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Prerequisites

When students enroll this subject they have already studied the subjects of Theory and economic structure,
History of Communication and Structure of Communication, necessary to address the economy and
management of the media.

Objectives and Contextualisation

- To introduce the students in the business management of the communication industry, entrepreneurship and
innovation.

- To go in depth to the knowledge of the economic and business sciences from the perspective of the
communication.

- To understand the communication company in the general or macroeconomic environment and the specific or
industrial environment.

- To highlight the importance of business management strategies in the design, implementation and
development of the media.

- To apply the scientific research methodology in aspects related to business management and the economic
analysis of communication.

Competences



Act with ethical responsibility and respect for fundamental rights and duties, diversity and democratic
values.

Demonstrate adequate knowledge of Catalonia's socio-communicative reality in the Spanish, European
and global context.

Differentiate the discipline's main theories, its fields, conceptual developments, theoretical frameworks
and approaches that underpin knowledge of the subject and its different areas and sub-areas, and
acquire systematic knowledge of the media's structure.

® Disseminate the area's knowledge and innovations.
® Introduce changes in the methods and processes of the field of knowledge to provide innovative

responses to the needs and demands of society.

Properly apply the scientific method, raising hypotheses regarding journalistic communication, validating
and verifying ideas and concepts, and properly citing sources.

Students can apply the knowledge to their own work or vocation in a professional manner and have the
powers generally demonstrated by preparing and defending arguments and solving problems within
their area of study.

Students must be capable of collecting and interpreting relevant data (usually within their area of study)
in order to make statements that reflect social, scientific or ethical relevant issues.

Students must be capable of communicating information, ideas, problems and solutions to both
specialised and non-specialised audiences.

Students must develop the necessary learning skills in order to undertake further training with a high
degree of autonomy.

Take account of social, economic and environmental impacts when operating within one's own area of
knowledge.

Take sex- or gender-based inequalities into consideration when operating within one's own area of
knowledge.

Learning Outcomes
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. Analyse a situation and identify its points for improvement.

Analyse the economic dimension of the media.
Analyse the indicators of sustainability of academic and professional activities in the areas of
knowledge, integrating social, economic and environmental dimensions.

. Apply scientific methods in a cross-cutting manner in the analysis of the relations between technological

change and media access.

Appraise the social impacts of technological mediation in modern communication.

Critically analyse the principles, values and procedures that govern the exercise of the profession.
Describe Catalonia's socio-communicative reality in the Spanish and European context from the political
point of view.

Describe the structure, workings and management of the communication business.

Disseminate the area's knowledge and innovations.

. Explain Catalonia's socio-communicative reality in the Spanish and European context from the

economic and business point of view.

Explain the explicit or implicit code of practice of one's own area of knowledge.

Identify situations in which a change or improvement is needed.

Identify the fundamentals of theories and the history of communication.

Identify the social, economic and environmental implications of academic and professional activities
within one's own area of knowledge.

Identify the theoretical principles of audiovisual production and consumption.

Propose new methods or well-founded alternative solutions.

Propose new ways to measure the success or failure of the implementation of innovative proposals or
ideas.

Propose projects and actions that are in accordance with the principles of ethical responsibility and
respect for fundamental rights and obligations, diversity and democratic values.

Propose projects and actions that incorporate the gender perspective.

Propose viable projects and actions to boost social, economic and environmental benefits.

Propose ways to evaluate projects and actions for improving sustainability.



22. Students can apply the knowledge to their own work or vocation in a professional manner and have the
powers generally demonstrated by preparing and defending arguments and solving problems within
their area of study.

23. Students must be capable of collecting and interpreting relevant data (usually within their area of study)
in order to make statements that reflect social, scientific or ethical relevant issues.

24. Students must be capable of communicating information, ideas, problems and solutions to both
specialised and non-specialised audiences.

25. Students must develop the necessary learning skills in order to undertake further training with a high
degree of autonomy.

26. Weigh up the impact of any long- or short-term difficulty, harm or discrimination that could be caused to
certain persons or groups by the actions or projects.

27. Weigh up the risks and opportunities of both one's own and other people's proposals for improvement.

Content

The economic and political restructuring in the last three decades includes a fundamental but not unique
ingredient, a change in the communication industry. This course aims to provide answers to the
transformations in this industry, as well as to the changes that have occurred in the techniques of business
management, which require a rethinking of the management of communication companies. The content of the
course is divided into the following topics:

1.- Special features of communication as an economic activity
2.- The communication company in its environment
3.- Innovation and the communication company

4.- The organization of the communication company

5.- Business model

6- marketing plan, production plan and financial plan of the communication company
7- Legal-economic structure

The content of the subject will be sensitive to aspects related to the gender perspective

Methodology
The subject has a theoretical part and a practical part.

The calendar will be available on the first day of class. Students will find all information on the Virtual Campus:
the description of the activities, teaching materials, and any necessary information for the proper follow-up of
the subject. In case of a change of teaching modality for health reasons, teachers will make readjustments in
the schedule and methodologies.

In the theoretical part , pofessor will explain the concepts about the organization of the communication
companies, considered as economic units of production and located in the macroeconomic environment, social
and industrial activity in which they act.

In the practical part, students will study in depth the aspects of entrepreneurship, based on exercises and
analysis of real cases, with the final objective of developing a project within the communication industry.

The proposed teaching methodology and evaluation activities may undergo some modifications depending on
the health authorities' attendance restrictions.

Annotation: Within the schedule set by the centre or degree programme, 15 minutes of one class will be
reserved for students to evaluate their lecturers and their courses or modules through questionnaires.



Activities

Title Hours ECTS Learning Outcomes

Type: Directed

Seminars. Project development 15 0.6 2,8,9,10,5

Theoretical classes 33 1.32 2,8,9,10,5

Type: Supervised

Evaluation 7 0.28 6,3,2,1,4,8,7,11,10, 13, 15, 14, 12, 27, 21, 16, 17,
20, 25, 24,22, 23,5

Tutorials 7 028 2,8,910,5

Type: Autonomous

Readings, personal study, research, 80.6 3.22 2,8,9, 10,13, 15,5
work in groups

Assessment

To pass the subject, each one of the assessment activities must be approved, which consists of two theoretical
exams that each will count a 25% of the note, and a group work that will be held in the seminars and with work
at home, and that will be 40% of the mark.

Class attendance seminars is mandatory, and it is only admitted that the student miss 20% of the sessions.

Qualifications of any evaluable test will be uploaded to the Virtual Campus and the student may review the
correction with an individual tutorial.

The last weeks of the course will be devoted to re-evaluation activities. Students will be able to recover the
theoretical part with a theory recovery exam. To recover the practical work, the students will have to pass a
practical recovery exam.

Students will be entitled to the revaluation of the subject. They should present a minimum of activities that
equals two-thirds of the total grading.

In the case of a second enrolment, students can do a single synthesis exam/assignment that will consist of an
exam. The grading of the subject will correspond to the grade of the synthesis exam/assignment.

The students will be qualified as Non-evaluable if they do not attend any of the three activities of continuous
assessment or the recovery test.

The student who performs any irregularity (copy, plagiarism, identity theft...) will be qualified with O in this
assignment or exam. In case there are several irregularities, the final grade of the subject will be 0.

Assessment Activities

Title Weighting Hours ECTS Learning Outcomes
Participation 20% 0 0 2,8
Theoretical exam 1 20% 1.45 0.06 6,3,2,1,4,8,7,11,10, 13, 15, 14, 12, 27, 21, 16, 17,

18,19, 20, 25, 24, 22, 23, 5, 26




Theoretical exam 2 20% 1.45 0.06 6,3,2,1,4,8,7,11,10, 13, 15, 14, 12, 27, 21, 16, 17,
18,19, 20, 25, 24, 22, 23, 5, 26

Work about innovation and 40% 4.5 0.18 2,4,8,7,9,10,13,15,5
entrepreneurship
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