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Prerequisites

This module is only available to Master's students in Entrepreneurship and Social Innovation.

Module contents have a transversal character. There is no prior knowledge requirement.

Objectives and Contextualisation

The objective of the module is to provide students with an overview of the technological and communication
resources available in the field of social entrepreneurship. Taking into account the student's different academic
background, it is not the objective of this module that they become experts in the technological and
communicative field, but rather that they acquire knowledge of the different technological tools and solutions
that are currently available in this field.

The way in which technology affects society is a key factor in understanding how these developments have
accelerated strategic areas related to the achievement of the Sustainable Development Goals (SDGs), which
are generating new opportunities and business models. From this point of view, it is important to know the
technological tools available, not only regarding the capture of data for subsequent exploitation, but also in
terms of interaction with the user and the general management of resources in the scope of the different
entities and organizations. In summary, this module aims to provide an overview of the available tools, as well
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entities and organizations. In summary, this module aims to provide an overview of the available tools, as well
as a practical interaction with them to intensify your knowledge and skills in the field of technology.

Learning Outcomes

CA06 (Competence) Demonstrate knowledge of the tools available for designing applications that
interact with the internet, and their management.
CA07 (Competence) Demonstrate knowledge of the tools available for designing applications for
interacting with users via mobile devices, and understand how they work.
CA08 (Competence) Demonstrate knowledge of the available tools and technological methodologies
linked to the cloud that help manage resources and tasks in a business setting.
CA09 (Competence) Identify the different forms of external communication (journalistic products,
consultancy, special events, trade fairs, publicity, etc.).
CA10 (Competence) Detect the needs of users/consumers/potential clients and what role they should
play in the organisation (purchasing process, becoming a member of the entity, etc.).
KA03 (Knowledge) Describe the technological tools that can be used for social innovation and to
improve sustainability.
KA04 (Knowledge) Describe how information is exchanged between an organisation's management and
its employees.
SA03 (Skill) Critically analyse and reflect upon the relationships between science, technology and
society.
SA04 (Skill) Establish relationships between technological and business innovation and the stages of
social change.
SA05 (Skill) Set external and internal communication objectives using the most appropriate strategies to
create a dialogue between the social transformation project, the project employees and society.
SA06 (Skill) Identify good and bad practices in innovation.

Content

C1. Technological resources in social entrepreneurship

• Introduction to the basic concepts in Technology and the Circular Economy.

• The Sustainable Development Goals (SDG) and current initiatives.

• IoT platforms.

• Web programming with content managers.

C2. Information systems and project management in social entrepreneurship

• Information systems in organizations.

• Decision-making systems.

• Creation of web applications in the cloud.

• Design of web pages and mobile applications.

C3. Communication strategies in the field of social entrepreneurship

• Basic communication concepts: Identity and image, public and public, advertising, and public relations,
marketing, and corporate communication.

• Communication 360:
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o Drafting of objectives

o Advertising communication strategy.

o Public relations strategy.

o Omnichannel.

C4. Communication strategies in the field of social entrepreneurship II

• Communication strategies and content positioning. The new audience profile: from user to prosumer.

• Journalism. Genres, formats, and possibilities in the XXI century. How to report? What means to choose?
How to build your own medium?

C5. Ethics, technology and social entrepreneurshi

• What is innovate? Social impact of innovations. Types of innovations in social entrepreneurship.

• Ethics and innovation. Good practices of social entrepreneurship. Corporate social responsibility.

• Social innovation. Sustainable innovation. Responsible innovation. RRI in the entrepreneurial context.

• Citizen participation in innovation processes. Participatory design. Design Thinking.

Activities and Methodology

Title Hours ECTS Learning Outcomes

Type: Directed

Seminars and LAB (C1) 10 0.4

Seminars and LAB (C2) 9 0.36

Seminars and LAB (C3) 4.5 0.18

Seminars and LAB (C5) 4.5 0.18

Theory lectures (C1) 10 0.4

Theory lectures (C2) 10 0.4

Theory lectures (C3) 4.5 0.18

Theory lectures (C4) 12 0.48

Theory lectures (C5) 4.5 0.18

Type: Supervised

Development of projects applying the use of different technological tools 75 3

External seminar: Digital manufacturing: concept and applications 6 0.24

Type: Autonomous

Autonomous work 150 6
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• Master classes.

• Carrying out practical activities (resolution of cases).

• Cooperative learning.

• Seminars and Workshops.

• Preparation of works, projects, reports, or essays.

• Oral presentation of works, projects, reports or essays.

• Reading articles / reports of interest.

• Discussions.

• Tutorials.

• Personal study.

REMARK: The proposed teaching methodology may undergo some modifications according to the restrictions
imposed by the health authorities on on-campus courses.

Annotation: Within the schedule set by the centre or degree programme, 15 minutes of one class will be
reserved for students to evaluate their lecturers and their courses or modules through questionnaires.

Assessment

Continous Assessment Activities

Title Weighting Hours ECTS Learning Outcomes

Assistance and participation 15% 0 0 CA06, CA07, CA08, CA09, CA10, KA03, KA04, SA03,
SA04, SA05, SA06

Project defense and practical
cases

20% 0 0 CA06, CA07, CA08, CA09, CA10, KA03, KA04, SA03,
SA04, SA05, SA06

Project development 65% 0 0 CA06, CA07, CA08, CA09, CA10, KA03, KA04, SA03,
SA04, SA05, SA06

The final grade for the module will be calculated considering the percentages associated with each sub-module
and the External Seminar (SE).

Final grade = (0.083*SE + 0.25*C1 + 0.25*C2 + 0.125*C3 + 0.166*C4 + 0.125*C5)

Being an in-person master's degree, class attendance with a minimum of 80% of the module sessions
(including classes, seminars, workshops, and other academic activities) is a requirement to be graded.
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Software

Excel, PowerPoint, Word, open software programes.
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Groups and Languages

Please note that this information is provisional until 30 November 2025. You can check it through this . Tolink
consult the language you will need to enter the CODE of the subject.

Name Group Language Semester Turn

(PAULm) Classroom practices (master) 10 Spanish first semester afternoon

(PLABm) Practical laboratories (master) 10 Spanish first semester afternoon

(TEm) Theory (master) 10 Spanish first semester afternoon
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