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Prerequisites

This module is only available to Master's students in Entrepreneurship and Social Innovation.

Objectives and Contextualisation

The main objective of this module is to give the tools that allow us to move from the generation of ideas to the
realization of social entrepreneurship projects, likely to be carried out through the development of viable and
socially sustainable business models. At the same time, entrepreneurial attitudes are worked from a social
perspective, contextualizing them in the knowledge society and new technologies. Social entrepreneurship and
"intercooperation" networks are also analyzed.

Competences

® Develop entrepreneurial attitudes and apply innovative ideas to the solving of social problems.
® Evaluate and design solutions for sex- and gender-based inequalities.



® Intervene in different contexts and fields of application of social anthropology relating to

inter-cooperation and, in particular, to cooperation on social transformation projects, social usage of
space and intercultural relations.

Knowledge and understanding that provide a basis or opportunity for originality in developing and / or
applying ideas, often in a research context.

Make changes to methods and processes in the area of knowledge in order to provide innovative
responses to society's needs and demands.

Study where and why organisations use technology, focusing especially on its integrating role in
organisations and on the ethical principles underlying information processing and the intensive and
evolving use of technology.

Take account of social, economic and environmental impacts when engaging in academic and
professional practice.

That students are able to integrate knowledge and handle complexity and formulate judgments based
on information that was incomplete or limited, include reflecting on social and ethical responsibilities
linked to the application of their knowledge and judgments.

That the students can apply their knowledge and their ability to solve problems in new or unfamiliar
environments within broader (or multidisciplinary) contexts related to their field of study.

Learning Outcomes
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Apply imagination with flexibility and produce creative sales ideas. The management of these ideas is
assessed in two ways: quantitatively and qualitatively, and evaluating the realism and potential of their
real implementation.

Critically analyse and reflect on the relations between science, technology and society.

Establish relationships and networks between people in a context of research into diversity.

Identify aspects of excellence in the knowledge society with the use of ICT.

Identify basic sociocultural characteristics (age, gender, class, education, etc.) from a given social
sample and establish stages, generalisations and taxonomies.

Identify social opportunities that can be converted into a project or social enterprise.

Know how to apply instruments of gender perspective in the analysis of organisations and management
of human resources (equality plans, conciliation measures, protocols against sexist violence, health and
safety programmes).

Know how to use and create qualitative and quantitative indicators to get to know more about gender
inequalities and differences in the needs, conditions, values and aspirations of women and men.

. Knowledge and understanding that provide a basis or opportunity for originality in developing and / or

applying ideas, often in a research context.
Make changes to methods and processes in the area of knowledge in order to provide innovative
responses to society's needs and demands.

11. Systematically relate the most appropriate theoretical concepts and orientations in the discipline to the
specific ethnographic context.

12. Take account of social, economic and environmental impacts when engaging in academic and
professional practice.

13. That students are able to integrate knowledge and handle complexity and formulate judgments based
on information that was incomplete or limited, include reflecting on social and ethical responsibilities
linked to the application of their knowledge and judgments.

14. That the students can apply their knowledge and their ability to solve problems in new or unfamiliar
environments within broader (or multidisciplinary) contexts related to their field of study.

15. Understand the complexity and be able to identify the characteristics and main contextual elements
(historical, economic, sociocultural, demographic, etc.) of emerging phenomena (such as social
enterprise).

16. Use social networking techniques to collect and analyse data.

17. Use the instruments of the business model to develop a social enterprise project.

Content

This module consists of the following submodules:



C1. Introduction: Entrepreneurial attitudes, knowledge society and new technologies.

The concept of social entrepreneurship is presented and discussed. Similarities and differences between
commercial/traditional entrepreneurship are discussed. Working on entrepreneurial attitudes, students are
motivated and sensitized about the entrepreneurial phenomenon in general and the generation of social
business projects in particular, enhancing and developing their entrepreneurial talent. The constituent elements
of the knowledge society and the relationship with the information society will be analyzed. It shows the
importance of information and communication technologies in modern social organizations, emphasizing
society's digitization processes. Finally, the relationships between science, technology and society in the
contemporary world are addressed.

C2. Social entrepreneurship and inter cooperation networks.

It analyzes the entrepreneurial profile of contextualized students in their social environment and explores and
stimulates the potential for cooperation with other people, institutions, and organizations by analyzing their
network. First, a review of the concepts of "moral economy" and "social economy" is offered to make students
reflect on their situation and starting position and thus improve their efficiency in achieving the proposed
objectives (self-assessment of skills, training, networks, motivation, skills and attitudes). Once the individual
perspective has been analyzed, the profile of social entrepreneurship in Catalonia is studied, focusing on the
attitudes and motivations of this population segment, the profile of entrepreneurs and the socioeconomic
context in which social entrepreneurship arises. Finally, personal networks of social entrepreneurs are studied
in Catalonia, and the most relevant characteristics of the personal network itself are identified through
specialized software (Netcanvas).

C3. Generation of innovative social ideas.

It explains the concept of creativity and its dimensions, the characteristics of creative people, the stages of the
creative process and the scales to measure innovative products. Basic models of creativity are worked for the
generation of business ideas for social purposes. At the same time, the main limitations and barriers of
creativity are presented, and techniques and instruments for the development of creativity from the social
sphere are explained. Finally, intrapreneurship is worked from the perspective of creativity and the generation
of innovative social ideas.

C4. Business model and social entrepreneurial project

The contents of a business plan are developed and worked, from the most traditional models to the current
models such as Canvas and Lean start-up, applied to cases of social projects. Business plan limitations are
also indicated as a business (social) instrument. Key concepts include entrepreneurial team, market study,
strategic plan, legal-fiscal plan, human resources plan, financial and economic plan, and viability of the
business project. The specificities and characteristics of cooperatives are also presented from the point of view
of the business model.

Methodology

The main objective of this module is to give the tools that allow us to move from the generation of ideas to the
realization of social entrepreneurship projects, likely to be carried out through the development of viable and
socially sustainable business models. At the same time, entrepreneurial attitudes are worked from a social
perspective, contextualizing them in the knowledge society and new technologies. Social entrepreneurship and
"intercooperation" networks are also analyzed.

IMPORTANT REMARK: The proposed teaching methodology may undergo some modifications according to
the restrictions imposed by the health authorities on on-campus courses.

Annotation: Within the schedule set by the centre or degree programme, 15 minutes of one class will be
reserved for students to evaluate their lecturers and their courses or modules through questionnaires.

Activities
] ]



Title Hours ECTS

Type: Directed

Learning Outcomes

Theoretical classes C1 12 0.48 1,12,2,15,3,4,5,6,10, 13,14, 11,7,8,9, 17, 16
Theoretical classes C2 9 0.36 1,12,2,15,3,4,5,6, 10,13, 14,11,7, 8,9, 17, 16
Theoretical classes C3 15 0.6 1,12,2,15,3,4,5,6, 10,13, 14,11,7, 8,9, 17, 16
Theoretical classes C4 27 1.08 1,12,2,15,3,4,5,6,10, 13,14, 11,7,8,9, 17, 16

Type: Supervised

Supervised work 66 2.64

12,10,7,8

Workshops and seminars 12 0.48

1,12,2,15,3,4,5,6,10,13,14,11,7,8,9, 17, 16

Type: Autonomous

Autonomous tasks 150 6

12,10, 13,14,7,8,9

Assessment

The evaluation carried out by the different submodules is counted as follows:

C1 (3% of the total): 33.3% Attendance and participation + 66.7% Practical tests

C2 (18% of the total): 22.2% Attendance and participation + 22.2% Practical tests + 55.6% Exam

C3 (18% of the total): 22.2% Attendance and participation + 22.2% Practical tests + 55.6% Exam

C4 (61% of the total): 1.6% Assistance and participation + 16.4% Exams + 65.6% Entrepreneurship project
development + 16.4% Oral presentation of the entrepreneurship project

The final grade of the module shall be calculated considering the percentages of each submodule:

Final grade = 0.03*C1 + 0.18*C2 + 0.18*C3 + 0.61*C4

IMPORTANT REMARK: The proposed evaluation activities may undergo some changes according to the

restrictions imposed by the health authorities on on-campus courses.

Assessment Activities

Title Weighting Hours ECTS Learning Outcomes

Attendance and active participation in class 10% 0 0 1,12,2,15, 3,4, 5,6, 10, 13, 14,
11,7,8,9,17,16

Exams 30% 9 0.36 1,12,2,15, 3,4, 5,6, 10, 13, 14,
11,7,8,9,17,16

Oral defense (entrepreneurship project) 10% 0 0 1,12,2,15,3,4,5, 6, 10, 13, 14,
11,7,8,9,17,16

Practical tests (cases and other exercises) 10% 0 0 1,12,2,15,3,4,5, 6, 10, 13, 14,
11,7,8,9,17, 16

Reporting/work delivery (entrepreneurship project 40% 0 0 1,12,2,15,3,4,5,6,10, 13, 14,



development) 11,7,8,9,17, 16
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Further support material in digital format will be available at the virtual campus of the module.
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Excel, PowerPoint, Word, NetworkCanvas, Atlas ti and Stata.
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