
created by salford.co



The digital revolution in language 

teaching and learning

New concepts and approaches to learning:

• Mobile-assisted language learning (MALL)

• Microlearning

• M-learning



• To analyse a sample of 100 Instagram 

accounts for learning Chinese

• To assess the pros of this medium 

from the perspective of teachers

• To offer tips to foster best practices

Objectives



Method

https://dtieao.uab.cat/txicc/echinese/en/


New items for 

the analysis
Number of followers 

Number of posts

Use of 'highlights'

Use of colours or styles  

to organise information

Kind of account (personal/ 

institutional, male/female)

Frequency of posts

Correct use of pinyin



Language of instruction
• 81 - English (monolingual)

• 15 - bilingual

• 20 - Spanish

• 11 - Standard Chinese (monolingual)

Language of study
100  普通话

+1 粤

89 简体字

9  繁体字



Language levels 
• Most accounts focus on 

basic and intermediate 

levels 

• Accounts cover many 

levels (making them 

less relevant for 

potential users) 

• Less accounts focus on 

advanced levels 



Language levels 
• No accounts use CEFR to indicate levels

• Only 24% of the accounts indicates HSK levels

• 11 accounts cover all HSK levels



Skills



Use of Hanyu Pinyin 





For example... 

Overall quality



Good practices

Templates

Use of ortho-

typographic resources 

to organize 

information 

(headings, layout, 

colors, etc.)



Good practices

Hashtags:
Consistent

Multilingual

Meaningful

Text in the 

description to enhance 

accessibility



Good practices

Pinyin:
Word separation

Capitalisation

Punctuation

✅

✅



Good practices

Guides:
Grouping of own or 

third-party content 

by topics 

Review or expand  

class content by 

commenting or 

labeling materials 

from other teachers



Good practices

Highlights:
Skills

Levels

Topics



Conclusions
• First study on Instagram evaluating its potential for TCFL and critically

analysing a sample of 100 accounts.

• The analysis has provided us with a panoramic view of the current offer.

• Communicative skills are the ones with less presence.

• Most materials are not accessible.

• Lack of rigour and poor use of pinyin.

• Many instagrammers do not view their accounts as a long-term resource,

lacking organized guides, highlights, or visually oriented content for easy

information retrieval.

• Formal aspects and content are both key elements for good practices.
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