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The proposed teaching and assessment methodology that appear in the guide may be subject to changes as a
result of the restrictions to face-to-face class attendance imposed by the health authorities.
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Prerequisites
To have coursed the master's credits corresponding to seminars and/or external internships.

Objectives and Contextualisation
The aim of the Masters Dissertation is to verify the acquirement of the master's associated competencies.
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Competences
Analyse research results to obtain new products or processes, assessing their industrial and
commercial viability with a view to transferring them to society.
Apply validated models of content analysis, policy evaluation, audience response surveys and analysis
of audiovisual and advertising sector industries.
Choose, design and apply methodological strategies for scientific research in audiovisual
communication and product development.
Communicate and justify conclusions clearly and unambiguously to both specialist and non-specialist
audiences.
Conceive, plan, and lead academic and/or professional research projects in audiovisual and advertising
communication, applying criteria of quality, equality and ethical and social responsibility.
Continue the learning process, to a large extent autonomously.
Critically analyse the theories and analysis models of audiovisual and advertising communication.
Demonstrate an attitude awake, innovative and analytical in relation to the research questions
Identify and understand the main phenomena that affect industries, policies, audiovisual and advertising
content and their reception.
Integrate knowledge and use it to make judgements in complex situations, with incomplete information,
while keeping in mind social and ethical responsibilities.
Plan tasks in accordance with the human resources, tools and time available so as to optimise
performance.
Seek out information in the scientific and technological context and learn practical ICT skills.
Take decisions and accept responsibility for their consequences.
Use acquired knowledge as a basis for originality in the application of ideas, often in a research context.

Learning Outcomes
1. Analyse research results to obtain new products or processes, assessing their industrial and
commercial viability with a view to transferring them to society.
2. Apply analysis models to the phenomenon studied in the master's dissertation.
3. Choose the appropriate methodology to meet the master's dissertation objectives.
4. Choose the phenomenon on which to focus the master's dissertation.
5. Communicate and justify conclusions clearly and unambiguously to both specialised and
non-specialised audiences.
6. Continue the learning process, to a large extent autonomously
7. Demonstrate an attitude awake, innovative and analytical in relation to the research questions
8. Determine the theoretical and analytic model from which to approach the master's dissertation.
9. Establish the timeline and the work plan for the master's dissertation.
10. Integrate knowledge and use it to make judgements in complex situations, with incomplete information,
while keeping in mind social and ethical responsibilities.
11. Plan tasks in accordance with the human resources, tools and time available so as to optimise
performance.
12. Seek out information in the scientific and technological context and learn practical ICT skills.
13. Solve problems in new or little-known situations within broader (or multidisciplinary) contexts related to
the field of study.
14. Take decisions and accept responsibility for their consequences.

Content
The Masters Dissertation (MA Dissertation) is an autonomous academic paper that consists of the conduction
of an integral research project within any area of the politics, industry, markets or the making, production,
distribution or consume of the audio-visual and advertising contents.
The contents of the Masters Dissertation are agreed between the tutor and the student.
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The extension of the MA Dissertation (including the bibliography) will be from 12.000 to 18.000 words. The
paper can be written in Spanish, Catalan or English.
A minimum of three on-site tutoring sessions should be carried out and the card of tutorships should be signed
in every occasion (both for the student and the tutor). This card should be obligatorily delivered with a written
copy of the MA Dissertation the day of the deadline to the Coordinator of the Master. Exceptionally, and with a
previous approval of the Coordinator, a mandatory tutorship could be carried out online. In addition to the fixed
tutorships, extraordinary tutorships can be arranged.

Activities
Title

Hours

ECTS

Learning Outcomes

6

0.24

2, 8, 4, 5, 3

142

5.68

1, 12, 7, 9, 11, 14, 10, 13, 6

Type: Supervised
Tutorships
Type: Autonomous
Researching and writing the MA Dissertation

Assessment
The MA Dissertations will be presented in a public event in front of an examining board made up of three
members of the teaching staff of the Audio-visual Communication and Advertising Department. The MA
Dissertations will be sent in PDF format to the Master's Coordination following the indications. In addition to the
PDF file, it must be delivered a printed copy of the paper to the Master's Coordination and the card of
tutorships.
The evaluation criteria of the paper will be based on:
1.
2.
3.
4.
5.
6.
7.
8.

The originality and opportunity of the proposed subject
The viability of the research questions and hypothesis
The adequacy of the proposed methodology to the set objectives
The comprehension of the main background of the set theoretical framework
The description of results on the basis of the proposed analysis
The ability to describe the research contributions in the conclusions
The demonstration of oral and written expression skills
The use of bibliography sources and the citation's suitability

Assessment Activities
Title

Weighting

Hours

ECTS

Learning Outcomes

Presentation and Defense of the MA
Dissertation

100 %

2

0.08

1, 2, 12, 7, 8, 9, 4, 11, 14, 10, 13, 5, 6,
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Bibliography
The MA Dissertation's module has no common bibliography.
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