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Research focus

PRODUCT PROCESS

PARTICIPANTS CONTEXT-
ORIENTED

Saldanha and O’Brien (2013)



Media Accessibility research

“Nothing about us without us”

Users at the center of the design and research process



Research methods

• Quantitative

• Qualitative

• Mixed-methods



Research methods

• Eye-tracking

• Electrodermal activity

• Heart-rate

• Keystroke logging



Research methods

• Discourse analysis

• Interviews

• Focus groups

• Questionnaires



Focus of the presentation

• Focus groups and interviews

• User-centric research projects

• Practical approach: example-based presentation



If you want to read about it…

• Research Methodologies in Translation Studies, by Gabriela Saldanha
and Sharon O’Brien.

• Scientific Methods for the Humanities, by Willie van Peer, Frank 
Hakemulder, and Sonia Zyngier.

• Creative Research Methods in the Social Sciences, by Helen Kara.
• Social Research Methods, by Alan Bryman.
• Observing the user experience, by Elizabeth Goodman, Mike 

Kuniavsky, and Andrea Moed.
• Measuring the User Experience, by Tom Tullis and Bill Albert.



Example: TRACTION

• Opera co-creation & participatory art

• Empower people in 3 communities

• New technologies

• Change

https://www.traction-project.eu/



The TRACTION project

Management Technology

Trials Evaluation

Dissemination



Overall evaluation methodology

Toolset and UX 
evaluation

Co-creation and 
training evaluation

Opera full 
performance and 

capsules evaluation

Social 
transformation 

impact



Global methodology

what where with
whom

how when



WHAT

Tools and 
technology

Co-creation 
and training

Opera full 
performance 
and capsules

Social 
transformation 

impact



WHERE



With whom? 

Participants

Professionals

Artistic and 
creative team

Musicians Theatre Co-creation

Technical and 
production 

team

Traction-
related 

professionals

Non-
professionals

Artistic and 
creative team

Technical and 
production 

team

Audiences Others



How? Ethics

• Information
• Consent
• Visual Rights
• Data Protection



How? Methods

Focus 
groups Interviews Usability 

studies

Expert 
evaluation

Self/peer-
evaluation

Co-design 
study

Physiological 
sensor

Participant 
observation



How? Planning
• Aim
• Participants
• Recruitment process
• Timeline
• Place
• Language
• Materials
• Preparatory tasks
• Evaluation action responsible
• Step-by-step process description



How? Reporting
• General information such as: 
• Aim
• Date
• Place
• Number of participants
• Evaluation action responsible

• A summary of the participants’ profile.
• Main findings.
• Researcher’s observations, where relevant.



Training the researchers: FG protocol

“A focus group is “a form of group interview in which: there 
are several participants (in addition to the 
moderator/facilitator); there is an emphasis in the 
questioning on a particular fairly tightly defined topic; and 
the accent is upon interaction within the group and the joint 
construction of meaning” (Bryman, 2012: 502).”



The role of moderators
“Focus groups are run by a moderator (also called a 
facilitator). They are expected to guide each session but not 
be too intrusive.” 

“In Traction, the focus groups will be conducted by a 
moderator and an assistant. […] During the session, the 
moderator ensures that every member of the focus group 
contributes equally to the discussion, and prevents some 
participants from dominating the conversation.”



Participants and length
“Focus groups can range between 4 and 10 participants 
depending on the type of activity.”

“In Traction, we aim to include 4-6 participants per focus 
group. We plan to invite 6 to 7 per focus group in the case 
there are no-shows.”

“The expected length of a focus group is 60-90 minutes.”



Format
“Focus groups are traditionally conducted face-to-face. 
However, online focus groups can also provide valuable and 
insightful data.” 

“During the Traction project, we will prioritise face-to-face 
focus groups, but online focus groups will be conducted 
when necessary. In face-to-face focus groups, the room 
needs to be arranged so that participants feel comfortable 
and see each other.”



Transcription and recording
“Focus groups are a qualitative method. The session can be 
recorded and subsequently transcribed, or an assistant can 
take notes during the session. In all cases, explicit consent 
has to be given for any data collection (notes, artefacts, 
audio recording, video recording) to take place. For 
Traction, we suggest that a note-taker is present during 
each session. A good practice is to provide a summary of 
the focus group at the end of the session. The summary 
should not exceed one page. This summary should highlight 
a set of ideas or conclusions the participants agree on."



Protocol: before the focus group
“For each focus group, the following decisions need to be made:
• Goal: what is the goal of the focus group.
• Participant pool: who will participate, and how many people should be 

included in each focus group.
• Recruitment process: how will participants be contacted.
• Timeline: when the focus group will take place, and when the 

materials should be ready.
• Place: where the focus group will take place (e.g. physical space, 

online)
• Language: what language(s) the test will take place in, and whether 

translation support will be included.”



Protocol: before the focus group

• “Materials: what physical/digital materials should be ready.
• Preparatory work: whether and what prep materials should be done 

by participants.
• Guiding questions: what questions and activities will guide the 

session.
• The focus group leader needs to fill in a protocol using the template.”



During the focus group: introduction
• “Moderator introduces themselves and thanks participants

• Moderator briefly explains the project, the goal and procedure 

• Moderator explains participants the three ethical forms: information 
sheet, consent form, and disclosure. 

• Moderator describes the type of data that will be collected (e.g. audio, video, notes), 
that this data will be stored confidentially, and that all data that is collected and 
published will not directly identify participants 

• Moderator describes the format in which the information will be published or 
available (e.g. article, report, publication, website).”



During the focus group: introduction
• “Participants are asked to read the form and ask questions, and then 

are asked to consent to the study. 

Forms should be provided in an accessible format and language, and 
participants should be given enough time to read and understand the 
form before consent. Participants should also be told that they can 
withdraw consent at any time during the study. 

• Moderator asks participants to fill in the demographic questionnaire. 
Focus group participants should be provided with help where 
needed.”



About the demographics

Only what is relevant and needed for the study

Give options to participants

At the beginning? At the end?

Personal data: GRPD 



During the focus group: introduction
• “Participants introduce their names and give a brief 

background about their involvement with the project.

• Moderator thanks participants, and asks them to speak one 
at a time during the session. The moderator emphasizes that 
there are no right or wrong opinions, and that everyone’s 
views are important.”



Focus group: discussion

“The moderator facilitates the discussion using a set of topics and open-
ended questions and/or activities. Depending on the goals of the focus 
group, there should be a limited number of topics, and a set of relevant 
questions that may or may not be answered during discussion, depending on 
the direction of the conversation. The moderator directs the discussion, 
encouraging participants to interaction, and to discuss their opinions in a 
friendly and comfortable tone. As participants discuss each topic, the 
moderator remains as unobtrusive as possible.” 



Focus group: conclusions

• “The moderator wraps us discussion by reviewing the session 
tasks.

• If participants agree on a set of ideas or conclusions during 
the session (e.g. design requirements), the moderator reads 
these aloud. At the end of the session, participants make 
final edits and reach an agreement about these suggestions.”







TRACTION interview protocol
“In research, the aim of the interviewer is to “elicit from the 
interviewee or respondent [...] all manner of information: 
interviewees’ own behaviour or that of others; attitudes; 
norms; beliefs; and values” (Bryman 2012:209).

In Traction we plan to conduct “in-depth interviews”, 
which encourage a detailed exchange of information with a 
participant.”



Interview protocol
Individual interviews vs. group interviews

“It is important to differentiate between focus groups (see focus group 
protocol) and group interviews. In Traction we will conduct focus groups 
when our goal is to understand group interaction dynamics and joint 
construction of meaning on a very focused topic. In contrast, we will 
conduct group interviews when focusing on broader topics without 
directly considering interaction. The number of participants in a focus 
group in Traction will typically be 4-6, whereas the number of 
participants in a group interview can be lower.”



Interview protocol
“A structured interview, or a standardized interview, “entails 
the administration of an interview schedule by an interviewer” 
(Bryman 2012: 210). Any interviewee will be given exactly the 
same questions with the same phrasing and in the same order. 
Questions are generally specific, and often include a closed list 
of possible answers the interviewee can choose from. This type 
of interview is generally chosen because it reduces error due to 
the interviewer variability and because it allows to process data 
more easily. It is primarily a one-way data collection technique. 
In group interviews, all interviewees reply to all questions.”



Interview protocol

“A semi-structured interview is an interview in which the 
interviewer has a list of questions in what can be called an 
“interview schedule”, but s/he can vary the order of the 
questions, adapt them or add questions in response to previous 
replies. Questions are more open than in structured interviews. 
It is mainly a one-way information flow from the interviewee, 
but the interviewer may contribute to it where relevant. In 
group interviews, any question can be answered by any group 
interviewee.”



Interview protocol

“An unstructured interview is an interview that employs a list 
of topics (an interview guide) but the interview is not clearly 
structured. The style is usually informal and the phrasing and 
order of questions varies from interview to interview. It is more 
an open conversation in which the interviewer may contribute to 
the conversation as much as the interviewee.”



Interview protocol

TRACTION: semi-structured interviews.

Interview schedule.



Interviews: format

“Interviews can be conducted face-to-face, on the phone, 
or can conducted through video conferencing software. the 
phone. In Traction we will prioritise face-to-face interviews 
where relevant. However, we will also consider conducting 
online interviews where necessary, such as during the 
Covid-19 situation.”



Interviewers
“There can be one interviewer or more than one 
interviewer. In Traction, both options are possible, taking 
into account that interviewers may not be experienced in 
conducting interviews. Thus, we advise having one lead 
interviewer and one support interviewer that can advise 
each other if a question is missed or formulated in a wrong 
way. If having two interviewers present feels intimidating 
for certain interviewees, then only one interviewer will be 
present.”



Recording and transcript

“Interviews are a qualitative method. Each session can be 
recorded and subsequently transcribed, or a note-taker can 
be in the room. In any case, explicit consent has to be 
given. In Traction we suggest recording the interviews, with 
previous consent, unless it is considered too intimidating for 
certain interviewees. Please notice that some online video 
conferencing systems already include a recording and 
transcription system that can facilitate this process, with a 
subsequent human editing process.”



Location, length, equipment

“The interview should take place in a comfortable and quiet 
setting and with the adequate recording equipment. Please 
make sure the tools work.

The expected length of an interview is 30-60 minutes.

Participants can be briefed before the interview, but it is 
advised not to overwhelm them with preparatory activities 
unless absolutely necessary.”



Before the interview

• Goal: what is the goal of the interview.
• Interview responsible.
• Interviewer.
• Type of interview.
• Participant(s): who will participate.
• Recruitment process: how participants will be contacted.



Before the interview

• Timeline: when the interview and any preparatory actions will 
take place, when materials (if any) should be ready.

• Place: where the interview will take place (e.g. physical 
space, online).

• Language of the interview and, if necessary, translation 
support.

• Materials needed.
• Preparatory work to be done by interviewee, if any.
• Interview schedule (i.e. list of questions).



Interview schedule
• Identify the topics you are interested in and formulate questions. 

Revise the questions, where possible with external input. 
• Create a certain order on the topic areas, but be flexible to alter 

the order if necessary.
• Formulate questions that do not trigger “yes/no” answers. Instead, 

prompt interviewees to provide comprehensive details which 
respond to your research questions.

• Do not ask leading questions.
• Some participants need time to think. Manage silence wisely, but 

avoid discomfort. An important ingredient in an interview is 
listening.



Interview schedule

• Try to use a language that is easy to understand.
• If necessary, use support material (visual representations, 

photographs, etc.).
• The interviewer should be fully familiar with the interview 

schedule, so that the possible stress experienced during the 
interview does not cause the interviewer to miss questions or ask 
the wrong ones. 

• The interview responsible needs to fill in a protocol using the 
template.



Interview development: introduction
• The interviewer thanks interviewee(s) for coming and introduces 

himself/herself.
• The interviewer briefly explains the project, the aim of the 

interview and how it will be developed.
• The interviewer explains participants the three ethical forms: 

information sheet, consent form, and disclosure.
• The interviewer describes the type of data that will be collected (e.g. audio, 

video, notes), that this data will be stored confidentially, and that all data that is 
collected and published will not directly identify participants. 
• The interviewer describes the format in which the information will be available 

(e.g. article, report, publication, website).



Interview development: introduction

• Participants are asked to read the form and ask questions, and 
then are asked to consent to the study. 

Forms should be provided in an accessible format and language, and 
participants should be given enough time to read and understand the 
form before consent. Participants should also be told that they can 
withdraw consent at any time during the study. 



Interview development: introduction

• The interviewer asks interviewee to fill in the demographic 
questionnaire. Interviewee should be provided with help where 
needed.

• In a group interview, interviewees present themselves.

• The interviewer thanks interviewee(s), and, in group interviews, 
asks them to speak one at a time during the session. The 
moderator emphasizes that there are no right or wrong opinions, 
and that everyone’s views are important.



Development

• The interviewer follows the interview schedule, trying to 
engage the participant.

• The interviewer avoids discomforts and remains as little 
intrusive as possible, dealing carefully with sensitive issues. 

• The interviewer does not lead interviewees.



Conclusion

The interviewer thanks the interviewee(s) and indicates where more 
information about the project, and this specific interview, will be 
found.

Once the interviewee has left, it is advisable that the interviewer 
writes a few notes on how the interview went.







TRACTION co-creation assessment

• Literature review

• How to assess co-creation?

• What to ask?

• How to analyse the data? (coding)



A bottom-up approach
Interviews 1st 

year

Indicators v1

Focus groups

Questionnaires

Interviews



Interviews 1: protocol
Goal: define what is understood by “co-creation” and, most importantly, identify 
indicators to assess the co-creation process.
Participant(s): government representatives, cultural stakeholders, community 
representatives and trial’s leaders to be chosen by trials (see 
Interview type: semistructured.
Recruitment process: contacted by trial members.
Timeline: September-November 2020.
Place:  online. Audio will be recorded (not video).
Language: Portuguese (SAMP), English (INO), Catalan or Spanish (LICEU)
Materials: interview schedule, consent forms, videoconferencing system ready.
Preparatory tasks (email) / Interview responsible



Interviews 1: schedule
• Can you describe your association/cultural 

venue/organisation, its purpose, very briefly?
• What is the social responsibility policy of your

association/cultural venue/organisation? Please provide 
a short answer.

• One of Traction’s main objectives is to co-create an
opera with artists and participants. Do you have any
experiences in participatory approaches to art, in co-
creation in your association/cultural 
venue/organisation? Please explain.

• In your work, what is co-creation?
• (Only if you don’t use the term “co-creation”) Do you 

use an alternative term? If so, please say which and 
what you understand by this other term.

• What indicators help you decide that the process of co-
creation is going well? For example, an indicator could 
be “attendance to the co-creation sessions” or “active 
participation of all participants”.

• What indicators help you decide that the result of a co-
creation process is successful? For example, one 
indicator could be “audience attendance”.

• One of Traction’s main objectives is to co-create an
opera with artists and participants. Do you have any
experiences in co-creation? Please explain.

• What is “co-creation” for you?

• When would you say that a co-creation process is going 
well? What are the most important things?

• When would you say that the result of a co-creation 
process is good? What are the most important things?



Analysis

www.taguette.org/

https://www.taguette.org/






















Focus group
• Goal: to define what indicators will be used to assess co-creation (process and output) 

in TRACTION.
• Participant pool: (names were included here).
• Recruitment process: contact by email.
• Timeline: 8 January 2021, 10-12.00.
• Place: online.
• Language: English.
• Materials: list of indicators with description from interviewees.
• Preparatory tasks: prepare list of indicators with definition, so that participants can go 

through them prior to the meeting.
• Focus group leader: Anna Matamala, supported by Olga Soler-Vilageliu in note-taking.



Results at this stage

• List of indicators that can be used to assess co-creation

• Bottom-up approach

Process

•Non-professionals:

•Profile*
•Participation*
•Engagement
•Balanced contributions
•Mutual understanding
•Relationships
•Satisfaction

•Project evolution

Artistic product

•Artistic product*
•Quality
•Media impact

•Audience
•attendance*
•profile *
•response:

•feeling represented
•personal change
•satisfaction

•Non-professionals response:
•feeling represented
•satisfaction

Process and product

•Community impact

•Non-professionals:
•personal change 

(empowerment, relationships)
•learning

•Professionals:
•personal change (relationships, 

attitudes)
•learning

•Institution:
•institutional change (attitudes, 

programme, practice)



Next steps

• Co-creation workshops  + performance.

• At the end of each co-creation workshop, a questionnaire.

• What to ask?
• How to ask it? (Validation)
• How to administer it? (Online/testing)
• Alternative creative methods in certain situations.



Next steps

• Interviews at the end on co-creation and/or performance.

• Who to interview?

• What to ask?

• How to coordinate a team?

• Atlas.ti (qualitative software) for analysis.
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Snapshots from a simple 
offered by Atlas.ti (slides
77-80) ©
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Example 2: IMAC
• Access services in 360º videos:

• Subtitling

• Audio description

• Sign language interpreting

• User-centric project developing solutions.



ImAc
Focus groups: 

user needs and 
requirements

Technical
implementation

User testing (SUS, 
questionnaires, 

IPQ)



Subtitling in 360º videos: services

Sources: Agulló & 
Matamala (2018), D.5.4 
IMAC deliverable



AD in 360º videos: services

Classic Radio Extended

Sources: Phd by Anita 
Fidyka, Fidyka & 
Matamala (2018), D.5.4 
IMAC deliverable



360º access services editors

Source: Fidyka & Matamala (2019)



Player for 360º accessible content



Example 3: EASIT

Innovative idea: 
merge Easy-to-read or Plain Language
+ audiovisual access services (Orero, Bernabé-Caro)

Can we create easy-to-understand
• subtitles?
• audio descriptions?
• audiovisual content (eg. audiovisual news)?



Survey:
Training and 

practice

Focus groups
and 

interviews: 
audiovisual 

media?

Skills card Curriculum
design

Training 
materials Certification



Recommendations

• Plan your evaluation.
• What is your aim/research question? Is it the best method(s)?
• Design a plan.

• Pilot it and improve it.
• Do the evaluation.
• Analyse it.
• Communicate it: scientific community/society. 
• Go back to the users/participants.

TIME-CONSUMING PROCESS



Recommendations

• How many?
• Bryman’s book: comparative Table 21.1 (page 506).

• Checklist for
• focus groups by Bryman (page 519).
• Interviews by Bryman (page 497).

• Interviews and focus groups in TS (Saldanha & O’Brien, 
2013: 168-188).



Media Accessibility Platform

http://mapaccess.org

http://mapaccess.org




Any questions?



Disclaimer
TransMedia Catalonia is a research group funded by Secretaria d’Universitats i Recerca del Departament d’Empresa i
Coneixement de la Generalitat de Catalunya, under the SGR funding scheme (ref. code 2017SGR113).

The project EASIT has received funding from the Erasmus + Programme of the EU under the call Strategic partnerships 
for higher education, grant agreement No 2018-1-ES01-KA203-05275. The project IMAC was funded by European 
Union’s Horizon 2020 research and innovation programme under grant agreement No 761974.

Texts, marks, logos, names, graphics, images, photographs, illustrations, artwork, audio clips, video clips, and software 
copyrighted by their respective owners are used on these slides for personal, educational and non-commercial purposes 
only. Use of any copyrighted material is not authorized without the written consent of the copyright holder. Every effort 
has been made to respect the copyrights of other parties. If you believe that your copyright has been misused, please 
direct your correspondence to anna.matamala@uab.cat stating your position and we shall endeavour to correct any 
misuse as early as possible.

This document and its contents reflect the views only of the authors. TransMedia Catalonia and the funding organisms 
referred to in this presentation cannot be held responsible for any use which may be made of the information contained 
therein. 

This work is licensed under a Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International License.
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