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Prerequisites

Students need to have a minimal knowledge on the use of social networks and digital media. Part of the
bibliography is in English so a good level of reading in this language is also required.

Objectives and Contextualisation

The main objective of the Analysis of Digital Audiences course is for students to obtain basic knowledge about
the behavior and activity of digital audiences in the field of journalism and communication, an essential aspect
from a professional point of view.

The specific objectives are:

® Explore the context and the factors that condition the activity and analysis of audiences in the field of
journalism and digital media.

® Develop critical capacity to interpret and evaluate audience data in the digital context.

® Acquire the techniques and specific knowledge necessary for audience analysis using different
methodologies and perspectives.

Competences


https://sia.uab.cat/servei/ALU_TPDS_PORT_ENG.html

Journalism

® Act with ethical responsibility and respect for fundamental rights and duties, diversity and democratic

values.

Adequately present the findings of the research process in oral, print, audiovisual or digital media forms,

in accordance with the canons of journalism.

® Demonstrate a critical and self-critical capacity.

® Demonstrate a self-learning and self-demanding capacity to ensure an efficient job.

® Demonstrate adequate knowledge of the modern world and its recent historic development in terms of
social, economic, political and cultural aspects.

® Differentiate the discipline's main theories, its fields, conceptual developments, theoretical frameworks
and approaches that underpin knowledge of the subject and its different areas and sub-areas, and
acquire systematic knowledge of the media's structure.

® Introduce changes in the methods and processes of the field of knowledge to provide innovative

responses to the needs and demands of society.

® Students can apply the knowledge to their own work or vocation in a professional manner and have the

powers generally demonstrated by preparing and defending arguments and solving problems within
their area of study.

® Students must be capable of collecting and interpreting relevant data (usually within their area of study)

in order to make statements that reflect social, scientific or ethical relevant issues.

® Students must be capable of communicating information, ideas, problems and solutions to both

specialised and non-specialised audiences.

® Students must develop the necessary learning skills in order to undertake further training with a high

degree of autonomy.

® Take sex- or gender-based inequalities into consideration when operating within one's own area of

knowledge.

Learning Outcomes
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Apply knowledge of the research context.

Apply scientific research methods to the design of journalistic projects.

Apply survey analysis and qualitative research techniques.

Communicate using language that is not sexist or discriminatory.

Demonstrate a critical and self-critical capacity.

Demonstrate a self-learning and self-demanding capacity to ensure an efficient job.

Identify situations in which a change or improvement is needed.

Propose new ways to measure the success or failure of the implementation of innovative proposals or
ideas.

Propose projects and actions that are in accordance with the principles of ethical responsibility and
respect for fundamental rights and obligations, diversity and democratic values.

Students can apply the knowledge to their own work or vocation in a professional manner and have the
powers generally demonstrated by preparing and defending arguments and solving problems within
their area of study.

Students must be capable of collecting and interpreting relevant data (usually within their area of study)
in order to make statements that reflect social, scientific or ethical relevant issues.

Students must be capable of communicating information, ideas, problems and solutions to both
specialised and non-specialised audiences.

Students must develop the necessary learning skills in order to undertake further training with a high
degree of autonomy.

Weigh up the risks and opportunities of both one's own and other people's proposals for improvement.

tent

. The concept of audience
Basic theoretical concepts
From active audiences to social and participatory audiences



Basics for Digital Audience Analysis
3. Relationship of the media with the digital audience
Digital journalism and social media
Social television and streaming
5. Digital audience interaction
Digital communities
Networks and collective actions
Fan phenomenon
7. Digital metrics
Web Analytics

Social Network Analysis and Social Listening

Methodology

The methodology of this course includes theoretical classes, analysis exercises and debates in the seminars
and a practical part where the final group project will be developed which consists of the analysis and research

of a current digital audience trend chosen by the stuents.

The calendar will be available on the first day of class. Students will find all information on the Virtual Campus:
the description of the activities, teaching materials, and any necessary information for the proper follow-up of

the subject.

Annotation: Within the schedule set by the centre or degree programme, 15 minutes of one class will be
reserved for students to evaluate their lecturers and their courses or modules through questionnaires.

Activities
Title Hours ECTS Learning Outcomes
Type: Directed
Group project work 18.5 0.74 1,2,3,4,6,5,9, 13,12, 10, 11
Seminars 18 0.72 4,5,14,8,9, 12,10, 11
Theoretical classes 15 0.6 1,3,4,6,8,12,10
Type: Supervised
Tutorials 7.5 0.3 2,3,7, 11
Type: Autonomous
Personal study, project preparation and seminar-related 82.5 3.3 1,2,3,4,6,5,7,14,8,9, 13, 12, 10,

activities
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Assessment
The evaluation consists of three different activities:
® Theoretical exam, 30% of the final grade

® Seminars, 30% of the final grade.
® Group project, 40% of the final grade



It is necessary to obtain a minimum grade of 5 in the three activities to pass the subject. Students will be
entitled to the revaluation of the subject if they have presented a minimum of activities that equals two-thirds of
the total grading. To have access to revaluation, the average grade should be 3.5 or higher. Seminars (30% of
the final grade) are excluded from the revaluation process.

In the event that the student performs any irregularity that may lead to a significant variation of an evaluation
act, this evaluation act will be graded with 0, regardless of the disciplinary process that could be instructed. In
the event, that several irregularities occur in the evaluation acts of the same subject, the final grade for this
subject will be 0.

Assessment Activities

Title Weighting Hours ECTS Learning Outcomes

Group project 40% 35 0.14 1,2,3,4,6,5,9, 13,12, 10, 11

Seminars 30% 3 0.12 4,5,7,14,8,9, 12, 10, 11

Theoretical test 30% 2 0.08 1,3,6,7,14,12,10
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Al llarg de les classes es proporcionara bibliografia complementaria de cada tema.
Relevant data sources:

Comscore https://www.comscore.com/esl/Productos/Audiencia-digital

Estudio General de Medios (EGM) realizado por la Asociacion para la Investigacion de Medios de
Comunicacién(AIMC) https://reporting.aimc.es/index.html#/main/cockpit



https://www.comscore.com/esl/Productos/Audiencia-digital
https://reporting.aimc.es/index.html#/main/cockpit
https://iabspain.es/estudio/estudio-de-redes-sociales-2022/

Informe Redes Sociales IAB Spain https://iabspain.es/estudio/estudio-de-redes-sociales-2022/

"Navegantes en la red" realizado por la Asociacion para la Investigacion de Medios de Comunicacion (AIMC)
https://www.aimc.es/otros-estudios-trabajos/navegantes-la-red/

OJD Interactiva https://www.ojdinteractiva.es/

Twitch Traker https://twitchtracker.com/

Software

The software and tools we will use during the course will be the following:
® Google Analytics
® Table

® Genially, Canva or other tools to generate infographics and visual elements
® Text and spreadsheets programs

All softaware used will be open source or with free student accounts.


https://iabspain.es/estudio/estudio-de-redes-sociales-2022/
https://www.aimc.es/otros-estudios-trabajos/navegantes-la-red/
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