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Prerequisites

None specifically. Just having a general idea of what is happening today in everything related to the field of
tourism and the various related problems, the most relevant cultural resources, what is done at a tourist level,
the news in general, geography, etc. In other words, to have a little general culture and to follow minimally the
news, general and also tourist.

Objectives and Contextualisation
The subject aims to offer a brief exposition of what is meant by tourism from the geographical point of view.

This implies, among other aspects, analysing the situation of contemporary tourism and the latest trends (and
how tourism is included in them), the geographical areas that "bet" stronger for this option, local development
strategies through cultural tourism, the management of heritage and cultural resources, etc. However, it is
intended that these questions, which will be deployed in a much more specific way throughout the semester,
will be exempilified, as far as possible, through case studies close to the student (Catalans and Spaniards).

That is why, although it is not necessary to have a precise knowledge of the tourist activity in general, it would
be advisable for the student to have certain previous skills in terms of "general" geographical knowledge.

The forecast is that a large part of the materials explained in the classroom will be available on the Moodle
platform, as well as others that will be published in a complementarily (e.g. newspaper articles, specialized
magazines, congress announcements, etc.).



GOALS

® The student must be able to understand the current general cultural tourism reality, within the context of
his or her country, and see how this tourism is a growing activity, both economically and socially.

® The student must be able to relate the concept of local development to the growth of cultural tourism,
and understand how it has a major role.

® The student should be able to understand the most basic mechanisms of cultural resource
management, territorial planning, and the positive and negative impacts that can be derived from its
development. The student will not be asked, however, to end up being an expert in the development of
cultural tourism products.

® The student must be able to insert the subject knowledge to the Catalan and Spanish realities, being
these the two closest.

® Thestudent should be able to seek for relevant data in the Internet, and other sources of information
(libraries, libraries, Internet, etc.) to configure a part of their own collection of materials, which will also
serve as part of the evaluation of the subject.

® The student must be able to synthesize the information and present it properly, according to what will be
requested (report, work, exam, etc.).

Competences

Humanities

® |dentifying the characteristics of a space and a territory in order to manage the resources for its local
and territorial development.

® Producing innovative and competitive proposals in research and professional activity.

® Students must be capable of collecting and interpreting relevant data (usually within their area of study)
in order to make statements that reflect social, scientific or ethical relevant issues.

® Students must have and understand knowledge of an area of study built on the basis of general
secondary education, and while it relies on some advanced textbooks it also includes some aspects
coming from the forefront of its field of study.

Learning Outcomes

1. Describing spatial relationships of the physical, economic, social and cultural diversity of territories on
different territorial scales.

Describing the main economic, social and cultural contemporary problems in the world.

3. Posing problems about physical, economic, social and cultural diversity of territories applying
knowledge of regional geography.

Posing problems related to the management of resources and territory.

5. Summarising characteristics of a written text according to its communicative purposes.
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Content

The contents of the subject are divided into three large blocks, two that could be described as more theoretical
and a third with a much more practical character. The blocks are:

® |inkages between tourism, heritage and territory: conceptual and contextual framework, type of
resources and tourist modalities, the derived impacts and the relationship of heritage and culture with
endogenous development, etc.

® Strategic and territorial planning: strategies for local development through tourism, heritage
management, elaboration of cultural tourism products, impacts of tourism and their mitigation
mechanisms, etc.

® Case studies: analysis of specific cases related to urban tourism, heritage tourism, industrial heitage
tourism, new tourism, etc.

1) Introduction to tourism and cultural tourism



1. Tourism in its context. Where are we coming from and where are we going to? From Grand Tour to
contemporary tourism.

A few previous questions.

Why is it growing?

What is it? A few definitions.

Cultural tourism typologies.

Typologies of cultural tourism resources.

Modalities of cultural tourism.
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2) Cultural tourism and its role in local (endogenous) development.

Introduction to local development.

Economic impact of heritage tourism in local economies and considerations on these effects.
Strengths and opportunities of cultural tourism.

Weaknesses and threats of cultural tourism.

Difficulties and criteria to develop cultural tourism products.
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3) Cultural tourism and strategic planning.

What is the strategic planning?
Justifications for strategic planning.
Strategic planning difficulties.

Phases for a Strategic Planning process.
Examples of strategic planning (local scale).
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4) Critical analysis of tourism

1. What reality has tourism lived up to 2020
2. Tourism issues: overtourism-undertourism
3. After COVID-19 what?

5) Cultural tourism. ltineraries, routes and circuits.

1. Introduction. Basic concepts.

2. Preparation of itineraries. Main aspects to consider.
3. Types of itineraries. A possible modelling.

4. Some examples of itineraries.

6) Tourism in urban and heritage destinations.

Introduction. Basic concepts (risks, questions, challenges, problems).

Impacts of cultural tourism in heritage spaces.

Heritage and tourism planning and management.

Some examples of the inclusion of heritage resources in national management plans.
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7) Industrial heritage tourism.

Introduction.

Characteristics of the industrial heritage tourism.

Objectives to be achieved.

Growth factors.

What is industrial heritage tourism and main elements of interest.
Difficulties of expansion of industrial heritage tourism.

Some examples in Catalonia and Europe.
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8) New forms of tourism: Dark tourism

1. Introduction.
2. Characteristics of the so-called "new" tourisms.
3. Growth factors.



4. Diversity of new tourisms
5. ldentifying elements and growth lines

Methodology

Guided activities: face-to-face sessions to explain the syllabus and for the revision in the classroom of the
exercises carried out throughout the course.

Supervised activities: review of the exercises proposed as an evaluation tool and that will be available in the
virtual platform of the subject.

Autonomous activities: everything that should be done on behalf of students in preparation for the subject. It
includes the consultation of diverse material (articles, reports, etc.) available in the virtual platform of the
subject, as well as specialized bibliography, both the most general and the one that incidentally is quoted. It
should be said that it should be clear from the outset that, as can be seen, the teacher does not follow any
tourism manual, despite the existence of several excellent ones in the market. Any suitable material may be
used, such as newspaper articles, press magazines, etc.

Evaluation activities: specified in the corresponding section.
In this subject not allowing a sexist use of language in the students' oral and written contributions.

The teacher will allocate approximately 15 minutes of some class to allow the class group to answer the
surveys for the evaluation of the teaching performance and the evaluation of the subject.

Annotation: Within the schedule set by the centre or degree programme, 15 minutes of one class will be
reserved for students to evaluate their lecturers and their courses or modules through questionnaires.

Activities

Title Hours ECTS Learning Outcomes

Type: Directed

Debates 6 0.24 2,5
Explanations of the contents 32 1.28 2,1,4,3,5
Explanations of the practical exercicis 2 0.08 2,1
Oral exposition by the students (study cases) 2 0.08 2,1

Type: Supervised

Practical exercises 8 0.32 2,1,4,3,5

Type: Autonomous

Individualized tutoring and study work. 82 3.28 2,1,4,3,5

Assessment
The evaluation of the subject is specified as follows:

® A written test, which weight in the final grade is 45%. It's individual and compulsory. A minimum mark of
5 must be obtained.



® 3 practical activities with an eminently practical nature, on specific issues included in the syllabus. Their
weight in the final mark is 10% each (30%).

® 1 oral presentation of the practical activity number 3, through a discussion pannel that will be explained
at the time. It accounts with 20% of the final mark.

These practical activities have an optional character (but they cannot be recovered if they have not been
submitted).

® The remaining 5% will be stablished on attendance and participation in the class, which will be counted
once the semester has officially begun. It can be calculated both in person in the classroom and online.

Requirements for evaluation (1st call):

® To obtain a minimum grade of 5 in the written test, in order to average with the other parts of the
assessment. In case of not fulfilling this requirement, this note cannot be compensated with another and
it will be submitted to the recovery process.

® There is no obligation of a minimum score in the 3 practical activities and the one obtained will be
added to the others for the final grade of the subject. This means that they cannot be done, with the
risk, however, that after the rest of the notes are not enough to pass the subject. Keep in mind that the
optionality of the practices has a "price": they will be delivered within the established period (to be
announced at the beginning of the course) and when it has finished they will not be admitted.

Requirements for recovery:

® Failure to complete the written test will mean that the student must submit to the recovery. That is, in
spite of the "mathematical" possibility that the student passes having delivered the practices and
attended all the classroom sessions, it will not be so without such proof.

® |n case that the minimum grade required in the written test is not obtained, the affected person will need
to submit to the recovery. The rest of the notes will be saved for the final grade.

® As for the practical activities, only the recovery (or improvement of grade) of one will be accepted, as
long as it has been delivered within the established term throughout the semester. That is to say, in the
case of practices, re-evaluation does not imply being able to deliver one that has not been done before.

® On the other hand, no other "alternative" evaluation mechanism is foreseen (presentation of a paper,
reading reviews, etc.).

® The oral presentation cannot be re-evaluated or recovered.

According to UAB regulations, in order to participate in the recovery process, a minimum grade in the average
of the subject must have been obtained. This rating will equal or exceed 3.5. (These conditions are adapted to
the regulations on the evaluation of the UAB in Article 112. The recovery
http://www.uab.cat/doc/Modificacio_normativa_academica_CG120717).

Plagiarism

The copying or plagiarism of material, both in the case of works and in the case of exams, constitute a crime
that will be sanctioned with a zero to the activity. In the case of recidivism, the entire subject will be suspended.
Let's remember that a "copy" is considered a work that reproduces all or most of the work of one or the other
company / a. "Plagiarism" is the fact of presenting all or part of a text of an author as its own, without
mentioning the sources, be on paper or in digital format. See UAB documentation on "plagiarism" at:
http://wuster.uab.es/web_argumenta_obert/unit_20/sot_2_01.html.

In the event of a student committing any irregularity that may lead to a significant variation in the grade
awarded to an assessment activity, the student will be given a zero for this activity, regardless of any
disciplinary process that may take place. In the event of several irregularities in assessment activities of the
same subject, the student will be given a zero as the final grade for this subject.

Procedure for Reviewing Grades Awarded

On carrying out each evaluation activity, lecturers will inform students (on Moodle) of the procedures to be
followed for reviewing all grades awarded, and the date on which such a review will take place.


http://wuster.uab.es/web_argumenta_obert/unit_20/sot_2_01.html

In the event that tests or exams cannot be taken onsite, they will be adapted to an online format made
available through the UAB's virtual tools (originalweighting will be maintained). Homework, activities and class
participation will be carried out through forums, wikis and/or discussion on Teams, etc. Lecturers will ensure
that students are able to access these virtual tools, or will offer them feasible alternatives.

Assessment Activities

Title Weighting Hours ECTS Learning Outcomes

3 practical activities 30% 10 0.4 2,1,4,3,5

Attendance and active participation in class (face-to-face/online) 5% 0 0 4,3

Oral presentation of the third practical activity 20% 6 0.24 4,3,5

Written essay 45% 2 0.08 2,1,4,3,5
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Software

None in particular except the usual office tools and Teams in case of online connections.



