DUPONT 2016 SUSTAINABILITY PERFORMANCE HIGHLIGHTS

Innovating to Feed the World

DuPont committed $10 billion to research and
development, and the introduction of 4,000
new products by the end of 2020.

PROGRESS: R&D INNOVATION

2020 GOAL: $10 BILLION R&D INVESTMENT TO HELP FEED THE WORLD
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PROGRESS: NEW PRODUCT INNOVATION

2020 GOAL: 4,000 NEW PRODUCTS

W 2012: $1.200B

Il 2013:$1.295B

W 2014:$1.236B

W 2015:$1.146 B

%, 2016:$1.040 B
REMAINING: $4.083 B

W 2012:1,039

W 2013: 693

W 2014 603

W 2015: 633

% 1016:507
REMAINING: 525

At DuPont, we are creating sustainable, renewable,
innovative, market-driven solutions for some of the world’s
greatest challenges. Between now and 2050, the world’s
population will climb to 9 billion, placing growing demands
on our planet’s scarce resources. This means the world needs
plentiful, healthier food, renewably sourced materials, ample
energy, and better infrastructure and transportation. We are
poised to deliver. In 2016, we made progress in several areas,
including toward our 2020 Sustainability Goals.

Engaging and Educating Youth

By the end of 2020, DuPont will facilitate 2 million
engagements with young people around the world to
transfer the knowledge of sustainable food and agriculture
and the impact it will have on a growing population.

PROGRESS: YOUTH ENGAGEMENT

2020 GOAL: 2 MILLION YOUTH ENGAGMENTS

I 2012: 451,846
W 2013: 774,295
I 2014:793,143
I 2015: 192,820
%, 1016: 309,606
EXCEEDED GOAL BY: 521,710

Improving Rural Communities

DuPont will work to improve the livelihoods of at least

3 million farmers and their rural communities through
targeted collaborations and investments that strengthen
agricultural systems and make food more available,
nutritious and culturally appropriate.

PROGRESS: RURAL DEVELOPMENT

2020 GOAL: IMPROVE LIVELIHOOD OF 3 MILLION SMALL HOLDER FARMERS
AND THEIR RURAL COMMUNITIES
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W 2012: 169,247

I 2013: 205,752

W 2014 314,626

Il 2015: 533,841

% 1016: 477,801
REMAINING: 1,298,733




DuPont 2020 Footprint and Innovation Goals

PROGRESS: REDUCE OUR NON-RENEWABLE ENERGY USE

2020 GOAL: REDUCE ENERGY INTENSITY BY 10%
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Continue to Improve our Environmental Footprint

Our 2020 Sustainability Goals commit us to further improve !
our environmental footprint by reducing our GHG emissions
intensity by 7% (2015 baseline) and our energy intensity by 10%
(2010 baseline), developing business-specific waste goals, and
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PROGRESS: IMPROVE OUR GREENHOUSE GHG EMISSIONS INTENSITY

establishing water risk mitigation plans for select sites. We also
further integrated sustainability into our innovation process by 2020 GOAL: REDUCE GHG EMISSIONS INTENSITY 7%

announcing a Sustainable Innovation Goal, which challenges all L
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products in our pipeline to contribute to a safer, healthier, more =
. <<
sustainable world. Progress toward our goals for energy and s
emissions is highlighted in the figures on this page. Stakeholders S g
can also learn more by visiting sustainability.dupont.com. = p
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DuPont Supports UN Sustainable Development Goals

DuPont 2020 Sustainability Goals Aligned with
UN Sustainable Development Goals

The UN Sustainable Development Goals (SDGs) provide a
powerful framework for bringing focus and resources to the
greatest challenges facing the world today on issues such as
economic empowerment, human rights, health, and the natural
environment. DuPont is actively engaging with many different
stakeholders on the SDGs where it can provide strategic insight
and collaboration. The figure at right highlights how the DuPont
2020 Sustainability Goals — comprised of Innovation, Food
Security, and Footprint — align with and support attainment of
the SDGs.
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DuPont Facts and Figures for 2016

NEW PRODUCTS i CONSECUTIVE YEAR DUPONT | 0 DECREASE IN ABSOLUTE
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(DUPONT GOAL BASIS)
S3.IBILLION  25MILLION  TEN TIMES
SPENT ACROSS ALL BUY SPACES WITH NUMBER OF YOUTH ENGAGED IN FOOD AND RECOGNIZED BY THE HUMAN RIGHTS
SMALL AND DIVERSE SUPPLIERS IN THE U.S. AGRICULTURE SINCE 2012 CAMPAIGN (HRC)AS A BEST PLACE TO

WORK FOR LGBT EQUALITY


www.sustainability.dupont.com

