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Objectives and Contextualisation
Presentation

The subject has the objective of placing the student in the understanding of the configuration processes of
tourist products, with a practical approach, based on the treatment of relevant examples. During the semester,
different practical cases will be presented, analyzed and debated by the tourist agents, which will allow the
student to delve into some types of tourism (generic and specific) and address relative issues. The subject will
observe how tourism products are created and defined, observing with special attention both the resources
that make them possible and the actors that intervene in their development, as well as the impacts they
produce. In this sense, importance will be given to both the most traditional and the most specific products
based on natural and cultural resources.

Aspects related to sustainability and mainly universal accessibility have a very important weight in the subject.
Accessibility is a cross-cutting element in the creation and marketing of all types of tourism. Thus the student
will receive comprehensive training in the understanding and application of this concept. The importance of
information and communication technologies (ICT) will also be discussed, which will be the protagonist of the
story around the creation and development of tourism products in the current post-Fordist context.

Main goals

The student at the end of the course must be able to:

* In relation to the tourist product:

o Understand the basic principles of tourism production

0 Recognize the importance of the vectors linked to sustainability and technology in the creation and
development of tourism products, with special attention to phenomena such as accessibility to destinations and
their resources



o Know what are the actors that star in this development

o Understanding the impacts that these products currently generate

* In relation to the diversity of tourist products:

o Differentiate products based on resources that facilitate their creation and development
o See their characteristics and implications at economic, social and environmental level.
» Acquire knowledge and skills for your professional career:

o To know the great variety of tourist products that the sector offers today and to be able to apply this
knowledge in the professional environment (company, administration, academia)

o Develop a critical capacity in relation to the creation of products and their subsequent management,
promoting economic, social and environmental sustainability.

o Integrate innovation as a value in the creation, management and commercialization of products.

Competences

® Behave ethically and adapt to different intercultural contexts.

® Behave responsibly towards the environment.

® Critically interpret the context in which the tourism sector operates, from different perspectives deriving
from theory, ideology and good practice.

® Demonstrate knowledge and understanding of the basic principles of tourism in all its dimensions and
areas.

® Demonstrate knowledge of the functioning and evolution of different tourism models in order to choose
the most suitable one and apply it in the current environment.

® Develop a capacity for independent learning.

® Display a customer service orientation.

® Have a business vision, pinpoint the customer's needs and pre-empt possible changes in the

environment.

Identify the legal framework governing tourism activities and the entities that conduct them.

Innovate in tourism: both in planning and commercialisation and in the management of organisations.

Manage human resources in tourism organisations.

Plan and manage activities on the basis of quality and sustainability.

Plan, organise and coordinate a work team, creating synergies and showing empathy.

Propose creative alternative solutions to problems arising in the field of tourism management, planning,

businesses and products.

® Show initiative and an entrepreneurial approach to business creation and management in the tourism
sector.

® Take decisions in situations of uncertainty, taking into account potential consequences of these
decisions in the short, medium and long term.

® Use communication techniques at all levels.

® Work in a team.

Learning Outcomes

1. Apply public and private law to the new tourism products and activities.

2. Apply the different management and planning tools that help to drive the development of the tourism
sector.

3. Argue in favour of good practice and the newest trends and approaches in the face of the challenges
posed by tourism development.

4. Behave ethically and adapt to different intercultural contexts.

Behave responsibly towards the environment.

6. Develop a capacity for independent learning.
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Display a customer service orientation.
Extrapolate from studies and presentations of real cases in the tourism sector.
9. Have a business vision, pinpoint the customer's needs and pre-empt possible changes in the
environment.
10. Identify the latest trends and best practice, in order to innovate in planning, management and
commercialisation in tourism entities, products and organisations.
11. Identify the sources of new trends in the tourism sector.
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12. Keep pace with the latest outstanding initiatives, projects and businesses in tourism as inspiration for

maintaining an entrepreneurial spirit.

13. Manage human resources in tourism organisations.

14. Plan and manage activities on the basis of quality and sustainability.

15. Plan, organise and coordinate a work team, creating synergies and showing empathy.

16. Take decisions in situations of uncertainty, taking into account potential consequences of these
decisions in the short, medium and long term.

17. Use communication techniques at all levels.

18. Work in a team.

Content

Topics related:

+ Conceptualization of tourism production

» Generic tourism

+ Universal accessibility in the tourism products creation
* Tourist products motivated by natural resources

* Tourist products motivated by cultural resources

* Other specific products

* The role of ICTs and Networks

* Innovation in tourism production

Methodology

Methodology

The teaching methodology that will be used will be based on continuous evaluation and will be a combination
of theoretical classes, practical autonomous work, research and participation in debates related to the subject
Active participation in classes will be essential and each student will be encouraged to ask questions and

contribute to the discussion in the classroom.

It is a subject with the continuous assessment that has as an essential requirement daily class attendance and
a high participatory component. It will work individually and with different group settings in each session.
Failure to attend class in a specific session must be justified in order to continue the continuous evaluation. In

case of not being able to ensure this assistance, it is recommended to opt for a single evaluation.

Annotation: Within the schedule set by the centre or degree programme, 15 minutes of one class will be

reserved for students to evaluate their lecturers and their courses or modules through questionnaires.

Activities

Title Hours ECTS Learning Outcomes



Type: Directed

Case studies solving 34 1.36 1,2,3,12,8,11,10

Public presentation 6 0.24 3,12, 11

Type: Supervised

Tutorials 12 0.48 6, 15

Type: Autonomous

Self Learning 36 1.44 2,3,12,8,11,10

Assessment
Evaluation system
The evaluation of this subject consists of the following system:

Around the thematic blocks that make up the subject, a set of evaluation activities will be carried out that will
deal with the matter exposed in the classes. In this sense, a series of evaluation tests will be carried out in
different formats that will be given to the students at the beginning of the semester. All these activities must be
done to have a continuous evaluation grade. In addition, an important part of the note will be derived from a
group work that will be carried out throughout all the sessions.

If the final grade does not reach the minimum of 4 out of 10, the student will have to take the final exam for the
subject. In order to have a final grade for continuous evaluation, the student must attend all sessions (justify
absences) and take the evaluation tests that will be carried out throughout the course.

In case of opting for the single assessment, it will be made up of group work carried out individually and an

exam on all the material taught during the course. In case of not having passed the continuous evaluation or
the single evaluation, the student must take the recovery exam.

Assessment Activities

Title Weighting Hours ECTS Learning Outcomes
Field trips/ Expert sessions 20% 3 0.12 1,2,3,12,8, 11,10
Interactive evaluation activities 30% 20 0.8 1,2,3,12,8,11,10
Oral communication skills 10% 36 1.44 1,2,3,5,4,6,12, 8,13, 11,10, 17, 14, 15,16, 7,9, 18
Work Group 40% 3 0.12 1,2,3,12,8,11,10
Bibliography

-Ambrose, |. (2012). European policies for accessible tourism. Best practice in accessible tourism: Inclusion,
disability, ageing population and tourism, 19-35.

- Anton Clavé, S. (2006). De los procesos de diversificacion y cualificacion a los productos turisticos
emergentes. Cambios y oportunidades en la dinamica reciente del turismo litoral. Papeles de Economia
Espafiola (2004, 102).

- Brea, J. A. F. (2015). La constante evolucion del turismo: innovacion, tecnologia, nuevos productos y
experiencias. Pasos, 13(4), 739.



- Buhalis, H. (2003). eTourism: Information technology for strategic tourism management. Pearson Eds.
-Buhalis, D., & Darcy, S. (Eds.). (2010). Accessible tourism: Concepts and issues. Channel View Publications.

-Buhalis, D., Darcy, S., & Ambrose, |. (Eds.). (2012). Best practice in accessible tourism: Inclusion, disability,
ageing population and tourism. Channel View Publications.

- Butler, R. (1980). The concept of a tourist area cycle of evolution: implications for management of resources”.
Canadian Geographer (vol. 24, nim.1, pag. 5-12).

- Canoves, G, Herrera, L. | Villarino, M. (2005). Turismo rural en Espafa: paisajes y usuarios, nuevos usos y
nuevas visiones. Cuadernos de Turismo (15).

-Croce, E., & Perri, G. (2010). Food and wine tourism: Integrating food, travel and territory. Cabi.

-Darcy, S., McKercher, B., & Schweinsberg, S. (2020). From tourism and disability to accessible tourism: a
perspective article. Tourism Review.

-Darcy, S., Cameron, B., & Pegg, S. (2010). Accessible tourism and sustainability: a discussion and case
study. Journal of Sustainable Tourism, 18(4), 515-537.

- Darcy, S., & Dickson, T. J. (2009). A whole-of-life approachto tourism: The case for accessible tourism
experiences. Journal of Hospitality and Tourism Management, 16(1), 32-44.

- Dominguez Vila, T., Alen Gonzalez, E., & Darcy, S. (2020). Accessibility of tourism websites: the level of
countries' commitment. UNIVERSAL ACCESS IN THE INFORMATION SOCIETY, 19(2), 331-346.
https://doi-org.are.uab.cat/10.1007/s10209-019-0064 3-4

- Gillovic, B., & Mclntosh, A. (2020). Accessibility and Inclusive Tourism Development: Current State and
Future Agenda. SUSTAINABILITY, 12(22). https://doi-org.are.uab.cat/10.3390/su12229722

- Goodwin, H. (2011). Taking Responsibility for Tourism. Goodfellow publishers.

-Higham, J. (2018). Sport tourism development. Channel view publications.

- Jensen, R. i Aaltonen, M. (2013). The Renaissance Society: How the Shift from Dream Society to the Age of
Individual Control will Change the Way You Do Business. McGraw-Hill Education

- Lew, A. (2008). Long Tail Tourism: New Geographies For Marketing Niche Tourism Products. Journal of
Travel & Tourism Marketing (25, 3-4).

- Lépez Guzman, T. J., & Sanchez Canizares, S. M. (2008). La creacion de productos turisticos utilizando
rutas enolégicas. Pasos. Revista de turismo y patrimonio cultural, 6(2es).

- Madeira, S., Branco, F., Goncalves, R., Au-Yong-Oliveira, M., Moreira, F., & Martins, J. (2020). Accessibility
of mobile applications for tourism-is equal access a reality? UNIVERSAL ACCESS IN THE INFORMATION
SOCIETY. https://doi-org.are.uab.cat/10.1007/s10209-020-00770-3

- Moreno, A. (2007). Historia del turismo en Espana en el siglo XX. Editorial Sintesis.

- Moreno, M. i Coromoto, M. (2011). Turismo y producto turistico. Evolucién, conceptos, componentes y
clasificacion. Vision Gerencial (num. 1, pag. 135-158)

- McKercher, B. (2015). Towards a taxonomy of tourism products. Tourism Management (vol. 54, pags
106-208).

- Navarro, D. (2015). Recursos turisticos y atractivos turisticos: conceptualizacion, clasificacion y valoracion.
Cuadernos de turismo, (35), 335-357.



- Planells, M. i Crespi, M. (2004). Productos y destinos turisticos nacionales e Internacionales. Editorial
Sintesis

-Saarinen, J. (Ed.). (2020). Tourism and sustainable development goals: research on sustainable tourism
geographies. Routledge.

- Sisto, R., Cappelletti, G. M., Bianchi, P., & Sica, E. (2021). Sustainable and accessible tourism in natural
areas: a participatory approach. Current Issues in Tourism, 1-18.
Software

No software knowledge requirements



