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Other comments on languages

The vehicular language will be mainly spanish, although Catalan may be used occasionally and gradually.

Prerequisites

- Fundamental notions about the functioning of the logic of the genres of discourse.

- Basic knowledge about informative, interpretative and opinional journalistic genres: typology, varieties,
functions, evolution in recent years.

- Fundamental notions of narratology: elements of composition and style of the story.

- Descriptive knowledge from the field of structure of mass communication about the media system and its
evolution in the Western environment and, especially, in the Catalan context: the moment of the press in its
different supports, the appearance of the new digital media , the competition with conventional supports

Objectives and Contextualisation

Journalism, a modern industrial activity linked to technological development and the human capacity of the
word, is going through a particularly relevant moment of transformation, directly related to the latest
developments in these two areas that characterize it: a formidable digital revolution that has transformed media
of journalism and communication, as well as consumption and production, on the one hand, and an undeniable
linguistic and discursive crisis that affects the credibility of words. As Ignacio Ramonet recently pointed out, the
media ecosystem has flown through the air due to the impact of the digital revolution and the development of
social networks (Ramonet, 2011, p.11). This crisis is not only economic or technological, but systemic, and is
therefore not a cycle or evolution, but the structural functioning of journalism itself. This systemic crisis and the
emergence of new digital media, increasingly relevant in terms of information consumption, have had an
impact on the formats and genres of journalism. New consumption models and new audiences generate new
communication needs that make progress the always unstable genres of media discourse in search of
rhetorical success. On the other hand, as an expensive counterpart of this communicative enrichment, we find
that the presence of reports, chronicles and analysis, the genres of quality journalism, is being threatened
because production routines become more expensive and slow and are often far from the characteristics of the
new on-line information paradigm: instantaneity, interactivity, emotionality, the iconic-visual and hypertextual
superficiality. The objective of the module isto identify the productive logics in the adaptation of the journalistic
genres to the new work environments, and to be competent in the production (and in the proposal) of these
new informative forms grafted with multimedia expressive resources.
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Competences

Analyse the impact of media groups' strategies of social communication with the aim of promoting new,
participative forms of culture and communication.
Continue the learning process, to a large extent autonomously.
Lead and work in interdisciplinary teams.
Plan, direct and evaluate media communication strategies to construct complex informational topics.
Use acquired knowledge as a basis for originality in the application of ideas, often in a research context.

Learning Outcomes

Adapting traditional journalistic writing formats to digital formats and new narratives
Analysis of how the new media information system.
Continue the learning process, to a large extent autonomously.
Know new literary and audiovisual narratives.
Lead and work in interdisciplinary teams.
Recognize and identify the diversity of journalistic genres and variants and hybrids.
Use acquired knowledge as a basis for originality in the application of ideas, often in a research context.

Content

1. The genres of discourse and its linguistic and social logic. The descriptive and non-normative theory of the
genres: the formalists to Bakhtin. Rhetoric and communication.

2. The crisis of discourses and media credibility. The new orality. The postficció: from non-fiction to creative
documentary. Informative superabundance, superficiality and entertainment. The absence of listening attitude
and the new media discursive strategies: irony, repetition and fragmentation. The evolution of formats and
innovation in genres.

3. The journalistic genres: theory and criticism of its evolution and its adaptation to new environments. Of the
normativity in the description: the genres as hybrid forms. The crisis of the genres in quality journalism.

4. The information society and the constitution of the network society: new media, new media, new formats and
the new logic of information consumption. The irruption of social networks in the production of journalism: web
2.0 and information.

5. Narrative characteristics of the new digital formats: instantaneity, fragmentation, polyphony, multi-support.
Incidence of these characteristics in the modulation of the logic of the story and the narratological resources:
construction of the character, choice of point of view, composition of the plot (time / space).

6. A postcanon of commented examples: the new literary and audiovisual narratives. The afterpop and the
postmodern.

Methodology

The proposed teaching methodology and evaluation activities may undergo some modifications depending on
the health authorities' attendance restrictions.

The calendar will be available on the first day of class. Students will find all information on the Virtual Campus:
the description of the activities, teaching materials, and any necessary information for the proper follow-up of
the subject.In case of a change of teaching modality for health reasons, teachers will make readjustments in
the schedule and methodologies.

The teaching methodology will be based on:
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- Classroom sessions.

- Group discussion sessions of the proposed readings weekly, biweekly or monthly.

- Customized tutorials about the readings and the individual work proposals for the module.

Complementary training activities:

- Debates on a topic of journalistic or academic news in the field of the module.

- Visualization and commentary of audiovisual documents (films, reports, interviews).

SPECIAL SESSIONS

In two sessions throughout the course (around session 6 and around session 10) discussions will be held with
professional experts responsible for new media, and with academic researchers dereference within the fields
of new digital narratives (video games, data journalism, webdoc, etc.)

EVALUATION SESSIONS

The last two sessions of the course will be devoted to the oral presentation of the results of the tutored work
before the class. The exhibition will be part of the evaluation in a percentage that can range between 10 and
20%.

IMPORTANT WARNING: The student who performs any irregularity (copy, plagiarism, identity theft...) will be
qualified with 0 in this assignment or exam. In case there are several irregularities, the final grade of the
subject will be 0.

Annotation: Within the schedule set by the centre or degree programme, 15 minutes of one class will be
reserved for students to evaluate their lecturers and their courses or modules through questionnaires.

Activities

Title Hours ECTS
Learning
Outcomes

Type: Directed

Master classes 20 0.8 2, 7, 4, 6

Tutorials 10 0.4 2, 7, 4, 6

Type: Supervised

Reading aimed at putting together and debating 10 0.4 2, 7, 4, 3, 6

Type: Autonomous

Personal study, readings, preparation of critical reviews, partial work and final
tutoring work

55 2.2 1, 2, 7, 4, 3, 6, 5

Assessment

The evaluation will be done on the participation in the classroom debates (20% of the final grade) where the
follow-up of the readings will be valued, their understanding and the originality and rigor of the contributions;
Secondly, continuous assessment (30%), which will be, as indicated below, two critical book reviews of the

proposed bibliography plus a minimum of journalistic writing adapted to the new digital narratives; and, finally,
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proposed bibliography plus a minimum of journalistic writing adapted to the new digital narratives; and, finally,
the final work tutored on an aspect of the syllabus in which the doctorate wants to deepen, in a concrete,
focused, critical and original (50% of the final grade).

In case the student does not fulfill some of these tasks, singularly the final work, they should present a minimum
of activities that equals two-thirds of the total grading.

The final work, as well as the rest of the work delivered, will be corrected and commented in a personal tutorial
session with the student.

RE-EVALUATION

In the event that the student does not pass the subject, he will have a reasonable time, after the evaluation and
before the closing of acts, and provided that the suspended note is greater than 3,5, to redo the work or
suspended work, under the tutoring by the teacher.

Assessment Activities

Title Weighting Hours ECTS
Learning
Outcomes

Participation in classroom discussions about readings and problems raised. 20% 10 0.4 2, 7, 4, 3,
6

Continuous evaluation work: elaboration of critical reviews + preparation of
partial analysis of new formats

30% 15 0.6 1, 2, 7, 4,
3, 6, 5

Tutored final work 50% 30 1.2 1, 2, 7, 4,
3, 6
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Software

The course does not require any specific program, beyond conventional word processors for the preparation of
the works and the presentations.
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