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Objectives and Contextualisation

The main objectives of this subject are to learn:

Use of Languages

Principal working language: spanish (spa)
Some groups entirely in English: No
Some groups entirely in Catalan: No

Some groups entirely in Spanish: Yes

® The theoretical and practical principles associated with interactivity.
® The historical evolution of interactive communication and its applications.
® The foundation of the architecture and organization of interactive systems based on their conceptual

and technological evolution.

® The incidence of interactivity in different cultural industries.
® To learn the language, the interactive logics and the arguments of the communication in network.
® Analyze paradigmatic interactive communication applications and experiences in their historical and

social context.

Competences

® Contextualise audiovisual media and its aesthetics from a historic perspective.
® Demonstrate a critical and self-critical capacity.
® Demonstrate a self-learning and self-demanding capacity to ensure an efficient job.
® Demonstrate ethical awareness as well as empathy with the entourage.

® Develop autonomous learning strategies.
® Develop critical thinking and reasoning and be able to relay ideas effectively in Catalan, Spanish and a

third language.

® Differentiate the disciplines main theories, fields, conceptual developments, as well as their value for

professional practice.

® Disseminate the areas knowledge and innovations.

® Manage time effectively.

® Research, select and arrange in hierarchical order any kind of source and useful document to develop

communication products.

® Rigorously apply scientific thinking.




Learning Outcomes
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Apply theoretical principles to the analysis of audiovisual processes.

Be familiar with the historic development of audiovisual media.

Demonstrate a critical and self-critical capacity.

Demonstrate a self-learning and self-demanding capacity to ensure an efficient job.

Demonstrate ethical awareness as well as empathy with the entourage.

Develop autonomous learning strategies.

Develop critical thinking and reasoning and be able to relay ideas effectively in Catalan, Spanish and a
third language.

Disseminate the areas knowledge and innovations.

Identify interactions between history, aesthetics and audiovisual communication.

Identify phenomena and consider theoretical problems regarding audiovisual communication.

Manage time effectively.

Research, select and arrange in hierarchical order any kind of source and useful document to develop
communication products.

Rigorously apply scientific thinking.

Content

Theory, history, trends and future of interactive communication:

® Theory and concept of interactivity

® Interactive narratives

® From linear television to interactive television
® |nteractivity modes

® Proximity communication

® Citizen interactivity with the media

® Interactive audiovisual trends

Methodology

Classes will be held to present contents and seminars with specific cases and practical projects. The students
will work on the analysis and design of interactive audiovisual creations.

Activities

Title

Hours ECTS Learning Outcomes

Type: Directed

Master classes 375 1.5 13,12,4,5,6,3,7,8,11,9

Seminars 15 0.6 13,12,4,5,6,3,7,8,11,10,9

Type: Supervised

Tutorials 75 0.3 13,12,4,5,6,3,7,8,11,9

Type: Autonomous

Personal study, reading of texts and preparation of works 82.5 3.3 13,12,4,5,6,3,7,11,10,9

Assessment

The evaluation consists of:



® Exam (40%)
® Seminars (20%)
® Work (40%)

It is mandatory to pass the exam and the work to pass the subject. To have access to revaluation, the previous
grades should be higher than 3. The activities that are excluded from the revaluation process are seminars.

Misspellings and grammatical errors will be penalized with -0.5 points each.
The student who performs any irregularity (copy, plagiarism, identity theft...) that can lead to a significant

variation of the qualification of an evaluation act, will be qualified with 0 the final grade of the subject.

Assessment Activities

Title Weighting Hours ECTS Learning Outcomes

Exam 40% 3 0.12 13,1,12,2,4,5,6,3,7,8,11,9

Seminars 20% 1.5 0.06 13,12,4,5,6,3,7,8,11,10,9

Work 40% 3 0.12 13,12,4,5,6,3,7,8,11,9
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* Throughout the course other complementary resources will be given.



