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The proposed teaching and assessment methodology that appear in the guide may be subject to changes as a
result of the restrictions to face-to-face class attendance imposed by the health authorities.

Teachers
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Angel Castellanos Diaz

Prerequisites

Follow-up of news about the media system and the communication and culture industries is recomended.

Objectives and Contextualisation

This course introduces students to the structural features of media systems and the communication and culture
industries (with special attention on audiovisual sector). In order to understand the reasons for their
configuration, the historical, economic, political, social, cultural and technological framework in which they
develop is taken into account, as well as the political, economic and social actors that shape them with their
behavior and strategies (regulatory bodies, communication groups, business and professional entities ...).
The focus is mainly on the Catalan and Spanish contexts, framing them in Western Europe and, particularly, in
the Mediterranean countries, although the international and transnational spheres are also present.
The main objective of the subject is to develop a reflective attitude and the ability to critically analyze current
events.

Competences

Demonstrate a critical and self-critical capacity.
Demonstrate a self-learning and self-demanding capacity to ensure an efficient job.
Develop autonomous learning strategies.
Develop critical thinking and reasoning and be able to relay ideas effectively in Catalan, Spanish and a
third language.
Differentiate the disciplines main theories, fields, conceptual developments, as well as their value for
professional practice.
Manage time effectively.

Research, select and arrange in hierarchical order any kind of source and useful document to develop
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Research, select and arrange in hierarchical order any kind of source and useful document to develop
communication products.
Rigorously apply scientific thinking.

Learning Outcomes

Demonstrate a critical and self-critical capacity.
Demonstrate a self-learning and self-demanding capacity to ensure an efficient job.
Develop autonomous learning strategies.
Develop critical thinking and reasoning and be able to relay ideas effectively in Catalan, Spanish and a
third language.
Identify the fundamentals of theories and the history of communication.
Identify the structural foundations of the audiovisual system.
Identify the theoretical principles of audiovisual production and consumption.
Manage time effectively.
Research, select and arrange in hierarchical order any kind of source and useful document to develop
communication products.
Rigorously apply scientific thinking.

Content

The syllabus is organized into three blocks:

-The first clarifies the key concepts of the subject and the theoretical perspectives from which it has been
studied.

-The second presents the actors that contribute to the articulation of the media systems and the
communication industries, from the role of the state and the independent regulators, to the communication
groups, the business associations, the measuring bodies or organized civil society.

-The third analyzes in a general way the media sectors and the communication industries with a current
perspective, paying attention to the main trends in terms of the characteristics of the offer, the transformation of
the consumer and business models or new services.

1. Introduction to the structure of communication

1.1. Object and perspectives of analysis

1.2. The articulation of media systems

1.2.1. Socio-political theories of the press

1.2.2. Comparative perspective of media systems

2. Actors

2.1. Audiences

2.1.1. Regulation

2.1.2. Public media (financing and governance)

2.1.3. The economic impact of public resources on the media and communication industries

2.1.3.1. Subsidies

2.1.3.2. Institutional advertising

2.2. Private
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2.2. Private

2.2.1. Companies and communication groups

2.2.2. Commercial advertising (advertisers and audiences)

2.2.3. Business and professional entities

2.3. Social actors

2.3.1. Citizenship and communication rights

2.3.2. Third sector media

3. Sectors

3.1. Digital press

3.2. Radio

3.3. Television

3.4. Audiovisual platforms

Methodology

Two thirds of face-to-face teaching will be developed with the full group and one third in seminars in small
groups.

The sessions with the whole group will be carried out mainly from master classes focused on the thematic
blocks pointed out in the section "contents". The doubts related to the compulsory readings that the students
have to do and to the self-learning work will also be clarified.

In the seminars, in-depth activities will be carried out on the topics already discussed, based on a documented
analysis of documentary resources (news, academic texts or others). In both cases, current issues will be
discussed, with the active participation of students, to update the agenda and identify key elements regarding
the evolution of media systems.

The approach of the subject will incorporate the gender perspective in all possible aspects, from the contents
to the methodologies applied to the dynamics of work and student participation in the classroom, so as to
facilitate an egalitarian interaction.

Annotation: Within the schedule set by the centre or degree programme, 15 minutes of one class will be
reserved for students to evaluate their lecturers and their courses or modules through questionnaires.

Activities

Title Hours ECTS Learning Outcomes

Type: Directed

Master classes 34 1.36 10, 9, 3, 1, 4, 5, 6, 7

Seminars: current debates, exercices and research activities 14 0.56 10, 9, 2, 3, 1, 4, 8, 6

Type: Supervised

Tutorials 8 0.32 10, 9, 2, 3, 1, 8, 6
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Type: Autonomous

Autonomous study 42 1.68 10, 9, 3, 1, 4, 8, 5, 6, 7

Research activities 42 1.68 10, 9, 2, 3, 1, 4, 8, 6

Assessment

The course consists of the following assessment activities:

1. Various exercises related to the questions treated in the seminar, that will suppose 30% of the qualification.
Due to their current nature, these evaluation activities will not be recoverable.

2. Intervention in seminars. The intervention of the seminars will be valued qualitatively (10% of the final
grade). This evaluation activity will not be recoverable.

3. Two partial examinations on the theoretical contents, each one of which represents 30% of the final
qualification, and that are liberatory of matter.

To pass the subject it is necessary to pass these two exams. In the event of a suspension, you can take part in
the recovery, as long as you have previously assessed the two midterm exams and at least one of the other
two assessment activities.

If one of the two partial exams is not taken the final grade will be "not assessable".

In the event that the retake of one of the two exams is not passed, the final grade of the subject will be the one
obtained in this exam (or the average, if both are failed).

The dates of the evaluation and recovery activities will be announced on the day of the presentation of the
subject. The information will also be available on the virtual campus.

Students from the second enrollment

From the second enrollment onwards, students can opt for the assessment by means of a synthesis test, with
the option of retaking as long as they have previously presented. The grade of the subject will correspond to
the grade of the synthesis test, which will be broken down into two partial examinations on the contents of
theory.

It will be understood that students from thesecond registration who do not communicate explicitly by e-mail and
within the deadline announced at the beginning of thecourse their assessment option will take the synthesis
test.

Plagiarism

The student who makes any irregularity (copy, plagiarism, identity theft ...) that could lead to a significant
variation of the grade of an evaluation act will have a qualification of 0 in this act of evaluation. In case of
various irregularities, the final grade of the subject will be 0.

Assessment Activities

Title Weighting Hours ECTS Learning Outcomes

Partial exam 1 30% 3 0.12 10, 1, 4, 8, 5, 6, 7

Partial exam 2 30% 3 0.12 10, 1, 4, 8, 5, 6, 7

Participation to the seminars 10% 1 0.04 10, 2, 1, 4, 6
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Seminar (practical activities) 30% 3 0.12 10, 9, 2, 3, 1, 4, 8, 5, 6
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During the course other complementary bibliographical references and online sourceswill be suggested to
delve into the contents explained and to follow up on the news of the sector.

Software

There are no specific software requirements.
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