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ANTHROPOLOGICAL PERSPECTIVE
ABOUT WINE CONSUMPTION

In the studied SUPERMARKETS: e G | e
% Red wines > white & rosé wines — 5 vue© 0 PAY mo,
# Distinguished place for luxury —= Qhampagne

¢ To demonstrate that wine is a form of representation and
communication for social realities.

@ Toinvestigate how the bottle of wine incorporates
cultural, social and heritage significance with its exposure.

@ Toexpose the history behind scientific classifications/
definitions about senses and affective perceptions.
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Have you ever
chosen a wine
for its origin?
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Provide new tools to all scientific researchers because it's necessary to introduce a new point of view about wine consumption, which it's not merely nutritious, a substance with molecules or
with a specific fabrication process. I've seen the need to remind that wine and food are cultural concepts: incorporates meanings, heritage, explains how our society is... Food Science and

Technology needs to remind this to the students. WE EAT TO COMMUNICATE, NOT JUST TO FEED OURSELVES.



