin Red Cross and installed a donation line where a euro would be
donated for every call received. In all, the sum of EUR 13,269 was coll-
ected in the month the donation line was in operation. Besides, some
50 of the company'‘s employees helped to clear roads in front of the Ins-
titute for Public Health in Podgorica, the main hospital and the
company'‘s headquarters. With many people cut off by the snow, mobi-
les were often the only means of communicating with the outside world.
Here, the company‘s network maintenance teams worked round the
clock to ensure services functioned properly or were restored. Their
brave efforts were recognized by the Montenegrin public and the
country‘s media.

When the severe winter weather struck Romania, Romtelecom and Cos-
mote Romania offered material support to the ,Romania Needs You*
campaign. Romtelecom and Cosmote Romania collaborated with PRO
Media Group to deliver over 18 tons of food and materials to 13 affected
communities. Thousands of people in the counties of Buzau, Vrancea
and lalomita benefited from the help offered by the two companies, e.g.
basic survival foods and other goods delivered even by helicopter to the
most isolated areas. Employees from both companies even drove or
staffed eight off-road jeeps and two trucks to transport food to commu-
nities badly hit by the snow. Romtelecom supported the Romanian Red
Cross campaign through the Foundation Romtelecom for Romanians.
55 tons of food and water were distributed.

HELPING VICTIMS OF ,,SUPERSTORM SANDY“.

When ,Superstorm Sandy* struck the Northeast of the USA in late Octo-
ber, the unprecedented flooding and wind damage left many people
devastated. All the region’s cellphone provider networks were damaged,
leaving customers disconnected for varying lengths of time. T-Mobile
USA helped in various ways to relieve the sufferings of Sandy victims.
14,000 pounds of food, 1,700 cleaning supply items, nearly 100 winter
coats and some 250 pairs of gloves for school children, as well as a
cash donation of $10,000 were given to the Community Food Bank of
New Jersey. Since the people living on a badly hit Long Island peninsu-
lar had no power for weeks after the superstorm and were thus unable
to charge their phones, T-Mobile USA organized two coaches where
people could charge their phones and watch TV and movies. Last but
not least, T-Mobile USA provided the American Red Cross with hund-
reds of cell phones and donated $100,000 to help with the
organization‘s storm relief efforts. Text-to-give opportunities were also
opened up for T-Mobile customers, with the company saying it would
match the next $100,000 in donations. The fact that that sum was
reached within two days triggered another $100,000 donation from
T-Mobile. In all, T-Mobile USA and its customers donated more than
$850,000 to the Red Cross relief efforts.

PRACTICAL ASSISTANCE FOR THOSE IN NEED IN MALAYSIA
AND MONTENEGRO.

At T-Systems Malaysia the company‘s community engagement took the
form of support for people struck by natural disasters, several orphana-
ges, the poor, and terminally ill patients in hospitals across Malaysia.

A further example of the practical assistance offered to the educational
sector by Crnogorski Telekom came after a fire destroyed the building
used by the Faculty of Fine Arts in Cetinje: Crnogorski Telekom made its
own premises available to the Faculty's students and teaching staff so
that studies could continue.
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MEDIA SKILLS.

Telekom is dedicated to promoting media skills in society. The focus
here is especially on showing children, young people and seniors how
to use the new information and communications media safely, because
the new media can help them make their lives easier and participate in
the information society. This is one of the goals involved in our action
area ,Connect the Unconnected,” which we have set forth in our CR
strategy.

Examples of our activities include the Telekom@School project, our col-
laboration with the ,Internet mentors sharing experience” project laun-
ched by the German Federal Ministry of Economics and Technology,
data privacy projects at schools and computer training courses, which
we offer in cooperation with the Lebenshilfe organization.

We launched several campaigns revolving around the European Year for
Active Aging and Solidarity between Generations in 2012. In addition to
initiating the competition, ,The Internet-it's not a question of age,” we
also supported the Heroes with Heart campaign and offered training
courses for seniors, like the one conducted at our Telekom Shop in
Frankfurt.

In February 2013, Telekom held a panel discussion on ,Digital lear-
ning—smart learning” at our Berlin Representative Office. At the event,
which was part of the telegraphen_lunch series, experts discussed the
opportunities and risks involved in increasingly digital teaching. One of
the main points of the discussion was how teaching methods at schools
need to be improved by adding more digital content in view of changing
learning patterns—an issue that Telekom has been addressing for years
in different projects such as Telekom@School.

The ,Surfing together” convention was held at Telekom's Representa-
tive Office in March 2013 in the context of the European Get Online
Week. The event was addressed to people who volunteer or work full-
time directly with people who have never used the Internet or do not use
it very often. Participants learned methods that they can use to teach the
people they work with how to use the Internet safely and responsibly.
The convention was sponsored by the German Federal Ministry for
Family Affairs, Senior Citizens, Women and Youth (BMFSFJ) and by the
German Federal Ministry of Food, Agriculture and Consumer Protection
(BMELV).

FREE INTERNET ACCESS FOR EDUCATIONAL INSTITUTIONS.

&
During the reporting year, we extended our offer of free Internet
access within our Telekom@School initiative. The project has
enabled schools without or with slow Internet connections to apply
for a broadband line; depending on local service coverage, it offers
a speed of 12 Mbit/s instead of the previous 6 Mbit/s.

There was no charge for the switch-over or for subsequent use of the
Internet. Telekom also gave each school licenses for its new child pro-
tection software. We also offered to upgrade the connections of all
schools in VDSL expansion areas to VDSL at reduced rates. VDSL
enables data transmission speeds of up to 50,000 kbit/s. Deutsche
Telekom has invested a nine-figure sum since the infrastructure project
was launched and has equipped some 34,000 general and vocational
schools in Germany with free online access.

In Greece, for example, Cosmote offers free, wireless broadband Inter-
net access to schools on remote islands and in remote regions through
its Surfing the World program. The company installs the required
3G-enabled devices (desktop PCs, WLAN routers, multi-functional
devices and webcams) at schools to provide the children and teachers
with fast Internet access. In 2012, more than 1,200 students and
teachers from 46 schools throughout Greece benefited from the

240 devices that were donated as part of this program. Cosmote has
installed wireless Internet access at numerous schools with a total of
more than 3,000 students since the program was first launched.

Crnogorski Telekom, Deutsche Telekom‘s Montenegrin subsidiary,
provides free ADSL Internet connections to elementary and secondary
schools in Montenegro. The company's goal is to improve both theoreti-
cal and practical PC and online skills, raise awareness of the signifi-
cance of the Internet and promote the information culture in Montene-
gro. A total of 150 schools participated in the program. The agreement
made with the Montenegrin Ministry of Education and Science has
been extended.
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DATA PRIVACY IN THE CLASSROOM.

The dangers of using the Internet, data privacy and necessary security
measures are all topics of four video spots that the Telekom Foundation
filmed together with students from the ,Interactive schools* project. In
the videos, students answer questions like ,Is it ok for me to be friends
with my teacher on Facebook?* or ,Which private data is ok to post
online?“. All of the videos can be seen on the www.teachtoday.de plat-
form, which was set up for teachers as well as parents who want to learn
more about modern media.

The goal of the project is to encourage students to use new media res-
ponsibly. The project works to teach students how to anticipate the con-
sequences of their actions, particularly in terms of social networks.

ACTIVITIES TO MARK THE EUROPEAN YEAR FOR ACTIVE
AGING.

The European Parliament proclaimed 2012 the European Year for
Active Aging and Solidarity between Generations. Against this back-
drop, Deutsche Telekom launched various projects in 2012 to promote
media skills among seniors:

m  Internet-it‘s not a question of age“ competition: In February
2012, Telekom, the German association of senior citizens organiza-
tions, BAGSO (Bundesarbeitsgemeinschaft der Senioren-Organisati-
onen), and klicksafe, the EU initiative for a safer Internet, launched
the competition, ,Internet-it's not a question of age!*. The competi-
tion was conducted under the patronage of Kristina Schroder,
German Federal Minister for Family Affairs, Seniors, Women and
Youth. Around 150 participants submitted their projects in the
,advice and training“ and ,online offers” categories with the chance
to win between EUR 2,000 and 5,000. The seven winners-including
the winner of a special prize-each received between EUR 2,000
and 5,000 to help finance their projects. Telekom granted a total of
EUR 26,000 in prize money.

®  Heroes with Heart competition: In 2012, Telekom also sponsored
the Heroes with Heart competition, where family members can
nominate their grandparents for the ,Best grandparent in the world“
award. The competition was initiated by the German senior citizens
organizations, Deutsche Seniorenliga, and sponsored by Telekom.
One of the jury members who evaluated the submissions was a
Telekom representative.

®m |n 2012, afree presentation for seniors on the topic of ,Internet for
late-comers” was held as part of a pilot event at the highly-frequen-
ted Telekom Shop in Frankfurt's shopping district. Visitors learned
how to shop online, what mobile e-health solutions have to offer and
how to use the Internet to plan vacations. Because of the tremend-
ous response, the presentations were repeated in early 2013.
Additional presentations are planned over the course of 2013.
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TELEKOM EMPLOYEES CONTINUE INTERNET MENTORING
PROJECT.

With the completion of the federal project sponsored by Telekom,
LInternet mentors sharing experience,” Telekom employees in Hanover
moved their mentoring activities over to the Sharing Experience associa-
tion. There, they continue to pursue their mentoring activities, helping
older people and people from immigrant backgrounds take their first
steps online. By late 2012, some 175 Telekom employees had decided
to get trained as Internet mentors. The federal project ended in late
2012 after three years. Telekom continues to support Internet mentoring
under its engagement@telekom program.

EMACEDONIA FOUNDATION DONATES THREE E-CLASSROOMS.
In the reporting period the eMacedonia Foundation launched a new
program and donated about EUR 50,000 to encourage the develop-
ment of the information society. One of the program’s highlights was the
donation of three fully equipped e-classrooms at three locations around
the country. These e-classrooms enable a total of 300 socially vulnera-
ble people to obtain basic computer skills free of charge, e.g. learning
how to use Word, Excel, e-mail and the internet. These skills can help
those attending the e-classes in getting a job and in their everyday lives.

E-BONTON: HELPING TO PROMOTE GOOD MANNERS IN
E-COMMUNICATIONS IN MACEDONIA.

In recent years, social networks, and in particular Facebook, have
become very popular in Macedonia. Unfortunately, online behavior is
not always what it should be. This is why the e-Macedonia Foundation
has launched an e-Bonton project with the aim of promoting good man-
ners in online communications and raising public awareness of how
best to communicate via social networks. The program involves the
creation of an e-Bonton manual for electronic communications, with
anybody who is involved in online communications able to get involved.
This manual is expected to consist of a set of rules for ethical conduct
and communications. The project is also supported by the NGO Meta-
morphosis, the Youth Education Forum and the School of Journalism
and Public Relations in Macedonia.
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EDUCATION.

Education is one of the most important prerequisites for innovation and
progress. We consider promoting talented individuals of all ages at the
Group as well as a broad-based commitment to education to be one of
the keys to our long-term success. That is why we are very committed to
enabling future generations to develop the skills they need, even
beyond our company borders.

With the ,Yes, | can!” initiative, Telekom helps strengthen the skills
that enable children and young people to take on the challenges
of their everyday lives and shape their lives successfully.

For many years now, the key element of our educational commit-
ment in Germany has been the Deutsche Telekom Foundation,

which is one of the largest corporate foundations in Germany.

When it comes to vocational training and continuing education,
we rely on collaborations with universities, scholarships and grants.

In order to promote talent we support start-ups, sponsor STEM

initiatives and help young people from disadvantaged backgrounds.

For example, Deutsche Telekom supports the grant and mentoring
program, ,Go your way,“ which was launched by the Deutschland-
stiftung Integration (German Foundation for Integration) in early
2012. The goal of the program, which is being conducted under the
patronage of Chancellor Angela Merkel, is to promote the integra-
tion of young, talented people from immigrant backgrounds.



SOCIETY
EDUCATION
“Yes, | can!” initiative

“YES, | CAN!” INITIATIVE.

&
With our ,Yes, | can!“ initiative, we fund projects in Germany that
help give children and young people from difficult social back-
grounds greater confidence. We want to help them pursue their own
educational and professional goals. In 2012, we also supplied fun-
ding for various projects for children and young people from disad-
vantaged areas; 123 of the projects submitted to the initiative were
supported with up to EUR 10,000. Since the initiative's launch in
2009, we have provided financing for over 350 projects, some EUR
2.5 million in total. We will be making over EUR 500,000 available
again in the year 2013. Our ,Yes | can!” initiative was awarded the
UN Decade Education for Sustainable Development award for the
second time on February 28, 2012.

The ,Yes, | can!” initiative, an association founded the previous year by
Deutsche Telekom employees, managers and board members, began
working on projects officially in early 2012 and has been actively enga-
ged in pursuing the work of the initiative launched by Deutsche Telekom
in 2009 ever since. Founding the association provides more leeway for
support. The association hopes to be able to support more institutions
and projects that encourage young people in Germany through specific
donation campaigns. The first member meeting was held in May 2012.

123 PROJECTS SPONSORED IN 2012.

A jury selected 123 projects from among more than 600 applicants in
2012 to receive support of a maximum of EUR 10,000 each. The metho-
dological focus was taking a peerto-peer approach. Projects in which
children and young people take on mentoring and advisory roles or
teach each other specific skills were particularly welcome. The projects
addressed the focal topic creatively in a variety of ways. Participants
took part in mentor programs and different training courses, including
qualification as nutrition and legal advisors, mediators and nature
scouts. Projects in which children and teenagers learned how to identify
their own specific skills and then pass them on to others were conduc-
ted as well.

2013 annual topic: Fairness and respect.

The ,Yes, | can!” initiative launched its fifth call for submissions in 2013.
Projects and institutions that are active in the community had the
chance to apply for support from the initiative from February 20 through
April 2, 2013. With this year's topic, ,Fairness and respect,” the ,Yes,

I can!* initiative hopes to help people learn to appreciate and treat each
other with respect, thereby preventing abusive situations.

THE ,YES | CAN!“ PROJECT NETWORK.

During the reporting period, we continued to successively promote net-
working among the sponsored organizations and projects. As part of
these efforts, we held the third ,Yes, | can!* Cup in Berlin in 2012, More
than 250 children and young people from sponsored projects all over
Germany came to the capital and competed in 32 teams in the soccer
competition. In addition to keeping track of the score, we also recog-
nized fair play this year for the first time. The ,Yes, | can!” initiative invited
all of the highest scoring teams to attend a soccer game and a fair play
workshop in Berlin in November 2012, A total of 62 children and teen-
agers attended the event. The initiative also launched the ,Look what |
can do!“ competition. Children from the sponsored institutions had the
chance to submit a photo, video clip or picture that they drew of situa-
tions where they learned something new and interesting or discovered a
new ability that they or someone else has. The three winners, who were
selected by a jury and via online voting, were invited to attend a two-day
photography workshop in Berlin.

UN DECADE AWARD.

The ,Yes, | can!” initiative received the UN Decade Education for Sustai-
nable Development award on February 28, 2012, for the second time.
The award is presented every two years. The chairman of the national
committee, Prof. Dr. Gerhard de Haan, and the Secretary-General of the
German UNESCO commission, Roland Bernecker, presented the award
at an international workshop in Bonn. At the workshop, experts from all
over the world discussed a variety of topics revolving around education
for sustainable development.



SOCIETY
EDUCATION
Deutsche Telekom Foundation

155

DEUTSCHE TELEKOM FOUNDATION.

The Deutsche Telekom Foundation was established by Deutsche Tele-
kom AG and now has a foundation capital of EUR 150 million, making it
one of the biggest business foundations in Germany. It is dedicated to
improving education levels in the STEM subjects (science, technology,
engineering, and mathematics) throughout Germany. The Deutsche
Telekom Foundation was among those who committed themselves to
supporting young children in 2012. The Deutsche Telekom Foundation
and the Little Scientists* House foundation held a competition for day
care centers under the slogan, ,Forschergeist 2012“ (Inquisitive minds
2012).

The foundation is active in the following areas:

Early education,
Lessons and more,
Teacher training,
Promoting talent, and
Impetus.

Some EUR 4.9 million went into project work in 2012. We were also able
to create a reserve of more than EUR 4.1 million for projects that have
already been budgeted.

THE SCIENCE-NATURE-KNOWLEDGE PROJECT.

The Deutsche Telekom Foundation began training facilitators in 2010
as part of the Science-Nature-Knowledge project. These facilitators go
on to train staff at day care centers throughout Germany. A total of 650
facilitators had been trained by the fall of 2012. The foundation also
donates course materials to the centers. These materials were develo-
ped over the past few years by the Science-Nature-Knowledge project.

New curriculum for training educators.

The Telekom Foundation is planning to expand its activities to train edu-
cators based on the curriculum for educators that was completed by the
Science-Nature-Knowledge project in January 2013.

Expert meeting on cooperative project.

Once the Science-Nature-Knowledge project has been completed, the
Foundation is planning to conduct a cooperative project to promote the
training of educators at vocational schools and universities in

Germany. A skills model focusing on improving educators* skills and
their personal development was designed as the basis for the project.
The model is not based on a particular subject so it can be used with
different content and applied to various areas. The STEM skills are
being used as an example.

Forschergeist 2012 day care competition.

With the Forschergeist day care competition, the Deutsche Telekom
Foundation and the Little Scientists* House foundation recognize edu-
cators who work to educate very young children in the areas of natural
sciences, mathematics and technology. The competition under the
patronage of German Federal Minister at the time, Dr. Annette Schavan,
ran from December 1, 2011, until March 16, 2012. Day care centers
throughout Germany were encouraged to submit projects from the
areas of natural sciences, mathematics and technology to win prize
money. 25 projects out of 1,135 submissions were nominated. The five
winning projects received EUR 5,000 each. The winners included a
long-term project that takes children through different ages in the his-
tory of human development and a research project on sand. An additio-
nal 15 day care centers received EUR 3,000 each. Because of the num-
ber of high-quality submissions, the jury also decided to grant five spe-
cial prizes of EUR 2,000 each. The day care centers will use the prize
money to continue to promote educational work in the fields of natural
sciences and technology.

In September 2012, materials were published for parents to give them
tips on how to make use of and support educational opportunities for
their children. An extensive handbook for parents will be published in
fall 2013.

Supporting the ,Interactive schools“ initiative.

The Deutsche Telekom Foundation initiated the ,Interactive schools®
project in 2005 as part of its ,Teaching and more* focus. The project
investigated the integration of new media into teaching and learning
activities. Teachers developed their own concepts for incorporating new
media into the classroom at an initial four and then later at 42 secon-
dary schools in the German states of North-Rhine Westphalia, Hesse
and Saxony. The Deutsche Telekom Foundation completed the Interac-
tive Schools project at the end of the 2011/2012 school year. The parti-
cipating German states are continuing the project on their own.

»BE A MATH WHIZ*.

The second facilitator meeting under the project sponsored by the Tele-
kom Foundation, ,Be a math whiz* was held at the Freiburg University of
Education in November 2012. Participants developed and tested class-
room material modules for decimals, fractions and percentages at the
two-day meeting. The goal of the project, which was launched in 2011
with funding of EUR 1.4 million, is to research and develop lesson struc-
tures, concepts and materials for low-performing students and their
teachers for grades 5 through 10. The aim is to structure math classes in
a way that is more individual and more effective. The project is being
conducted in collaboration with Technische Universitat Dortmund,
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Freie Universitat Berlin, Freiburg University of Education and Westfali-
sche Wilhelms-Universitat (WWU) Mnster. The project is scheduled to
run for three years.

In December 2012, the Telekom Foundation‘s board decided to launch
the second phase of the project, which will run until 2016. The plan is to
implement concepts and materials at secondary schools in the states of
North Rhine-Westphalia, Berlin and Schleswig-Holstein. Project partici-
pants will also be developing material for solving practical problems in
maths.

COMPETENCE CENTER FOR TEACHER TRAINING.

The first annual convention of the German Center for Mathematics
Teachers Education (DZLLM) was held at Deutsche Telekom's Represen-
tative Office in Berlin on September 21, 2012. More than 200 people
attended the event. DZLM has been designed for educational staff at
day care centers and math teachers as well as other facilitators who
want to develop their skills. The foundation is planning to invest around
EUR 5 million in setting up and operating the center by 2016. The com-
petence center started its activities in the 2011/2012 winter semester.
The center's communication platform went online in spring 2012 and
the first continuing education program started for the 2012/2013 winter
semester.

FACILITATOR TRAINING.

The ,Lernen vor Ort“ facilitator project, which was initiated by the Ger-
man Federal Ministry of Education and Research in collaboration with
an association of more than 140 foundations, creates incentives for
cities and districts to set up consistent, cohesive educational manage-
ment structures. As the sponsor of the business, technology, environ-
ment and science categories, the Deutsche Telekom Foundation contri-
butes concepts and materials from its projects Science—Nature—Know-
ledge, Class Kits, Junior Engineer Academy and Doing Math Differently.
The Telekom Foundation's involvement included financing three facilita-
tor training courses during the reporting period. The facilitators were
then each provided with a ,class kit.“ Teachers can use the experiment
sets and course material to teach topics such as ,air and air pressure,*
,sound”“ and ,swimming and sinking“ more effectively at elementary
schools. Those responsible for the project had conducted a total of 260
training courses in the 20 participating communities by September
2012.

The foundation‘s support was scheduled for three years (2010-2013).
Even after the Telekom Foundation stopped actively participating in the
project, the communities continued to use the ,class kits“ during the
second phase of the ,Lernen vor Ort* facilitator project, which will conti-
nue until 2015.
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MAGENTA SOFA TALKS TO REFLECT SPONSORSHIP ACTIVITIES
WITHIN THE COMPANY.

Deutsche Telekom Foundation has been promoting involvement in edu-
cation at regional events with the Magenta Sofa talk series since spring
2011. The series of talks was continued in the cities of Berlin, Hamburg
and Darmstadt in 2012. The event was hosted in Berlin on April 23,
2012, within the scope of the Berliner Stiftungswoche, a week-long
event presenting foundations, and was open to Telekom employees as
well as residents of Berlin. Dr. Manfred Balz, the then Board member for
Data Privacy, Legal Affairs and Compliance at Deutsche Telekom, and
other well-known guests discussed the significance of being involved in
the community for Germany as a center of innovation. Encouraging
STEM junior staff members was the focal point of the discussion with
T-Systems CEO Reinhard Clemens and Hamburg'‘s mayor, Olaf Scholz,
on September 3, 2012. Niek Jan van Damme, Managing Director of
Telekom Deutschland and Hesse's Minister of Education and Cultural
Affairs, Nicola Beer, explained in Darmstadt on November 19, 2012
what needed to be done to drive science and research forward in Ger-
many.

More events in the series have been planned for 2013.

EVERYONE NEEDS EDUCATION - EDUCATION NEEDS
EVERYONE.

The Deutsche Telekom Foundation and Deutsche Telekom sponsor
employee volunteering at day care centers and schools under the
,Everyone needs education—education needs everyone” project, which
was launched in December 2011. In particular, employees are invited

to volunteer in science, technology, engineering and mathematics pro-
jects that go beyond every day activities at day care centers and schools
and to apply for financial support from the Foundation for their project.
Seven projects were sponsored during the reporting period (as of Nov.
2,2012: since March 7). Deutsche Telekom employees went on excursi-
ons to the Odysseum, a science adventure park in Cologne, with the
children and to the Mathematikum, a hands-on maths center in Giefien,
and conducted fire safety workshops with training kits financed by
Deutsche Telekom. The children learned about the benefits and dan-
gers of fire at the workshops. The ,Everyone needs education-education
needs everyone® project will be continued in the coming year with a
total sponsorship amount of EUR 50,000.

ESTABLISHING MORE JUNIOR ENGINEER ACADEMIES.

The goal of the Junior Engineer Academies is to show students in 8th
grade and above what it is like to work as an engineer, scientist or
researcher. Partners of the Junior Engineer Academies include schools
and universities as well as other regional partners from the worlds of
business and science. The Junior Engineer Academy network currently
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includes almost 40 schools throughout Germany. The Deutsche Tele-
kom Foundation requested submissions for a competition to create fif-
teen new Junior Engineer Academies during the 2013/2014 school year
in order to spread the concept further. An expert jury selected the best
concepts on March 22, 2013. The schools were accepted into the Ger-
many-wide Junior Engineer Academy network at the network meeting
on April 26 and 27, 2013, in Berlin.
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COMMITMENT TO TRAINING &

DEVELOPMENT.

As one of the major vocational training providers in Germany, we invest
heavily in training programs for the young generation. We also set up
external projects to facilitate access to the information and knowledge
society for all young people. One important aspect of the training pro-
gram is assuming social responsibility through activities such as partici-
pating in the ,Responsibility wins* competition.

RESPONSIBILITY WINS: MORE THAN 700 PARTICIPANTS.

The internal Telekom competition, ,Responsibility wins,“ was once
again a tremendous success during the reporting period. More than
700 apprentices and students on cooperative degree programs from all
over Germany submitted some 80 projects for which they had voluntee-
red. With the competition, which was held for the fourth time, Telekom
wants to recognize and encourage a sense of responsibility in its junior
staff. At the awards ceremony in February 2013, a team from Rottweil
received first place for coming up with suggestions for improving bar-
rier-free access at three Telekom shops in the region. Apprentices got
into wheelchairs for their research, which was supported by the non-pro-
fit Bruderhaus Diakonie Foundation. A team from the Nuremberg trai-
ning center received second place. The team developed Internet trai-
ning courses for seniors along with course materials and offered these
in collaboration with the Communications Museum in Nuremberg. Third
place went to four apprentices from Bremen who conducted workshops
at schools on how to use personal information safely in social networks
and discussed cyber bullying with the boys and girls.

PROMOTING STEM SUBJECTS AT HFTL UNIVERSITY OF APPLIED
SCIENCES (HOCHSCHULE FUR TELEKOMMUNIKATION) IN
LEIPZIG.

Young people benefit from the many years of experience the Group's
own HfTL University of Applied Sciences (Hochschule fiir Telekommuni-
kation Leipzig) has in the field of youth mentoring. Through a wide
range of STEM initiatives, the university hopes to inspire children and
young people to go for technical and science-based careers, professio-
nal and management positions. It conducts hands-on projects to encou-
rage children and young people to learn more about these career paths.

= Student mentoring program for girls: The HfTL youth mentoring
program for female students began in 2012, The program is particu-
larly targeted at girls from immigrant backgrounds. Female mentors -
accompany students from three Leipzig schools for ten months and
help them in their personal development and with any questions
they might have about their career choices. The girls can gain their
first hands-on experience within the scope of an extensive accompa-
nying program. We also share our extensive experience with youth
mentoring with our competitors. In 2012, we published a handbook
about the mentoring program concept with recommendations on
how other companies and organizations can get involved.

®m  Student marketing at HfTL University of Applied Sciences
in Leipzig: HfTL plans further expansion of its student marketing
activities. The university launched or continued numerous projects
in this area in 2012:

®  The Junior Engineer Academy: HfTL opened a Junior Engineer
Academy at three secondary schools in Leipzig in cooperation with
the Deutsche Telekom Foundation. A total of 16 thirteen to sixteen
year olds will study technological subjects there intensively in the
next two years, giving them the opportunity to pursue their interest in
STEM subjects. The foundation already sponsors 39 Junior Engi-
neer Academies throughout Germany.

m  Ask the frog“ kids university: The kids university, which was
initiated at HfTL in 2012, also gives kids a chance to have fun
learning about natural sciences and technology. Elementary
students can experiment in these fields twice a semester under
guidance and pursue their interest in these areas.

®  Technology Day: HfTL and the Telekom student marketing
department held a technology day at the Schulpforte secondary
school near the city of Naumburg under the slogan ,Experience
telecommunications.” 8th through 12th grade students had the
chance to get to know the university and overcome their fear of
studying technology and computer science in hands-on experi-
ments in labs set up especially for them. We also offered a field trip
to a Deutsche Telekom company. HfTL holds Technology Day
throughout the year for different participants.

B Leipzig Academy for School Students: HfTL successfully
continued the Leipzig Academy for School Students program in
2012 with four lectures. Students in 9th grade and above can attend
the lectures to learn more about natural sciences and engineering.

SPECIAL SUPPORT FOR DISADVANTAGED YOUNG PEOPLE.

We take our corporate and social responsibilities very seriously at all
levels of education. In 2012, we collaborated with the German Federal
Employment Agency to offer 119 young people the chance to start their
careers in the ,My chance to get going“ project. The program is particu-
larly targeted at kids whose parents are on welfare. We are planning to
continue the project in 2013 as well.

EDUCATION PROGRAMS FACILITATE CONNECTED LIFE

AND WORK.

As part of its strategic goal of facilitating connected life and work,
Deutsche Telekom promotes numerous education programs around the
world, as these examples illustrate.
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Deutsche Telekom's Bulgarian subsidiary, Globul, is involved in a long-
term program known as the Globul Hour, which aims to increase the
educational and professional standards of young people. Some of the
company‘s most valued professionals participate in the program by sha-
ring their know-how with young people through a series of lectures and
seminars. The initiative is aimed at telecommunications students at the
Technical University of Sofia and in May 2012, for example, over 400
students attended the lectures.

During the reporting period, T-Mobile Czech cooperated closely with a
number of technical and economic high schools in a project where the
company'‘s employees, including the CEQ, shared their know-how with
high school pupils by way of presentations and subsequent discussions.

T-Systems Czech organized so-called smart grid classes for apprentices
and high school pupils in Prague. The activities included a Tech-tour to
Friedrichshafen in Germany where the participants were introduced to
Deutsche Telekom's smart metering and smart grid solutions for the
educational sector.

T-SYSTEMS SLOVAKIA: PROMOTING ICT EDUCATION.

In the reporting period T-Systems Slovakia undertook a number of acti-
vities in cooperation with educational institutions with the aim of furthe-
ring ICT skills.

®  |CT education in elementary schools: Around ten of the company‘s
employees taught pupils in ICT subjects (e.g. Linux, Windows, basic
programming and internet safety) at four elementary schools in
Kosice.

m  T-System Education Academy: T-Systems Slovakia has developed
officially accredited lectures for around 11 ICT subjects and trained
lecturers to deliver them to students at the Technical University of
Kosice, which recognizes the credit points gained by the students in
these subjects.

®  Summer UniverslTy (for the public) & Evening UniverslTy (for stu-
dents): T-Systems Slovakia has been enabling ICT training courses
for the public in the Kosice region by offering summer and evening
university programs since 2006. In 2012 160 people successfully
qualified from these classes.
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GLOBUL: GENERAL SPONSOR OF GREEN OLYMPICS
COMPETITION.

Globul partners the Green Olympics organized by the educational por-
tal Akademika BG. This initiative aims to boost Bulgarian school pupils'
knowledge of environmental issues and to establish a ,green culture*
among young people. In this context, Globul sponsored a Green Olym-
pics campaign from October to December 2012, which aimed to incre-
ase Bulgarian pupils® awareness of environmental topics. The nation-
wide competition was open to 1st-12th grade pupils from all over the
country.

GLOBUL‘S SUMMER TRAINEESHIP PROGRAM.

Globul‘s annual summer traineeship program gives young and aspiring
students a unique opportunity to acquire new knowledge and practical
skills through working in a dynamic business environment. In 2012 53
young people took part in the program.

IDEA GOES APP AWARD IN AUSTRIA.

T-Systems participated as a partner of the Austrian-wide school student
and trainee competition, Innovative Youth, for the sixth time. The goal of
the competition is to encourage creative potential in young people with
talent and an interest in scientific research between the ages of 15 and
20.1n 2012, young people interested in communications and techno-
logy had the chance to submit their innovative app ideas in the areas of
healthcare, energy and mobility.

The T-Systems idea.goes.app award includes prize money in the
amount of EUR 5,000. Out of the 26 projects that were submitted, the
First Aid Live app idea developed by three young school graduates from
Salzburg won the prize in 2012. First Aid Live is an efficient first aid
application that makes it possible for potential helpers at the site of an
accident to provide the best possible first aid by following the app‘s inst-
ructions.
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PROMOTING TALENT.

Deutsche Telekom supports talented students and innovative business
ideas both within the Group and outside. The purpose of Telekom's
hub:raum start-up incubator, which opened in 2012, is to help people
who are starting a business get their ideas off the ground. Numerous
Deutsche Telekom subsidiaries also offer grant programs to provide
talented students with the financial support they need.

TELEKOM START-UP INCUBATOR HELPS GET NEW IDEAS TO
THE MARKET.

In May 2012, Deutsche Telekom opened its own start-up incubator,
hub:raum, to help people who want to start up innovative businesses
get their ideas off the ground. At hub:raum, start-up teams can further
develop theirideas in an ,incubator” environment and then introduce
them to the market. People with experience in starting up businesses
help them as mentors and Telekom also offers seed funding of up to
EUR 300,000.

Interested start-ups can go to the hub:raum website and apply for the
program. The program will take on around 10 to 15 start-ups each year.

The first hub:raum accelerator program was launched in November
2012, an eight-week training program where start-up teams can develop
their business ideas into business models that are ready to be financed.
At the end of the program, the start-up teams presented their business
models to selected potential investors and the hub:raum team.

SCHOLARSHIPS SUPPORT TALENTED STUDENTS.

In several countries where Deutsche Telekom subsidiaries operate scho-

larship schemes provide talented students with much-needed financial
support.

® |n Bulgaria, for example, Globul offers scholarships to ten talented
students as part of its annual Scholarship Program. The scholars
receive monthly support up to graduation. If they perform well
during the traineeship and vacancies are available, they are invited
to join the Globul team.

B |n Greece, the OTE-Cosmote Scholarship Program provides finan-
cial support to first-year students enrolled at universities far from
home. For the 11th consecutive year, this program is supporting
first-year students at higher education institutions throughout
Greece, and for the first time in the major metropolitan areas of
Attica and Thessaloniki. For the 2012-13 academic year, OTE and
Cosmote have offered 20 scholarships of EUR 15,280 each, and 26
honorary distinctions worth EUR 1,528 each.

In November 2012 Cosmote Romania offered five new scholarships
to bring the total to 15 since 2010. The scholarship amounts to
approx. 700 RON (approx. EUR 150) per month and student for the
whole duration of a student's university studies.

In the same country Romtelecom offered a number of scholarships
to reward talented students and young people with leadership
potential. Three student scholarships were offered as part of the
company's internship program through the Romtelecom for Romani-
ans Foundation. Four scholarships were for students who performed
outstandingly at the Leaders School, the only one of its kind in
Romania. One scholarship was awarded so a Romanian student
could study at Perrotis College in Greece (as part of the OTE Schol-
arship Program). Moreover, Romtelecom continued to offer students
the use of voice, internet and IPTV services at its own laboratory in
the Faculty of Electronics in Bucharest.

In Croatia Hrvatski Telekom offered scholarships to the six best
students at the Faculty of Electrical Engineering and Computing.
Moreover, Hrvatski Telekom joined the Zagreb Rotary Club‘s Kaptol
scholarship program ,Step into life“ and funded five scholarships for
students without parents. So far, this has provided 121 scholarships
for young people from children‘s and foster homes.

In the third year of the T-Systems Slovakia Scholarship Program six
scholarships worth 1,400 EUR each were provided for the academic
year 2012/2013. The six students selected are all studying at univer-
sities in KoSice, with two of them in their final year of studies. The
aim of the Program is to generate educational opportunities for
talented young people from eastern Slovakia, to train skilled new
professionals who are committed to the development of that region,
and to raise young people‘s awareness of their regional identity and
the opportunities for volunteer work. The Program is targeted at
university and college students from eastern Slovakia who are
majoring in IT and relevant fields, as well as high school graduates
apply to study one of those subjects.

In the reporting period T-Systems Malaysia introduced a High
Achievers Scholarship Program as part of the company‘s commit-
ment towards developing an intellectualized society and shaping the
network future for business. The Program enables young scholars to
pursue their tertiary education in universities throughout Malaysia.
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®  Providing scholarship for the best students studying at state
universities as well as internships and employment opportunities at
the company on graduation, the AMC student scholarship program
was run for the 11th time in the reporting period. This program helps
to improve the quality of education and create sustainable human
resources in Albania. In the reporting period, 18 students (eight
freshmen and ten others) were awarded an AMC scholarship.
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SPONSORSHIP.

Culture and sports are two areas where society gets its innovative
strength. They create a feeling of community, encourage communica-
tion across borders and inspire people.

We have been involved in the world of sports and promoting the cultural
landscape in Germany for years. In the meantime, we are among the lar-
gest sponsors in these areas in Germany. Telekom's international subsi-
diaries are also active in promoting culture and sports. This approach is
an expression of how we see ourselves as an international company that
accepts its corporate responsibility at all places where it does business.

Our cultural sponsorship activities are also focused on promoting music
and fine arts. We help established artists and up-and-coming talents in
various areas to foster diversity.

Regardless whether it is competitive sport, mass sport, school sport or
sport for the disabled — what matters to us is team spirit, tolerance and
our responsibility toward society. These values are at the core of our
sports sponsoring activities.
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SPORTS SPONSORSHIP.

Telekom's sports sponsorship philosophy is centered around the values
of fairness, tolerance and team spirit. We promote these values, which
also apply to our company, as part of long-term commitments and colla-
borations. Acting on our social responsibility, we are now more active
than ever in supporting mass sport, school sport, sport for the disabled
and talented young athletes. Our support of top athletes and our colla-
boration with the Deutsche Sporthilfe foundation, the German Olympic
Sports Confederation (DOSB) and the German National Paralympic
Committee (DBS) also played an important role in our sponsorship acti-
vities in 2012, the year of the Olympic and Paralympic Games in Lon-
don. We ended our partnership with the German Olympic Sports Confe-
deration at the end of 2012 but continue to support Olympic sports
through our involvement with the Deutsche Sporthilfe foundation.

»NEW SPORTS EXPERIENCE*“ INITIATIVE.

In 2012, the year of the Paralympic Games, we conducted numerous
special projects as part of our ,New sports experience” initiative. In
these projects, students from grades seven through ten had the chance
to experience first-hand what athletes with disabilities can do. During
the reporting period, around 15,000 students throughout Germany par-
ticipated in the project day events, which were integrated into their nor-
mal school day. We have been able to reach some 60,000 school stu-
dents since the initiative was launched in October 2009.

Training with Paralympic medalists.

On August 24, 2012, Telekom hosted a Paralympic training day in Colo-
gne where wheelchair basketball players Mareike Adermann and
Annika Zeyen trained school students in their sport before going on to
win a gold medal in the 2012 Paralympics. Holger Nikelis, reigning
world champion in wheelchair table tennis, also conducted a training

module. 2012 Olympic silver medalist in fencing, Britta Heidemann, par-

ticipated in the training as a guest. Blind soccer players from the Ger-
man national team gave training at a secondary school in Augsburg and
national team members and Paralympic athletes gave training in
wheelchair basketball in Frankfurt.

Upcoming reporters at the Paralympics.

In cooperation with the German National Paralympic Committee (DBS)
and the Cologne school of journalism, Kélner Journalistenschule, Tele-
kom also hosted the ,2012 Paralympics upcoming reporter” competi-
tion in 2012. Interested students were asked to submit a 60-second film
on ,Respect—The 2012 Paralympics.” The winners, four teams com-
prised of a total of 16 students, were invited to go to London where they
reported live online on the Paralympics from August 29th to September
9th.

In 2012, Telekom also provided all secondary schools in Germany with
classroom material entitled ,High performers with a disability* as part of
the ,New sports experience” initiative. The course material was develo-
ped under the patronage of Hubert Hiippe, the German federal
government‘s commissioner for people with disabilities.

PARTNERSHIP WITH THE GERMAN NATIONAL PARALYMPICS
COMMITTEE.

As a partner of the German National Paralympics Committee (DBS),
Telekom has been involved in disabled sports since 2006. To celebrate
the 2012 Olympic and Paralympic Games, Telekom extended its part-
nership with the organization in 2012 for two more years. It also provi-
ded the communication infrastructure at Deutsches Haus, a meeting
spot for guests from the worlds of sports, politics, business and society,
during the games, including the media lounge for journalists.

As a sponsor, the Group helped select the Disabled Athletes of the Year
in November 2012. The group of candidates comprised medalists from
the Paralympic Games in London. Track-and-field athlete Birgit Kober,
table tennis player Jochen Wollmert and the women's wheelchair bas-
ketball team were chosen as the 2012 Disabled Athletes of the Year.

TELEKOM SUPPORTS CAREERS AFTER PROFESSIONAL
SPORTS.

In cooperation with the Deutsche Sporthilfe foundation, Telekom initia-
ted the Dual Career Planning Program in 2012. The goal of the program
is to make it easier for former athletes to start new careers. Twelve top
German athletes attended a professional applicant training at Telekom
Headquarters in Bonn in October 2012, including hockey Olympic
medalist Benjamin Wef}, Sara Goller, who came in fifth place at the
Olympics in beach volleyball, Katrin Mattscherodt, Olympic gold meda-
list in speed skating and top gymnast Kim Bui. A second applicant trai-
ning was held for ten athletes sponsored by the Deutsche Sporthilfe
foundation at the Allianz Arena in Munich in November 2012. Both trai-
ning sessions were conducted by human resources experts from Deut-
sche Telekom.

The focus of the Dual Career Planning Program are internship offers for
which interested athletes can apply at Deutsche Sporthilfe. Each
athlete’s particular situation is taken into consideration during the selec-
tion process, including additional time needed to spend on training and
competitions as well as any lack of job experience. Several Olympic ath-
letes have already participated in the program.
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»Your name for Germany.“

Telekom has been supporting the Deutsche Sporthilfe foundation's
Your name for Germany*“ campaign as one of four German sponsors
since 2011. The campaign offers any German resident interested in
sports the opportunity to personally sponsor top German athletes with
three euros a month as an official sponsor. In 2012, Telekom advertised
at 20 offices throughout Germany as well as with various internal com-
munication platforms to get employees interested in the program. Top
marathon runner and Olympic athlete, Susanne Hahn, ran in the 2012
Bonn Marathon for the Telekom team as a project ,ambassador.“ Some
4,000 employees signed up as Olympic sponsors during the campaign.

SPONSORING THE BONN MARATHON.

Telekom is a sponsor of the annual Bonn Marathon and has its own
team at the starting line. Many employees travel to Bonn from different
cities to attend the event. This year, a total of 700 Telekom employees
participated in the marathon. In 2012, top marathon runner and Olym-
pic athlete, Susanne Hahn, and three Telekom employees formed a
Telekom-Sporthilfe team that advertised for the Deutsche Sporthilfe
campaign, ,Your name for Germany.“ Deutsche Sporthilfe was also at
the marathon with its own truck and advertised for people to sponsor
the initiative of which Telekom is a partner. In 2013, we will again be
supporting the Bonn Marathon and are preparing our employees for the
race with our ,Staying in shape in the winter* training program 2,000
employees signed up in 2012.
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CULTURAL SPONSORSHIP.

Deutsche Telekom encourages variety in cultural expression from Bee-
thoven and electronic beats to contemporary art and cross-over cultural
events. Together with various partners from the national and internatio-
nal music and art scene, we want to give people access to an extensive
cultural event offer and contribute our experience in effective and
broad-based communications and marketing. We also provide state-of-
the-art technology and products as needed.

INTERNATIONAL TELEKOM BEETHOVEN COMPETITION.

With the International Telekom Beethoven Competition in Bonn, Deut-
sche Telekom helps young musicians on their way to the top. We first
held the the piano competition in 2005. Young pianists from all over the
world have been performing every two years before a first-class jury ever
since. Deutsche Telekom will be hosting the fifth International Telekom
Beethoven Competition in Bonn from December 6 - 14, 2013. During
the reporting period we once again put out a request for submissions
from young pianists who would like to participate in the competition.
Twenty-four participants will be invited to the competition.

TELEKOM STREET GIGS—THE MUSIC EXPERIENCE.

Since 2007, German and international mainstream artists have been
appearing at unusual places like ferries, botanical gardens and parking
structures as part of the Telekom Street Gigs events under the slogan,
,1he best bands where no one expects them to be.” Tickets to the
events are limited and are given away as prizes in Telekom sweepstakes.
However, the events are broadcast live online as well as by various
television stations. The Telekom Street Gigs are particularly popular
among young people. During the reporting period, more than 65,000
people participated in sweepstakes to win concert tickets to see Casper,
Jupiter Jones, Linkin Park, Billy Talent and Medina. We also held a talent
special with upcoming artists and a punk rock special featuring three
bands.

140,000 active community members.

The number of active community members has increased considerably
by almost 50 percent to around 140,000 members. The live online
streams of the concerts were very popularin 2012 as well, with 75,000
people viewing the broadcasts. The street gig with Linkin Park was vie-
wed more than 1,000,000 times on YouTube within just a short amount
of time. Another 2.5 million viewers watched the concerts on TV. In addi-
tion to the German TV station, ProSieben, Telekom got other TV stations
such as Viva, sixx and iMusic to broadcast the concerts during the
reporting period.

ELECTRONIC BEATS THROUGHOUT EUROPE.
Telekom's international music marketing program, Electronic Beats,
saw a total of 18 music events being held in Germany, Austria, the

Czech Republic, Hungary, Croatia, Poland, Slovakia, Montenegro and
the Netherlands in 2012. More than 30,000 fans celebrated upcoming
and established artists like the Pet Shop Boys and New Order. In June /
July 2012, we also organized a photography and cover artwork exhibi-
tion by the band New Order at the .HBC Berlin club. The band was
available at the opening to answer questions.

The electronicbeats.net website recorded around 200,000 clicks a
month in 2012 and the number of Facebook visitors even increased to
380,000 during the top months. The Electronic Beats profiles on Sound-
cloud and Twitter have thousands of followers. The music and club
culture magazine, Slices, which is published four times a year, has also
been well received and is now available in ten markets. Telekom will
continue to support Electronic Beats in 2013.

SLOVAK TELEKOM SUPPORTS ROMA MUSIC.

Slovak Telekom was a general partner of the International Roma Festival
held at Red Castle in August 2012. This open-air festival is a forum for
Roma artists to present their culture and features typical Roma food and
hand-made products. The NGO Wild Poppies, which runs a scholarship
program for Roma children from poor families or orphanages, also
enabled these children to attend the festival, to which Slovak Telekom
donated EUR 40,000. Slovak Telekom also partnered the Roma Christ-
mas Concert 2012. CDs from the concert and the summer Festival have
been sold and the money raised returned to the Wild Poppies in the
form of a donation.
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As a global corporation, we are involved in a fast-paced industry that is
driven by innovation. We expect our employees to be highly flexible and
ready to face new challenges throughout their careers. It is our duty as
an employer to create the space and framework our employees need to
meet these challenges. We support or employees by giving them a
sustainable work environment and professional and personal develop-
ment opportunities as well as promoting health and personal life
balance. Our offers are targeted at the needs of our employees and take
different phases of life into consideration. They range from new career
training and company day care to encouraging intergenerational dialog.
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HR RESPONSIBILITY.

We are pursuing the ambitious goal of delighting our customers and
making things simpler. Our goal is to create the best customer expe-
rience possible — in everything we do. This is what our employees
worldwide strive to put into practice every single day. Our responsible
HR policy is a key factor behind our success. With our new HR strategy
adopted in 2013 we have initiated a comprehensive process to update
our corporate culture in order to increase the Group's competitive edge,
innovative strength and ability to transform the Group on a long-term
basis. Just like our Group-wide Employee Relations Policy and our
Social Charter, our new HR strategy is a perfect example of how seri-
ously we take the responsibility we bear toward our employees.

THE STRATEGIC CONTEXT.

,Seamless connectivity for the Gigabit Society,“ ,More innovation by
cooperation,” ,Secure cloud solutions,” and ,Best-in-class customer
experience” — these are the four action areas of Deutsche Telekom's
Group strategy. Their implementation is defined by the call to ,Com-
pete-Transform-Innovate“ which, in turn, provides the framework for
our human resources strategy. We have also incorporated any external
factors that could influence the focus of our personnel strategy, inclu-
ding megatrends such as globalization, individualization, sustainability
and demographic change, as well as Deutsche Telekom'’s competitive
environment. Our mission is to permanently support and accelerate the
success of our company and our employees.

PRODUCTIVITY, PERFORMANCE, POWER - THE THREE MAIN
DRIVERS OF OUR HR STRATEGY.

In early 2013, Telekom introduced a new human resources (HR) strat-
egy and laid the framework for its implementation. Our strategic princip-
les are clearly formulated: HR's role is to accelerate the success of the
company and its employees. Through these principles, we promise to
develop processes and products with a measurable influence on the
success of our company and its employees. Our HR work is therefore
clearly centered around the three strategic thrusts of Productivity, Perfor-
mance and Power.

B Productivity means deploying employees with the right skills and
attitude, in the right place, and at an appropriate cost in relation to
capacity. This is one of our fundamental tasks.

®  Performance means systematically focusing on performance and
establishing a leadership concept that supports and rewards achie-
vement transparently and appropriately.

m  Power means our company's agility, flexibility and capacity to
innovate. We create the framework conditions to inspire and
motivate our workforce.
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These three strategic drivers make a decisive contribution towards Deut-
sche Telekom's corporate success.

FOUR STRATEGIC CORNERSTONES: “HR BIG 4“.
We have defined the following four focal areas for 2013:

HR BIG 1: We manage our internal and external employee structure to
maximize productivity. This means

m  Consistently implementing Total Workforce Management and
B |ntroducing External Workforce Management for comprehensive
control of outsourced work across all Group units.

HR BIG 2: We embrace inspiring leadership principles to encourage
and reward top performance. To this end, in 2013 we are

m  Preparing to roll out a new performance management system for our
executives to inspire even more entrepreneurial ideas and actions,
and

®  |ntroducing Group-wide leadership principles for the first time.

HR BIG 3: We create modern work environments where professional
experience and knowledge can be shared and enhanced.

We achieve this by

®  Applying work models that reflect the different lifecycles of our
employees in line with the demographic structure of our workforce,

B |ntroducing modern workplace concepts and new worktime models.

HR BIG 4: We are committed to clear and simple processes.

HR MOVES!-EIGHT STRATEGIC INITIATIVES DRIVE THE
IMPLEMENTATION OF OUR HR BIG 4.

We are speeding up the implementation of the HR BIG 4 in 2013 with
the HR MOVES! program. We bring together eight strategic initiatives
that address our most important topics in our HR MOVES! program:
Demography, work environments, collaboration, efficiency, leadership,
performance and costs. These initiatives will maximize the effect of the
HR BIG 4 in Deutsche Telekom's operational business. Here is an over-
view of the initiatives:

®  Demography as an opportunity: We identify the challenges
associated with demographic change, and develop appropriate
solutions. The priorities are lifelong learning, health, concepts for
greater flexibility of working hours, and cultural change.
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®  Future Workplace: In an initial pilot project, we have developed a
workplace concept which incorporates architectural requirements
and the necessary IT infrastructure, whilst also accommodating the
culture of collaboration. Our office space is carefully designed to
create a modern working atmosphere and encourage close collabo-
ration between employees. This concept will become our standard
for optimizing the Deutsche Telekom Group's property portfolio.

m  Global Collaboration: We support international cooperation within
the Group. This means encouraging the use of English in day-to-day
operations. We are also developing technical solutions to make
virtual collaboration even easier.

®  Fix the Basics: We are scaling back the complexity of our HR
roducts and processes, and streamlining the entire HR portfolio. We
are also working on an integrated, customer-centric HR process
landscape with extensive automation.

m  Deutsche Telekom leadership principles: For the first time, we are
developing uniform Group-wide leadership principles, and integra-
ting them into our leadership processes and systems.

®  New Performance Management: This initiative will simplify existing
performance management tools for our executives, with an empha-
sis on rewarding strategy implementation and initiative.

m  External Workforce Management: Our aim is to reduce the cost of
outsourced work using efficient control mechanisms. To this end,
we are introducing uniform quality criteria that will affect the volume,
price and skills structure of our external workforce.

®  The Way We Work: We are implementing methods and work
processes in the HR unit to make our day-to-day working practices
even simpler, more customer-centric and result-focused.

REALIZING HR PROJECTS WITH TRANSPARENCY

AND EFFICIENCY.

HR at Deutsche Telekom has positioned itself as a partner and recog-
nized consultant for operational business in the Group. We fill this role
best by consistently focusing our activities on the needs of our internal
customers, namely the employees at Telekom, who give their best every
day to satisfy the Group‘s customers. That is the reason why we critically
evaluate our product and service portfolio, along with our processes, at
regular intervals. We keep three principles in mind:

®m  We tailor our offerings in response to the current needs of the
various business areas in the Group.
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m  \We speak the language of our customers and draft our offers in
their language.

m  We provide our products and services throughout the Group in
line with consistent and standardized categories.

For more simplicity: the HR portfolio under review.
In 2013 we are striving to achieve more simplicity through a number of
concrete measures:

®  The strategic HR initiative Fix the Basics helps us focus our attention
on the simplicity of current HR products. That also means reducing
the complexity of our product portfolio. Obsolete or inadequate
products need to be upgraded or discontinued.

m  HR Category & Product Management is an initiative for 2013 that is
specially designed to sharpen the profiles of HR roles and establish
clearly defined responsibilities in the Group. These roles have been
defined according to the three-pronged model adopted by Telekom
HR: Management and controlling tasks are the responsibility of our
HR Competence Centers, while our HR Business Partners provide
consulting for strategic HR topics, and Group HR Services take care
of our operational business matters. This structured approach
enables us to constantly improve our cross-segment HR perfor-
mance and facilitate smooth interaction among the various HR roles.

B |n addition, the Lean HR initiative provides the Group with a market—
conform rate in terms of HR support for the business side. This
means that we continually improve our HR functions at all levels to
achieve more efficiency. HR support should be available to manage-
ment and employees in a quality that is in line with industry stan-
dards, with a consulting ratio comparable to that of similar ICT
enterprises.

By accepting responsibility, by taking customer feedback seriously and
by responding to key issues with consistent action, HR clearly focuses
its efforts on meeting the requirements of the business side.

EMPLOYEE RELATIONS POLICY.

Group-wide standards regarding employee relations as well as working
with trade unions and employee representatives are developed by a
department that was set up at Deutsche Telekom especially for this pur-
pose. The department also encourages the different countries to
exchange information about employee relations.

The Employee Relations Policy, which was rolled out throughout the
Group by late 2012, defines the core elements of Deutsche Telekom's
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human resources policy and describes what we stand for in our relation-
ships to our employees around the globe. These relationships are cha-
racterized by our shared values and are derived from our five Guiding
Principles as well as from additional Group policies. Our Employee
Relations Policy also addresses the following topics:

Employee development

Handling change responsibly

Healthcare and sustainability

Fair pay

Achieving a good life balance

Leadership

Diversity

Ban on discrimination

Communication

Collaboration with employee representatives

We began using indicators to monitor the Employee Relations Policy in
2013. We are also planning to conduct reviews in different countries
over the course of the year. We will be monitoring the Employee Rela-
tions Policy and conducting related measures on a continual basis.

ACCOMPANYING MEASURES FOR THE EMPLOYEE RELATIONS
POLICY.

We developed various accompanying measures for Group-wide intro-

duction and implementation of the Employee Relations Policy in 2012:

T-Mobile USA: The Best Place to Perform and Grow initiative was foun-
ded at T-Mobile USA to improve employee satisfaction. A project team is
collecting feedback from employees as well as from exit interviews. The
results of the employee survey will also be used. The team is also deve-
loping measures in the customer service area that will help to communi-
cate information more effectively, improve the employees’ growth
options and motivate them to work even harder.

The company also continues to promote an open-door policy so that
any accusations of harassment or discrimination can be thoroughly and
fairly investigated as quickly as possible. This communication initiative
informs employees of their rights and gives them contact information for
submitting complaints, concerns or similar.

T-Systems South Africa: Our activities at T-Systems South Africa
exceed local standards and legal regulations. Regular dialog takes
place between management and employees even though no labor
union is represented at the company. This is known as ,Employee con-
sensus seeking approach” and helps take account of employee inte-
rests in the corporate decision-making process at an early stage.
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T-Systems Malaysia: In early 2012, T-Systems Malaysia developed a
new hiring procedure for managers based on the Guiding Principles
and the Employees Relations Policy. The procedure defines who should
participate in the selection process, the various steps to be taken and
the required qualifications. The plan is to integrate the procedure into
the company as a standard process with clear role assignment and res-
ponsibilities and, on a long-term basis, as a measurement system based
on KPIs that will make sure that managers act as role models in terms of
the Deutsche Telekom Group‘s Guiding Principles.

SOCIAL CHARTER: COMPLYING WITH MINIMUM STANDARDS.
We passed our Group-wide Social Charter (Download) in 2003. The
Charter is based on the principles of the Global Compact , the OECD
guidelines and the core labor standards set out by the ILO. It specifies
compliance with international standards. The Social Charter addresses
key topics such as the ban on child labor, equal opportunity, occupatio-
nal health and safety and the right to form and join a trade union (the
right of free association). Our suppliers are obligated to comply with
these policies as well.

We publish an annual social performance report in which we assess our
Group companies' compliance with the principles set forth in the Social
Charter . In 2012, we added two detailed questions on the topics of free-
dom of association and collective bargaining to our annual survey. The
responses we received show that our Group companies are complying
reliably with the principles contained in our Social Charter . That means
that all of Telekom's consolidated units both in Germany and abroad
conducted their business in compliance with our Social Charter in
2012. You will find a summary of our 2012 Social Performance Report
on the Deutsche Telekom website.

The head of Group Relations Management is responsible for all matters
dealing with human rights issues at Deutsche Telekom. The topic was
assigned to this function in November 2012.

FIRST COLLECTIVE AGREEMENT AT T-MOBILE USA.

T-Mobile USA is a good example of our high international standards
when it comes to employee rights. Contrary to some statements made,
the international subsidiary complies with U.S. labor law without excep-
tion, including policies and legally specified processes regarding the
right to set up and join a trade union. T-Mobile USA does not prevent
any of its employees from setting up or joining a union and does not
discriminate against those who do. On October 23, 2012, T-Mobile USA
signed a collective agreement with the US Communications Workers of
America (CWA) trade union. The agreement concerns 16 employees in
Connecticut who voted for union representation on July 19, 2011.
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Some features of the collective agreement particularly worth mentio-
ning are the performance-based pay system, health insurance benefits,
disability insurance, life insurance, accident insurance, paid leave,
employee benefits, advisory services and reimbursement of work-
related education and training fees.
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CORPORATE CULTURE.

Together with its employees, Telekom has initiated an extensive transfor-
mation of our corporate culture with the aim of creating more agile and
more efficient work processes and encouraging our employees to take
a more innovative and entrepreneurial approach. We are working to
encourage our employees to take responsibility, expand international
collaboration and strengthen our corporate culture, which is based on
trust, throughout the Group. Our Guiding Principles and our Code of
Conduct are the foundation of our shared, global corporate culture.

OUR GUIDING PRINCIPLES - THE FOUNDATION OF OUR
CORPORATE CULTURE WORLDWIDE.

Having a clear orientation based on accepted values is an integral ele-
ment of our corporate culture. At Deutsche Telekom integrity, mutual
respect, reliability, consistent customer orientation and performance ori-
entation are among the principles that guide the conduct of our emplo-
yees. These values are defined in our Guiding Principles, which are bin-
ding for all 56 Group companies—with the exception of OTE in Greece—
that represent the consolidated units comprising Deutsche Telekom.
OTE will be completing the implementation of the Guiding Principles
during 2013.

The Guiding Principles are firmly rooted in our corporate and HR pro-
cesses, such as the employee competency models and the perfor-
mance review procedures in all of our subsidiaries. This enables us to
create a viable basis for our corporate culture that is consistent throug-
hout the Group. Through events and specific campaigns, we raise our
employees‘ awareness of our basic values and encourage them to act in
accordance with our accepted principles. The highlight in 2012 was
Guiding Principles Day, which was observed throughout the Group for
the third time.

Our employees confirm that our commitment to the values represented
by our corporate culture is paying off: 63 percent of those participating
in the Group's 2012 employee survey said that acting in accordance
with the Guiding Principles is becoming an accepted practice every day,
and they view these principles as the solid basis for effective collabora-
tion.

Guiding Principles Day. Anchoring corporate culture in daily
working life.

In order to make practicing the Guiding Principles a matter of course, a
Guiding Principles Day is held every year at all Group units. All of our
employees are called upon to think about the Guiding Principles and
come up with ideas on how to implement them in day-to-day work. The
third Guiding Principles Day took place on September 26, 2012, with

a great turnout. This event took place in 34 countries and 50 business
units, with inspiring and novel activities conducted in 19 different langu-

ages to underscore the importance of our Guiding Principles. Activities
included team events, discussion panels and surprise flash-mob dance
performances.

The day's success continued even after the event was over. Around 500
pictures, videos and comments on Guiding Principles Day were handed
in to be published in the intranet, and the intranet special, which we
launched in June 2012, had been clicked more than 100,000 times by
the end of the year. The next Guiding Principles Day is scheduled for
September 25, 2013.

CODE OF CONDUCT: PROMOTING COMPLIANCE EVERY DAY.
Ways of living up to the values of our Guiding Principles every work day
are defined in our Code of Conduct, which applies throughout the
Group. The code supplements the values stated in the Guiding Princip-
les by outlining clear, legally compliant approaches to daily conduct that
must be followed by our employees. Thus the Code of Conduct serves
as a bridge between corporate culture and compliance awareness, offe-
ring us support in maintaining daily business conduct that is both ethi-
cal and legally compliant in every way.

The Code of Conduct was completely revised in 2010 and 2011, and
was implemented in all of the fully consolidated companies within the
Group. We monitored the implementation process in all units until the
end of 2012 via the pulse check. When the implementation process was
completed, some 72 percent of those surveyed said that the Code of
Conduct represented an important source of orientation that influenced
their professional behavior.

There has also been an increase in the number of employees who
believe that they can report improper conduct without suffering nega-
tive repercussions. The proportion of employees throughout the Group
sharing this view increased from 67 percentin 2010 to 75 percent in
2012, according to the results of the employee survey.

Campaigns, training sessions and guidelines spelling out the specifics
contained in the various sections of the Code of Conduct were at the
core of our activities in 2012. Typical examples included the anticorrup-
tion campaign and many on-site compliance training courses that were
held throughout the Group. We also support employees by providing
them with the latest guidelines pertaining to topics such as consulting
and sponsoring.

STANDARDIZED TOOLS AND INTERNATIONAL NETWORK
SUPPORT CULTURAL TRANSFORMATION.

Telekom wants and needs to provide its customers with excellent
service at competitive prices, both on our domestic market in Germany
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as well as at our European subsidiaries and affiliates. That is why we
are continuing to restructure our company. Our goal is to structure the
company in a way that will make it as efficient as possible while provi-
ding maximum flexibility for our customers. That means our employees
need to be ready to embrace the change. We introduced a change
management system throughout the Group in 2009 to help our emplo-
yees adjust to challenging changes during our transformation to the
,new Telekom* and to firmly establish the new structures and the new
corporate culture as part of their daily work. Our globally available
Change Navigator, a kit of tools and information on the topics of change
and change management, is intended to help create a uniform under-
standing of the transformation that is taking place throughout the
Group. As a Group-wide best practice platform, the Change Navigator
helps design appropriate measures for managing change projects and
processes. We continue to advance the Change Navigator with the help
of experience and feedback. However, this tool cannot replace the pro-
fessional assistance of change experts. That is why Telekom offers certi-
fied on-site training programs where the HR Business Partners and
managers at the business units can become change managers. We also
make sure our change experts are networking effectively and communi-
cating regularly through channels such as social media platforms and
teleconferences.

PROMOTING AGILITY, KNOWLEDGE TRANSFER AND
INNOVATIVENESS - A NEW UNIT IS LEADING THE WAY.

We are consistently redefining the role of Human Resources. In January
2013 we began bundling activities related to cultural transformation at
Deutsche Telekom and established the Group Transformational Change
unit to manage these activities. This unit develops sustainable solutions
and offerings for the world of the future—both professional and private.
These solutions include new forms of internal and external collabora-
tion, agile work models, improved innovation and service orientation, as
well as measures for promoting entrepreneurial thinking and action.

A series of pilot projects were launched in 2012. We then boosted these
activities in 2013. Instead of utilizing standardized training and seminar
programs, Group Transformational Change applies creative approaches
that address specific needs as they arise. The concept is renewing our
corporate culture - not by merely following directives issued by head-
quarters, but rather through concrete measures and initiatives origina-
ting in the various Telekom business units.

CONTINUING TO EXPAND OUR SERVICE ORIENTATION.
Delivering the best possible service to our customers — anytime, any-
where — is a fundamental tenet at Deutsche Telekom, and it is one of
our most important competitive value propositions in today‘s market.
We have launched numerous initiatives and programs to raise service
awareness in all Telekom companies and segments. These activities will
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ensure that we are — and remain — the customer’s first choice. One
example of these efforts is the Voluntary Christmas Helpers program at
Magyar Telekom, in which more than 200 additional employees volunta-
rily help their colleagues in the shops during the holiday season. And
Slovak Telekom presents the Service Hero Award to those employees
who demonstrate outstanding service consciousness. We have initiati-
ves and programs in nearly every Group company so that we can main-
tain and improve the high quality of our service.

In Germany we have also relied on our Service Academy since 2008. In
fact, all managers are required to participate in this program. The goal
of the Service Academy is to maximize service consciousness, custo-
mer understanding and service competencies, especially for managers
who do not have direct customer contact. To reach this goal, managers
participating in the Service Academy are given an opportunity to learn
about what customers expect from us in daily real-life situations. In addi-
tion to providing theoretical knowledge, the program also helps partici-
pants gain hands-on experience by having them visit various service
units and shops, where they carry out tasks involving direct contact with
customers. Over the past five years, 98 percent of our managers in Ger-
many have participated in the Service Academy annually. In 2012 the
number of those taking part in the program was about 1,800.

We are currently working on plans to further develop the Service Aca-
demy, which is a German initiative, so that we can transform it into an
international program. In the future the target group will not be limited to
upper-level management in Germany, but will also include international
participants across all hierarchies. Future program content will be com-
prised of theoretical and practical modules that will be developed in col-
laboration with our stakeholders.
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DIVERSITY & EQUAL OPPORTUNITIES.

Deutsche Telekom represents a union of people from 34 countries
where it does business, and our employees have different cultural back-
grounds, expectations and capabilities. We encourage this diversity and
utilize it as a source of creativity and agility. We are convinced that diver-
sity makes social integration easier and that it has a positive impact on
career development. Diversity improves customer understanding, pro-
motes innovations and contributes to the business success of the
Group.

Furthermore, this diversity is a key factor that drives change within our
corporate culture, thus ensuring that Telekom is an open, flexible and
agile organization. Our diverse teams, comprised of men and women of
different nationalities and age groups, follow different approaches and
establish synergies that enhance their competencies in ways that
bolster our success in global markets. That is why we offer all of our
employees a wide variety of opportunities to grow both personally and
professionally in all phases of their lives: in Germany and internationally,
for men and women, young and old. One important aspect in this
approach involves scenarios that contribute to more flexible working
hours. In 2012, our activities included further expanding our program
for improving the reconciliation of work and private life, work-life@tele-
kom. By signing the Diversity Charter, created by the initiative of the
same name, we made an official commitment to promoting diversity at
the company.

GENDER AS A CORNERSTONE OF DIVERSITY.

It is our conviction that diverse teams, comprised of men and women
from different age groups, follow different approaches and contribute
different skills that bolster our success in global markets. That is why
promoting diversity is one of the most important objectives at our com-
pany and will also help us increase the number of women at all com-
pany levels.

More and more women in management positions.

In 2010, Deutsche Telekom was the first DAX 30 enterprise to announce
the launch of the Fair Share initiative, with the goal of appointing women
to fill 30 percent of the leadership positions available in mid-level and
senior management throughout the Group worldwide by the end of
2015. To achieve this goal, we are focusing our attention on develop-
ment programs for women in the company who demonstrate manage-
ment talent. We support women not only with an eye toward their future
management career, but also in their current positions of leadership.

® |n doing this, we tie Fair Share to segment-specific target structures
and, based on standardized reporting, examine the measures taken
to achieve these targets.

m  We rely on the steadfast commitment on the part of our manage-
ment employees, and we expect that our managers serve as role
models by acting in ways that reflect the values of the Group. We
support this with specific communications measures.

®  We integrate diversity-compliant quality standards in all HR products
and processes, especially in our hiring and appointment processes.

Membership in the women's network, which is sponsored by the Group,
rose considerably. The network is already being used by more than
1,000 women.

o
A quick glance at our recent past indicates a significant improve-
ment since the women's quota was introduced. The proportion of
women in management positions across the Group increased from
19 percent in February 2010 to 24 percent in December 2012. Com-
pared to December 2011, the figure underwent a slight 0.7-percent
drop owing to the reorganization (including the sale of parts of the
company) at T-Mobile USA. In all other segments the figure conti-
nued to rise, as in previous years. Since 2010, we have also con-
sistently increased the proportion of women in our supervisory
boards, particularly on the employers* side. In 2010, 17.7 percent

of employer representatives in Germany were women, rising to 24.8
percent by the end of 2012. During the same time period, the pro-
portion of women representing employer interests on the supervi-
sory boards of our international businesses increased from 7.4 per-
cent to 25.5 percent. Furthermore, two out of the seven Board of
Management positions have been held by women since 2012. The
number of women in our Business Leader Team, the international
management team below the Group Board of Management, increa-
sed from two in February 2010 to nine in December 2012

o
Gender collaboration training: Effective management of

mixed teams.

We launched our Group-wide gender collaboration training program
in late 2010. The training is mandatory for all managers. The course
helps prepare managers to lead mixed-gender teams and opens
their eyes to the potential of diverse employee groups. By December
2012, more than 3,600 managers had attended these courses in
Germany alone.
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DEMOGRAPHY AS AN OPPORTUNITY.

Today much of the work done in Human Resources is influenced by
demographic change in some way. And we are actively taking up the
challenge associated with this development. In our selection and place-
ment processes, we do more than examine grades and report cards —
we also carefully evaluate the personal and social skills of job candida-
tes. We offer our employees attractive training opportunities, we pro-
mote their careers through long-term skills development programs, and
we promise them new and interesting perspectives for their future in the
Group — all of this contributes to employee retention.

In light of the current demographic trend, it is our aspiration to accom-
pany and support each and every employee throughout his or her indivi-
dual life cycle while a member of our workforce. One important aspect
in this approach involves scenarios that contribute to more flexible wor-
king hours. The introduction of lifelong working time accounts is the
first step in this direction.

Health is another key aspect related to demographic change. When it
comes to matters of health, we are already taking the lead with initiatives
that promote good health among employees.

The age spectrum of our employees is continuously widening, and the
average age of our workforce is on the rise. Employment lifetimes are
also becoming longer. We utilize and manage this development with
new teaching and learning formats. New teaching and learning formats
geared to experience and age.

Intergenerational dialog and demographic awareness.

Deutsche Telekom began offering different educational and develop-
ment options several years ago, addressing the educational and profes-
sional needs of its increasingly heterogeneous staff. In addition to tradi-
tional training courses, we also included more informational and educa-
tional offers on the topic of life balance and intergenerational dialog. In
two workshops on the topic of 45-plus conducted during the reporting
period, we collected ideas on creating a working environment that
equally meets the needs of both younger and older employees. In a spe-
cial ideas competition, people submitted more than 270 suggestions on
how Deutsche Telekom could better adjust to meet the needs of emplo-
yees and customers from all age groups and tap the strengths of every
generation. Since 2012, we have also been giving our employees the
chance to take shorter or longer periods of time off, e.g., for continued
education, with new, flexible working models.

Deutsche Telekom is also involved in different individual initiatives out-
side the company, such as the ,Internet—it‘s not a question of age*
competition. The 50plus customer advisory council also gives the
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Group advice when it comes to developing and introducing products
and services designed especially for the 50-plus generation.

DIVERSITY IN OUR WORK CULTURE.

Internationality: More effective exchange.

Encouraging collaboration across boarders and cultures is one of Deut-
sche Telekom's central goals - whether it be in the form of international
exchange through our diversity network or through our international
development programs.

Sexual identity.

In September 2012, Deutsche Telekom received the Max Spohr Prize,
one of Germany‘s most important diversity awards. The award goes to
employers who implement diversity management at all levels, also
regarding sexual orientation. In order to encourage an open-minded
working environment, we support queerbeet, the employee network for
homosexual, bisexual and transsexual employees. We also maintain
close partnerships with Volklinger Kreis and Wirtschaftsweiber, two
associations for gay and lesbian managers. A Deutsche Telekom recrui-
ting team also attended the Milk career days, Europe’s largest job and
career trade fair for homosexual and heterosexual professionals on June
9,2012, in Berlin.

Deutsche Telekom rolled out a Group-wide sexual harassment policy in
2011 to raise awareness of possible cases of sexual harassment and
provide support. Contacts for reporting sexual harassment include
managers, Human Resources employees and employee representati-
ves. Complaints will also be used as feedback when making future
changes to the policy.

People with disabilities: statutory quota surpassed.

Supporting and integrating people with disabilities is important to us.
6.4 percent of our employees in Germany are disabled, putting us well
over the statutory quota of 5 percent. We conducted some 937 measu-
res for making the workplace better suited to people with disabilities
and maintaining existing facilities during the reporting period.

In 2012, we also offered our second theoretical and hands-on training
course on secure, fuel-efficient driving for employees with hearing disa-
bilities. Eleven employees from Telekom MobilitySolutions in Munich—
including three trainees—participated.

The LVR Rhineland Regional Council also awarded us the distinction of
,disabled-friendly employer,” in recognition of our exemplary commit-
ment in the Group Business Security unit, which has created additional
jobs for disabled employees and increased their employment rate to
around 22 percent, significantly above the national average.
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LIFE BALANCE: THE HARMONIZATION OF WORK AND

PRIVATE LIFE.

We feel that it is very important for our employees to be able to strike a
balance between their dedication to work and their interests in private
life in the best way possible. That is why we continue to promote our life
balance activities in a focused way, also sharing our expertise at the
international level. We surveyed employees in 32 of our international
subsidiaries with regard to life balance matters, such as reconciling
family life with work, health and fitness, working conditions and the
advancement of women. This survey was used as the basis for establi-
shing an online platform to support the continuous exchange of infor-
mation about best practices and projects that had been especially suc-
cessful.

WORK-LIFE@TELEKOM PROGRAM.

&
Our work-life@telekom program is designed to systematically
improve the balance between work and home life. In the year under
review, we continued to extend the range of options available. Since
2010 we have increased the number of company childcare places
in Germany by 212 to a total of 559, and the number of places for
schoolchildren during the school holidays from 170 to 300. At the
same time, we have also set up seven new parent-and-child offices
at locations across Germany, and are planning to create at least ten
more over the coming year to cushion any childcare shortfalls. Free
assistance is available to help employees find local childcare places,
together with an emergency child-minding service. Not only female
but also a growing number of male employees are consciously
making time for their children, as indicated by a doubling in the
proportion of men who take more than two months‘ parental leave,
which increased from 11.3 percent in mid-2012 to 22.1 percent by
late 2012.

Mobile work environments also offer many options for harmonizing
work and private life. That is why Telekom expressly promotes mobile
work options. At the same time, mobile work options come with other
stressors, particularly if managers require their employees to be cons-
tantly available. In 2011, Deutsche Telekom became one of the first
companies to require its managers to make sure their employees were
using e-mails and phone calls responsibly and to set an example
through their own behavior. The relevant policy states, for example, that
employees do not have to answer e-mails outside of working hours.
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SUPPORTING A GOOD LIFE BALANCE.

We continue to promote life balance in Germany with the following sup-

portive measures:

m  Fathers' network: The Heimspiel fathers' network provides
information on how to coordinate career and family as well as
contact information and discussion forums.

®  Holiday program: Organizing holiday activities for our employees’
children

B Youth exchange program: in 2012, second international youth
exchange

B Free emergency childcare
B Free assistance in finding local childcare facilities

®m  Advisory and placement service for employees with elderly family
members in need of care

B | eave of absence for family emergencies

m  Family vacation offers: used by 40,537 employees and their families
in2012

m  Family support services: advice and arranging of services through
the AWO welfare organization‘s parental service

There are many examples of progressive life balance activities being
conducted at our international subsidiaries:

m  T-Systems UK: The Keeping in Touch program for employees taking
time off after childbirth or adoption or taking parental leave. The
program gives qualifying employees up to ten days of full pay where
they can either work at the office or participate in training courses
or conferences.

m  T-Systems Austria; T-Systems Switzerland: Part-time hours for
managers.

m  T-Systems Italia: The company set up a company daycare center
in Milan.

®  Building child-friendly offices in Hungary

®m  T-Systems China; T-Systems Slovakia: Implementing the policy for
employee use of company cell phones in their free time.
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m  T-Systems Czech Republic; France Télécom-Orange: Implementa-
tion of home office guidelines that we approved to promote more
flexible working conditions at an international level.

FLEXIBLE WORKING MODELS.

Having the chance to structure your work according to your own needs
considerably improves your life balance and helps prevent stress and
the feeling of being overworked. That is why Deutsche Telekom
expressly encourages flexible working models. Deutsche Telekom's
working models comply with current collective agreements for emplo-
yees, the Federal Civil Service Act and internal regulations.

The range of possible working models has expanded already, and will
continue to do so in future. Different forms of project organization inclu-
ding a flexible pool organization, location-independent and virtual
teams are just some of the current options. We are committed to making
our managers and employees fit for the future, since these forms of col-
laboration often require more trust and flexibility on both sides than a
conventional working relationship.

Deutsche Telekom's flexible working model offer ranges from flex-time
and part time to lifetime work accounts. Deutsche Telekom also
expressly encourages mobile work forms where employees can work

from home or on the go in order to be able to better coordinate their pro-

fessional and private lives. With their manager‘s permission, Deutsche
Telekom employees whose position allows for flexibility can work from a
location of their choice.

CUSTOMIZED MODELS AND VOLUNTARY COMMITMENT

TO PROMOTE PART-TIME WORKING HOURS.

Telekom is one of the first companies in Germany to take advantage of
the opportunities of the Family Care Time Act. Since 2012, the company
has been offering its employees the chance to reduce their working
hours down to 15 hours a week for a period of 2 years to care for family
members. Employees also receive a 50 percent advance to help com-
pensate for the money they won't be earning because of their reduced
working hours. The company then deducts a part of the advance from
the employee's pay check each month once the employee has returned
to their regular work schedule.

With the voluntary commitment to provide part-time hours for managers
made by Telekom in 2011, the company is explicitly promoting part-time
working hours for managers as well. The aim is to promote part-time
work, with a view to improving the life balance and facilitating integra-
tion into everyday working life, for both women and men. Our voluntary
commitment is already having an impact. The number of managers wor-
king part-time throughout Germany increased from 16 in 2010 to 37 in
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2012. We have also made a similar voluntary commitment regarding
employees under collective agreements and civil servants. 10.8 percent
of employees covered by collective agreements and 19.7 percent of civil
servants employed at Telekom throughout Germany are currently wor-
king part-time.

Telekom also has many other part-time regulations to reduce working
hours including job sharing, where two or more employees share one
position. This option can be employed using a job splitting model where
each employee is responsible for different tasks or via job pairing,
where employees share responsibility for one area.

Other part-time models are structured for specific target groups:

Phased retirement.

Phased retirement is a model to help employees phase out their wor-
king hours to get them ready for retirement. Employees aged 55 and
above can reduce their final working years and begin early retirement.
Telekom offers phased retirement both as a block and as a part-time
model:

®  The block model consists of two phases: an active phase of
generally one to four years followed by an equally long leave or
passive phase.

B Employees participating in the parttime model continue to work
until normal retirement at half of their previous working hours. This
model will be available as of April 1, 2013.

Unlike regular part-time policies, Telekom pays a considerable addition
to the employees’ net part-time pay with its phased retirement offer. That
means that reducing their weekly hours does not mean a severe reduc-
tion in net pay for employees.

Part-time training for single parents.

In September 2011 and in collaboration with the German Federal
Employment Agency, Telekom launched a project to make it possible for
single parents to attend training and study programs. A total of 16 single
mothers have participated in part-time training and three have started a
cooperative study program at Telekom since the project was launched.

Returning to work after parental leave.

Within the scope of the Stay in ContacT parental leave program, Tele-
kom offers employees on parental leave a part-time program to help
them return to work.
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TIME-OFF WITH AND WITHOUT PAY.

Telekom also offers employees different customized models, some of
which are pre-financed by the company, for employees who want to take
a specific amount of time off from work. In addition to traditional forms
of taking time off such as vacation without pay, Telekom also offers diffe-
rent models for time taken off for particular reasons.

Time-off for education.

Time-off for education is based on the current vacation time offer wit-
hout pay and makes it possible for employees to take up to four years
off for a degree course or a doctorate. The employment contract is put
on hold during this time and the employee does not receive any pay. In
addition to policies for employees, Telekom also offers up to five years
of time-off for education to civil servants who want to further their edu-
cation or do a doctorate. This time does not apply to their pension and
no salary is paid.

Lifetime work accounts.

Deutsche Telekom has been offering lifetime work accounts to mana-
gers at all German Telekom subsidiaries in which Telekom has a majo-
rity interest since July 2012. The model opens up new ways of achieving
a better life balance in all stages of life.

Unlike the conventional long-term compensation time accounts for
employees covered by collective agreements, lifetime work accounts
are based on the deferment of remuneration components. Regular or
one-time payments can be made to the lifetime work account from the
executive's gross monthly salary as well as from the variable compo-
nent. The credit is protected against insolvency and is invested in the
capital market at a guaranteed minimum interest rate.

Managers can use their credit ...

m  To take up to twelve months off (sabbatical), which the manager
can use freely to pursue their own interests

B |n the context of agreements to reduce working hours (part time)

m  \When taking advantage of leave options provided by law (family
care, parental or caregiver leave)

B For early or phased retirement from active working life until reaching
the applicable retirement age

We are planning to offer lifetime work accounts to employees outside of
and covered by collective agreements within the Group as soon as pos-
sible.

AWARD-WINNING DIVERSITY.

In 2012 we received a number of awards for activities that promote
diversity in the Group while also establishing an integrative corporate
culture. For example, with our comprehensive life balance concept, we
were among the finalists in the 2012 ,Family as a success factor com-
petition for business enterprises, launched by the German Federal
Ministry of Family Affairs, Senior Citizens, Women and Youth. The Vélk-
linger Kreis e. V. awarded us the Max Spohr Award because we accept
the sexual identity of our employees as an enrichment of corporate cul-
ture. And the Rhineland Regional Council (LVR) awarded us the title
Disability-friendly Employer.

Over the past few years our international subsidiaries and affiliates have
also been distinguished for their efforts in establishing more flexible
and family-friendly working conditions. For example, in 2012, T-Systems
in the Czech Republic defended its third-place ranking as ,Employer of
the Region,” while T-Systems Malaysia won the silver ,Employer of
Choice Award" and T-Systems Austria received the accolade ,Great
Place to Work.“ One good example:

Family Friendly Employer Award for T-Systems Slovakia.

Ever since the company was founded, T-Systems Slovakia has endea-
vored to ensure its employees enjoy a healthy life balance. In March
2012 the company's efforts in this field were rewarded when it received
a Family Friendly Employer Award at an international conference on
women in top management The conference organizers welcomed the
company's Life Balance program and their new Diversity Program,
which among other things helps employees on parental leave to cope
with the difficulties of combining work and parenthood. A Work Life
Coaching scheme, which is part of the Diversity Program, offers profes-
sional advice, e.g., from a psychologist or financial advisor, for emplo-
yees in stressful parenthood or family situations The company's aim is to
ensure that present and future parents do not have to decide between
work and family but instead can combine their personal life with a
career at T-Systems Slovakia.
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EMPLOYEE RECRUITMENT.

We need competent and creative employees at all levels and in all areas
of our company, whether apprentices, students on cooperative pro-
grams, young people at the start of their careers, or experts and executi-
ves with professional experience. Our forward-thinking human resour-
ces and talent policies help make our company more attractive. We are
intensifying our profile on the global job market with our The Great
Experience campaign. The international subsidiaries are also honing
their message of exactly what it is that makes them attractive as an
employer, showing future employees why they can gain unique, valuable
experience at Telekom.

SUCCESSFUL RECRUITING.

Deutsche Telekom's image as an attractive employer continues to grow,
as attested by the host of awards received in Germany and Europe
during 2012, The Career's Best Recruiters study gave us the silver seall
in 2013 as the best telecommunications company. The Austrian govern-
ment commended T-Mobile Austria for being the country‘s best training
provider in 2012. Our Hungarian subsidiary, Magyar Telekom, was crow-
ned Best Employer in 2012. The company has regularly received
awards for its reputation as a quality employer since 2008. What's more,
Telekom was also the recipient of many awards in Germany during
2012, especially for its diversity activities diversity activities and online
communication with talented young people using social media, the
external Telekom career website and Telekom Job World. Telekom was
able to successfully hire on 3,970 new employees in 2012.

Deutsche Telekom is also further expanding its international recruiting
activities systematically to compensate for the lack of skilled workers in
Germany. At the start of 2012, we launched a new international career
website, the Global Career site with links to numerous countries. 70 per-
cent of the website's users are international. The website also features
our global job search. Employees can use the search to find any availa-
ble positions at 19 international subsidiaries. The website also includes
a link to the Facebook fan sites of nine international subsidiaries.

Internal and external recruiting standards are regulated throughout the
Group by the Global Recruiting Declaration. 95 recruiters from 16 coun-
tries use the international recruiting community to share experiences
and best practices. Our recruiting experts continue their development in
international projects within the scope of the X-Change exchange pro-
gram as well. This program gives employees in Germany the opportu-
nity to spend between three and six months working at one of our inter-
national companies and for employees from our international compa-
nies to work in Germany.

TARGETED RECRUITMENT OF FEMALE APPLICANTS.

We address female applicants with numerous activities in order to tap
the potential of this target group and, in particular, to recruit more
female junior staff. This helps us increase the number of women at our
company and, as a consequence, diversity at the Group. We are also
working to up the number of women in managerial positions over the
long term. We conducted the following measures to encourage this
development in 2012:

®  We proactively offered internships in cooperation with the bachelor's
program in computer science and economics for women at the
HTW Berlin University of Applied Sciences in Berlin.

m Qur official partnership with the career network, Femtec, started in
January 2012. We gave potential female applicants the opportunity
to get some insight into what it's like in the professional world at
different contact events.

B Female applicants were targeted through innovative job offers on
our Careers website.

B The most successful woman at Telekom* ad campaign was
launched to increase women's self-confidence at the workplace.

m  T-Systems participated in the ,Dream job: IT expert” contact event
in April 2012. There, T-Systems campaigned for more women to
apply for jobs in the information technology sector.

m  Deutsche Telekom participated in the women&work and woman-
power career trade fairs. The visitors at the woman&work trade fair
voted for us to receive the Female Recruiting Award for our excellent
advice and consulting efforts.

EMPLOYEE RECRUITMENT: LEADER IN THE USE OF

SOCIAL MEDIA.

Unlike a few years ago, today's applicants expect to be able to get direct
insight into a company and what their future job could entail by using
social media. Telekom has been one of the top German DAX 30 compa-
nies for years now with its Web 2.0 involvement. We were able to further
solidify this position in 2012 by taking first place for the third year in a
row in the HR social media activities of DAX 30 companies. In the
Online Talent Communication study conducted by Potentialpark, a con-
sulting firm, which assesses corporate activities on social media, career
sites, online applications and mobile recruiting, we improved our ran-
king from 5th place in 2012 to 2nd place in 2013. We were also ranked
second in the subcategory, social medial communication, which focu-
ses on a company's Facebook and Twitter activities as well as the over-
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all appearance of the career blog. Potentialpark surveyed around
30,000 people looking for employment worldwide for the study. We also
came in first place in the ,Social web activities" category in the Careers
Best Recruiters study in 2012.

After receiving first place in 2012, Telekom launched an initiative of the
same name, Careers Best Recruiters, on its Facebook careers site. Rec-
ruiters regularly introduce themselves there and present career-related
topics, such as getting a job at the company through the Start up! pro-
gram, the German federal government's grant program or internship
opportunities at Telekom. The recruiters also answer users' questions.
Fourteen recruiters gave advice in 2012 within the scope of this initia-
tive. We were able to reach some 48,000 users from June through
December alone. Our European subsidiaries are also increasing their
use of Web 2.0 to communicate with their customers and other external
stakeholders.

Deutsche Telekom was one of the first companies to reach a new level
in HR marketing with the Your Idea! crowdsourcing project, which was
completed in 2012, by having the target group develop an application
aimed at itself. Telekom asked students and graduates to come up with
an idea for an application for the TelekomKarriere Facebook fan page
and a way to incorporate it into the online Careers website. We received
82 suggestions. The winning concept, Join Telekom—Match! was incor-
porated onto our Facebook fan page and our Careers website in May
2012. With the app, applicants can learn more about the corporate cul-
ture by taking a playful quiz on the Guiding Principles.

Telekom Job World: Apply in just five minutes.

Deutsche Telekom launched its new Telekom Job World initiative in May
2012. The initiative speeds up the application and recruiting process.
Candidates with job experience only need five minutes to apply for
available positions. Thanks to links to external job portals like Monster
and StepStone and social media channels like Facebook and Twitter,
our job offers are reaching a considerably larger number of applicants
than ever before. Another attractive feature is the inclusion of recruiting
videos so that managers can address the applicants personally. Recrui-
ting experts can also upload their personal Xing profile with the job
description, making the offer more authentic and tangible. The fact that
the Telekom Job World initiative is highly innovative and user friendly
was confirmed by the Online Talent Communication study with second
place in the online application subcategory.

Jobs for friends initiative.

Telekom has had very good experiences with its Jobs for Friends initia-
tive, which was launched in Customer Service in 2010. Employees are
asked to recommend people they know for available positions at the
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company. Telekom guarantees that those recommended will be invited
to an initial interview and, if we decide to hire them, the person who
made the recommendation receives a voucher or bonus. Our success
rate is around 55 percent. Out of 445 recommendations made by
employees in 2012, we hired 246 new employees.

Pros Looking for Pros.

The T-Systems program, Pros Looking for Pros, is also based on Tele-
kom employees recommending Telekom as an employer to their friends.
In 2012, 183 recommendations made by T-Systems employees led to a
total of 92 new hires — a high success rate as well.

SUCCESSFUL START FOR STUDENTS AND GRADUATES.
We successfully continued our entry-level offers for graduates in 2012:
the entry program, Start up!, and the direct entry program, Jump in!.

Start up! is our Group-wide entry program for ambitious university
graduates. Participants benefit from project placements at home and
abroad, with mentoring provided by experienced executives. Graduates
of Start up! gain a comprehensive insight into our Group and build their
own interdepartmental network of contacts.

In 2012, 29 graduates from different countries, 13 of whom were
women, began working for Telekom through our Start up! program.
Over the course of the 15-to-18-month program, participants tackle
challenging assignments in different business areas in line with the
corporate strategy, Compete-Transform-Innovate. A personal mentor
works with them closely during this time.

We also offer Jump inl, i.e. direct entry into a preferred job field at
Telekom, where new employees receive special support during the first
24 months with accompanying measures.

Flexible internships.

The Bologna university reform substantially restricts the timing options
for students doing internships. In order to give students the opportunity
to make the connection between theory and praxis, Telekom has develo-
ped an internship model, the Flexikum, which gives students the chance
to do an internship with flexible hours. The hours spent at the office are
customized in consultation with the area the intern is working for to
meet the intern's personal needs. In 2012, Telekom increased aware-
ness of the new offer with a communication campaign.

360 grants in Germany by 2014.

Deutsche Telekom has been supporting the German federal
government's grant program since the 2011 summer semester. In 2012,
atotal of 94 grant recipients received financial support, a third of whom
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were involved in master‘s programs and two thirds of whom were in
bachelor programs. They were also encouraged with individual intern-
ships, network events and regular dialog with the Telekom manage-
ment. The program focuses on promoting STEM degree programs.
The Group will have sponsored a total of 360 students under the
German grant program by 2014.

ACTIVELY TARGETING POTENTIAL CANDIDATES.

Telekom uses a series of events and programs to recruit students, gra-
duates and people with job experience. Our goal is to position Telekom
as an attractive employer and show potential candidates the variety of
career opportunities available at our company.

Ambassadors at universities and field trips to the company.

Telekom had a network of more than 500 ambassadors in 2012, i.e.
experts and managers who give guest lectures or talks at universities.
The personal contact that results contributes significantly to improving
our image as an attractive employer. In 2012, we also continued to pur-
sue the new Insights@Telekom format that gives students the chance to
really see what it's like to work at the company with field trips to selected
Telekom departments. Some 280 participants took advantage of this
offerin 2012 by attending a total of 13 Insight events.

Campus BeatBreak: Dance performance in the cafeteria.

Telekom launched a guerilla marketing campaign in the 2012/2013
winter term with Campus BeatBreak, which was combined with a Face-
book application. Dancers gave what appeared to be a spontaneous
performance in the cafeteria at different universities during the main
lunch hour. The dance was a humorous interpretation of what it's like to
look for a job and then finally starting a career at Telekom. The perfor-
mance was also an invitation for students to participate in a Facebook
competition with their own dance video. The Telekom Facebook com-
munity helped rate the submissions, which also helped us attract a large
number of new Facebook fans.

APPLICANT NUMBERS INCREASING THANKS TO SCHOOL
STUDENT MARKETING.

Telekom is getting increasing numbers of applicants for technical
cooperative study programs as well as applications from young women
thanks to its successful marketing activities among school students. We
offer information on career choices in our award-winning magazine for
young people, reif, which is published in an engaging format. We invite
students to take a virtual, playful look behind the scenes at Telekom by
visiting our Knowledge changes everything platform, which we set up in
November 2010. The platform is based on the needs and user behavior
of our target group. Our participation this year in the major Ideenpark
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event in Essen was also well-received. The organizers of the family event
describe it as being Germany's largest event for experiencing innova-
tion and technology with around 320,000 visitors in 2012 alone. Tele-
kom encouraged visitors to explore, presented itself as an attractive
company and employer and talked about the importance of encoura-
ging the study of STEM subjects at two trade fair stands and in two
workshops with around 170 participants in total. The highlight of
Telekom's stand was a digital waterfall where visitors could display their
SMS messages.
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EMPLOYEE INVOLVEMENT & SATISFACTION.

Our employees want to be able to identify themselves with the company
and help it grow. We get them actively involved, for example by provi-
ding a portal where each and every employee can contribute ideas and
suggestions. More streamlined hierarchical structures, new forms of
work and communication channels and regular surveys also promote
open dialog and the productive exchange of ideas.

COOPERATION WITH EMPLOYEE REPRESENTATIVES THROUG-
HOUT GERMANY AND INTERNATIONALLY.
During the reporting period, we continued to engage in active dialog

with the elected employee representatives within the Group in Germany.

Without their cooperation, we would not have been able to successfully
conduct a number of measures and projects. Results such as these are
the fruits of our commitment to cooperation based on trust as outlined
in the Employee Relations Policy. A key role falls to the Group Works
Council, our contact for all co-determination issues within the Group in
Germany. In the European Works Council (EWC), Deutsche Telekom
nurtures an active relationship with the employee representatives of our
European subsidiaries and affiliated companies. We intensified our dia-
log in Europe and discussed current changes and challenges in our
industry as well as the need to adjust framework regulations based on
EU legislation during an EWC project week event. We continued our
trusting collaboration with employee representatives at an international
level as well.

SOCIAL NETWORKS FOR NETWORKING AND DIGITAL WORK.
Telekom is pushing ahead with the transformation of our working cul-
ture toward the concept of Enterprise 2.0. The term Enterprise 2.0
stands for all the options provided by social media for creating new
forms of collaboration within an enterprise, in addition to new forms of
customer contact. Above all, social media can dramatically improve
communication within a business enterprise. More dialog takes place,
and this leads to more transparency and communication irrespective of
hierarchies. Employees have more opportunities for setting their own
agenda with topics of their choice, and it is also easier for them to join
discussions that are already underway.

Since 2007 employees at Deutsche Telekom have been building net-
works on internal social media platforms to exchange ideas and pro-
mote collaboration across departments. That is why we established the
Telekom Social Network (TSN) in 2012, so that employees would have
access to a central platform for their networking activities. By the end of
2012 more than 40,000 users throughout the Group were registered in
TSN, and by late April 2013 the number had risen to about 60,000.
Even members of the Board of Management are among the users.
Thanks to these numbers, TSN has become one of the largest and fas-
test growing corporate networks in the world.

We conducted the following social media activities in 2012:

m  We set up a Social Media Council to manage and implement our
social media strategy. The council is responsible for implementing
our external social media strategy and makes sure that people at the
company comply with the regulations when using social media.
Representatives from the Social Media Council have the authority to
make the final decision in escalation cases.

®  More than 210 people responsible for social media discussed the
topic of Enterprise 2.0 in four think tanks in 2012. They created a
readiness check, which defines capabilities and specific compo-
nents needed at any Enterprise 2.0 company.

®  Deutsche Telekom developed an online training program to train all
employees in how to use social media at the workplace and laun-
ched it as part of our regular offer mid-year. Numerous employees
had completed the program by the end of the year.

m  Other Enterprise 2.0 activities in 2012 included setting up the online
large group format, Jam, and hosting the digital BarCamp event,
which is organized by employees for employees.

We promote the use of social media at Deutsche Telekom through
numerous marketing, communications and HR projects. The strategic
HR initiative Global Collaboration plays an important role in this regard.
It aims to improve collaboration throughout the Group, across all seg-
ments and national borders.

Outlook: Governance framework and technological advancement.
We are going to establish a mandatory governance framework in 2013
to provide guidelines for the internal and external use of social media
throughout the Group. These guidelines will define and specify approp-
riate use of social media in areas such as marketing activities and in
terms of data privacy and security.

We will advance Deutsche Telekom®s social media channels technologi-
cally and connect different applications with each other via intelligent
interfaces to make it easier for users to synchronize and use all of the
applications. We also plan to develop a toolbox to monitor the efficiency
of Enterprise 2.0 tools throughout the Group.

IDEAS MANAGEMENT: UTILIZING THE CREATIVE POTENTIAL
OF OUR EMPLOYEES.

Ideas Management encourages employees to actively contribute to the
constant, ongoing improvement of our products and services. Emplo-
yees can submit their ideas for innovations. These ideas are then evalu-
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ated by our experts. If an idea is successfully realized, the employee is
paid a bonus in recognition of his or her contribution. Suggestions sub-
mitted by employees have led to considerable cost reductions within the
Group on aregular basis: In 2012, Ideas Management implemented
700 process, product and service improvements in Germany alone,
resulting in overall savings of EUR 103 million. In 2012 our employees
provided us with more than 13,000 ideas, which represented an incre-
ase of 20 percent over the previous year.

We continually support the further development of tools and instru-
ments for [deas Management. Two IT portals have become well-establis-
hed in the Group: genial@telekomis a site where ideas that are ready for
implementation can be submitted-whereas the Ideas Garden is a portal
that supports joint development of new solutions. A third online platform
— known as the Jam — was added in 2012. With Jam several thousand
employees can work directly and interactively on concrete ideas or
questions. Activities are clearly focused on a specifically defined task or
issue, which participants must resolve within a specified time with sup-
port from a professional moderator. The platform was very popular from
the start and has already hosted several jams. A jam developed for
T-Systems drew 500 participants who generated more than 100 solu-
tions during the specified time period.

The collective intelligence of our employees is also of great value for
Telekom Prediction Markets. This new tool was introduced in April 2012
to support management decision-making. Employees use a simulated
exchange and trading system to provide their market forecasts in res-
ponse to current or strategic questions submitted by various Group
business areas. This data is then analyzed and compiled to produce
forecasts that are just as precise as those coming from professional
market research organizations. In 2012 those participating in Telekom
Prediction Markets addressed more than 100 different market issues.
Some 1,100 employees have already registered to use the tool.

2012 EMPLOYEE SURVEY: RECORD PARTICIPATION LEVEL,
PLUS IMPROVEMENTS IN NEARLY ALL AREAS.

The employee survey held every two years and the six-monthly pulse
check are our most important Group-wide feedback tools. We use the
pulse check several times a year to gauge employee morale as well as
the progress we have made in those areas that need improvement as
indicated in the last employee survey. Both tools are popular, as can be
seen in the high participation rate.

Following the 2010 employee survey, we optimized the survey itself as
well as the follow-up process. We reduced the number of questions and
simplified the results report. We also improved support for teams during
the follow-up process.

In 2012, we conducted our fifth Group-wide employee survey since
2005. We invited some 195,000 employees in 27 countries to provide
us with structured feedback in 18 languages. Nearly 150,000 colle-
agues from around the world took part — that is 76 percent of all those
contacted (the figure for the 2010 employee survey was 72 percent).
Employees in Germany set an all-time record with a participation rate
of 82 percent.

And there was more good news: The results at Group level, in almost all
areas, were much better than those recorded two years ago. In some
cases positive feedback increased by double-digit percentages. Res-
ponses related to employee commitment and leadership as a key factor
in this category continue to be very favorable, receiving even higher
ratings than those recorded in 2010.

The survey trend is also positive when it comes to health. This is cer-
tainly due to the fact that we launched and implemented specific initiati-
ves and programs following the 2010 employee survey. One example
involved experts at Technische Universitat (TU) Dresden, our health ser-
vices provider B.A.D. GmbH, the Employee and Executive Advisory Ser-
vice, local works councils and specialist health managers, who provided
extensive support and advice to teams with below-par health scores.
These measures have paid off, both for our employees and in terms of
our reputation as a responsible employer.

We are continuing to uphold this level of commitment, and in mid-2013
we will again ask employees to provide us with anonymous feedback by
participating in the pulse check.

When it comes to feedback on work intensity, the employee survey
revealed a slight improvement in comparison to the figures gathered in
the last survey. We are keeping attention focused on this matter, and we
will promote those activities that have been particularly effective to date.
We will continue to offer appropriate workshops for both management
and employees. In these workshops participants can practice how to
cope with increasing workloads and stress, while also learning to deve-
lop ways of simplifying work processes.

In 2013 we launched the strategic HR initiative, The Way We Work, to
promote work processes that are simpler, more streamlined and custo-
mer-centric, with an eye toward achieving better results. This initiative
focuses attention on how we collaborate as colleagues and will begin
with our own processes in Human Resources: We are making things
less complex, in addition to establishing efficient approaches to solu-
tions and promoting efficient collaboration methods. We will draw upon
the lessons learned from various pilot projects and information from the
open discussions conducted by our employees in Telekom's own social
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network. This approach enables us to promote culture change in colla-
boration with our employees as we strive to become more agile and
efficient. According to our Guiding Principle ,Customer delight and sim-
plicity drive our action,” we are all required to examine the efficiency
and simplicity of our processes and change them for the better, if neces-
sary.

Telekom is planning to begin documenting the improvement measures
using an IT follow-up tool in April 2013 so that we will be able to more
effectively review the success of the measures that were developed
based on the survey. This will make it easier for us to identify best practi-
ces and to support the teams more effectively during the follow-up
process when our employees analyze their team's results and develop
measures accordingly.

SLOVAK TELEKOM: MULTIFACETED ENGAGEMENT WITH
EMPLOYEES.

The focus of Slovak Telekom's activities in the year under review was on
intensifying the engagement and on-going dialog with employees. This
took place through a variety of formats:

®  Employees were given the chance to discuss with members of the
Board of Management. Though held in Bratislava, the forum was
streamed to all other offices around Slovakia and shown on the
intranet. 560 employees watched the forum on-site, 1,200 watched
it online and 530 via the intranet.

m  Atfive ,Hot chair” events in 2012 senior managers discussed with
employees on topics such as technology transformation or project
management. Around 30 employees attended each event.

®  Managerial Business Forum: Twice a year, members of the Board of
Management meet up with the managers they are responsible for in
order to discuss the business strategy and performance updates.
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PERFORMANCE & DEVELOPMENT.

Every employee in our Group is given the opportunity to broaden their
knowledge at every phase of their (professional) life, and to develop and
grow. We believe that development should be closely linked to the indi-
vidual life phase, because we are aware that employees' needs change
over time. For example, those bringing up young children or caring for
family members have particular employment needs. Learning interests
are also constantly evolving: Recent university graduates are more
interested in company-specific knowledge, whereas a long-established
employee might be keen to broaden their specialist knowledge or share
it with up-and-coming talents. With this in mind, our lifecycle-based
approach to HR development includes a wide range of target group-
specific offerings.

PERFORMANCE MANAGEMENT AS A BASIS FOR
TRANSPARENCY AND COMPARABILITY.

Assessing the achievements, competency and potential of our emplo-
yees provides the starting-point for their subsequent development. A
uniform approach ensures the transparency and comparability of indivi-
dual achievements, both for employees and for the Group. Based on
these assessment results, we can offer challenging, inter-departmental
or international prospects, as well as being able to promptly identify sui-
table successors when vacancies arise.

When assessing the performance status of our workforce, as well as tar-
get management, we also use the Performance & Potential Review
(PPR) and Compass performance measurement tools. The PPR was
made mandatory for all managers and experts in Germany and for all
managers at international level during the reporting period. Successful
pilot projects have already been conducted at some of our international
subsidiaries to prepare the international roll-out for experts. Another sys-
tem available to us in Germany is Compass. Compass is used to review
both employees covered by collective agreements and civil servants.
Both tools promote dialog between managers and their teams. This
exchange, which includes regular feedback on performance and deve-
lopment measured against uniform yardsticks, allows employees to take
stock of their current career position. On this basis, they can then liaise
with their superiors to plan and implement subsequent development
steps. Our assessment tools and related processes are constantly evol-
ving to become even more efficient.

WIDER FOCUS ON TALENT MANAGEMENT.

With our talent management program, we address exceptionally high
performers who are likely to develop into a significantly more complex
and challenging role in the foreseeable future. Talent management pur-
sues several objectives simultaneously: To identify motivated talents,
make them visible within the Group for suitable positions and decision-
makers, support them with Group-wide networking, and ensure that

they are considered in succession management. For example, one
aspect of our Group-wide talent management system is the Talent
Space program, Following the successful pilot initiative in 2010, we
launched the second round of our international, cross-area program in
October 2012. 43 percent of participants were women and around half,
49 percent, were international participants from a total of 22 different
countries. More than 240 people with expert and leadership talent are
currently participating in the program. Participants are given the oppor-
tunity to get involved in projects outside of their own unit, network with
other talents at joint events, and receive specific career support from a
mentor. Talent Space is available to a number of functional units such as
HR, Technology and Finance. In 2012 we additionally incorporated the
Innovation unit, in view of its particular strategic importance to the
Group.

In the past few years, our talent management activities have tended to
focus on specific talent groups, so we will be expanding our talent focus
considerably in 2013. Our goal is to be able to identify the individual
talent of each employee and to develop that talent so that they are able
to use it for themselves and for the company as effectively as possible.
We will particularly be focusing on experienced employees and their
skills. We will be placing greater emphasis on employee needs in diffe-
rent phases of their lives, such as coordinating training measures with
phases of family life, when designing and conducting our talent measu-
res.

GO AHEAD! ESTABLISHES A FRAMEWORK FOR EXPERT
DEVELOPMENT AND EXPERT CAREERS.

Our experts can take advantage of special courses for their personal
professionalization and career development under the Go Ahead! sys-
tem. In 2012, thanks to Go Ahead!, expert development and careers
were raised to the same level of importance at our companies in Ger-
many as management career paths, which are promoted by Step up!.
This standardized system aims to make job requirements transparent
and elucidate which development paths will lead to which career and
development goals. At any time, our employees can use a dedicated
tool to explore suitable training and development measures for their par-
ticular role. In 2012, around 85,000 employees in Germany benefited
from Go Ahead!, and there are plans to give the scheme a more interna-
tional focus.

Within the framework of Go Ahead!, we also offer a modular training
system known as CAMPUS, aimed at developing and building essential
strategic skills for experts. Within CAMPUS, we offer a portfolio of cour-
ses tailored to different sectors, such as finance and controlling. Our
repertoire also includes a range of more general qualifications, such as
project management.
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Go Ahead! helps the Deutsche Telekom Group ensure medium and
long-term skills planning and talent promotion across different areas.
Both Step up! and Go Ahead! make it possible for employees to switch
from an expert to a managerial career and vice versa.

INTERNATIONALIZING THE STEP UP! DEVELOPMENT PROGRAM.
Our Group-wide system for executive development, Step up!, includes
the worldwide Leadership Development Program with its German Exe-
cutive Development Program counterpart. In 2012/13, 414 employees
and managers participated in one of the two programs. 41 percent of
the participants were women. As part of internationalizing our leader-
ship program, we have been preparing managers at the middle
management level for higher positions exclusively within the context of
the international Leadership Development Program since 2012. Emplo-
yees and managers at the first managerial level also have the opportu-
nity to participate in the German language Executive Development Pro-
gram.

In 2013, we plan to shift the focus of both development programs more
toward the individual and make the structure more modular in order to
get participants ready to face the challenges of the next few years on the
basis of a shared understanding of leadership and business priorities.
This should help to support changes at the Group's business units even
more effectively.

With our Step up! development program, we support employees who
are preparing for their first management position with greater, perma-
nent HR responsibility as well as managers on their way to taking on
more advanced assignments.

BOLOGNA@TELEKOM ENABLES EMPLOYEES TO GAIN A
DEGREE ON A PART-TIME BASIS WHILE CONTINUING TO WORK.
Our Bologna@Telekom initiative encourages talented employees to
study for a bachelor's or master‘s degree alongside their work, provided
they have worked for the Group for at least two years. Each year, some
200 scholarships are awarded to employees wishing to study part-time
for a Bachelor's or Master's degree. Since 2009, the scheme has even
been open to those without formal university entrance requirements. As
well as degree courses in information and communications technology,
business information systems and economics, we also offer doctorates.
Under the Bologna scheme, we pay half of the course fees at one of our
partner universities and give students 10 days' leave of absence per
annum for studying. Around 600 employees are currently studying for a
degree under this scheme, 32 percent of whom are women, and a gro-
wing number of over-40s. All of them are increasing their employability
parallel to working. For Deutsche Telekom, this represents a great
opportunity to secure the loyalty of key top performers, and cover our

demand for specialists. The first 33 employees graduated successfully
from this scheme in 2012.

NEW EXPERIENCE-BASED FORMS OF TEACHING AND
LEARNING FOR SPECIFIC AGE GROUPS.

The age spectrum of our employees is continuously widening, and the
average age of our workforce is on the rise. Employment lifetimes are
also becoming longer. We steer and utilize these developments by
implementing new formats for teaching and learning. These new
approaches are specifically focused on the needs of the different gene-
rations and life cycles found among our employees. By supporting
these new training methods, we make a significant contribution to job
security for our experienced and seasoned employees. In addition, we
make every effort to meet current training and learning demands within
the Group, such as integrating the learning experience in daily work pro-
cesses. For example, we achieve this by striking a balance between for-
mal training sessions (workshops, reality training) and informal methods
(collaboration via our internal Telekom network). Hands-on, practical
teaching, coaching and mentoring are also intended to generate enthu-
siasm for lifelong learning. We currently take this approach when trai-
ning specialists for network infrastructures, and in vocational and aca-
demic training programs for employees with vast experience in commu-
nications engineering.

ACADEMIC TRAINING AT OUR IN-HOUSE UNIVERSITY OF
APPLIED SCIENCES.

Since 2012, some 48 communications and electrical engineers at the
Group's own HfTL University of Applied Sciences (Hochschule fiir
Telekommunikation) in Leipzig have taken advantage of continuing
education opportunities to refresh and update their expertise. The
average age of these engineers is 53 years. The course takes 18 months
and consists of several modules from the Bachelor course in communi-
cations and information technology. It contains specific coaching mea-
sures and individual support from specially trained tutors. The curricu-
lum takes past learning experience into account, and lectures at the
university are supplemented by hands-on training sessions in the real
world. Additional training programs in business administration and eco-
nomics will be introduced at the university in 2013.

SUPPORT FOR OUTSTANDING TALENT IN THE IT AREA.

In addition to our university involvement, we set up or continued other
training initiatives in 2012 that further enhance our search for and pro-
motion of talent. This year another 28 apprentices and students at Tele-
kom with a special talent for IT took advantage of the intensive training
offered by the Young IT Talents program, which was launched in 2010.
We also launched the Young Sales Talents program in 2012 for young
staff members particularly talented in customer service and sales with
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30 participants. Participants of both programs will have the opportunity
to tackle challenging customer projects and earn additional qualifica-
tions in their own community, at internal and external trade and training
events and in national and international competitions.

SERVICE CAREERS HELP ENSURE CUSTOMER SERVICE
QUALITY.

We have trained more than 3,400 employees in our ,Service careers”
HR development program since 2009, thereby securing high-quality
customer service across the board. The program is comprised of semi-
nars and practical elements such as job shadowing and working on pro-
jects. The program is generally available for personal and professional
development to all employees from the areas selected for service care-
ers such as sales or customer service. Another 215 employees began
their service career program in December 2012 and January 2013. They
expect to complete the program this year.

INTERNATIONAL MOBILITY, EXCHANGE AND KNOWLEDGE
TRANSFER.

In order to drive the development of know-how as well as a shared Once
Company concept across national borders, we put extensive efforts into
international development measures: The Group-wide program, Tele-
kom x-change, offers top performers and high potential employees here
in Germany and internationally the opportunity to work for three to six
months in Germany or at an international subsidiary. Since the program
was launched in 2009, the number of people going on international
assignments has steadily grown.

The development offer for top experts, Master Classes, which was laun-
ched by the Europe and Technology segment in 2009, is another good
example of a successful international exchange and knowledge transfer
program. In 2012, more than 180 participants from 14 countries atten-
ded training modules and engaged in extensive dialog with their inter-
national colleagues, discussing forward-looking topics such as innova-
tion, change management and leadership.

TELEKOM: A TOP TRAINING PROVIDER.

Telekom offers excellent training programs in business and technology,
including qualification as an office communications administrator or as
an IT systems technician. Having set ourselves the target of ensuring
that 8.7 percent of our workforce in Germany consists of young people
in training until 2013, we are one of the top companies for trainees and
students on cooperative degree courses.

In Germany we have been one of the biggest training providers for many
years. Nationwide, competent young people can train in eleven different
training programs and nine cooperative study programs in cooperation
with ten partner universities. In training year 2012/2013, we had some
9,300 apprentices and students overall. Our commitment to vocational
training also extends to our subsidiaries in other countries, such as the
Netherlands, Austria and Switzerland, where young employees can take
advantage of training options. Our commitment to education and trai-
ning is much more than an active response to the shortage of highly
qualified specialists in the workforce. We take corporate and social res-
ponsibility seriously, with dedication that extends beyond national bor-
ders. Fast-paced technological progress is becoming more and more
dynamic, thus creating a growing need for qualified specialists in areas
where innovation and technical development take place. The purpose of
our new training concept is to strengthen and boost our capacity for
innovation at Telekom. We are constantly bringing new talent and exper-
tise into the Group. This enriches our internal pool of qualified junior
employees, who will be moving up through the ranks in the years ahead.

In 2012 we offered more than 3,200 young people the chance to profit
from high-quality career development by entering training and coopera-
tive study programs in Germany and abroad. Cultural diversity should
play a major role in vocational training, which is why we currently
employ trainees and students on cooperative degree programs from 49
nations.

The Group's own HfTL University of Applied Sciences in Leipzig (HfTL)
is a key provider of higher education and professional development
courses, particularly in the technology sector. In the year under review,
around 70 percent of the 340 graduates from our on-campus and
cooperative study programs at various cooperating universities were
subsequently offered positions within the Group, including 72 gradua-
tes from HfTL alone.

T-Mobile Austria named a role model training provider.

For example, T-Mobile Austria was named one of the country's leading
training providers by the Austrian Federal Ministry of Economy, Family
and Youth in 2012. Training programs at our Austrian subsidiary are
distinguished by the effective use of modern online training methods,
with a special focus on personal development and social skills, resulting
in an 80 percent rate of apprentices being transferred to permanent
positions after completion of their training.
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CREATING NEW PERSPECTIVES: MORE OPPORTUNITIES FOR
THE DISADVANTAGED.

In cooperation with the German Federal Employment Agency, we lend
support to members of disadvantaged social groups by assisting them
in finding jobs or through job qualification training programs.

The ,My chance to get going“ project is aimed in particular at underpri-
vileged young people receiving basic income support and job seekers
with qualification deficits. The project has been quite successful:

100 trainees entered basic qualification programs in 2011, and one
year later 66 of them began their vocational training at Telekom. What's
more, we also offered a second year of training to 47 project partici-
pants. And in 2012, an additional 119 young candidates began their
internship with us.

In another project that was continued in 2012, we address the particular
needs of single mothers and fathers. In light of the limited choices
available to them, the goal of this project is to give single parents an
opportunity to participate in training or a course of study on a part-time
basis. We offer part-time training for all jobs at Deutsche Telekom that
require vocational qualification. Part-time courses of study are also
offered as part of the cooperative degree programs at the Group's
University of Applied Sciences in Leipzig (HfTL). In 2012 alone, 19 sin-
gle mothers started their careers in the Group through this program.

We will be expanding both these projects in the future.
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HEALTH & SAFETY.

Requirements on our employees and managers are increasing in many
areas of the company. As a responsible employer, we want to actively
prevent possible physical and mental stress. The high standard of
health protection at our company is a recognized fact, and we offer our
employees many target group-oriented measures above and beyond
our general company health management program. We see the legal
occupational safety and health provisions as minimum requirements.
Numerous awards have recognized our outstanding dedication. We rely
on high standards when it comes to industrial safety, fire safety and envi-
ronmental protection as well.

EMPLOYEE SURVEY ON HEALTH.

We conduct an anonymous health survey as part of our Group-wide
employee survey, which is conducted every two years. We evaluate the
survey down to team level for all teams where at least five employees
participate. The survey helps us identify general health risks and pat-
terns of mental illness in plenty of time and then use this information to
develop measures at the corporate, departmental and team levels as
well as personal offers. One focal point of the health survey is mental
stress at the workplace, which makes Deutsche Telekom a pioneer in
this area in Europe. A comparison of employee surveys at European
companies conducted by Technische Universitat (TU) Dresden and the
Gesellschaft fir Konsumforschung Trustmark (GfK) consulting firm in
2012 showed that Deutsche Telekom poses the most questions on the
topic.

We are planning to conduct additional follow-up measures in 2013
based on the recommendations derived from the survey results and on
more in-depth analyses conducted by TU Dresden.

SUPPORTING LONG-TERM PERFORMANCE CAPABILITY.

We are committed to implementing health-promoting measures throug-
hout all areas of the Group. Awareness-raising, prevention and indivi-
dual responsibility are our top priorities, so we devise Group-wide cam-
paigns to promote health awareness and health competency in the
workforce. Our measures are carefully tailored to the specific require-
ments of the different employee groups. The portfolio of health and
safety measures also includes a wide range of voluntary measures to
promote health within the company. In particular, these include

Stress prevention seminars

Flu jabs

Colon cancer screening

Information on diet, exercise and relaxation, as well as

A comprehensive annual health check with the company physician,
which is available to all employees.

The success of our measures is reflected in our impressive health rate of
94.2 percent (as at December 31, 2012).

HEALTH AND SAFETY ACCOMMODATES DEMOGRAPHIC
CHANGES.

Our clear goal is to keep our employees healthy and fit to work throug-
hout their entire career with Deutsche Telekom. That is why we are ana-
lyzing age-related health risks and risks associated with particular activi-
ties on an ongoing basis and develop preventative offers based on the
results. In particular, these schemes are tailored to health problems that
tend to be more common in certain working environments and selected
job profiles.

For example, preventing cardio-vascular and musculo-skeletal disorders
is a paramount concern. These types of illnesses are likely to become
more prevalent within our own workforce against the backdrop of an
aging society. For example, our Step by Step scheme is aimed at pre-
venting muscle and bone injuries from trips and falls. In this training pro-
gram, we not only teach people how to identify risks and avoid falls but
also how to fall ,properly” in case it happens. Training programs are
held for specific target groups at the offices of Deutsche Telekom Tech-
nik and Deutsche Telekom Technischer Service. Working closely with
the Post and Telekom Accident Insurance Fund and the Institute for
Occupational Safety and Health (IFA) at Deutsche Gesetzliche Unfallver-
sicherung (German Social Accident Insurance, DGUV), we take care to
incorporate the latest scientific findings when developing such measu-
res.

MENTAL HEALTH.

The prevention of mental iliness is particularly crucial. By acting quickly,
it is often possible to avert the chronic suffering associated with a rapid
drop-off in performance, long before the sufferer becomes unable to
work. All employees have access to an extensive range of seminars on
mental health and stress prevention, plus healthy living advice. Our
innovative seminars on how to boost mental resilience are a popular
option. Individual psychosocial counseling on stress, addiction, conflict,
change, leadership and health is also available, both face-to-face and
via our service line. In order to raise our managers‘ awareness for this
important topic, we provide a Web-based training course on mental
health and what they can do to help. The program trains them to detect
mental pressures, both in their team and in themselves, early on, act
swiftly and, where necessary, arrange for professional support.

RAISING AWARENESS VIA HEALTH COMMUNICATION

AND TRAINING.

We ensure that employees have access to comprehensive information
about the range of company health offerings available, particularly with
a view to enhancing their mental health. This was the thinking behind
our year-long health campaign in 2012. We use a range of in-house
media to keep employees informed: our staff magazine ,you and me*,
the intranet, social media, as well as posters and brochures. Employees
can take advantage of a wide range of services relating to exercise, nut-
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rition, stress prevention and stress management. Response to our offers
is very high. A total of 2,250 participants attended the five one-day
events on stress prevention during the reporting period, for example.
The health special, which was launched within the scope of the cam-
paign, was one of the most clicked-on specials on the Group's intranet.
More than 580 employees applied as testimonials for nutritional coa-
ching, which was conducted within the scope of the campaign, and 200
teams attended relaxation seminars. In addition to the communication
campaign, employees have access to an international information forum
on occupational health and safety on the Telekom intranet. Campaigns
such as the dialog forums on stress proved so popular, they will be
repeated in 2013.

Our managers play a key role in prevention: In direct contact with their
team members, they perform a duty of care, are ambassadors for
healthy living, and provide guidance. We support our managers with a
comprehensive range of materials, including guidelines and brochures,
e.g., outlining the training courses available on health-related and occu-
pational safety issues.

HEALTH AND SAFETY STANDARDS AND MANAGEMENT SYSTEM.

&
Providing the best possible protection for our employees is our pivo-
tal concern. We support the Group-wide approach of our occupatio-
nal health and safety team with a uniform international health, safety
and environmental management system. 30 international subsidia-
ries had been integrated into the system by late 2012 and nine more
will be linked in during 2013. This has paved the way for uniform
Group-wide standards in occupational health and safety. The system
is based on the following international standards: OHSAS 18001 ,
ISO 14001 and ISO 9001 on health, safety, environmental protec-
tion, and quality. We have also defined uniform indicators, e.g., for
measuring the number of days lost. Minimum standards and related
indicators create greater transparency and facilitate comparability at
international level. The health, safety and environmental manage-
ment system also helps us to maintain our global telecommunica-
tions infrastructure in the event of a crisis.

A team of experts from different fields pursues an holistic, systematic
approach to occupational health & safety and fire protection. Controlled
by our Health & Safety organization, in Germany alone we have around
130 company physicians and 120 occupational health and safety spe-
cialists looking after our employees. Additionally, employees can take
advantage of a free, confidential, nationwide advisory service on psy-
chosocial issues, staffed by more than 50 experts.

Back in 2012, we collaborated with selected subsidiaries—T-Systems
Mexico, T-Systems South Africa, T-Systems Malaysia, T-Systems UK,
PTC, Slovak Telekom—on the definition of common health standards.
These standards will become mandatory across our Group companies
by 2014. On-site reviews will be carried out to assess whether compa-
nies are implementing these standards, carrying out health and safety
improvements, and complying with statutory workplace requirements.
Our international subsidiaries are also certified to the international
health and safety standard OHSAS 18001 , which provides independent
verification. In 2013, we will be further extending our certification
activities, and 20 companies with a combined workforce of around
31,000 will have their legal and standard conformity certified by an
independent agency..
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COMPENSATION.

Fair and market-oriented pay and benefits are a key tool to steer Tele-
kom in times of change and high competitive pressure. Telekom also
addresses this topic in its Social Charter.

DEUTSCHE TELEKOM IS COMMITTED TO FAIR PAY.

Deutsche Telekom has a close relationship with employee representati-
ves and pays all of its employees fairly. Even temps working for Telekom,
who are paid by third parties, receive competitive rates of pay. The out-
come of collective bargaining is one example of our successful coope-
ration with our employees. In the 2012 collective bargaining round the
negotiating partners agreed on the following terms for the employees of
Telekom Deutschland and T-Systems:

B The salaries of the around 50,000 Telekom Deutschland employees
are being raised by a total of 6.5 percent in three phases: by 2.3 per-
cent beginning in May 2012 and by 2.1 percent in each of two pha-
ses in 2013. The new collective pay agreement went into effect on
February 1, 2012, and has a term of 24 months.

B The negotiation partners also agreed on new conditions for variable
remuneration for Telekom Deutschland employees. The previously
individual performance-based components will be based on corpo-
rate targets in future. In some cases, these variable components will
be guaranteed, and in some cases paid out monthly.

m T-Systems' 18,500 employees also receive a 6.5 percent raise in
several phases: 2.3 percent retroactively from May 1, 2012, 2.1
percent from January 1 and another 2.1 percent from September 1,
2013. The new collective agreement went into effect retroactively on
May 1, 2012, and has a term of 27 months.

B Protection against dismissal for T-Systems employees has been
extended until the end of 2013.

m  Foremployees outside Sales, variable pay will be solely based on
T-Systems' corporate targets and at least 50 percent will be guaran-
teed. Targets for variable pay are mainly based on corporate targets
at T-Systems" international subsidiaries, too. However, special pay-
ment regulations are in place in some countries in accordance with
local law.

Telekom does not offer employment in low-wage sectors. Our wages
considerably exceed the minimum wage of €8.50 per hour that is often
demanded by trade unions for employees.
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Gender-based pay analysis indicates fairness.

We have been systematically comparing the pay of male and female
employees in Germany since 2009. Once again, our 2012 analysis did
not indicate any significant gender-based differences in the pay of
employees not covered by collective agreements and executives.
Among employees covered by the collective bargaining system, we can
exclude the possibility of gender-specific disadvantages, since pay is
determined solely by an employee's assignment to a function group.
These results prove that Deutsche Telekom practices fair pay for men
and women alike and is opposed to all forms of salary discrimination.
We also participated in the Logib-D project conducted by the German
Federal Ministry of Family Affairs, Senior Citizens, Women and Youth to
assess whether men and women were being paid equally. The study
confirmed the positive results of our own analysis.

COMPANY PENSION PLAN.

Telekom offers its employees an attractive, employer-financed company
pension plan on the basis of voluntary commitments. The capital
account plan is a modern, defined contribution system. In addition to
the capital account plan, we also offer our employees an optional com-
pany pension scheme, which is exclusively financed by employees. This
enables employees to close any retirement income gaps and, if desired,
to protect themselves against occupational disability and/or secure
financial support for relatives in case of death.



EMPLOYEES
WORKFORCE & ORGANIZATIONAL RESTRUCTURING

191

WORKFORCE & ORGANIZATIONAL

RESTRUCTURING.

Short innovation and technology cycles and constant price and cost
pressure characterize the global ICT market. With future-thinking
restructuring measures, Telekom continued to increase its competitive-
ness during the reporting period, thereby laying the foundation for the
company's long-term success. The measures focused particularly on
Group headquarters and IT functions in Germany. As in the past, Tele-
kom structured the change to make it socially acceptable and used
natural attrition as well as the available HR tools.

TOTAL WORKFORCE MANAGEMENT: BOOSTING PRODUCTIVITY,
DEVELOPING SKILLS, DRIVING THE TRANSFORMATION FOR-
WARD.

Our Total Workforce Management (TWM) system is being rolled out
across the entire Group worldwide. We use it to manage the structure of
our workforce with due regard for capacities, skills, demographics and
locations. The TWM allows us to simulate the effects of different busi-
ness scenarios on our HR work, for example with the expansion of hyb-
rid broadband in Germany. Over the next few years, broadband demand
will increase significantly, both in mobile communications and in the
fixed network. With this in mind, Deutsche Telekom is stepping up its
investments in broadband networks and products. This will improve our
competitive position in the long term. Broadband investments are con-
centrated in Germany, with the expansion of the LTE network and the
use of new technologies in the fixed network. Against this backdrop,
and with a view to the future requirements placed on our workforce, we
make carefully measured decisions regarding

HR development measures

The structure and principal content of vocational training

The number of apprentices or direct hires over the next few years
The feasibility of new business models, based on existing HR
capacities.

Our objectives are clearly defined:

m  \We want to boost the productivity of our workforce and thereby
optimize Deutsche Telekom's cost situation throughout all markets.

® We want to deploy our employees according to their individual
abilities, and pay them at the going market rate.

m  \We want to drive the Group's restructuring forward in a business—
focused manner.

Another key parameter used in Total Workforce Management is conti-
nuously monitoring the health rate of our workforce. This helps us to
identify action areas, derive selected centralized and local health pro-
tection measures, and review their efficacy.

TOTAL WORKFORCE MANAGEMENT IN THE

INTERNATIONAL ENVIRONMENT.

48 percent of our employees work outside of Germany, and we generate
54 percent of our revenue abroad. The Group-wide perspective is there-
fore pivotal to the success of Total Workforce Management (TWM). With
this in mind, TWM has been anchored across the entire Group. Global
decisions regarding how many staff with which skills are deployed
where and at what cost are based on standardized criteria.

Embracing Total Workforce Management at more international
subsidiaries.

In 2012, we rolled out key TWM methods at other subsidiaries as well.
For example, the quantitative and qualitative HR planning tool, Quality
of Workforce, was piloted at OTE and Cosmote, which are members of
the Greek OTE Group. This tool lets us look at the current skills profiles
of the workforce and to compare it with future business demands. We
also take demographic and cost-related factors into consideration when
planning the measures. We were able to establish extensive use of HR
planning and management measures based on our total workforce
management approach at T-Systems" international subsidiaries.

We expect the market environment to become even more complex over
the next few years, meaning that requirements on our employees in
terms of their skills and flexibility will increase as well. That is why we
will continue to expand our total workforce management approach as
the foundation of strategic HR planning and adjust it to meet the
demands of the market environment.

EXTERNAL WORKFORCE MANAGEMENT: STEERING TOOL FOR
EXTERNAL EMPLOYEES AND SERVICE PROVIDERS.

In 2013, we are expanding our Total Workforce Management by adding
an External Workforce Management system to ensure that external
employees and service providers are deployed as cost-effectively as
possible. This will provide us with an integrated overview of internal and
external employment, thereby systematically interlinking our staff
restructuring tools. External Workforce Management facilitates integra-
ted, end-to-end steering of our employees, external staff and service
providers.

UPSIZING, RESTRUCTURING, DOWNSIZING: THE STRATEGIC
HR PROGRAM CONTINUES.

Deutsche Telekom actively addresses the challenges associated with
technological and demographic changes. We are continuing to balance
the age structure of our workforce by consistently building on the skills
of our experts—including older employees—and attracting new exper-
tise into the company. In Germany alone, we are planning up to 3,800
new hires during 2013, including some 1,900 university graduates and
experts with professional experience. A further 1,900 positions will be
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set aside for in-house trainees, particularly graduates of our cooperative
degree courses. The number of new appointments at Deutsche Telekom
therefore remains at a high level.

As part of the business-centric reorganization, in 2012 we continued
our socially considerate staff restructuring program, using tried-and-
trusted instruments and relying on mutual consent. In Germany, these
primarily centered around the new regulations on phased retirement for
employees within and outside of the collective bargaining system and
executives, introduced in fall 2011. Corresponding provisions on
phased and early retirement also exist for civil servants. The packages
we offer are far more generous than the law requires. We have a range
of effective change instruments to support employees who are thinking
of a change in direction, including a professional ,new placement"
advisory service to advise and support employees in their search for a
new position, and provide assistance with sabbaticals.

REORGANIZATION OF GROUP HEADQUARTERS.

January 1, 2013 saw the launch of our revamped Group Headquarters
and the modified Group Services. During the course of reorganization,
we are simplifying our internal processes, eliminating inefficient dupli-
cations, and creating clear responsibilities. The new Group Headquar-
ters focuses on motivating the Group and steering it in the right direc-
tion. Operational functions are being relocated to Group Services,
which operates as an efficient service provider to Group Headquarters
and other Group units. The relaunch of our Group headquarters neces-
sitated extensive structural and personnel-related changes. Most of
these were achieved without compulsory redundancies in 2012 by way
of internal and external fluctuation and established exit models. Emplo-
yees whose roles disappeared following the reorganization are receiving
individual support with their search for new employment from a dedica-
ted temporary business unit.

STREAMLINING BUSINESS CUSTOMER SALES AND SERVICE.
The company and employee representatives have agreed to streamline
the previously segmented structure in Germany. Business customer
sales will be represented by 16 sales and service centers and 28 sales
offices in the future. The restructuring measures were completed at our
offices in Bielefeld, Stuttgart, Bremen, Hanover and Saarbrlicken by
February 2013. Eleven additional offices will follow. The transformation
is scheduled for completion by mid-2014.

NEW COMPANY FOR FIBER-OPTIC NETWORK EXPANSION.

On January 1, 2012, we founded our own company for fiber-optic net-
work expansion, Deutsche Telekom Glasfaser Service GmbH. This will
enable us to speed up broadband network expansion and make it more
flexible and financially viable.
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MORE FLEXIBLE STRUCTURES AND STREAMLINED

PROCESSES AT T-SYSTEMS.

In order to counter the increasing competitive pressure on the global
ICT market and secure the company’s long-term success, T-Systems
has extensively restructured its business areas as part of the Act4Ser-
vice project. The goal is to create more flexible structures and streamli-
ned processes. The new business structure was implemented at all
business units worldwide in 2012. The new structure creates conditions
for leaner operations across areas and national boundaries. The project
was completed in early 2012. The new Telekom IT business area was
also established in 2012. T-Systems will also streamline its organization
in 2013 by reducing the number of operative business areas in its cor-
porate customer segment from four areas to two, Sales and Delivery.
This process is scheduled for completion in June 2013.

Workforce restructuring at T-Systems-employees encouraged to
embrace change.

In the context of workforce restructuring measures, T-Systems is kee-
ping its employees actively informed about the opportunities available
to them as well as available tools in order to help them better plan the
next step in their careers. Options include skills development to qualify
for attractive positions at the company or, if necessary, an external posi-
tion. We continue to develop new employment perspectives for civil ser-
vants and non-civil servants in cooperation with HR service provider
Vivento, for example through the ,Transferring IT potential to the public
sector” HR initiative, which was launched in 2012.

CENTRALIZING IT FUNCTIONS IN GERMANY.

Deutsche Telekom centralized its IT departments in Germany in 2012.
Since July 2012, the company has been concentrating its internal IT
activities at a new area that is integrated into T-Systems, the Telekom IT
business area. The purpose of these changes is to make the IT organi-
zation at the Group more effective and create significant competitive
advantages. The new target organization is scheduled to be in place as
of April 1, 2013.

RESTRUCTURING AT THE OTE GROUP.

The crisis in Greece means that the transformation at the Greek subsidi-
ary OTE is taking place in the midst of a very difficult economic and
political atmosphere. In spite of this situation and despite the restric-
tions of labor law and collective agreements dating from the time when
OTE was a nationalized company, we were once again able to make sig-
nificant progress in 2012. Thanks to a series of measures, including
reducing overtime, shortening weekly working hours with reduced pay,
training employees working in non-profitable positions and transferring
them to new jobs, as well as the successful conclusion of a socially
acceptable workforce downsizing program, we were able to conside-
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rably reduce personnel costs and improve performance. We were even
able to hire some 350 junior staff in the wake of these measures. In con-
sideration of the general economic environment right now in Greece,
that is a considerable success. As part of our One Company strategy,
we also continued to implement a new human resources role model
involving clear separation between strategic, advisory and administra-
tive functions.

VIVENTO: ASSISTING WITH WORKFORCE RESTRUCTURING

AT DEUTSCHE TELEKOM IN GERMANY.

Vivento has been tasked with creating new employment prospects for
Deutsche Telekom employees, both within and outside of the Group,
and is therefore instrumental in helping to restructure the Group's work-
force in a socially considerate manner. Vivento specializes in advising
and placing employees who are seeking a new role outside of Deutsche
Telekom while still working there. As per the end of 2012, Vivento had
placed around 3,600 employees in external roles, primarily in the public
sector, such as the Federal Employment Agency. A further 3,200 Vivento
employees were employed within the Group, primarily in the Service
Center unit. Since Vivento was set up in 2003, it has helped a total of
41,400 employees (as at December 31, 2012) to change jobs.

m  Vivento has an excellent track record - here are just a few examples
of its recent successes:

B |t extended its cooperation with the Federal Employment Agency
and intensified our collaboration with federal, regional and local
authorities.

m  Vivento continued to expand the Internet portal ,interamt.de* and
continuously improved the range of services associated with this
inter-authority platform for public sector vacancies.

| |t also continued to systematically improve the quality of advice and
support offered to employees. Measures included the training of
Vivento consultants, and an extended range of training and develop-
ment measures, including virtual classrooms, Web modules and
attendance training courses.

m Vivento intensified its communication with external employees via a
redesigned, web-based information and service portal. At present,
for example, users can find a wealth of information on every aspect
of career changes, prospects outside of the Group, and develop-
ments within the Group and on the labor market.

m  Vivento held numerous information and dialog events about the
options available for employees considering a move outside of
Deutsche Telekom.

B \ivento was awarded the quality seal ,excellent” as a particularly
service-focused HR services provider by the renowned Service-
Rating GmbH, the first German company to offer a comprehensive
ratings system.

In 2013, Vivento will be continuing its vital workforce restructuring
duties within the Telekom Group, with a portfolio tailored to current and
future requirements.



SUPPLIERS

SUPPLIERS.

Deutsche Telekom promotes a sustainable supply chain throughout the
Group. We employ the principles of trust, dialog and audits in our relati-
onships with suppliers in more than 50 countries worldwide. We sup-
port sustainability in the supply chain in industry initiatives as well.
During the reporting period we focused on harmonizing our standard
procurement processes throughout the Group with the aim of continu-
ing to increase the transparency and efficiency of our supplier selection
process. We continued to engage in dialog with our suppliers through
activities such as our fifth ,Sustainable Procurement Stakeholder Dialog

“

Day".
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SUSTAINABILITY STRATEGY FOR

PROCUREMENT.

Within the scope of its CR strategy, Telekom is making efforts to live up
to its role as a responsible company in terms of our procurement and
supplier management policies as well. We once again were listed in
renowned sustainability rankings, confirmation that our efforts are
paying off. We intend to solidify this position and expand it further.

The basis for this is the strategic integration of sustainability into our
procurement activities.

PROCUREMENT VOLUMES AND REGIONS.

Telekom works with suppliers in more than 50 countries worldwide. In
2012, we purchased goods and services totaling at some EUR 355 mil-
lion from newly industrialized and developing countries, the equivalent
of around 1.6 percent of our total procurement volume.

Collaboration with stakeholders on-site is key when it comes to perma-
nently improving production conditions in these countries. We particu-
larly focus on social and environmental conditions in the production
areas in newly industrialized and developing countries.

Sustainability in procurement activities at Deutsche Telekom.

Methods, tools and stakeholders.

Supply chain management
B Pregualification gquestionnaire
B Supplier selection process

B Supplier assessment
Toolz and

methiods
for promating

B Supplier workshops

sustainakility in

Risk management

H e1asc

B zocial Audis

B Improving supplier competence
B E=zcalation process

Strategy to promote sustainability in procurement activities

Rules & regulations

H Procurement Practices

B Genetal Purchaszing Terms and
Conditions

B Social Charter

H Statement on Extractives

Internal: Developing standards, KPls; internal communication, central point of

procuremert Communication & training
activities H Frocurement portal

B Online training tool

H Reports on sustainakbility

in our procurement activities

H Stakeholder Dialog Day
sustainable cortact and first escalstion level
Procurement
swarkgroup

investors, sciertific community

External: External communication, dialog sessions with suppliers, NGOs,

Imternal: Emplovees, purchazers, ather warkgroups (Climate Change Group,

Stakeholder "zustainakle products " etc))

External: Suppliers, sustainakility-oriented investors
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LAYING DOWN PRINCIPLES AND TAKING RESPONSIBILITY

FOR THE SUPPLY CHAIN.

Mandatory standards and tools.

Through our guidelines and voluntary commitments, we require our
suppliers to comply with minimum social and ecological standards. Our
Group's Code of Conduct and its Social Charter explicitly incorporate
our suppliers in these regulations. The Social Charter contains guideli-
nes that are valid throughout the Group for the following:

Human rights and working conditions
Environmental protection

Equal opportunities

Health and safety at work

The right to set up and join a trade union

We use different tools to make sure these standards are complied with.
Before entering into a business relationship, we use a prequalification
process via our Supplier Management Portal to ask potential suppliers
about their CR activities and voluntary commitments. If a supplier's res-
ponses do not yet meet our requirements, we require that supplier to
submit additional self-assessments of their CR activities during the
course of the business relationship and, with the permission of our sup-
pliers, conduct on-site social audits as well. If a supplier is not able to
provide the requested information, an internal, multiple phase process
is initiated to enable the supplier to comply with our requirements. In
many cases, a few meetings suffice for this purpose. We employ several
escalation levels (escalation process) in case of disputes in order to
come up with a fast solution in compliance with Deutsche Telekom's
sustainability standards. The outcome is recorded throughout the
Group.

Handling raw materials.

With our Coltan Statement, which was published in 2005, and our State-
ment on Extractives , which was published in 2009, we want to make
sure that both our direct suppliers and their sub-suppliers work to mini-
mize the social risks linked to extracting raw materials. We require our
suppliers to officially state that they will comply with Deutsche Telekom's
Statement on Extractives . In cooperation with the Global e-Sustainabi-
lity Initiative and Electronic Industry Citizenship Coalition programs, we
helped further develop the Conflict-Free Smelter Progam , the purpose
of which is to enable companies to procure conflict-free raw materials
only. We are also working on industry-wide solutions for conflict-free raw
materials extraction within the scope of the Program.

Positioning within the organization.

The Corporate Procurement Strategy department has been responsible
for developing concepts and methods for achieving sustainability in our
procurement practices since 2010. The Sustainable Procurement Wor-
king Group continues to provide assistance when it comes to realizing
sustainability in our procurement activities throughout the Group.
Experts from the CR area work together with representatives from
Telekom's major procurement areas on this international committee.
Our sustainability principles have been incorporated into the Group‘s
Global Procurement Policy, and the associated Procurement Practices
contain regulations for our buyers in Germany.

SUSTAINABLE PROCUREMENT STRATEGY.

During the reporting period, Telekom developed a concept for supplier
selection that it plans to use to make sustainability criteria a permanent
feature in the supplier selection process. In addition to price, quality and
other aspects, sustainability criteria should make up 10 percent of the
decision to procure goods from a supplier. In 2012, T-Mobile Nether-
lands tested the new selection process in a pilot project. The results
were analyzed in early 2013. The plan is to incorporate the concept into
the Sustainable Procurement Strategy and also as in procurement pro-
cesses throughout the Group. We are also working on integrating pro-
duct and materials group-specific sustainability criteria into our procure-
ment processes.

EXPANDING THE SUSTAINABLE PROCUREMENT CR KPI.

A key component of our supplier management policies is the electronic
industry information system, the Electronics Tool for Accountable Sup-
ply Chains (E-TASC). We also use the supplier information recorded in
E-TASC to calculate our Sustainable Procurement CR Key Performance
Indicator (KPI). We use this KPI to measure the procurement volume
with suppliers that are being reviewed for compliance with our social
and environmental standards within the group or at one or several group
companies. We have also been using supplier data from the Supplier
Management Portal to calculate the CR KPI since 2012. In this way, we
focus above all on suppliers who are of strategic relevance and have a
higher CR risk.

We were able to considerably increase the procurement volume revie-
wed according to sustainability criteria by 16 percent to a total of 54 per-
centin 2012. This increase can in part be attributed to the fact that we
are now using additional supplier data in our CR KPI calculation. Other
measures introduced in 2012 contributed to this result as well. For
example, we increased the number of suppliers that we require to
undergo a prequalification process. This process is now mandatory for
suppliers with whom we expect an order volume of more than EUR
100,000.
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We have also developed a matrix that categorizes suppliers according
to specific, risk-relevant criteria including procurement volume, country,
material group and strategic significance for Telekom. The matrix helps
us identify potential suppliers for audits as well as those suppliers who
we would like to provide us with a self-assessment. Telekom is pursuing
the objective of requiring all strategic suppliers as well as those at high
risk in terms of CR to provide us with a self-assessment via E-TASC by
2015.

SUPPLIER CODE OF CONDUCT INTEGRATED AT BUYIN.

In 2011, partners Deutsche Telekom and France Télécom-Orange com-
bined their procurement activities in the areas of end devices and
mobile communications networks as well as a large portion of their
fixed-network equipment and service platform procurement activities in
the BuylIn joint venture. During the reporting period, we met key prere-
quisites for integrating the sustainability standards of the two parent
companies in this joint venture as well.

We published the BuyIn code of conduct for suppliers during the
reporting period in consultation with France Télécom-Orange and
Buyln. The code of conduct covers topics such as ethics and anti-cor-
ruption, the ban on child and forced labor and the right to freedom of
association. The code is mandatory for all of the procurement joint
venture's suppliers. Buyln also expects its suppliers to require their own
suppliers to comply with the provisions set forth in the code of conduct.
Should a supplier violate the code of conduct, Buyln has the right to
demand improvements and, should the supplier fail to meet these
demands, to terminate the contract. During the reporting period, Buyln
also set up an online whistleblower system where people can anony-
mously report mismanagement, problems or violations of the principles
set forth in the code of conduct.

Code of conduct announced internally and externally.

BuylIn has been informing its employees of the content of the code of
conduct for suppliers via training courses and internal communication.
In October 2012, for example, the company provided online training
courses, which more than 80 out of the total of 240 employees had
completed by the end of 2012.

All Buyln suppliers were sent the code of conduct in early 2013 along
with a questionnaire for them to provide a self-assessment. The purpose
of the questionnaire is to help Buyln assess compliance with the requi-
rements specified in the code of conduct as well as the suppliers‘ gene-
ral sustainability performance.

Creating structures for steady CR integration.

We established two committees in 2012 in order to structure Buyln‘s
procurement processes so that they continue to correspond with the
sustainability criteria of Deutsche Telekom and France Télécom. The CR
Steering Board meets every six months and is responsible for defining
strategic priorities and sustainability objectives. The CR Operations
Committee is responsible for operative implementation of the policies.
The committee meets at least every two months. Both committees are
comprised of employees of Deutsche Telekom, France Télécom-Orange
and Buyln.

BuylIn also defined specific CR clauses during the reporting period. The
company is planning to integrate these clauses into all future supplier
contracts and has already conducted initial pilot bidding processes. The
clauses contain sustainability-relevant requirements such as external
audits of sustainability performance and self-assessments on the energy
efficiency of certain products.

Principles for a sustainable supply chain.

With the CR Steering Board and the CR Operations Committee created
in 2012, BuyIn has appropriate structures to make sure that suppliers
will comply with local regulations as well as Deutsche Telekom and
France Télécom's environmental and social standards. These include in
particular:

®  Mandatory compliance with the code of conduct, even during the
bidding process

m  Prequalification of new suppliers

®m  Regular provision of information to current suppliers regarding the
requirements specified in the code of conduct

®m  Social audits within the scope of the Joint Audit Cooperation (JAC).

Buyln is also planning to make its supply chain more sustainable in
close cooperation with strategic suppliers. The company plans to use a
key performance indicator to conduct regular reviews. The KPI will be
specifically designed to measure sustainability performance as well CR
action plans.

PARTICIPATION IN THE GERMAN GLOBAL COMPACT NETWORK.
In January 2013, Deutsche Telekom employed the German Global Com-
pact Network's Organizational Capacity Assessment Instrument (OCAI).
The tool helps companies assess their own capacities in the area of
human rights and increase their management capabilities in this area. It
comprises 22 questions related to integrating respect for human rights
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and other sub-topics. The results are rated using a six-level rating scale
from ,non-responsive* to ,human rights promoter.“ According to the
results of the assessment, we are currently at level three in terms of
efficiently managing human rights in almost every issue. Some of our
answers point to the next level, ,proactive experimentation,” which
indicates the ambition to take on a leading role when it comes to human
rights.

Based on these results, we are planning to make improvements in the
areas of training measures and complaint mechanisms for human rights
violations. Deutsche Telekom is also planning to conduct a Human
Rights Impact Assessment and develop measures based on the results.
The point of this assessment is to identify human rights risks within the
Group. The assessment is based on recommendations made by the
United Nations in its Guiding Principles on Business and Human Rights.
We will be conducting the assessment throughout 2013 and possibly
longer, followed by an annual review to address the need for constant
improvement.

In 2012, we also participated in two workshops held by the science and
human rights learning group of the Germany Global Compact Network.
The workshops focused on the question of how to guarantee that
human rights are respected in the mining and metal industries.

COMMON SUPPLIER CODE OF CONDUCT AND POLICY

FOR OTE AND COSMOTE.

The OTE Group has introduced a common Supplier Code of Conduct
covering labor, health and safety, environment and ethical issues in early
2013. The Suppliers‘ Evaluation System included in the Suppliers’
Policies for both OTE and Cosmote contains specific CR criteria.
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SUPPLIER SELECTION.

Telekom lays the foundation for a sustainable supply chain even when
selecting its suppliers. Suppliers interested in entering into a relation-
ship with Telekom must undergo a prequalification process. With the
help of an online questionnaire on our supplier portal, we are also able
to collect information on compliance as well as conformity with sustai-
nability criteria and then take these factors into consideration during the
further selection process.

Stricter requirements on selected supplier groups.

Not only do our strategic suppliers and suppliers from high-risk indus-
tries have to pass prequalification, they are also asked to provide additi-
onal information on the topic of sustainability using the Electronics Tool
for Accountable Supply Chains (E-TASC). The term ,strategic suppliers”
refers to suppliers that are significant for procurement activities at Tele-
kom due to the extent of the supply relationship, their position on the
market or their potential for innovation. Telekom is pursuing the objec-
tive of requiring all strategic suppliers as well as those at high risk in
terms of CR to provide us with a self-assessment via E-TASC by 2015.

EXPANDING THE SUPPLIER PORTAL.

During the reporting period, Telekom expanded its supplier portal,
which was originally introduced in 2011. Companies that wish to qualify
as Telekom suppliers now need to provide answers to 16 sustainability-
related questions on topics such as human rights, corruption and mea-
sures in the areas of environmental protection and occupational health
and safety. Telekom uses the responses to create what we refer to as a
supplier scoring, which lets us assess a supplier's sustainability perfor-
mance at a glance. We expanded the information we require from our
suppliers to include information provided by current suppliers as well.
We have been conducting the entire prequalification process electroni-
cally since April 2012.

By introducing an electronic supplier file that documents all relevant
information on each supplier, Telekom is planning to offer new ways to
transparently exchange and manage documents in 2013.

NEW ONLINE TRAINING TOOL FOR BUYERS.

Due to changes in our procurement organization, we had to reschedule
the launch of our revised online training tool for buyers, which was sche-
duled for 2012. It will now be launched in 2013. The tool, which we
developed and revised in collaboration with the Humboldt University in
Berlin, contains fundamental information on Telekom's sustainability
strategy as well as on our sustainable procurement principles. The tool
also gives specific tips on implementing these principles and our strat-

egy.
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SUPPLY CHAIN MANAGEMENT.

Processes and tools for evaluating suppliers are key aspects of supplier
management at Telekom. These are, for example, valuable in identifying
financial improvement potential and in monitoring progress in social
and environmental areas. They also help Telekom identify possible risks
in the supply chain and respond to them immediately.

We also rely on dialog with regard to sustainability in cooperation with
our suppliers. For us at Telekom, it is important to know that our busi-
ness partners are supporting new ways of achieving sustainable busi-
ness practices. We need this information to be able to effectively
improve the supply chain. In addition to our suppliers, our most impor-
tant external stakeholders when it comes to procurement, our collabora-
tion partners - organizations and NGOs - act as key supporters in desi-
gning a sustainable supply chain. We are also engaged in promoting
improvements in ethical, social and environmental standards in industry
initiatives such as the Global e-Sustainability Initiative (GeSl) and the
Joint Audit Cooperation (JAC).

ADVANCING THE E-TASC INFORMATION SYSTEM.

E-TASC, or the Electronics Tool for Accountable Supply Chains, is an
online information system used throughout the industry for assessing
the sustainability-related risks involved in supplier activities. As a mem-
ber of the Global e-Sustainability Initiative (GeSl), Telekom played a key
role in the development of this system and is also involved in its further
development. GeSi is planning to provide additional useful features to
buyers and suppliers and is working on making the system's structure
more modular. The initiative is planning to introduce an audit tool that
provides information on all audit activities, an information system on
conflict minerals and a CO, management system to check scope-3
emissions. GeSi is also planning to deal with the issue of fighting cor-
ruption in more detail and to simplify and restructure the questionnaire
so that it can be used across industries. GeSi initiated a preparatory
market study in late 2012 to help it make decisions regarding the imple-
mentation and design of the new E-TASC platform.

SUPPLIER WORKSHOPS FOR A MORE SUSTAINABLE SUPPLY
CHAIN.

As part of Telekom's climate protection strategy, we are currently testing
calculation procedures for scope-3 emissions, i.e., indirect CO, emissi-
ons generated by our suppliers‘ production processes as well as
through usage by consumers of the final product. In 2012, we conduc-
ted two workshops on the topic with top suppliers, Chinese supplier
Huawei and the US-based telecommunications company, Cisco. At the
workshops, we talked to these suppliers about how important this topic
is to Telekom and discussed expectations on all sides. The goals of the
long-term collaboration include obtaining information from these sup-
pliers about CO, emissions generated by their production processes,

because these emissions also count toward our own scope-3 emissions.
We plan to use the results of the workshop as the basis for introducing
additional measures in the value-added chain. We are currently involved
in negotiations with other suppliers such as Sony-Ericsson in order to
permanently reduce our scope-3 emissions.

PREPARATIONS FOR DEVELOPING SELECTED SUPPLIERS
COMPLETED.

Within the scope of supplier workshops and international initiatives,
Telekom has been actively promoting sustainable value-added chains

in the ICT industry for several years. In 2012 we prepared a program
designed to support our suppliers even more when it comes to imple-
menting socially and environmentally friendly as well as economically
efficient business practices. The program covers essential risks regar-
ding employee working hours, occupational health and safety, wages
and working and living conditions.

We are planning to pilot the program in 2013 with selected suppliers
and focus on working hours, occupational health and safety, and coope-
rative management. The pilot project will include conducting educatio-
nal programs as well as setting up different communication channels for
employees so that they can actively participate in the decision-making
process. In addition to reducing potential risks, the program is expected
to improve long-term cooperation with suppliers and help us learn more
about local and culturally-influenced needs.

SUSTAINABLE PROCUREMENT STAKEHOLDER DIALOG DAY.

The fifth Sustainable Procurement Stakeholder Dialog Day took place
on November 8, 2012, at Deutsche Telekom‘s Group headquarters in
Bonn. 75 participants, including employees from different Telekom
departments, selected suppliers and representatives of NGOs and from
the worlds of politics and research, participated in the dialog event.
Focus was placed on how to best pursue sustainably-oriented procure-
ment policies at Telekom. Participants discussed ICT-specific opportuni-
ties and risks at three workshops and talked about ways in which sustai-
nability can increase business as well as how to best incorporate CR
into procurement processes. The very positive response we got from the
participants strengthened Telekom'‘s commitment to further establish
the company as a CR leader and consistently integrate sustainability cri-
teria into its procurement activities. The dialog also improved the sup-
pliers* understanding of Telekom's sustainable procurement strategy
and the challenges it entails.

COSMOTE ROMANIA EVALUATES 102 SUPPLIERS

In 2012, 102 suppliers were evaluated by Cosmote Romania with res-
pect to their collaboration during 2011. The evaluation process involves
sending a detailed questionnaire to suppliers with specific questions
relating to corporate responsibility and human rights. The completed
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questionnaire is returned accompanied by a letter confirming compli-
ance with Cosmote Romania‘s Supplier Code of Conduct.

DELFIN AWARD 2012 FOR PROGRESS IN SUSTAINABLE
DEVELOPMENT.

Sustainability and the drive to harmonize business, social and environ-
mental interests are a long-term strategic principle for Magyar Telekom.
The company strives to conduct all its operations in this spirit, and
through its own example encourage suppliers to operate in a sustaina-
ble manner as well. With this in mind Magyar Telekom established the
DELFIN Award in 2008 to promote the idea of sustainable development
and honor progress made in this direction. DELFIN is an acronym of the
Hungary phrase ,Award for a committed, sustainable and innovative
generation”. Award recipients must exhibit exceptional performance in
one of four categories: supporting equal opportunity and promoting
anti-discrimination within and outside of the company; sustainable inno-
vation; sustainability education and awareness; and investment and
development in the area of climate protection. In 2012 one sustainable
innovation prize went to Ericsson Hungary Communication Systems for
its EARTH project, which delivers solutions to the question of how to
reduce the energy consumption of wireless info-communication net-
works and enhance their energy efficiency.

MAKEDONSKI TELEKOM: VENDOR MANAGEMENT SYSTEM
INCLUDES SUPPLIERS’ SUSTAINABILITY PERFORMANCE.

During the reporting period, Makedonski Telekom's Procurement
Department introduced a vendor management system project with the
aim of improving relationships between the company and its suppliers
through more regular and optimized communications. One of the
project's specific goals is to evaluate the performance of suppliers from
a sustainability perspective. This includes a company-wide evaluation of
a supplier's sustainability, financial, technical, commercial and administ-
rative performance.
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SOCIAL AUDITS.

We continued our auditing activities with modified objectives in 2012.
Instead of trying to conduct as many audits as possible, we focused
more on intensively auditing strategically important and other risk-rele-
vant supplier groups and countries. In order to pursue implementation
of CR at the different levels of the ICT supply chain internationally, we
cooperate with other telecommunications providers in the Joint Audit
Cooperation (JAC), which we co-founded.

Our effective supplier management was recognized this year again.
Once again, we received a very good score in the renowned sustainabi-
lity rating conducted by the Sustainable Asset Management Group
(SAM), where we were able to maintain our leading position in the sup-
ply chain management category with 83 out of 100 possible points and
received the title of ,Best in Class.” The decline from 94 (previous year)
to 83 points can be attributed to the fact that SAM revised its ranking
system, so the scores cannot be directly compared.

EXPANDING THE JAC COOPERATION INCREASES CERTIFIED
SUPPLIER POOL.

By expanding the Joint Audit Cooperation (JAC), which was founded in
2010 by Deutsche Telekom, France Télécom-Orange and Telecom ltalia,
to currently include nine members, we were also able to increase the
number of suppliers audited by JAC from 30 to 63. In 2012, JAC audited
a total of 26 Telekom suppliers and sub-suppliers within the scope of
this collaboration. Telekom itself also commissioned an additional seven
audits to be conducted by internal experts and external auditors. Our
audit activities are focused on Asia, and we also audit suppliers from
other high-risk regions, such as Latin America and Eastern Europe.

FOCUS ON HIGH-RISK SUPPLIERS.

Contrary to our original aim to conduct 200 social audits between early
2010 and late 2012, we decided to limit our focus during this time on
conducting 86 audits of strategically important and other high-risk sup-
plier groups. The audits were conducted either by Telekom or by the
Joint Audit Cooperation. By focusing on high-risk suppliers, we were
able to significantly increase the share of procurement volume reviewed
according to sustainability criteria in 2012, We are planning to conduct
at least 30 audits a year using this new approach.

In addition to the social audits, our China office in Shenzhen once again
conducted supplier performance visits during the reporting period.
Since 2012, our China office has been using a checklist to systemati-
cally analyze different corporate departments of our suppliers during
these visits, taking certain sustainability criteria into consideration. The
China office immediately reports any critical findings to Telekom and
the supplier involved becomes a potential candidate for a social audit.
The office conducted nine supplier performance visits with direct and
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indirect suppliers in 2012. We are planning to intensify the supplier per-
formance visits and make them a permanent fixture of our supplier audi-
ting process in the network infrastructure area.

ACTIVITIES WITHIN THE SCOPE OF THE JAC AUDIT COOPERA-
TION.

Deutsche Telekom is a founding member of the Joint Audit Cooperation
(JAC) of telecommunications companies. In 2012, JAC published its gui-
ding principles on vision, governance and strategy. With these guiding
principles, the cooperation is pursuing the objective of becoming a dri-
ving force for sustainability in the ICT supply chain and making sure that
internationally-recognized social and environmental standards are com-
plied with along the entire supply chain. JAC's strategic approach is to
equally promote supplier audits as well as the development of adequate
corrective and improvement measures. JAC also encourages coopera-
tion between suppliers and intends to intensify its own collaboration
with NGOs.

Activities in 2012 revolved around structuring the auditing process
effectively. In addition to further developing the JAC auditing parameters
on topics like conflict minerals, bribery and corruption and adjusting the
list of questions accordingly, the cooperation also set up a supplier
database that provides a clear overview of audit results and corrective
measures. The database can also be used to identify potential areas for
improvement and future audit priorities for different suppliers.

Adopting the JAC Guidelines and defining KPls.

During the reporting period, the cooperation network expanded its
membership to a current total of nine telecommunications providers:
Belgacom, Deutsche Telekom, France Télécom-Orange, KPN, Swiss-
com, Telecom ltalia, Telenor, TeliaSonera and Vodafone. All members
were asked to approve the JAC guidelines unanimously by the end of
March 2013. The next step is to work together with the suppliers and
NGOs to define key performance indicators (KPIs) for the topics invol-
ving the highrest risks, such as working hours and child labor. The KPIs
should be completed by summer 2013.

RESPONSE TO VIOLATIONS AGAINST EMPLOYEE RIGHTS.

If we find out about violations against employee rights on the part of our
suppliers, we work to make sure these violations are remedied and that
working conditions are permanently improved. If the violations cannot
be promptly remedied, Telekom responds to the situation within the
scope of an escalation process, like the one used in 2012 with a sup-
plier from China.

An international non-governmental organization (NGO) made serious
accusations against this supplier. The NGO claimed that the supplier's
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working hours were too long and that they had 16 - 18 year-olds wor-
king the night shift. They also claimed that the supplier had used inap-
propriate disciplinary measures and delayed payment of social security
contributions or refused to pay them altogether. Telekom had already
imposed strict measures on the supplier within the scope of an audit in
October 2011. However, the follow-up audit conducted in July 2012
showed that the supplier had not yet complied with these requirements.
As a result, Telekom sent the supplier an internal corrective measure
plan in August that was created in consultation with Buyln and then veri-
fied the implementation status on-site at the end of August. We were
able to identify initial positive trends at that time. A crisis meeting was
held by Telekom representatives and the supplier's management to dis-
cuss the working hours, which were still too high. In addition, a high-ran-
king delegation from Deutsche Telekom visited the company in Septem-
ber, following which the supplier formally agreed to the corrective mea-
sure plan sent to them by Telekom in November 2012 and, in their
agreement, stated that their objective was to become a model company
in the region and within the industry.

Each month, Telekom monitors the supplier's efforts initiated in August
2012 to ensure that improvement measures such as a pay increase, gra-
dual reduction of weekly working hours to the legal 49 hours a week,
building collective and individual showers and drawing up a new cafete-
ria concept are indeed implemented.
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2012 AUDIT RESULTS.

A total of 33 social audits were conducted on direct and indirect sup-
pliers of Deutsche Telekom in 2012 through the auditing program set up
and managed at Group level. As in previous years, we focused our audit
activities particularly on suppliers in Asia. However, we also conducted
social audits in Latin America and Eastern Europe.

Among the suppliers audited were manufacturers/suppliers from the

terminals, IT services, IT hardware/software and network areas. The
audits did not uncover any cases of corruption.

At a glance: 2012 audit results.
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RESULTS AND IMPROVEMENT.

In 2012, a total of 33 audits were conducted by external and internal
auditors. 26 of these audits were conducted within the scope of the
Joint Audit Cooperation (JAC). We did not find any cases of corruption.
However, we identified key weak points and considerable need for
improvement particularly in the following areas:

m  Qccupational health and safety
m  Corporate ethics
®  Working hours

We found violations against Telekom supplier requirements in a total of
166 cases, 42 of which must be considered critical. Based on these fin-
dings, measures were immediately introduced to improve conditions on
site. The innovation cycles in mobile technology are growing steadily

Murrbier

Wages 10

Ervironment 9

Discrimination 4

Disciplinary practices 1

Forced labour 4

Health and Safety 73

Business Ethics 29

Working hours 26

Child & Juvenile labour 10
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WORK AND ETHICS.

Issue

Key findings

Measures and improvements
maide

Working hours

Discrimination

Disciplinary measures

Youth employment

= Systematically exceeding
legally permitted normal
warking hours {including
overtime regulations)

= Unacceptable amount of
overlime, in s0me cases
rmaore than 80 per month

= Employees working on
20 consecutive days
without getting a day off

= Conducting pregnancy
tests hefare hiring

n Selecting employees
hased on ethnic
hackground as well as
religion and sexual
arientation

= Deducting pay for mistakes
made atwork

n 16 - 18 year-olds warking
the night shift

= |ntroduction of & monitoring
system to automatically record
time worked and to provide the
executive management with
adequate informatian

= Agreement to gradually comply
with national laws regarding
warking hours, to the extent
these excerd the ILO
guidelines

= |ntroduction of a day-off policy
after working seven days ina
rov

= SAROOD cedification

= Elimination of pre-hire
pregnancy tests

= |ntroduction of a palicy far
conducting interviews. Ethnic
hackground and religian na
langer allowed as part ofthe
selection criteria; interiewers
are prohibited from asking
gquestions ahout sexual
arientation.

= [ntroduction of a palicy to
regulate disciplinary
measures. Deducting pay for
mistakes made atwork is now
strictly prohibited. Introduction
of regular informational and
training measures for
production managers.

= |ntroduction of a palicy to
regulate employment of yaung
people. Young people anly be
hired for less strenuous
pasitions; night shifts and
averime are prohibited.
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ENVIRONMENT, HEALTH AND SAFETY.

Issue Key findings Measures and improvements
maide
Ermvironment = Mo environmental = [S3214001 cedification

COccupational health
and safety

CORPORATE ETHICS.

Issue

management systern in the
production area

»  Protective clothing for
hazardous working
conditions either not
awailakle ar defective

= Risks atthe workplace that
could lead to accidents,
injury orwark-related
illneszes were not being
reviewed

= o gafety infarmation
awailable far chemicals

= Mo regular infarmational or
training measures on
oceudpational health and
safety

Key findings

Free pravizion of adequate
protective clothing for
hazardous working conditions

Regular monitaring of risk
factars invalved in wark
processes and conditions

Pravision of safety infarmation
an chemicals and hazardous
goods

Regular instructions an
oceudpational health and safety
far employees

Measures and improvements
maile

Corporate ethics

» Sub-zuppliers were not
required to comply with
environmental, social and
ethical standards

Introduction of environmental
and sacial standards far
suppliers including regular
U
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INTERNATIONAL COLLABORATION.

shorter. More and more raw materials are needed to manufacture new
products, some of which are extremely rare and are extracted and pro-
cessed under critical conditions in newly industrialized and developing
countries. At the same time, devices are used for ever shorter periods
and many disposed of without considering the value of the materials
they contain. We can only indirectly impact suppliers and subcontrac-
tors at the start of the complex value chain for ICT products, for example
by refusing to buy products from dubious sources. We are aware of our
responsibility and are convinced that we can make a real difference by
taking comprehensive solution approaches. That is why we participate
in industry-wide collaborations like the Global e-Sustainability Initiative
(GeSlI).

SWITCH ASIA PROJECT COMPLETED.

In February 2013, the Switch Asia project sponsored by the EU came to
an end. The purpose of the project was to improve the sustainability
efforts of small and medium-sized companies (SMEs) in China‘s ICT
industry. The project was initiated because SMEs are responsible for a
large amount of air and water pollution in Asia. European companies
can help them develop environmentally-friendly processes. Deutsche
Telekom sponsored the project as a strategic partner. Various measures
were conducted from 2009 until 2013 within the scope of Switch Asia,
including 23 workshops for SMEs as well as development programs for
twelve pilot companies and two network events. More than 1,600 com-
panies participated in one or several of the events.

Telekom presented its sustainability strategy and its contributions to the
project at the final event of the Switch Asia project in January 2013.
Telekom's contributions included preparing and conducting workshops,
receiving a high-ranking Chinese delegation in Germany and passing
on its knowledge of environmentally relevant characteristics of products
and possible sustainability standards.

CONFLICT-FREE SMELTER PROGRAM IMPROVES SAFETY IN THE
RAW MATERIALS SUPPLY CHAIN.

In cooperation with the Global e-Sustainability Initiative (GeSl) and the
Electronic Industry Citizenship Coalition, we helped expand the Con-
flict-Free Smelter Program in 2012. The point of the program is to make
it possible for companies to procure conflict-free raw materials. Another
goal is to establish industry standards that cover the extraction and pro-
cessing of raw materials, with the objective of preserving peaceful co-
existence and human rights.

The program focuses its controls on metal processing and smelting
companies, which make up the ,bottleneck” of the entire supply chain
for mineral resources (from the mines to the final product). Independent
auditors control companies to make sure that sourced raw materials are
not related to armed conflicts.

We made progress in the following areas during the reporting period:
Introduction of an independent audit of the Conflict-Free Smelter Pro-
gram

m Definition of new audit indicators

m  Development of an audit protocol that can be viewed by the public
for each metal worked by smelting companies

B |nstallation of a whistleblower process for people to anonymously
report shortcomings of smelting companies

B Expansion of the program to include the automotive industry as a
result of the US-based Industry Action Group becoming a member

B Inclusion of jewelry makers

In order to increase its influence, the initiative is planning to expand its
efforts to include other stakeholders and to consider collaboration with
initiatives engaged in areas such as sustainable forestry, diamond
mining and fair trade.
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CLIMATE & ENVIRONMENT.

The ICT industry plays a key role when it comes to curbing climate
change. This was proven by scientific studies such as the SMARTer2020
study, which was published on December 3, 2012. Telekom played a
decisive role in designing this study, especially the Germany addendum.
The study was presented by Luis Neves, Chairman of the Global
e-Sustainability Initiative (GeSl) and Board Representative for Climate
Protection and Sustainability at Deutsche Telekom, and Christiana
Figueres, UN Executive Secretary of the UN Framework Convention on
Climate Change, at the 18th UN Climate Change Conference in Qatar.

According to the study, a total of 16.5 percent of the annual emissions
expected to be generated globally by 2020 could be avoided by emplo-
ying smart information and communications technologies. That comes
to a total of 9.1 billion metric tons of CO, emissions, which is about

ten times the amount of total greenhouse gas emissions produced in
Germany and about seven times the amount produced worldwide
through the use of ICT. The study identified smart agriculture as another
new potential area for emissions reduction.

We believe that Germany, and therefore Telekom, needs to assume a
leading role when it comes to fighting climate change through the use
of ICT. We are developing our products and services within the scope
of our ,low carbon society“ action area, making it possible for our
customers to engage in green consumption with our innovative ICT
services and solutions. We are also investing heavily in the expansion
of a climate and environmentally friendly network infrastructure.

What's more, we take a host of measures to continuously reduce the
impacts that our own business activities have on the climate and envi-
ronment. Reducing the Group's CO, emissions is a focal point of our cli-
mate protection strategy. During the reporting period we concentrated
on implementing our climate protection strategy throughout Europe.
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CLIMATE PROTECTION.

According to the SMARTer 2020 study, around 16.5 percent of all CO,
emissions worldwide could be avoided through use of information and
communications technology (ICT). That is seven times the amount that
is being caused by the ICT industry itself.

&
For this reason, we support consumers and business customers
who are looking to optimize their energy consumption and energy
management. A few examples that show how the carbon footprint
of enterprises and consumers can be reduced with ICT are cloud
services, smart clients, video conferences, and smart grids. Simulta-
neously, we are systematically reducing our own CO, emissions.

To this end, we are shifting our network technology away from the
traditional telephone network over to the Internet protocol, replacing
second generation mobile technology with new technologies and
improving the utilization and energy efficiency of our data centers.

TARGET IN GERMANY FOR 2020: 40 PERCENT LESS CO,

THAN IN 1995.

Telekom in Germany plans to make a contribution to creating a low car-
bon society by 2020. Our ambitious goal is to reduce CO, emissions by
30 percent by 2020 compared to 2008 levels. That will be the equiva-
lent of more than 40 percent compared to emissions recorded in 1995.
It is realistic to say that we can achieve this goal based on the general
conditions given in Germany. Unlike emissions in global growth regions,
CO, emissions have decreased in Germany over the last two years.
According to measurements conducted by the United Nations Frame-
work Convention on Climate Change, UNFCCC, the amount of CO,
emissions produced in Germany, measured based on CO, equivalents,
decreased from 1,246 million tons in 1990 to 937 million tons in 2010.
By introducing more efficient information and communications techno-
logy (ICT), Deutsche Telekom contributes significantly to continuing
this trend. Even the increasing transmission capacities and telecommu-
nications services resulting from this do not necessarily lead to higher
emissions thanks to the use of state-of-the-art technology.

CO, reductions at Telekom in Germany will primarily result from the tran-
sition to the more energy-efficient Internet protocol (Al-IP). We can also
make a contribution to this development with the implementation

of our Green Car Policy, which was introduced in 2010, with savings in
the area of facility management and with load-adaptive control of net-
work components. We use the CO, emissions CR KPI to measure overall
emissions trends. In 2012, the entire Telekom Group emitted a total of
3,647,359 tons of CO,. If you also take the emissions saved with RECS
(Renewable Energy Certificates System) and other certificates, the
Group only produced 2,235,388 tons of CO,. At the end of 2012, the

International Energy Agency (IEA) completely revised the emission fac-
tors it had published for emissions resulting from electricity consump-
tion. This was taken into account for the 2012 emissions and resulted in
arise in the emissions figure.

INTERNATIONALIZATION OF THE CLIMATE PROTECTION
STRATEGY.

We have not yet achieved our interim goal, which was approved in 2011,
of expanding our climate protection strategy to 13 European Telekom
subsidiaries and 11 European T-Systems branches by May 2012. This
can be attributed to uncertain forecast data on emissions-heavy seg-
ments such as fixed-line, mobile networks, data centers, IT, car fleet,
facility management and business travel. Even the definition of personal
climate protection goals for our European subsidiaries depends on this
data to a certain extent.

Telekom has also initiated this process at international subsidiaries
outside of Europe regardless of the still pending specification of climate
protection goals at European units. Reference values from 2008 have
been determined for all areas as for the European subsidiaries. The next
step is to identify specific measures and create a prognosis for target
values in 2020. The climate protection strategy is currently being exten-
ded to include eight T-Systems LBUs outside of Europe: Brazil,
Malaysia, Singapore, Russia, North America, Mexico, South Africa and
China. T-Systems Japan and T-Mobile USA have not yet been included.

By determining their own climate protection goals and relevant imple-
mentation measures by 2020, our international subsidiaries outside of
Germany are laying the groundwork for being able to implement the cli-
mate protection strategy. After this process has been completed, we are
planning to conduct regular checks of CO, emissions and measure
implementation to ensure the targets are met. The CR Manager Network
is also planning to strengthen collaboration between our international
subsidiaries and to encourage them to share their experiences from cli-
mate protection efforts. This should further promote internal communi-
cation of best practices.

CLIMATE-FRIENDLY NETWORK INFRASTRUCTURE SOLUTIONS.
As part of the Climate Change Group (CCQ), the expert group CCG@
TDG from DT Technology is developing and initiating specific measures
in collaboration with Power and Air Solutions in order to reduce CO,
emissions generated by the network infrastructure in Germany between
2008 and 2020. The group meets regularly, analyzes current CO, values
and, if necessary, develops new measures to meet the Group's 2020 tar-
get for CO, emissions.
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Here is a list of exemplary projects in the area of climate-friendly net-
work infrastructure solutions that were developed by the expert group
in2012:

LLoad-adaptive control

Analysis of smart grid potential and conducting initial pilot projects
Highly-efficient network devices

Increase power usage effectiveness of the control stations
Dismantling outdated technology

Load-adaptive control of information and communications technology
(ICT)is a field of research on how to reduce CO, emissions in order to
make our network infrastructure more climate friendly. Traditional ICT
technology always uses the same amount of power regardless of the
amount of data that is being transferred or processed. Load-adaptive
control systems allow us, to a certain degree, to adjust electricity usage
in line with the capacity needed.

We have also analyzed and implemented possible energy savings
potential in the context of designing smart grids (DESI project). Smart
grids allow network operators to control the generation and use of elec-
tricity in such a way that supply and demand are coordinated more
effectively and the voltage in the grid remains stable. This will make it
possible for grids and power plants to work together in a more efficient,
climate-friendly way (Smart grids & smart metering).

Additionally, the PUE value was further reduced from 1.8 to 1.48 at
around 8,000 operating units between 2005 and 2012. The PUE value
compares the total amount of power that is used at a data center with
the power consumption of the computers (total facility power/ICT
power) and indicates how effective operating units are in terms of secu-
ring availability (cooling and powering). The more the value approxima-
testo 1, the higher is the energy efficiency. In 2012, we conducted a
number of measures, e.g., increased usage of direct fresh air cooling,
waste heat recovery from central cooling and compact systems and rec-
tifier station efficiency improvements. This resulted in further reductions
of energy consumption in the network infrastructure.

We also continued to dismantle outdated technology in 2012. Telekom
was able to save around 16,900 tons of CO, emissions in 2012 by shut-
ting down power-intensive network systems, compared with approx.
16,000 tons in 2011. After dismantling outdated systems, we have them
recycled so that valuable raw materials such as copper can be reused.

COMPENSATING FOR 12,139 TONS OF CO, WITH CLIMATE
PROTECTION PROJECTS.

Telekom compensated for the carbon footprint left behind by events,
products and services totaling at 12,139 metric tons of CO, during the
reporting period. Our event policy specifies that climate certificates
must be purchased to compensate for all events that cause CO, emissi-
ons of more than ten metric tons. CO, compensation for events with
emissions below this limit is voluntary. Project managers responsible for
events need to take climate protection-related issues into account even
during the planning phase. They can use an emissions calculator to cal-
culate values such as the emissions that will be generated by participant
travel to and from the event.

We also compensate for the CO, emissions produced by some products
and services, e.g., phone and web conference systems or software for
downloading videos and music by (neutralizing the carbon footprint of
our download portals).

Avoiding and reducing greenhouse gas emissions has top priority at our
company. We are investing more and more in certified climate protec-
tion projects—for example, a biogas project in India—to compensate for
CO, emissions that cannot be avoided. 30 percent of the climate certifi-
cates comply with the Gold Standard, the strictest requirements for
emission reduction projects worldwide, and 70 percent comply with the
Voluntary Carbon Standard, which is recognized internationally as well.

In 2013, we are planning to increase the volume of high-quality climate
compensation efforts and get involved in further projects.

MEASURING EMISSIONS ALONG THE VALUE CHAIN.

In the last few years, Telekom has initiated the measurement of Scope 1
and Scope 2 emissions:at its international units. To do this, we use the
data provided by them in the Group-wide CR data collection system, in
which each company records the number of kilometers driven, con-
sumption of fossil fuels and electricity consumption. Based on this data
we calculate the scope 1 and 2 CO, emissions using coefficients defi-
ned by the International Energy Agency (IEA).

We are aware that this only reflects part of our impact on the climate.
Additional emissions are generated in particular during the production
and transport of the goods that we purchase from our suppliers as well
as when customers use our services. So far, we have only been partially
recording scope 3 emissions for Telekom in Germany, including emissi-
ons produced by our business trips taken by rental car, train or airplane.
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In 2012 we developed a concept to record our indirect emissions as
defined under GHG Scope 3. At the end of the reporting period, we
submitted our draft for review by a verification company of internati-
onal repute. The results are expected by mid-2013. We continue to
participate in industry initiatives to ensure that our data can be com-
pared with that of other companies.

o
One tricky aspect about recording Scope 3 emissions:is evaluation

of emissions from the pre-supply chain. In order to obtain the infor-

mation we need, we hold intensive talks with our suppliers. In 2012,
we staged two supplier workshops on this aspect.

With support from Oko-Institut e. V., we also developed a guideline for
calculating a product carbon footprint (PCF). To create transparency on
greenhouse gas emissions at the customer end, we have tested the first
draft of the guideline in practice on the basis of our Entertain product.
During the process, we found that the receiver's standby function is a
high power consumer. We therefore plan to optimize the product and
move it over to the Internet in the medium term. However, the largest
single part of the carbon footprint, namely 35 percent, is generated in
conjunction with the TV set itself, on which we have no direct influence.
Our calculations of the Scope 3 emissions:are based on the internatio-
nally recognized Greenhouse Gas (GHG) Protocol Standard. Deutsche
Telekom is involved in further advancing the protocol, especially for
companies in the information and communications industry (ICT).

The plan is to pass and publish a sector supplement amendment for the
industry in 2013.
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CLIMATE PROTECTION INITIATIVES.

Fighting global warming will be one of the main issues in our future.
Close collaboration between the worlds of business, politics and society
is very important in developing effective approaches to climate protec-
tion. That is why Telekom is involved in numerous initiatives to protect
the climate and the environment within the scope of its ,low carbon
society” focus.

We also made efforts to drive the topic during our participation in the
United Nations' COP 18 climate protection conference, which was held
in Doha, Qatar in December 2012, together with the Global e-Sustaina-
bility Initiative (GeSl). At the conference, we emphasized the central role
of the ICT industry in realizing CO, reduction targets as well as the
necessity of developing specific, mandatory objectives.

2° - GERMAN CEOS FOR CLIMATE PROTECTION INITIATIVE.
Deutsche Telekom supports the German federal government at a natio-
nal and international level in creating an effective policy to protect the
global climate as a member of the 2° - German CEQs for Climate
Protection foundation. On the occasion of the United Nations' climate
change conference (COP:18) in Doha, Qatar in December 2012, the
CEOs of the companies supporting the foundation made an appeal

to the German federal government. They demanded that Germany

help develop a common position for the EU member states in which
they commit to raising their CO, reduction targets for 2020 from 20 to
30 percent. At the beginning of the climate change conference on
November 26, 2012, the CEOs paid German Minister for the Environ-
ment, Peter Altmaier, a visit. They discussed topics such as the contribu-
tions being made to climate protection by the energy turnaround in
Germany and efforts to make buildings more energy-efficient.

INVOLVEMENT IN THE GLOBAL E-SUSTAINABILITY INITIATIVE.
Telekom is a founding member of the Global e-Sustainability Initiative
(GeSl). Our Board Representative for Climate Protection and Sustainabi-
lity has been chairing this initiative since 2006. Telekom representatives
were involved in all five current working groups during the reporting
period: Here is a summary of their activities:

®  Climate change: The main focus of this working group in 2012 was
to carry out the SMARTer2020 study. The original plan for 2012
was to identify the potential for reducing water consumption in
processes used to manufacture network infrastructure systems and
end devices. However, this project could not be implemented
because of the SMARTer2020 study. No decisions as to when the
project would be initiated had been made by the end of the
reporting period.

Supply chain: Standards for a transparent raw materials supply
chain, e.g., within the scope of the Conflict-Free Smelter Program
conducted by EICC (Electronic Industry Citizenship Coalition) -
GeSl Extractives Working Group - were developed further during
the reporting period.

Energy efficiency: In 2011, we participated in a benchmark study
on the energy efficiency of fixed-line network providers. The results
were published in 2012. British Telecom, KPN, Telecom ltalia and
Telefonica also participated in the study. The results showed that
there are many differences between the network providers. Some
of the differences include outside air temperature at the sites where
technical systems are installed. That leads to a strong variation in
the amount of energy needed to cool network nodes. Population
density as well as the access technology being used also lead to
significant deviations in energy consumption values. One key factor
in improving energy efficiency is switching digital legacy systems
over to state-of-the-art IP-based systems. All parameters analyzed

in the study showed increasing efficiency in the period between
2008 and 2010. Deutsche Telekom's values were above average.
However, only a limited comparison of the data can be made due
to the differing general conditions, which must also be taken into
consideration when factoring in successful improvement programs.

E-waste: In order to establish capacities for the international
management of electronic waste in developing countries, the
working group initiated the E-Waste Academy in 2012 in collabora-
tion with Solving the E-waste Problem (StEP) and the United
Nations Environment Program (UNEP). The focal point of the
conference was sharing experiences and examining effective waste
management and regulatory systems for e-waste. The first conven-
tion of the E-waste Academy took place in Accra, Ghana, from June
25-29, 2012. The convention was co-financed by GeSl, the Nether-
lands Association for the Disposal of Metal and Electrotechnical
Products (NVMP Association) and the United Nations Industrial
Development Organization (UNIDO). An interactive online toolkit for
e-waste management was developed in the context of the conven-
tion. It is available to any parties interested in the e-waste sector and
provides tools for creating guidelines and business models as well
as system solutions. The final version of the toolkit is scheduled to
be completed in spring 2013. Participants responded to the event
very positively and it was reported on extensively by the media. You
can find more information on the E-Waste Academy on YouTube,
Facebook and Twitter.
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B Public policy: GeSl used the United Nation's COP 18 climate
conference in Doha, Qatar, as an opportunity to initiate a number
of activities in which Telekom participated as a member of GeSl.
One highlight was the press conference presentation of the
SMARTer2020 study, which we helped develop as part of our
commitment to GeSl. The study focuses on the potential of ICT
(information and communications technology) to reduce green-
house gas emissions. A video of the event is available on YouTube.

Participants at the ninth GeSl general meeting in Shenzhen, China, in
October 2012, approved a new organizational structure. The new struc-
ture focuses on project-based collaboration instead of permanent wor-
king groups. GeSl plans to focus on three areas: climate protection,
human rights and the supply chain. Under these topics, participants will
develop content on areas such as energy efficiency (climate protection)
and conflict minerals (supply chain). Deutsche Telekom will be partici-
pating in all of the new project groups.

ICT as a solution engine.

The SMARTer2020 study is an update to the SMART2020 study that
was published in 2008. The potential reduction of 16.5 percent of all
CO, emissions by 2020 indicated by the study exceeds the results of the
earlier study by far. Deutsche Telekom was heavily involved in
developing the study. In Germany, one of the study's focal countries,

the study examined greenhouse gas reduction potential particularly in
the energy generation and industrial production sectors.

Broadband'‘s potential to reduce CO, emissions in the U.S. and
Europe.

In 2012, GeSl commissioned the Yankee Group to conduct a study on
the current energy savings potential of online activities. The study
looked at eight areas: telework, the Internet as a primary news source,
online banking, e-commerce, media downloads and streaming, e-lear-
ning, digital photography and e-mail. The results showed that using
these applications can help reduce total energy consumption by around
2 percent in the U.S. as well as in Germany, France, the UK, Italy and
Spain. To sum up the results, the annual energy savings potential in the
five EU countries is the equivalent of 123 million barrels of crude oil and
as much as 205 million barrels in the US (1 barrel = 158.9873 liters).
This correlates with CO, emission totaling around 39 and 79 million
tons respectively. Telework solutions were rated as being particularly
effective. Telekom supported the study financially and provided informa-
tion.
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ENERGY MANAGEMENT.

To help us achieve our ambitious climate protection goal, we are wor-
king on gradually reducing the electricity consumption involved in our
business processes. One of our measures s to use energy-efficient infor-
mation and telecommunications technology to continually optimize our
operational processes and our network infrastructure. We have tracked
progress in this area using the Energy Consumption CR key perfor-
mance indicator (CR KPI) since 2010. This KPI shows the amount of
energy consumed compared to our revenue figures. We also record
the carbon footprint of our business activities using the CO, emissions
CR KPI. Due to the price erosion in ICT services and the resulting
decrease in revenues, our Energy Consumption CR KPI continued to
increase despite the clear improvements in energy efficiency we achie-
ved in 2012. We are therefore currently looking into designing a KPI
that more effectively reflects our performance in the area of energy
efficiency. For a detailed description of the CR KPIs, go to Strategy &
Management.

2020 ENERGY CONCEPT FOCUSES ON REDUCING
CONSUMPTION.

Experts from Power and Air Condition Solution Management GmbH
(PASM) reviewed energy use and procurement at Telekom for efficiency,
environmental friendliness and supply reliability in 2011. Following up
this review, the 2020 Energy Concept was discussed internally.

That is why we decided not to purchase RECS (Renewable Energy Cer-
tificates System) certificates in 2013 for energy used from the German
power grid, which totaled at around 2,965 GWh in 2012. In our opinion,
it makes more sense both environmentally and economically under CR
strategy to instead invest in reducing our energy consumption and
increasing our energy efficiency.

One important objective is to optimize consumption (demand site opti-
mization) through avenues such as generating our own power to cover
peak loads. We are setting up additional, highly efficient cogeneration
plants for this purpose. We also use the waste heat produced by our ICT
equipment to heat our buildings and are reducing energy consumption
by using fresh air for cooling.

Six cogeneration plants were set up in 2012 with an electrical output of
50 to 250 kW and 15 more are planned to be installed in 2013. We also
optimized more than 100 air conditioning systems in 2012 and are plan-
ning to commission the optimization of another 150 in 2013. In addition,
we conducted three pilot projects on waste heat recovery in early 2013.

40 percent higher energy efficiency for central cooling system for
network node in Munich.

We developed and commissioned an innovative energy concept in the
course of an integral planning process to update our central cooling
system for the supraregional network node in Munich, Germany.

From now on, the central cooling system will not just cool the network
node in summer, but also be used to recover ICT waste heat to heat the
building in the winter. This means that energy will be used twice: firstly,
for network infrastructure operations and, secondly, for heating our buil-
ding in the form of waste heat.

However, the cogeneration plant used to generate the power with an
installed electric output of 250 kW will do more than just generate local
power and heat. With a peak load management system developed espe-
cially for the plant, it will also be able to balance out peak loads in the
power grid. In order to optimize our air conditioning systems, we equip-
ped 15 large ventilation systems with new, highly efficient radial fans
that cool the network node with fresh air via a self-optimizing control
system. This enabled PASM to considerably improve the energy effici-
ency of cooling and power supply to the network node. Efficiency incre-
ased by more than 40 percent.

ISO 50001 CERTIFICATION FOR PASM.

The Group subsidiary, Power and Air Condition Solution Management
GmbH (PASM), was certified under the new ISO 150001 standard for
energy management systems in 2012. In addition to requiring extensive
energy data management and technical measures, the ISO 50001:stan-
dard, which went into effect in Germany in April 2012, also requires stra-
tegic and organizational innovation. PASM set up a systematic innova-
tion management process to meet these requirements. The company
collects and analyzes suggestions for improvement and new ideas from
the Group as well as from external parties in an ongoing process. If
assessed positively, the suggestions are then integrated into PASM's
energy management system. In 2012, PASM set up systems for fresh-air
cooling at data centers and network nodes on the basis of suggestions
made. In addition, systems that use waste heat generated by data pro-
cesses were installed to heat buildings. PASM also integrated its availa-
ble energy storage systems as key components of its smart energies
power supply grid.

The company is planning to conduct a monitoring audit in 2013. In pre-
paration of the audit, PASM has taken various measures including revi-
sing its energy policy and modifying operative processes in order to
more firmly integrate energy efficiency into the daily work routines of
planners and service technicians. Under the 2012/2013 energy pro-
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gram, the company is planning to set up additional cogeneration plants
to generate both electricity and heat with a primary energy efficiency of
up to 90 percent. The program also includes other pilot projects on
waste heat recovery, a program to eliminate deficiencies in network
nodes and upgrading around 150 air conditioning units with energy-
efficient fans.

INCREASED USE OF RENEWABLE ENERGY.

Throughout the Group efforts are under way to increase the proportion
of energy generated from renewable resources in overall energy con-
sumption.

In 2012 Magyar Telekom Plc. purchased 53,816 GWh of renewable
energy, which accounts for almost 25% of its total electric energy con-
sumption.

In Croatia, two new wind-solar electricity-generating systems were ins-
talled for base stations in the Hrvatski Telekom mobile networks during
the reporting period.

In October 2012 T-Mobile Netherlands started using the 286 solar
panels installed on the roof of its headquarters in The Hague. The move
is in line with the company's sustainability policy and was developed in
cooperation with the city authorities. T-Mobile Netherlands expects a
saving of 55,000 kWh representing the average energy consumption of
15 households.

Solar energy programs
Installation of two integrated rooftop photovoltaic systems with a total
capacity of 222.64 kWp on OTE buildings in Attica began in the first

quarter of 2013. Globul installed nine new hybrid systems with photovol-

taic panels in the reporting period, bringing the total number of photo-
voltaic sites to ten. At Cosmote 19 base stations are now supported by
hybrid photovoltaic systems and four new wind turbines were installed.

GREATER ENERGY EFFICIENCY AND SAVINGS.

Besides increasing the amount of renewable energy consumed, Deut-
sche Telekom subsidiaries are implementing a range of measures to
save energy and make their operations more energy-efficient.

B At the Montenegrin subsidiary Crnogorski Telekom, for example,
energy consumption was reduced through a number of different
measures in the reporting period. Rectifier:plants with a low effici-
ency factor were replaced by ones with a high efficiency factor,
which saved 700 MWh/year. Additional savings were achieved by
replacing the central air-conditioning system (303 MWh/year) and
by introducing an automatically delayed start for backup diesel
generators (159 MWh/year).

For the first time, Hrvatski Telekom reported a reduction in electricity
consumption. Total electricity consumption in 2012 was 1.3 percent
lower than in 2011.

T-Mobile Austria is promoting an energy-efficient infrastructure to
combat the increasing amount of energy being used by information
and communications technology (ICT) and steadily reduce its own
carbon footprint. In a pilot project, T-Mobile enacted a hybrid con-
cept for renewable energy from photovoltaics and wind with an
energy storage back-up system.

A photovoltaic system and a wind turbine were installed in Decem-
ber 2012 as part of the project and will be connected to the power
grid by May 2013. T-Mobile Austria provided the space to set up the
systems as well as the structural analysis for additional masts and
energy storage facilities. The goal of the research project, 80 per-
cent of which is being financed by the Climate and Energy Fund, is
to gain enough renewable energy expertise to be able to install
additional systems in the future.

In the Czech Republic T-Mobile is determined to minimize any
increase in power consumption caused by new sites or new services
such as 3G. In developing its 3G network T-Mobile therefore
decided to share sites with a competitor. Through shared MW links
T-Mobile saved 500,000 kWh more in 2012 than it would have done
if it had exclusively owned the site. Instead of indoor technology
rooms and containers, T-Mobile is, wherever possible, building
RRH/RRU-type sites. Since these remote radio head/unit sites
consume less power than indoor sites, no air-conditioning is needed
and there is no feeder loss. This saves 5,800 kWh per site and year.

Thanks to a variety of measures implemented in the reporting period
and before, T-Mobile Czech saved a total of 54,812,636 kWh of
electricity. The measures included 2G:network modernization and
the installation of solar and wind energy systems, more modern
air-conditioning systems and more efficient temperature manage-
ment technology in company buildings.

In 2012 a number of measures were implemented to reduce the
electricity consumption of OTE's telecom equipment. The comple-
ted shutdown of the HellasPack infrastructure (a digital telecommu-
nications network) brought an estimated gain of around 720 MWh.
The set temperature in all cooled premises was increased by 2° C
(from 24° to 26°), saving an estimated 750 MWh of energy per year
while switching off unused equipment is bringing savings of up to
7,162 MWh a year. In 2012 a start was made with the modernization
of rectifiers by replacing old equipment with new high-efficiency
rectifiers (estimated annual energy savings: 550 MWh), and with the
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modernization of air-conditioning equipment by installing new split
or VRV systems with an ecologically sound refrigerant (estimated
annual energy savings: 500 MWh).

m Cosmote is working on the renovation of its main datacenter to
reduce air-conditioning losses and consequently lower overall
energy consumption. Furthermore, 100 new cooling systems in
base stations and 11 new air-conditioning cabinets now use outside
air to cool the telecom equipment room when environment condi-
tions permit. 39 new rectifier cabinets with a special battery isolation
compartment allow a higher temperature to be set in the telecom
equipment room. And the single RAN technology rollout is in pro-
gress at base stations with old telecom equipment being replaced
by new equipment that consumes less energy.

®m  Globul has continued to install free-cooling (alternative air-conditio-
ning) and hybrid (diesel-battery-Photovoltaic) systems at its base
stations. This has reduced their generators‘ diesel consumption and
thus helped to reduce the company’s CO, emissions.

®  During the reporting period Cosmote Romania advanced its trials
on different means of energy consumption reduction and two
measures were selected for implementation: base stations were
retrofitted for improved free cooling at 300 sites; and cooling
efficiency was enhanced by separating hot aisles from cold aisles
and/or creating plenums for improving the efficiency of airconditio-
ning units at two core network sites.

® |n 2012 Magyar Telekom continued with its fresh air cooling system
program at its data centers. This reduces the need for air conditio-
ning and hence electricity consumption. Moreover, the company
initiated a smart cooling technology pilot project to optimize air
conditioning systems so that they consume less energy. A battery
cooling pilot project is also being implemented with aim of safe-
guarding batteries so they can tolerate greater fluctuations in
temperature. In order to save energy from gas and distance heating
Magyar Telekom once again replaced some furnaces and moder-
nized heating centers as well using the waste heat from some
datacenters for heating purposes.

ENERGY-EFFICIENT FACILITY MANAGEMENT.

Effective facility management is a key component in Telekom's efforts to
achieve its ambitious climate protection goals. That is why Telekom con-
ducts an energy-related inspection of heating and ventilation systems as
part of all facility renovation work and are constantly working to make
our facility management practices even more energy-efficient.
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Energy analysis and measures: In order to lay the foundation for
targeted energy efficiency improvements, we continued the studies
initiated in 2012. We conducted six microanalyses as well as pilot
projects on waste heat utilization at two Munich sites in 2012. The
results of these pilot projects should enable us, for example, to
generate heat from central cooling equipment and using large heat
pump systems located in ventilation ducts. This means that we can
tap the energy used to operate the Telekom networks to heat our
offices. Another waste heat project that had been planned at a |
ocation in Frankfurt was not realized. The project proved not to be
economically feasible, contrary to our initial estimates. The results
of the six microanalyses will be put into practice in 2013.

We developed a series of measures based on the results, including
adjusting the operating times for room ventilation of office and
warehouse areas to the need for fresh air in those areas. This project
is scheduled to start in October 2013 and to be completed in 2015.

LED lighting: We began switching over to LED lighting in common
areas such as stairwells, hallways and basements in December
2011. An additional twelve locations in Germany were equipped
with LED retrofit lamps in 2012 as part of this program. The lamps
can be used with traditional sockets.

Under the LED@Office project, which was initiated in 2011, we are
also planning to equip all Telekom offices in Germany with LED
lighting as a standard fixture. In 2011, we equipped some rooms
with the new lighting and discussed the results in cooperation with
different Telekom departments in Germany in order to identify in
advance possible advantages and disadvantages of using LED
lighting in offices and technical rooms. We then commissioned the
technical services provider TUV Rheinland to analyze the results
and switched over to LED lighting at other test sites. The analysis
showed that the number of test sites was not sufficient to provide us
with statistically sound conclusions. That is why we decided to post-
pone our evaluation of the project, which was originally scheduled
for 2012, t0 2013. In early 2013, we drafted a decisoin proposal to
evaluate the advantages and disadvantages of using LED lamps
compared to T5 fluorescent lamps.

We are also planning to use LED lighting in Telekom Deutschland‘s
technical areas. We conducted a pilot project at the end of 2012 in
the technical rooms at a location in Frankfurt, which were partially
refitted with LED lighting. We also equipped the Entertain showroom
at the same location with LED lamps.



CLIMATE & ENVIRONMENT
CLIMATE PROTECTION
Energy management

PROMOTING GREEN BUILDINGS.

Green buildings are a key factor in reducing energy wastage and pro-
moting the efficient use of this valuable resource. The measures menti-
oned below are symptomatic of Deutsche Telekom's Group-wide efforts
to improve its energy efficiency performance.

B T-Mobile Macedonia and Makedonski Telekom moved to a new
office in an energy-efficient building, which is expected to lead to
reduced energy consumption in 2013.

® |n Croatia Hrvatski Telekom's energy certification project involved
issuing and publicly displaying energy certificates for buildings in its
ownership, and by the end of 2012, energy certificates for 16 buil-
dings had been issued. This project is not important only in terms
of meeting legal provisions in Croatia, but also because it represents
an important strategic guideline for future management and mainte-
nance of properties owned by the company. Hrvatski Telekom syste-
matically applies innovative solutions in the green building and
energy efficiency field to reduce energy consumption and green-
house gas emissions as well as to increase the quality of working
space.

B |n Greece a recently completed Cosmote office building in Paiania
has been certified to Class A in terms of energy consumption. The
building's sustainability-enhancing features include an innovative
elevator design using regenerative technology, highly energy-effici
ent equipment (e.g. shading systems, free night cooling and lighting
with dimming and occupancy sensors), a sophisticated air-conditio-
ning system with reduced greenhouse gas emissions, and solar
thermal water heating as an on-site renewable energy source. As a
result, a marked reduction in energy consumption is expected from
2013 onwards. Moreover, this is the first office building in Greece to
be registered for the prestigious LEED® Gold Certification.

®  |n April 2012 the Polish subsidiary PTC signed a leasing agreement
that foresees its headquarters being transferred to a ,green” buil-
ding in June 2013.

Significant improvement in Romtelecom*s carbon footprint.

In order to reduce fuel consumption and flue gas emissions Romtele-
com installed new heating boilers (with an overall thermal capacity of
approx. 1.5 MW) in its condensing operations at nine sites. This led to a
reduction in fuel consumption of around 15,000 Nm? per year and flue
gas emissions by 40 percent. By installing new inverter-type air-conditio-
ning equipment in all its new projects, the company cut its electricity
consumption by 50 percent. Since this new air-conditioning equipment
also uses ecologically sound refrigerants, there has also been a reduc-
tion in harmful atmospheric emissions. The installation of PVC windows
in 25 new projects reduced heat losses by 20 percent while the installa-
tion of motion sensors in hallways and twilight sensors for exterior ligh-
ting in ten new projects cut the company electricity consumption by 30
percent.
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ENVIRONMENTAL MANAGEMENT.

We want to make sustainability a component of all our business pro-
cesses and of our employees' everyday lives. Our health, safety and
environment (HSE) management system helps us make this possible.
The system is based on the international standards OHSAS 18001:for
occupational health and safety and ISO 14001:for environmental
management. Key components of the environmental management sys-
tem include a consistent environmental policy, a Group-wide manual,
central document management and standardized Group-wide pro-
Cesses.

1SO 14001 UMBRELLA CERTIFICATE COVERS 21 COMPANIES.
We renewed or obtained the ISO 14001:umbrella certificate for environ-
mental management systems of the International Organization for stan-
dardization (ISO) for 21 of Deutsche Telekom's international subsidia-
ries in December 2012. Other international subsidiaries, such as those
in Romania and Albania, were certified under ISO 14001:indepen-
dently.

PROGRESS IN IMPLEMENTING HSE MANAGEMENT.

o
We incorporated 13 international subsidiaries into our health, safety
and environmental (HSE) management system during the reporting

period, with a total of 30 out of 59 international subsidiaries involved
in the system by the end of 2012.

17 international subsidiaries have recently been certified in accordance
with OHSAS 18001 . Each business unit makes the decision to apply for
certification themselves. Certification is not mandatory under Telekom's
CR strategy. However, the Group does provide central support for subsi-
diaries that choose to apply for certification.

GLOBUL, COSMOTE ROMANIA, AMC OBTAINED ISO 14001
CERTIFICATION.

In 2012 Globul and Cosmote Romania applied for and obtained ISO
14001 certification. In addition, Cosmote Romania was certified to OH
SAS 18001 and recertified to ISO 9001:in the same audit. After building
up an integrated environment, quality, operational health and safety
management system, AMC was externally audited and also

received ISO 14001 certification.

Development of environmental management system at OTE.

After starting development of an environmental management system in
the reporting period, OTE has set itself the goal of obtaining ISO

14001 :certification in 2013. An environmental team was specifically set
up to achieve this goal.

DEVELOPMENT OF OCCUPATIONAL SAFETY INDICATORS.
Deutsche Telekom has been collating two indicators (KPI) at the interna-
tional level to analyze the quality of its occupational health and safety
system since January 2012, All of our international subsidiaries have
been involved in this process since January 2013.

m  The ,Number of work-related accidents resulting in absence from
work* KP!I states the frequency of accidents at our Group units per
1,000 employees and will be used for a benchmark within the
Group.

m  The ,Duration of absence from work following (a) work-related
accident(s)" KPI serves as a benchmark for the number of days lost.
It will enable us to support the quality of local occupational health
and safety systems in combination with the frequency of work-
related accidents.

Deutsche Telekom strives to comply with Group-wide, standardized
occupational health and safety policies. To help us accomplish this,
we shared experiences with other companies and defined our first com-
prehensive health and safety (H & S) standards in cooperation with
those responsible for this area at the international subsidiaries. The
standards address the topics of protecting non-smokers, building
evacuation, hazard analyses, air conditioner maintenance and first-aid
organizational structures. We have been communicating our own
standards throughout the Group and implementing them locally since
2013. Our health and safety standards add to the Group's international
occupational health and safety management policies. We plan to
develop additional H & S standards and introduce these at the Group
units starting in the second quarter of 2013.

ENVIRONMENTAL TRAINING AT ROMTELECOM.

An environmental induction training course was staged for new Romte-
lecom employees and environmental training sessions were held on
selective waste collection, saving natural resources, environmental
legislation and environmental protection for all employees from depart-
ments in which the Health, Safety and Environmental (HSE) manage-
ment system has been introduced. In total, 11 percent of the entire
workforce received training in environmental issues.

INTERNAL ECO-CAMPAIGN AT PTC IN POLAND.

At Deutsche Telekom'’s Polish subsidiary, an internal ,Green Company*
awareness campaign was launched in December 2012 with the aim of
reducing PTC's energy, water and paper consumption and informing
employees about the company‘s green activities. Each month, there is a
new keynote topic (e.g. energy, water or paper consumption) that illust-
rates the company’s CR engagement and encourages employees to



CLIMATE & ENVIRONMENT
ENVIRONMENTAL MANAGEMENT

behave more ecologically. One of the chief means of communicating
the purpose of the campaign is through stickers on light switches, elect-
ronic devices, and toilets and basins - in each case encouraging staff to
save energy or water through switching or turning off the devices in
question. Other communication channels include the intranet, office
posters and leaflets suggesting more eco-friendly behavior in everyday
life.
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RESOURCE EFFICIENCY AT THE

WORKPLACE.

Telekom wants to keep the negative impact of its business practices on
the environment to an absolute minimum. We are committed to the
responsible handling of natural resources throughout the Group. For
example, we use our cell-phone recycling program to motivate our
customers and employees to make a personal contribution to the con-
servation of natural resources. We also make our workstations environ-
mentally friendly through measures such as using low-energy devices.
Sustainability criteria also play a key role in the procurement of office
supplies.

USING RECYCLED PAPER.
We have been able to cover almost 100 percent of demand for paper in
our offices with recycled paper since January 2012. This is the result of

our modified paper procurement process, which we introduced in 2011.

The new process requires individual approval for purchasing fresh-fiber
paper, which was only given in two exceptional situations. The amount
of fresh-fiber paper currently used at our offices is less than 0.0005 per-
cent.

This measure is in line with the five-point statement that we support as
members of the Pro Recyclingpapier initiative that promotes the use of
recycled paper.

CONSERVING RESOURCES WITH STATE-OF-THE-ART PRINTERS.
By the end of June 2012, we had installed a total of 5,050 environmen-
tally-friendly, multi-functional printers at Group offices in Germany, each
of which can be used from several workstations. Almost 85,000 work-
stations have access to these printers. The printers bear the Blue Angel
and Energy Star seals for being particularly low-energy and climate-
friendly products. With the printers, we can reduce our energy con-
sumption by 1,019.6 kWh a year, reducing emissions by 470 tons of
CO,. They also help us save costs of around EUR 155,000.

Our Montenegrin subsidiary, Crnogorski Telekom, was able to reduce
its consumption of paper by 30 percent, for example by changing prin-
ter settings.

T-Mobile USA reduced the number of printers (including fax machines,
multi-functional printers, etc.) by 1,212, saving around 288,223 kWh
or 191 tons CO, annually. T-Mobile also optimized printer solutions
(printers, scanners, fax machines and copy machines) at all offices in
the U.S. and Puerto Rico (not including retail stores) in order to provide
employees with expanded, secure printer features and improve the
company's carbon footprint. Changes particularly included the intro-
duction of cloud printing. With this technology, employees can send
documents to be printed without having to select a specific printer.

GREEN OFFICE SUPPLIES.

We encourage the purchase and use of green office supplies at Tele-
kom in Germany by giving these products priority in our central ordering
system, eBest. We also informed our employees and raised their aware-
ness of green approaches at the office in 2012 via internal media such
as the Telekom Social Network (TSN) and the intranet.

Our employees in Germany can use an intranet training tool called
Green Office Supplies to find out more on the topic and use their new-
found knowledge to earn a certification.

As a major purchaser of green office supplies, Telekom in Germany was
awarded the special prize for the Easy Tree Award by our main supplier
of office supplies, Staples Advantage. Staples Advantage also donated
one percent of the money we spent with them on green and socially
acceptable office supplies to fund the planting of 691 trees in Germany.

eBest offers a large selection of sustainable products. These products
are labeled with a green tree to make it easier for users to choose envi-
ronmentally friendly supplies. And our employees use the offer, too.
Approximately 40 percent of the office supplies ordered in 2012 met
Telekom's sustainability criteria. These criteria require the use of recyc-
led or repurposed material, biodegradable material or paper that has
been certified by the Forest Stewardship Council®(FSC) or Program for
the Endorsement of Forest Certification (PEFC). Our goal is to increase
the number of office supplies that meet these criteria to at least 50 per-
cent by 2015.

Our central ordering system, eBest, offers a selection of over 1,120 envi-
ronmentally friendly articles. These include recycled products and refil-
lable pens and pencils made from recycled material. Employees can
easily find green supplies with the help of the search engine and then
place their order.

TABLETS FOR TROUBLESHOOTERS.

To replace the previous paper-based documentation, technicians at
Magyar Telekom who are responsible for troubleshooting and configu-
ring services were provided with tablet PCs featuring applications deve-
loped by their specific unit (scanning, electronic signing features, etc.).
This not only helps them to organize their work better but also results in
cost, time and energy savings and reduces paper consumption.
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WASTE MANAGEMENT & DISPOSAL.

The amount of waste produced throughout the Group increased slightly
compared to 2011. The waste we produce is primarily comprised of
office waste and dismantled equipment from our network infrastructure
throughout Germany. In order to make our waste management pro-
cesses more efficient, we coordinated our new international waste
management approaches developed in December 2011 with our inter-
national subsidiaries in 2012. However, we had to postpone implemen-
tation of the operative processes and systems at the Group units, which
was scheduled for 2012, because of the ongoing coordination process.
Mandatory policies and key performance indicators (KPIs) will be key
components of our international waste management activities. Each
international subsidiary will use these as a basis for setting clear goals
and developing effective measures locally.

EXPERTS MANAGE SYSTEMATIC NETWORK UPGRADE.

The removal of outdated technology that is no longer necessary is an
important measure against the backdrop of ongoing all-IP network
expansion to help us conserve energy and save costs in the years to
come. The Retire project at Telekom in Germany identifies which of the
components that are no longer being used can be removed from the
network at reasonable cost and effort.

By shutting down systems with a total electricity consumption of
4.51 MW in 2012, we are able to prevent CO, emissions amounting to
18,213 tons. The valuable components will then be recycled.

For example, we shut down all of our transmission systems with band-
widths of less than 2 Mbit/s in 2012. In 2012, this was the equivalent of
1.05 MW of saved energy (2011: 2.4 MW) with a reduction in our annual
CO, emissions of 3,941 metric tons. All of the 25,000 or so network
components with bandwidths below 2 Mbit/s are going to be recycled.

T-SYSTEMS CZECH REPUBLIC: WASTE MANAGEMENT
RENEWED.

T-Systems in the Czech Republic undertook a radical renewal of its
waste management system in the reporting period. Hazardous waste
(e.g. fluorescent lamps, batteries, chemicals, et cetera) is handled in a
legally compliant manner by a specialist waste management company.
Waste responsibilities within the company have been stringently defined
with one waste manager per site controlling waste management imple-
mentation. The company’s logistics department is now responsible for
returning and recycling electronic waste. A specialist company deals
with common waste and all waste-related information is integrated and
monitored by the company's internal process system. During the
reporting period the company collected 381 kilogram of electronic
waste and batteries, 30 kilogram of cartridges and 2,650 kilogram of
waste paper.

RECYCLING 9,000 METRIC TONS OF CABLE.

In 2012, Telekom removed more than 9,000 tons of copper cable from
duct systems in Germany alone. The cable was processed in
accordance with environmental standards at certified waste disposal
facilities and up to 90 percent of the material was recycled.

Over the course of network upgrading, Telekom conducted a pilot
study to assess resource efficiency and the contribution to reducing
CO, resulting from recycling cables. We used values on energy con-
sumption, climate change and resource consumption to calculate the
results. They were presented in March 2013 and showed that recycling
copper generates significantly less greenhouse gas emissions than
primary source extraction. Resource consumption during cable recyc-
ling was only a small fraction of the primary resources regained from
the process.

RECYCLING ELECTRONIC WASTE.

The exponential growth figures for cellphone and smartphone usage
hide a serious problem: What do you do with your old phone? Throug-
hout the Deutsche Telekom Group subsidiaries are tackling this key
issue.

In Poland, PTC's mobile phone and battery recycling campaign resulted
in the collection of 1,119.65 kilogram of mobile phones, 669.23 kilo-
gram of accessories and 940.34 kilogram of chargers during the
reporting period.

At Slovak Telekom a prize competition to find the company's ,biggest
mobilecologist* was staged for four weeks from November to December
2012. The idea was that employees clean up their houses before Christ-
mas and get rid of old cell phones by handing them in at their place of
work or bringing them to one of Slovak Telekom's shops. Ecological
recycling was assured since 90% of material was to be reused. In all,
nearly 1,000 old cell phones were collected as a result of the competi-
tion.

T-Mobile in the Czech Republic is participating in a project that aims to
heighten children‘s recycling awareness and education. One aspect of
the project is an old phone collection competition for schools. As a
result, a total of 22,782 phones were collected. The winning schools
were invited to an award ceremony at T-Mobile headquarters, where
they also had the chance to see the company's alternative energy sour-
ces.
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RECYCLING PROGRAMS AT OTE & COSMOTE.

A systematic recycling program was introduced at the Group's two lar-

gest office buildings employing some 4,000 people in all. This program
involves recycling office paper, plastic, aluminum and other packaging

materials, batteries and electric or electronic waste.

In the reporting period both companies continued with their programs
for monitoring and measuring the separate collection of different types
of waste, which is then delivered to recycling companies through sub-

contractors.

ROMTELECOM WASTE COMPETITION.

A ,Collect batteries and Win“ competition offered prizes to Romtelecom
employees for collecting waste batteries and accumulators. A campaign
to promote environmental awareness and the selective collection of
electric or electronic waste involved distributing 20,600 flyers via the
company's shops as well as posting messages on its website and Face-
book. Containers for selective collection of waste cartridges and toners
were placed at Romtelecom sites. Last but not least, new recycling
contracts were signed for all types of waste generated by the company‘s
activities.
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CLIMATE-FRIENDLY MOBILITY.

With some 28,000 vehicles registered in Germany alone (including
transporters and small transporters), our company fleet is one of the lar-
gest in Europe. Our fleet's carbon footprint reflects approx. 10 percent
of our direct and indirect emissions (scope 1 and 2 according to the
Greenhouse Gas Protocol) in Germany. That is why measures for sustai-
nable, low-emissions mobility make an important contribution in hel-
ping us achieve our climate protection goals within the scope of ,low
carbon society” CR action area.

Telekom is pursuing a three-pillar strategy in order to reduce the green-
house gas emissions of its fleet:

B Rightsize: By choosing state-of-the-art, efficient vehicles, we are
working toward making our fleet more environmentally friendly.
Telekom's mobility services provider, Telekom MobilitySolutions,
has always explicitly selected low-emissions models for our service
vehicles. Greater emphasis is now also being placed on this aspect
for company cars. Our Green Car Policy:is paving the way.

®  Economize: Our employees who use company cars learn how to
drive as efficiently as possible in special driving courses.

B Substitute: We are testing different mobility concepts with the goal
of being able to use low-emissions drive systems in the future.

NEW CARS: CO, EMISSIONS REDUCED TO 120 G/KM.

We were able to make further progress toward establishing a sustaina-
ble fleet during the reporting period due to our strict Green Car Policy .
The average CO, emissions of our new company cars decreased from
131 g/kmin 2011 to 128 g/km (based on manufacturers' standard
mileage information). If we include service vehicles in this calculation,
the average CO, emissions of all new vehicles were down from 125 to
120 g/km. That means that we have already met the European Union's
climate protection targets set for 2015 for new cars at 120 g/km and
are well below the national average in Germany of 142 g/km CO, (exclu-
sively manufacturer data based on information provided by the German
Federal Motor Transport Authority).

CRITICAL ASSESSMENT BY DEUTSCHE UMWELTHILFE.

As in previous years, the German environmental organization Deutsche
Umwelthilfe (DUH) reviewed the CO, emissions of different vehicle fleets
in Germany and presented them with a red, yellow or green card again
in 2012. Together with six other companies, Deutsche Telekom was pre-
sented with a yellow card despite its exceptional car fleet.

Only four of the 162 companies reviewed received a green card and

151 companies were given a red card. That included the 112 compa-
nies who did not provide any information for the review. That puts

Telekom among the top 10 percent. DUH justified the rating by stating
that, even though environmental management policies are visibly in
effect at our company, they are not extensive enough. According to
DUH, the CO, emissions produced by the company cars used by
Telekom Board members, an average of 185 g/km, are inconsistent
with a low-emissions fleet.

We addressed the criticism and looked deeper into the matter. However,
we do not feel that it applies in all regards. Some of our Board members
even chose to forgo a car completely. We have been able to significantly
reduce the emissions generated by the remaining six cars of Board
members over the past few years. What's more, these vehicles are only
a small part of the more than 23,000 cars that make up our entire fleet.
However, it is important to select cars for our Board members that set
an example. That is why our Board members voluntarily decided to
follow the Green Car Policy , which is valid in Germany, when selecting
company cars.

Under this policy, we are promoting a constant improvement process
throughout the Group with the goal of reducing the average CO,
emissions of new cars in our fleet to 110 g/km by 2015, putting us
below the European Union‘s target of 120 g/km. This also includes
the cars used by our Board of Management members.

1,600 EMPLOYEES RECEIVE DRIVER TRAINING.

Our employees who use our service vehicles can learn how to drive as
efficiently as possible in special driving courses, an important compo-
nent in our efforts to reduce CO, emissions. Around 1,600 of our emplo-
yees participated in some 80 eco-driving courses in 2012, The offer was
targeted specifically at our technical field service employees, Deutsche
Telekom trainees and employees with hearing impairments.

We also plan to offer our eco-driving courses at the Group level. We are
planning to employ a combined eco-driving and driver safety training
for employees of Telekom's technical departments in Germany in 2013.
Eco-driving and safety training courses continue to be an integral part
of vocational training for apprentices in their second year at the com-
pany. The course are offered in collaboration with the German motor
and driving service company, ADAC, and Post and Telekom Accident
Insurance Fund, UKPT. We will also continue our training offer for
employees with hearing impairments.
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USING ALTERNATIVE DRIVE SYSTEMS.

Telekom MobilitySolutions, Telekom‘s mobility service provider, has con-
siderably reduced its natural gas fleet over the past few years. Manufac-
turers did not offer cars in the required categories in 2012 either.
Telekom was still using 93 natural gas-powered cars at the end of 2012,
which emit less CO, and other pollutants than other vehicles.

Telekom has been testing other alternative drive systems besides natu-

ral gas-powered engines for years. During the reporting period, we con-
tinued to work on different projects and tested the suitability of the cars
for our service.

We were able to complete the pilot test featuring two electric cars by
Renault, which was launched in North Rhine-Westphalia in spring 2011,
on schedule during the reporting period. The results of the test showed
that the cars are definitely suitable to be used as service vehicles for
special purposes in cities and conurbations but that their range is too
limited for them to be used as fleet vehicles. We saw the same results
during test operation of a small electric car by Volkswagen at a Telekom
site in Berlin. The e-car's daily mileage cannot exceed 120 kilometers.

Deutsche Telekom has also been supporting the e-Mobility Berlin pro-
ject, which is one of the most extensive field tests with electric cars
worldwide, since 2010. In this project, Telekom MobilitySolutions and
other Group units have been testing the use of four electric Smart cars.
We also tested two Smart electric drive cars in an e-mobility project at
our Bonn location during the same period of time. The projects are
expected to continue until 2014. Telekom employees have been able
to test electric Smarts during service trips since January 28, 2013, as
part of this pilot project. All they have to do is sign up and then pick up
their electric Smart from the charging station and use it for short trips.
Two of the cars, which are being used as rental cars, are located in
Berlin and one in Bonn.

GREEN BUSINESS TRIPS.

We are trying to make employee business trips within Germany as green
as possible in cooperation with Deutsche Bahn. In February 2010, we
signed an agreement with Deutsche Bahn AG to eliminate the carbon
footprint caused by employees traveling by train. According to the certi-
ficate granted by TUV Stid technical services company, Deutsche Tele-
kom compensated for around 4,500 tons of CO, by investing in climate
protection projects in 2012. The partners have compensated for a total
of around 13,800 tons of CO, since beginning the collaboration in Feb-
ruary 2010.
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GREEN COMMUTING.

An average of 23,700 Telekom employees in Germany used a discount
season ticket to commute to work during the reporting period. The
number of users did not increase for the first time during the reporting
period compared to the previous year. According to a representative
survey, our employees commute an average of 30 kilometers twice a
day. That means CO, savings of around 11,376 metric tons compared to
taking the car. In our calculations we assume that a car emits an
average of 120 g CO,/km compared to 80 g CO,/km in public trans-
port.

A regional season ticket offer is available at many Telekom offices,
particularly those located in large conurbations in Germany. We signed
a new agreement with the Ruhr-Lippe traffic association during the
reporting period. Thanks to this agreement an additional 43 employees
are now using the discount season ticket in these areas. Due to the lack
of demand, we were unable to make any additional offers during the
reporting period.

We plan to introduce a discount season ticket in the public transport
areas in and surrounding the German cities of Kassel, Siegen and
Schwabisch Hall as well. We intend to provide parking spaces for our
employees at these locations for a fee and use the money to subsidize
the discount season tickets. That way we can promote the use of
climate-friendly public transportation by providing even more affordable
discount season tickets and lay the foundation for cutting back on
parking lots or planting them with plants and trees that will benefit the
climate.

CLIMATE-FRIENDLY MOBILITY IN NATIONAL COMPANIES.

A telecommunications company needs a large fleet of company vehic-
les - for maintenance, customer service and other related purposes.
Consequently, there is a great deal of potential for introducing more
climate-friendly solutions, such as less thirsty engines and electric-
powered vehicles.

® At Makedonski Telekom, for example, GPS:systems in the company
car fleet are helping to save fuel. In the reporting period GPS
systems were installed in 330 cars in the company fleets of the
Deutsche Telekom subsidiaries, Makedonski Telekom and T-Mobile
Macedonia.

B By changing its vehicle purchasing policy to go for cars with smaller
engines (1.6 instead of 2 liters) and replacing 9 percent of its fleet,
the Montenegrin subsidiary Crnogorski Telekom reduced the
average consumption from 8.6 to 6.8 liters/100 km.
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m  T-Systems and T-Mobile Austria‘s shared fleet is now being used
more efficiently thanks to the T-ePower car sharing solution.
Employees used to have to book one of the 24 pool cars via e-mail
or Outlook calender. It wasn't possible to book a car spontaneously
or pick it up outside of specified hours. With T-ePower, employees
can use a booking portal to reserve a car. No more keys - just make
a phone call and the car door opens. The car keys and registration
papers are kept in the trunk of the car. T-ePower doesn't use the
car's electronics, so it is not dependent on the manufacturer and
can be used with any model. In 2012, T-Mobile Austria also added
an electric Smart car to its car sharing pool, which currently features
around 220 cars.

® |n September 2012 T-Mobile in the Czech Republic organized an
educational campaign during European mobility week and ran a
competition to find the T-Mobile Eco Driver of the year 2012. The
campaign address T-Mobile employees and included renewable
resources as well as mobile phone recycling.

B Makedonski Telekom staged an eco-driving campaign, which
included advice for its employees on more economical driving
practices.

B |n Washington State, USA, the T-Mobile Rideshare Program
encourages employees of T-Mobile USA to participate in ridesharing
in order to reduce the number of commute trips. Ridesharing is
defined as carpooling, vanpooling, riding a bike or bus, walking,
being dropped off or telecommuting. To encourage more eco-
efficient travel the company offers employees who participate in the
Rideshare Program a subsidy of between $40 and $75 per month
and/or a free bus pass. Approx. 1,500 T-Mobile employees are
taking part.
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BIODIVERSITY.

Plant and animal diversity is crucial to human existence and can facili-
tate adjusting to changing environmental conditions, such as those
resulting from global climate change. In light of these facts, the United
Nations has named the years 2011 to 2020 the UN Decade of Bio-
diversity.

Telekom is involved in helping conserve a diverse plant and animal
population as well. Telekom Deutschland has been cooperating with the
Deutsche Umwelthilfe (DUH) environmental organization for 13 years
and had sponsored a total of 779 environmental protection and nature
conservation projects as well as environmental education activities as
of the end of February 2013.

THE LIVING FORESTS NATURE CONSERVATION FUND TO
CONTINUE.

We have decided to extend the duration of our Living Forest nature
conservation fund until further notice. The following projects were
conducted or supported by the fund during the reporting period.

®  March 2012: Planting beech trees with the city of Bonn.
24 Deutsche Telekom employees planted new trees in the Bonn
city forest on March 3, 2012, as part of the Living Beech Forest
campaign. Together with the German environmental organization,
Deutsche Umwelthilfe (DUH), Telekom provided the city department
for green spaces with a total of 4,000 young beech trees. Beech
trees are native to our region. They help improve the soil and provide
numerous animals and plants with a natural habitat suitable to their
needs. Our employees planted 1,000 of the young trees themselves
with the help of city forestry employees.

m  February/March 2012: Habitats for lizards in the Dellbriicker
Heide nature conservation area.
The fund also provided financial support to a project conducted by
Friends of the Earth Germany (BUND) in the state of North Rhine-
Westphalia to create habitats for endangered sand lizards in
Dellbrticker Heide. BUND volunteers and students from the neigh-
boring Willy Brandt school created microbiotopes for the lizards to
hide in and places for them to lay in the sun as well as other fea-
tures. The BUND organization has been voluntarily caring for the
city's part of the conservation area on behalf of the city of Cologne
since 2009. The organization is planning to continue the project
supported by Telekom beyond the reporting period.
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®  Continued in 2012: Renaturalization of the Eschenkahr wetlands.
The fund also sponsored a project by the GNA association for
natural conservation and wetland development in the Bad Orb city
forest. The project focused on restoring former moorland areas,
which will give many types of insects as well as fire salamanders,
yellow-bellied toads and other amphibians the chance to repopulate
their original habitat.

m  December 2012: Collaboration on the DUH convention.
The Deutsche Umwelthilfe environmental organization held a
convention in Berlin on December 12, 2012, under the slogan,
,Companies and NGOs working together for nature conservation,”
to improve networking between companies and environmental
organizations. Deutsche Telekom co-financed the convention
through its Living Forests nature conservation fund and presented
its own experiences with nature conservation projects in coopera-
tion with NGOs.

FINANCING MOORLAND RENATURALIZATION.

Green car penalties create ecological rewards in Biesenthaler
Becken.

Employees who use Telekom company cars with high CO, emissions
support returning the Biesenthaler Becken moorland in the state of
Brandenburg to its natural state. This is due to Telekom‘s Green Car
Policy, which specifies strict limits for CO, emissions produced by our
employees’ company cars in Germany. Employees share the increased
costs of both mobility and greater strain on the environment in the form
of a penalty if they choose a car with a high CO, emissions level. This
money is used to finance additional fuel costs as well as internal and
external projects that contribute to the protection of the climate and the
environment.

Buying and renaturalizing original moorlands.

We donated EUR 30,000 from this fund to a local project conducted
by the environmental organization, Naturschutzbund Deutschland e. V.
(NABU). The goal of the project is to ,re-flood” areas that used to be
moorland in Biesenthaler Becken north of Berlin and return them to
their natural state. This will not only help protect rare moor plants and
the animals that live there but also reactivate the moor's ability to extract
CO, from the air for the long term. A layer of peat only 15 centimeters
thick can extract as much CO, as a 100-year-old forest in Germany. As
long as the water level does not fall, the moorland will not release the
CO, back into the atmosphere.

To date, the land has been constantly drained through trenches to use it
for agricultural purposes. NABU has started purchasing plots of moor-
land or trading them for other plots of land to put an end to this practice.
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Around 350,000 square meters were still up for sale for an average price
of EUR 2,000 per 10,000 square meters. The NABU foundation is plan-
ning to retain permanent ownership of the purchased land CO, sink and
as a habitat for numerous endangered plants and animals.

Employees choose donation recipients.

In 2012, surplus from the penalties paid in Germany came to around
EUR 400,000, some EUR 100,000 more than in the previous year. We
used these extra funds internally to finance eco-driving courses for
apprentices, purchase electric cars and set up charging stations for
e-cars. As in the previous year, we let our employees decide what to

do with the remaining EUR 300,000. 6,000 Telekom employees partici-
pated in the vote in 2012. We donated between EUR 10,000 and EUR
50,000 to each of the ten projects presented, based on the number of
votes the projects received.
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Socially responsible investment

SOCIALLY RESPONSIBLE INVESTMENT.

CR KPI ,,SOCIALLY RESPONSIBLE INVESTMENT*. The Socially Responsible (SRI) CR KPI indicates the percentage of

In 2012, 12 percent of Deutsche Telekom AG's shares were held by Deutsche Telekom T-Shares held by investors who show concern for
investors who take SRI/ESG criteria into account at least partially in environmental, social and corporate governance criteria in their invest-
their investment decisions. Around 2 percent of T-Shares were held by ment strategy. Due to annual updating of the calculation criteria, compa-
investors who give priority to SRI/ESG aspects when managing their risons with the previous year may only be conclusive to a limited extent.
funds.

Reporting against standards.
The KPl is relevant for criteria 1 (Strategic analysis, strategy and goals)
and 7 (Rules and processes) of the German Sustainability Code.

CR KPI .Socially Responsible Investment® Deutsche Telekom AG.

14.4 151 141
: I I I

2009 2010 2011 2012 @

M :hare of Deutsche Telekam AGC stock that is owned by investars whao incarporate
environtmental, social and governance criteriain their investrment strategies (source
of data since 2009: lpreo; data in 2008: Sustainable Business Institute). Year-on-year
comparisons may not be entirely accurate since the calculation base is updated annually,
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Socially responsible investment
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Rating Indexesratings/
agency ranking

D51 Warld
SAN

DJS1 Europe
Dekam "Prirme"

ASPI
YWIGED

ESI
imug/EIRIS FTSE4Good [
Sarasin
ZDP

(new since 2010)
MSCI* Ml Global Climate
Mewsweek 2012

Green Rankings

ST

DX Global Sarasin Sustainahility
Carbon Disclosure Leadership

Carbon Performance Leadership

Rank Germany #6, Global #80,

Technology #12

STORH Glahal
ESGE Leaders
(new since 20113

v Successiully listed.

- Mot listed.

* Previously RiskMetricskLD.

Reporting against standards.

The information is relevant for criterion 1 (Strategic analvsis, strategy and goals) of the

Garman Sustainahility Code.

Successfully listed in index

2012

v

2011

v

2010

v

n.a.

2009

v

n.a.

n.a.
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SUPPLIERS.

CR KPI ,,SUSTAINABLE PROCUREMENT*“.

The Sustainable Procurement CR KPI measures the share of procure-
ment volume we obtain from suppliers where one or several companies
of the corporate group have been audited for compliance with our
social and environmental standards. Key in this context is the industry
information system, Electronics Tool for Accountable Supply Chains
(E-TASC). We were able to considerably increase the procurement
volume reviewed according to sustainability criteria by 16 percent to
atotal of 54 percentin 2012.

This increase can in part be attributed to the fact that since 2012 we
have been using additional supplier data from our Supplier Manage-
ment Portal in our CR KPI calculation. In this way, we focus above all
on suppliers who are of strategic relevance and have a higher CR risk.
Other measures introduced in 2012 contributed to this result as well.
For example, we increased the number of suppliers that we require

to undergo a prequalification process. This process is now mandatory
for all suppliers with whom we expect an order volume of more than
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EUR 100,000. We have also developed a matrix that categorizes sup-
pliers according to specific, risk-relevant criteria including procurement
volume, country, material group and strategic significance for Telekom.
The matrix helps us identify potential suppliers for audits as well as
those suppliers who we would like to provide us with a self-assessment.

Reporting against standards.

The Sustainable Procurement CR KPI together with information about
our strategic approach fully covers the HR 1 (Human rights), HR 2
(Suppliers and human rights) and HR 10 (Impact assessments) GRI
performance indicators. By providing this information, we cover the
V/28-04 EFFAS indicators (Supply chain). It is also relevant for criteria 1
(Opportunities and risks), 3 (Sustainability goals), 4 (Value added
chain), 6 (Rules and processes), 7 (Performance indicators) and

17 (Human rights) of the German Sustainability Code. It is also used
for reporting in accordance with the Global Compact principles 1
(Supporting and respecting human rights), 2 (No complicity in human
rights abuses) and 5 (Effective abolition of child labor).

CR KPI ,Sustainable Procurement® Deutsche Telekom Group.

In percent.
55
36 I 38
2009 2010 2011

54

2012 @

M Froportion of total procurementvolume audited and/or covered by self-assessment via
E-TASC. Internal and external social audits conducted with 15t tier suppliers have been

taken into account.

@ Datachecked by PwC. Based aon procurement volurmes at Central Procurement. Values

cannot be directhy compared to the previous year.
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SUPPLIER RELATIONSHIPS.

The percentage of procurement volume generated with companies
registered in the industry information tool E-TASC (Electronics Tool for
Accountable Supply Chains) decreased significantly from 38 percent in
the previous year to just under 15.7 percent in 2012. The percentage of
procurement volume generated with audited companies increased from
5 percent to around 36 percent. We were able to further expand the
auditing practices conducted by the Joint Audit Cooperation during the
reporting period. For the first time, companies were also assessed
through prequalification via the Supplier Management Portal (SMP).
Prequalification is now also mandatory for suppliers with whom we
expect to place orders totaling at over EUR 100,000.
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Reporting against standards.

The Sustainable Procurement CR KPI together with information about
our strategic approach fully covers the HR 1 (Human rights), HR 2
(Suppliers and human rights) and HR 10 (Impact assessments) GRI
performance indicators. By providing this information, we cover the
\/28-04 EFFAS indicators (Supply chain). It is also relevant for criteria 1
(Opportunities and risks), 3 (Sustainability goals), 4 (Value added
chain), 6 (Rules and processes), 7 (Performance indicators) and

17 (Human rights) of the German Sustainability Code. It is also used
for reporting in accordance with the Global Compact principles 1
(Supporting and respecting human rights), 2 (No complicity in human
rights abuses) and 5 (Effective abolition of child labor).

Risk management for supplier relationships at the Deutsche Telekom Group.

Arnount

G

59

cg 46

36
26

£009 Z010 201

Percentage of procurement volume addreszed by E-TASC b2
Proportion of procurement wolume covered via E-TASC k)
[ ] Proportion of procurement valume covered via prequalification £
B Fercentage of audited procurement valume B
M :udits conducted ©)
BB iorkshops conducted

a1 Procurerment wolume from Procuremeant's global database (GDE)
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27
1
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2
= | L =
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52

4a
# |
1
[

2012Q@

by Data warified by Pal, Social audits conducted internalhy a5 well as externally ware taken into
consideration only for 15t tier suppliers. Based on procurement wolumes at Central Procurement.

Walues cannot be directly compared to the previous year,

o) Zocial audits conducted internally as well as extarnally were taken into consideration (both
Deutsche Telekorn as well as those conducted by JAG - Joint Audit Cooperation).

Audits also include follow-up audits.
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Financial indicators

FINANCIAL INDICATORS.

NET VALUE ADDED.

The figures on net value added indicate the extent to which individual Reporting against standards.

stakeholders of the Group participate in the company's performance in With this KPI, we fully cover the EC 1 GRI performance indicator (Direct
the form of wages or taxes, for example. Deutsche Telekom’s net value economic value generated and distributed).

added is the result of adding sales revenue to cash inflow from the sale
of assets less operating costs and other expenditure. Net added value
increased to EUR 31.2 billion in 2012 from EUR 31.1 billion in the previ-
ous year.

Met value added.

B 13.3 hil. £ Payments to
employees

B 0.7 bil. £ Payments for tax

8.8 hil. £ Payments to fareign
capital

Total
31,2 bil. €

8.4 bil. £ Payments to investars

In contrast to the statement of income, the net value added anly takes account of real payrment flows.
That means that deferred tax expenses and the accrual of prowvisions do not impact the net walue
added of the reparting period. Although these costs are deducted from net profit in the statement of
incame, they are not linked to any current payrments to stakeholder groups, as is the caze with net
walue added. Qutpayments in this respect are scheduled for the future and will only be accounted for
in net value added in future years.
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NET REVENUE, EBITDA AND NET PROFIT.
A detailed definition of our financial KPIs is available at www.telekom.
com/investorrelations.

Net revenue, EBITDA/EBITDA margin (adjusted for special factors),
and net profit of the Deutsche Telekom Group.

2009 2010 2011 2012

inbhil. € inhil. € inhil. € inbil. £

MHet revenue G4.6 2.4 58.7 58.2
EBITDA {adjusted for special factors) a. b, & 207 19.4 187 18.0
EBITDA margin {adjusted far special factors) {in %) a 3z2.0 1.2 1.8 0.9
Met profit (loss) 0.4 1.7 0.6 {5.3)

a-¢) see footnotes on page 3 of 201 2 Deutsche Telekom Annual Report
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PERSONNEL COSTS AND PERSONNEL COST RATION.
The personnel cost ratio came to 23.2 percent during the reporting
period, the same result as in the previous year.

Personnel costs and personnel cost ration for the Deutsche Telekom
Group worldwide.

By operating segments, per employee (FTE), inthousands of ELIR.

[ I
5B
o = b
o g — E o w0
oo 3 E hﬁ
vl
L -]
A
I I | | I
Cermany 05 Europe 05 T-5ystems Croup
Head-
quarters
and
Shared
Services
M Dec. 3, 2010 Dec. 31,2011 [ Dec. 31, 2012 wexcl, SEE subsidiaries

Figures deviate frorm previouws reporting due to restaternents dating back to 2011
restaternents result from organizational changes within the Group EUREEAS Telekorm IT: relocations
from Group HeadquartersShared Serwices and Gerrmany ©5 to T-Systemns; DEU: relocation from

Germaty 05 to Group HeadquartersfShared Services; GTH: relocation from Group

HeadquartersfShared Services to Europe),

. Thesze

55.7
56.5
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REVENUE PER EMPLOYEE.

Group-wide revenue per full-time equivalent (FTE ) increased during the
reporting period to EUR 250,000.

Revenue per employee.
I thowsands of ELIR.

341

251 250
ol 244
222
Mg M 22
0
2008 2009 2010 2011 201z
=8 International =—#= Croup CRFIMany

#2009 OTE acquizition resulted in a disproportionatehy high increasze in international employass in
relation to revenus growth.
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ENERGY.

CR KPI ,ENERGY CONSUMPTION*.

Deutsche Telekom measures the Energy Consumption CR KPl as a
Monetary Power Efficiency Index (MPEI) which shows the ratio between
developments in energy consumption (in thousands of MWh) and reve-
nue (in billions of euros). In 2012, this value increased slightly by 3 per-
cent compared to the previous year. Electricity consumption throughout
the Group increased slightly by 3.5 percent, while the associated reve-
nue remained stable.

The constant growth in data volumes was one of the reasons for the
increase in electricity consumption. Nevertheless, our considerable
efforts to save energy and to increase energy efficiency prevented the
increase in energy consumption from being much higher. The Group-
wide Energy Consumption CR KPl is calculated based on total electri-
city consumption at the international subsidiaries in relation to the con-
solidated net revenue of these subsidiaries. The revenue of the Group
units included in the CR report, which was taken into consideration in
this calculation, covers 96 percent of Group revenue.
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Reporting against standards.

By reporting our electricity consumption as a source of indirect energy
consumption in relation to our revenues for the reporting period, we par-
tially cover the EN 4 GRI performance indicator (Indirect energy con-
sumption) and the EO1-01 (Energy consumption, total) EFFAS indicator
and we fully cover the E01-02 (Energy consumption, specific) EFFAS
indicator. This data is relevant for criteria 7 (Rules and processes), 11
and 12 (Usage of natural resources) of the German Sustainability Code.
It is also used for reporting on the Global Compact principles 7 (Precau-
tionary approach) and 8 (Environmental responsibility).

CR KPI .Energy Consumption® Deutsche Telekom Group .

116 119
105 a7
2009 2010 2011 2012 @
Fevenue in hil. € 876 8.4 854 55.T7
Energy in thousand Wh B0492 62626 B,409.4 6.636.8

M Energy Consumption CREPL Ratio of energy consumption in thousands of Mk o relevant
rewenue in billions of EUR, calculated as Monetary Power Efficiency Indicatar (MPEL.

@ Data verified by PwC. For detailed audit comments see "DT Group in Germany™ and “T-

Maobile USA™

a) Calculated onthe basis of appropriate estimates and extrapolations.
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TOTAL ENERGY CONSUMPTION.

The constant growth in data volumes was one of the reasons for the
increase in electricity consumption. Nevertheless, considerable efforts
to save energy prevented the increase in energy consumption from
being much higher. Use of fossil fuels decreased by a whole 12 percent
compared to the previous year, which is partly due to modernization
work at Magyar Telekom and energy savings made by some internatio-
nal subsidiaries on account of the relatively mild winter.

Total Energy Consumption Deutsche Telekom Group.

hwih W

Energy consumption
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In general, our energy consumption increased slightly by one percent
compared to the previous year. This can primarily be attributed to
increased consumption of electricity at many of our international subsi-
diaries. Detailed comments on each subsidiary’s data are included in
the interactive subsidiary benchmarking tool.

Reporting against standards.

By reporting our energy consumption by primary sources, we fully cover
the EN 3 (Direct energy consumption) and EN 4 (Indirect energy con-
sumption) GRI performance indicators as well as the E01-01 (Energy
consumption, total) EFFAS indicator. By reporting fleet energy consump-
tion, we partially cover the EN 29 (Environmental impact of transporta-
tion) GRI performance indicator. This data is also relevant for criterion

11 of the German Sustainability Code (Usage of natural resources). It is
also used for reporting on the Global Compact principles 7 (Precautio-
nary approach) and 8 (Environmental responsibility). Decoupling power

i il Mk Total energy consumption
¢ 2012
2.3 g.4
.4 8.1 District heating = Fuels
0.2mmil. hivirh vehicle fleet
[0.8tmil. hivirh
Fossil fuels
G.4 0.7rmil.
Mil. MWh bk
Electricity
&.arnil. Mk
Zoo9 2010 2011 20Nz e

Fuelz vehicle fleet B Fozsi fuelz [ District hesting [ Electricity

@ Dataverified by PwC. For detailed audit comments see "DT Group in Germany and "T-

Wobile LISA"
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CONSUMPTION AND CO, EMISSIONS.

We were able to reduce emissions resulting from our electricity con-
sumption in Germany to zero as was the case in previous years. We
covered all of our electricity requirements in Germany from renewable
energy sources, either directly or indirectly, in 2012 as well. We
purchased RECS (Renewable Energy Certificate System) certificates in
the amount of 2,965 GWh as proof of the amount of renewable energy
taken from indirect sources.
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Reporting against standards.

By providing this information we partially cover the EN 6 (Initiatives for
energy-efficiency and renewable Energy) and EN 18 (Initiatives to
reduce greenhouse gas emissions) GRI performance indicator and fully
cover the E16-05 (Total alternative energy consumption) EFFAS indica-
tor. Further, the information is relevant for criteria 3 (Strategic Analysis,
Strategy and Goals), 11 and 12 (Usage of natural resources) of the Ger-
man Sustainability Code. It is also used for reporting in accordance with
the Global Compact Principles 7 (Precautionary approach) and 8 (Envi-
ronmental responsibility).

Decoupling Power Consumption and CO» Emissions of the Deutsche

Telekom Group in Germany.

= Powver consumption in Germany
Cioz-Emizsionen

1997 2002

1 Increazed procurement of powwer from cogeneration (CHR) plants
2 Rize in energy consumgtion for technical reasons

2007

201z

3 Powver wtilities no longer provide data on share of energy otained from cogeneration
4 Powver wtilities no longer provide data for their powwer mix = calculation based on povwer mix for

Germany
5 Purchasze of power from renewwable energy sources

6 &l electricity requirements covered directly or indirectly by reneswvable resourcesn
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CO, EMISSIONS.

CR KPI ,,CO, EMISSIONS*“.

The CO, Emissions CR KPl increased by around 4 percentage points on
the previous year and by 17 percent compared with the 2008 base
value. Altogether, 530,000 more tons of CO, were produced than in
2008. This can partially be attributed to a slight increase in energy
consumption throughout the Group. Renewable energy certificates
purchased by the Group (such as RECS— Renewable Energy Certificate
System—certificates) were not taken into consideration when calcula-
ting the CO, Emissions CR KPI.

Progress was measured as part of Deutsche Telekom AG's comprehen-
sive climate protection strategy. We calculated our CO, emissions values
based on different energy and fuel consumption data. Calculation com-
plied with the Greenhouse Gas (GHG) Protocol and was based on emis-
sion factors set forth by the International Energy Agency (IEA) and/or
the GHG Protocol calculation tools. Deutsche Telekom in Germany, for
example, set an ambitious climate target in this climate protection strat-
egy: By 2020 the company plans to reduce its CO, emissions by up to
30 percent compared to values from 2008. Differences in the values
reported for the years 2008 to 2011 compared to those stated in the CR
Report 2011 can be attributed to adjustments made to reporting para-
meters. Our international subsidiary at that time, T-Mobile UK, was not
included in the values for 2008, for example. This subsidiary is no lon-
ger included as a separate company in this reporting format due to a
change in ownership. Instead, the three companies new to the CR data
collection process, Globul (Bulgaria), Cosmote Romania and AMC
(Albania), were included in data calculation retroactively for 2008 to
2011. Additional changes can be attributed to data corrections made
to the energy consumption values used in our 2011 calculations. The
International Energy Agency (IEA) published revised emissions factors
for emissions produced by energy consumption in late 2012. This was
taken into account in calculating the 2012 emissions and resulted in a
rise in the emissions values.
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Reporting against standards.

By measuring progress based on our CO, Emissions CR KPI, we report
our CO, emissions in accordance with the Greenhouse Gas Protocol
together with our self-defined CO, reduction goal, thereby complying
with criterion 13 of the German Sustainability Code (Greenhouse gas
emissions). By reporting this data, we fully cover the EN 16 (Total direct
and indirect greenhouse gas emissions by weight) GRI performance
indicator and partially cover the E02-01 (Scope 1-3 greenhouse gas
emissions) EFFAS indicator. This data is also relevant for criteria 7
(Rules and processes), 11 and 12 (Usage of natural resources) and

13 (Greenhouse gas emissions) of the German Sustainability Code.

It is also used for reporting on the Global Compact principles 7 (Precau-
tionary approach) and 8 (Environmental responsibility).
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CR KPI .CO» Emissions® Deutsche Telekom Group.

Changes compared against 2005 base +530
wear in thousands of metric tons of SOz
+432
+393

+329
Fiqure in 2005
3,117 thousand £ COz

2009 2010 2011 2012 @
Z05 emissions inthousand t 3,446 3,549 3,810 3647
Changes compared against 2008 in % +11 +14 +13 +17

Changes in 0Oy emizsions compared against 2003, Emissions are measured in COy equivalent values

bazed on energy and fule consumption in accordance with the Greenhouse Gas Protocol and employving

the International Enerdgy Agency's emizsion factors.,

Fenewakle energy cedificates purchaszed by the Group (zuch as RECE— Renewable Energy Cerificate
Syatem—certificates) were not taken into conzideration when calculating the COg Emizsions CR KPL

€ Data verified by PywiC. For detailed audit comments zee "DT Group in Germany” and "T-Mokile US A"
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TOTAL CO, EMISSIONS (SCOPE 1 & 2) DEUTSCHE TELEKOM
GROUP.

GHG Scope 1 and 2 emissions increased by around 6 percent during
the reporting period. This can primarily be attributed to an increase in
indirect (Scope 2) emissions throughout the Group by around 9 percent
resulting from increased energy consumption at several of our internati-
onal subsidiaries. This value also increased because the International
Energy Agency (IEA) published fundamentally revised emissions factors
for calculating emissions produced by energy consumption in late
2012. These changes were taken into account when calculating the
emissions values for 2012. In addition, we included several international
subsidiaries, such as Cosmote Romania, into our reporting process for
the first time this year.

We calculated our CO, emissions values based on different energy and
fuel consumption data. Calculation complied with the Greenhouse Gas
(GHG) Protocol and was based on emission factors set forth by the Inter-
national Energy Agency (IEA) and/or the GHG Protocol calculation
tools. The total value reflects direct (Scope 1) and indirect (Scope 2)
emissions. Changes resulted from the associated change in consump-
tion values and from revised emission factors. You can find detailed
comments in the appropriate breakdowns of direct and indirect emissi-
ons and/or in the energy and fuel consumption values on which these
are based. Renewable energy certificates purchased by the Group
(such as RECS— Renewable Energy Certificate System— certificates)
were taken into consideration when calculating the Scope 1 and 2 emis-
sions produced throughout the Group. These certificates, however, were
not included in calculations of the CO, Emissions CR KP!.
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Under our climate protection strategy, Deutsche Telekom in Germany is
aiming to reduce CO, emissions by up to 30 percent by 2020 compared
to the 2008 values. Detailed comments on each subsidiary’s data are
included in the interactive subsidiary benchmarking tool.

We were able to reduce emissions resulting from our electricity con-
sumption in Germany and the Netherlands to zero as in the previous
year. We covered all of our electricity requirements in Germany from
renewable energy sources, either directly or indirectly, in 2012 as well.
We purchased RECS certificates in the amount of around 2,965 GWh
as proof of the amount of renewable energy taken from indirect sources.
We were also able to reduce Group-wide direct emissions by 8 percent
thanks to modernization measures taken by Magyar Telekom and reduc-
tions achieved by several international subsidiaries as the result of a
mild winter.

Reporting against standards.

By reporting our direct and indirect CO, emissions (Scope 1 & 2)in
accordance with the Greenhouse Gas Protocol, we fully cover the EN 16
(Total direct and indirect greenhouse gas emissions by weight) GRI per-
formance indicator and we partially cover the E02-01 (Scope 1-3 green-
house gas emissions) EFFAS indicator. This data is also relevant for cri-
teria 11 and 12 (Usage of natural resources) and 13 (GHG emissions)
of the German Sustainability Code. It is also used for reporting on the
Global Compact principles 7 (Precautionary approach) and 8 (Environ-
mental responsibility)..
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Total CO5 (Scope 1 and 2) Emissions Deutsche Telekom Group.

COz emissions
Scope 1& 2)int

2.1 mil. 2.2 mil. 2.1 mil. 2.2 il
2009 2010 2011 2012 @
COo emissions (Scope 13int J88132 392,144 a8y, Tog 356,128
0 C0, emissions (Scope 2 int 1,736,456 1,775,891 1,723,073 1,879,260
Carbon emission reduction through 1,282171 1,295,029 1,217 464 1,411,972
renevable energy cedificates {in metric
tons)

Renevvable energy certificates purchaszed by the Group (such as RECE— Renewvable Energy Cettificate
System— cerificates) were included in our calculation of Scope 1 and 2 emizsions generated throughout
the Group in the amount of around 3 074 GWYh for 2012, indicating a reduction in emizsions

by 1,411 972 metric tons of COy. These cedificates, however, were not included in

calculations of the C0q Emissions CR KPL

€ Data verified by PweC. For detsiled sudit comments see "DT Group in Germany™ and "T-Mokile US A"
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CO2 EMISSIONS FROM BUSINESS TRAVEL

(SCOPE 3 EMISSIONS).

As in the previous year, Deutsche Telekom was able to significantly
reduce Scope 3 emissions during the reporting period. On February 15,
2010, we signed an agreement with Deutsche Bahn AG to eliminate the
carbon footprint caused by employees traveling by train. We were also
able to reduce emissions generated by plane travel and the use of exter-
nal rental cars. Reducing Scope 3 emissions is part of Deutsche
Telekom's climate protection strategy, the goal of which is to systemati-
cally minimize all CO, emissions (Scope 1-3).
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Reporting against standards.

By providing this information we partially cover the EN 16 (Total direct
and indirect greenhouse gas emissions by Weight) GRI performance
indicator as well as the E02-01 (Greenhouse gas emissions, total)
EFFAS indicator. Further, the information is relevant for the criteria
11and 12 (Usage of natural resources) as well as 13 (Greenhouse
gas emissions) of the German Sustainability Code. It is also used for
reporting in accordance with the Global Compact Principles 7
(Precautionary approach) and 8 (Environmental responsibility).

CO5 Emissions from Business Travel Deutsche Telekom Group in Germany

{Scope 3 Emissions).

Cidz emissions CiDz emissions from business trawvel
Scope 3int Scope 3 emissionsy 2012

91,587 91,185

2009 2010 2011 2012

Trawvel by train
0t Coe

Total

81,5648
74,407 Trawvel by
rental car {external)
5,047 £ COz
74,407 .00 t

Trawel by plane
69,360t 0z

Travel by train = B Travel by plane [ Travel by rental car (external)

“all business trips taken with the Deutsche Bahn railway company have been carbon-neutral.

Reporting against standards.

By providing this infarmation we parially cover the EM 16 (Tatal direct and indirect
greenhouse gas emissions by Weight) GRI performance indicator as well as the

EQ02-01 {Greenhouse gas emissions, total) EFFAS indicatar. Further, the infarmation is
relevant far the criteria 11and 12 {Usage of natural resources) as well as 13 (Greenhouse
gas emissions) of the German Sustainability Code. [tis also used for reporing in accardance
weith the Glohal Compact @ Principles T (Precautionary approach) and 8 (Environmental

respansikility.
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MOBILITY.

NUMBER OF VEHICLES.

The total number of vehicles was reduced by 5 percent compared with
2011. T-Mobile USA contributed to this result considerably by reducing
its fleet of gasoline-powered vehicles. Slovak Telekom also optimized its
fleet. Detailed comments on each subsidiary’s data are included in the
interactive subsidiary benchmarking tool.

The total number of diesel-powered vehicles in our fleet decreased by
around 6 percent. This can be attributed to the fact that many internatio-
nal subsidiaries reduced the number of diesel-powered company cars
and service vehicles in their fleets. The total number of vehicles with
alternative fuel powertrains decreased significantly by around 22 per-
cent. This can be attributed to a strong decrease in the number of our
natural gas-powered vehicles resulting from poor choice offered by the

Number of Vehicles Deutsche Telekom Group.
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manufacturers in the range of vehicles required by us and continued
sluggish progress in expanding the gas station infrastructure. We are
nonetheless consistently working toward reducing the environmental
impact of our need for mobility and promoting low-emissions mobility.

Reporting against standards.

Logistics and transport are carried out by service providers at Telekom.
The environmental impacts of transportation are influenced by the con-
tractual arrangements with the service providers. By reporting additio-
nal vehicle fleet data we fully cover the EN 29 (Environmental impact of
transportation) GRI performance indicator. This data is also relevant for
criterion 11 (Usage of natural resources) of the German Sustainability
Code.

2009 2010 2011 2012
Number of vehicles {total) 44,130 46,838 45262 43411
Mumber ofvehicles with diesel fuel 36114 38108 3T 008 234893
Hurmber of wehicles with gasoline fuel 7374 8,294 7,958 8,247
Mumber ofwehicles with alternative drives f42 436 249 233
BHumhber of company cars 13,290 15152 15645 15287
mHumber of service vehicles 30,840 31,686 29 617 28124
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MILEAGE.

As a result of fleet reductions at many international subsidiaries such as
Deutsche Telekom in Germany, T-HT Hrvatski Telekom and Slovak Tele-
kom, mileage also decreased throughout the Group by around 4 per-
cent. Detailed comments on each subsidiary’s data are included in the
interactive subsidiary benchmarking tool.

Mileage Deutsche Telekom Group.
I thouzand kin.
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Reporting against standards.

Logistics and transport are carried out by service providers at Telekom.
The environmental impacts of transportation are influenced by the con-
tractual arrangements with the service providers. By reporting additio-
nal vehicle fleet data we fully cover the EN 29 (Environmental impact of
transportation) GRI performance indicator. This data is also relevant for
criterion 11 (Usage of natural resources) of the German Sustainability
Code.

2009 2010 2011 2012
Mileage (total) 1,156,326 1,111,909 1,032,053 1,001,640
Mileage by company cars 522,005 488131 453,709 476,854
Mileage by service vehicles 634,321 B23,778 573,344 524,786
Mileage by vehicles with diesel fuel 495105 946,706 aBv2,a39 854 906
Mileage by wvehicles with gasoline fuel 147 258 185,731 183,811 141,840
Mileage by wehicles with alternative drives 13,963 9,473 5,703 4893
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FUEL CONSUMPTION.

Group-wide fuel consumption also decreased by around 3 percent due
to the fleet reductions implemented at many international subsidiaries
and the resulting reduction in vehicle mileage. This decrease can mainly
be attributed to reduced fuel consumption at Deutsche Telekom in
Germany, PTC and Slovak Telekom. Detailed comments on each
subsidiary’s data are included in the interactive subsidiary benchmar-
king tool.

Fuel Consumption Deutsche Telekom Group.
In liters.
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Reporting against standards.

Logistics and transport are carried out by service providers at Telekom.
The environmental impacts of transportation are influenced by the
contractual arrangements with the service providers. By reporting
additional vehicle fleet data we fully cover the EN 29 (Environmental
impact of transportation) GRI performance indicator. This data is also
relevant for criterion 11 (Usage of natural resources) of the German
Sustainability Code.

2009 2010 2011 2012
Fuel consumption (total) 90,454,373 89,232,509 81,677,578 78,738,967 ¢
Fuel consumption by company cars 39,066,125 36,256,203 33672498 33430822 @
Fuel cansumption by service 51,388,249 A2 876,307 48,005,080 45208145 @
vehicles
Fuel cansumption by vehicles with 72,174,860 B9927 828 H2593130 GO0G5 797 @
diezel fuel
Fuel consumption by vehicles with 17,164,184 18473571 18559375 18,165,700 @
nasoline fuel
Fuel consumption by vehicles with 1,115,324 231,110 825073 A07 461 &

alternative drives

€ Data verified by PwC. For detailed saudit comments see "DT Group in Germany™ and "T-Mohile US A"
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Mobility

JOBTICKET. Reporting against standards.
In 2012 some 23,700 employees of the Telekom Group in Germany By providing this information about the use of the discounted season
used a discount season ticket (,Jobticket”) to travel to and from work. ticket (Jobticket) we partially cover the EN 18 (Initiatives to reduce
greenhouse gas emissions) GRI performance indicator as well as the
A regional season ticket offer is available to our employees at many V04-13 (Percentage of services for offsetting carbon emissions)
Telekom offices in Germany, particularly those located in large conurba- ~ EFFAS indicator. Further, the information is relevant for the criteria 2
tions. We signed a new agreement with the Ruhr-Lippe traffic associa- (Implementation of the sustainability strategy) and 10 (Innovation and
tion during the reporting period. Thanks to this agreement even more product management) of the German Sustainability Code. It is also
employees are now using the discount season ticket in this area. We used for reporting in accordance with the Global Compact Principles 7
plan to introduce a discount season ticket in the public transport areas (Precautionary approach) and 8 (Environmental responsibility).

in and surrounding the German cities of Kassel, Siegen and Schwa-
bisch Hall as well. We are using different offers to make use of the
discount season ticket even more attractive to our employees.

Jobticket Deutsche Telekom Group in Germany.

23,700 23,700
21,300 21,500

Z00%9 2010 &) 2011 Z01E

a) Data has been recordad as an average annual value since 2010, The end-of-year walue was listed in
previous years.,

80% of the data was taken from the online registration tool for Jobticket adrinistration. 20% of the
data was provided by transportation corpanies.,
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USED CELL PHONE COLLECTION & WASTE

GENERATION.

CR KPI ,USED CELL PHONE COLLECTION*.

The number of cell phones collected decreased compared to the previ-
ous year in which we conducted a cell phone collection campaign to
benefit the BILD hilft e.V. - Ein Herz fir Kinder children’s aid organiza-
tion. We collected 207,543 cell phones in Germany in 2012. Various cell
phone collection initiatives were conducted throughout the Group.

Our Used Cell-Phone Collection CR KPI indicates the number of cell
phones collected (in thousands) in relation to the number of mobile cus-
tomers (in millions). Data is recorded in kilograms or in units. Detailed
comments on each subsidiary’s data are included in the interactive sub-
sidiary benchmarking tool.

Reporting against standards.

By reporting the Used Cell Phone Collection CR KPI as an indicator of
progress achieved in the resource-efficient and environmentally friendly
use of products, we fully cover the EN 26 (Initiatives to mitigate environ-
mental impacts), PA 11 (Initiatives to inform customers about product
features and applications that will promote responsible, efficient, cost
effective, and environmentally preferable use) and TA 1 (Examples of
the resource efficiency of telecommunication products and services
delivered) GRI performance indicators. By reporting this data, we also
partially cover the EN 27 (Percentage of products sold and their
packaging materials that are reclaimed by category) GRI performance
indicator and the E14-01 (Recycling ratio) EFFAS indicator. This data is
also relevant for criteria 7 (Rules and processes), 10 (Innovation and
product management), 11 and 12 (Usage of natural resources) of the
German Sustainability Code. It is also used for reporting on the Global
Compact principles 7 (Precautionary approach) and 8 (Environmental
responsibility).

CR KPI .Used Cell Phone Collection® Deutsche Telekom Group in Germany.

Used cell phane collection {in thousandsy [

nurmber of custarmers {in mil.) 21.5
7.2
5.7
1.3

[ |

2009 2010 2011 2012 @
Ilzed cell phone collection in a0.46 24888 TB2 207.54
thousands
Mumber of custarmers in mil. 9.1 3T 354 6.6

€ Data verified by Py, Calculation of collected cell phones iz partly based on projections .
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WASTE GENERATION.

The amount of waste produced throughout the Group increased slightly
compared to 2011. We were able to reduce the amount of technical
waste produced throughout the Group by around 7 percent year-on-

year. However, the total amount of hazardous, non-technical waste incre-

ased due to significantly higher waste production at T-Systems Austria
and Magyar Telekom. In addition, the higher amount of ,other waste*
can be attributed to increased production of wooden packaging waste
at our Hungarian subsidiary as well as the fact that our Austrian subsidi-
ary shut down its archives, which involved increased waste disposal.

Waste Generation Deutsche Telekom Group.

Waste int

FA07T 2o gqa

&7, 01 68,220

Other waste
G23t

Total

250

The remaining waste was disposed of in an ecologically sound manner.
Individual values for Telekom in Germany from 2011 were subsequently
changed in order to correct inaccuracies. Detailed comments on each
subsidiary’s data are included in the interactive subsidiary benchmar-
king tool.

Reporting against standards.

By reporting the amount of waste we generate, we fully cover the EN 22
(Total weight of waste by type and disposal method) GRI performance
indicator and the E04-01 (Total waste in tonnes) EFFAS indicator. This
data is also relevant for criterion 11 (Usage of natural resources) of the
German Sustainability Code. It is also used for reporting on the Global
Compact principles 7 (Precautionary approach) and 8 (Environmental
responsibility).

Waste Ceneration 2012

Hazardous waste
3,302+t

m Technical

) waste
. . Residual 68,220 t 2] 434 ¢
waste !
33,7831

£009 £

=

10 2011 Z01&

Hazardous waste
B cther waste

Paper waste
3,987 ¢

Technical waste 0 Paper waste M Rezidual waste
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Other environmental indicators

OTHER ENVIRONMENTAL INDICATORS.

WATER CONSUMPTION. Our Macedonian subsidiary, MakTel, reported success in its water

The decrease in Group-wide water consumption by around 7 percent management activities. By consolidating three locations into one,

can partially be attributed to the introduction of new water conservation shared headquarters, MakTel was able to reduce its water consumption
measures at the international subsidiaries Slovak Telekom, T-Systems during the reporting period by 35,367 liters. Detailed comments on
Mexico and T-Mobile USA. T-Mobile USA was able to reduce its water each subsidiary’s data are included in the interactive subsidiary bench-
consumption by 22 percent compared to the previous year. marking tool.

Reporting against standards.

By reporting water consumption we fully cover the EN 8 GRI perfor-
mance indicator (Total water withdrawal by source) and the E28-01
(Total water withdrawal) EFFAS indicator. This data is also relevant for
criterion 11 (Usage of natural resources) of the German Sustainability
Code. ltis also used for reporting on the Global Compact principles 7
(Precautionary approach) and 8 (Environmental responsibility).

Water Consumption Deutsche Telekom Group.

In m?

5,898,207 5,676,605
L8938, 5,819,157 LE7E, 3591 532

2009 2010 2011 2012
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ONLINE CUSTOMER BILLS.

16.2 million online bills were sent out in 2012. This is the equivalent of
55 percent of all customer bills issued. This indicates that the percen-
tage of online bills has grown continuously over the past four years.
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Reporting against standards.

By reporting data on the number of online customer bills, we fully cover
the EN 26 (Initiatives to mitigate environmental impact) and TA 1
(Examples of the resource efficiency of telecommunication products
and services delivered) GRI performance indicators and partially cover
the EN 7 (Initiatives to reduce indirect energy consumption) GRI perfor-
mance indicator and the V04-13 (Percentage of services or products for
increasing eco-efficiency of own products) EFFAS indicator. This data is
also relevant for criteria 2 (Implementation of the sustainability strategy)
and 10 (Innovation and product management) of the German Sustaina-
bility Code. It is also used for reporting on the Global Compact princip-
les 7 (Precautionary approach) and 8 (Environmental responsibility).

Online Customer Bills Deutsche Telekom Group in Germany.

33.5 15 6
0.3 29.4
- 55.0
40.0 450 16.2
: 15.4 :
]3.4 I : I I I

2009 &) 2010 2011
Total number of newy online custaomer billz (in millions)

B Total number of new customer invoices (in millions]
B =hare of electronical bills (in %)

a) T-Horme adjusted its counting method in 2009

2012
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LAND USE.

The property used by Deutsche Telekom in Germany covers most of our Reporting against standards.

demands for technology, office and storage space and well as providing ~ This data is relevant for criterion 11 (Usage of natural resources). It is
space for other needs. Total take-up decreased slightly in 2012 compa- also used for reporting on the Global Compact principles 7 (Precautio-
red to the previous year with a total of 8,960,339 square meters of space  nary approach) and 8 (Environmental responsibility).

being used.

Land Use Deutsche Telekom Group in Germany.
In Prozert.

=
=]
I
=
=]
=
=
=]
=
=
=]
I

z00%9 2010 2011 2012

[ ] Storage space Cther space M oifice Space
M Floor =pace for technical faciities

Individual figures hawe been rounded.

Land Use Deutsche Telekom Group in Germany.

Flaor space far technical facilities m m Office space

4115,818 m?® 2,036,477 m?

45 Qg w 22TMw
Total:

8,960,339 m?

m Other space
Storage space 2,123,55? rme
684,287 m? - 55 7%
Faxnw

Individual figures have been rounded.
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SOCIAL COMMITMENT.

CR KPI ,,SOCIAL COMMITMENT*.

The Social Commitment CR KPI indicates the discrepancy between per-
ceived importance of social commitment and perception of Deutsche
Telekom's actual involvement in this area. Awareness of Deutsche
Telekom's CR commitment in Germany declined by one percentage
point in 2012. At the same time, the public’s view of the importance of
social commitment fell appreciably from 58 percent to 50 percent. This
reduced the difference between theory and practice to 6 percentage
points.

We use an exclusive telephone survey of 1,000 people from the German
residential population conducted by TNS Infratest to measure our Social
Commitment CR KPI. To measure the importance of involvement in the
community, TNS Infratest asked the following question: ,How important
do you think it is for companies to be involved in the community?* The
KPI contains the number of those surveyed who responded with ,extre-
mely important® or ,very important.” To assess the performance of the
Deutsche Telekom Group in Germany, TNS Infratest read the names of
several companies to the participants and then asked them to indicate
whether or not these companies were involved in the community by
answering ,yes" or ,no.” The KPI contains the number of those surveyed
who answered ,yes* for the Deutsche Telekom Group in Germany.

Reporting against standards.

By reporting our Social Commitment CR KPI as an indicator of progress
regarding the effectiveness of our community involvement we partially
cover the SO 1 (Impacts of operations on communities) GRI perfor-
mance indicator. This data is also relevant for criteria 18 (Corporate
citizenship) and 7 (Rules and processes) of the German Sustainability
Code.

CR KPI .Social Commitment® Deutsche Telekom Group in Germany.

=i — [-13]

[-12] = == .
55 oo

43 I44 I45

2009 2010 2011

L8]
50
I44

2002w

M Activities: Percentage of respondents who considered Deutsche Telekom to

be cormmited to social issues.

B \inportance: Percentage of respondents who considered corporate social

committment to be "important” ar "very important”.

I SR EP Social Commitment™ Difference between the assessment of the
importance of social commitiment an Deutsche Telekoms's social commitment

activities {fexpressed in percentage points).

& Datawverified by PwiZ, Data is parthy provided by external service prowviders.,
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ENGAGEMENT@TELEKOM.

We measured indicators on our employees’ corporate volunteering acti-

vities for the first time in 2012 as part of the international roll-out of our
engagement@telekom platform. These include the number of projects
initiated in 2012, the number of volunteers and the number of hours
spent working in volunteer programs. Part of the data is based on an
extrapolation of average values. The data provided indicates extensive
involvement at the majority of our international subsidiaries.

engagement@ielekom.

2012
Humber of volunteering projects 380
Mumber of valunteers femployees) 14829
Working hours a3 a64

255
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EMPLOYEE SATISFACTION.

CR KPI ,,EMPLOYEE SATISFACTION CR“.

We use the CR Employee Satisfaction KPI to assess how well our emplo-
yees identify and how satisfied they are with our CR activities. The calcu-
lation is based on an employee survey that is conducted at the internati-
onal subsidiaries every two years. This KPI serves as the basis when
defining future targets. The first employee survey took place in 2010.

The 2012 survey indicated a considerable increase in employee satisf-
action with regard to our CR activities. One example of these activities is
the ,Sustainability for breakfast campaign that we launched in 2012.
Deutsche Telekom's Corporate Responsibility department handed out
breakfast boxes at different corporate locations. The contents gave
insight into the many ways in which the company contributes to sustai-

nability. We are planning to continue the campaign in 2013. In addition,
many Telekom employees also make a very personal contribution to
society by volunteering their time, breathing life into our CR strategy.
Our employees throughout the Group work for a clean environment and
for climate protection and nature conservation, for example. Please see
the section on Society for more detailed information on our corporate
volunteering and corporate giving activities.

Reporting against standards.

This data is relevant for criteria 7 (Rules and processes) and 14 (Emplo-
yee rights and diversity) of the German Sustainability Code. It is also
used for reporting on the Global Compact principles 3 (Freedom of
association) and 6 (Elimination of discrimination).

CR KPI .Employee Satisfaction CR® Deutsche Telekom Group.

67

M =atisfaction of ermployees with CR cormmitment {in percent).

5o 55

2010

B (dentification of ermployees with CE commitrment {in percent).

=3

20012

€ Dataverified by P, Data is provided by external service providers. Walues cannot be dire
compared to the previous year because the general basis is different as some internation:

subsidiaries participated for the first time.
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PULSE SURVEY.

The results of the 2012 pulse check on employee satisfaction were very
good as well. More than 76 percent of employees participated throug-
hout the Group. The results for nine out of eleven topics showed impro-
vement compared to the previous year. Aimost 70 percent responded
positively when asked how they felt at the company. Satisfaction with
our products was very high in 2012 as well. 78 percent of the emplo-
yees surveyed recommended our products and services to family,
friends and acquaintances. At 80 percent, this figure was even higher
at Telekom in Germany.

Reporting against standards.

This data is relevant for criteria 14 (Employee rights) and 15 (Diversity
and health) of the German Sustainability Code. It is also used for repor-
ting on the Global Compact principles 3 (Freedom of association and
the right to collective bargaining) and 6 (Elimination of discrimination).
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Fulse check.
Results from the pulze checks conducted from 2007 to 2012 (in percent).

High ratings {agree] [ ] Germany B irternationsl
80 4,
73
fi G2 &7
. 8a™ &4
- 5 ]
54 54 54
5 53
‘\ ‘E‘\ ‘\ |
Ea I -
o o : :
& ~a ad b A & & &
AN A RGN N A A
SR R O R
e § I & - ;?_r a2 Qrér
& &
77 g B
10
15 47 1616 W5 4
19 20 21 21 18
22 2354
Low ratings (disagree) B Germany B Irternational

High ratings = Wery good, goodfagres fully, agrese.
Lowr ratings = Poor, wery poorfdo not agree, do not agree at all,
“Meither agree nor dizagres” ratings are not included.

Explanations of questions azked:
Satisfaction = How do you fael in the cormpany?

Froduct recormmendation = | recornmend the products/services of our company to potential customers

outzide of ry work environment,

Ernployer attractiveness = | would recornmend our cornpany as a great place to work,
Changes = | can understand the changes in our campany.

Strateqy = | can clearly explain to others the strategy of Deutsche Telekom.

Collabaration = In ry experience, we all work together as partners at Deutsche Telekorm in the interests of

the Group’s sUCcess,

‘Warkload/ quality = In ry tear, the workload and quality requirerments are consistent with one another.

‘Wark-life balance = The current working hours allow a good balance betwesn private farmilyfleizure act.) and

job-related interests.

HF. dewaloprient = Qur cormpany offers sufficiant training opportunities to support my professional

developrnent.

Proceszes = Processes, IT tools and procedures allow e to effectively meet rmy customers’ needs,

Recognition = Considering all rmy efforts and achievernents, | feel that | have received the appropriate armount

of recagnition at wark,
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DIVERSITY & COMPANY PENSION SCHEME.

WOMEN IN THE GROUP.

Within the scope of introducing a quota for women's positions, we were
able to increase the number of women holding positions at the top and
middle management levels in Germany as well as internationally (not
including Germany) in 2012. Between December 2012 and December
2011, the figure underwent a slight 0.7% drop owing to reorganization
(including the sale of parts of the company) at T-Mobile USA. In all other
segments the figure continued to rise, as in previous years.

Women in the Deutsche Telekom Group in Germany.
In percent.
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By the end of 2015, 30 percent of upper and middle management posi-
tions are to be filled by women. This rule applies to all of Telekom's inter-
national subsidiaries.

Reporting against standards.

By reporting data on the percentage of women holding positions in
middle and top management, we partially cover the LA 13 (Composition
of governance bodies and breakdown of employees per employee cate-
gory) GRI performance indicator and the S10-01 (Percentage of female
employees in relation to total employees) EFFAS indicator and fully
cover the S10-02 (Percentage of female FTEs in senior positions) EFFAS
indicator. This data is also relevant for criterion 15 (Diversity and health)
of the German Sustainability Code. It is also used for reporting on the
Global Compact principle 6 (Elimination of discrimination).
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arldwide

Figures dewiate fram previous reporting due to restatements dating backtao 2011, These
restatements result from arganizational changes within the Sroup EUREEAS Telakarm IT: relocations

fram Group HeadquartersfShared Services and Cermany 05 to

T-Swstermns; DEL: relocation from Germaty 05 to Sroup HeadquartersfShared Serwvices; GTH:

relacation from Group HeadquartersfShared Services to Europe).
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PART-TIME EMPLOYEES. Reporting against standards.

The share of parttime employees came to around 12 percent in 2012, This data is relevant for criteria 14 (Employee rights) and 15 (Diversity

approximately one percentage point more compared to the previous and health) of the German Sustainability Code. It is also used for

year. reporting on the Global Compact principles 3 (Freedom of association
and the right to collective bargaining) and 6 (Elimination of discrimina-
tion).

Percentage of part-time employees in the Deutsche Telekom Group in
Germany.

In percent.

2009 2010 2011 2012

Part-time employees ™ Fulltime employees
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EMPLOYEES WITH DISABILITIES.

Supporting and integrating people with disabilities is important to us.
At 6.4 percent, the share of disabled employees in Germany put us well
over the statutory quota of 5 percent. This value has been steadily incre-
asing since 20009.

Reporting against standards.

201

This data partially covers the LA 13 (Composition of governance
bodies) GRI performance indicator. This data is also relevant for crite-
rion 15 (Diversity and health) of the German Sustainability Code. It is
also used for reporting on the Global Compact principle 6 (Elimination

of discrimination).

Employees with disabilities Deutsche Telekom Group in Germany.

By operating segments.

2009 2010 2011 2012
Germany 035 B3% HE® B7% T1%
T-Systemns JE%  3T7% 38%  41%
Group Headoguarers and Shared Services Ti% 7A9% B1% TE%
Group (total) in Germany 6.0% 6.2% 6.3%  6.4%
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AGE STRUCTURE. Reporting against standards.

The age structure at Telekom in Germany remained unchanged for the This data partially covers the LA 13 (Composition of governance bodies
most part in 2012 compared to the previous year. The majority of our and breakdown of employees per employee category) GRI performance
employees are between the ages of 46 and 55. We experienced a clear indicator and fully covers the SO3-01 (Age structure/distribution) EFFAS
decrease in the age group between the ages of 36 and 45 in the three- indicator. This data is also relevant for criterion 15 (Diversity and health)
year trend. The percentage of employees in this age group decreased of the German Sustainability Code. It is also used for reporting on the
from 34 to 31 and then, finally, to 28 percent. The share of employees Global Compact principle 6 (Elimination of discrimination).

between the ages of 56 and 65 increased from 7 to 9 percent compared
to the previous year.

Age structure at Deutsche Telekom Group in Germany.

In percent.
4343 a4
a4
231
28
14
12 13

a

7

5 & & E‘I
16-25 26-35 36-45 45-55 S56-65

2010 @ agein 2000 (noyears) 440 [ 2011 @ agein 2011 On years): 441
B 2012 @ acein 2012 (in years): 44 4
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COMPANY PENSION. Reporting against standards.
The increase in fund assets can be attributed to the payments of the This data fully covers the EC 3 (Coverage of the organization‘s defined
increasing number of plan participants (as was the case in previous benefit plan obligations) GRI performance indicator.

years). Because the majority of participants in the 2001 pension plan
are still active, i.e., still paying into their retirement plans, this increase
will remain steady over the next few years.

Company Pension Deutsche Telekom Group in Germany.

4394
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Mumber of paricipants in Telekom Pension Fund total) in thowsands*
B Telskom Pension Fund assests total) in mil. €
[ ] Capital account obligations (Telekom's employer-financed pension schemes] in thousands

#*The wolurme comprises the assets of the Telekom-Pensionsfonds in the 2001 pension plan.

& Werified by P aonly number of participants in Telekorm Pension Fund and Telekom
Pension Fund assets.
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TRAINING & DEVELOPMENT.

FURTHER EDUCATION AT DEUTSCHE TELEKOM. Reporting against standards.

We conducted 87,074 seminars with 281,555 participants in Germany By reporting this data, we partially cover the LA 10 (Average hours of

in 2012 within the scope of Deutsche Telekom's training measures. training per year per employee by employee category) and LA 11
Based on the number of days completed, the average comes to 5.9 (Life-long learning) GRI performance indicators and the S02-02

days of training per employee. We also conducted 699,500 online trai- (Average expenses on training per FTE p.a) EFFAS indicator. This data
ning courses. also covers criterion 16 (Steps taken to promote the general employabi-

lity of all employees) of the German Sustainability Code.

Further Education at the Deutsche Telekom Group in Germany.
By key themes.

B 40% Other {ncl. personal
skills, processes, sales
training)

B 34% [Thechnoloogy
14% Leadership
9% Service quality

0 3% Project managernent

Seminars: 37,074

Participants: 281, 55% & of 2 seminars attended per ermnployes)

Participant days: 698 096

@ number of training days per participant: 2.5%; per employes: 5.9

Nurmber of web-based training courses carried out (content usages on internal e-learning platform): 699,
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TRAINEES AND TRAINING PROGRAMS.

The number of trainees (including students) decreased slightly from
9,873 in the previous year to 9,565. The number of female trainees, on
the other hand, increased from 3,492 to 3,586.

Apprentices and training programs in Germany.
Total and percentage of women.

11,537
I 10,771

Total  Wornen Total  Wormen Total  Woren Total

2008 2005 2010
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Reporting against standards.

The data also partially covers the LA 10 (Average hours of training per
year per employee by employee category) GRI performance indicator.
This data is also relevant for criterion 15 (Diversity and health) of the
German Sustainability Code.

=
n
[uy]
[g]

3402 3,586

Warmen Total  Wormen

2011 2012

TechnicaldT [ Business administration 0 Students on cooperative degree courses

[ ] On-campus students

Cormmercial training programs: office communications administrators, retail sales or dialog

rmarketing assistants, industrial business administrators

Cooperative study programs: Bachelor in Business Administration, Cormrmunications and Information

Tachnology, Business Information Systermns.
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EMPLOYEE HEALTH.

HEALTH RATE. Reporting against standards.
The health rate at Telekom in Germany remained constant at a high In combination with data on work-related accidents, the health rate data
level over the course of the past four years at just over 94 percent. fully covers the LA 7 (Rates of injury, occupational diseases, lost days,

and absenteeism) GRI performance indicator. This data is also relevant
for criterion 15 (Diversity and health) of the German Sustainability Code.

Health rate at Deutsche Telekom in Germany.
By operating segment, in percent.

2009 2010 2011 2012

Germany 05 93.3%  93.4% 93.8% 936%
Europe OF 97.4%  OT.E8% 9. 7% 97.3%
T-Systems 95.4% 96.5% 95.2%  96.3%
Group Headguarers and Shared Services 94.0% 943%  944%% 945%
Group (total) 94.00%  94.2% 94.1%  94.2%

alue corrected since last vear's HR report, which included shares from Yivento, Yivento Customer
Services and CTID. The corrected value indicates the health rate excluding Yivento, Vivento Customer
Services and CTID. The three units are included in the value for the Group as & whale.
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OCCUPATIONAL ACCIDENTS. Reporting against standards.

The total rate of work and travel-related accidents was reduced from 8to  In combination with the health rate, the data on work-related accidents

7.8 accidents per every thousand employees. Fortunately, there were no  fully covers the LA 7 (Rates of injury, occupational diseases, lost days,

fatal accidents during the reporting period. and absenteeism) GRI performance indicator. This data is also relevant
for criterion 15 (Diversity and health) of the German Sustainability Code.

Occupational accidents Deutsche Telekom Group in Germany.

Per thouzand employees
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Accidents from 2012 hawe not wet been included in the statistics publishad to date.
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WORKFORCE.

WORKFORCE DEVELOPMENT WORLDWIDE. Reporting against standards.
The number of employees decreased in 2012 compared to the previous In combination with additional data on the number of employees, the
year. You will find more information in our Human Resources Report. data on the trend in employee numbers worldwide fully covers the LA 1

(Total workforce) and LA 2 (Total number and rate of employee turnover)
GRI performance indicators. It also partially covers the SO1-01 (Percen-
tage of FTE leaving p.a.) EFFAS indicator.

Workforce development worldwide.
By operating segments, in employees (FTE).

2008 2009 2010 2011 2012

Germany O5* B5 63T 81336 76478 BY574 67497
Europe OF 18,285 17631 12108 58,794 * 57,196 **
SEE 200885 53,532 51,230 - o
T-Systemns 45862 46021 47707 42170 52,847
LISA, 38,031 40887 377E0 32863 30,288

Group Headguarers and Shared Services 19077 20,703 21,494 21726 21,858

Group (total) 22T 74T 259,920 246777 235132 229,686

*Operating segments **from 2011 Europe incl. SEE

Figures deviate from previous reporting due to restatements dating back to 2011, These restatements
result from organizational changes within the Group (EUREK.AMelekom IT: relocations from Group

HeadguartersiShared Services and Germany O to T-Systemns; DB relocation from Germany O o
Group HeadguartersfShared Services; GTH: relocation from Group HeadoguartersiShared Services to

Europe]l.
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DEUTSCHE TELEKOM WORKFORCE 1998 TO 2012.
As in previous years, the number of employees continued to decrease in
2012. You will find more information in our Human Resources Report.

Deutsche Telekom workforce 1998 to 201 2.

By location, in thowsands of employees (FTE), as of Dec. 31 each year.

269

Reporting against standards.

In combination with additional data on the number of employees, the
data on employees in the German Group and at international level fully
covers the LA 1 (Total workforce) and LA 2 (Total number and rate of
employee turnover) GRI performance indicators. It also partially covers
the S01-01 (Percentage of FTE leaving p.a.) EFFAS indicator.

245 5
7445
437
2483
41.4

M Germany Irternational [l Group as a whole

*Z009 figures include 32,990 FTE at OTE.
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PROPORTION OF CIVIL SERVANTS DEUTSCHE TELEKOM GROUP  Reporting against standards.

IN GERMANY. In combination with additional information on the number of employees,
The number of civil servants employed in Germany decreased from the data on the proportion of civil servants fully covers the LA 1 (Total
40,828 in 2011 t0 38,224 in 2012 as a result of the general employee workforce) and LA 2 (Total number and rate of employee turnover) GRI
trend. You will find more information in our Human Resources Report. performance indicators.

Percentage of civil servants Deutsche Telekom Group in Germany.
In employvees (FTE).

2008 2009 2010 20N 2012
Active civil servants 32113 29188 25570 23516 21,458

Civil servants on temporary leawve from civil 3033 BA97 1678 1,437 1,430
servant status™

Civil servants at affiliated companies 17610 13,267 16,729 15774 14836

Civil servants (total) 52,756 49,052 43,977 40,828 38,224*"

FHurmber of non-civil servants in Germany 78957 T8435 79197 80736 80616

Total number of employees in Germany 131,713 127,487 123,174 121,564 118,840

Fercentage of civil servants in Germany (in 01 384 a7 336 322
ol

*Civil zervants whose status as such is currently suspended. They have tempoararily switched to an
employee relationship not covered by collective agreements.

=)l figures calculated on the basis of precize detailed data. Since figures are rounded, totals may
differ.
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VIVENTO WORKFORCE.

The number of employees at Vivento decreased slightly to 6,739 com-
pared to 6,853 in 2011. A total of 781 employees found new jobs. Our
target for 2013 is to help an additional 378 employees to find new
employment. You will find more information in our Human Resources
Report.

Vivento workforce.
Incl. business modelz and projects.

Employees

211

Reporting against standards.

In combination with additional information on the number of employees,
the data on employees at Vivento fully covers the LA 1 (Total workforce)
and LA 2 (Total number and rate of employee turnover) GRI perfor-
mance indicators.

B 3.578 Deutsche Telekarn
Direct Sales and Consulting

B 2.391 Custormer Services

at Yivento 636 Limited placements within

6,739

the Graoup

134 Federal Employment
Agency and other external
employment, in particular
public sector

Permanent emplovees and support staff incl. Wivento Customer Services: FOE,

Hurnber of ernployees who found a new job through Wivento in 20012; 781,

Hurnber of ernployees who are expected to find a new job through Yivento in 2001 3:; 378,

Staff transfars to Wivento since its foundation: 49, 6008,
Staffwho hawve left Vivento since its foundation: 41,380

#*All figures calculated an the basis of precise details. Since figures are rounded, totals may differ.
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TOOLS FOR SOCIALLY ACCEPTABLE STAFF RESTRUCTURING. Reporting against standards.

We continued our efforts to engage in socially acceptable staff restruc- This data is relevant for criteria 6 (Rules and processes) and 14
turing in 2012. We use internationally proven tools giving employees the  (Employee rights) of the German Sustainability Code.

option to voluntarily leave the company as part of this process. You will

find more information in our Human Resources Report.

Tools for socially responsible staff restructuring at the Telekom Group in
Germany.
In employees (FTE).

2008 2009 2010 2011 2012

Eatly retirerment {civil servants) 2779 2788 3947 2464 2266
Eatly retirerment {non-civil servants) 218 468 121 I 3
Severance payments 3,252 2192 2227 709 955
Fhased retirernent {start of passive phase) 1672 G643 246 959 1,417

Other socially responsible tools M7 132 ez 163 120
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IDEAS MANAGEMENT.

GENIAL@TELEKOM. IDEAS MANAGEMENT. Reporting against standards.
In 2012, employees submitted 13,043 suggestions for improvement Employee involvement is encouraged via the genial@telekom ideas
using the genial@telekom ideas platform, which was introduced in in management platform. This data is relevant for criterion 14 (Employee

previous years. The savings generated by these improvements came to rights) of the German Sustainability Code.
EUR 104 million. We registered 151 patents in the reporting period as
well.

genial@telekom. Ideas management.

2008 2009 2010 2011 2012
ldeas 7295 5542 10,492 10,831 13,043
Savings in million ELUR 141 122 136 116 104

Reporting against standards.
Employee involverment is encouraged via the geniali@telekom ideas management platform.
This data is relevant for criterion 14 (Employee rights) of the German Sustainahility Code.
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PORTFOLIO OF INTELLECTUAL PROPERTY RIGHTS. Reporting against standards.

The portfolio of intellectual property rights has increased continuously This data partially covers the TA 5 (Practices relating to intellectual pro-

over the past four years and came to 7,600 in 2012. perty rights) GRI performance indicator as well as the V04-05 (Number
of patents registered within the last 12 months) and V04-06 (Percentage

Industrial property rights include inventions, patent applications, of patents registered within last 12 months in relation to total number of

patents, utility models and registered designs. The latter give their patents) EFFAS indicators.

owners the sole right to use an aesthetic format (design, color, form).
The IPR portfolio is reviewed on a regular basis and those rights that are
no longer relevant are eliminated. We manage these property rights
based on cost-utilization criteria.

Portfolio of intellectual property rights at the Telekom Group in Germany.

7,500

2009 2010 2011 2012



