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The proposed teaching and assessment methodology that appear in the guide may be subject to changes as a
result of the restrictions to face-to-face class attendance imposed by the health authorities.

Contact Use of Languages
Name: Ana Ullod Pujol Principal working language: spanish (spa)
Email: Ana.Ullod@uab.cat Some groups entirely in English: No

Some groups entirely in Catalan: Yes

Some groups entirely in Spanish: No
Prerequisites

No prerequisites are required.

Objectives and Contextualisation

The subject is part of the Corporate Communication subject, in a block with other subjects such as: Internal
Communication, Public Image Management, Institutional and Corporate Photography.

In today's society and in such a globalized world, crises are a constant, affecting in one way or another the
image and reputation of organizations. Starting from the corporate sphere, the aim is to introduce students to
the knowledge of the management of business and institutional crises, the different types of existing crises and
how to manage them from a communication point of view.

Competences

® Analyse and evaluate the structures of the different types of organisations, of the Media and of the
relationship between the two.

® Devise, plan and execute communication projects about the organisation on all types of media and for
both internal and external audiences.

® Display the ability to lead, negotiate and work in a team.

® Establish communication objectives, and design and apply optimal strategies for communication
between organisations and their employees, clients and users, and society in general.

® Manage time efficiently and plan for short-, medium- and long-term tasks.

® Students must be capable of applying their knowledge to their work or vocation in a professional way
and they should have building arguments and problem resolution skills within their area of study.

® Students must be capable of communicating information, ideas, problems and solutions to both
specialised and non-specialised audiences.



® Students must develop the necessary learning skills to undertake further training with a high degree of
autonomy.
® Work in compliance with professional codes of conduct.

Learning Outcomes

1. Adapt to new situations in a constantly changing work environment.
2. Adopt an ethical approach when creating strategic plans, dealing with a communication crisis and
defending the public image.
3. Communicate with journalists, members of the organisation and external audiences.
4. Devise and develop communication mechanisms of different kinds taking into account the
characteristics of the organisation.
5. Generate creative ideas in the workplace.
6. Identify and describe organisations' communicative objectives in order to gain a competitive advantage
regarding their internal and external audiences.
7. Know all about the characteristics and structure of the media in the organisation's geographic area of
influence in order to draw up its media plan.
Organise the activities of communication departments in the short, medium and long term.
9. Plan and conduct academic studies in the field of corporate communication based on the preparation of
strategic communication plans.
10. Respect the different religions, ethnic groups, cultures, sexual identities, etc. of the persons belonging
to the organisation.
11. Show initiative and leadership skills.
12. Work independently to solve problems and take strategic decisions on the basis of the knowledge
acquired.

®

Content

1. What do we understand by crisis in the business and institutional sphere.

2. What characterizes a crisis and its risks

3. Sequentiality of the development of a crisis.

4. Most common types of crisis

5. Principles of crisis communication

6. The crisis plan. Crisis manual and device.

7. Link between business / institutional crisis and reputation, brand activi:

Methodology

The teaching methodology that will be applied in the subject is the following:



MD1: Master classes

MD2: Problem-solving classes / cases / exercises

MD4: Preparation of jobs / reports

MD5: Reading articles / reports of interest

MDG6: Oral presentation of works

MD?7: Tutorials

MD8: Seminars

MD11: Classroom practices

Annotation: Within the schedule set by the centre or degree programme, 15 minutes of one class will be
reserved for students to evaluate their lecturers and their courses or modules through questionnaires.

Activities

Title Hours ECTS Learning Outcomes

Type: Directed

Master Classes 15 0.6 1,2,3,5,4,6,9,10
Practical classes 24 0.96 1,2,5,4,6,9
Seminars 9 0.36 1,2,3,5,4,6,9,10

Type: Supervised

Tutorials 7.5 0.3 2,5,4,6,9

Type: Autonomous

Student work, readings, videos 87 3.48 1,2,3,11,7,5,4,6,8,9, 10, 12

Assessment

The evaluation system that will be applied in the subject is the following:

+ Carrying out group work (50%) on the final grade

+ attendance of seminars (10%) on the final grade

* Multiple choice exam (40%) on the final grade

To pass the course, both the assignments and the exam must be passec
Attendance at seminars and laboratories is compulsory (minimum 80%),
The student who performs any irregularity (copying, plagiarism, identity t|
The course includes the possibility of recovery, under the following guide



Assessment Activities

- The student who fails the exam will be able to access a second exam d
- The student who wishes to improve the grade of the first examination s
- In the case of suspending a seminar, group work or practice, the studer
Students will have the right to make up the subject if they have been eva
The student who performs any irregularity (copying, plagiarism, identity tl

Title Weighting Hours ECTS Learning Outcomes

Exam 40% 2 0.08 2,4,6,9

Practical works 50% 2 0.08 1,2,3,11,7,5,4,6,8,9,10, 12
Seminar assistance 10% 3.5 0.14 1,2,11,5,4,6,9,12
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Software

Program: Word, Power Point, Canva or similar word processors are needed to carry out work and presentations.


https://cataleg.uab.cat/iii/encore/record/C__Rb1991890__SComunicaci%C3%B3n%20corporativa__Orightresult__U__X6__QCastell%C3%A0%23%23Nv%40spanishc%40addfacetfilter%28Language%3Aspanish%29g%40Languagen%40Language%23%23Ff%3Afacetlanguages%3Aspa%3Aspa%3ACastell%C3%A0%3A%3A%23%23__QLlibre%20en%20l%C3%ADnia%23%23Nv%40eBooksc%40addfacetfilter%28SourceType%3AeBooks%29g%40SourceTypen%40Source%20Type%23%23Ff%3Afacetmediatype%3Az%3Az%3ALlibre%20en%20l%C3%ADnia%3A%3A%23%23?lang=cat&suite=def
https://cataleg.uab.cat/iii/encore/record/C__Rb2069640__SComunicaci%C3%B3n%20corporativa__Orightresult__U__X1__QCastell%C3%A0%23%23Nv%40spanishc%40addfacetfilter%28Language%3Aspanish%29g%40Languagen%40Language%23%23Ff%3Afacetlanguages%3Aspa%3Aspa%3ACastell%C3%A0%3A%3A%23%23__QLlibre%20en%20l%C3%ADnia%23%23Nv%40eBooksc%40addfacetfilter%28SourceType%3AeBooks%29g%40SourceTypen%40Source%20Type%23%23Ff%3Afacetmediatype%3Az%3Az%3ALlibre%20en%20l%C3%ADnia%3A%3A%23%23?lang=cat&suite=def
https://cataleg.uab.cat/iii/encore/record/C__Rb2069616__SComunicaci%C3%B3n%20de%20crisis__Orightresult__U__X4__QLlibre%20en%20l%C3%ADnia%23%23Nv%40eBooksc%40addfacetfilter%28SourceType%3AeBooks%29g%40SourceTypen%40Source%20Type%23%23Nv%40Booksc%40addfacetfilter%28SourceType%3ABooks%29g%40SourceTypen%40Source%20Type%23%23Ff%3Afacetmediatype%3Az%3Az%3ALlibre%20en%20l%C3%ADnia%3A%3A%23%23__QCastell%C3%A0%23%23Nv%40spanishc%40addfacetfilter%28Language%3Aspanish%29g%40Languagen%40Language%23%23Ff%3Afacetlanguages%3Aspa%3Aspa%3ACastell%C3%A0%3A%3A%23%23?lang=cat&suite=def
https://cataleg.uab.cat/iii/encore/plus/C__Rb2084646__SComunicaci%C3%B3n%20de%20crisis__Orightresult__U__X1__QLlibre%20en%20l%C3%ADnia%23%23Nv%40eBooksc%40addfacetfilter%28SourceType%3AeBooks%29g%40SourceTypen%40Source%20Type%23%23Nv%40Booksc%40addfacetfilter%28SourceType%3ABooks%29g%40SourceTypen%40Source%20Type%23%23Ff%3Afacetmediatype%3Az%3Az%3ALlibre%20en%20l%C3%ADnia%3A%3A%23%23__QCastell%C3%A0%23%23Nv%40spanishc%40addfacetfilter%28Language%3Aspanish%29g%40Languagen%40Language%23%23Ff%3Afacetlanguages%3Aspa%3Aspa%3ACastell%C3%A0%3A%3A%23%23?lang=cat&link=https%3A%2F%2Flogin.are.uab.cat%2Flogin%3Furl%3Dhttp%3A%2F%2Fsearch.ebscohost.com%2Flogin.aspx%3Fdirect%3Dtrue%26site%3Deds-live%26db%3Dedsebk%26AN%3D1042766&suite=def
https://cataleg.uab.cat/iii/encore/record/C__Rb2001195__SComunicaci%C3%B3n%20corporativa__Orightresult__U__X7__QCastell%C3%A0%23%23Nv%40spanishc%40addfacetfilter%28Language%3Aspanish%29g%40Languagen%40Language%23%23Ff%3Afacetlanguages%3Aspa%3Aspa%3ACastell%C3%A0%3A%3A%23%23__QLlibre%20en%20l%C3%ADnia%23%23Nv%40eBooksc%40addfacetfilter%28SourceType%3AeBooks%29g%40SourceTypen%40Source%20Type%23%23Ff%3Afacetmediatype%3Az%3Az%3ALlibre%20en%20l%C3%ADnia%3A%3A%23%23?lang=cat&suite=def

