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Prerequisites

Students must have passed the subject of Theory and Structure of Public Relations.

Objectives and Contextualisation

- To introduce students to public relations in specific sectors where the management logic is different.

- To develop the critical spirit necessary to know and analyze in depth the strategic management of
communication in these environments.

- To understand the role of public relations as a communication tool for all types of organizations.

- To be able to develop communication strategies with limited resources or certain organizational constrains in
a creative and effective way.

Competences

Demonstrate knowledge of management theories in the management of advertising companies and
organisations.
Introduce changes in the methods and processes of the field of knowledge to provide innovative
responses to the needs and demands of society.
Make the knowledge and innovations in the area known publicly.
Show leadership, negotiation and team-working capacity, as well as problem-solving skills.
Students must be capable of collecting and interpreting relevant data (usually within their area of study)
in order to make statements that reflect social, scientific or ethical relevant issues.
Students must be capable of communicating information, ideas, problems and solutions to both
specialised and non-specialised audiences.
Students must develop the necessary learning skills in order to undertake further training with a high
degree of autonomy.
Take account of social, economic and environmental impacts when operating within one's own area of
knowledge.

Take sex- or gender-based inequalities into consideration when operating within one's own area of
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Take sex- or gender-based inequalities into consideration when operating within one's own area of
knowledge.
Use advanced technologies for optimum professional development.

Learning Outcomes

Analyse a situation and identify its points for improvement.
Communicate using language that is not sexist or discriminatory.
Differentiate the formats for presenting public relations activities (consultancies, special events, fairs,
crisis management, publicity, etc.).
Identify situations in which a change or improvement is needed.
Make the knowledge and innovations in the area known publicly.
Propose projects and actions that incorporate the gender perspective.
Show leadership, negotiation and team-working capacity, as well as problem-solving skills.
Students must be capable of collecting and interpreting relevant data (usually within their area of study)
in order to make statements that reflect social, scientific or ethical relevant issues.
Students must be capable of communicating information, ideas, problems and solutions to both
specialised and non-specialised audiences.
Students must develop the necessary learning skills in order to undertake further training with a high
degree of autonomy.
Use advanced technologies for optimum professional development.
Weigh up the impact of any long- or short-term difficulty, harm or discrimination that could be caused to
certain persons or groups by the actions or projects.

Content

1. Introduction to public relations for specific sectors. 2.

2. The Instigatory Theory (ITNC)

3. Strategic communication in civil society organizations.

4. Strategic Communication in the Public Sector.

                                                               

 The calendar will be available on the first day of class.

 Students will find all information on the Virtual Campus: the description of the activities, teaching materials, and any necessary information for the proper follow-up of the subject.
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Methodology

After a basic theoretical framing of the specificity of the RRPP in the diferent sectors, the students will be able to know and undertand the communication management models. After they will be applied to real case situations.

 The classes will be very dynamic with activating methods of learning.

Annotation: Within the schedule set by the centre or degree programme, 15 minutes of one class will be
reserved for students to evaluate their lecturers and their courses or modules through questionnaires.

Activities

Title Hours ECTS Learning Outcomes

Type: Directed

Theoretical classes 52.5 2.1 3, 10, 8

Type: Supervised

Classroom practice 7.5 0.3 1, 2, 7, 3, 5, 4, 6, 10, 9, 8, 11, 12

Type: Autonomous

PR project Real case study. 82.5 3.3 1, 2, 7, 3, 5, 4, 6, 10, 9, 8, 11, 12

Assessment

EVALUATION ACTIVITIES DESCRIPTION:

- Activity A. Participation and attendance. 10% in the final grade
- Activity B. Work group a PR Strategy. 50% in the final grade
- Activity C, Seminar attendance. 40% in the final grade.

It is necessary to obtain a minimum grade of 5 in activities A, B, C to pass the subject.

Students will be entitled to the revaluation of the subject. They should present a minimum of activities, except
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Students will be entitled to the revaluation of the subject. They should present a minimum of activities, except
attendance and participation, that equals two-thirds of the total grading.
To have access to revaluation, the previous grades should be 3,5.

The activities that are excluded from the revaluation process are the seminars.

                                                                Work in groups
                                                                Public relations strategy for an NGO or a Public Sector Organization. The project will be defended by the students at the end of the semester in the classroom in a pitch format. The work will be presented in PowerPoint or similar (Prezi, Canvas) in an exhibition of no more than 30 minutes per group.
                                                                It will be necessary to attach a memory in PDF that will consist of how the proposal has been made, the doubts that the work poses in its elaboration and the solutions contributed.
                                                                The teaching staff will take into account the quality of the exposed concepts, the oratory and security in the exhibition, the originality in the staging and, among others, the visual identity of the presentation as a whole.
                                                                Those students that obtain a note of 3.5 points will be able to present themselves to the re-evaluation by means of a work of project of RRPP. The project will be defined by the teaching staff.

PLAGIARISM

In the event that the student performs any irregularity that may lead to a significant variation of an evaluation
act, this evaluation act will be graded with 0, regardless of the disciplinary process that could be instructed. In
the event, that several irregularities occur in the evaluation acts of the same subject, the final grade for this
subject will be 0.

Assessment Activities

Title Weighting Hours ECTS Learning Outcomes

Assistance and participation 10% 1 0.04 1, 2, 7, 4, 6, 10, 8, 12

Class work with real case studies. PR Exercises. Reality in
Classroom.

40% 1.5 0.06 1, 2, 7, 3, 5, 4, 6, 10, 9,
8, 11, 12

PR project Real case study. 50% 5 0.2 1, 2, 7, 3, 5, 4, 6, 10, 9,
8, 11, 12
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Software

No software required.

5


