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Objectives and Contextualisation

The general objective of the course is to understand the basic concepts and methods of qualitative research in th
Neither highbrows nor lowbrows nor midbrows, but elastic-brows.

George Orwell

1) Master some of the fundamental concepts and theories for the study of current societies, focusing on Europea
2) Discuss, dissect and criticize texts, videos, images and other media pt
3) Know how to construct an ethnographic project based on the analysis
4) To put into practice various methodological abilities typical of sociolog

Competences

Humanities

® |dentifying the historical processes of contemporary culture.

® |nterpreting social and cultural diversity.

® Respecting the diversity and plurality of ideas, people and situations.

® Students must be capable of collecting and interpreting relevant data (usually within their area of study)
in order to make statements that reflect social, scientific or ethical relevant issues.



® Students must be capable of communicating information, ideas, problems and solutions to both

specialised and non-specialised audiences.

® Students must develop the necessary learning skills to undertake further training with a high degree of

autonomy.

Learning Outcomes

1. Comparing the reading of cultural phenomena from several ideologies of the social reality of Spain and

Catalonia.

® NGO~ WN

historical context in which emerged.

Content

Methodology

Critically assessing experiences, materials and proposals.
Defining the sociological concepts that interpret the cultural phenomena.

Drawing up an academic text using the discipline's specific vocabulary.

Effectively working in teams and respecting different opinions.

Explaining the social interpretations of culture according to the approaches of the sociological theory.
Recognising the most appropriate bibliographic databases in order to obtain sources of a specific issue.
Relating the debates about the approaches of the sociological theory concerning the culture and

5) Teamwork is a constant search: In a grouped and supervised way you
6) Knowing how to interpret empirical data is a need not to fall victim to ic

This subject has no final exam. Because it is a continuous assessment subject, constant assistance is required.

Activities
Title Hours ECTS Learning Outcomes
Type: Directed
In class lectures 20 0.8 1,7,8
Type: Supervised
Office Hours 3 0.12 5
Oral presentation 2 0.08 2,1,4,6,7,8,5
Sections 8 0.32 2,1,3,6,8
Type: Autonomous
Class notes Organization 5 0.2 2,1,3,6,7,8
Project elaboration 15 0.6 2,1,3,4,6,7,8,5




Readings 8 0.32 2,1,6,7,8

Research 8 0.32 2,1,6,7,8,5

Assessment

« In case of not being able to attend the classes for an exceptional reason as an iliness it is necessary to speak w
» Seminar questions must be submitted on the marked day in the prograr
* Dedicate time and money to come to class. Therefore, the use of the m

o In the event of a student committing any irregularity that may lead to a
significant variation in the grade awarded to an assessment activity, the
student will be given a zero for this activity, regardless of any
disciplinary process that may take place. In the event of several
irregularities in assessment activities of the same subject, the student
will be given a zero as the final grade for this subject.

n the event that tests or exams cannot be taken onsite, they will be
adapted to an online format made available through the UAB's virtual
tools (original weighting will be maintained). Homework, activities and
class participation will be carried out through forums, wikis and/or
discussion on Teams, etc. Lecturers will ensure that students are able to

access these virtual tools, or will offer them feasible alternatives.

Assessment Activities

L .
Weighting Hours ECTS =g
Outcomes
Fieldnotes 15 15 0.6 2,6
Final project (objectives, observation template, interview script, analysis 40 36 1.44 2,1,3,6,
and conclusions). 7,85
Observation template and Interview script 15 10 0.4 1,3,6,8
Readings 30 20 0.8 2,1,3,4,
6,8
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