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Prerequisites

® Basic knowledge of communication theories and sociology.

® Basic skills for the design and execution of either a research project or a strategic communication
project.

® Those of the Master.

Objectives and Contextualisation
The basic objectives of the module are the following:

1. Critically analyze the relationship between communication, power, culture, and social change.

2. Understand the connections between communication, development, democracy, and social justice, as
well as their practical implications.

3. Become familiar with the main academic approaches and professional experiences in communication
for development and social change.

4. Develop skills to design, plan, and manage communication strategies aimed at social change in diverse
contexts.

Competences

® Continue the learning process, to a large extent autonomously.

® [ ead and work in interdisciplinary teams.

® Plan and lead basic and applied research projects in media communication and culture.

® Plan, direct and evaluate policies on culture and communication in both the local and the international
fields using the new forms of social communication

® Plan, direct and evaluate public communication projects to meet the needs of institutions, businesses
and social organisations.

® Use acquired knowledge as a basis for originality in the application of ideas, often in a research context.

Learning Outcomes
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Continue the learning process, to a large extent autonomously.

Design and direct comunication projects.

Develop innovative proposals regarding communication policies for development.

Develop research projects on communication for development and social change.

Evaluate the results of communication projects of institutions, companies, associations, foundations and
other entities.

Generate ideas and innovative solutions regarding communication, development and social change.
Lead and work in interdisciplinary teams.

Recognize the scope and application of the current policies of communication for development.

Use acquired knowledge as a basis for originality in the application of ideas, often in a research context.

Content

Brief description of the contents of the module:

1.

N

o

Introduction to the concepts of development, social change and global justice: Causes and dynamics of
generation of inequalities.

Culture, communication and power: basic conceptual approach.

Introduction to debate on the role of communication in the processes of development and social
change.

. Historical evolution of the design and the practice of communication strategies for development and

social change.
Communication, democracy and social change in the current digital environment.
Practical construction of a communication strategy for social change.

The content of the module will be sensitive to cultural diversity and aspects related to the gender perspective.

Activities and Methodology

Title

Hours ECTS Learning Outcomes

Type: Directed

Case analysis 30 1.2 91,7

Review of theories of development and communication for social change 30 1.2 9,1

Type: Supervised

Design of a communication project for social change 40 1.6 9,1, 7

Type: Autonomous

Readings, seminar dynamics. 50 2 9,1, 7

The pedagogical method will be based on the collective construction of knowledge, based, on the one hand, on
the debate generated by the lecturer's explanations, the presentations prepared by the students on reference
readings on the subject and the common analysis of practical cases and, on the other hand, on project-based
and challenge-based learning. The course thus incorporates innovative methodologies such as
challenge-based learning (CBL) and project-based learning (PBL), which place students at the center of the
learning process. These methodologies promote the practical application of content, stimulate critical and
creative thinking, and encourage collaborative work. By engaging with real or simulated problems, students
develop key competencies for analyzing and intervening in communication processes for social change. Their
use is especially relevant in a course oriented toward action and transformation.



This approach will take the form of five complementary working dynamics:

1. Explanations by the lecturer on the more theoretical aspects of the course.

2. Collaborative workshop on reference readings in the field of communication, development and social
change.

3. Analysis and presentation by the students of practical cases.

4. Design in small groups of a strategic communication project for social change, under the tutoring of the
lecturer and in response to a challenge posed by a social organisation from the UAB area.

5. Presentation and discussion in class of the communicative strategies designed by the students.

Annotation: Within the schedule set by the centre or degree programme, 15 minutes of one class will be
reserved for students to evaluate their lecturers and their courses or modules through questionnaires.

Assessment

Continous Assessment Activities

Title Weighting Hours ECTS  Learning Outcomes

Analysis and discussion of case studies 25% 0 0 596,1,8,7

Collaborative workshop on reference readings 25% 0 0 5,9,6,1,8

Design of a communication project for social change. 50% 0 0 9,4,3,2,1,7
Evaluation:

The students of the module will be evaluated based on the three main working dynamics of the module:

1. The development of a specific communication project for a social organisation in the UAB environment,
following the challenge-based learning model and taking into account the main lines of communication for
social change. This project must be agreed in advance with the lecturer. (50%)

2. Reading workshop that the students will have to prepare and present in class, as a previous step to the
debate on the issues and ideas addressed in the texts. (25%)

3. Analysis, presentation and discussion in class of case studies of communication strategies for development
and/or social change. (25%)

Not assessable:

Students who do not hand in the final project in the time and in the form indicated by the teacher will receive a
grade of 'not assessable'.

Single-assessment system:
This course/module does not provide for a single-assessment system.

Reassessment:



Only the communicative project/analysis can be retaken, applying the knowledge acquired in the course and
following the guidelines provided by the teacher in the grade review process. The maximum grade that can be
achieved in the retake assessment is a 7, which will be weighted average with the grades obtained in the other
two evaluative activities of the module.

Use of artificial intelligence (Al):

In this course, the use of Artificial Intelligence (Al) technologies is permitted as an integral part of assignment
development, provided that the final outcome demonstrates a significant contribution from the student in terms
of analysis and personal reflection. Students must clearly identify any content generated using Al, specify the
tools employed, and include a critical reflection on how these technologies have influenced both the process
and the final result of the assignment. Failure to disclose the use of Al in this assessed activity will be
considered a breach of academic integrity and may result in a partial or total penalty to the assignment grade,
or more serious sanctions in severe cases
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This bibliography will be complemented with additional readings that will be discussed in the reading workshop.

Software

The module does not require the knowledge of specialized software beyond the usual office automation
packages.

Groups and Languages

Please note that this information is provisional until 30 November 2025. You can check it through this link. To
consult the language you will need to enter the CODE of the subject.

Name Group Language Semester Turn

(TEm) Theory (master) 40 Spanish second semester afternoon
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