UAB

Universitat Autdnoma
de Barcelona

Communication System Structure

Code: 104721
ECTS Credits: 6

2025/2026

I ITEILEO

Degree Type Year

Interactive Communication FB 2

Contact
Teaching groups languages

Name: Carmina Crusafon Baques
You can view this information at the end of this

Email: carmina.crusafon@uab.cat document

Prerequisites

The course has no mandatory prerequisites. However, the previous contents taught in the courses Digital Law
and Law of ICT, and Theory and History of Interactive Communication, will be important for a better
understanding of the course content. It is also recommended to follow up on current information related to the
main topic of the course: the structure (political, economic, cultural, etc.) of the globalized communication
system and related to technology and communication companies.

Objectives and Contextualisation

The main objective of this course is to introduce students to the global communication system. It analyzes the
dynamics of digital markets and provides tools to understand global communication, with a special focus on the
impact of the internet, technological platforms, and the development of artificial intelligence in the redefinition of
the digital communication system

Competences

® Act with ethical responsibility and respect for fundamental rights and duties, diversity and democratic
values.

® Act within one's own area of knowledge, evaluating sex/gender-based inequalities.

® Distinguish between and apply the principal theories, conceptual frameworks and approaches
regulating interactive communication.

® Introduce changes in the methods and processes of the field of knowledge to provide innovative
responses to the needs and demands of society.

® Manage time efficiently and plan for short-, medium- and long-term tasks.

® Search for, select and rank any type of source and document that is useful for creating messages,
academic papers, presentations, etc.

® Students must be capable of applying their knowledge to their work or vocation in a professional way
and they should have building arguments and problem resolution skills within their area of study.

® Students must be capable of collecting and interpreting relevant data (usually within their area of study)
in order to make statements that reflect social, scientific or ethical relevant issues.



® Students must have and understand knowledge of an area of study built on the basis of general
secondary education, and while it relies on some advanced textbooks it also includes some aspects
coming from the forefront of its field of study.

® Take account of social, economic and environmental impacts when operating within one's own area of
knowledge.

Learning Outcomes

Communicate using language that is not sexist or discriminatory.

Cross-check information to establish its veracity, using evaluation criteria.

Describe the regulation issues in the communications and new media market.

Differentiate between the actors of communication structure in new media. .

Discuss data from social behaviours in the interconnected society.

Distinguish the salient features in all types of documents within the subject.

Identify situations in which a change or improvement is needed.

Identify the social, economic and environmental implications of academic and professional activities

within one's own area of knowledge.

Interpret and discuss documents on the main theories of interactive communication and communication

structure.

10. Master basic theoretical concepts of communication in new media and its distinguishing features.

11. Plan and conduct academic studies in the field of theory, history and structure of communication and
photography.

12. Propose new methods or well-founded alternative solutions.

13. Propose projects and actions that are in accordance with the principles of ethical responsibility and
respect for fundamental rights and obligations, diversity and democratic values.

14. Propose projects and actions that incorporate the gender perspective.

15. Propose viable projects and actions to boost social, economic and environmental benefits.

16. Recognise and differentiate between theories on audiovisual and multimedia languages as a mode of
expression.

17. Submit course assignments on time, showing the individual and/or group planning involved.
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Content
Course Syllabus

TOPIC 1: What is the structure of the communication system?

1.1 Conceptual delimitation and theoretical perspectives

1.2 Methodological proposal: the four dimensions of analysis (economic, political, sociocultural, and
technological)

TOPIC 2: The dynamics of the global media system structure
2.1 Media outlets

2.2 Global media conglomerates

2.3 The prominence of tech giants

TOPIC 3: The actors in the digital communication ecosystem
3.1 Video and streaming platforms

3.2 Content creators

3.3 Users

TOPIC 4: Regulation of the digital communication system

4.1 The role of the State and independent regulators

4.2 Digital media policies

4.3 Key regulatory issues: disinformation and artificial intelligence



TOPIC 5: The challenges of the digital communication system
5.1 Screens, consumption, and unpaid content production

5.2 Human agency and the impact of artificial intelligence

5.3 A critical perspective on digital communication

Activities and Methodology

Title Hours ECTS Learning Outcomes

Type: Directed

Seminars 30 1.2 1,2,6,4,5,9,11,17,12,13, 14,15

Theoretical sessions 30 1.2 1,2,3,6,4,8,7,9, 11,12

Type: Supervised

Continuous evaluation: practical work throughout the course 30 1.2 1,2,3,6,4,9,11,17,13, 14,15

Type: Autonomous

Autonomous work: reading and practical tasks 50 2 1,2,3,6,4,8,7,9, 11,17

The course will be delivered through sessions combining theoretical content and applied activities. Lectures
will focus on explaining the core concepts of media policy and their application, primarily through large-group
dynamics. Practical sessions will adopt various formats, including case study analysis, hands-on exercises,
debates, and oral presentations. In some activities, a flipped classroom methodology will be employed.

The course content will be sensitive to gender perspectives and the use of inclusive language.

A detailed calendar outlining the content of each session will be presented on the first day of class. It will also
be available on the Virtual Campus, where students will find detailed descriptions of assignments and practical
work, a range of teaching materials, and any other information required for successful course completion. In
the event of a change in teaching modality due to force majeure, as determined by the relevant authorities,
instructors will communicate any adjustments to the course schedule and teaching methods.

Annotation: Within the schedule set by the centre or degree programme, 15 minutes of one class will be
reserved for students to evaluate their lecturers and their courses or modules through questionnaires.

Assessment

Continous Assessment Activities

Title Weighting Hours ECTS Learning Outcomes

Essays and case studies 50% 6 0.24 1,2,3,4,5,10,9,11,17,12, 13, 14, 15, 16
Inclass participation 20% 2 0.08 1,2,3,6,4,5,10,8,7,9,11,17,12, 14
Test 30% 2 0.08 1,2,3,6,4,10,8,7,9



Assessment

The course follows a summative assessment model based on continuous monitoring of the proposed activities.
To receive a final grade, students must complete all assessment activities and obtain a minimum score of 10
points in the content exam.

The assessment components and their respective weightings are as follows:

A. Practical assignments and case analysis (50%): These are tasks carried out individually or in groups under
the guidance or supervision of the instructor. Each practical assignment or case study will be graded
independently.

B. Content exam (30%): A written test designed to assess students' knowledge of the course's theoretical
concepts. A minimum of 10 points is required for this component to be included in the final grade calculation.

C. Group participation dynamics (20%): Active participation in activities conducted during lectures, such as
current affairs quizzes, debates, or opinion collection exercises.

Attendance at assessment activities is mandatory for all students. However, duly justified exceptions (e.g.
illness, surgery, the death of a close family member) will be considered. In such cases, students must provide
official documentation and inform the instructor via the Virtual Campus before the scheduled activity or as soon
as possible thereafter.

Participation in plenary sessions: To earn marks for active participation in plenary group activities, students
must attend at least 80% of sessions. If this threshold is not met, the activity will not be graded, but it will be
considered completed for the purposes of continuous assessment.

Missed activities due to justified reasons: Assessment activities not completed due to properly justified reasons
will not be rescheduled during the semester. However, they may be retaken in June 2026, with the specificdate
announced on the first day of class.

Submission and grading of assignments: All assignments must be submitted within the specified deadlines and
comply with the formal requirements outlined in the respective guidelines. Late submissions will not be
accepted to ensure timely grading and feedback.

Grade publication and review: Grades will be published on the Virtual Campus. Students will have a period of
10 calendar days after publication to request clarifications or lodge appeals.

Tutorials: Each instructor will offer office hours for addressing questions and providing personalized academic
support.

Attendance control: Attendance will be recorded in theoretical sessions to calculate participation percentages,
which are necessary for the evaluation of group dynamics.

Reassessment
The course offers two reassessment options:

1. Reassessment of theoretical component (content exam):

Students who do not achieve the minimum of 10 points in the content exam must take a reassessment exam in
June 2026. This exam will cover the full syllabus. The seminar activity grades (worth 50%) will be retained, and
the final grade will be the sum of the reassessed theoretical exam and the previously obtained seminar grades.

2. Comprehensive reassessment of the course:

Students whose combined scores from all continuous assessment activities do not reach the passing grade (5
out of 10) but have obtained more than 3.5 points overall may take a comprehensive reassessment exam. This
exam will consist of two parts:



® A theoretical component covering the entire syllabus

® A practical component based on seminar activities
The final grade will be the score obtained in this comprehensive exam and will replace the previous
grade.

Plagiarism

Any academic misconduct (copying, plagiarism, identity fraud, etc.) will result in a grade of O for the affected
activity. If multiple incidents occur, the final grade for the course will also be 0.

Use of Atrtificial Intelligence

The use of Al technologies is permitted only for support tasks, such as information or bibliography searches,
text editing, translation, or in specific cases indicated by the instructor. Students must clearly indicate which
parts were generated using Al, specify the tools used, and include a critical reflection on how these tools
influenced their work. Failure to disclose Al use transparently will be considered a breach of academic integrity
and may result in partial or full penalties or, in severe cases, formal sanctions.

Second Enrolment

In the case of a second enrolment, students may opt to take a single synthesis exam, consisting of a content
exam and practical exercises. The final course grade will correspond to the grade obtained on this synthesis
exam. Students intending to take this option must notify the course coordinator in writing.

Single Assessment
Students choosing the single assessment option will be evaluated as follows:

® 50%: Theoretical exam on course content

® 30%: Written exam involving the resolution of three case studies

® 20%: Oral presentation analyzing and discussing one of the communication policies covered in the
course

The final grade will be the sum of the grades from these three components. Dates for the single assessment
will be announced at the beginning of the course in the course calendar.

Single assessment reassessment will consist of a synthesis exam combining multiple-choice content
questions, case study resolution, and an oral presentation. Only students whohave taken the single
assessment and obtained a minimum overall grade of 3.5 will be eligible. The date will be announced at the
beginning of the course.
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The teacher can suggest additional bibliographies and other online sources during the semester.

Software

Basic Microsoft Office tools, applications in the Moodle environment, and free virtual learning platforms.

Groups and Languages

Please note that this information is provisional until 30 November 2025. You can check it through this link. To
consult the language you will need to enter the CODE of the subject.

Name Group Language Semester Turn

(SEM) Seminars 61 Catalan second semester afternoon
(SEM) Seminars 62 Catalan second semester afternoon
(TE) Theory 6 Catalan second semester afternoon



https://sia.uab.cat/servei/ALU_TPDS_PORT_ENG.html

