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profiles that embrace it
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Photography 2

Photography 3

Population profile

* 76% female * 65% became vegan
* Age: 18-35 0-5 years ago
e Singles/couples e < 1.000€
e Atheist neto/month per
e Left-wing ideology person
Reasons

e Compassion / empathy towards animals
* Enviroment Economy

* Health * Ahimsa

Buying patterns

¢ Read the label of the products
e Knowledge of animal based ingredients

e Unbelievers with the composition of the
product

e Aside from vegan products: ecological, fair
trade, proximity, with the minimum amount
of food additives
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