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Contact Use of Languages
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Some groups entirely in Spanish: No
Prerequisites

Those of a subject of 4rt. year in Sociology.

Objectives and Contextualisation

The objective of this subject is to introduce the undergraduate student in the sociology of culture. A specialty in
constant growth and transformation. There are well-informed sources and legitimized opinions that identify the
sociology of culture with the study of more or less differentiated institutionalized areas (art, literature and
music, mass communication, religion, science or law). But there are also those authorized ones who say that
the study of culture is not a different area of social life than an aspect present in any social phenomenon
(ideology, attitude, mentality, discourse ...). In this initiation program we take both positions. In the first part of
the course, after introducing the discussion about the idea of culture in our society, we will work on the
foundations of the sociology of culture. In the second part, we will work on some of the ideas of the first,
applying them to the specific field of the arts, and we will talk about culture, in a restricted way, to present
sociology of production, mediation and cultural consumption. In the third and last part of the course we will
emphasize the study of popular culture as a mechanism of communion. In all three parts, the objective is to
treat culture in relation to the construction, reproduction or challenge of social structures and existing
subjectivities.

Competences

® Applying the concepts and approaches of the sociological theory, specially the explanations of social
inequalities between classes, between genders and between ethnic groups, to the implementation of
public policies and to the resolution of conflict situations.

® Demonstrating a comprehension of the approaches of the sociological theory in its different aspects,
interpretations and historical context.

® Describing social phenomena in a theoretically relevant way, bearing in mind the complexity of the
involved factors, its causes and its effects.

® Developing critical thinking and reasoning and communicating them effectively both in your own and
other languages.

® Developing self-learning strategies.



® Effectively communicating the basic analysis of social phenomena in an elementary level of English.

® Generating innovative and competitive proposals in research and professional activity.

® Respecting the diversity and plurality of ideas, people and situations.

® Searching for documentary sources starting from concepts.

® Students must be capable of assessing the quality of their own work.

® Students must be capable of managing their own time, planning their own study, managing the
relationship with their tutor or adviser, as well as setting and meeting deadlines for a work project.

Learning Outcomes

1. Comparing the different theoretical approaches about culture.

2. Comparing the reading of cultural phenomena from several ideologies of the social reality of Spain and

Catalonia.

Defining the sociological concepts that interpret the cultural phenomena.

Defining the underlying social phenomena of cultural policies and conflicts.

Developing critical thinking and reasoning and communicating them effectively both in your own and

other languages.

Developing self-learning strategies.

Effectively communicating the basic analysis of social phenomena in an elementary level of English.

Explaining the social interpretations of culture according to these approaches.

Expressing the debates regarding these approaches, that refer to culture.

Generating innovative and competitive proposals in research and professional activity.

Relating the debates regarding these approaches, that refer to culture, with the historical context in

which they emerged.

12. Relating the theoretical approaches with debates about social order and action.

13. Respecting the diversity and plurality of ideas, people and situations.

14. Searching for documentary sources starting from concepts.

15. Students must be capable of assessing the quality of their own work.

16. Students must be capable of managing their own time, planning their own study, managing the
relationship with their tutor or adviser, as well as setting and meeting deadlines for a work project.
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Content

B 1. The concept of culture in society and sociology. Culture and society. Sociological theories and sociology
of culture. Interpretation of cultures.

B 2. The study of Culture (giving special relevance to the arts) from the sociology of culture. The social
construction of Culture and Arts. Sociology of cultural consumption. Sociology of cultural production. Market,
administration and cultural policies

B 3. Popular cultures and communion. Isolation, hybridity, integration, resistance, transformation.

The calendar detailed with the content of the different sessions will be presented on the day of presentation of
the subject. It will be uploaded to the Virtual Campus, where students will also be able to access the detailed
description of the exercises and practices, the various teaching materials, and any necessary information for
the proper follow-up of the subject.

Online adaptations if necessary (Covid-19)

Methodology
Conferences
Practical exercises in the classroom.

Individual meetings and small group seminars.



Reading texts and working with audiovisual material.
Forum of questions.

Elaboration of teamwork.

Exhibition of teamwork.

Writing of working papers on readings

Online adaptations if necessary (Covid-19)

Activities

Learning

Outcomes

Type: Directed

Lessons, text commentary and class expositions. 35 1.4 15, 14,1, 2,3,
4,6,5,8,9,10,
16, 11,12, 13

Type: Supervised

Individual meetings or in small groups to resolve doubts, prepare questions and 5 0.2 15,1,3,5,8,9,

monitor the preparation of teamwork and two papers. 16, 11,12

Type: Autonomous

Study, reading texts, weekly preparation of questions and elaboration of two papers 60 2.4 15,14,1, 2,7,

based on readings and team work and preparation of class expositions 3,4,6,5,8,9,
16, 11,12, 13

Assessment

The subject consists of the following evaluation activities:

1) Elaboration of two original papers (1000 words each). 25% of the final grade. To be evaluated in these

papers is necessary to attend classes regularly (75%).

2) Preparation of a teamwork and exposition to class group. Group. 25% of the final grade.

3) Weekly questions. Individual. 25% of the final grade. To be evaluated in this section, you must have
attended classes regularly (75%) and be present in the sessions directly related to the questions

presented.

4) Written exam, at the end of the course. In order to make the average it will be necessary a grade equal

or superior than 4. Individual. 25% of the final grade.

Other considerations:

® The student will be entitled to the revaluation of the subject if he or she has been evaluated of the set of
activities the weight of which equals a minimum of 2/3 of the total grade of the subject. To have access
to revaluation, the previous grades average should be minimum 3,5. The activities that are excluded

from the revaluation process are 2) and 3).



® The student who performs any irregularity (copy, plagiarism, identity theft...) that can lead to a
significant variation of the qualification of an evaluation act, will be qualified with 0 this act of evaluation.
In case there are several irregularities, the final grade of the subject will be 0.

® Online adaptations if necessary (Covid-19)

Assessment Activities

Title Weighting Hours ECTS Learning Outcomes
Preparation and presentation of a 25% 20 0.8 1,2,7,3,4,6,5,8,9,16, 11,12, 13
teamwork
Two papers 25% 15 0.6 14,1,2,7,3,4,6,5,8,9,10, 16, 11, 12,
13
Weekly questions 25% 12 0.48 15,14,1,7,3,4,6,5,8,9,16, 11,12, 13
Written exam 25% 3 0.12 1,3,5,8,9, 16, 11,12
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